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Unit-1
Soft Skill-ll

1.1 Introduction:-

9 gHe H BH Soft Skill HI 3HAGT BT ol MUDH! U4 W, THIGHG 3R
IR ¥ W& Sfiad & dgd gd @1 H Agg SNl daRad H I Soft Skill e
3P Afddd T Tedd & 3R Travel and Tourism IR T I 3BT 3ATUDT
Personality fa®Rid @1 # Hag & |

1.2 Defining Personality:-

Y Ugd & 89 Personality & IR H ST TF HY, 3T 301 TTa) DI el H U I
B 3R 3T I TS AT IR I d & G| Bl ITg BX [T A1 S STadid &1 gl

=3 - = LY -— = (_'.. -
C— ~— &9

L —

Gﬁﬂﬂ-ﬁaﬁmm%laﬁ’dgd Sieal GRd & O §! gURN el @l
& Try-urd gt RRAdeRl iR usifEl & off e ol gERT gaRm
@WRJH g R fodt & 1t Iq 9 T dF G T WA T WD

1.2.1 Meaning of Personality:-

'PERSONALITY' Reg &I I@RT olfcd Wsg 'PERSONA' ¥ g5 & Forer of @
Mask %‘ I .




RA Al X9 R Aed & @ R aRkg & On & fam & W Mask &1
I fbar Srar ATl

1.2.3 Personality Defination:-

IR Tsal H Personality &1 3 § T[0T &1 U ARG W g (IRING, AFRIG,
Sl 3fe) § S 3MTTeh! GORI I S1QT §HIAT & b 31T Ja B GER| & A1 B U Hrd
& 3R AT 3T §R H HY §dTd &
aﬁgﬁwmmﬁﬁam%a@ﬂ‘s’%ﬁ?Personanty%&mw
3T B2

Perso%mmood, I 3 AN & Y dadid § 9 U4 U Bl gUIH Ag
T ]

Eﬂﬁ Behaviour sl ﬁlﬂ'ﬁlﬂﬁ Rl % S U Person Gl @% I 3T Bt %
3R R woiRe iR g I8 & ol & dadl & @ S gl g

1.3 Determinants of Personality

Ud®d Person I Th 3(TIRGY Personality Eﬁ?‘ﬁ %I R U HHt I % &
Personality Y AT B2 PSS T YT g o afeq o Personality Pl ATHR od
%, Personality & FuRe WFH?[ %I

6! dioll ol YR A gU &H prrsonality & FH determiment TR STd-dId Bl Sl &l

1. Heredity

2. Culture

3. Family Background

4. Our Experiences through Life

5. The People we interact with



Heredity

TS UGl § gl Uit & 701 7 S o RIS a1 AFRIG U 3(F 964 Bl Heredity Hgd g
g 3T O, STeT TR WReTel ¥ 3o Tl faRTerd & firerd 8, S gAR] 3ffa! &1 3, gAR =)
3R IR FT AR | T FU ¥ T IR 8Id &.- IHT IRKR &7 FH01, ARING 3Mrapiy,
IRING ST 3R TR B} gTeAd |

B! & IR YRS T eguT §H S o gAR gafaRur &1 A &d g

Culture

Culture &1 B! W Person a1 TATS & faamy, Sfd-Ramsit ok TS # AT &1 TG8R &
w0 H gRHINT forar S ahdT 81 89 301 TXpid I 3@l 3fiad dRad § 8k I8 §AR
AR B! 3MHR ST & |

YRA <% 4 YA culture § PSS 1 PY 3WDIS § ol 3 culture & I &1 personality &
%&;ﬁ%%m%%&w%sﬁn%wﬁaﬁaﬁ*ﬁﬁﬂm%aﬁ
1y g ug ot smawas T8l § fb te g Wefa & wht Al o1 aafadd T oI g, dfed
W IR TR AP & IR I TgaH HfYHaR dl # urft et g

Family Background

AR AN &1 Tad Bl 3Pl & | IRAR WA 1 fare ¥ Fafdd il &1 U J4 g | IRaR
& B ARG oI [TeT-forar &t e, ranfores-anfe fufa, ufar & s=f @ T Sk
BT TR @?UW%@%W_@@W@TH@WE{E{W Personality% BRI
THIfad R g |

Our Experiences through Life

3% Personality ¥ T faRI%dr & &9 § TATdT 81 A« § b 3T Siiad H IR-AR
3IHT T8t 3T ST & HRUT 3T PI 37 g HegH Hd &, A aifod fb fUsd o
e H 3P T <+ S-S ART b a1 T 1 geTd Ut § STal o+ U 3T §
oifcb=1 9 31U T Bl I10Y T 3MTI SHY T G, el SR Sl SHTUY IYR HTNT 31
34 person TR gD el Bl

The People we interact with

"Ueh A B SYPb TTY I§- dTll P golg T ST STl & 89 37U Sia- & s Nl & 1Y
ST B & O - TSI, 3eaTueh, el i, gRd, TeR HIS, 1Y BT B ard, §19 3R
gl dob fob 3rorel 3fe | S T gAR oIl 7 Teb Wi §, 89 I8 H1 dd & 3R 37 Iq1Y
9IS ofd § | g8f d fob §H 30+ HdER & Sqad g dlid 8H 38 WIBR B T 3R I
IS o o8 &1 Udg i &




1.4 Personality Development

YA Person 30! 3RS Personality & 14 Ual BIdT gl §M8<I dIAIaRUl gRT Ual
D T HSARAl B TEAT IRA & ¢ I8 Person Siagd W Tel_ e o
Personality @I daaq 3R fasRid 9 &1 T a3l

9 UBR, personality B f[AHRId HA & T skill & $& T[0T DI AGIDHAT Bl
g o dem ot smaxgsdr gt g

AR\ -

Personality Development

A TG | SN A g a1 S H 9gd ST 9edd gofl 8, Ugd had Heg-d ard &
5 oova ft W 3@ B & Y 1Y fFI skill B THBRT B H S |1 39N U8
G-I § fF T THSICR Person & I HIH B! SRdl HI UgdH P Ibdl o
o 98 o g1 el gl

Udh PR Tourist/Traveller B dARH B 1%111 Tourism ST H Tal &4 ard dRNl

& U Y g U g d1fgu: -

1. Positive Attitude to work ( W%WW)

q2%. Well Groomed Personality to create first impression (31 HAfaddd difes Tgdl UHTd 331
)

3. Social Etiquettes & Telephonic Etiquettes ({-IIJ-III(\\rid> 3R B R 91 B %ﬁl@m

4 . Professional Body Language (ﬁ"xﬁﬁ? IRING IR

\’rl'lﬁ%lil'g}fﬁgﬂTourism B@’T%%’Q PersonalityWWﬁﬁ,%ﬂﬂﬁ%ﬁﬂﬁ
IRI BT AT BT




PERSONALITY

DEVELOPMENT

° Attitude(?.ﬁﬁ'ﬂT[ﬁ'ﬂTﬁf@aﬁ'ﬂT )
Attitude(@feee) ¥ iU ot oufdd, axg o1 gg & ufd @il 99 § o eREs o

THRIAD T gbdl o

o TP AR fCAM ¥ Y& a1 §, TH U U™ B I, gl 3R
AN B FY G@J § Tol GARI EPHIU B

o EWDIU TAR ANUN ! AT It GNP €9 ¥ Ag@yUl aegsil TR AR
THR® &F gl

o ®H 3Udl &M IE| m CARKTANE R Etlﬁ Hfdda (Personality) Ca
o b g

1.5 Positive Work Attitude (APRIHP PN T¥HIN

o Tupdarstt 7 wfed #R Gar g & S =afdq et f Sw(afaa, g o
) F TPREAG U W OH Hiad dRal § 98 THRIAG DI ard
a5 gaw # ot g w/al 7§, I GHY O Siifad @l § SR
U SitaT # Imd BT gl

o SARPI F FUGRTE RiHe faferm S &1 Y9 39 aF & 3R g
IR gl 3B Fel o fF “FREmEE FEER $ R | S ], SRR
Tfdd @& SR

o W?ﬁﬁwﬁﬁ Harvard University(m ﬁ“dﬁW) &
T oegad § W gy fear mn g, OR® ®er T § @ s0-s5 WfAR




ame F st At U B g R AR eI § AR AW 15 ufawd
RERICARSIE I
o Fufafed fig woREs =Beiv o1 e #1 d 3: -
1. GHRIAS PPV AR IITE &I Jerdl gl
2. HRIASG PRIV §H $© 1 B & [T WedTed Bl 2
3. YHRIAS T 3R g af I 33T g ufed sl gl

® Following strategies can help us to have a positive work attitude
irrespective of any circumstances at work place:

(@ @ R HA ot ofRfa & saeg FAufafee il a8 goraaes
HIT @A F Ueg X AHdl 3:)

1. Examine your attitude regularly(ﬁ'qﬁlﬁ 7 I A E@aﬁw P S
)

®R o7 ofdg & sma =BHT F I A HH, IeHal MR §9 & Ul

FH TR 3R [T AT f U8 THRIAS § U1 ASRIEG| IS 3MaRgs g ol

30 PRIV B TERIES U THRIAS H d¢ad B Ja™g B

2. Balance work with personal life(ﬁ“ﬁﬁﬂqa?mumﬁﬁﬂﬁq)

g9 oifgd # 3ot urufiieant au &A Aifitul ST Hadd 89 R W eEay &

P & IR H T8 g 1T R HHET & HH $ JHY gH URIR & IR H

Te1 I a1fgul T HR1 T §ART BHI0 Higd 3R IHRIAS 99T &l

3. Focus on the positive (HPRIHD U \"II'FT%)

UM 3O drpd SR IHhadisl W &F ¢, de 3T U4 & AR R=al &

Jure & gwd A1 8 W @ Bl

4. Communicate (W aﬁ')

FarR It gl @) Sitad Y@ |1 99 Y9R §¢ 8 ol § 99 Tad YOR Y

B € S8R THRIEHAT hadl g1 gl & & & Iy A A@1fgul AR Hd

TIT SO 91d B G P o I TEHIAET R ST THG IF@! Sl D o o

I SR gl &R T 3T T iR AR DI HI SO BT dlfeu|

5. Turn unexpected changes into Opportunity (3dH®H Eﬁﬁ ara gfyad=
Pl AR H T

A9 R A 3l el & R @ Qe @ @@ dar @ 3R 39 Big i geoma

TERIAS Ufafbar @@ 81 S9- 9, TgHHl 1 ey # $E dgad g ol

3 TCAld P IUAT IR Y URGH & AW & ¥U H @A @Y i A3 A

IR 3R 3 gl

6. Educate Yourself(@aﬁmlﬂ aﬁ)

fad & T HH Tgd 3 U A dieT aft af dW H o & Wbl g

T &1 Ul Bl B QR HRd B DI TR TN dd g1 d1fgul gasm

mﬂﬁﬁupdatemmmm%waﬁmmmﬁl ISRE

el 39 YRgd § I SaTeT ST H Sy dgdl gl




7. Maintain your interest(\?rl'q:ﬁ' I TR ?@')

o g B T A @ 8 ad e 7% gREl o 7 et o1 @
USdl g1 SMMd SR Y & WY df gAfqul g WHRI @' o @ S8R gH
I A § 9 THRIAD qqﬁwﬁ%lsﬂﬁqaﬁmﬁaﬁﬁﬁ
T & fau, &9 HA & U WDl 3R AU TR B =T ghm

8. Maintain a Sense of Humour (8Id B UG 91”0 1@')

d-ld (Tension) ﬁ?ﬁ%ﬁ‘mqugd Hag dI Hhdl %I Wﬁ
HIGT &1 Adas fBdt &1 Aeie ISHT -8l &1 B &I T 89 &1 Adas @
FHRIHAD Tl DI 3@ B &HdT [JBRId B 3R AEId | d1d HH AT 2
9. Take care of your health (31 WRA FT BATA Q)

T ofdd B &R A9 M B B 3ed § Mhg d ITB el 3R
IdeHdl &l g dfd afg 31T 9gd &R I 9id ¢, Yo A T8l &d al
AMH FHolf &1 WR HH W 3MUH S 3R JehHal # 3UP Ufd THRIEAD
PP T SICE T W W F HH B & [T 307 WA HT &
TG §gd o g

10. Dress for success(WT%mm)

3T HY HUS UEAd @I, Q& Pl HY IWd g Ig 3Ub HHU & fe@ar gl
arRdgd | ?%_6' Hfada W(Personality Development) * g IIF@'Q:UT EHEﬁ
49 P g

3

1

1.6 Creating first impression and grooming (UgdI

UHTG/BTY_ M1 3R HawAT)

MU URIg 9/ G BNI- \UEAl UG 3 UHIG g B | ugel UHE- e diw A
foft & aR & e fouR, Wi a1 g g S o1 O WY o9 Ued & YR W S
T B

P UgAl UM AHIYRU U § HA 91 IHdl g2

UgAT UHId §gd SRl Bl ® Fife Rt & aR # S PR ¥ S ® 98 o g9g
I% | 2l R e & Ted 8 Ydhs H BH AT RN R ARY™T F 01 Bl
fCam & wa 8 Od § A 89 Uh aW JHY 9% R Fd g1 T SFI dem qRie
AR IRA & WR & YR W I Td 81 39 UBR Ugd YU &I YR §91 &
?ﬁﬂ%ﬁmm%sﬂ?ﬁu@geﬁmtne s Grooming) WR ®MH HAI Gsdl
|

e Attire/Clothing (IR /IF)

Tgd &1 3 g oY dRe ¥ 89 R B gl 9 @E 80 T & R I § WP
F TR H AMPHAT PR dd © IA YBR TH ANl BT b 3P U ¥ § R dd gl

7




IR Y SiigT & ufd gAR PRSI0 BT udl Iaar gl SUOY U8 HUs UsAl §gd
SRl § O BAR Sitg & U IHRIAS T < 81l g8 offfhy # 39 ®is # |g &I
eld-l qﬁ??f?@ﬂﬁﬂ-ﬁa’rw%m&nﬂ% Jfa\_;‘ﬁﬂtb—lﬂﬁ‘:[(Busuless
Formals) ﬁ?ﬁwaﬂ (Business Casual)

@ Grooming ( ﬂ'a?_'ﬂ/;ﬁa‘f)

TR AE@yUl &F S 3B UGl YU §9H T HeE IRl §, d8 & YAl Yavd &l

3f § W PRT fETT S9H oMud TR SR Il B UIH Ihls XA gl S9H gd

U HUST F WY dee, Sd, Uel, W, YU o Y Usd § ¥ o wnf@ 3Bl
IR

e dicd Ry wu ¥ Sffhg & folw o8 B 3MUsT Wy WY g 9y Gal
WA UPH! GE Pl A% Ihls W R FRal1 g1 3R g4 3D W Yar =gl § al
R HUs W W YUg T8l IEd gl Af® Wid THreH SR Smywur fahdft o tRieR

T & R & &l Bl
e Grooming Tips (ﬁﬂ'& ﬁ'UH)

frafofea = dicd gfdaal Sue! IR U ¥ R 84 § Ade &l o

1. Halr(W)—Wa@'ﬁTWEﬁ Tﬁa:ﬂﬁ\ﬁ?colourﬁ'ﬁf@:{
Bl W & U BI¢ &6l &7 haircut 8 d BTl W & 9 B

2. Shoes (Jd) - S[d OIfcRT auT 3@t RUfd & g1l Sd ®e g A B

3. Nails (IGH) - -G 9% @Il 3B W@ ¥ $e gu §1 SMRd Srar
MY T PTG A1 BRI ARG & AT gl

4.Cosmetics(?ﬁ3'€f WW)-%WWHW@WWI

5. Perfume (§)- BePHI 34 WA dMeY AT Tal T MUl HUS o
Y & g T8yl

8



6. Facial Hair(a@ » dTd) - 3BT shaving 3R W d BIC trim
hairfﬁﬁﬂﬂ%ﬁl

7. Tattoos (2¢)- Tt T & TF I W1 =IRUI Fis o g @i T
|

8. Piercings(%ﬁ:[)— a%% aur IRR & g @3:[ BCl NE| Eﬂ’%ﬂl 3Rl
¥ RN e &F P Te o Bt AgHT & IU W $ W BE B
STl ®1 A el ©

9. Back-packs (%-ﬁ?ﬂr)- Tnterview ® ]%’I'Q 95-U9g 7 & A

10. Purse (94g3M - U& Bl 38T U1 foog & @1 A1feul S &l
T 9d & W 4 Hdadr Jaar g

1.7 Basic Social Etiquettes (§f-ATdl ATHINI®G RIPVER)

IS RIPER AR Afdaa & GRYNG duT TSR od gl I8 99 § 9Hg a1 fo
Ry U & foom aeR & W1 &R W1 99 o X A g

® Work/Office Etiquette (PTH/PHIGY RIPER)

FATTT q TG § o6l Aoied @R i gal | fad $1 G J0g Wd fbar I gl
TR I8 SR o ST § fob 80 U Tghitdl & I ST AgR B adl Hrfed
& A & Wt e TR W

o PHAY & HHARYGI gRT U4 $H A IRT RYEAR @™ & Rigia
fFufafaa ®:-

1. Be timely(wmmm)
fada 6 Heaqul fORIwdl g, IHg &1 Ul 8H1l 39 4 Udl Iadl & [ 3 Gl &
AT B! U8 od ol IY g Sy & HH B JGHT W B
2. Be polite(ﬁ'ﬂ'q ?%)
g o P § 9 Ay fowH agR HRAT AIgY| SN IdgR 89 gg & fae
IEd & 991 AR TH W b Y HIAI AR
3. Learn office politics(maﬁ“ﬁﬁm)
BH U BT & GeHHdl B 9 HAET B DI YHBT B YA o1 AUl gH
3T HAGT B B YUTA AT B B B! At I G R ¥ IO a1 A1
4. Understand the four unwritten rules of business: (HIUR ¥ IR
Sfafaa Fraw =+ gws)
a.g‘m,aﬁm%ﬂﬁa‘rmwwmwsﬂmaﬁrwm
[
p. AR G I B W R, 99 B g W@ Fie ey T A
Pt S B I Bt sfed did 9 |




c. 99 @ foT a0 g 1 IR
d. U4 9 DI BT TeYH PR U 39 T HUAl & &g Dl
R R4 T 99 HI dag D
5. Adopt a can-do attitude (PX m% IQar 3'|TF|Ta)
g 3MUP Afddd B! GHRIADA DI Sdl § Sl AN FAadl Bl AR & g WHR
G & A & HRbo P BT AH & 39 B
6. Be flexible (THIA &)
g1 o W o i I8 &H WeR o1 It Sedld & fiu gH dOUR e el
7. Give credit (39 ©)
I Tt B g ¢ RN Bt tiviee & ded fear ®1 39 R U Sl ufdwn U @
MR TR & 4 &1 ot eFg AN
8. Do not differentiate('ﬂ? Q-ﬂa'qTﬁ)
gH ST H AN b WY 3P UG Pl ABR WU g Al dlell I8 §HR
THRIADG VB B T 7l
e Business telephone etiquette (ATUR THwE RIPER)

Wed I H B a8 1el A fobar o a1l IR &1 9 gl g R @
TAHH Bid BT IR S 1T 8, 9 S Bl 3 ST B

3R §H TWUIBH ®Id &I IR WP I g8d ol B Thd o AN S & Y AR
P T Ugd 2 IR TId g1 gl BRU g P 3oed HulEl & U B Hid Bl
JureH f AF® o ufear & S8 3 ugq 9ed He@qul §:
1. Answering the telephone (%ﬁlﬁq DI Sdid a"_'lT)
o Bedc P & g7 9 "fedl # g IoT A1 =Ifeul 3R S HId @
TaE SN @ AN b Y 3 W gl
o WM & WY Ja§ ¢ Y & o%d Uyd usdl gl
o TP SERAG Widb ¥ SRfel A o1 arg qul WP Sae ¥ 91
CESIRCIREY
BH R @A a1 Uid §T a1 T8 Bl AT
UM TP IR & @R 919 B o B & Jamm & R B &
fg TR @

2. Making telephone calls (é?ﬂﬂﬁ:l CaR| D)

o O

10



I P4 §U 3T YHd g9+ a1 R SIad 8l 98 b 3o
B & T sfcp Bl Bl ofd @ off exfar 81 B BRd g¢
DI XS YR & A al ot 91d wR uig A

R B Bl B ¢ IR G AR I e IaT W@ ¢
dl D! YIS THY d1G QORI TN &A1 il I8 el A1 Hol &l
I wfad SUd! Hid B
3. When leaving a message(m?ﬁgai‘m'q)
o U BIgd IHI gH T IFGRI ¢l difgy difds a8 fad foges fore
AT < BIST &, J< Had & Ul Judb a1
o T H Pid P T SRU oG & III-TIY (U1 19 37 IuTH
= ferd|
o R MU IT IR B $S ST I SN ARG & O P Jo T B,
gfch d1g H BF B 39 Afdd  Dld W g & 399 d1d B Pl
g H9 gl I 3R I Y & fedd ¥ QERT Hid B
4. When taking a message (m dd qHY)
o T<U Ad Iad UM T A U4 Y - TH UF, TP dhals dul
THh S|
o mﬁwﬂﬁﬁaﬁ?aWWmessage book(ﬂ%‘ﬂ
gien) H Hic dR
o % folt = @ W 8 TSI 99 Aic R o MY < &4 ard &I
R A9 dR e Ae R A
o JAD TEIBH TR SR WY g Y THYH IS I g d A R A
J I U8 3% (59 THI ORI DA [HAT A GHdT gl
HIAT BT AH YT Hid B DI 36T O Ale D
el 9gd I < & A T BIeR & &R BT B 4R |
e P W F Afdd F TH R FWARIT I IS ¢

o O

O

1.8 Positive Body Language

I8 BUR IR & I O aE RR By ﬁ?éﬁﬁﬁ?ﬁﬂﬂﬁﬁﬁ?ﬁsﬁ%
Tfafafedl &1 3rem § S AT 396 IR H Jgl WP ¥ OHd g 3R e e I
ATt ARH H IS HId § dg [hal d H AT R IPRIAS TU I 3AThNd
Ad T R THY & Y AR Ihadl @) A Ged I &

o8

11



Positive Body Negative Body
Gestures Gestures

Walking upright Biting nails

Shaking hands Lip biting
confidently

Having a pleasant

Getting distracted
face

Nodding head Fake smile

A steady eye contact Cross arms or legs

Eyecontactﬁmﬁmwmmﬂwwm%mﬁw
i B U Udl T ST ® b MU IFH 9d B fhar oM T W@ T S H o
e R 99 FRA Iha Afed & U S g afe §§d WET IF @AR Eve
contact?@ﬁ%?‘hsﬁNegitiveqﬁTﬁlﬂT%I

Posture [OIH §H d6d I TS Bld dad Ule WYl @1 dad dad el Ia gl ORI
R JHH JoF SIAd U s g oY U 3] Hegqd Hd & 3R 3 @ 39
W o W 33 § FE) posture B W AT 3T AT B AARYY AgYH a2

Headposnlonsﬂmﬁﬁvﬁ@ﬂ%%wrﬁiﬂ@fmmﬁ%wsﬂ&mm

gg TIR Gaud R AU fari &l i@ ¢ '@ fed & &9 # o e e

B0 © 3T 3T ST8 BT -3 dRiPp I oW § et deas H Sl Bl Hig BT
F $ AT TP T e a1 § afe I8 uar 9d I & AR 3UA Siad |
frg @ & faa Bl

Legs -: O BARI 3fdR® HEASH & §R U §§d $© adid & o @g ¥ AR W
W%wmmﬁ@ﬁﬁm%wwﬁﬂaﬁ 'aﬂwaﬁ%eﬁ?
YIgH Bd & o SR IR I ¥ fF gAd € GOt 3R O B9 a6 Dby aH
P1 Riged AFT Srar g

Hand Gestures -: Bl I BH ®s IR P © 3R U 3URT U f ffyg o=an
T BY P IR TIR BT Th AUT 3T § 9 81U fHadH & 919 ol g df 8delt W
3R g Fd FA 9gd Heaqul gl § ok gt 3fUd ¥ g9 JIE Sd § off 9EMdl



Mouth Movements -:BHR HE @ &Xdhd & R I WM ¢ THhd! & g & Jau 3t
ol YT 818 B0 & SARI WM $% UPHR B! Bidl § Bi6 P IW AN P Y Th
|

egative Body Language | Positive Body Language
' m R2x iy v

Open body position (arms
unfolded)

Folded arms

Relaxed and confident

Tense facial expression : ;
facial expression

Review Question Answers

Fill in the Blanks

1. HfRId (personality) IMINE 3R IR Siad H dgd gfd 1 H Heg
BT
2. 'Personality' Xeq @ I alfed Xeq 'persona’ U _g'_s; gl
. REA A H, fedt ew # fedt fody I & o @ fowm & faw T w
MASK &1 JUAN fdhar Srar ol
4. Sl 55[%%% Hfddd &1 AR <d %, d Ifddd & ﬁm(determinants)
Fedd Bl
. ORT & AT WGl oo ARes Bid §;  sfvamon & | iR 9 g g
6. APRIAGA W & G 3HTH] THRIHAD (positive) FAGRI fa@rd gl
7. foddt 9 & IR T G A1 HEgY dRA BT aAbT S IER FY ¥ IgdR |
yfafafed g1 § eftwior/aan/aaRAT (attitude) HEAM © |
8. BRY B MG (FAN) & AdAd IHRIAD dIoll B o@- P &Hal [GeRid w0
3R TiaRur & d919 HH HAT B
9. UIRM® 3R Ha=-TI (attire and grooming) Ugdl UHId e A gl
10. JPRIAD PPV T JPRIHP (positive) VRIND HINT st Bl
11. UdP Person &I Th STRE Personality Epf(_'ﬁ %I

w

(@)
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12. Culture &I &l W person mw%ﬁaﬁr, dfa-fam ik gae &
A BT FGER & ®U H yRHIRG fear o1 ghar g

13. E¥®IUN AR U™ &I gHaT It qmifoies ®0 ¥ Heg@yul avgsll W gaRT
TFRe & gl

14. Afdda & deaydl faRwar &, 999 &1 UG g

15. SIY¥Td (confident) gaar o=@l Bt H@ﬁm%

16. W @Tﬁl’qT(po:Lnted fingers) 3160bR oddd h¥ Hohdl %

17. 991 HI Teoll WP (clear) BT dNRTI

18. 3&&" BT (ignorance) W%ﬁwaﬁﬂrﬁrm%

19. Th AHal IMe 3RT T P SR 8 Jhal o

20. UREAR AW &t g9 Bt sHS Bl

True and False

. fed & UggH 9P IIY Ig Il I st ©

. fed &1 Afddd Sfidd W TP o1 |aT &l

. AR o gl @) offgq W gl

. Ao w@ifas +f § iR uRada<he +f 8

. TP YPRIAD BRI MUD! AABING §CT 8 |

. Qfeq I # el RIVER &t siaadhdl T8l gl

ﬂaﬁ(groomlng) WWW@TW (neat and clean) ﬁ@:ﬂfﬁ?ﬂal
. Jfgd &1 Ugdl yHE Sifad giar gl

. I Aied ¥ gRNl & fAU $H @ Sl g & oAl g
10.%@?@?&(%) qgf“ﬂ?ﬂ'q(impression) %a‘ra&rw %I

11. 9f¢ ¥HT @1 @ ¢ (tattoo) HUSI GRI @B SHT dIRY|

12. TN dd Jod gHRM T AW 309 Y IW- TP U4, TH bael adl Th SRR
13. 88 WAl § AN & 1Y 39 UG &I dd) HGHId ol HRAT 4y

14. B9 U4 srafed # 9% I fIoH TagR &A1 AUl

15. 919, €19 a1 & Ja! & a1 Tad| ¥ Weg AT S BT gidl g

Ans 1. 9ol, 2. 7dd, 3. Yol, 4. Hel, 5. Tsl, 6. Tad, 7. s, 8. Tal, O.
Tdd, 10. Tel, 11. Tal, 12. Tal, 13. Tal, 14. Tal, 15. Tal

Short answers

OO\]O‘\UW»bu)[\)I—‘

kO

1. 3faiRredr fba UHR &1 gt 82
IR- Ta: F IR B: -3ufq eRR fFmion, iR siesr, Ifife g oik warea o) fRufa

2.@73Q_"|T(grooming) a@rm%'?
IR - Fad & of § 9 QT o g9 omud TRR SR 9Ie @ W% 9wl
A Bl S9H §H 30N BUSI & WY Soe, S, Udl, UH, SMyuU oM P Usd ©
3 off wfe B e Jicd foRiw w0 ¥ offfthy & fort SRt 13Ul Wrd Iy gt
Y R HT WA TS e I % B R IR FA g1 R §H D! RE
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YR I8 § o He Ppus i oreT U@ A8 SIad ©l e Hied UHIEE SR SMmyNul
foreft off IR UM BT G S AT g1 AN FaRAT dgd R g

3. GPRIAD P BP0 F T 72
SR- JPRIAS S DA I AU 8 FHIRE W §AN IHRIAS a9 g1l 3T
FRT R I IHRIAG §1 B 918 Wpd, A a1 J9S # HE T8 81 &
fe7 &7 H3 IAR-UGM BT HHA BT USdl & TP BT R W H FHRIHAD
TEqd dRd g 9k & g1 TPRIAS Hegd Hd ol 37 IAR-dgMl & YHRIHG U
¥ YT gHR AT SRS §) Ol 81 ST TBRIES B WD ST gl

4.aﬁémqﬂ4ﬁ(first impression) WWW@%@TW%°
JMR- UgAl UM §gd ot gl | Hife [t & IR # S fouR §9mn S § 98
T T d% el gl R Ad & T80 $6 Ybs H W S R R Srafay &
T P @M o I%d 8 9Id § < 89 Uh o 9Hd 9% R &9 gl T qEl agmr
e 3R TR & TR & MYR W §d8 Id gl 39 TSR USd YU DI SFATYR
a:ﬂefaaﬁ‘mﬁﬁ &@W%Eam\?ﬁ(Attire & Grooming) W hMH
B TSl gl

5. q?fl%? GQ‘TW o 1:h'-‘QT|$(aLttire) RN SR %?

JW- Attire/Clothing (WIRNH /) - Ugd &1 f &8 o9 e § 89 dOR 8 %l
o RE I TP & IR I 8 Wb & aR H 3Had o dd § 39 PR

P AMHAT 3b UgAd ¥ & &R dd gl AR UgAd ¥ ofigd & ufd gaR e &
Udl Iddl gl 39U T $US Ul d9gd o § of gAR Sfidd & Ufd
T 30 B B oy o 39 dis A W HI eI wfeul wed It # off @ ueR
P PUS AW B- faomyg BiHE R fovmg FHoem|

6. Ted I H THHH RIPER | ot 82 db <

IR- Wed I # TohH a9 el SWHE fhar S arell R &1 Jqied gl o
We T TABH Hid I IR AT o1 g, IW4 S B S I g1 R 8H
TP Bid & IR WP T gSd el R Ibd o AN HA & I TUR B
Tgd 2 §R dd Bl U8 BRU § 5 soied HulRdl & U BH @id @ Jue B
AHe IaTeq Ufhar gl

7. P BT FIW 89 HY ¢ Thd g2 WU ford|
3T~ Answering the telephone (SNBIT BT Fard 1)
o B3Ye ®I a T O Hfedwl # & IaT A AUl AR Sleg! dId Bl
SaE S A ANl & Y S W@ aHl
o Wﬁ%ﬁwam%m@rw&lﬂ%uuﬁm%
o TP JIGRAE! didh d SIRicl A ¢ a/g ad1 W¥ 3Mas § a1
CRGINCIEY

i
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o WHF W Wd 1 Yid g a1d T8l HRAl eyl
o TUR UH URIR fF e a1 H o bl & 90 & R FA B
forr duR @

8. U g1 PRI R RIER & (el # Iod 3° 8 Rigid @l
IWR- FHRE R RYER & olka &1 & o Rg Fofafed 8-

1. Be timely (WY & UG 8HN) - Afddd fb #Agayul faviwar g, wHg &I
gee B 39 Y UGl IadT § P oMU gl & T & HEd od ol AU g
I & HH P JHT W B

2. Be polite (AW W) - & oMU wrfady & ad Iy {990 AR &1 A1Ru|
SR UEER BH g3 & U Ied & 991 HasR & U & Y Bl =Ry

3. Learn office politics(ﬂ)'l'q'i?l'q H I ?-ﬂ@) - B?ef AU PRET b
TehHdl & d g B AP YHe! & Iug o1 d@igdl g6 3fUH drEiad @
ST Jumelt A1 HH FRA DI A DI T RE I GEY A1 A1

4., Understand the four unwritten rules of businessesdIURR & IR
sfafad Ao + gus)

a. 919, 919 11 § Tl & U1 Tad| ¥ e FARM S HT BT g

p. 9% Y@ D! B AT X, 9 B YR ™| Rifdb AT T8I 6N B AN B
o1 fooddt erfua wia ¥ il

c. 9 @ {1 §a@ Fel A1 S|

d. 30 99 Bl 3Bl TP | U4 WS I HUAl & A& Pl W B4 H
19 P! Aag B
5. Adopt a can-do attitude(mm%ﬁ'{ﬂ eranﬁ) - U8 3UPb HAfadd

& THRIAG & AT § S AT T Pl AR Bl dvg WIHR IRd g a &
gRpd S B M & 2 Bl
6. Be flexible (THld &9)
gH o Ht o fid 3@ gH WeRrR o aifdul sca & fow g6 duR
G difsul

9. ﬁgﬂ%m(grooming tips) WWWWWWW%'? ﬁé
3¢ Yied fog & IRk # fora|
IWR- Fefifed amrmg dicd gfeqal el i8R 0 ¥ TR g1 & dag & §:
1.Hair(W)—W3|@'3hYW€f,Tﬁ@fﬂ’ffﬁ@?colourm@qﬁlw
& U B¢ 9@ BT haircut 8 9 B R 9@ T &
2. Shoes (Jd) - S[d OIfcRT auT 33t RUfd & g1l Sd W g4 A B
3. Nails (ARGT) - TGT 9% 1 D! W T He gU d 3Rd el X T &l
WA AT DRI ARG & AT gl
4.Cosmetics(?ﬁ3'€f WW)—WWWHWWWI
5. Perfume () - Bedh] 3J WM dNGT TT Hal @THT dINMGTI HUS o1 Y & B
Bl
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6. Facial Hair(a@ » dTel) - 33t shaving 3R 3 d BIC trim hair Eﬁef

ElIRY

10. Y BH BT R IHRIAS DD G Thd g2 Bl 36 I0HNaal ford |
IWR- o ®d R Fdt 1 ohfufa & aoee Fefifea il &8 gereEs = Ra
W4 # Heg PR IHhdl ®:

1.

Examine your attitude regularly(ﬁ'qﬁl?l Y I A E@Qﬁw |
ST BY) - & fod afad & ue =DEU Pt Sig e HH, JghiHar
IR 9 & Ufd A dAIfer iR S| difet fF I8 WHRIAS § AT
THRIAD | TG 3MI™H & d 04 PRI B THRIAD 4 IHRIAD H
o & Ja W

. Balance work with personal life(ﬁﬁﬁ Slad & 9 P A

Uge) - g oigd § ol wfieat 9 SRl aIfdul SUeT AdeW g
W R BT & HH & aR H g T Ity iR PRadd & HH &
IHg 81 ORGR & dR H T8 A9l dedl U #R4 ¥ SHRI TR
Ffed IR IPRIHAS §dT Bl

. Focus on the positive (APRIHDd U a') - Eﬁ'QIT 3O dIhd

3R Thaaiet R &M ¢, T8 3MU 3UH P MR R=al &l IHeH H
%d A1 g Ul 7w B

. Communicate(?:i?ﬂ? ﬁ) - 9gR g4l W=l @t Sfitgq Yar %I S IdR

§g g Ol § a9 Tad Y9R Y& Bl § SR APRIASGS Badl gl gl
@ B F Y A AUl AR FRd JHT IO 910 B g Bl 3w
AT SR Sl IHT IF@! a1l B oW A JHSHl SR 8l &R fad
DT G SR YR I BT 31T HRAT ATyl

. Turn unexpected changes into Opportunity (3D Eﬁﬁ CI

gRacl $t aR H deeq) - A99 & A &I GT9al & ffue ¥ Wg
D ed Al § SR 3TN o5 ot deaE TeREE ufafear a3 SH-
Y9, GeHHl 1 BN B $S dad g IHN 3H Jead Bl UAT BRI
g & g & U § @ Iy 9 a5 Aie HW iR MY sl

. Educate Yourself ({q o Rifga &%) - e B U dW ggd

3wy F oM dfgy aft Ot FH & o o Tdhdl g1 UIT &I MUl HitEl
Pl @R PId g7 B AMIR VO HRd @1 dligll AN 3O+ JH Bl
update ®d @ AIMGY SR -8 el &I UEd | gyl foraT sarer
3T WRId § IaT Gl 3T H NIy dgar g

. Maintain your interest(m R T ?@)— oid gH ﬁé '_-|€ Tt

WA T d9 g A% gt 3R S AN &1 WEAl BT Usdl g1 3rHd
IR gAY & 9y 9 AT B GHR W I ® 3R 8 I§9 o ©
3 THRIAG de A gl 3UE g & # U I B 8 [WH F
fore, o™ #=R9 F U el R U IRl @ AT g
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8. Maintain a Sense of Humour (eI ® UEAT 991 ?@)—
G (Tension) @ G &R & U TG 3AUS! §gd Heg HR Hhdl g
B @B UG &1 Adad bl & A ISHT Tl &1 8"g Pt HE 8=

P AdAT & TPRIAD ol P <@ DI &HdT [Apfad BT 3R AR |
T HH AT g
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Unit-2
INTRODUCTION TO TOURISM-ITI

2.1 Introduction

3, Wed argd s & Ted 98 3R aid *u ¥ eraia &=af ot nfafafat #
I @ B TP SH gig R fem &, fad=t 9@ @ et umEn sidfg,
infrastructure development, 3R U gdYd 3R fRrem ot RR=3{Id,  3{Hd
sferaryt & At &3 &1 Iy quT Y U I AW T g 3R e ey
H gHIAd HaT 8, Sl GPRIASG ANTeH dT gl

I98 e fawfya ol Racords, offear ok wig o <= 4 U4 I &1 T
ST Gigr o9 R form g o T wded @ 81 g Ay R e s g1 B &
AfsHS & AR, IHTT B MG BT WIHT 103 MR AT & HFHANG &1 W &
TIHT <gal o ISR Whed UeH &Rl gl

AFT A1 8, Whed &1 aRalad SR duifad onffe uua snydoHe gl @S @ fac=h
O & 9d & U 8§ Wed & IASRAD Uggsll W 9R od gl @ 4 g R #
s gfg & wded e & fapg o UqE deH @ § I8 Se 3R ®IRe gNl
qer # AR g fhar § ok 98 &8 el R Ud W IOFTl 98 $9 U/l
Ay onffer wfafafyr 21

AR A Ya' BT ART aRdd B 39 9 & UG dar g, e orf § o dgue
WA & IO 8 fF YR i bR &R aid anl @ & 3R URd & 98 uafd
et off snyfe g A faemm g1 UE Al @ srafte wwwfAa wfdd AT S gl
Sfed TaRT o IR W & 3Mfafy & fw s9m@r mar g S el a1 o SRui § ot
¥ W O g1 URGR Ay & RMeHd d&d ¥ /A & AU St RE ¥ Ao
g?ﬂ%@ﬁma%ﬂ?%mmﬁ,waﬁaﬁuﬁeﬁﬁa@éwm

2.2 What is Tourism

Ted $T 3RY T IR SR YEAT FR-IR AT W < iR FEReM & fow faftm
R BT YHO FRAT "Tourist 98 G oidl § off TP qd H IHT Bl & SMRRPR
98 S W W 3 AT § el § IuPH! A RH g5 A Fed &1 oy g §
Tourist 98 ARA YAl AfGd g S TH g 3ydl uRfY & I dRal g a8 o =M 9
IJAd § I WM W M 3T Ol § Ted $ ®is Th URUTS ST Hied & a8 fawa
ft o oA I @Y SR Tar W1 W | U & UIY A FCard oM 38T ©

2.2.1 Domestic Tourism
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W Ted 98 Thed g ROEd T W
TAHT oY W iR =1 ¥ § 3P
BIC <V P g1 & URd o dS Al

2.2.2 International Tourism

W&mﬁnuﬁqaﬁﬁﬁ@m&ﬁﬁwm%ﬁﬁﬂ
ot wrwieft &1 gWE wRar g iR fafid weR & @l
i e # ofdl g 99 B USdl § gl Bic Q= B UR A AT AP
et & SRl o O eRA A1 HH g MAA g o |

2.2.3 Why Tourism

Ted dauHe R Mol 3 & U6 Wid § Ted & fau teh faear gry sifsta @y
R TXE o HAHadl gwried aegell onfe Tfdd oM &1 deral § Tded ISR
o # ot Agg IRaT § U9 fORW FU ¥ gled IAN JdT &F TR SR uRdgd
I # ASMR T HFT YR el §

Ve frdt wE & gded Oiftd foar S 8 @ S9PT T U HY IS Il § add H
Teq qidf, Te®i, dAfaciac!, gal g U gUR R fret ot o wfafafd & form wram
TR g o & fae # Wemdl exal § SR Uiciied &xdl § ol TP tourist
P! TER Wb T P WH W I9 F Heg IRl @

We RGP MEM-UGH &1 T [FGR RIPbl § I8 AEie wifd &1 oft dienfsd
IR § Fifr g T8 TRl W N W Th g & Ufd IHH R WR Emr @

Ted §AR X P Yexdl Al 3eN R ARplad &I WF dR H Hag ol § (bl
S A M I S-S AT U WY YR IRPIAH SAURUMY a3l § 3R
I SEYRIMS B 3T RIFN W AHR 3T AN dP Ugardl g

¥ frorlt Foa SH W F HidR gET HRar @
quthé G|
ard

2.3 General Impacts

1. Generating Income and Employment (3¢ 3R AR aaT prHl)

YR H gRed ok I9P IY T AR P! §gd gl el § a8 TP TR W W,
IAE H 6.232 3R URA H P JSFIR &I 8.7 8,3 IVGH odl & MYFH HRA #
ﬁwwwmﬁmwﬁéﬁiﬂm%wu-mﬂsﬂw Ugd d¢dl 8l o
ﬁ@mﬂnmﬁw%%aﬁﬁq&qﬁ

.
%
i
3
.t

@huﬁquwﬂﬁu@auﬁa‘rw
T Yeb P ded B Thed B P HEG IRA & 37 OeRdl J AR P AR el g
g IR o F sl o A ?

2. Sorurce of foreign exchange earning (facx Hal ol 3o H)
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wed URd H fadxh gor o &1 Hew@yul Wid T § TR oW b YIAE e R
HJpcel YHId Ysdl % YRd H foreign exchange earning 2022 7 H 107 Jgh
1.34 TG HIS ¥UT @ 5 & T8 I 2021 | 65,070 IS gl At

3. Preservation of National Heritage and Environment (?T@q ‘dﬁ—s’?

TIfaRUT BT TREN)

fRMa tF T @ UgIH § 98 U AW GHS P WPl ¥ J&d § O PRI
YU a7 Yad o odld § 91 U ¥ SR ond o iR We@ w@d § I8 R
URplde R wiepfas fRd g1 Il R &1 Wy yRd & dfay™ gR1 mifers
$ded & ded Il T TP badd § HRd & YD ANRG & Hacd § 98 gHR
R &1 A T iR e T YRA H TaRUr e b1 UdeiRe dgd AT § SR
@W@%WAgriculture Tourismmﬁw

4, Developing Infrastructure ﬁm W [HEI)

%Wq&q%ﬁmﬁ%m%%%ﬁgﬁuﬁmwﬁﬁw
& Y Ugaar § e faftd &7 & e fhar § 9 sfamar uRkdgd W@
Wgﬁ%ﬁ@?@ﬂﬁ%ﬁﬂﬂ@c 3R ga8 U8 Welke o facsh waw oA o
IRd ¢ gHOE o & 9o 7 sod # o U9E IAG® & [AhN Bl guIRd

5. Promoting peace and Stability (i 3R RRAT 1 deldl &)

TF i qded ud, YA SR wfeafear &1 It quidr wwum < 3R W E &
0 H GHRIAS WHG H 9ad IJbdl gl g1 & Jod o9 Ia § ¥ qfed I @I
P AN W HEaqUl UM ST & 39 UHG &1 e ¥ ¥ @ o Ibar & o
T ¥ ARy w0 wifd o Ibd § Wed @ # wifd ok RRA1 & sg@r 3 AR
a1 1 I IAF P4 Sfogary H Ifdydr a9 wiRe @) e wRA IR gipfawe
SME®dl B! d¢rdl ¢4 § Heg &dl §

2.4 mf?:[%q‘l-ﬂﬂ G YPHI¥ (Typology of Tourism Impacts)

e 99 8IdT § 9 AN AIN-Fdl & T 3IelvT- (el STl WR Sid § 3R I8
ISR YT R HSTaRIT B g § Hee Hdl gl Aferd Hl-

HH 5H 59 91d BT SN et gidl 1P Gde fohdt Wi &Y fohd=T 98 JhdT g
Ug IRdd H 5 &5l A TSI UHT STeldl !

Wied & YU 7 8 AN A arer T R
1. W(Economic)
2. 13|'33|‘T3TUT(Environmental)

3. IS GﬁTH.I‘&q)i?IOb (social and cultural)

4, W (Services)
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5. dY (Tax)
6. Wﬁ&'ﬁﬁa?ﬁm (community attitude)

e & e 3R I & aRumRaey Rt guT 8 Ibd & S g Faffad
YIRS, Tdes I IR T & ARl & o TgdiT 3R Aauigde dierT a9
B {7 B B

oe e T faft eREl § Ao SR SR ANl @ ¢ § Aeg #Ra g
s g § Usd B ¢6 Ihd § R b W AHhd ¢

Te HRIAS I APRIAG YU IAT B Il %

1. (Economic)

PRIHAD UHId (Positive APRIHD YHId (Negative
Impacts) Impacts)
TUAIR & AR Ual Bl § v Y SR A B BT dG BT WRT
PRGN  (Tax) H i 1T Bl gl gl
URagd & et g H gUR g gl = Infrastucture S (T, HeR, faoreft, Sem,
ISR (Employment) % 3a¥RI H gf Bt fafdrean, nfe) ¥ fere ard st g
gl « gl IR Aare B HIHT H IS 3
HHE A 3R Sigd TR A TG gt Bl gl
W@'ﬁ(lnfrastructure) ff{-[‘ZﬂT g1 B . Gﬂa?waﬁwffa@ﬁ Wlal Q@ il
R =T A gyR e 2| gl
e gt (e, srorcaed, Uik ) Ige™ + HHRSR BF & HRU SRISRI S
H e § LR EAR RG]
«  DHANG e B

2. WﬁTuTl Environmental)

PRIHAD UHId (Positive APRIHD YHId (Negative
Impacts) Impacts)
UfaeTRie SHRGI 3R ¥R BT « G 3R Siidl T [T 81T §
W& (3@ WA ) gt Bl « QAWM BITHIE Bl 8
&3 HT Aleddul gidl g1 (SN Al = TGNl (8T, UM, WR, JEHI
b BT Gleddul gafl gl » e [ & forg urpfe uResa eiik
T Wi ardravul &1 TREf0T P YT H JHIA g |
(protection) forar s g@ar %‘I - tI'I:ﬁEI'ﬂEb_ﬂ)fEﬁ STt %I
T8 T "WS" &N (Industry) o » UGG R T SRR TSl B

3. HTHIMY® 3fR AP Td® (Socially and culturally )




HDPRIHD YHId
Impacts)

(Positive

ADPRIHD YHId
Impacts)

(Negative

| TP Dl gga fHedr gl

O ﬂﬁ‘f—f\"aﬁﬁ (custom—Tradition)ﬁ
FHRIAS TR AT 5

0 Sfte 1 ToreR H GUR R 8

| Tl 9 fem @ Qe eya Ut giar
?) L TSEM 3MaTd} & Yipiaed UgdH o
TRI&FT (Protect) W%

0 UfdeRie sk Wiwpfas ueit (shows) o

AT Bl ST 8

O Sfia et (lifestyle) H gRadT 81T g1

O AR & gl (values) T THRIED dgdt
gl

O 3fftes IR W, HEUH, 98 &1 T ol
O FAIFH RS T AT g€ It Bl
WY, §, TN D) deal fHadr Bl

TS 3R WRBfAd R gHE Usdl gl

q, @T:IT'EI Services)

HhRIHD YHId
Impacts)

(Positive

ADhRIHD YHId
Impacts)

(Negative

[ P, R Bl §gaR ST ¢

[ RS, gayTelf ok S/awRl & Ul &
EEOI

O S GREM BT TUTET B GUR HRAT §

© Yo GR&N B ure § GUR BRAT S

O gﬁuﬁrm%r (Basic Infrastructure) UX qdld
qedE

O URUR® Faredl b1 REARd fbar &
Tl B

| IR AR Aarelt o i @t R

5. @ (Tax)
PRIHAD UHId (Positive ADPRIHD YHId (Negative
Impacts) Impacts)

11 3ifaled I 3R WY {9l PR IS (tax
revenue) foretar %W

O TTER (A1) Pl HR IS (Tax) &6l Bl
EECI

" TURIT &R (property tax) Pl ¢l g

6. ATYSII® 4UT (Community Attitude)

HhRIHD YHId

(Positive

ThRIHD

UHIg

(Negative
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Impacts)

Impacts)

O e 9 Jqard (community)ﬁ"‘ﬁ?Tv{EI"G_TTEIT%r
0 % gAY seM &1 Hiel Aedr 3l
8 & fore oifYe feaey ok Juis S

GEG| gl

[ R STy B 31 WRe et 1

L qded @1 9ol ANeId® fQuTe &
Sgrdl g
[ W™ SR AfdNd Sitad B gead
g
0 TP Abdl did YA s d S
[ community 3fTRTId DI HIGHT BT U
aﬂﬁ gl
yiosy R g0 @F & yra
aasﬁ?ﬁ%w (S8 T & HRIT)

2 .5-qdeq AT % Hd ( Sources of Tourism

Information)

IET 3R Yded I F USR] & U gaAd A, T 3R UNfe gded WHeR)
AWEH Bl gl
Y $8 W Ndl W AR & M 9@ 8k Wed A & AR o Tidd
(Destination or tourist places) 3T CAREEIRGERG] %I 3MTHT E:F?f T SfYp T Sifdw T
d% Ugd S died dlfds 3T SIal Bihal 381 Fob |

hr ¥ qdeq =l B TFHR 8RR Tded I H bs Rg q fyaRka &) S g1

il

Tided QAT & UHE Wi A g e gl

1.

N

3@“ & @ (Industry People)

DI Tea duHEr (G 29d BITAR, TX AR AR AP qfed TrsH), ead

TR 3R 3 RaURe! T ATH UId &R & o0 IR § TdH-ad gded Tiqed
3R 3dlG AHBRI fadd P B 1%111 ICERIRIRIRE] (sales representatives) A

frged st gl

Fs ¥ dd AR AT AR Gded IEN & 3 &3 | B FR didl & forg

U Tided 3R IdIG Al PR ol T8 AR W I & T& H a1 ofar g o«

U & §R faafka fee o1 w® 89 €

I 3R Tded wH 3R e Wt Tidat SR IRl W W Higd HRd g

IR IR SR AT #d Bl

39d BIeR, U1 R 3ex s 3R uRfId R @R § 3R 30 IH B S8R
FIH & fou e R R0 Fd § e A1egd ¥ 3 @Rl & TSR hard

gl

TfFATT I AT B ard FF I, T8l 3R 3T At & 1Y 3FUERG a=i

g Tded g1 & Ud 9gd o Heddd Hid gl gl
. dRR ,W 3R Wifea (Broucher, Magazines and Media)
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Tl'@'q tlﬁf_"f W (Q:rasﬁf)/ National Tourism Organization (NTO)
AR 3 BRI Hﬁqﬁa'-‘{ﬂ _ ¢ad Qa—c' 'a:[\’rla(Travel Agent Manual),
THfE, difed 7 sreffa sl @1 -fIRm JHeRt veM R4 7l

%ﬁ?{ %3 3‘?[? %?{Fr W é’g(Travel Trade and Travel Week Trade)
T WE & UG IBPT B, S U wed wielf iR I@e F IR # Sard
gl

° a’(_‘ﬁ:lT'_‘f o gE= ﬁ%mﬁ@r B HRR U (News paper),
1:IﬁWI"Q(Maqazines) 3R W(Television),&ﬂm \_!‘|T|€f % IR A
I & U6 HgaqUl Wi g IET AN BEG H Ut g 9y Bt
g R Pt e Sl B T 1 @ T 3, Fife 9@ wded IdTe!
3R Tarsif (products and services) W UYHId Ugdl %I

cfetfae @R M ara ﬁﬁﬂg AT W GhT ﬁﬂqﬁ_& (Different Travel
Show and Documentary) Yald dl %, Y dig CARCIEEAR ggd
TeGaH Bl gl

WX ARR SR 3 IYNT USHRE o 3-TSe HIelA (In-Flight
Magazine) H gR¥ WGl & SH®RI &1 oAl BT gl

3. UhI=H

o [l & did Fddl H T R ¥ JOIH & U Tea¥ (atlas)
AFRE &t ﬁ?_d'W(Map book) 3‘ﬁ? g W YDPIR[ (Tourist
Articles) IH &1 IaERUI & AU, Hg AFRE fhad ®HE &
d9 3t gl @ A g1 T TR $t IHBRI W aE FRIEH B
g & e I 81 g

o T J&@ ¢dd TSS, cdd ¢8 dIul MEs 3R TISMEUH (¢dd SHIHTM
aﬂ&lﬁ) R (The World Travel Guide, the Travel Trade Visa Guide and TIM (Travel
Information Manual) $9 U8 & SN UHRH gH Hs gl W THGR]
e FRd g, o Tide o= & fou waw ok fer @
3MagHaTd, T Yeob A IR Wy iR JRem Jadt SR gkt
gl

o CIEAR® (Timatic) UH AN HRUH (HELX MREU YUMA) W
WW@W%WWW%documentsﬁmﬁ
gl

o T3 HHRA (maps) W%Wﬁmﬁmﬁgl ?‘[%ER)[
AR IHT & I Yefdd 8, U UPR &I TFbRt o IEr wrispH
ISR (Itinerary planning)% forw smaxa® g gl
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e TG MR (Travel literature) i Ag@yul 81 SUH fddd am
gaid, arg |, Siaqar SR ol wiEl a1 amEnstt & wiehe Rebie
gld Bl

4, 3=
o IET 3R T I MR T IAN & Al SR ST & AW o
® §gd HedqUl Hid g

e ®s I HHIR! Yo AUH Tided (Wewd W) JH Pl dgd? &M
¥ fou MuaRe siegga &-a g

° a@mﬁmwaﬁﬁﬁﬁaﬁ$mm(lnternet),
A (E-mail) 3R e (Fax) Tded 3R IdE I &I TH 37
foRar g1 Sife Ted o ade B

2.6 (tITfE"_'[ WTB_"T) Tourism Organisations

(¥8) Organisations - @i &1 t& Gg o Pt ARy 20 &1 U@ o &
U T gy e, A9, Fde 3fe S g

(wdeq " eH)Tourism Organisations -Uded e 98 IRIM & off Oud 3R RER
ged Ted &7 ¥ ufy 3ruer gHdur weflid ed g

I ¥ po R A MR

1. World Tourism Organisations- Like- UNWTO,IATA, UFTTA,PATA etc.
2. National Tourism Organisations- Like- MoT(Ministry of Tourism), ITDC etc.

3. State Tourism organisation- Like-STDC (State Tourism Development,
Corporation),DTDC etc.

1. World Tourism Organisations — UNWTO, IATA, PATA,etc.

fay e e Wgad IY Bt TP Toidll § ol Iexd Afds, Kars ok w1
WNTd B I Gded &l WdTed HT g
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UNWTO q:uf UUA (Full form)- ¥gad Iy fay wied W69 united Nation

World Tourism Organization

RITYAT dY (Established in the year) -1975
YW (Headquarters) - Madrid, P E
M (President) - Zurab Pololikashvili

&g 3T 3%[52'5[ (Goals and Objectives)

% UNWTO &1 3ed 3o oo, siaRigha awe, wifd, wgfs ofR fomm foeht
aﬂ;lﬂ; & AFAYERI & THHE & fau Rt (W6 gAF) gded &1 demE
[

% gdeq g | fowrasha SIf (Developing countries) @ UNWTO gRI
TG € ot gl

9% Wed & & # opnfl SiaRigia Wed 3, S wied & e faem,
A fdBM (Sustainable development) 3R TafaRufig fRRAT & ad® &
U § §em@r ol 8

‘;[&IWI' \’rﬁ? 3°‘|'€f (Roles and Responsibilities)
g R T FE SR weq Hifod & oM g # &7 (@) P Ag@ SR
T UgH &Rl gl
% et & foru vl SR fawmy wrfwa smaford &Rl
 Td B FH T R Tad [TH™ B gl 7 H HAeg dRal g
% geq & fAalR| o= § SR Ferar ¢l
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% UNWTO Wieq & o afyye smeR dfedr (global code of conduct) &
START &I FGIaT gdl § difd I gHid far o 9% & wied &1 vae
IR fTaRT R TSRS UHE &l T o

% TH I T YgH Il

% 30 g™l I URGR (Professional) Tedl UeH Hdl %I
*® U9 TH1YF (Human Development) @] A &I

% WHR & Ted iy s & Aeg Har g

o™ dl (Membership)

* UNWTO & 9cdr & 15633, 6 87 3R 2400 Y 34U g A & o

it 93[, Nefforen E'P-I'Fﬁ(Educational institutes) , qdeq Tgf (Tourism
organisations)&ﬁT g ugcH EITmWUﬁ(RegionalTourism Authorities) I
Uﬁﬁfﬁc_d(representation )Wﬁ %'I

$d HAH, UNWTOTed & & & Igai 8iR I & 3eH-UeH & fe
Th dfYd A9 & U & B Bl g, Ted & R =g A fqbRid
IR TEfT B & U Te= Isul &1 g BT B

2.National Tourism Organisation- MoT, ITDC, etc.

ol W9 (Full form)- qdcd Haa™ MoT(Ministry of Tourism)
RITUAT T (Established In the Year) - 1967

HWITIY (Head Quarter) - New Delhi
AYE (President) - G Kishan.Reddy

d&d Gﬁ? §§§E-Aims And Objectives:
+ e T -URd &1 UgE ot g1 S o® B whed & fqela A
AR gl 3 ¥ o I Al ok wried H TR FRar
» I8 AT $g WHR &I Afie TR, I TRBRI/Hg ARG U=l 3R
Aol &7 7 yded &1 IepRid o7 H #eg HRal g
< Y T & W HEF qded A9 WA (W UHR) & U™ gl gl

Wied HAd & U™ Ug (Posts) R e
% Wea tRfE:r RS 7, i A% vem axd g
& e J-IESII'-IQ-QIOP(Dlrector): g # Afa W (implementation) 3|
R PRar B
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% T0cd  HGIHCRIT (Directorate) : a3 R fae=ht  wri@m @
W?J:T((management)) hdl %I
+ Bice PRI (URA) : a1 YA UeH &l @, IRAeEmst &t ARE

Rl Bl
~:~uﬂ—cﬂ11%wﬂs'ﬂahvua%mmwz WIS R I USYHH  Feferd

R g
& ] Masrey Od  aRareHT WWWﬁW@?ﬁW
M Rt g1 T Ug Tded & UeYH ( (management), =ifcdl (Policies) I
aﬂﬁmmmﬁaﬁ?ﬁwnﬁ%ﬁﬁﬁméﬁﬁw

ﬂiﬁmﬁmﬁ%l

yfiret 3k &1t — Roles and functions
‘l{mﬂﬂ(Roles).(anyZ)
& I 3R Hg WD U &t WBRI & Y FHAB BTH BT
» Tdeqd ® A5 9w & se@r 3
o gyt fauue & wre ¥ wied &Y g
T HRA HRad P URIE0 3R fdH™ &1l

WWW@WﬁW%I

@W{Functions] # =nfa §. (any5)
1.98cq & 1%*1? g iR fifoat (rules & Policy Matters)a:lﬁT,Fh?\‘TIE:[ Yald Al
3R fog oo § Heg &AM
2. Qe 835[ " ol fFowr (Investment Facilitation) A En?\‘:ﬂ%q a:m
3.3 fauTl IR IoU WHRI & Iy TAfAal 1 AT S9H1 3R IHag
(coordinate) HATI
4. e Qs & 1%111 Turadl HIH® 3R ﬁ’?ﬂﬁ%ﬂ fRyifea (rules & regulations)
DA
5.9 & @ﬁ'qm HER] JUR 3R HYH Wied IdTe! Bl A (Infrastructure
& Product Development) PRI
6.9 @ Tded I A AeiRal & fow ufieor A7)
7. foUA SR fquom Siftmml & dieaw ¥ Whed &1 Serar oAl
8. 3ITHYT (Research, Analysis) BT 3R Ted Hifqdl & UHIG &1 e &l
9. ATRITY WG F WY FgaNT Bl SR Wed fdp™ & g g A
10. e 9§ Wefd wrAl @ e
11. YRS (administration) 3R §9ic HHAT B GUTET
12.W$ﬁmwﬁheﬁvwﬁmgﬁ%ml
13.7de AioFell SR ufkdieHrel & e &t fATRET &l

3 o Wged 1Ay & Wedl R W et gFf & fou wfed & dgdR
3R 3 TR & | Heg IRd g
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3. State Tourism organisation- Like STDC,DTDC etc.

sTDC RAog Gded faorg i) URd & T I9-IRT e & o TP Io9 &
R Wed & Fgar 37 3R ApRId 3 & folT &9 &Har g1 o - e
Ted fop™ W, S Uew theq fdem ™, aftiamrg wies faem fAm

ER2|IE
Yol W9 (Full form)- (Y9 Wed fd@™ M) (State Tourism

Development Corporation)

RITYAT ¥ (Established In the Year) - 8% U (state) &I T
R 9§ g

YITA (Headquarters)- X g Pl JGYUM! @ stoc &1 GRAI Bldl
gl

WY (President)- AT WHR T Il g

d&d - Aims:
o AT AN H JeU O 3R gIY UfAfd Tar Uerdnst (service providers) e
q TH I
¢ Ted! & U wdf JRAuw veM =9 & [ I & iR 3R a1 &
aT:-!FR Rfeq qﬁmﬂ @M (tourism infrastructure) RUT BT

3eXd - Obijectives:

<« Tdca gReEmelt R wfafaferay (projects and activities)a’ﬁ P—ITCFIT,ﬁW 3R
TR HRAT

& Jcd OIIE;"I\I' &1 I 3R WA (Operation and maintenance) XQT|

& Tied SEkL @ﬂ\a 3R Ha P AT 3R UEYF  (establishment and
management) <&

o Tded TR OER (publicity material) @I TUDIRF (publication) UTd
IR (distribute) DI AR HIATI

% A, WM, BEAEN, Sled 3R FHeRdl oY Wk Imaml &1 4o Ye o
fo R é‘—n 3R 1;I_Gl"‘f'.I:T(management) DT

3 322 ¥ T b MR wed e & gRyeHe s iR e 3 2

"ﬁ[&ﬁ'ﬂ 3R BT - Role and function

& IR UaT AT 3R U & A9 (T Bl 31) | aNeE Sl

< TWed ufaeFel iR Tfafafidl @ Yend iR fawR|

¢ Tedl & o Riéa iR glaueqe amm gRiEd w1

% fauuE 3R =R (marketing and promotional) ops)oe e e G ) (Engage)_ﬁﬁ:ﬂl
& e aEAT (tourism infrastructure.) Tl faprg 3R IWREE|

% YT Pt IRPfAPH ORI (cultural heritage) I IREUT Td e &I
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& YT e ydtd & ot fRdYRD!  (stakeholders) & 1Y AGANT HATI

Fa e, TadERl T ¥ URefae iR Udfae oM & WA dRd g
e faer, anffe eeRl # dver < Bl
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Review Question Answers

Fill in the Blanks

1. qdeq (Tourism) &I qrdfae 3R IuIfad onfde guE snyded %I
2. '3fafy J@ UG’ (Atithi Devo Bhava) &1 ¥ § 'HgAM WEM & IJAM
%' (Guests are like God)
3. WW&E‘T ( Domestic Tourism) A Th e & Aarft o I W F R
T BT B
4. Ted Aiepfa®d SMeH-UGH &1 T FER Nidl ¢ I8 mifoie wfa & off
Uifed Rl @l
5. W (Tourism) BHAR X P Jadl, &al, e R ARPAPS & WP oA
¥ meg T g
. tl’d?:f I ﬁ\_l‘l"Tl'\" (employment) F TR A Eﬁa %I
. tl’d?:f YRd o ﬁa?ﬁ Hal (foriegn exchange) 3 Pl W rd el %l
. TR (Heritage) T&F IU & UgdH ©§ U8 UH (ORW TS &l WP 4
et gl
. W a'iilT(Infrastructure) SHI-Q qudﬁ & oo &I Eh?\qT%T‘f Hdl %I
10. e a"\’[ 7 wifa oiv fRREr (Peace and stability) P deldl a?lT %I

~J O

(o¢]

\e]

qel/ TTed

1. WY UNE a7 Yo o 3cdid # &9 U 9 3R onft +ff tfoeRie de@ @d
gl

2. Wed ISR UaT A, M IAF B AR ofogaen o fafdyar am & weg
GG

. Teq yRa # faoRht ggr om &1 weayul W @7 3l

. fR™a &1 Wewr YR & WfayE gR1 Aiftie dded & ded @l T Uh HadA
gl

. TF AR wied &8 o B del B uR g FRa g

. T SiaRp wed fafte gerelt &1 Swi R g

. YRA & YA® ARG BT Hdd ¢ 98 gUNI [aRNd &1 A8 ¢ 3R JRi&d |

g & ged ds IO H whed 39 o wnfha g

IOV

O J o U

Ans 1. 9el, 2. Tgl, 3. 9dl, 4. 9Wel, 5. TAd, 6.9sl, 7. @, 8. sl

SUd Qlof (find the appropriate)

uy

(1)

. UNWTO & fhdd I IS ©°
165 (2) 123
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(3) 122 (4) 156

Ans - (4) 156

Y.~ unwTo BT U HEl Y Bl

(1) HRd (2) 3R

(3) YRS (4) WF P Afgs R A
Ans - (4) W9 & AfTS W& Al

uy .- oy udeq dreA B! TH O ToI ©
(1) RPN dF (2) SR AR fdH=H G134
(3) UK Y (4) SMfY® TEART e

Ans - (3) Ugad Y

Uy, - AP wded fiaw fbd dRiE &1 AR S @
(1) 3 O™ (2) 25 SHGR

(3) 17 feawR (4) 26 TR
Ans - (2) 25 SHdI

Uy - RIS GHed gy fby daki@ &1 7/ 6l g2
(1) 3HME (2) 25 SHRI

(3) 17 fao=R (4) 27 ToamR

Ans - (4) 27 T¥dwR

UY.- THCISN! (STDC) @I fullform Sdll?

(1) T Wed  fapm M (2) I Wed e fFm
(3) I Qe foamr = (4) TG Ree  fapM T0
Ans - (2) I0 Yded faera fm




Uy Gh? 3dY / Question and Answer

0l. Wed (Tourism) & &2

Ans. Tded fhd 8d §1 Wed &1 of § IRl 3R IOl SR-JR U <X &=
TR & fau faffd Rl &1 YH0 HRAT "Tourist 98 G gl § Sl U
IET BT § SMRRGR 98 I VM W 3 Il § &gl § I¥P! TE0 3RH g8 N
o
&

&

gl
=)

H1 AU T8 § fF Tourist I8 INT oAl Afad § S UH g 3fyal Uy
IRAT ¢ I8 O RE ¥ Iaar § I8 E W NG 3 Sl & Wed B B
gRyTST ST B3 3 U8 fawa onft o emm IgH @Y 3R dgdr o T § Iy
39 §cad 31 @l §

§84

4
I

Q2. Wm (Domestic Tourism) aﬂ:ﬂ Eﬁ?ﬂ %?

Ans. WY Tcd 98 Ted § ol & o & Fanit saa St o & iR amn wan
g TP IeY o & Wik I ¥ § W o uuie SR diem @ SRexd gl gt
BIe-BI <V $ gaT H YR o9 dS MM ard o H W Ted &1 Rl 3w gl

Q3.3‘m@'q tl'dz:[ (International Tourism) ﬁ %Q SITd %?

TH AP Ted w3 o= $t Gt 1 UR Il g At gareh &1 Iuant wRar 7
faftm umwelf &1 TWE wRar g R Ol UeR & A § fBEar 8 MR W
AP qhed H el g T B USdl § Bl B AV Bl UR B A1 SfRRIP
et & TSIRE o O exA A1 HH g IMAA B bl gl

Q4. How to Generating Income and Employment of Tourism?

Ans HRd # gRWA IR IS IY 3T IR HI §gd g/l Har § I8 IPF TR W
WY IAE H 6.23 UARd 3R YRd ¥ $a ASMIR &1 8.78 UaAxd dNeH dl gl
MYFH YR H e @ wded Qe § &1 IR W 8 R IHT & -9 @
e dedl & o W & URd H dapfadl &t fSwt 3R gled IaNT Mgs o 39 &3 &
IR H Ted B IFHRI <dl § AR Ul FRd g

05. T Yheq fouawy & fow 3t = g2

IW: Thed I U offe am, gfaret ofar, fagsht gar, ieRat a- § @y gasn
uuﬁgﬁm%luﬁz:rw:ﬁns{ﬂwawﬁlﬁﬁw IR U WH & R s uRig
ST B

Q6. IEEARCIGIGIR] (sales representative)ﬁ:{ Eﬁ?ﬂ %?

Ans. ol 9NIR U qU e T (Destinations)GhT 3dlq (Products) SIGEAE]
faala o=ar 8 39 fow! ufaffy wga g
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07. dF IEMT Hif$ar USREl A1 IYNT UBRHE b A1H §dId|

Ans. General media publications - The World Travel Guide, the Travel
Trade Visa Guide and TIM (Travel Information Manual), Timatic ((Travel
Information Manual Automatic)

08. & UMM ¢8 OR@ & A ¥l

Ans. Trade journals - Travel trade and Travel Week.

09. TISHR® (Timatic) T Bidl ©

Ans. CISHI® (Timatic) TP JUNT WSRTY (FHX HRYU YUTE) W ARG Bl &
orm 6?:11‘5‘ gl & documents @1 SFBRY é?‘ﬁ %I

Q10. Itinerary HI Eﬂ?‘ﬁ %?

Ans. UEI-BMAHHA §9H B itinerary (TR IET &1 AF R QA WMHA §) Pad
gl

Short Notes

1. Global code of conduct- Udh a% SR F%?ﬂ IRl & ]%‘I'Q anllqéQ.
H TH g gl

2. MDG - (Millennium Development Goals) - Ugdd KUY Teulsdl fapr &g
(@aS) 2000 H UgFd WP GRT VMG o6 S AT BT TH TR ATl IAD
e W gmifore, onffe iR unfaRufg Aot &1 wHiaH @RAr iR oy
2015 d® GHAT WX & A & Sitgd  JUR dAT ATl 2015  MDG Pl &G PR
SDG (Sustainable Development Goal) NED 3¢ g 9 MDG & G{QR Q@% A
R fbar Sem g

3. %ﬂﬂ'ﬂaﬁ (stakeholders)- UdH IRGRIEEE TUh Tﬂﬁ, qqg a1 e+ @T‘ﬂ %,
et fodt soaam, dmed a1 e & fFofg o ok afafafet & fAfed wand
BT 1 SURU- gled, Y&RI, @ HRex, URGgd Yo, <ad ToRM@i, S8R
Tfeq ¥ d&dfdd s=g I U 9 %HW (stakeholders) %I Wedh B
BT B 3R I JqdT FA, T IAT B 3R IHRIAS UfAFT §91¢ 3T
T 31 fAfgd @ gl

4. sustainable - UIHd® IdEl AR FHoif & ITANT & 3T R U WMHA HRAT
O wiaRer & JHaE 9 81 TR0 &I JH9H Ugd” o widfae uardf
3R SHul &I ITGNT B

5. RIdeR 2000 # &R WY AP JgASE] W, gHET & Adiei @ Wi,
&, 99K, fRerar, Wit fiRige sk dfeamsit & foaw du@ @
qHEdl a3 & oY Ufdds &l gl
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6. UNWTO ! Jo&dl H 156 S, 6 &7 3R 400 ¥ AP Ieg Jom wfad & &
4 Bl

7. qEASSYLIS 7 g Y & HgHleal [dbr wedl (THSIS) Bl UK PRA B
YT F ©T H ed B el o P fau U gudu geq fomm g, e
32 TRl B BH BT IR Jdd 6™ B §ar 1 2
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UNIT-3
e IaH FaHIST Uiy
(INTRODUCTION OF TOURISM BUSINESS)

3.1 Introduction

qdc SUaury U amuiRes fafafy g forad anl ol g 3R eyl &1 3
T B JaTE YoM B S B I8 U Gl Bl T B R BT 8, 3R I
O, 3MTAT, Tded Rl & o, IHT TaRIT 3R 1Y 81 37 ARG 3R 3R
&1 AHTTIHATSHT BT R HRA o [ T 3R aTd Y& HaT |

Tfes SI9u AR W gled, I, TSic, T 3ATSI® (Tour operators), Tde
AT (Destination Management companies ) 3R WW 3n1fe &1 gftfed
IRAT g1 Tded IUNT &1 I I Uded Faiferd arsii & Hregd § udfed! ol
TGP 3R 3fHc B! UTed HRATBIAT § | 381 JdT3f & EH-UeH Tie Ie
wwm%eﬁwmﬁwwﬂgﬁ&m@wﬁwwﬂﬁma@@w
Hal hdligl

T & WY G IR H By ae & Saald 31U § [N &1 gdied | 3 off et
g1 fefTearzoem & aoig I T HRAT 31d 98¢ M Ud JUHd g8 || 3d, g,
gled T St YaTd 3fd Had Tole ddb &l T el 81 e DI Jardl I Bl
i feT 319, T8 TR TMe R} W Ut R oba §, Sfeth WY g Ul R Tobel 3|

@ airbnb

(AIR Bed and Breakfast)

TR ST (Airbnb) TH SIRRTBTT TS WewhiH § S A1l BT SR SMTar
RIM Y& BT § | STDH! RITIAT 2008 H g3 2N 3R I8 U Ab g faghar-3us e
(P2P) TTSIGRT HISd g, o TN S0+ Wl g+ & SR, IR, faa, a1 3 sma™
R Bl fRT R I B

TR S &1 G IE-T AT DI 3 3R WIHfAd ST AU UaH &A1 8
3R I8 WM Hall, TP 3R U & 1Y S BT IR Y HAT B |

37



o3 515
AIR INDIA

g \atra

>
QP IRCTC

trip

.com

make

(3118 3R Gt 1 W STe HTH) IRCTC.com

J e df d9HIscy § ford gRT ofed &l ool I [ Ubs W g 3 o
&nﬂﬁ%@?ﬁélWgﬁ?@ﬁﬁﬂﬂ)ﬁuﬁﬂ%aﬁaﬁamqmﬁ@aqud
Pdl el

3.2 Travel & Hospitality Terminology (UTAT 3R anfaa IR & waT '{ﬁﬁ

qrelt MeqTac)

g 98 Vec Bid & off [ha fAxIy U 1 TN & AN gRT BTH HRd IHY Th

IR U IaIg HA & foU ST Bid & | TY 81 Wicd Iau | off $© Usg

AR TR S 8T8 g1 fedhe, a1 Bled & HHR g B & (o WA gid

gmmﬁaﬁ;ﬁﬁww%mwwwm@mﬁmm
|

Examples: -

aﬁwsﬁmmﬁﬁ (Terminologies related to Tourist)
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1. 3R (GuesT) -3ifafd a8 afad giar & S SN I Tole a1 gied gRl
Ua & o4 arelt g Sarsft &1 dry I3 |

2. UIEH (CUSTOMER)- I8 fad Sl T ¥ Gafdrd gt areht o1 uanT
FRAT & TUT ISP Feal H Y Rl & | I U6h Head gl

3. PAX-PaxWWWWWG’Iﬁ(Passenger)ﬁ%ﬁlﬂmw
S| UE AT Bt T-AT DI g & 11T SHTe {51 i1l & ISTE0T -
@4@@%?@'@%@(Aeroplane)éﬁlﬁﬁ?%%,?ﬁﬂ4
faad] &l apAx ferar S|

4. FIT (free independent/individual traveller) (mﬁ%ﬁ@&ﬂ aam) =

WWWWW%WWW%Gﬁmﬁﬂ:ﬁrestriction (Dﬁl@"‘ﬂ)%
T R qUT 3T AT BT T 30 GRT B @), T 3O Aofl & Hd g
Ut arht @ 1Y §fSU ST CaeR Fed ] | FIT U I1 &) ifad ud & gl dd g |

. GIT (Group Inclusive tour) WW?@WWWW@W%W
foraT ST §, oMt IE29 THg H AT HA1 81| TUT 39 3l dis it =fad
®Is Ul I & Saamd T8 R ADhd g1 GIT T 10 § 15 AT A1 39 31w AN
T g A ]

ao‘q'e‘f Ca I'Cakd ﬁ et QIE."ITJIFﬁ (Terminologies related to types of rooms in

hotel

B B YHR Tdch! Bl BT 3R ITht UrIHbarel (awgddrsl iR
YT BIaT & | IETERN:- ofd U ¢ad Wole 2 Sffaf & oY 1 3¢ 98 &1

HIRT YD HAT S .

1. BRI & YPR: RITT TH (SINGLE ROOM.) U fad & forw e R
Bed SUT BIdT § | IGTERVI - Od Udh ¢ad Usic Ueh fad & fore RivTa
Bed §& T &

2. S9d ¥H (DOUBLE ROOM)-GT (2) @NTY & T Double Bed HHRT IR
gldT 81 3H Sl RE & foTR 81 € | TP King size bed(Sil AT ST BIdl
gmﬁlﬂﬁ@r)l GORT S T3S Bed SHl King Size bed T( BIeT gIdl

)

3. ¢fd9 9S€ =H (TWIN BEDDED ROOM)-Efa s € = H, 39U &I (RiTTa)

(bed) (AR BIA B 1 ST 3-SR B B
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HOTEL ROOM CLASSIFICATION

e m——

Based on Based on Bed Based on
Occupancy | | Size & Number Layout

|

L Single Room [~ Queen Room sStandardRoom [ CabanaRoom > gtan dand Suite
» Villas
> Double Room |, King Room |, Deluxe Room —> Junior or Mini Suite
_ Penthouses
P iiple Roon i B __,Joint Room — Penthouse Suite
l» Quad Room ' .
> Double - Double Room ~ [—>Connecting Room — Bridal Suite
— Hollywood Twin Room — Suit Room — Honeymoon Suite
Ly Seudio Room —>Apartment-Style Room — Presidential Suite

Double Room
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SHOLEEED
SNGEHD

Lil
>
j—
— |
LLl
—

Presidential Suite Junior Suite

. DS ¥H (CABANA ROOM) -39 HHI H 3l BT HHI & I1Y-I1Y T G

g Ht U BT A1 8 | S HHR & fIapd T gl g |

. TS HHERI(LANAI ROOM )-UH 3MTITER HERT ofl gl T SHTU IT J18x et
ST TR BIdT 8| STel el gaT 8l §, T T &l AR gl §, 3R RS & A1

ﬁ%,WWVEW%HTﬂEﬁ?ﬁ%I

. UfPRITH SHHRT (EFFICIENCY ROOM) -Tdh IHTS Afgd SR, S8l SHfafd IS |

e, a1, AT, G g g .

. UCBTSY(PENTHOUSE) -Blcd o Iad ORI, UFT a1 Bd WX YT HWI &7 e

O H @ $© YR SAEE St 3R Gl 8T 8| T8 TR rooms costly. (HET)

g1 g1 AR &t 1iv & Ted 31FH ¥ HH g BRI B [HArHR a1 g3 AT,
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T 95%H 3R SR FH (93F) &7 8idT 31 IR : WRISRa wWe, e
o3 Wieq &l HHRI &1 golde & e F A fGar srang |
8. SIfTARIAICUNIOR SUITE )-8 T W HHRT BIdT § [orges! dfel Sl § o
ﬁ%w%wﬁ%aﬁéﬁlmﬁqﬁmﬁ a1 3ITT-3ET TS a1
|

TERMINOLOGIES ACCORDING TO MEAL PLAN )

YIS I & 3MYR IR HHRI b YBRI Bl UgaH BRI dTci Ysa1ad

WIS OIS ¥ d1eqd § {6 gledd § SR & 1y HisiH &1 aioHT| HIsH dioHT &
d8d HH & BT & Y WIS Pt S B SIST ST 8 | Bl Tohall @ fob AGHM HHY
& T AT T 7 BT JHT G HAT 18 | IS Ao gled &I Jiod HRal g [P
3fAfy Yo & o S0em HR BT 3|

1.

2.

3.

(EUROPEAN PLAN) (EP)-TRITUG AioHT- 390 Sfafd dhdd HaR &1 faxr

ST | HISH & Torg ST § YITaH HRT ¢ |

CONTINENTAL PLAN) (CP) DIcHed dIoHI- HHR &1 fmar + wgifguta

BIPGI

MODIFIED AMERICAN (MAP) OR HALF BOARD PLAN AIfSWISS 3RS

IS/ TaRIT-HER BT [ + His off & HISH ((CONTINENTAL)

Breakfast & TTY IT dY &9 AT I%"Rm'f\rlldlél

(BERMUDA PLAN)SRHST TIGHT - HHR BT fhRAl + SARD! A=l s9H

A Bl =0 & 1 MR A1<ar fear Srar g1 oY fob SR &1 fwman

(Rent) TR meals () & UHTAT 3T

CP (Continental PIan)a”ﬁﬂelﬁ GIor=T -Eﬂﬁ Al B TH & Y- Iy

continental =ITdT f&aT SIrdT %I continental FITRAT Wi %rrcr,ﬁtrﬁ, Bread,

o, Sttt HeRa 3ane fear sar g

JUNGLE PLAN -3l &1 room (FH) & IIY-TIY (ST, TISHT) meals

(\_?rc;l%)ﬁ&lﬂwman ﬁgﬁwa“rm‘cﬁ% WUﬁjunglewlﬁW
|

AP(American PIan)GﬁaﬁW@q Sy & =7 & 1Y &IdDUDI%C, T, feR

T meals (‘J-h\_rlq)ﬁ'qaﬁ%|
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Includes: > Roorm Rate Breakfast
Plan MName

Continental
Plan

American
Plan

$D 3 YAMAIedl (Terminologies)
1. American Breakfast (3{AR® SHHRe) ARDH ARdl- SHH TH[AT sl
Hife-ed ATl oI~ 33T 3R 1 TR (3FTeT) T T g8 d1ol I St g |

2. Continental Breakfast (ﬁﬁﬁeﬁﬁ BRG] )-sﬂﬁ YhTIl" g3AT W1 gl faar
ST | I Sfeth Bifea-ed A=A § 9, Bread (S8 WISd) 3R 3 OH, Siel,
ARG =1 3Nfe; fear S g

3. EMT(3TCH AR &) - 98 & gad &t o arelt ard
4. FOREX -[ac=M g&T (FOREIGN EXCHANGE) (TR TaRTdl)

5. GUEST FOLIO (3ffaf Wifer) -3ifafda & IR & SR / sfadird faaxu
SR Ip! o Y, arffepteda anfe faar siar

6. IBT (ZSISS ¢H) 3TAISS R
7. OBT (3MICHGS ) 3MICAGS / gRE

8. SOLD QUT (TITS 3M37) 9T g3 -5} Sicd A 9 BIs AT S Tal
BIdT 39 IIg 313¢ Hgl a5

9. Transfer (Z7F%Y) -CIIR Weq &1 o4 § % aEdt &1 gars org a1 ¥ad
WY, Y gled YT, Blcd 1 gaTs 3fg T Ydd W ad AFT d oI |

10. VIP (very important person) &fﬁfw Ay

11. VOUCHERS -UHIUT A

12. WALK IN GUEST (dTdh 3 T o1 fansit gfd1 & gled | 3 ararr sifafy
guestm%l mﬁﬁmﬁrﬁﬁmﬁwﬁ%ﬁﬁmwaﬁ?m
T & AT & |




3.3 FUNCTIONS & ACTIVITIES OF TRAVEL AGENCY (dTT USl¥l & rd MR

nfafafiran

I Toidt AERY (Middle man) TS 89 & &0 & I15301 &1 9o 31 Ja1d
e B H Fiohd YfieT Tl & I Toidl s 1 el 51 oid:
1)97T Y &I THBRY, UM 61|
2)aTAT AT T 01 =T
3)%/mgvaﬁcc%t% BT
4) /&(‘INIQN g HIATI
5) EEEEE] (Reservation) dXAT|
G)WWWH%WWI (Documentation)
7) @1l BT JHYUT (Settlement of Accounts)
8)MICE -Meetings, incentives, conferences, Exhibition./tﬁﬁm, '{;{?I'i?‘.d\,ﬂ, dniDb{-l,

9) foreign exchange (fAc&M HaI)

\:?_;’ - Nt s Q\ﬁ. _Ps_u{‘ 3~
Dept._gHauel ogacy .
'\gqé&f‘algql T qdE A S 55(

L

(FFarsa N v o (Gmrmarair sn wnd)
s P Wy ( E=near) D ocumMmETON MICE Hﬁ%
Qd“‘ix’-o (Ff = )
Ny
(gm’aférr%? onie;q ) @H‘_ B (g“i{l‘;‘f%aw
} OUTBOUN Fodel Postt 1g &\c—«‘w;’to?ﬁoﬁ')

\

STATRZE
A“C;;X‘\.:*’g
L.’\d\:u \

3.3.1 %ﬂm A wfafaferat (Activities in a Travel)

Tied & HRITR H ¢ad Toid! &1 350 YHHT § graiies Wafid! & 91y 95ard
& PHIU], cad Tord! T =gl 96 Yl 5| T +ft 7g snft +ft ter dgayul g &
212ad Tole, Tedh 3R 3= YaT Yerdisfl gied, foRl W R & o9 d&y g
TRATE & fafia Haf caa ol & &l H3 fAURT A S U T1Y HTH IR § 3R
qfed & T HIHH B ATaLIHAT B IR FRd 3|
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<gd Toit # fafs nfafafemy gt 81 59 --

1. JIAT UalIdI(Information Provider)-

¢ad Toidl Yded & oY Il U Hid & =0 8 S Bl gledd Toie
qdch B BRI ST BT & | BRI IAET Tided & T99 H UgH Bt
eIl , Ueh Tiqed & aR A7 YfaeT, ISH g & fol TRz & 999 » SR 4 8
bl 21 9 TTe I I Ml & IR H gird ¢d & S swie, 31,998 & feal
& & W gU, Tiqed 9 uRag giaursii anfe § 2nfid g1 96d g1 d 3 SIS,
UHpcic & HIH I I1 3o (Yl SNTE &l £ fe@mdx | A9 -1 3! & Tidd
STHBRI SHY |, 57778 UG TR Aeg PHd g IUUHdmaeh o fd Sad TH & 9o
cfaT =9 enfel T ToiE Tod N B1UE e HEaqUl UB § BIE!
TSR] T G U8 & FU o H Agad caaded! & il a9 3R e

BIEECKUN

A ToK: 2 Al (TICKETING) - T8 %?ﬁf Q@?ﬁ I Tt nfafafiat & 9 e g1

fehfeT H TuRaR 9 ed § Bals fodhe o d AP &HI ,¢ad ol gRI
geH ft Sd &/ ¢ad Toic U8 ﬁ%ﬁ-ﬁ@?ﬂmmu‘c{ﬂﬁaﬁaﬁ

awﬁﬁfuﬂﬁfuasaﬁmma@meﬁwmwlq o) famea i 21|

3.¢X Yool (Tour Package) -U® Tour Package Ud Travel Agency T @er o
W%I Th EEIF‘I Q@FC' Uh ﬁﬁﬁ Tour Package Design HA He [l hdl %’
SIIES Uh WRich ﬁﬂlﬁﬁﬁmmﬁmwl Tour Package ﬁﬂlﬁﬁﬁm
S gded @ Gafd |, Oi: IS, 3ad, fv &t BR,fa &) nfafafdar v,
T ST S|

4 STFgHERH( DOCUMENTATION)- qtdlq\ﬂ I8 S - ST IR

I R JHY AT o UMY g1 ol g, Fo ¢aat Toikft gRT UaM
fopar ST %I Wﬁﬂ-ﬂ'ﬂ & GIRT HBd: Passport, Visa, Medical certificate Ul
fT SITd B 1 Travel & THY Sd 3MTY IR T SRV AT HRd & dl O I,
T H Had Il 3Mss! B Sed gldl & 3T I GIATdSl &1 SRevd Had
SARIP A3 H e Bl |
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EURAIL PASS(IRIT & fafiid <=1 &1 g+ & forg i ¢ &1 SadTal g1l ©
I 1T Ry Xet feepe & wu A AT e ?)

S.ﬁgﬁgﬁﬁ'ﬂﬂ(hreign Exchange) fac=h fafaw &1 G{?f% SIS 3T 39+
Hqal

X & fAarg # 91 & fore ufkad= ovd & | wefest & fore forg e & amn e
ARd ¢ A 39 o B! &1 DI MaAHdl gl 8| S cad Yol faei
fafam &t Ya1 e FRA B

-RBI, (Reserve Bank of India), & SR 3R qdew ﬁﬁﬁ?ﬂ %m?\aﬁ?%
3R F i v frar ST R |

6)2'3?[ mﬁravel Insurance) &ITWZIHTaTF[ ﬁ?‘lﬂﬁ ﬁgﬁ?—lﬁﬁ
3R TR B! HaR HAT § 3R Tb YHR B R T T H1H IRl g |
AT & JHT I ART BHT1 Medical ST JHR & SR gued, $3 off
XA T g1 ST 31f 98 @Re &t fRUfaal & 39 ST & dar foban
ST & | 9% Sffaikad Temge | ol § o3t 8k TKiTse iR &1 fufa o
caa Toidt g1 faftrsr faered fau oiTd & a1 gfaen uem &1 et 8

7)M.I.C.E - (MEETING, INCENTIVE, CONFERENCES AND EXHIBITIONS)-(M.I.C.E)
S, UfaaTe I/ 3R veRig tdeq) T UeR &1 g qded 7 o
AR WU ¥ M 98 94 & T& 1Y ™l Sl gl 98 U
o9 TERM 81 ST ToIHt & Mmice 3T T Heaqul Tid 81 TET Agents &1 TH
3R B m %’ f5 a3 BETBIE'Q&T (High Performance) CRCIGI] Agents & ﬁ‘l'q
TS TSN &1 Uee Hd & | SSl-aat HUMHTT 30U IS Uedh! db Uga &
fore Ueet &1 3o Rl § | USRI &1 3o i Cad Toic S Hr gl g |
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T SituETieang iR fafraa

(Travel formalities Regulations) -

TRl IR SIS A PR THY B 8 gRM &Nl &, aiferT 39 W=l & W &
TH PO O Tl SR GxdrdSll T Hi & I@1 gl & | a4 SIS arash &
foTT &0 3 SXaIaSll Bt IS &l & | 37 Gt IET Txarasl i e g4
TIM ¥ e g

TIM:- WW%W (TRAVEL INFORMATION MANUAL)

TIM UHIRM, 14 1ATA TIRARY gRT UHIRIG YRaw §, s 1ideg W U4y,
wreg e, faezft Hal (foreign exchange) &X 31 I STHBRT et %I?THT
q@?ﬁg&ﬁm@emaﬁueﬁ?&mﬁmﬁﬂm & TgTdl § Tl
SR STAS BT MY TIM BT UHIRMA 8% Te - TS g ¢ | 59 UHRE A
TIRARY HUFEl, 396, Toic R IET AN & ARG 3R ; DR @ S
3BT SHHR IUAS HRAMI g |

Y Ugd o B9 I GXddSl & AR H U¢ 84 I8 ofFHT et ¢ b I 3R
Ted! & g TUR R Tiffepd far S g |

@ﬁm Eﬁ?’/ﬂﬁﬂ(Domestic Tourist/Tourism)-ﬂiﬂW A %?ﬁ o 3R
I Ydes' gl 3Idl & | I8 Uh U1 Tedh BIdl § off 30 o & 3fex & arll
FRAT § 3R 3T <X & AT R &1 gHA &1 3G daTl 8| Iaex0 & forg
GolTe ¥ 13 Sfad Sd AT gH- STl g df 98 SIHRed ¢RI He T |

AP Tesh/ gieH- SRS Tdes! i fgdl | faaxh wies wgl o
1 U8 U U9 Uhcd Bidl & Sl 3+ 3 & STex I HYal ¢ 3R faftra fae=t
SR & I B gHA BT 37Hg AT 8 3SR & foIE HIg YR eal g oy
a‘ra's’gﬁlw@?wchv PN | STRAPTT ¢RH 1 &l YR H qiffepe febam o
Hohdl ol

g1 §1ds gRSH(Inbound Tourism )-farsil @ %Q[W Rt 99 8o <X BI
BISHR el 3R S A gHA & oY o1l &, 98 98! g 1T §, 39 &% & forg
STAISS R HEardl & | 3aTeRUT & At - Bl Fe e Harit HRd Wi & fag
3TY, 11 IW HRA & oIl SIS S ¢RI HaT S |

3T S L4I¢4c<i'-|(0utbound Tourism )- Sld ﬁ_sc fad 310+ Hdl R B @W
fIC=T A T ©, I SIS E R HET AT 5| ISTERUN & [T BHlIg URAT
O SERIHT B AHT HRl §, I8 HRA & AT ST3TAS S TR HEArRNT |
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3.4 T & THY S=3] SIATdS (DOCUMENTATION FOR TRAVEL)

1) g (Passport) :- ETWT A B FCI'Q SIEX] GITOY Ol TRBR 30
ANIRD! B IR B 31 URIUIE YR Bl Ugd Td AP Bl JHIfrd
AT ¢ | UNTUIC RMeg Thd HTT & Passer TR X W fordT 7T ©, Forant
A fhe daximg J ToRA & e foan 11 | SIaRRIS ¢adt & fore a8
Teh SHfa ol 8

2) UTEUIE fopet oft <=1 A YaRT A & o T gl &

3) &l it Tz ) AR T ) UHIfOTd Y TR R B
4) UTHUIC SRS AT H BT G BT GFHIUI g |

5) TIIUIE TR YR &I SRe] SIHBRT o o -

Reb BT H S fafy
SR AR
- SR B BT -

UTUIE JHTE 81 1 fafy 3nfe o1 faaror fear Srar g1

B

qrEare
PASSPORT

I ____ € MUIRTSY REPUBLIC OF INDIA

- % wh ¢ Courmry Code ! Peanpnt M
P IND
! 7 B
S Wtsearirg G o e Gare ot B
INDIAN L] ¥ =
o v/ P ot B
-

o et v [ P of ne

. -
| et o Gl G of laas | weeadis w8 (T Date o Eapiy
23 & ¢ g & B

P< << LLCCCCLLCCCLCLCLLCLLCLCLCLCLCL<L<LKL
< IND <LK <<O

tI'Iﬂ'ch_cpﬁvalidity (HT=UT) aduIts%]%’l'Q 10%%%@?3@%%&5%

gl gl
1.Passport (m) 3YPR BB G -

a. ORDINARY/NORMAL PASSPORT (TTHTI UTIUIC)

48



Dark Blue incolour. @WW@WWW%I

b. OFFICIAL PASSPORT (3BTRS URIUIE) (white/Grey colors) it
TRHRY BTN ( Gout. hicials) BT STRI fHaT SITAT B |
c. DIPLOMATIC CONSULAR PASSPORTRISHII®% ®HIRgER UNUIC

)(Red%in colour) g g diplomatic SfIHTRAT Bl SIRY fopar
NIGIK

2) AT (visa) - ST ST S=1 A e STHT 918 § 98 oFT 31U %1 H Jaw
B B STAR <l ¢ | IOl SR TIUIE TR 81 3ifdhd (Endorsc) faT ST
g1 AN WR 3 BT 3=, IET P 3HA YRS BT A SR I B A,
dion Tt @t fafy enfe @t SR < weﬁ%mﬂwam&naﬁgﬂﬁaﬁ
& GATaN SR ThaT off Yhdl | SMSThd OR 98 3-aIol B Ay Iuasy
%laﬂw&nﬁ%aﬁwaﬁ%aﬁgﬁﬁﬁma&ﬁm@?ﬁm,mdical
Visa I

b ‘“Z{J' I TORTSA REPUBLIC OF INDIA I/
e 3014"‘ yeandGivenName — — -5 - 2 Mmmme B e e e
CHANG ﬁNTHON/ 3 \ — : —

W‘W‘ /Passport No
P 5

I3 59 /Mo Of Entries
SINGLE

NG S > :
I H AR /D?;eo saue TR /D3%s \?ptry(DD/MM/YYYY)
(i(. S,
BN
\/;’;\' E
TOURIST;

VTINDCHANG<<ANTHONY<SHU<JEN<<<<<<<<<<<<<<<<<
VJ AUS9310140M1706262AUS <<<<<<<<<<<_j

3)\’r|'R'fEI'H F| Glﬂ'q'ﬁ (Protected Area Permit)-HIRd & HdR Ed3] Y B
R afd frar mar g | S fb 3fsH iR FdleR Sgds, 30 WMl R
ST & foTT R TRBRI GRT SITAR (Permit) THR &1 ST ST Tl B |
4)TIRY TG STHTH 0T YHTUTUS :-VACCINATION CERTIFICATE WHO (World
Health

Organisation) gt 3‘I?RTI'§TCI qiAal & 1%111 SRR LSEEIES (@TT, WVIT’IT[,
diftrar M g, 3% ol Joda=e Ifiéfthde (CpTdhrur UHUNS) A
I B 1 $ T2 A Hias IRTATH wiwidre off amn & forg oft sifard
g1 aRfATE yHE fed ot STaer arRay F gRT forar o Idar §
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JCTeU & AU - 3BIPHT T SRIBT & AU Yellow fever @I CIHIHRUI
e g |

5)23?[ ﬁﬁi’\q (Travel Insurance) : g @I?ITT'QTC[ Td ?TQTC[ZI'HT B QAT
DI a0 SRING o a1l I8 o foreht ot sHifea fRufa o o
fp gefeT, A7 &7 T & I, G, SHERT o o R A g 3w A
SIeg ¥ Sfeg Hag UM J g gidl g | ST 3 a1y forg 8k ot o<t
ST & S SMRIeh| R O &RN I A HRd ¢, Fifh 981 o7 9d Pl @i
954 3P B 3|

frepy .- T ¢ad Tole & foTu 3199 e &1 Ueid 3R Ta! axdrdell & aR
A WMBRI T 3OS g1 Ifd Sxadell Bt SHBRI & UG J g
(Detention),ﬁaﬁq(Deportation A &) gafel oit {-IHMIEPIHOPCI“I%I
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Review Questions

MCQ-

1.9 3R Sfad IURT H "gREe” &1 dread a1 Il g7
a) T T b) T A ¢) Teh YAUTBR] d) T AT

Ans-a)

2."gled" T BIdT g7

a) WH-UH Jfaurs &1 Ifdd RIM b) AT 1 g A & fw th
IR

c) U IS d UTifies W |l d) Teb Xcld WA

Ans-a)

3. fgexft ydew &1 drad |1 82
a) U S & 3idTid AT B dTdl AT b) {3 & T8 ardt et
¢) QIR SR Y ST dTct IHAT d) YYerd Y T G=N b ANTRD

Ans-C)

4 AT Rl BT dTdd T 87
a) AT I S HRA AT Afad b) THT & (o8 AR YARE =0 I §d arall
e ¢) e Jatht TS BT UHE d) Ui Wy 9al &1 Jdrdad HieH

Ans-a)

5.glca H "Hid W &1 o 3 grar g2
a) YIS &1 a1 BT U ST b) Bled & 11 JiaLT3{f &1 g o1 Jomedt
c) AT & forT HHR &1 gfchT) Welke o Iuaisy Ui faded! ot it

Ans-a)

6)"SUT"(EP) T &I THS WA &2

a) Tt HIo T8a O JIUTE UM HT S § b) Had g BT HioH UaH
o ST § o) Tt HIH T o SR f&R Ua™ 6T 91d § d) Ui Ja1 &t
IS AR TET 8

Ans -d)

7yt (cp)epT 3 T B2

a) Tt 1o T T AU e Bt S § b) Had Jag BT HIoH UeH
3T ST & o) Tt HieH Iad a9 3R ek UeH foT Wrd § d) Sad Id &1
HIoH UeH far ST g |

Ans-b)
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8)"T.T" (A.P)Y I THST STl 82

a) Tt 1o WA 9BRY @1 off AUt v @t St § b) had gag Bl
IS UeH far Sdr 8 o) I+ HivH I9d |9 3R ek ueH e od € d)
$HId GIUBR BT HISH USH fhar S g |

Ans-c)

9)"ghe" T FIT JHIT Il g2

a) B T faftrd @1ey sgedl &1 90 ®R B JiaeT b) WIeI agU WA &l
Te1 s HIeH raeiAe &7 § a1 STdT § et fad Wt ¥ 391 HioH
A BB ¢) GH W 3Tl Bl Jex ST W WRIGdT ¢ |d) T aifda Jarait
P Iferddr B RS

Ans-b)

10)"SHHRE SIS S" BT 3 FT 82
a) W YaTY AT Yaum guld: qud § b) Had Jag &1 HioH T3Hd § ¢) Tt
IS T I A4S UaH &1 oIl & d) Bis o @re Sa1 Suas g1 §

Ans-b)

True/False ('\‘Iﬁ/ Tdd)

i) e Caa uole &t Yt 3|

(i) S T 3l afad & e glar gl

iii) Uegr S SR glcd & s A fRIG g1 8
.v)gqg“\f%&mﬁwm)aﬂw&nﬁ%

v)&m@?: ﬁ‘qﬂwa’qmﬁ'c‘dwq\maﬁweaed@‘cﬁ%l

vi) T ¢ad Tule, TR 3R g 3Tiex & offT HegRy 3iyaT SeHifSasl &1
B B

g%s;rwers—i) et ii) T i) T iv) Ted(10 a1 31 Wt 8 Jhd g1)v) Tehvi)
Very Short Question / Answer

)MICE T YU &Y &1 §?

Ans-MICE ] TRT =4 % "Jﬂﬁ'ﬂ, s’@ﬁ‘q’, BHIhY ug sa'C" (Meeting, Incentive,
Conference, and Event)| Ug dg oIe Ui AfNe UeR & {-IH:IQ1-I, sad
g i &) TfEd B H Hag axal |

AT mice TFITH a1 3mateTe fafid foema ar o wig! & fore Wifdw &1
SIS B § | 39 Hifew & anT Uopd gl [Af fawdl wR o= famst #vd
&, 718 SIMBRI U R & 3R 301 HRITR] Aead &) dg1d 3|
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g3feq: mice Hufaar a1 v Afts dvg & Idre) a1 Jarsit & forw gafea
TS ST § | 378 ST & HHARAT 1 ATeeh! o) UiTed P & o ge,
3arS, I AT 3 HTHY D ey M BIA & |

H05T: MIcE 1 fafie UpR &) 369 SMATd BT § STl [ARINT, YT,
SHfIBRY IT I fAfe fawal IR SReT 3 @ 3R I died &1 39 H3hadl
7 AN U oY &) I 8, Aedfh Hd § SR 3rfad Ww|a B

gdc: MICE Tied AT UsR & 3de Smfoid &d &, oY & ufaafiang,
Tiftd SrRieH, ARG 7N, uret 3fe| A gde anll ol AR, AT fid
3R SAHI BT HHTI A B |

Y UBR, MICE HUTT T TSI S TU F 37 g4 el & fore s
%ﬁw@mﬁ%ﬁwﬁmm%sﬁ@ﬁwﬁ%mumn
s |

1) UTES g Te (31fafd) T o Sifvuma g

Ans - ATE®- 98 SAfad o Yarsfl S &1 gled H Y&, WHT- YA &1 9 &1
YA X, I8 fakd AT HU AEH D AT | JETERUN o [l Sd By DHU
3T HHARI DI B & o fpelt giea & sl & T & 3P oex b1 @d
HUAT TRl g1 UG IaTaRUl B U U &, 38 ara fad , Sif Jarsii
&1 3¢ o 98 A 5

e (erfafy) -=afdad S snfag oiR Jareff &1 s o 98 fad TRe sfydT
3ffAfY Heamnm sifimar uRfufadl & 7 sk e U & aafad 8 gl
g, a1 - faftrs oft @Y g B

iii) SARET SHHRE FT ]2

Ans -American Breakfast (3AR®T SHBRE) MRS ARA- 3TH UHAT
g3 HioH T SIraT g1 Pifeed Ardl S1:- 38T 3R 1 g (3 F &1
g Aol I ot §

|

iv)MAP T ORT T &1 &2

Ans-HR BT fHAT + I Ut G HIS ((CONTINENTAL) Breakfast & TT T ol
g arfeR fear ST g1

ATSPIES SARE WH 39 dAfaqdl & ot Iugad § ot HHd & Ufd SRed
21T, T. 1t & ded Sicd 31U US| ! Jag & A1 & a1y 1 Hiel( s/ fe)
o1 fdFea I |
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v)PAX T T T ATHUTT B2

%--Paxwaﬁrwﬂwwﬁa@aﬁu‘r F U P ST g1 g8 am A
I Bt T T I P foTT SEAAT 5T STl & SSIERI - S 4 Afdd 3R
WW@[(Aeroplane)WW@%,?F[B?4WW@4PAXWGT@TI

vi)GoldenTemplve@ﬁ%?maﬁﬁ@@ﬁﬁqdladdlm

Ans - Tiee- <0 ol gIHfeR Tfies & =W ¥ (Y WR H 9T oar g
iR wIfRa Uole & SMyawR Wex & fRUd §1 g Ired &1 g Rral
& Y TS N IS ot 7 T R gRHERR it & Sl g WieR T g
Tg el &1 te Agaqul unftfe =@ g1

vii)fat 4t <t HisH Tiorsfl o Are oY |

Ans - (BERMUDA PLAN)SRHST IISHT - HHR BT [l + SARS! A=l soH
AT B T & AT AR AT fea1 AT 81 S o TR 7 fahmT (Rent)
3R T G311 WHT TRIT STl & |

JUNGLE PLAN -31fdfy @ room (EH) & Y-y SUGH ZnTrFﬂ) meals (‘J-nTSFT) e
GFQWplanﬁﬁ%ﬂﬁ&ﬁlﬁ%wqﬁjunglemlﬁwﬁlﬁ%l

viii) AT 1 G H5! - 2 YT BR Gl 52

Ans - AT AT FHRd THT FARfIREd GamT didl § TSR U & 9ad &
HRJ TRPR Ht Gded Jgse -HRd IWRBR & Y HATTd P Uh J§9TSe o
St &) & e wdl, Srepyun, simarg, uRag 3R 3 g el faavur uem
Bl g1 SMUBTRD SIS https://tourism.gov.in

1.www.yatra.com, www.make my trip.com ,airbnb .com o éa;ns‘d MW
1t B Y1 U R THha & |

2.1 TRt 3R e SfiRex: YR H &3 I Tl 3R g 3HfqRex § S
I} 1 JaT YeH Hd g |

ERSCANGECIFIRSChI! ﬁﬂ&m (TRAVEL INFORMATION MANUAL)
TIM UBTE, 14 1ATA TIRATRY gRT UHIRIE YR g, o Tiqe R uay,
e e, faceh GaT (foreign exchange) &R 3M1E @1 SH®RI e B

ix)OTIUIE fhd UPR & Bld 82
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https://tourism.gov.in/hi

Ans - T TR & [T SRER] SXATAS ST TRBR 3T AR B SR} HRl §
JMUIE YR Dl Ugd Td P YOI BT g | ot +f < & v
& o g &1 Srawgsdr gidl 8 | ITUIE &) i UPR 8ld &
1.0RDINARY/NORMAL PASSPORT (JTHT-I UTIUIC) Dark Blue in colour. ST ITHIT
IR BT IR} forar ST B |

2.OFFICIAL PASSPORT (31fehTR e TTHUIC) (white/Grey colors)
S TRBRT UGG (Gowt. hicials) BT SR fora1 STAT R |

3.DIPLOMATIC CONSULAR PASSPORT (RISHII® HIeR URIUIC)_(Red in

colour) ?Ts'tlmtﬁé diplomatic &Wﬁwmwél

X)TTAT STAT I 37T T FH 82

Ans -dTol foT =1 A R STHT 918 dT € 98 ST 30 o= H Ua=I $H-- DA
3T g | ol AR UruiE &R € 3ifdhd (Endorsc) fowar SITar 8 1 dieT R 3 &1
I, T B1 3AfY YRS BT M, SR B B! [l dion wmnfig o1 fafy anfe
?wlﬂqﬂé‘liﬂ STt & | TS BT SfTae GO o=11 o GaTdI ST [T T Al

|

AHd TR 96 3-dTo HI AU IUAS g | GIoll & Hg UHR Bid & ol TR
ﬁwa&ﬁwg@aﬁm Medical Visa HT%I

xi) TR qde 1 87

Ans TR Yded &I el iR I e w1 ST 81 U e Sif 30 o
% 3{ER B AT HRT § 3R 30 S & [afa RIFT HI g &7 3fHe ol 5
ITERUT & ot USTTE ¥ P13 fad ofd A-TdTd gH STl § dl 98 SHRS® gRie
/ 31AT TR Yded HEARAT |

Short Type Questions

1. T Teg B IR B | e & [l &l Se=al & Ieard HITog |

Ans-Tde Ue Ut fopan § Ford aafad oot w-iReH, smarw, e, enfifes o

TS TEHAISN B T B, RIF! Bt WISl A 3R fafdy Tigpfass,

%Waﬁ?iﬁamwsﬁma{méﬁ$mﬁmawﬁwww
|

Teq F $B T I fAgfafaa &

1.8R <=1 &1 fafaear, I¥pfa, Td tRuRTsii 9§ sravd g1l

2. Tl & ufd STt eT w1 3T glar g |

ggg@rt«hﬂ@ﬁ?ﬁﬁwsﬁ faoT TR I 3ifold & Id § | 78 oft wiea &

4. 4 T SMRYT & HROT At g anT U1t aEmt od ¢ | ST e 3aTeRl
TR YTH DI I, T B AT AT B

55



qfed & IAar 39% 30 I UM 81 Jobd & oY b 3R, Ty, ey
Td , TS, AEATAS SN, TR0l WRE0T, JHE1ofd Sa¥R] &1 Sua,

MR 3R e faem sfe |

2. I 3R SfARTEI G & o H 3feR Juy e |

ANS
sHaRespeRwe/giem SiaTi gieH

> IR TeA B el 7 SR I > qRP wed @ B H

T Hgl oldl & 198 U Ul faeelt wiesws Peg1 wrar 81 U8
Wed BT § o 3T I F T U1 e gidr § o 3o
3R B I BT § 3R U A F T TET BT § 3R
o & fafs R & g &1 faft fag=it o= & wHl @
3G AT g1 ISR b g T BT 3G Adl § 1SR &
GSTTe q BIg Al Sfd AHTdTd foe @is WRdT gedl A ST
gAH Ol § d 98 sHfke® GG e
¢iee FHEar| HEA| 3 FRE i

> W eReH H Pad gl

& Y o affopd fopar o gavan
g3oeids e ek
33T T3S TR

> JaRB gReH T S
XIS SR UTare, diel, dad
SARY anfe siard g

3. 3TTATST 4T USTdT (online Service Provider) Tied & fd®r # H¥ Heg B

3% &7 Wi H ford |

Ans-3{TFaTS e UeTdT tded & faera & fgfifad adie! ¥ Aeg $d & amn
3R gled (T AR a1 yerarstt & [1ed ¥ TifHal &l gled, IsH 3R
317 Ufkag gfaensit o1 gfdhT HA HT AR ear g1 3 3 § Siarsa

TUITCt BT SUANT HRb AU THdleT I fadmedl &) TSl Ihd & iR 3RMH I

3T, IS 3R TrUIe Jraemaf ot i1 ohd & |
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1.0feq Gafdd SHaRY: 3iFarsT aT Ueidid Wied J&fdd SIHeRt, aEn
TUTER, TN, 3MYfd 3R el HI 3USe, T I o iR JRafm daeh
o1 UeH A ¢ S99 aET fafid R, g Seiid Sl $fiR R
qdc fapedl & SR H &F Thd g |

2 Irifoie Hifgr TaR: 3ifasa A1 Ul Jiwrd Hifsar 8k dsargel &
HH ¥ Wed & U UAIRE HRdl 81 9 3TpNd Hiel, difsal iR Iefie
HeTal B! i HRop AT ! YR Bl & 3R I3 370 I BT SrgHaguf
1 & forg 3y Ifgm HRA B

TETId 3 § MR 3T AP I Wi & (9 H Agayul TG YaH Hd ¢ |

4. Frafafad o1 sidv Ty -(ii) oft. 3. & 3R W, 3. & (FIm)

Ans

GIT FIT
1.GIT &1l &0 YU Zaq1d cadl g | 1.FIT &1 01 ¥ ! 3fsfagsd caa gl

239 Yo P YAN 39 AfGaddl & 2.39 g BT YT 34 Tl & forg foa
fore fpan Sran 8, ot Sexa wqg o A ST ®, S foAT fBft restriction @ifdse) &

AT Bl T b Sfdid Py W YT HRA YT U TR ST I 3 gRI
fad Ht a1 FcAd Tl R IBA B | B Bl, AT AT Aol A HId sl T
. SfSUST SaeR BEd &

3GIT # 10 ¥ 15 & A ITA
3fYF AT H I IR B 3. FIT U I7 Gl A hUd H I Hd g
46T ¥ ¢9q qd Fafera grar € forae 4.FIT & SATd T B dTed AT B T
3fcrta T 7 Rt +ff U &1 aeard Tat & 3UR Uho H Sard 31 M sl g |
foan

T 5.FIT § ufa Safed @i 3ifde giar g |

5. GIT Ufd Al TAI pH BT 2|

5. fAgferiRad Wrsal o RaAT B

(i) Il P& (Cabana Room) ii) T“I'Fl'l_§$&f (Lanai Room)

Ans - HEFT H& (Cabana Room)-3H HM H A &I FH & Y Y TH
o e ot Suas armn STar g | S R & faagd I gl g |
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TS DFRI( LANAI ROOM )-Ueh 3ICSR BRI Sl glcel T 31U T STesl
gl STE TR BT 8| ST Qe 891 81l 8, Ueh A7 &l SIaR gt 8, AR e &
1Y Bl g, AT TS view & TTY Bl |

i) < (suite) iv)Q’W$&‘[ (efficiency Room) _
Ans -UfPRITH SHRT (EFFICIENCY ROOM) U TS Ifed HHRT ,Sal ifafd
TS B Gg 91, T, I qHhd1 g .

g<C (suite)-Ug HTHIY rooms costly. R )@Tﬂ %’I faefem &t A o edl
BIHH I B & HIR| DI HATHR 91 g3f e, e d8=d 3R T FH
(o) &F BT g1 Iarexv : IRTSREW Wie, Iid Yo Wied & B} Bt
oTae & feare 3 94 fear sran g |

SIfRTAICJUNIOR SUITE )-T8 Td Aal HERT BIdT § ToIen! §fel offdl § Il
Urefe T ST @ $8l 1 & &I 1 R H uflRa A & 3feT-3@T

Te §icT Sdrgl

6. TS WITer3il o Hged o TR I |

Ans-TRE Bidl &1 Hed 3fdd Ayl § 3R I8 Wied IgNT & forg Heayu
g1 g UIAAY BT 3MeTd(update ) a4, WUPH AT WA 3R I AHT &
SR 3¢ TERdI ¢4 &1 U A1eqd g | Fufied o8 Agaqul &R IRe
HIdl &1 Ag@ adTd o:

1.949T 3R Heg: e Bial HHARD! B qied YAHT T 6 JaT 3R Heg
UeM AT Bt 81 3 37 Ul BT IW <d ©, I8 I I Tafd TSR
e Bd & 3R R oTel, gieell, Wekey 3fe & SR ga 2a g

2. JR&MT: TRE il AT} &1 JR&T BT &M 3@ § Aee &d ¢ | 9 a1y &
R R & SR H §d1d 8, SaTdeeTe- Rufadl § TgradT UeH #d g iR
3 TR& fam & IR H IRed B 7 |

3. HUh ST IGAT: TR Bial! ATFTT 1R Gde IaT Uerdrei & o U §-7u
3G P AUl I FTHTA g1 3 1T & T3] & Yd § 3R 36 old
B P o Geifdrd vl & Ty dueh B o

4.1 3HT BT GUR: TRE HIall I & 3IHT I JURA H A dd ol d
3% TE1 & SR YfAUTS, W67 Bt IR 3R I faaRl # uR &1 &
foTT =ima <d § | S99 a1fAdl & i gag iR Hased sgyd Hadar gl
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5.7RC Widl Wied 39 & oy 3fdid Agayul § Fifes SO 1) &l I8
3R RIerA T 3rgHa firerdT § SR 38 S=a-T[ura &1 4dTd U gl g |

7. ¢qd Uole gR1 el fohu ST a1 fhmg Ufa B bl Seeid |
Ans -<dd ol gRT TR uid Sl &1 I bl T &:

1T JSHIAR YdTg: ¢ad Uole 0] &1 3! IH & 3T Jdlg UaH
FRA ¢ d I AT b QU JaY UGS R, T B 3fafd, gled 3R giaare
gfaemy 31 & SR & THHRI & &

2. lcd 3R ISH B gfhTT: ¢adt Toie gled 3R ISH &I g 3 A Heg
FRA 81 9 T & fOIE Iugad gled 3R I8 &t f[ddwed! &I WioH § Fard
HRd g 3R I T MR Fole & TR b7 d3d gl

3.1 B H ! HGRIT: ¢ Toie TS & il R HRIHH &) HTRT H ¢ |
3 e &Y fafy, T, R Bt i, fafafr o sgaw $ife o e o 3@d
U TSI T SHTAToH PR G|

4.9F SR IR THR: <9 Toic A & e fafird Uaet iR fa=iy siftx
UaH Hd & 9 TR BT -3l I Udbel oY uiffes g, enenfdie
TG, g Uobol, U o= Uobe 3nfe H A g T fapeq 3 B

5. BT UG HRAT: ¢dd Toic AT &1 Ol & SR Jerdl 3R 9949 UeH
FRA & | 3 T 1 el = FERE, R el & aR H SHeRT, JRe fAawt
&1 UTe 31T Aee R g |

8. M.I.CE T Uoic BI 3110 H1 T Tlid g | Jui &1 |

Ans-M.I.C.E. (Meetings, Incentives, Conferences, and Exhibitions) Eaa Q@T‘f P
31T T YW TId gial & | M.I.C.E. T a9 & A1ed § fafirs aamaies $ik
Aot SmaeAl &1 Jaifad B & forw Y9 UeH Fd g1 98 favy U @
ARG FARIE, UfaAfdr, BraNe Hifew, B39, e UfRie erisH
IR TSRM 31 HU! T I & o UG 3fe BT o H & e
Bt g 1T mice TiNed a1 smiie fafta faow a1 omg gl & fou
ey o1 S HRd 81 39 Hife H T T gio) fafye fawal iR faeR
faAi B 8 718 BRI U HRd § 3R 304 HRITR! Aedd &l 9¢Td & |
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gafea: mice Ul a1 M fafte aRe & Iare! a1 Jarsht & fore afea
GISHTE S & | T8 SOt & HHATRA! IT AEh! 1 WieIed B & o Fe,
3ATS, TTAT T 3 PN Safeoy MAT I & |

HT: MIcE HY RIFYT TPR &t HIHT ARSI HaT § Sel [aRvy, TeehdT,
3BT a1 o fafte fawat iR omrea 2d § iR I sicd 81 37 d9haol A
AN T f3eR &) THeId §, Aeafdi o § 3R 3rIfdd Ea o

sde: MICE Tied f3fie YR & gde maifoid #vd & oY for ufoafiang,
Iiitd e, AR T, urdf 3nfe| 3 gde vl &Y AR, e e
3R YT BT HHT A B |

0. FRafeifad w difard fewuht & ferd

i) TIUIC - ¢ad R & oY Se] SxIae off TRBR YA ANTRD] Bl SR
Bl 8 UMUK YR P UG Td AP bl YHIOIT BT 5| UMUIE Usg
T UTNT & Passer ‘TR eg O foram a1 8 ST Haas fadt demg @
ToRA & forg fopar mar § 191 29 & for U8 Ue 3ifAard g 7
e et H ST A YA HRA & faw yanT glar g |

[t oft T Bt ARG AT Bl YA Bl Ui HRAT B |

“ORIUIE SARTETA AT H BT U= BT Y0 3|

UG TR YR P Oe] BRI Wi b - YR BT 14, o fafd o -
:WF%W SRI H3 BT ™M Wwaﬁﬁﬁm&nﬁmﬁwﬁm
ST gl

i) ST e forg 3= A gRRe ST 1T § 98 X 304 3¥ H UaW B
1 STAfT a1 8 | IS SR Iryaie WR € 3ifdd (Endorsc) faan Srar g 1 e
WA B I, JET B AN YRS ST M, ORI I DI [,
dieT e @ fafy snfE & IHaRT § St 81 diST &1 S1de guk ok &
SATATT SR fordT ST ehdl § 3T d OR 98 3-dioll &1 gfaer uds g | el
%aﬁwaﬁ%@@r‘gﬁwﬁmﬁﬁm@?ﬁm Medical Visa 3‘|T%

i) TIM- TTAT T HJ37a (TRAVEL INFORMATION MANUAL)

TIM IR, 14 1ATA TIRATSY gRT UH1RId g g, fS @ ideg W uaw,
Wwﬁﬁ faq=h Hal (foreign exchange) aX 31f¢ &I SHBR! fHed %I?THT
Q@Eaﬁ@ﬁ&mﬁmwaﬁ?&mﬁmﬁﬂmﬁasum“@fﬂdlob
STPRI ST B! AMRT TIM BT UhTI 82 A 3US<C Bidl 8 | 39 UhTH
T TRARY

HUMHTT, 3P, Tole 3R IET I & ARG 3R WHRT e &t

SIBTRD BRI ST HAA 2 |
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iv) PAP (RMHT) -HRd & YR $© [IMI &I JRi&d Tiftd
fpor T 8 | 9 P s IR PPplaR Eds, 37 ”M W oH &
fore T TRERT GRT SFART (Permit) THR &1 ST I Yehel & |

}ﬁa&mﬁﬁww@Hw%maﬁﬁéﬁﬂWdaw SR ¢ | PRU WY
|

Ans YT SIARRTST TS AT AT A N B ¢ael SRINY A1 <1 g
i feft oft srerifera fRufa & S for gefentr, SIS &1 T @) o, 9a),
JART onfe 1 IR GER ;1 H Seg ¥ Sieg. Aag UM | UgS gl ¢
T 39 A fog ofR off SRS 1 STl § N SrAReT, IR S SR 1 AT
B4 ¢, AP I81 371 Id BT T 9gd 3P BT 3|

;%Ta&rqﬁm gfroft SR o S=N # daRi-RH Wihiae ifHard g1 R
|

Ans-3TIhTaT, GRAOT SR S I # aaiT-RM Aicfthare Bi AR a1 &
HROT - R YREM: T S S0 AR 3R ATID! D1 YRET I Agd ol
&1 dRiTH Ifefhdhe o1 ATl Wy 3R YR&f & efPH 10T I a1l o
IRIET TG &1 TN | T8 GUR AT o 1Y Tueh § 371 arell JHifad Asaui
& TR &I A H Heg dral g |

Long Questions:-

1) BT A TS R SR AR |

Ans-dISTT 3R UIAUIE G 3{THT-31THT SO & Sff I B & ol IuaT gid
1 T8l ol 3R U & e g SR @

Jrare:

e TR TP IMMYBTRG dRib F UG BRI dTell XAl © ol S/ &b
IR o1 UgaT &) R BT g |

e TUROIE T B & folU I BiaT § iR 39H A & A, S,
BT, I 3R 31 SR SR Bl g |

e TR T P SR USAM & =0 H TN {1 Sirar 8 3R I Y 3=
330 H U9 A B ST ST B |

EISIE

é_cn%‘qﬁwwqml XAV § Sl Sfdd & T fa=iy <21 H Uaw &3 &1 SrAfd
|
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o JION TS HAHTRSG A UF ST 8 ST A & I, HITEfY 3R 3=

Iy zraf & YR R R} frar Sar g |

o dIST B U R a1 STl § SR g ) faRiy aw & SiRigh

AT IR XA B g ST R |

o OioT & UBR fafiT 8 Tohd €, S gR¥e dieTl, AR diol, B dtel
3fe, S It &t U & IR SR Ay & 3R W FyiRa feu sma €1

Y USSR, UNUIE afad ! Ugd ol W Bl 8, Siafe dieTT safad &) T

faRIy 3% & Ya=1 6 B AR ST B

2) TTETSS UG 333 S WP B+ | A I8 0 Iled 3R

Ans -

SIS S ¢iveH 3 T Tfafafial &
Sl o & de) ¥ facRlt gdew! @
Y H AR BT HT &1 390
faeslt wed W & WM I,
UfaeTiRie wial, Mdhfas gaxdl, 3R
3 gded Ia1el &1 3e o &
forg amT FRd g1 ZA9ISS IRSH &
IR 5.0 faeeh wiew yRa #
TR ATl 7S, IS P fobad 3R
g@ﬂ,Wﬁ%ﬂE%ﬂ%é@ﬁw
|

IATICAES ¢S 3M3CaSS g d
T Tfafafiar § St <2 & farit wieaw!
DI < T TER IHT B o forg IRa et 3|
30 ¢ & farft gdfes faesh a= & =,
i, fae=l @m, @9 SR e onfe &
3G T4 & U = Hd g1 3M3cass
R & IR0 WA & IHd 8. UH
M, 3R Tt S T XX BT 3G oAl
gl <X & FMard wed SRS aH FRe
T, A U, dN o, SR §aTs
SI0qE S R T SR B4 B

3) X Ul T Bl g2 aRUM B |
EN

N

q
Ans-gX Uhol Ueh Ude Ol &1 U SIfed JaTd gidt € Si9- Il &l SATaieH,

3R MIRIHATSH b1 Ysit XM B 5| Ig Udbsl Ghcah] bl I B gfaw,
TS 3R $RTH & 7T Ueb WYUT S YT bR b1 I8 29 Bl &

2) R Yol B 3T IR W FafaRad Jarg i gidt &
1. BT TAISH: I8 a1 & foU TRAUIeeM, gled 3RM, HisH, 3R 3

STAGDH A G HAT|
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2. ATfeR IR TOR: @R Tl & Wiedh! B AN 3R TR Jamd Ht yem
@1 Il ¢ | T8 RIS S, TR A, UTNT 3faTe, 3R TaR A1eq! & q1eqd
TCh! DI Aol G =T R TG U IRl g |

3. - IRSH HRIGH: X U § AR Hrieed vt 2nfid gid €, o =
WW?WWWWEFW@?&WWWWQ
BEGIE

4. FR&MT 3R TEHT: TR Yobol STHAR TR Ydeeh! & YR&fT 3R TgrdT &1 gfaen
TG HRl 5| T8 SAUTdepTeid Rufadl, W arsfl, 9T, 3R araemre-
YU ARl & IMHA FRAT B |

X Yool Tdea! Bl ! o Ydes Il - &1 Ud JaUTo e aidl UeH
émﬁm%%,aamﬁ&mweﬁwmmwmw TH g1 U § qieferd
|

5) RO Wearaell Y MY T FHA 82 'S aradl] PT gREH FANT | I

e ¢ | fodR qae quamg |

Ans -T8 I8 Teg B1d § ol ft fa=iw U= a7 I & il gIRT 19 $Rd qHY

TP AR ¥ YdIg H- (oY ST 81 & | S &1 T gaud § off & e
TR SR gaT8 I fede, a1 §lcd & SR §% PR & (oIU SXHTd 8id

&1 S Xal &I G BT Tl 5| T8 g Tied TF Sfaed & & & v gid

g | gReH Il SYNT H B Halg - § Tgad gl ¢ |

6)Hid W &1 82 favaR yde qugmy|

Ans-Blcd H R §F Hd 99T "Hid WH" ¥ T & AT 3R ol &l
qIT ST Gl ¢ | ST T8 T ST & fb 3837 1 313y & SR gled gR
HH-HH T HISH M § 3R IS 1 HH | $& T Hid W &
UHR & ol gled gRTYeM {6t 9Td 8:

EP-European Plan FIth HHRT: 39 WH | ®ig HivH et ot #iad w) wnfia
T Bia g | SMfAfY S WM &1 e & X § 3R gled & Rl H 1
Thd € AT Bled & d18 T & [dhed BT 37 o Ybd g |

Bed & Breakfast 98 3R ATZdT (B&B): 39 WM H Y& H AT=al TN gl g
31fafd gied & Mg Y=t & Arear o1 8 @ Tohd § a1 %4 Ifdg & Hrend
I i AT R IR d B

MAP/GIth CIE] (Modified American Plan ): dg Wilq SMAAR TR 1T 3R Udh
ifafvad Wi (=R a1 &) o1 firet Har g1 3ifafd glea & Ruifa ezt A/
31 Ui T 3117 & ghd |
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AP/Td SIS (American Plan ): T8 Wi ¥ H AR, &4 3R f$R o) nfird s
21 3T Y Ered grT 14T HivH UM fbe o g1

JP(jungle Plan )-&ri%lﬁrﬁ room (¥H) & Y-y (ST, ZnGFﬂ) meals ('J-nTrFf) H
G{ﬂﬁmplan ﬁgﬁwa"rwﬁé, Wﬂﬁjunglemlﬁwwgl

Bermuda Plan -SRYST TSI - HHR 1 fobrrdT + SARes! Al
O AT BT =1 & A1y AR 1= fean oira ¢ 1 o {6 Her &7 T
(Rent) 3T TehT §31T JHT TR STl g |

glcd IR §h HRd Y Ui WIH o fadbedl &1 FHigor &3, wifds T 31U
3809 & 3IHT 37R Foic IR Igd UM ST Thd ¢ |
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UNIT-4

TOURISM PRODUCTS

(efvsr Msae)

4.1 INTRODUCTION
TOURISM INDUSTRY( Teq 3@’”)

qde IENT U U1 ATUTRSG & g Foragd It Jart 3R Idie UeH fu od 81 39+ fafie
& Pt Ty S Bt €, fSH am, S, We-Ug, TRUIeeH, I & faraedt, Sy
Ryl BT ERT, TIRAT SN Serer €1 2 |

Wi 3T H fafle Ti7eH, R SR a1 UerdT JMHd id ¢ Sl A1) &1 ST o
TR A P o8 TFEd U A HTH HR ¢ | 701 T3 &g 141 ! FausHd, IR 3R
IAT3T B AR §-H aTel 3IHT Y& ST gldl g |

RS YN 1 Hgd 9gd 9¢ 1 ¢ Fi1ch Ig RITIT SIHaRIT B! Afehd HRT &, ISR &
S| I8 <=1 3R TSI DI 3 3R [ae= gar &t 3 gRT Hf ary UeH SR 6|

Tfes JENT SUR JUIGATE UeH ol &, 3R I8 Igfanet 3R fasmreid s9m & forg
WHR JHH, R, e Hifqal, ShReaRR 3R ARTCRH &I STawadhdl gl 8|

TOURISM PRODUCT (T Id1E )

O§ Ueh Ydcdh gHA Sffdl § A 98 SIHd &l ¢, 39 gaa AR JRIEd a6, WS X8--98,
35T, W, U, ATy Sy &t Wi SR e Tfafafa g8 9wt e off T
Tfedh ol g, ST & ol T HR1 URig TRl g1 gied, TUIe o A4, TR /Id, 54
JIAUTE, I SAIE &1 WP, WHI, AN I aeR, a8 Iy dex qifeq & Idg &l §1d
g1 T IdTE Ted! & 3T 3R b iNd HRd g

PRODUCT(3STq)

IS Y-8 U a%g, U T, T beT 311 8 Yohdl g, IS WileA ara afaa
DI SRERA! BT R HR Tb AT BT g1 IAG DI SUHIGT & forg daR o I g 139
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3{TIRgSH FaIyoies 0T BT AT 37! T piad o Hufivd ) ot 8, it @i ag 9em
ard Sl ! U WR SeTRd gkl 8|

4.2-CLASSIFICATION OF TOURISM PRODUCT(WWWUT)

Tiedh IdTe, The RIM & U Th Jd &1 BRI Bl § Ted Sdle $i [afaar sof e o
Theh! B ATHNT BT § Te IdTE A UHR o1 awgaf SR araii &1 fHrsor g o[-

e Idre & [(fUT R

S BR TEhicH
LIRCEE |
SETE 3R EaTE Y
e ¥ang

¢9d Tule 9 gx ATIReR
LCIE LI
WHR 9 el dme
ol gfead=
UTUIE 9 diel
ATHYT Fg

CLASSIFICATION OF TOURISM PRODUCT (Tded ST T i)

e IdTE & Al I8 Iugad G Jard U &I ol §, 3R S5 Jarsff & Ay 9
Ted IAE B =l P IERIG: GHIR F SMYR W aiipd fear mn gl

W fae Wwie IdTg
A4 fAftfa wieq sare
Hgeiidl e IdTg
Tge IS Tded IdIG
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o " TUTRd gde Iarg
4.3 NATURAL TOURISM PRODUCT(WTHfad TeT 3G
OThfads Tde Jare fay 4R T UTe ST a1 UTghfdds TS 3¢aRi¥(Attractions ) Bl & ol

Wwﬁlﬁmmmesources ) ﬁm&reﬁ%@ﬁﬁswa‘daﬂaﬁ
(Beaches)W(Desserts ) UglS(Mountains ) tI?Jc(_'f\_rIF'TEITﬁ(CIimate ) ggfd SﬁT\_riﬂ(Flora

and Fauna) WW(UnderWater World) mwwwﬁﬁwﬁmwéﬁ
U T1eMl o1 Wied Jare) # uRafdd fhg S g |

Climate(STCTdTY)

Tfeq Rd P Tadg AHHAR IR T Agdqul oYU gl g— |31 HH T gal dl
AR §911 H Agaqul YffeT AUTAT g 131! STadrg & 3{HTd aTdl =N 9 dile] Gded Y
B AT SR FH g1 B! T A GG del R S & 1301 b S o= H GG del & iy @i
3R R & famm wifal &t saxdedl &1 ¢ud gu fhar T g1 URd fdd! URds
SR Sfieferr 3R 22 3= 7T R & Y& I e 3+ 3P IRl ¢ 137 it & o
3%y TR &1 Y I3 &1 Brel Hadi gl
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% &7 Tgayqul el &I gied! & Rellcd & ¢ § ITied! &I 981 & Wil &1 sfadrg, T4
3R T DI IR T YHTRT BT B & [F8 Hd 38 &1 DI fed WA & =4 § fawRa
forar T B | 3ufeie Siaarg wdes SdTE & U H 98 He@qUl § | SHTe! &t 24T 3R Wb

Y= GHRN ¥ ! I B Bt 61 & [TIcd Upid BT 3G [ Ul § od § oh-

e MOUNTAIN RANGES( Udd HTSTY)

e WATERFORMS(STH HRTHI)
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WATERFALL(STAYUTAT)
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FLORA AND FAUNA(@TUTd 3R ymoft s

I 3R IOl STd s Tieh! Bl B! BN HId & [Thcdh ST IS Hd 6 & g
A H o F U U1Y 80 € $s 08 01 81d & ot had o3 a2y & o €1 ug ofd § 3iR
Wﬁgﬁ?ﬁﬁﬁﬁﬁﬂﬂﬁﬂ%ﬁ%ﬁ%ﬁﬁéﬁﬁ%ﬁmwmw BIF|
BT |

T STE 2T SR FRIBR &t Mfafafday &1 3 an are gdfed! o) s ffd o5vd § IFAUNA(
o Ieet VA SMHNU el Bl BT PId © ol U™l STl SiMeRi
TGU(REPTILES) 3R 3 3ART 3R gAY SIHER] Bl G BT 3fHe d & [0 gd TR &
2 H WWRHS I (CROCODILE GARDEN), Tell TRI&T U(BIRD SANCTUARY) 3R 3/

JHied IAC B 8,5l 31 & & UToft Tuer o) vefid #rd B

P

=

Fauna

Plant Life of Particular Animal Life of Particular
Region or Time. Region or Time.

BEACH TOURISM(UT 3R Y THTEH)

—

» "
T - ——

s == - £ | ‘r’;‘f‘-

T wied o & yded! & 9 9gd ABHg § 39 Wied Al &1 3 8 IH
EYH(BACKGROUND) TP IA(CULTURE)STR STETT-3ET N1 &b It avif & Wiedh dd & | o
HYUT & SIATAT i TR SRTH o1 e & faem™ & AaaiR Yel ¢ | 91 Wie ffafafal &
uﬁﬂijﬁgwwwmﬂmﬁa@mﬁl 19 | fofia TPR & Tsdar Wic Ufaefadt o
ofl |
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swiMmING( Fzaf¥im)

SAILING(TTei)
G STt (WINDSURFING)- T The BT TR WS BIdR UM UR b |

WIND SURFING
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J1e THEX (WATER SCOOTERING)- UHT IR Sl UTH! TR ST S 9o |
IRIATCHT(PARASAILING)- STH TRTR[C ®I 1d & Y SHSdH: Wial ST |,
Aiex sl gEmg snfe A giar gl

ISLANDS gg‘lgt

e GOl b1 eI iﬂtr% YR < dRI ! Yeral & < ¢ Ao d Jad a1al

4l R e gHAT U¥G HRd & adifd g8l FLORA AND FAUNA(GTRTfT a?IT Troft Srd),
(RELAXATION) 37RTH,PEACE OF MIND ( fGHTT @1 =ifd), NATURAL BEAUTY( TTdhicidh e,
EwUl R &, T WiRe) Sl Ued @) U ST 21 98 Rit gua % o € 78 afeh
&1 UPBSI(HONEYMOON PACKAGE) & faTT +ff Ia) wareT femis # B

3aleUl-

MALDIVES(HTEC o8)HTAC T WHTE ¥ WThided 0 ¥ Y ARld & ot Ted! & dig
BT § | TEIBLUE OCEAN( ~TTaT THS), Tha THE dc 3R e gaT oid o & |

MAURITIUS( A1) T TR & Taft & forg ot 31 <19 8 bl 8, a1 719 € Slet
g, & fore 1 UG 1| T8t 98 IR de S, igyd el Reile, AN X9 T
Ui & 2 Bt gdg WR T8 dT g3 IR 3afe el & foe ufirg 1|

HAWAI( BdT3)
ANDAMAN AND NICOBAR ISLANDS(3/SHH U8 RdleR mEdsd
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4.4 MAN MADE TOURISM PRODUCT (HTFd faftfd wied 3dure)

g fAftfa wiea Sae Im=d: 98 IdTe 8, SN #1Hd & gRT ST 77 § T S91-T Sirdl
gIwies Qe & 3l Arg PAffa 98 I 8, 8= (TAJ MAHALAS H8d, (INDIA

GATE)S{&aT TIc, (EIFFEL TOWER) 3MTSfhd eTaR, Wﬁlﬂﬁﬁﬁﬁﬁ%%%’mﬁﬂﬁ
3ifig Tipias, BfaeiRies, %&rﬁmw T T IoHifae I, 3afe +f ma g

CULTURE(IEHId & 3MTYR WR)-

EXAMPLE(SGTERUT)--
o RIS DAMSHTE Ah
e QUTUB MINAR(PJS HIFR)
o TAJMAHAL(CTSTHE )
e INDIAN MUSEUM (Z&T7 ®afSrad, dicrsran)
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o INDIAN INST.OF TRAVEL AND TOURISM(3f$TH $xiege 3iTh dad TS gReH)
e CHURCH(T), TEMPLE( HfR)

e LEANING TOWER OF PISA(TIHT-T €TaR 341 UI)-(Sean)

TRADITIONS(URURTU)

o ditf TR YTH B AT, B B AT

o AU IIRR - TH BT AT, TR B gt

o Al d GHIRA - HiHT&H HCR, THRTE! & HicR
o T HRAICHH, HYDTl

o Tifid- Hfes T gH-I TToTd

o TP fed- HTsTfag

o ¥ Sitad 9 dfd Rare- faare ARl

PHERATY AfSI(KEDARNATH TEMPLE), UTTARAKHAND
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BHARATNATYAM (HTHTCH, TATRIG A Si4)

ENTERTAINMENT (AR SIH)
o ARG Ut
o WA Pl HRIHH( WA JARIE)
o FIfSareR 9 Fwd W)
o A iR T
o HioH

o AdlRCdlR™M
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BUSINESS(SIdTY)

e CONFERENCE(THTH)

e CONVENTION(P-ATM)

CULTURE (I Td

CULTURAL TOURISM (TR e Tde) fordil =1 31 39 <1 & ANTl Bl IRORISH, &l & ul,
Id, 3IHAT 3R S B! fafaedr &I i 81 TP < &1 U g IS Wpfa & 3
PO T8l TRl & 3idiia Yaeie, greTeiy iR 3nffes nfafafirai wnfere € igae ar gd
ufdeRie o =nfire g IS fot, Ao ¥d & a fd €1 UNITED KINGDOM(TATEES
fohTreH) H TIHE U 311 IaTexvl § YIRS WRe AP &1 ufaffd s |

A

a5 \%g .




TRADITIONS(URURTU)

IR &1 Rarst Ht w81 91aT ¢ | U RarsT a8 Bl 6,3 9gd Al ad IHg ddh S8R0l Hd
g1 Rarer gd foslt &3 &t gt depia, foaR! SiR T & aR A sarar g

o TN BT A Shtad 3R I Raret v 3y g 1o S98 RITUALS(SFSHY) 2
gUTlt 1o 3Nfe BT A B & | Tet ST Sia- et 5| Wi HRd & Jfe=) & ol
S Tl enfedt, gdedm! & By &1 &g | atd R &1 g seafdis Hed o
WIS T U Ufes RIM g1 4H R B 3eafded Hgd safert faam oirdr g, w i ag
o Fofafed i F R T saa B

o TN PTHIAY

o WRATAET S 1Y I§Y

o <dl cgarsfi & I BT ™

T QT Bl eI feadl & fore it ST SiraT 8 1387 Had Senfds oy 3aTd § 3R
et il & foru e g wedar g 1T S I & TUA T Sd § |

FAIRS AND FESTIVALS(Ad® @ ®NER)

gg H IR SR Srpvur A Yefdd g1 Tk Aar, fHt 8 & IareT iR 3 JrEMY ol
TeRid Hd1 81 AUR &I o T 53T Wid g1 $9 AR A +f velRid e S §1 58l
dﬂlc‘%ﬁoqumqa AN & & TR fha ST § iR IdTa! &Y SuHIdrsi o e
iG]

Th AT UG A & =0 § ST ol 81 SR CATTLE FAIR( Fed HhaRr) o s ST
2 P Tgl Gel &1 a9 g1 Al Tl |
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PUSHKAR FAIR(TSHR e

Fal ot AFd DIYA BT T 2 IPAINTINGS( UFERT ), scULPTURES(@ TG JH=Ia: Jevar a1
HIGATHD T & foTg STHT 1T | 399 o7, Tt e iid g gxdeman, 3fe wnfie gid
& O TR T T % ] |
ENTERTAINMENT(HAIRSIH)

ARSI U U1 S g, S ANl &1 a1d 9 QR & 8 Hag Hdl ¢ | T ST & F-ReH
1 U 9gd Hedqul &3 B | Tdce! &l 3o Ay MY &1 3R7 B 7 e et 8, ok
3RTH HEY il ¢l R 3T a1 &4 8T 8, 3R AES Y 81 ol 31 o b 7t
fwex, WATER PARK( STH UT),CARNIVAL(SBTIAd), SPORTS EVENT( Wd JHRIE),NIGHT
LIFE( ATSCATEW), TS gioH, Wel ude 98 9§ 30l Wed Sdel & T= TR g
39 B ggd IR (R T ) RS ®id Wied hyu g |

WATER PARK(dTeR UTh)
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CARNIVAL(PTHdd)

3R AR Ut B |

QWA e IdE HT Th Agayul YT g1 TTH W 3R ADVENTURE( TSATR )T Agayul
INTGH BIdT § | I8 QT TIfafafeal & 3w of a1 3 ¢@- a1dl /e o U & Hi9g 81 Ifavws
TRAVEL COMPANIES( TTT SHUfdl), ISHSE ,BROCHURE (SITR) T 3R TSI BIelg bl
HIPB! TR R I8! &1 Wed 3R VACATION PERIOD(SITHTRT THY JHARSH & 3HT BI

ToTd §91 BT B & ¢ |

OLYMPIC(3MIEfUe),FOOTBALL WORLD CUP(PCdld dce @U), a4 HU ,FORMULA 1
RACE(WIYET a9 ¥¥), MOUNTAINEERING(TAARIBUN), TREKKING (fdhT),SCUBA DIVING(
Tl STSIA), S T 3MpSd Wl & Al & Tded &I M 8 &7 HidT fHrad
8 19d Tedh IdIE TTH! WIdhiadh Tuch H Xg- BT AR od & | 3R 3D WA 3R Afehd
Fel Ao 991 H 3! Aeg HRd gl
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OLYMPIC GAMES (3N U 1)

TREKKING( ) SCUBA DIVING(YHET ST3fd)

FOOD(WTT) Tedh! & WUl 3gHd H Hg@yul YT fAUTAT § IFOOD TOURISM (HISH Tde)

P3 HIo TGUT & I Dl PR ST g1 S HP ISI8I0Te | FRANCE( Thi) ITALY(SCT) IR

%Aé%ORNIA (hamifan | Tder Ridl R soied gHar & Tyt &3 &1 HisH urn ST
o -

INDIAN (Bf$T) CONTINENTAL (Sife-icd)
CHINESE( TTS-14) ITALIAN (SCTeraH)
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Y. Traditionald §f

'

Sanraku Diaries

JAPANESE( SITUTTS) THAI FOOD(YTS T 8)
FAST FOOD (PR TS), MEXICAN( AfRT®)

MEDITERRANEAN( Rfgexa=) sanfe| 99 &1 T §, fob udes Sigl a1 &R X81 §, 98! &1
R YIS @HT TiE $Rdl 8| H H8 Idhd o [P HioH Gded & gHd H Th Agayul

it AT g |

CTheese soup with prowns
anc hertos

g

S S

Toacik with paprika Caesar salad

BUSINESS(STdTH)

BUSINESS TOURISM(STAR T¥e), SR IR &1 WFd 3R Hiad susseT(ST Iq=T) &
O fdd S B HRA 8, ITBT 3! YT {haT ST 8 (TR U1 98 30 TR R SHR
UG R & | OTgT UR 98 BT R IR 81 & | Ui o1at & Ryt gfiver aamaR &1 vl & 9eq
ST & UT| ST AT 37U HTH & RIaRiel & T d3d g d foaomy ¢ivod & 3faiid 3fid & | 3P
GIY-F1Y GG ! AT B S(GHT MAfARE) & Iy Siie 2d &, ord a8 e 3meyur
Y TR S, ST A TR SIE1LAT YHUT T HRAT, TS Hd © (o099 iedh! & iy
T B Dl B4 81 Bidl & 198 ! &1 e fasm & foe nfafafmt o1 smaieH s
3AHTR HT T IBTd & | 3% Y 3 dTc IRAR & Fa Bt o T GHIe &1 el 8 |
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4.5 SYMBIOTIC TOURISM(TESIIA! ¢f¥eH 3e1q)

goiial Tfer Idre U8 Tifed Ide 8d 8,9 Uidfad iR AHa Fftfa dwmemt &1 fiyor g
UHia = g8 Ui Ta1eq UaH fahu §, 3fR HHd orar 3R gfaumafi 7 3= ik GawRd 3R
R TR 37 I ke A FAfda uddes Iae A 9ed feurg | Seru & fr

e =
e ~% Bl 5 v
.

NATIONAL PARKS (SIiTeT! UTFOR T Tep i)

WATER PARK(STSl UTdh)
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AEROSPORTS ZONE(TRI ¢ H )

g I S 9137 @ Frrd g1 S UIpfads SMasu IR §918 718 & | 981 Udhid Jd UR&
2, ForT W AMa 7 gfaums 9912 § 137 STG! &1 Uhfd 3IR WIFd & WgaT & gRI IRId, -1
&1 ST & | EXAMPLES(SGTGRUI)-- NATIONAL PARKS(RTSTT SeITH)-

e  GIR NATIONAL PARK(FIR <I=R-Id UTeh) T[RTd

e PERIYAR NATIONAL PARK( URIR SR UTdh) el

o KAZIRANGA NATIONAL PARK( SBTSIRAT AR UTeh) 31 H

TP Upfcich T Uer U § SR A gfam S Gawrsif 3 3 oIk GogRd 3R
IR T & I8 U T Re W fd wieq Iare § ged fean g1 Iersvur & forg Siveft (11)
Tifory (Sfta) &1 U

i, STAUT (water park) TORT TS 19 ST a3l &1 fTa € S WTpfdes STepyuft
Waﬂﬁné%laawﬁmjw% T TR g A gfaumd 918 § 1 7 ITal &1 Ui 3R
HEd mﬂ(combmatlon)a?glﬁliﬁl?[{tl-llk hgl \ﬂldl%l National Parks (TI'@T[B_‘JFT)
R ARFE U1 (TORTd) URTAR A= UTdh (hRa) DTSRI AR UTeh (3RH) Marine park
(T ) - il et 31 AR

MARINE PARKS(ITHS! SeITH) THE GULF OF MUNNAR(TTe® 3106 HAR)

4.6 EVENT BASED TOURISM PRODUCT YcHT Wmmm :

Thged W AW g Sl afed it g AT Ry SU A wiea wl s & form 3T &t St
21 g1 UG Wied Idre STRIRR 8id § a1 a1ftfes R WR Tiford fhT SId g1 T I8 geT
Gﬂ%rﬁ‘clmwudoquvusm@rmuj\q 3G Bt gEYA W W smfed fabu oTd g
JATERUI- & foIT, Y 1 Hel, TSl HEId, SGHETEIG BT UdieTsil Hglod, "3RSI B
TEId | 39 iAol B wufdd ufqurft a1 axfe & & U H frddt ®M W o 9ol g1 o {6
3ifcifte e A s t <xie a1 ufqurit & =g A ST ghar 3|
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TR D1 gleht Y BT
4.7 SITE BASED TOURISM PRODUCT JTSC TR i SIS :-

Wd DS ATHYU WIF T VT 8idT & a9 dl a8 ITsc NYURd Wed IAE Heard &l I8
IdTE T U J Tead IR g1 MHYU BT 5 8Id & IaIeUl & AU droHed, I & 7gH
fearR, Tfthd elar, Weg 31w et onfe | 9% 9 &b Uels fe |
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YRA & WP idd Tded IqTG

e 3

GG

NP

% d¢ e

lﬂTﬂ & g dc- HAC, I, S, qRTCR, A &
pleal g dc- HlaaH, HERIY & dhel JHg de- g,

I ¥ TUTRIGE T A M- H, W%

|, wibfe,  oe
%Cbl‘é‘l v&@@IISI%IOI‘I dICQ
WIS, R,
fdsath 3R Tex Igx o
AScl Udhed ol dlex
Wi TRfEkE | aes
WPHex 1 | Wigdle Pt
IR Hd g, SHHM I
fedalc W Rl Jar
Upfad xat 3R Ut @l
TUTa BT 3fHE AR & |

S 3R HRAR & 5 WrA - fR, Taa, WieT,
TdaRIgyl, ¢l ge-ieiy,fGarad el & fgd w=H
R, Fe, AR, Segrol, YHITE, Sl

RS & fgd WA, A9, IFRad, D!
AeHIg & fRd TRE- e, DISZdAd, TR, AR

IR & [gd WRH-IIATS, AR

fifderd & fod LT TCIe, e

ISR o fgdl W= IS¢ Mg,

UiEH ST & fee W= - rfifei, e, il

HERTY & foel W - HEIeRiyR, HIARM, AHTaTdl, SSTel
PHice b fge W - Al

IS & fedt e - gifrars?
IR Yd & gd WM - R
(FETETY), STH QT (31H), IaRT (SR U

WICIUTh!, BT, Uig &1
ARt

IR Upfae == SR
g6 ¥ ¢ UBIS| Bl qh

33T gU

I 9k e ypfd
B R BT U
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Sy e 3f&HM 3R AP IER ¢1u T Aergu gy I8

Yo Y& dcl BT 3M+g od
gU, Uefl, MR 3R dRA
® gaH gofaal & Ay
edl-Gerdl FH SitaT

A A9 - @
afer, LY CARERIR
wa-s’r{a'q‘faﬁ

e, dfex Wiy, amsdts

IR wed | URd &1 7@ FAYST- SUqR- SaeR - e R

T wd, JEd dAd
I 3R i
YRd & A4 fAififa wieq sarg
Aa fAfifa @t | Sameru
gt wdeq
3dlg
WR® qroed, BAgqR e, A1 o, AR &1 AhevT, ‘c{%mﬁ'c’ Tcd

IR HHR, IR T

3T $&aT, il Tqu, WoRTe! HicR, SiSidl & ThIY, Hivns 4 Ay,
¥t Uar, 3feR fver, gar wgd, el dfeR, sffereT offts sfm S,

JUeTag ﬁﬁﬁﬁ?@ﬁwsmq Saufd fRrarsl HeR™ g IUBTaYd (Ugd U

&rrtﬁ 9 IUSTad & ©U H SET Srdl , 03 ¥ 9Ugad; ®Us]

TUGT, BexIdle; 3fesc gl IS

TR, 3fgHeIdIe; oA TUge, gexiarg, siud fosar ERIE
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AA R EETR | RUMI, IR U FI gIalt; TRHART U™ & e, BT e, IR,
Hlcd BT GREIT; Soic Biead, ISR Teh Hdll, JASTITH; JRof
$e fRreq Oar, ik

Siiawdga | Rgwr Wi, dafce Iifid, IRGT TI- HRA BT HYHA 3R
AeIEH, IR U &I HY®H, AR &1 A, IS &1 S,
3feR U= BT PIIYS], efeb To- TR, e, raoft, aRreredt, et gan

TR SR & TRT & UTes] T TR 6T BT, STHY 3R HIHR BT IR A

4.8 UNESCO- United Nations Educational scientific and cuIturaI Organisation

UNES L

UNESCO T 8 ICRATIYHR I T R B Ugdl BRI, IADT TREUN HIAT SN A lcldh
@W%WWWWW%W@@W% UNESCO & BT 3=l &l
frafoiea 7 aftfa fear ST aear 8|

1) TREIUT :- Twen! fay eRIgR wdl &1 il fob Ui, T iae a1 Uidfae 0 ¥ Agaqul
8 I YR UG TREIUT T el § dife g8 Tt Rid R 3114 a1t Wit &1 A1a 3fag™ &
TRAGTA & TR A TP |
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2) Gdd faeT &1 MTfgd ®H=AT : gAwh! R R T¥d B &1 T I Jad fdbr

DI UieIed B & o IRP A eRIER iR RIFHT e/ ! UgarTyul U ¥ g+ & fag
Td Ao 91 @A § | Ted &l eied , 9+t & e R SRR

3) AR AN I Ferdl &l : SITHYM, &Fd-FAU, dh-i! Ferd Tar Jdiad
uznsﬁas‘rmﬁaﬁwmﬁ%mm@ramﬂwﬁﬁﬁz&nsﬁ?m&mmw
1 TP UE IcA 5

4) TR U4 TRR - D! fa eRIER I Oiffd S &1 U HeWYU 36T 3961 TR 3R
TR 1 2 e, mﬁﬁﬁﬂmWWﬁﬁﬁw IRPfaw 3R UfagiRie A &

NI e U< off b |

5) faTia TR UaM HAT- TRD! [ay eRIgR ™I & WUl o forg faviy faxfia weraar
gﬁ%l%ﬁﬁﬁ@ﬁ%%@:ﬁﬂ,ﬂﬂ,@ﬂﬁ.ﬁﬁ%ﬁﬁ
|

UNESCO ST : Triwh! fay eRIER I HHadl &1 Adpiad AR Tdidd ORId &I Sigia
W‘cﬂ%l%?{@?ﬁﬁqueﬁ?#lsmdlﬁmrqdlultda\?hﬁﬂl% T 1972 A 3y (R

RiAl B WY P Wipld 4 | 39 I & SAER, @Wﬁqﬁwﬁﬁ%ﬁmw
Heaqul et B 2y fopan S & S & Iipiaep, UfeTRics Aadmyul 3iR Widhfae faRmd
BT HEUl ITEU B |

4.9 UNESCO World Heritage Sites in India HIRd G m ﬁ%{ W YA ;- HRA A Pd
e 40 fay tRIER =@

¥ P GRPHIP AR Tplas faxad) A fauierd foar w1 &1 Fiepfs fovmad & ¥Ra,
QRIdTfe, U, mfaar snfe 2nfe g1 urpfass favmad 7 IS I, I6ild, SRRG IR
fora oty mftrar 21

TRPa® fay eRIT - (32)

1) 3RT BT foredT, (ITR UM
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2) oSl @ WG,
(HERTY)

3) i, (He U

4) TOTR-UTARTG QRIdd UT,
(TSIRTd)

5) Ul Rramh R (qd
# faae e e, (HeRIY)
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6)71a1 & T SR Hi-dc

7)RfeTh el WIY, (HERTE)

8) YCIRT 1 1Y (HERTY)

9) BAeR HiH, (STR USN)
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100 Je fofdn =@ #fR
GIEREIS)

11) g1}, (Fic®)

12) HRTSTIRHA (AHTTS)

13) UgSdhd, (FHRDI &I
qg), HlcH

91




14) ISR & UgTS! fobal

15) g BT AR, faeet!

16) WORE! YRS g,
(TAYGR)

17) Y 74T, fER A HeEfy
Hfex uRER
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18) HRd &1 IRdag ¥efd

19) FIEIHMR 3R TP THID

20) UTe, TR B X1 &1 a4 (
NEICIEICED

21)dTdfd el URER, faeeh
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22)3{gHaldlq e}

23)97 U, fogR

24) HAdCHIHETT),
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25) QU HIR, (10T, ISH)

26) ATSTHET (ITR UK

27)SIARHAR (SR,

RISTRYT)
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38) cial HEldgR &1 [RId
Rid (f[I8R)

29) HicranT, Rig °ret quar 9
ST URd & a4 U
RIATAD -

30) SIgYR e, IR

31).or>|qu“|q o d? AW HfeR,
(R
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32) fagaifag 7R® S8R
ISP Bl B UHG, e,

UTepfeIeh URIGT & TIT(07)

1) U< feATaa A3Fd U

) BTSRRI e

3) acilad APIY I
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4) HIFY Il 3HARTY

5) Aaredl SR el ST uret AT
3

6) Yara AP I

7) Ufge gre

P Forea e et (01)
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INDIA
WORLD HERITAGE SITES

Great himalayan national Park
Nanda Devi and Valley of
rmon flowers national Parks

capital complex S -

Q\nh e;"npln Khangchendzongs Manas wild life
- Hum.m‘ ‘s tomb o el Y.
Keoladeo 1 ® Red Fort complex
national Park - Agra Fort a

apoethar P - Taj Maha!
Fatehpur Sikri
e >

raiiad . iranga
” o gy
fys
T e Khajuraho group Bodh .-’..
Sanchi Stupa 7T of monuments Rarerad

>
-

Rock shehers of

Charm, ;.M; ah Bhimbetka
po: o Sundarbans
- Ajanta caves national Park

Churches and
corwemns of Goa

b

Mahabalipuram

Chota temples

%y eRIER R 31U SRTYRU & 3%y TR Ag@ & oI T I1d § | 301 994 b ARPAb,
ﬁl%l‘s’r@%aﬁ%ulqﬁcb Hed &I Ui &Rdl g1 39 HRU- 9¥ I8 Wied! BT U 3R
TR |
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REVIEW QUESTIONS AND ANSWERS

McQ
Q.1 e STl &1 fa- ot & fquIford foram ot 9t 82
a)2 b)3 c)4 d)5
ans-d)

Q.2 FofaRad & 9 &1 11 301 TRGiad Wicd BT ISEx0I g7

a)UgTS| IR TGl

b) GhR T Hell

C)SITTe T BRI

d) RaR Afoe

ans -b)

Q.3 P9 UHR &1 IdTE AR Tded St Juft & o1ar g2

a) WA AMUR  b) WHAdd Wed o) B qded  d) hdiA Ted

ans-d)

Q.4 Foffed ¥ 3 o 91 IS Wy Tie BT I2EI0 22
a) JMfcarftamr by MG AE ) TSR IR d)3Mmgdieds 1

ans-d)
Q.5 Te Id1E B! [y HRUT Y Figd T Sl g2

a)STAIHAT & YR TR b) ATEPH] B YR T o)W & MYR W d)IWRIad It

ans -a)

Q.6 T13S YT Te 1 52

a) T T T WP I R BT ERT
b) UTfHes Rl b1 A
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¢) ARSI & e Trgeie urdh &1 I
d)SIRIad g4t

ans-a)

Q.7 FufaRad & ¥ -9 Wed IdTe Wied AT U™ HI- & fofe fawRid far Srdr g2

a)BIeT bRERT )T A1 ¢aa oIkl ojarel g

ans -c)

Q.8 TgSidl g &1 T IET FT§ ?

a) STO TEANT

b) T A T Aepidd AT DI YR

c) A4 FfHd Td e fdd IdTa! BT JHTART

d) U1 I BT TR

ans-c)

Q.9 SYMBIOTIC TOURISM( Tg&oiid! tTie) # forg ot Jregdt <t ot 82

a) TPpidd Gded  b) ORPfa®d Wed o) g e o) IrTiear uded

ans -a)

Q.10 %! [qY LRIER RIS &1 7 3539 a1 62

a) fasy o SR YT faRma &1 TRem e

b) fd% SATUR ! Ui

o) fay Trerifcres a1 THTL BT

d) Ty fR1af TR BT RITGHT AT

ans -a)

Q.11 g1 T ITeld -

a) T 3NYTRT Tded IdUTE RITS(PERMANENT) U H BId § —Tard
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b) ST SMYTRT Y IdTE RIS (TEMPORARY) U H BId & —TTTd
¢) YRd H 30 Twh! fay eRIgR Rd g—Tad
d) TER R A gReH & e Aecayqul g —we!

SHORT AND LONG QUESTIONS ANSWERS ;
Q.1 Tded Sde) ®i fhd Ui H arfiepd foham T 62
ANS.1- GeH SdTe) ®I 5 U & aifferd fhar g
a) TP P Tded IdTq
b)HTa fAfHa wie Sare
c) Tgoidl i 3G
d) GT3¢ o9 gded IdTg
e) T 3NYTRT Uded IaTe

Q2 UHfas gded IdE R8I 82

ANS.2- TTfad Tfe IdTe fay 4R H U S aTdl UTghfae STBYUIATTRACTIONS) BId &, it
Ui THTUH(RESOURCES) ¥ UTW Bl & IS fob I dC(BEACHES), IRRAT(DESERT),
UETS(HILLS),(MOUNTAINS) Tdd ,STdaR] (CLIMATE),aafd 3R Sig SFTd (FLORA AND
FAUNA),STT(ISLANDS) 31T I?Wﬂwﬁﬁwmﬁqﬁﬁﬁﬁmw%l

Q.3 T =l Y I BT T HEd BIdT § Hfdd A 9ang?

ANS .3- 1 QI &1 T 3T Aed B WIS BT TH URT RS 4F RN Gall
3menfdte Hew gafe faur Sirar & ife a8 89, Tt & ofFH d Jog , IRHTHT & 1Y Jaey 3t
Taarafi & T BT 3MaT , 31 & IR A FaTd & | T WF s Iigadl & forw o o §
3R Had 381 RfdTdl T ATH I3 Tgi 3 B |

Q.4 FARSH & ot wes ¥ 3y =1 9Heid 82

ANS 4- TR T U1 B €, ATl ! 19 ¥ g B H &l g | T ST H FAReH
&1 U §gd HedgU & g uqcmlﬁ@@ﬁﬁm@nﬂ’rﬁaﬂmﬁﬁ@ﬁa‘cﬁ%sﬁv
3R HEYH BT €1 S 37T a1d & BidT & 3R HAIES Y 81 oIl g1 o b 7@t
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fUeR, STA UTH(WATER PARK), CARNIVAL( HIT-ad),SPORTS(TIEH), EVENT(ZAT),NIGHT LIFE(
AECAR ), s cReH ST U8 I Ia1evvl G 3Tl & T RR |

Q. 5 MRS G H HH- 1 It YT & Sl § iR qded & Agd & 9% J §ad1g

ANS.5-SHTAIR® T AR IHT BT W 3R digd U T § SHH e Sif B Hd
g 3TH! IUDI T ST & TR T 98 3U- TR I R SR UT &R ¢ ofg! IR 98
Wﬁﬁ?%@?f%tﬁ?%ﬁﬁt% AUR &1 TR H Jo 91 &F AT ST anT 30+
m%WﬁwW%%WW%W%% foema et o3 BRUT A
T Y &, S bRy, FHEHRN, HITH, IS HATI| SHP T Y RS
Tdedh Ut TG &1 T B THT Al & I Siig S & s 7 (U= ey
R TR ST A1 YH0 R & |

Q.6 (UNESCO)TIRGD! a8 eRIER I TT g g% ERIEI ! 1 I I -G a1 87

ANse(UNESCO)W,ﬁ%WWWWWWWWﬂ%%lGﬁqzaﬁq?
Hscqtgyl ORPpfad(cULTURAL)  UfAGIRIB(HISTORICAL),  WTIAdB(NATURAL) AT
TITHB(STRUCTURAL) AB 3T & 198 RIS ATgaid(UNIQUE) Fed 3R fa=IvdT & BRI
- 1 g | 3R 3P TN I8 Toxep! g1 Gt & M ot it € 1 39 RIc ol WRferd 3@
BT I 3! AgAYUIAT B! I G ¢ | T8 0! IR o ( 3R UfAeTRies Hed &1
R 3R TREUT fordT o1 b | T8 R Y tRIER W & Gait H A g1 & fore aegar v
& 918 fay WR T H1=0ar Ui R § 1 3R I8 SATIIH SGHTA ¢f 9Tl ¢ | dfdp T8 I Irail
Jd SREAR X b 3R M1 Tt Yt o ! HeayuldT BT 3Hd PRI

Q.7 (UNESCO)T%h] o UThide tRIgR Tl & [l IR Riall & =1 ford|
ANS.7 a)¥e feHTEIT SR UTeh, HIMACHAL PRADESH

b) BTSN BT I, ASSAM

¢) a1 <At 3R Gell B °Et AP I, UTTARAKHAND

d) (SUNDERBANS)IGREN =1 UTdh d¥C STaT,WEST BENGAL

Q.8 o qdied & fore Heayul i g2

ANS.8 TH% dc Tde & folu ST} Heyu! § Fiifds:--

a) SMHYU B ha— T dc GUe &1 & ATHYU g gidl o | AT 1ifal & a1 gfeat o
g I SH &1 3HE ad &

b) 3RMH— FHE de Wicd ARTHGHIS AR HARGH &1 Th §31 TId g1 T gt darerit &1
TG AAE | TR B & G PI AL 3R §aT T IR 331 3|
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¢) TIREIR® TET— THE 9l R I URAR & fole agd Iugad gial ¢ [get uikaie deid
T 3RTH HRA BT b HTdl g | 3R ST Fafel o Holgd S B SawR fHadr g

d) TR 3R AN fdhed— 9% dei & U XeRe 3R W fadmed gid €| S8l 30 R
3R TS YIS &1 3fHe o Ihd g |

e) TS 3M— JHg dc W The S & [T AGAYU Bial g | Fiifep e Sarar wdess gd
Eﬂﬁ%ﬂﬁiﬂ‘igﬂﬁ T, I 8 BHART Y IIIT T 3R g <2 P 31 P ggH |
HaalR I

Q.9 I TMAfafEl &1 3amRur ¢ Sl
a) SUI R
b) UBTSI TR
o) AW
d) SO R BI o Ul 5

ANS.9 a) g0l IR-¢If W A Y& WY& dcl &I 3 ad gU , U U IaR 3R gay
UoNfai & T Tretd] Hardl SHg! Sitad &1 3THe o T & |

- b)UBISI W= THIT, TAdRIGUI, SfehTT diall Uadl AT gHAT BICHTh! SBiUT ars I
|

o) WR-drex Wi Tfaefadtsr, S for wfthr, @b fen, Tpar sfdn, WRfd, Su
?ﬂ%&gﬁgﬁﬁmmﬂﬁélmmmmﬁﬁwm
|

d)39E - He B! AR, HUT Rd, gaikd, de T 3R Tiftd ot nfafafemt &=
qHA §
Q.10 YRATg Tifid 3R AipJc Tded & HiegH J Y Heayul g2
ANS.10 MR Tt 3R A aIH1 Tefe & A1eqd § Aeadyul 8 | S & IHem M g

_ 2) IR T - IR Wi e T Wi 1T giaT ¢ [iifes g Tiftd dftriiesfee
T 3Mef = 7 | gl Redla Iftd & siHe o & fore Tifta Trg, Tifia I«a iR srde Al
HT 3G 33T THhd & | Tg e &1 ! ARpiadh R Haedd Hed odl g1 3R Hivorwu 3
Tdcap! B 3 Har gl

b) T 7 - c'llcb-jd-l qie & g U Aeeaqel Sryur 71 s 7 g T 8l
RIS DI A BT TH Aed g | T AT & gRT ™I Sia et AR SR

104




b BT BT SIHT TR Thd ¢ | Ig Ted &3 oI Mfantt TP 3R WRuRT3f &1 4
A2 3R Wew! & R Y™ & IR H Fd1d 3|

a.11 FEfafed )R o gae Iarevur afed ford |
a) A4 fAfta Idg

b) UThidd IdIG

c) ggoidl IdTG
d) T T 3YUTRd IdTG
e) U138 YN IS

ANS.11 a) A9 fAfffd wie ( MAN MADE TOURISM PRODUCT )--ATHd fRftfd tdiest I@re a8
T 3THNUI BIdT & IS H-d A FfHd o 81 a5 wdes! & ofrebfiid o3 o for famiy =
q ST ST 8 | Tg1 Ad fAfd wdes Idie &) sars ot 7T B

o  UHA® AHY: THH WHfAdh R &I [dHRId I 3R I Tded & forg
gAUTSHe IR IO fhar ST g1 SN foh a1, 39, Wed e # &9 g
SR, S de, a9 I 9F g |

° Q:I.I@Ia$ 31|$510|: sﬂﬁ Fl.l@|?|$ Rﬁ’ﬁ, Iﬁéﬁ, QIHEII%% F:HQ@-[, g?lﬂllé@
YT, 3R Arcaemesit o gded & foru fawRa faar sar 81 599 wies! o g
TP, 3fAeT, 3R Hall &1 Srgva e 3|

o IO YAUTd: SHH T & forw gleq, REic, e g8y, I 8yd, 3R
TS &l faw i fran STar g |

b) Ui Uded STG(NATURAL TOURISM PRODUCT)

i Tde 3G Udh U1 Tded STHYUT 8, St UHhid gRT Wd: g1 Ual g3 gidl o | S9H
u@qggwﬁw&wﬁmﬁ?wﬁqﬁgﬁma?ﬂﬁl a8t Ui G ITG &I ARSA
CARIERS

e  WILDLIFE SANCTUARIES(SITTCIT Sitd TR&TUT &%) SH Jasiial b1 TR0 &, STl
S TR FHg, IUY HHIRTY, 3R Y HHIRUY oY RH WS g1 &1 &l
Tfeehi & U3 ! GRET 3R Foiial o a1 TG H- BT AR e g |

e LANDFORMS(UTHIA® &< 3R Tl dc): 3H UIPad &3, UeTe!, el dc, IR 3R
T & PR T iR B1a B 1 w5l wes! @) upfae dicd, 9id-T4uR, R adla
TRV T 3T AT g
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o ITTF A (FH AT H): 39H Saarg Hiardt, fHe, swia udd, 3R
IR & SR R IR g1 B

¢) SYMBIOTIC TOURISM PRODUCT (FgSiid! Gde] 3T

ey e Iarg 98 Wed b il §,5181 al Ul e ude &3 & o Hey 3R
TSN BT 51 U6 GIF! RITHT & Ydes &1 arH Th geR & 1Y I fohar ofrar 71 deedig
e IdTG T W 31f® e Rd &I Th A1 Seq, [T H 3R Uefid - &1 1
HTeOH i1 8 | S99 Y| &I fafaedT, Seyur $iR sHdl &1 U HaoH faar g

IR & AR R, Tl Th Tfe R Whidd adfd R geidl BT YR §, Ot Jaedig
Tied IdTG 3 aISial & LT T SHIe BRI DI AT B JHhdl ¢ §9 Re A
e B - Had UPid BT 3fHe (el 8, diewh 35 STl oiia- & aR & i FH I g |
3 UPR, Yatig wicd IdTg Tde &3 &l Th gux & 1Y Siiedl § 3R GUed| &l SfHal
&1 foRR FHRA PT AR <A1 8|

SO $T IaI6RUI g oI : SITel UTIOra| &1 Teh ST, STd UTep, Wi S SaTg |

d) (EVENT BASED TOURISM PRODUCT) BT TR Tie IdTg

e TR (SRNSH-31HRe) Tded Sdle- T UHR HT Te ATHYUT gl g S fabt
IRy 3 & 3TUR IR faBRId gldar 3 | 39H Tdesd! & fHd WY M &7 HIGR §7
®1 AT FAedl 21 39 UPR & Gded Idie & foodll @ srihH, HRIE, Bell, HeIdd,
TGS U1 I JHRIG 1S & Aol bl FiRferd fopar S g |

W%ﬁw,%%ﬁ&@ﬁaﬁ@Wéﬁ-ﬁ@@mam@a
HeIcqd, Ui Al 3Tfe, P SATSH-3MTRT Wie- 3@ & U H [damiRid far off gahdr
21 390 Tl Bl I A B BT 77 3R ISP alﬂqﬁﬁwwﬁw%m%
TS Tfafafea, Wu‘&%ﬁ @?r tri?l?ﬂﬁﬁwﬁ eﬁ?ﬁﬁ-ﬁr AR HAGH! B
&Ep-laé‘aﬁm%l U USBR, TASH-SHTYTRT T Idrg Tded & SR My 3R T &1 I
HATR|

e) SITE BASED TOURISM PRODUCT(HTSC-3THTRT Tl IdTE)- Th UBR BT Gcd THYul
giaT & S fpdt fARy w1 I1ge & 3NYR W 9B Rd gid1 g1 39 Wics! Bl 3T R &I
GRT R 3R I ! WEGR, Aewd AR UAeIRIS Hew &1 3T A BT AiepT e 31 39
JHR & e 3G | UdgIRiG ®Id, WHidd Ui, TR 22, Uiitfe ®id, IRpfas
TRTgIg 3nfe &) wfiferd fvar Srar |

ITERU & IR IR, dASHE, IS WIe, WoRTe! HiGR, Ml & o, IeRUME & SR fba 3fe
-G Tied IS P ISEI0T 21 STH Wed! Bl 39 R BT aRT B 3R 9P
RITTT Ui, TRPpiaw 3R Wi He@ & IgHd B3 &1 IR Hadl g1 37 T3l
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! faRwaT, SFBTU 3R He@ Tedh! &l ATHd Bl § 3R S0P ATeqd ¥ qded &3 &l
fIHr 3R TAR-TAR BT 8 |

Q.12 FgfaRad w fewiori
a) W TIEH(SPORTS TOURISM)
b)TUR THEH(BUSINESS TOURISM)
¢) B8 T (FOOD TOURISM)

ANS.12 a) Wd T (SPORTS TOURISM

WA Wed T UHR o1 gded g raaaT @d Srisma! 3R iR sdcy & e o wi
TR I HA ¢ | T 3 ANl Bl WA BT 37 o 3R I9d Jugial Raansal i ¢&- &
i <dT §1 W T & dgd anl fhdbe U, Bedld gafie, i Wd, ¢ JoEd,
e gafe 3fe & o gaR e SR <=1 # a1 6Rd € | T8 Wed| Bl 3! Tdeial ¥
BT SIHT HA SR U THE & 1Y THId [Fd BT TR UG Sl g1 30 1Y g1, 9d
gdeq 3 1t wie &9 & I 3R Sifeawy1 & guad fean g

b) IR TIEH(BUSINESS TOURISM)

UG Y Th UBR BT Tied g Sgf AN AR, ATIRI T, ST Al 3R AR
T ST & oI 3T QI TR IHT HRd | 399 AURI, T, feR! 3R IReR
N T B & | RS Wi & o fafire smaies srishal § Qe gl Ui

IOh! a1 €, TT ATgh!| b UTtd HRd & 3R ATUTNG HTHA IR I Hd ¢ |

RS T U~ HgdqU] ArTeM ¥ 7 Had IR &I 9¢1d1 &dl 8, Sfew ag vl udfe &=
&1 P BT HI TUIAd FHRT 8| T§ I DI AAH IfG, ISR Yo SR IR
Heel H FgrAdl e Pl ¢1 $Hb 1Y g, ARG Tded Ht SIaRIPy deel &1 Heigd
Bl g 3R fafis 2 & &9 TR JgaivT & 9gar Sar g

c) T TIEA(FOOD TOURISM) TTe] Wie U YbR &1 Tic §, Sgl dNT fafys RIT UR |@re
e Srgval & forg ame v § | SO W1 St [T, fa=ivdT 3R Sueiiedr &1 sy
fhaT STaT 81 W™ Wied & SR, Wied! BT ”IM( LocAL) T Uerl, wiifie faRivarsit
3R TS} &1 371 T BT HipT fiaar g |

g T Wc &9 B RIF W AER, [SH, Welke, s BhRead, RIS deR e
B! IEIa1 ST 7 | I8 WTe Tied RIM & RIMHIY IR @Te Rid! & U H fasRid 8 9ear g,
et e faviy @ YU, ARy oo 3R R fARivdrst &1 3 o I&d 2

Qe Wi U HiegH § ged &9 &f yHTaRfiedr 3R eyl &f Sgidl &1 I8 Gded! &
T AT Syl & A1y ¥ RITY Tpfd, [T TYT R FHSIadT 67 3 Hd Sar g |
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%g Tl TIAaT(DESTINATION) TR TdEH! B BT B & T STadrg & Hed & aR |
|
ANs.12 Tl Tider ®id R Ted! &1 TSN B & AU Saarg &1 Hed d9gd gidl g

Sy U Ag@yul YafaRoiy $id §, St a1fdl &l 39 RM &1 Jaxdl, AaH SR Tt
AR BT ST B BT HIBT ST 3 |

SAag U 1ol RId & ¥4 H Ted| &I fafid dal & IR H SN $HRdl §, oY o A,
ATt TR, TR YUTE, WTE 3R FH & SHEH-UGH BT 3IHT | T8 S5 R Sia- e,
i Gaxdl 3R SHaiet 4 URid HRIT 8 ISaarg 7ided & ¥u ¥ faeiRia ey T
DI AT B § | 37 RAF B HIGH, T YoM, gTafd, SR, Yeh, aiiver oife wies! & fog
3THY® BId § , 3R TP ATeH I I AU BT 34 T g

Q.14 FRUfafad we Sarci o1 396 A4 9 I & 1Y e B3

a)MEDICAL TOURISM(AfS®HA Wer) | i) 39 UHR &1 Yded Widpide dIdravul & @i,
TREMUT BT AT o7 3R RIS JHSM! &1 JHST

FA R Bied gldTg |

b)CULTURAL TOURISM (TR A | i) 3 TR BT Ude fafia Tepiadl & Afd Rar

qcn) RORTSHT ST 3R Sl T ST HRIAT |
c)ADVENTURE TOURISM(TSATR | iii) 39 UPR &1 G RIfer SUIR a1 Wy
WRYeH) Ja1sfi & WY YaIoIe fhar Srarg |

d)ENVIRONMENTAL

TOURISM(TTTaR UMY tfe)

iv) 39 UHR BT GI WHiad SareH & I,
TREUT 3R RITHIG FHE[™! &1 arH Ugardi |

ANS.14 a)---iii) b)---ii)

¢)-—iv) d)-—i)
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INTRODUCTION TO TOURISM
SUBJECT CODE: 406

Marks: 50

General Instructions:

Max. Time: 2 Hours Max.

AT fdw:
1. Please read the instructions carefully.
1. FUAT R T A Y UG |
2. This Question Paper consists of 21 questions in two sections: Section A & Section B.
2.3V AT TSI H 21 Y ¢ TS A & TS BI
3. Section A has Obijective type questions whereas Section B contains Subjective type questions.
3. AR A | 3ffsaifded eru Uy § Jafe YoM B H Teoifded cgU Uy g
4. Outof the given (5 + 16 =) 21 questions, a candidate has to answer (5 + 10 =) 15 questions
in the allotted (maximum) time of 2 hours.
4. UMY (5 + 16 =) 21 W H WV, T IWNGaR &Y 2 4 & 3afed (e THA H (5 + 10 =)15 U
& IR A B
5. All questions of a particular section must be attempted in the correct order.
5. frh fadiw we & T ft usil o1 I pr A QT S B
6. SECTION A - OBJECTIVE TYPE QUESTIONS (24 MARKS):
6.8 A - OBJECTIVE TYPE U¥ (24 3{®):
i. This section has 05 questions.
i sgIsH 05 UH Tl
ii.Marks allotted are mentioned against each question/part.
ii. 3fdfed farg 7T ATt yde Uy / U & Wy H Sfcafad €
iii. There is no negative marking.
iii. PIS AHRIHD 3 Tgi g |
iv. Do as per the instructions given.
iv. feT T = & SR ®1 |
7. SECTION B - SUBJECTIVE TYPE QUESTIONS (26 MARKS):

7.8 B - SUBJECTIVE TYPE & U¥ (26 3{®):

i. This section has 16 questions.
i TS H 16 UY B
ii.A candidate has to do 10 questions.
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ii TH SHIGAR BT 10 U FA G|
iii.Do as per the instructions given.

iii fou e A= & SFER &

iv.Marks allotted are mentioned against each question/part.

iv. 3frafed fre T ATt U we / U & 1Y IR B

SECTION A: OBJECTIVE TYPE QUESTIONS

Q. 1Answer any 4 out of the given 6 questions on Employability Skills (1 x 4 = 4 marks)

0. 1 THafefdiI P W Rt e 6 U A A fHft W 4 ST IR € (1 x 4 = 4 3D

i. Which of the following is not a part of Body Language? l. ﬁuﬁr@aﬁﬁaﬁqaﬁaﬁﬁwmﬂﬁ%
(a) Facial expressions (a) TBX P HIG

(b) The use of space (b) YMfere S &1 ISRt

(c) Clarity of speech (c) HTSOT &bt Tyl

(d) Gestures (d) SRR

ii. Which of the following is not an origin of stress causal
agents?

(a) Physical
(b) Mental
(c) Financial

(d) Spiritual

iii. Which of these is not a very effective stress management
technique?

(a) Time management
(b) Physical Exercise
(c) Over eating

(d) Positivity

iv. Which one of the following shortcut keys is used to cut a
file?

i. FE A YA T FRS Toic] Bl SART BT -6! g2
(a) ARIND

(b) AARI®

(c) farcia

(d) SmeaTf®

iii. 379 ¥ DI YT T1a eieH dabeiidh Tal g7
(a) GHT USET

(b) ARIND ATH

(c) SitaR gfe

(d) FHRIEHDI

iv. frf w13 &1 B1eq & foe Fufoiaa & 3 g widee
Key DT SUTNT fha1 SITa 82
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(a) Ctrl+c
(b) Ctrl+p
(c) Ctrl+v

(d) Ctrl +x

v. Which of the following does not come under self
employment?

(a) Cooking in a restaurant
(b) Owning a clothing business
(c) Having a dosa selling stall

(d) Running a home bakery

vi .How many sustainable development goals are given by the
United Nations?

(a) 18
(b) 17
(c) 15

(d) 20

(a) Ctrl + c
(b) Ctrl + p
(c) Ctrl+v

(d) Ctrl + x

v. FEffea & 9 &9 91 WRISR & SiaTd g1 STdT 52
(a) Tt e & @I ST

(b) PUS] BT TAHTT HAT

(c) TTed S aTel SHET BT BT

(d) TR BT I IAHT

vi TG 1Y §RT fba Fad faemg aea faume 82
(a) 18
(b) 17
(c) 15

(d) 20

Q. 2 Answer any 5 out of the given 6 questions (1 x 5 = 5 marks)

Q.2 RRE MR e Ui H T fosdfi s HTITR S (1 x5 = 5 3()

i. Personality in general terms means the unique set of
(a) Habits

(b) Qualities

(c) Instructions

(d) Rules

ii.The word ‘personality’ has its roots in the Latin word

i MR Ysa! B fadd &1 ol g sifgedia Je
(a) e

(b) 0T

(c)

(d) Fram

ii.The HAfadd ‘e Bl A dfe Msa
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‘persona’ whichmeansa_
(a) Habit

(b) Behaviour

(c) Mask

(d) Attitude

iii. A study of Harvard University also says that the main
driving force to get a good job in percent cases is an
attitude and the remaining percent is technical know-how.

(a) 85
(b) 75
(c) 90

(d) 65

iv.. Which one of the following strategies does not help us in
having a positive work attitude?

(a) Communicate
(b) Make work-life a priority
(c) Turn Unexpected Changes into Opportunity

(d) Maintain a Sense of Humor

v. In Tourism Industry a well-developed personality and high
social attractiveness are more imperative and demanded than
any other skill set.

(a) True

(b) False

vi. The people serving in the tourism industry should not have
(a)Professional Body Language

(b)Overconfident and loud personality

qE, e ede

(a) 3med
(b) AdeRR

iii. 8Td'S fayfaeTerd & U 3iegga # ug M peT1 T g
5 gferd Ame # srest A<t um & forg e
@1 90 U VBV gIell & SR AN UfA=Id e
SR gl gl

(a) 85
(b) 75
(c)90

(d) 65

iv. Fafafea 7 @ o O Hifa IeRIeS S 39T
TG H gURY Heg el Rl 82

(a) HaTg BT

(b) PT-Sita & yrufirear 3

(c) ST UNRac Pl TR T FaerT
(d) T 3T TR ST TG

v. e IENTH U 3t R ¥ fasRid safdad 3k
I AT YT fHat Ht 3/ B e Bt
a1 B 3ifiep 3ifFarf iR A |

(a)g=l
(b) SIS
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(c)Social Etiquettes & Telephonic Etiquettes

(d)Positive Attitude towards work

(a) URIGR RIS HTHT

(b) 3ifer STAfAYTRT IR A FIfFaa
(c) TR RIPRER 3R Tefiwife RIgRR
(d) BT P UfY GHRIHD BT

vi. T8C IENTH JaRd A1 o U T8l 81 AeT

Q. 3Answer any 5 out of the given 6 questions (1 x 5 = 5 marks)

o3fRt mMeu AA s HFIIWS (1 x 5 =5 3P

i. Which of the following countries has not accumulated a big
deal of their social and economic welfare on profits from
tourism?

(a) Switzerland
(b) France
(c) Africa

(d) Austria

ii. Tourism contributes_____ % to the national GDP
(a) 6.23
(b) 6.32
(c) 8.78

(d) 8.87

iii. ‘Athithi Devo Bhava’ means
(a) Hosts are like God

(b) Guests are like God

(c) Hosts are Godmen

(d) Guests are Godmen

i, Fofead e 7 § foram wied 81 ard J1%h W 3H
graTiores 3R e weurur o1 e fewar st =gt forar

2
(a) %ﬁ?ﬁ‘s’
(b) T
(c) 3MIBTT
(d) SR

~

i . TeAMPATFA WG SAG § INeH ATy

(a) 6.23%
(b) 6.32
(c) 8.78

(d) 8.87

iii . 31y Ay 1 3Rf B

(a) FSIST HTATH 1 TRE &

(b) AT WG B TRE B &
BEEEEECHI
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iv. Ms. Neha an Indian is visiting Paris with her friends to
celebrate the New Year. She is India’s

(a) Escorted tourist
(b) Domestic tourist
(c) Inbound tourist

(d) Outbound tourist

v. The Ministry of Tourism functions as the nodal agency for the
development of tourism in the country.

(a) True

(b) False

vi. The Headquarters of UNWTO is in
(a) Madrid

(b) Paris

(c) New York

(d) Hong Kong

(d) ST SadTaId &

iv. gt AT U YR Faay 79 & foIe 3ia gl &

1Y ARG WG &1 98 HRA & H
(a) ThIES Wedh (b) TR W Hh
(c) HIoR &1 qdices (d) TR udfeP

v. e Fara o § uded & faerg & forw Aisd toidt &
FUA B BB

(a)w
(b) TTeId

vi. UNWTO T ATad H g
(2) A

(b) U

(c) ~Tep

(d) BITRTTT
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Q. 4 Answer any 5 out of the given 6 questions (1 x 5 =5 marks)

gafeT eyl FAfFH M s FTIWE (1 x 5 = 5 3@
i. EMT stands for i.EMT BT 31f
(a) Early Meal Time (a)uﬁf\%mmw
(b) Expected Morning Time (o) aﬁfmwaﬁrw
(c) Expected Meantime (c) U B IHE §
(d)Early Morning tea (d) Sreff wIfT &

ii. Mr. Gupta wants to book a room which is on the
terrace/top floor of the hotel, part of which is open to the sky.
Which of the following type of room shall he book?

(a) Cabana Room
(b) Lanai Room
(c) Pent House

(d)Suite

iii. An outdoor room with an open-air patio preferably with
hanging garden or garden view is called a

(a) Cabana Room
(b)Lanai Room
(c) Pent House

(d)Suite

iv. Which of the following is not a part of travel
documentation?

(a) Travel insurance
(b)Visa
(c) Passport

(d)Foreign exchange

i . ot T U HHRT b BT 9184 &, Sl gled &bl
B/ SR TR W g, e ues fgwn s s
T Yot ¥ 1 98 fP TP R & SR BT gfebT H a2

(a) DT HHA
(b) TS &H
(c) U BTSH
(d) gge

iii . T Gl g4l & ST & 1Y TP FIG<T HIRT S
Tedhd gU ST T ST & €= o A1 SHTIHG:
CZISIRIE

(a) DT HHT
(b) IS &H
(c) U BT3H

(d) g=<

iv. Fafifed & @ S am yora- &1 fewn 78t 82
(Q) T ST

(b) dTeT

(c) TTATE

(d) ferc=it g
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v. A room with a double bed for two people is known as v. G AT & foTT Teh So1 98 Tl AR b T

U H ST 911 8

(a) Single room

(a) Uhd hHT
(b)Double room

(b) ST HHIT
(c) Twin room

(o) fgT a1
d) Famil
(d) Family room @

vi. The travel by guest from the airport or railway station to Vi 6613‘ G@WW@W@[@W Gﬁ?sﬂﬁ?ﬁqﬁﬁ

the hotel and vice a versa is known as EEIREIRREFRNEIEIE] 0 H O
(a) Transfer SIS
(b) Movement (a) Tl
(c) Check-In (b) <
(d)Walk-In (0 5
() ATep-3

Q. 5 Answer any 5 out of the given 6 questions (1 x 5 = 5 marks)

osfRT Me UM AA 5 HFIIWS (1 x 5 =5 3P

i. Which one of the following is not a Symbiotic Tourism i. Fafafed & 3 &9 91 U ggeial tded IdTe Tt
Product? %?
(a) Wildlife Sanctuaries (a) TSI SHUIRTY
(b) National Parks (b)T@HW
(c) Marine Parks (c) THS Ul
(d) Amusement Parks (d) HAREST Ut
ii. Which one of the following is not a Natural Tourism i. | %E e ﬁ?{ﬁ:{;ﬂ@; P d Tie I Fel
)
Product? ’
(a) Wildlife (a) TSI
(b) TRIRT 3R i
(b)Flora & Fauna
(c) A
(c) Folklore
(d) Sicfdrg
(d)Climate
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iii. What comprises the Desert Triangle of India?
(a)Jodhpur-Jaisalmer-Bikaner
(b)Jaipur-Agra-Delhi

(c) Bhubaneshwar-Puri-Konark

(d)Jaipur-Udaipur-Bikaner

iv.Which of the following is a Fair/Festival that is celebrated in
Rajasthan?

(a) Pushkar Fair
(b) Desert Festival
(c) Suraj Kund Craft Mela

(d)Holi of Barsana

v. Which of the following is a classical dance of Uttar Pradesh?
(a) Kathak

(b) Mohiniattam

(c) Kuchipudi

(d) Kathakali

vi. Activities like canoeing, sailing, wind surfing etc. are
Freshwater-based recreational activities.

(a) True

(b) False

iii. HIRd & AR Byt & o i g2
(a) NYR-ATANR-FHTR

(b) SFRAGR-SHRI-fereeft

(c) YATAR-GR-PI0Mh

(d) SIR-IAR-SHTR

iv. Fafied # § & 91 ue Adr/ deiad § Sl
ISR H H1T ST 82

(a) TSPR Hel

(b) SoT¢ Thiead

(0) IX S Rreg Aar
(d) SRETT 1 Bleit

v. IR YR &1 FEfied § § & 91 UReld T 82
(a) PUYD
(b) FfRTarEH

(c) DfgSt
(d) BYD

vi. peT, Afen, fae afth anfe nfafaferat g urh
TR SR FRSl ey g1
(a) W&

(b) TTeld
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SECTION B: SUBJECTIVE TYPE QUESTIONS

Answer any 3 out of the given 5 questions on Employability Skills (2 x 3 = 6 marks) Answer each

question in 20 - 30 words.

Trarafeferdt fer IR R 5 Ui 1 O fooeft 4 3 BT STR S) TS UH BTIWR 20 - 30 TAI A S (2

x3=6)3P

Q.6 Enlist any four advantages of Written Communication?
Ans. 1) A Permanent Record

2) Meticulous Presentation

3) Easy Circulation

4) Suitable for Statistical Data

5) Promotes Goodwill

(*Any four.)
Q.7 How does one ensure effective Time- Management?
Ans. 1) Avoid delay or postponing any planned activity

2) Organise your room and school desk

3) Develop a ‘NO DISTURBANCE ZONE’, where you
can sit and complete important tasks

4) Use waiting time productively
5) Prepare a ‘To-do’ list
6) Prioritise

7) Replace useless activities with productive
activities *Any four.

Q.8 What all must come under a weekly schedule for
maintenance to keep the computer running in perfect
condition for a long time?

Ans. 1) Clean your keyboard

Q.6 fAIRed TaR & Tt 1} IR B geiag a2
IR, 1) TP I Rprs

2) AFER T&fd

3) SRI YRR

4) FifSTeIa 31 & fie Suged

5) HEla1 Bl qGTAT el &

(* DI IR)

Q.7 U Safad THTH THT - Yee Hd GAfd Bl
27

IR, 1) falt +ft FRifora nfafafa & SH ar =i
AT

2) 3T HH 3R TP d TP B ARG B

3) NO DISTURBANCE ZONE 'fa&fRya &%, 5gi
319 §EH HEeaqui BT Bl [T BT
qHa g

4) UAteT THT BT TN IUTGP 77U A B
5) TP 'g-§' I dUR Y
6) WTYfA@wdar §

7) IR Tfafaftral @ Iaures nfafaftmay 3
o

*PIg AR |

Q.8 TR B dd IHY dd Ho! U T 79+ & ferw
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2) Clean your monitor
3) Dust CPU and printer

4) Backup your data to an external drive

Q.9 What are the positive impacts of Entrepreneurship on
society?

Ans. 1) Accentuates economic Growth
2) Fosters Creativity
3) Stimulates Innovation and Efficiency
4) Creates Jobs and Employment Opportunities
5) Solves the problems of the society
6) Encourages welfare of the society

* Any four 2

Q.10 What is Sustainable Development?

Ans. Sustainable development is the development that
satisfies the needs of the present without
compromising the capacity of future generations,
guaranteeing the balance between economic
growth, care for the environment and social
wellbeing

/WA & [ol AITed HRIHH & ded T4 B
T HA1 A1 T?

IR, 1) YT BIFIS AT B
2) 3U Aif-ex B 9TH B

3) y Jidiyg 3ii= fifex
4) 3T $TT P TG 5T W IHAT S

Q.9 THTS TR I & FHRIAD YT T 57
IR 1) i faprg S fa gar g

2) YTATESAT $) ggraT SaT &

3) TATAR 37X G&AT P AT Gl &

4) AR 3R AR & TR YT a1 8
5) THTST Bt THRATSH B 5 BT §

6) THTSl P S0 P! HieHTed HIdT 8

+ PR

Q.10 gad fap T 82

Ans. Jdd faer 98 faera & < Hfaw #1
Hifeal &) emar S gusiar fee famn
I B SRl D) HIP HIA1 2, e
faer, rafarur €t Tgura ik AmTfire
HATS & T Sgad o1 MR a1 8l
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Answer any 4 out of the given 6 questions in 20 - 30 words each (2 x 4 = 8 marks)

feu e 6 Ui H T fpft ot 4 120 - 30 Tsc] HUAD IR < (2 x 4 = 8 i)

Q.11What do you understand by VISA?

Ans. Visa is the permission given by a nation to enter
its territory to a traveler. The most popular visa
sought by travelers is the tourist and business. To
enter any country other than one’s, one must have a

visa from a foreign country.

Q.12Define Personality Development?

Ans. Personality development is a cautious and continuous
effort of individuals to inculcate attributes like positive
attitude, etiquettes and positive body language in their

personality

Q.13 Explain the socio-cultural impacts of tourism.

Ans.

Positive impacts

[ Improves quality of
life

[J Positive changes in
values and customs

[J Promotes cultural
exchange

O Improves
understanding of
different communities

(any 2)

Negative impacts

[J Excessive drinking,
alcoholism, gambling

[J Language and
cultural effects
[JUnwanted lifestyle
changes

[J Family disruption
(any 2)

Q.14What is a Penthouse?

Ans. A set of rooms on the terrace or top of the hotel,

Q.11 3T VISA GRT &1 TN 87

IR ST TP Y GRT TS AT BT S0 &
TR A I rgafa 3 1 At g v s
dio wes 3R aura 31 T & Srarar frdt ot
S A YA B & R, el & urw fae=ht Tzt
diem g ARl

Q. 12 Hfddd &I GRHINT B2

IR Afcacd faw aafaaal &1 v Jad iR
R YO @ o 3% aafdid # HPRIHAS
T, RITER iR GHRIAS TR B HIET
S faRuareif o T Hea &

Q.13 Wied & MG -Tpidd THTEl &
TRAT PR

3TN :

YPRIHASD UHTT TPRIHAD UG
Sita 31 Uit o P T
fearel # HPRITH® o HNTIRT
uf¥ad UG

o HRPIIH 3HTIH- o J3@ifisa il
UST 1 IgraT gaT CEIES
° ﬁf‘gﬁqu}aﬂ o TURaiY®

THEI I geTaT ST

@15 4t 2)

0.14 TH UcgTed R 57

I Bd W ATEICA P SR HHI B U e, T

T BT AT & o a1 81 SV Uegsa Fgd | |

Q. 15 I AT N Agayuf g2
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part of which is open to the sky IR YTAT SHHT T AT ST St SieReIpIg iR
W A &) e @, 9 v a9, gde,
Q.15 Why is travel insurance important? T 31 1 AT AT & SR g1 a1l fbdt 3=

) ] _ T F e Sy Far e Har g |
Ans. Travel insurance is one such insurance that

provides risk cover to both international and 39 USSR, AT 1T AT wear 3 fo fapedt ot
domestic traveller against medical expenses, | 3ifig ge=1 & 9rd & ve wdes &1 $o fa<hia
trip cancellation, accident, loss of baggage or BT YT &1 ATt 3|

any other losses incurred during the travel.
Q.16 TITARUI IR Tie & et 1} & TPRIEAD

Thus, travel insurance THTG] & FaTd |

ensures that a tourist is provided some
. . . 3R TPRTHDP YHTd

financial help in the case of any untoward

incidence. o WU (&4, U, AR, 31T 3ufRry ik

)

o AT 3R il BT famr (R uiel,

Q.16 State any two negative impacts of tourism on

environment. SITa, ?"E-Fﬁ' are a1 Wﬁﬂ%ﬂﬁ @1
U5 a1 qdedl & fig)
Ans. Negative impacts o uRewg e Wl R WIRS! 51
[J Pollution (air, water, noise, solid waste, and SERRS
visual) o TUFI P HH
[J Destruction of flora and fauna (including @R 2)

collection of plants, animals, rocks, coral, or
artifacts by or for tourists)

[J Degradation of landscape, historic sites,
and monuments

[JWater shortages

(Any 2)
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Answer any 3 out of the given 5 questions in 50- 80 words each (4 x 3 = 12 marks)

e sy A | fpft Wt 3 BT 50- 80 ML A URAF A IR S (4 x 3 = 12 3/P)

Q.17 What is the significance of passport and visa in Q17 Gﬁﬁ@ﬂﬂﬁm 3{R ST 1 T A8l &7
International travel? TR T T St Y2 AT S e 2, 9
Ans. A tourist looking forward to travelling UTH d 31 T URTUIE ST a17e¢ | URIuTE
abroad must have a passport from the country TS ¢ & WPR GRT U ANTRSI B TH
of origin. Passport is an official document 3ftepTives qearas SR} fa St 3, it 54
issued by the government of a country to its a1 1 Y101 3 5 78 &= &1 At 31
citizens as a proof that one is a resident of the
country. <81 T, S 31 B rerra Rt o 3 e
Similarly, to enter any country other than one’s 4 & forg, fordt & ury fopeft fag =it St
own, one must have a VISA from the foreign VISA BT AT | VIsA faeit 37y grT fosedt
country. VISA is the permission given by a gt 3 ISP & T yawr A B rgufa g1
nation to enter its territory to a traveller. The 1T GRTAT ST aTell Yo e g die -
most popular VISA sought by the travellers are Tdes R A §
the tourist and business Q.18 el w1 ¥ Rearet 3R TWRTY Uefe Iarg Ha
Q.18 How customs and traditions of a country can be B Ed §7 IR Higel WE BT
tourism products? Explain with examples. SW: fa (PR s W Wi $er wmen
Ans. Custom (also called a tradition) is anything g) 9gd § AN W od qHT d B
which lots of people do, and have done for a g, T wur yuish & SR ¥ &t g,
long time. A custom is more about practices, wafe wepfa faart a1 fa-Rarst &
while culture is more about ideas or a group of e & aR # ftrw T
customs. @ P ga sitaq iR Afa-Raw @
The native life and customs of people is an YUl § wife gftar & & R #
attraction because every part of the worlds has e,ﬁm:ﬁ s gursit, WieH, ufife
its own set of lifestyle in form of rituals, daily fAyray enfe & T & g At &1
practices, food, religious beliefs etc. They are AT Ve g1 3 whed Iarg iR @i @i
very good example of Tourism product and WA Pt T &1 959 ST IgIeRul
people curiosity to know Custom and gl 3R WRE IF W &1 F g
Traditions make them to Experiance them. ST B
Example- Indian wedding, rituals performed in SRV~ URdHg faarg, wRedg w@feR
Indian temples etc. attracts tourists. ¥ foy MU agE Sfe wdewl @I
ATHT A B
Q.19 How do "heredity" and "experiences through life"
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shape up the personality of an individual? Explain
briefly.

Ans. Heredity is the passing on of physical or
mental characteristics genetically from one

generation to another. We inherit certain traits

such as the colour of our eyes, the shape of our

face and body from our father, grandfather and

great grandfather. Where, Heredity forms our
basic personality

Your personality might have kindness as a trait
but repeated experience in your life where you
felt cheated due to kindness can influence your

this personality trait for future. Thus, certain
personality characteristics are moulded by
frequently occurring positive or negative
experiences in life.

Q.20 What are STDC? Explain their objectives and role.

Ans. Role of STDC (State Tourism Development
Corporations) are as follows
1. A pioneer to attribute the tourism development
process.
2. Generate Employment
3. Facilitate travel of tourists.
4. Contribute to state revenue.

Objectives of STDC (State Tourism Development
Corporations)

1. To establish, develop, promote, execute, operate,
and otherwise carry on projects, schemes and other
activities including running and maintenance of
tourist vehicles to accelerate the development of
tourism .

2. Construct and maintain Tourism Information
Bureau and centre outside the state within the
country.

Q19 hY "SRG R "Siad & HEH I
3Ha iR P AfdI@ B ABR 3d &2
Hay o §dr|

I AJaRear INIRT a1 Al
faRivareil &1 Mgals U ¥ e Wil
¥ g Af F oRAT 1 oW $O e
AR U 3R QT 3R W™ Qe |
fred € 99 & sardt sr@l @1 3,
TAR AT 3R IR FT BRI &l
ARG FUR ga@ Afeae &1 FHafor
G

mmﬁwa&m%wﬁ

Q.zoagDc F1§? 37 34! 3R YfAHT B SR

|

IR THSIS NIt (319 wde A fas ) &6t
YR T IPR 8

1. e faery uftear &t 3 g & g
HE@YUl §geH |

2. AR AT A |

3. Tdew! &t g @) gl

4.5 & ST H GRIGH HR |

STDC & I£=Y (19 Yded fasra fm)

1. Wied & faer ) 7fa 33 & g wes arg=i
P I 3R TEETa Iigd ufRareHTa,
ArerAT3H, 3R 3= fafafiry &) wurfud o=,
fawRra &=, SeTar &A1, HaTferd ST

2. X1 & WiaR Isa & 918 Teled a1 oRY 3R
Fg o1 fAHior ok TRl

3. T 1 TR ¢4 & 334 ¥ AT yeR #t
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3. Publish and sell different types of materials for the
purposes of giving publicity to tourism.

4. Construct, lease out, take on lease, run and
maintain tourist bungalows, tourist’s inns, youth
hostels and cafeterias.

Q.21 Differentiate between man-made and natural
tourism products with two examples of each.

Ans. Natural Tourism Products are associated with
natural environment .these includes natural
resources such as area’s climate ,its setting
Jlandscape and natural environment .The natural
resources are frequently the most important
elements in a destination’s attraction.

Major natural resources are :

[J Countryside [] Climate

[ Natural beauty, landforms ,hills, rocks ,gorges,
terrain

[J Water beaches ,lakes, ponds ,rivers, waterfalls,
springs

[J Flora and fauna [ Wildlife

[J Island [] Scenic attraction
Man-made tourism products are created by man
for pleasure, leisure or business. It can be culture,

tradition, entertainment also. It can be categorised

as:
[] Monuments [] Museums
[] Fairs and Festivals [] Music

[] Dance [1 Handicrafts

IRl & UHTRIG iR S9-TI

4, ¢ 9191, e W, gy gl ok
Fhefrar o1 fFmio, i enge, dfisT R
3R FEATT

Q. 2194 fAfHfa 3R U faes wied I & ofa
SR YD & &l I&TeRUl o Iy |

IR : UIpfad Gde I UIpTad ararawor d
I A T Sterary, ufiex@ ok uefie
TafaRur o) wrpfae Taru=l § e €1
Tiaad & TPV § WIpfad ST TR
a4 AUl ad gl 8 |

T UTHTae Sa1e &

« JTHIOT SEATRT « STeTaTy

gTfedl, Y- HIT
« g17 . g smeur

AT e wed Ire ugs gIRT 3iHe, Sa®TT

1 UEHT P ¢ 991E o114 & | T8 Spfa,
WRT, ARe W 8 JPdr 81 34 ST UPR
Fiffpa frar ST 9w 8:

« 7T « GRS
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INTRODUCTION TO TOURISM-II (406)

Class X
Max. Time: 2 Hours Max. Marks: 50

General Instructions:
1. Please read the instructions carefully.
2. This Question Paper consists of 21 questions in two sections: Section A & Section B.
3. Section A has Objective type questions whereas Section B contains Subjective type questions.
4. Out of the given (5 + 16 =) 21 questions, a candidate has to answer (5 + 10 =) 15 questions in
the allotted (maximum) time of 2 hours.
5. All questions of a particular section must be attempted in the correct order.
6. SECTION A - OBJECTIVE TYPE QUESTIONS (24 MARKS):
i. This section has 05 questions.
ii. Marks allotted are mentioned against each question/part.
iii. There is no negative marking.
iv. Do as per the instructions given.
7. SECTION B — SUBJECTIVE TYPE QUESTIONS (26 MARKS):
i. This section has 16 questions.
ii. A candidate has to do 10 questions.
iii. Do as per the instructions given.
iv. Marks allotted are mentioned against each question/part.
=T 3%
1. FUIT 3% # a7 d T3/
23999 7 4 3 G5 T 21 94 617 §: TS A& TS B
3. TS U F sfiwifdcd <3y gy e Tale &8 & § geoad ey gy el
4.30 M0 5+16=21 78T # & v FFfgaw &1 2 g2 & galed (f¥FaH) THT H 5+10-=15
78t &1 3TV G FhII
5. [ @9y @s @& gl usl P71 el HH H gANE 1691 7 ey
6. TS U - GelIHT THR & TH (24 IHP) :
i 37 88 J o5 7y 8/
ii. IERT BT T HIRS gdF 7Y / YT & [3eF Flenr@d &1
iii. ®E TERIHE b7 T8 8/
iv. 137 7T 39 & SR #
7. T8 & - WET HBN & TY (26 HP) :
i. 39 @8 § 16 74 8/
ii. UF FEAGaR & 10 Y BT §id 8/
iii. [T 7Y [ F AR B9/
iv. ERT BT TT TR, gdF Ty / YT & [@3%g i@ &
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SECTION A: OBJECTIVE TYPE QUESTIONS

S.No

Question

Marks

Ql

Answer any 4 out of the given 6 questions on Employability Skills (1 x 4 = 4 marks)

Which of the following is NOT an element of communication within the communication
process cycle?

(a) Channel
(b) Receiver
(c) Sender

(d) Time

1

Which of the following are types of motivation?
(a) Internal
(b) Intermediate
(c) External

(d) Extensive

Which one of the following shortcut keys is used to paste a file?
(a) Ctrl + ¢
(b) Ctrl + p
(c) Ctrl +v

(d) Ctrl + x

Rehnuma has two people who work for her. Every day, she spends one hour with them to
learn about what they’ve done that day.

(a) Creates a new product
(b) Divides income

(c) Manages the business

How many sustainable development goals are given by the United Nations?
(a) 16
(b) 17
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(c) 14
(d) 22

Vi Which of the following does not come under self-employment? 1
(a) Baking in a bakery
(b) Owning a clothing business
(c) Having a dosa selling stall
(d) Running a home bakery

Q2 | Answer any 5 out of the given 6 questions (1 x 5 = 5 marks)

I Positive attitude leads to body language. 1

YHRIAD DB IRR BT U BT 3R 1l

Il Crossing legs shows the person is -- 1
(a) Confident
(b) Nervous
(c) Extrovert
(d) None of the above

W B UR A ¥ Ual Iaal § b Afdd —---

(a) BIbSC
(b) T
(c) SfeHE
(d)SWRIad H ¥ Blg ol

I The main characteristics of personality are — 1
(a) Heredity
(b) Culture
(c) The people we interact with
(d) All above
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fdkicd Bt G fa=Ivan € -
(a) SMTIATRIBT
(b) I
(o) Al & Ty §H SIddld ARd @
(d) SR Tt

A person’s neighborhoods has the greatest effect on his or her personality. (True/False)

P cafdd & TSI &1 ITd Afddd W ¥ 34fFs UHIG usdr gl (T
)

Focus on the Positive shows your Attitude.

YHRIABA TR A 1 AT TR e B

\

Ear piercing for men is allowed as professional grooming standard. (True/False)

T3 & o 9 Pt Sl B ORR Aigd AFE F ®U H A & Sk gl
(Fl )

Q3

Answer any 5 out of the given 6 questions (1 x 5 = 5 marks)

Tourist is a temporary visitor who spends time.
(a) Less than 1 day
(b) More than 1 month
(c) More than 1 year

(d)More than 1 day and less than 1 year

e U ST Sige Bial 8 Sl T4 foarar 8|
(@) 1T ®H
(b) 1 HEH T 3D
(c) 199 T 3iferw
(d) 1 &1 9 31 3R 1 a¥ A HH

UNWTO headquarter is located in
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(a) Montreal
(b) Madrid
(c) Havana
(d) Delhi
UNWTO ST T-TTd T fd 3l
(a) T

(b) BfgS
(c) BT
(d) faeett

Tourism contributes % to the national GDP

(a) 6.23
(b) 6.32
(c) 8.78
(d) 8.87
e IFY FHA W SAE H %P NG odl §

(a) 6.23

(b) 6.32
(c) 8.78
(d) 8.87

Ms. Shanta an Indian is visiting Paris with her friends to celebrate the Christmas. She is
India’s

(a) Escorted tourist
(b) Domestic tourist
(c) Inbound tourist

(d) Outbound tourist

gt T Te URAE fhamg 7AM & T o aRdl & Iy oRg o 3@t g
98 YRJ @I ?
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(a) TWDIcS TdeH
(b) TR T
(c) iR &1 qdew
(d) I T

STDC Stands for

STDC T TqUI =Y gl

\

UNWTO stands for

UNWTO &T U &4 gl

Q4

Answer any 5 out of the given 6 questions (1 x 5 = 5 marks)

American Plan includes
(a)Only room rent
(b)Room rent + Breakfast
(c)Room rent + 3 meals

(d)Room rent + any 2 meals

ket e o NIE
(a) Had HHAY BT fHmn
(b) PHER T forr + TRl
(c) FHR &1 foxml + 3 HIoH
(d) FHR FT fHmn + PR ot 29

Atithi devo bhawa means

ffT gat g &1 Y 7

Room with Two single beds is known as Room.
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ol RAT9 d98 ad oW Bl P &F ¥J H ST ST g

v Room Rent with Continental Breakfast is Meal Plan. 1
PHicded SHHRE & A ¥H oM g gl

Y IBT Stands for 1
BT &1 quf =u gl

Vi Ticketing is the role of travel agent (True/False) 1
fepfen Saa woie @ Yl & (IS /o)

Q5 | Answer any 5 out of the given 6 questions (1 x 5 = 5 marks)

Which one of the following is not a natural world heritage sites in India?
(a) Kaziranga
(b) Taj Mahal
(c) Sundarbans

(d) Nanda Devi
fafafed ¥ o I yRd § T Uefae fay fovd =@ T8 82
(a) TSR
(b) dlsiHe
(c) Yaxe
(d) a1 <dt

Which one of the following is a symbiotic tourism product?
(a) Dal lake
(b) Niagra Falls
(c) Eiffel Tower

(d)Nanda Devi Wildlife Sanctuary
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fafafed & § ®F W ts Igeidl tded IdE
(a) ST i
(b) AT wiey
(c) Tftha R
(d) T <dl ageila 3HIRUY

Golden temple located in

@l Hi&R ¥ fd 3l

v Culture of India is Tourism Product.

HRA B G e IAUGR |
v 7 Northeastern States of India are also called

YRA & 7 Q@R IAl Pl ft Fer o1 gl
VI Identify the picture.

o & ggaH|
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SECTION B: SUBJECTIVE TYPE QUESTIONS

Answer any 3 out of the given 5 questions on Employability Skills (2 x 3 = 6 marks)

Answer each question in 20 — 30 words.

Q6 What do you understand by Verbal Communication? 2
Hifg® darg § MU T 9894 &2

Q7 Enlist any four advantages of Written Communication? 2
fafad ¥9R & fbgl IR Al B FEidg B2

Q8 Write the way to greet people formally and informally. 2
SNU=R® 3R SHIYAIRG FU ¥ Al &1 AaeA d & alop ford |

Q9 Define Entrepreneur. 2
JHT DI ARG B

Q10 | What do mean by Eye-contact? 2
3G ¥ U (IAS-Plede) I RN AdAE 62

Answer any 4 out of the given 6 questions in 20 — 30 words each (2 x 4 = 8 marks)

Q11 | What do you understand by Grooming? 2
GaRAT () T oMU T THId g2
Q12 | Enlist the Document required for Outbound Travel. 2

J3CAEE TAT & U IS GxAT DI aldg dI

Q13 | Explain any 2 Meal Plans. 2
foodt ot 2 WIS AeIell & ARAT B

Q14 | Explain Event based Tourism Products of India. 2
YRd & Sdc-3URd wied 3Gl & ARAT Bl

Q15 | Enlist any 4 Cultural World Heritage Sites of India. 2

YR & fodl W 4 9ipfae fay RIgR Rl & Yelldg B
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Q16 | What do you understand by positive work attitude? 2

IHRIAS S DD T 3T R JHAA &7

Answer any 3 out of the given 5 questions in 50— 80 words each (4 x 3 = 12 marks)

Q17 | Make a Difference between Attire / Clothing and Grooming. 4
ORI / 9% 3R died & dF SR B
Q18 | Explain the steps of Answering the call. 4

PHId B IW o P IO Fdd|

Q19 | What are the roles of MOT? 4
MOT &t FT YIS &2

Q20 | Explain the Terminologies to Identify the Type of Rooms. 4
FW & TSR Pl UgAH 1 & o0 Vsgaat HI JHSE|

Q21 | Explain and classify the tourism product? 4

qdc IdIc B ARAT 3R FHI B2
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CBSE | DEPARTMENT OF SKILL

EDUCATION INTRODUCTION TO TOURISM
(SUBJECT CODE - 406)

Sample Question Paper for Class X (Session

2023-2024)

Max. Time: 2 Hours Max.
Marks: 50

General Instructions:
1. Please read the instructions carefully.

2. This Question Paper consists of 21 questions in two sections: Section A & Section B.

3. Section A has Objective type questions whereas Section B contains Subjective
type questions.

4. Out of the given (5 + 16 =) 21 questions, a candidate has to answer (5 + 10 =)
15 questions in the allotted (maximum) time of 2 hours.

5. All questions of a particular section must be attempted in the
correct order. 6. SECTION A - OBJECTIVE TYPE QUESTIONS (24
MARKS):

i. This section has 05 questions.
ii. Marks allotted are mentioned against each question/part.
iii. There is no negative marking.
iv. Do as per the instructions given.
7. SECTION B — SUBJECTIVE TYPE QUESTIONS (26 MARKS):
i. This section has 16 questions.
ii. A candidate has to do 10 questions.
iii. Do as per the instructions given.

iv. Marks allotted are mentioned against each question/part.
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Page 1 of 6

SECTION A: OBJECTIVE TYPE QUESTIONS

Answer any 4 out of the given 6 questions on Employability Skills (1 x4 =4
marks)

Which one of the following shortcut keys is used to cut a file?
(a) Ctrl+ ¢

(b) Ctrl +p

(c) Ctrl+v

(d) Ctrl + x

W;@ﬁﬁ%ﬁﬁqﬁ@ﬁﬁﬁmmﬁméﬁﬂwmﬂm
ST 82

(@) Ctrl + 3
(aﬂ) Ctrl + Ut
@& Ctrl + v
@)Ctrl + X

Which of these is not a very effective stress management technique?
(a) Time management

(b) Physical Exercise

(c) Over eating

(d) Positive thinking

T8 I DI I Igd THIE! TG Uaie dh-1d ol 82

(Q) IHT Uaie

(&) ARG A

GHEIREXEIRI)

(@) THRHD A
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How can an anti-virus protect your device?

(a) It can protect it from over-heating.

(b) It can increase its performance.

(c) It can prevent data from getting corrupt.

(d) It can backup data.

T UCH-aRRY 31U fSargd & GR&fT Hd HR Tl 62
(Q) T35 39 31fep TH g I 1 bl 8|

(@& T 3T HeRH JgT uHar g

@) T8 ST YT EH I A ThaT 3|

() T8 ST BT 9H3HT A JhaT 2|

Ali has a diamond factory . He pays his employees on the 1st of every month
a)He creates a new business

b)Manages the business

c)takes risk

d)do research

31cft Bt Th R B Pl 1 I8 310 HHATRAT Bl 8 AR BT Ug et TR b
I 1 §

U) 98 T 41 a1 ST §
oY) ST BT UsieT BT §
(&) SfEw AT 8
CIRICED

Which of the following is NOT an element of communication within the
communication process cycle?

a)Channel

b)Receiver

c)Sender

d)Time

Fofefad & 9 &1 91 TR ufshar 9 & HidR HaR &1 T dd 181 82
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@ = d
@hffiaR
GOERED
CRLL

Vi. How do entrepreneurs positively impact society?
I THAS R HY HRIHD THTT STed 87
Q.2 Answer any 5 out of the given 6 questions (1 x 5 = 5 marks)

Personality in general terms means the unique set of

(a) Habits
(b) Qualities
(c) Instructions

(d) Rules

A Veg Hoaaied &1 3dfg 1 Sffgdia g
() 3fed

(s Tgor

GDIRERY

@h fAag

Page 2 of 6
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The word ‘personality’ has its roots in Latin word ‘persona’ which means a

(a) Habit

(b) Behaviour

(c) Mask

(d) Attitude

TR Weg BI oS Afe Weg yuFAT AT, P orfes
(U 3

CHEERN

(2 Fdrer

(&

Which one of the following NOT highlights the power of a positive attitude?
(a) A positive attitude triggers our enthusiasm.

(b) A positive attitude enhances our creativity.
(c) A positive attitude makes you authoritative.

(d) A positive attitude makes good things happen

faffed # § 1 91 IHRIAS DD Bt Afdd I IR el Hal 82
(Q) T YHRIHD VDIV AR I8 H! dgral gl

@ HRIAS VDIV §HART TITHSBdT B Igidr g |

() TP THRISHD DB MU SMRIBIRG T B

(S)) RIS VB F 33! Fhol ufed gial o
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A study of Harvard University also which says that the main driving force to get a
good job in percent cases is attitude and remaining percent

is the technical know-how.
(a) 85
(b) 75
(c)90
(d) 65

FES GFaRTS 1 1w sre i Fear 2 i EIGRCEI K]
¥ o3t Topt UM & o ey IRep Wik a1 § SR QW wfrerd

REEICARIEES
(Q) 85

@75

@ 90

(31) 65

Which one of the following strategies does not help us in having a positive
work

attitude?

(a) Communicate

(b) Make work life a priority

(c) Turn Unexpected Changes into Opportunity

(d) Maintain a Sense of Humor

frafefed & § o1 I 0 88 THRIAS ST B J Heg Tl Bl §
Teifear

(Q) HaTG &<

(&) BB STa- DI WS ar a9

@& 3runfRrd uRkad=l &1 gk & sga

(S BT 1 HIa1 §1Y 39
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In the Tourism Industry a well-developed personality and high social attractiveness

- is more imperative and demanded than any other skill set.
(a) True
(b) False
i I B forddt ot o et Te o1 ga | U st R W fasfid
HAfdI 3R I IS B 3 IR iR AT I &
@ el
CURISEG]

Q.3 Answer any 5 out of the given 6 questions (1 x 5 = 5 marks)

‘Athithi Devo Bhava’ means
a) Hosts are like God

b) Guests are like God

c) Hosts are God men

d) Guests are God men

Sfafd T v Fr3rf

(Q) HIST HTaH 1 a8 &
(&) TEHM T & JHH BId &
) A ¢a ge §

(S HEHM <Y §

—_ e~~~
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What does "meal plan" mean in a hotel?
a) A plan for food arrangements
b) A system for booking hotel food facilities

c) Booking rooms for passengers

b) A list of food options available in restaurants.
gled o "Hid W= BT T 31 g 82

a) IS P TR BT U Aol

b) Blcd o W] JauTs{l o gfh 1 ST yureit

) TR HTT HHR Bt gfh)

)R H Iuas HioH fadmed| &t It

Tourists who travel to a country other than the one in which they
normally live are termed as

(a) International tourists
(b) Domestic tourists
(c) Guests
(d) Visitors
ot i rTa: fore %1 # X8 d 8, IUD Sl fhait 3= G &1 Il
(@) SR whesh
(@ TR e
(& e
SIEIUGE
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Which type of product comes under the category of entertainment tourism?

a) Business tourism

b) Nature tourism

c) Boat tourism

d) Casino tourism

e TR &1 ITg ARG Tfe ot Juft & 311 32
a) G AR
b) UTh b qde

C) AT TeT
d) I gfeq

Tourism contributes % to the national GDP (a)
6.23

(b) 6.32

(c) 8.78

(d) 8.87

RIS Hebel TR IATE (T) 6.23 H T BT ANTGH %%
(dll) 6.32

() 8.78

(S) 8.87
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vi.

Ms. Neha, an Indian, is visiting Paris with her friends to celebrate
the New Year. For India, she is an

(a) Escorted tourist
(b) Domestic tourist
(c) Inbound tourist

(d) Outbound tourist

g4t g1, T YR, T 1 BT ST H1 & T 370 Sl & Iy 9fe o
@1 €1 HRd o forg, 98 U g

(@ TWhics Gcdh
(@) TG Teh

(@ 3EI3s wesd
@) 33T S Tk

Q.4

Answer any 5 out of the given 6 questions (1 x 5 = 5 marks)

Travel Trade” is an example of a ?
(a)Travel — Trade Journal

(b) Travel Brochure

(c) Travel Fair

(d) Travel Desk

(@) I - AR S
RIE
WRIEIE:I
(9) T S

o UU[ep ]
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Room in the hotel, part of which is open to the sky. Which of the
following types of rooms is it ?

(a) Cabana Room
(b) Lanai Room
(c) Penthouse
(d) Suite

BICd &1 HHT, FORIehT Th YT THT=T BT 3R gan g | Fafarad o 9 gg farg
TR BT HHI 82

(Q) HEHT H&
CDISIREED:]
(& Uearsd

(S Fse

The travel by guest from the airport or railway station to the hotel
and vice a versa is known as

(a) Transfer
(b) Movement
(c) Check-In
(d) Walk-In

@m@@mﬁ%@%wmmmwﬁw
ST

(@R

CEIFNE]
CECEE]
(SN e

Define Guest folio.

3ffafd wiferd 1 uRHIfd B |
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V. What is the main objective of symbiotic tourism?
a) mutual aid
b) appreciation of a natural or cultural site
c) Combination of man made and natural features
d) Promotion of religious places
Tgoidl Tded o1 §& 6= 1 87
a) IO HETIT
b) UThTdieh AT Hikep fcieh RIcT I GRIT
¢) A4 [AfHd d Ui safadl &1 THew
d)e1fHfes R T TER
vi. Which of the following is NOT a part of travel documentation?
(a) Travel insurance
(b) Visa
(c) Passport
(d) Foreign exchange
fFaffed & O 19 91 am e 1 few 78 82
(Q) I AT
CEISL
(& Trearé
(S fare=ft gam
Q.5 Answer any 5 out of the given 6 questions (1 x 5 = 5 marks)

camel fair is one of the largest camel fairs in India

SCAAHRAS TR TS S A A A TH &
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A journey to and from a sacred places for search of moral or
spiritual significance undertaken collectively by communities

(a) Pilgrimage
(b) Treasure
(c) voyage

(d) excursion

Yl gRT AMfed U § Afde a1 sefares Hed &1 Wit & fore fasdt
Gfs R 9§ 3-S5 &1 AT

(@) cfam
COECEIR
CORIEN

(¥) YOI

What is the main objective of symbiotic tourism?
a) mutual aid

b) appreciation of a natural or cultural site

c) Combination of man made and natural features

d) Promotion of religious places

Tgoidt gfer &1 e I T 82

a) SO} ggamT

b) T A T Aiep i AT &1 IR

¢) ATa FfHd Td UTepfaes Saral &1 JHTa=T
d) T QI BT TR
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Jodhpur, Jaisalmer, Bikaner are termed as
(a) Golden triangle of India
(b) Diamond triangle of India
(c) Buddhist Triangle of India
(d) Desert Triangle of India

SYTR, SR, STepTR BeT ol &

() HRA BT W01 YA

(&) HRd BT8R Fiur

(@ YRd &1 dlg Ay

(S HRd BT AR HApIoT

Which of the following products is an example of cultural tourism?
a) climbing mountains

b) Fair of Pushkar

c) Jungle Safari

d) River rafting

frafaiea § § 319 91 30T TR iae Tied &1 3arevul g2
2)TBTS! TR TGl

b) ThR BT Hell

C)SIT &1 BRI

d) e e
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vi. Activities like canoeing, sailing, wind surfing etc. are Freshwater-based
recreational

activities.
(a) True

(b) False

Tfafafiar|
T) Hgl
(@) Tad

SECTION B: SUBJECTIVE TYPE QUESTIONS

Answer any 3 out of the given 5 questions on Employability Skills (2x3 =6
marks) Answer each question in 20 — 30 words.

Q.6 What is Stress Management?
TG T 1 52
Q.7 Stress management is a challenging task. Discuss any two stress

management techniques.

TG UEeH T g0l B g | a1d Usier @) farg! &f dobeitel IR
T B |

Q.8 How many sustainable Development Goals are there?List any four of
them .

gqd fasr d&d frdm g2 38 3 Tl IR &1 It 9913

Q.9 What all must come under a weekly schedule for maintenance to
keep the computer running in perfect condition for a long time?

PR D e THY deb g AT H =g T o forw Aredifg e I@Rw@mg
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PRIHH P Siid -1 3T TMfT?

Q. 10

Enlist any four qualities of an Entrepreneur .

TH ITHl & B IR 07 Yag

Answer any 4 out of the given 6 questions in 20 — 30 words each (2 x 4 = 8 marks)

Q.11 What is a Grooming?
T 82
Q.12 What is MOT? Write the main objective of MOT.
TH3IE T B2 THANC! o1 T2 Iexd fafau|
Q.13 Where is headquarter of UNWTO located? Write the main objective of
UNWTO.
UNWTO &1 JReITerd &gl UG 82 UNWTO o1 TR IeY farfau |
Q.14 Write differences between Inbound and Outbound tourists.
IS S 3R SIS S Ted & &I BT 3R WP HY |
Q.15 Passport is an important document for traveling. State its features
(Any two).
T & Tl ITRIUIE Ueh Hed U G&dlas & | 3! [aRIvdTd §d1sy (1S an |
Q. 16 What is a natural tourism product?
Uipfae Tefe Idre 1 8Id 82
Answer any 3 out of the given 5 questions in 50— 80 words each (4 x 3 = 12 marks)
Q.17 Explain any four general impacts of Tourism on India?
YRA IR Wied & gl IR AMERT THTET BT RS B2
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Q.18

The professional bodies working in the Tourism sector always have their
planned objectives. List out the four objectives of the State Tourism
Development Corporation.

T &3 § 11 A a1 URiaR el o iR oo Ao SExmE g
g1 o9 gded Ay fAH & IR Iy 9d1sd|

Q. 19

You are the front desk manager at a hotel and a group of tourists has just
arrived for their stay. One of the guests booked a room without a meal
plan, but upon check-in, they expressed their desire to include meals
during their stay. Explain the various meal Plan hotel offers and also what
shall be your suggestion for him in regard to the same .
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Q. 20

What are the different activities that you will perform as a travel agent?
Highlight the information that you will provide to your customer about
choosing a destination for their holiday so that they can have a seamless
holiday experience.
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Q.21

“Flora and Fauna attract many tourists.” Justify the statement by
providing relevant examples.
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