MAY- 30TH JUNE) ;

portance

wholesaler, prloducers retal _ersé
distributors etc.

bal communication (speaking, listening,
ns) ;

# Writing pros and cons of wr]tteh

Meaning, importance of marketing
environment. Internal and external

3. Self-Motivation: Developing strategies to stay motivated
o . and focused.

4. Stress Management: Managing stress and emotions in a
- : healthy way.

of companies like Patanjali, Adan
etc. Role of macro environmental
factor in their growth. Listing of micr

1. Goal Setting Worksheet
2 Time Management Exercise
3. Prioritization Activity
4. Mindfulness Meditation
5. Reflective Journaling

\ ‘ Meaningof
segmentation, Basis of segmentation and its importance.
Understanding targeting, types of targeting. Positioning :
meaning and basis of positioning
i

Case study of NANO car by TAT/
and case study of Positioning .
Wagon R by MARUTI in SUV market

word processing
+ Opening and exit the word
processor

s Crealing a document

Practical Activities
1. Word Processing Features Listing: Creqte

and compare different word proce
packages (e.g. Microsoft Word, Goo le
3. Word Processor Navigation: Practice ope
exiting a word processor.
4. Document Creation: Create a new docume!
using a word processor and format it accordin,
specific requirements.
5. Document Editing Exercise: Edit a samp
document to practice basic word processing
(e.g. formatting, inserting images).




Develop marketing mix for de?
' products. Visit
different organisation and find the -
stages involved in developing
marketing mix. Prepare list pf
_products in each categories on t
basis of usage, durability and
tangibility. Preparing marketing mix of promil
consumer goods and service providers.

z dentlfylng potentlal nsks, developing
mitigation strategies.

stories of successful entrepreneurs to
values. :

Meaning of consumer
bebaviour. Importance of:

Undertaking role play of
different buyeys in buying

Practical Activities

1. Analyze print ads and suggest nhew communication methods.

2 Visit local marketmg organizations and compare selling vs. marketing.
3. Identify SHREE ANNA (millets) brands and analyze target segments.

Stakeholders in green economy

Role of government and private
agencies in greening cities, buildings,
tourism, industry, transport,
renewable energy, waste
management, agriculture, water,

yests and insherxes

Preparing posters on green
Sectors/Areas: cities,
buildings, tourism, industry,
transport, renewable energy,
waste management,
agriculture, water, forests and
fisheries

REVISION

ANNUAL EXAMINA
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