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TPIS - 1
Tded I ui=y

Introduction to Tourism

1.1 9= Introduction

yded e Ut fopar § o g7 It it 9 ety aa § 1 s foha faftre =ut 7 8 g
g O fr W@ d &1 AgayUl IEY, [T WRS! &1 o], UdhHe, uiftfe i@l &t am=m a1
AR & 1Y Fied! &f Ao 3 Tt wied & 3eT-3eT Tgdsil (Aspects) ¥ Tafdd g1
3T TG BT 63U 3= greT-are! a1 RedeR! & T8l M & e ATt =r a=n &1 g1 &
fOhR Tt AT ®IM TR O & o @is a1 9 fdaR R I8 811 | AU RIF IR gH &1 e
3R ITE g Ude P 3T ANBOT §T1aT g

gTdifes Wie &1 Hdold dkad H “37F¢ & ol -M R oM &t Tfafafy” 8 dfe wt-aad
qIT 3 TR Il 4 ¥ Fd ] 1 I8 U Ay TIfafafer g S safaaal a1 gl gRy &1
STt 8 S I7ch I Sfigd & &7 T S8} T4 & WA giar g1 < &t 39 I &l favy
I & o AR 3R SIgTAS ILAT (Business Purpose) & T1Y 38 Gde gl Sl
g1 T8 T IENT (Tourism Industry) T YR §9aT & 3R At &= S o gars, Y,
3T 3R 37 A §H TeTadl USH d & difc HR! T 3RTAGHS 3R TR 8 b |
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T8 IphIs MID! T & Yoy F9 AoMR Ul - ard [I=me 3R doll J dgd I & §R
A gareift| g8 IR JReTd: 39 AN IR S Higd BT § Sl SeNT & §f-re drHbre J
M 81 B

1.2 gded 91 ufvyrar Defining Tourism

g Th 33! a8 A UARAd (Documented) T § b TS UM HisH,
3Ty, RET I HTAR B! qarl § I dRd g gl Al F a1 &t
Tfafafy & Seama o 5l

e BT B 3R 39 UHR Gde Bl GRUTNT d3- B IROT a7 g | G

FIE T U IP TH41 2 - & e B IR B F) oz @

5?7 1 89 it wied Tiafafy &1 5T Therd 67 R B 1 &R I ol uRYIia A 3R
foreTe TRUTIISH ¥ R B AT R Heqd sl 62

g9 39 aTdl &1 Sa1e ¢ & forg wefen nfafafy ot Sfed ugii (trend) 1 THSAT 89T S
fd e, Sl (Lett. J) GRT 1989 H <\ AT, “TRicH, AT &I ARpIdd JIHIS & TR AN
@ ATATSTE! (Movement) HT Jo ST He@yul & §1” SHBT HdAd I8 & 1o SRIP
W3t & iR 3R IR, qfer | o Bt 9gd D ATaToe! i gl &1 39 9 ©,
3 ffeIe 1 I 4/ & IR IR STeR SRIP Awnsft & vt &1 onfdfep @y ug e g
Tieq & &F T 39 ATl o1 fa=ewor &A1 3R Rpie a1 @1 yde g Tfafafyr &y o=
aTdl Tfed P UgarAT 3R IR A1 Heayuf 81 ST 3|

3TST 3 BH W Bt URYUTT (Definition) & THS! | “Tdc” Uog b g & U Gy d
(Fact) - 399 e I I (Produce) ¥ TMY (Research) H & | Th Gde Qydhdi TS

(Theobald) & 33R, TR e dfc Wsg TORNARE/ TORNUS 3R Ui qsq TORNOS I
feram o ® et snyfes siioh & of § ot ot et &1 ufafAfde el

Ig @1 A1 § fob Ui &t gt Sid-ax-9d fa-fe gicht &1 Tdes &1 uRuTeT & dey
H o3 WY YA el g1 39 3Pl (Unit) 7 Hdd $© A Wf\lhqﬁlwéﬁﬁm
fomam T B

Tfeq & TR-FaRyEl & amr iR U ¥ 39 g1 arelt gedT iR et
& AN & FY T T Ol 81 ST AN 307 W I R o1d ¢ 3R Dl
ff HUE 31 AR I T87 I Bd 517 1939 T a9 UIhER g iR
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$H (Swiss Professors Hunziker And Krapf) a < URYST &1 TR fHar ol Eﬁ QEQ%IW

TOIRUEE 3 rEfefthes TRTTdy 39 e (@) 7 WIHR forar o1 3R I8 3id a& Wieq
o gt aRymret 7 9o Ui 1

BT 3R aTd (1982) 3 Wied B U SgaiiF ditd I URHING foear §1 It uiRymn
& AR, TeA H T 309 R ¥ 916X A1 IR ¥ R & M B SR I I g1 39
T $ GRM 3 37 WM H 384 & 3R g8t & nfafafet & v o g1 91y g 37 I
SIS TS BT G B & T 515 75 graemy H frerd 5

gAT3CS AR dcs gNod JMHISSRM g, UH.:- S&g.cL3fl. (UN - WTO) 7 Tded &1 9
UHR URHIRG forar 8 "ude @ 3iftyumg 39 nfafdedt T 8 fSH v U= I ardraro
I 30 &R TER F T16R Bt g RIM R AR, fasm, sreaaq, divgias, aifife an
3T IS T O1d 7 iR 1 9¥ A HH I Fhd I1 f9dd 8 iR 39 SR 98 IE T W
fopeht off Ifafafyr Q O on uikyfires =€ v B

g T.S=Y, 130, (UNWTO):- B8l & fo T 3R e 3l g1 Tifed & forg famume
BT Tfeu | A & forddt +ff YR & URag &1 SUTNT HRb AT Bt Usdl | (@8 Ued
1t I SR Uhdl ¢ 1) I8 fawRid A, dlaral, Uea ol ¥ ST 81 Tohdl § afde Tt
IIHTQW (Tourism) :Iﬁa?ﬁl

Bt o &Y gded ¥ J&fdd 9am & folw = A S! &1 U
T ITTNT T STl 8 1 G, 3,37, (UNWTO) & 3SR,
dIF AFcS I8 % o forimA (Displacement) ﬁﬂT gl 8T

() TN FHY FrarERer ¥ 96R AR i @:- 98
Teg; 3Ad He@yul § 3R 39 W &G H 7 BT S|

(i) TR PTUDR:- I fhft +ft IE2T & forw 8 qahell 8 IR
ST g fhE T M & 3 UTRH® (Remuneration) I
fire 811 g & THY | §HR U Udc had HARoH, [t .
URaR 3R SRal & 91U g Bid ¥ AfPp 39 TR I
g fasga g1 e g

(iii) raftr:- waq ifeay Safy &1 I b1 T § YAaH BT el | e farim= I
UdTT (Overnight Stay) & T1Y a7 39 fo1 +ft 81 Gobar B
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39 UBR 3§ gH oFd © b I wieq nfafafet & amr wnfie 8 afe= it amnsit &1
Addd gde T8l gl

1.3 Uded cTsuraisi Tourist Typology

qdeq, o f& sreory ® Ugd el TT § Wied Teh Ut Uedr g o Il iR 3
(Social and Economic) dTdl &1 UHIfAd Hl &1 STBT HAdd & fb 59 gH foodfl srre
R gET Hd % ar BH 39 QI BT TSI AT 3R 3rfogaR (Social Structure and
Economy) &1 THIfad &d & safert 88 39 3l avTe™ iR I UHTd &) IHe
3R 31eqgT HRA & foTT GHedh! (Tourists) 1 UG BT 3dd AU &

SR o el SrumT & Uit & §aran a1 § 9t A uded w18l gidl § cifde wt wefed
Tfafaferal 7 amen witd gkt 81 39 dRe &1 ey Tl ok gdes! & &g i gar g1
feu U i 1.1 # MUl 39 Tg-TY ) 95k &7 A JHH H A At

R21EL
| : I
MigPs =T 9=
|
I I
gdca I = sm3 arq
RTTHI eI 9T ATTH) HIT R /HHAOTDB AT

Source: Travel and Tourism Research Association

fr=oT 1.1: 9} ersuIdTSit

SR & oA & Wy ®u ¥ foamr T § & ude wded
3AEaRIH ¥U J Th TE g S T B 3afey 3R Iex &
AMYR TR Tdesh AT YHUIG! (Excursionist) BidT

() THch U YT TG Bial § Sl 24 °e ¥ SA1al 3R
199 ¥ HH AT & forg fohfl gOR RIF R bl § 3IR
IFT I 1 72 St arn &1 Fgfeied 7 § fasht
T & fdid e & affed fovan o T &
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&) WEll THT (Leisure) - AARSH, Jiedl, W, eqgH, oH 3R W |
W) aud, URaR, fRH, do@ |

iy Tl fou U < & A ©C ¥ HH IHY 9% 364 a1 STt S (@ R a1t
gigd) I faT M a1 YHUIG Al (TRIBRRIME /Excursionist) B8 & |

gg f g o a1l & SR H ot 9ardT g1 39 97 I URITHH, SUaRl, $S STeTs ar],
YRUT FTe aTd 3R 30 ST & TR Ao i 8id 81 griifep '3 gl 24 6 ¥ 31
THY b T8 38 Tbhd & e IIah! T BT IET AT §ldT & SURIT I8 Yded gl Al
SIdT g1 39 oI §H Udcdh! &l UgaH &R Ihd & dl 35U fowR 4 38 f &3 oz afad
e §dT g

1.4 Yded &1 B%Q'q (Purpose of Tourism)

e Sardl & o TS Ui &1 § HioH, 31yd, JR&M 3R AR ST darel & I HRdl
3BT 81 T B 3R 75 SHTel Bt WS B B! AT g1 g URT Hat g1 § Afp 37
g BT I Jed T g1 Wied & Yo I diad 39 Ui sRuT T g s SRum
®is e IE IR T 81 39 I & UG H Wich YAl T8l & U | YFAd I0g |
O & 39 & Fyfeiad el § 9 T & siald avffed foear 51 9 &

1. TT GHT (Leisure) - ARG, 3IIHTY, WA, I, YH, WA SIS |

2. au™, GRAR, JalhId|
3{TST B I & 39 I 1 Ul R 3R Ted & 350 & g H 370! YHHT Bl 91 |

1. mw(Leisure):-Hﬁmﬁﬁmwww&%m%mw
ST &1 $B AN SAHIY A & Tg H U Thg HRd § Saidh $S AN I Bl
TG R § 3R BB I BUd P DY b w0 H dell Yol IET BT U B g1
gr-fthRe a1 giedl )R oF & o areht 99 o s €1 S amsfl &7 Se=d 3e-
3T BT § 3R 3% Tidey a1 IWRIgd MG TfAfAfY & IR iferd foram ST Tahd
€1 qdc & U $B I5d i FEl6G ¢

() ARSI (Recreation):- AIN® AHI AT $& (AU 3R ARSI B! ATl &
foTT TwTRid (Weekend) &1 et Tded & WUfie Il & J UH g1 I8 U odll
S g1 fHdl Toidiop! Tided o1 Bict T 8 bl 5
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ST =T Sfzay =5 wicmwt

(i) QST (Holiday):- T TN Tidedl 1 &I 84 giedl & o Widdl § 3R §H 39 S8
®I ¢E- & oy I1ed 8Id €1 I8 THd § % dgl gH @is foviw Tifafafer & &1
ﬁwﬁ@rﬁraﬁ%%uﬁ!ﬁus‘n o fob Hb e (Snorkelling) EﬂTﬂE’Fﬁ (Coral
Reefs) H AUl ®i@l &1 SRT AT TT dh o 3T RIM & 3ifgedig THaR a1 el &t
TSI &l SRa BT 3G U il & | Th (Al &1 W Tded W S BT I
3 3fIe JwEd Bl o

(i) ¥R (Health):- WG T YUR & U Sldex] GRI RR SIAdrg GRac bl
Rywiier &t St 8 orge FRU Ha & IM= ®HE ¥ S8 I3 HA! gsdl
g1 gd & § g8 o a1 T § f safdd 7 had gER WER & I T § i
fofreT SUTR & 3= ¥ g o | o SIrar 81 3§t udeq & Ig=a & T |
Jsd &l

(iv) TRI&T (Education):- &M, ORIV =0 I I= e Marg & R I g¥R SR Bl
T B BT HRUT g | gl HHl-HH, f5dft g & forw 7u wgr # 8 ot 3rafy
U ¥ T 3 B el § R it 32 fere yded A Srar § S99 98 erl
fhu 7T =M Tt 18 & R & HidR I UTRYH® (Remuneration) aTal TTfafafe
& 1Y ¥ Tefera et B

(v) ¥ (Religion):- UTH® MRUT & I I Ydcd HRAl Gded & I R 1
Il A VTS g1 T A & I T I Hd § IS8 P folU B9, TR UTH
I, Sadisll & IY-T1Y 3 AR a1fifes THRIE a1 e o S Jel 3fe &
foT $w d1¢ a1 7ad R AT

(vi) W (Sports):- VA &1 3MISH g WR J URGSD! (Fans) 3R b P BT
A & IR w0 F oRIfT Ia e S Fafd sidkid & a1 §1d § o
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fordpe fay &U a1 3Nt WA AN | WA TNl | gHRN 2! (Audience) &
Y-y UfaHIRal (Participants) 3R I7% URARI & *g H dgd IR ek 3Md
ol SH D13 S1yd T8l fob U SRiP W SoHl Sl ASaT (Hosting) $1 8IS
T g2 g

2. HgddYy, doP GIT% (Business, Meeting, etc):- ot afag & 3%{55[ PHad JTel I9g
H qfeq fafaydl o fewan o et gian Sifug -t Jfda sraRadar R e
Tfafaferdt & 4FT ddT 31 $8 UY I A iU U §:

(i) IdYTd (Business):- 3dIq (Product)@ﬂﬂef I oI &
fo SR & Ryefel # 6% @ R ST USdT B

(i) ABP (Meeting):- TEH| B WY TH TIC-T R HIfCT
&A1 1 Afad Dl -t fhdl SR Y GIR R Al
3 B YET B Pl AMATIHAT Bidl & gaiferg Hifem
& Wied &1 U I AT 7471 5

(i) URNAR (Family):- dTH.3R. (VFR) & Hddd ©
fafrfe @(TSF o] Rafea (Visiting Friends and Relative) | S®] 3 % fo o9
g9 3= il ok R=der! ¥ fieq o1 garea & forg ofd § 9R af 39 o4,
faarg 8 a1 fR sifan TR | 59 uRaR SR foxaiikd uRearR & e T e
Y 2nfore glar &1 I1.U%.3IR. (VFR) YeTdelt H SIHTA B4 dTell Udh ATHT g § |

3T Od 3T Wied # IeW & Hed J URRIT 81 U g1 3T I=f &3 fos udew # SiR @
e © 3R U1 1 § Sl § §¢ral el 6|
1.5 Yded & Ueh (Components of Tourism)

Ted Uedh d g ol G ST Bl 39 dRE I BT HI & J&H §91d © o dig I 98 H1H
AT § 3R 39 el & o1 Wied I o1 dd T BT ST I7 favhd 81 e
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3 Ysal § Uch 39 0 I <d & o Aee T wied ot g &1 Hdt g1 gdeq
P 37 UCh! DI AHIR W G b As b U H oI ofdl §, HH-HH TWed & 4 As &
wu H +ff ST S B

1.

3y (Attraction):- WWW@@[W%@W@WW@
3R Wi a1 3 FRcft B 3R 3T 3MHAR W Ydeds YUl & =0 H ST ST & |
3 BNV UHTd (Nature) TR SMUTRA §1 Thd § oIl b AP IaH, UgTRIs ¥R,
A UTeh, STAarg AT Tided &1 RIM oY fd €A 3R gl d [ HI e dgicad
(Cannes Film Festival) ST or;lir HRIhH| fhd) Tided & BN Teh! & o I

UET (Accessibility):- TF Tded T $R®! 3R W d UG ofadg & Y Th
fed WA 8 Todl g1 3T Tidd W Hd 8 $8 JEGRd IR 8l fx Ht tdea! & o
AHINT §1 TR s T8l Pls Tod I1 ¥ IT gals ST el ¢ | IPHT AAd I8 §
fob vl g fopaft Tidey & wied! &l STHNd B3 o Y HYur 3 e +ft T8 sratew it
8 ghdl g i 9 URde- & AHA H SISl el 5| TOX ¥sal H Pg al Tded ddb Ugda
Wmﬁﬂﬁ%l frelt TideT a1 Uded MTHNT (Tourist Attraction) dd ug“d Rich! &
o 3! A fownd 31

3TATH (Accommodation):- A T HAAS THCH! & G831 AR 9T & R I 5|
3T T G &1 Th 3 HE@YUl ged g Fifh W] Bl U gr- & RIF
IR YIS 3R TN B a=RISHdl 8l & | ATHY AR Ugd Ydedm! Bi THdad TR A
Afe Tided @ srfaRT T ANGH o & ol el &I WH, WIGRT H 3R
R ¥ DI ST BI MaIH gl ¢
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~rfsear Qarg - gfasamd

4. FRAYTE (Amenities):- T WieH! S UM HI SH arelt gHard! gt § S fafran
e, fae=ht qar faf g, [Rem SR sa19, TR YT sanfe| T UgH o1 718 ey
Jdeap! & folg I Y ardTaRur & Tiell ol 3 g1 & | 39 UbR T Y P forg
Iuas GfAaUTd qded! & did fHdt Tideg &1 AeBad & a8 @4 § Aeg Rl g |

SR 3T MU ged T I &1 Faiur axd &1 gy ‘A7 off Wi 3 &1 U Heayqul
gcdh AT ST g1 I8 “A” TAfAfY (Activity) ¥ TG 8 O9 =T R@l &1 I, W4,
WRIGRY, I HEMY sdTfe | ol ot R &1 a1 SR a1dT Thed had Wpidd Jadl Bl
3HE o4 & Al I VA R $& Aafaiedl T YRT o 39 R W fafafedl &
TR 3R =T T8 a9 o3 # Ht Aag Rl ¢ [ g Afad fovdl I W fhaq &1 ad
G| 3 gch] WR IRy Hensfi ¥ 3w faar I =af &f sme|

1.6 T & ¥Y (Forms of Tourism)

UNWTO (Iiged 1Y fay adest Tim) gRT tuR fovg g wdeq & & gfardt wu s
UPR B: -

1. Eﬁﬁﬂﬁ?ﬂ (Domestic Tourism):- WW%WW%‘J% iR o i gdeq
Tfafafirt &1 eRe Tefed Fed gl
STERUT: 91 YR & & B g1 Ffea! a1 amn & forg YR & et 31R It &1 SRT vl

& 09 g1 IR W TiAfafdl # 4T o X8 B1d 81 S & fore feeeh &1 v fawh S
AT STl € 98 YRA & e Wied 8 YT ddl ¢ o O Wed & =9 H o1 S g

2. JFTHl T (Inbound Tourism):- fdfl 221 & ™R ot ar faefRml grr 39 2w
& iR wieq nfafafiar s sianit wieq a1 Inbound Tourism HETdT B
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BEIGIUL:- HRA 37 dTd GUR G &1 Uh Wiedh YR P SGISS T Trarard o 4R
o 3BT BT 21 I<Te 0l & U Ade- &1 U Har O STTAR BT GRT Bl § 98 YR
P SATSS Gded § UFT & 8T 8idT & o 3 dR R S99 Udcd & 27 H o]
ST B

3. §fgTHE wdesl/3m3edds e (Outbound Tourism):- fhdl <X & ARl gR1
fordt gaR <% ¥ wdeq nifafafiat wxar afeeia wied a1 outbound Tourism HEETAT B

IEIEI:- U HRA & =0 § i PIg A </ P! I Hdl ¢ df 98 3M3caASS
Wi Tfafafy &1 few 81 I<Tery & e Has &1 Uep Fari S <gaidh SidT § 98 YRd
F 3FcaES Wed | HAT o g7 il & O 3 dR W 3M3eISS ek & U A
ST STl 2

St PR B T8l I8 <& Aot b Ue “URd &I HiaRi(Siani) wied' 3= 9 <=1 &1
Uh dIE3 Thcdh W § Sidfh Th "HRd BT dIgs] Ghedh’ HY 31U Tided Sx &1 T Hiast
qiee gl

1.7 IR (Summary)

U 3P A U Ted I I GRRIT FRAT §1 MU Wed & -9y Wedh 3R
YUl B!t aRUTRT w1 Tka for §1 a8 SIS Ul T I 3R U Wied &
T 3 AT o o SR B B HGG HRall ¢ | 3MUDT THBR! & o Thed & gl
&1 TH URTT TR T 71 § oI o IR 0R Wied & A's & A ¥ ST offdl § 1§94
3D Teq & USRI ¥ uRfad oxam § iR 1Y g 3! gdfed I S dib it Ysal ol
TR, 39 TGS 3R 3MITTIS Tk & IR H S BT IR a1 § | T8 P18 3T Had
e &1 fa=iTd gf=aT & U A @ § oif 3Tad! Uded & &7 H 3U= 3 & &=
D1 YR §H | e Sl

'\‘l'lﬂ&lT U¥Y (Review Question)
f¥ed I Y3 (Fill in the blanks)

1. Tded giar &t Wpiad AHTsh & UR arll &1 &1 JaY JST Hg@yul
& g
2. dIUB.3R. (VFR) &1 guf =1 gl
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9.

10.
11.

24 ¥¢ & IR a1fig o a1 T ol 19 ¥ off ST S g

U G MY FTEIeS (theobald) & IR, € Wsg alfe Weq

3R i Teg 3 forar mm B

faq @t Wit Tfafaf ot o & 916 &1 1Y Heard gl

THYUT, Ugd, Fam iR Qe & 4As Bl

a1 T g aTel safekd Il faeelt 1 GRT $al & ol a8 HEard g

3TN, Ugd, Farg, gfaems ik Teq & 5 A's g

3T BT T Hardl o9 feeelt BT GRT Il & HEad g

Tfedh! & o BEI 3R RTH HRA B SHIE DI HaHd Bl g

gaﬁﬁaﬁrﬁﬁﬁ@fmmaﬂmw%a‘ra‘s’ o YT S QT Bl

|

IR 1. Hamret 2. fafsrfe mﬂg fafea (Visiting Friends and Relative) 3. YHUIG I/

URIGRRAME 4. TORNARE, TORNOS 5. 3AHRT 6. JAUT (Amenities) 7. TG Tdch
8. T (Activity) 9. 8IS TWicH 10. AN (MAT) 11. 333 S Yded|

'~F|T:»pf 3R Ted (True and False)

1.
2.
3.

Ricd BT Addd SURN “3HE & 7T R IR 9 &1 Aiafafd” gidar g
e I fafie &3 & T8Tadl UeH dl g oY fob gars, Iaa, 3aN, 31fe |

qRicd JEN EA: 39 ANl IR S digd Rl § ol IR & BT BB T
e g &

T &1 UHH &1 J 8 T 3e=d HIoH 3R 31e & Wi 7|

g I TP g I & WY AT R ¢

TC Y BT WIS HRA P 351 SHL I I 6T Th UHE HRUT @l ¢
e $T 39 T4 AR faft iRl & Y s g1 ¢

—@—
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8. WY Udcd <X ¥ §I8R Xg a1d ige &1 Tafafa § i g
9. P (Cannes) theH HIcd Tdh 3BT |

10. fodt iaen & wies! &) eifd 1 & forg sy 8 f it a8 sl 8 Idhan
g Fifd gg uRded & AHa H Je1 781 ¢

11. 3{TATY &1 HAAT Tdcdh! & 383 3R I4H H1 & ”H A B
12. JfAUTT (Amenities) Ted! & forg 3% Y araraRur # =tel &I M KT 8|

JTR: 1. A 2. gl 3. Yol 4. sl 5. 7TAd 6. Jal 7. sl 8. 7TAd 9. sl 10. sl 11. sl
12. Tgl

oyq I UH (Short answers type questions)
1. O o g7 URHIRG B3|

2. dIUWH.R. (VFR) T 3T T JHSI &2

& ST Uy (Long answer type questions)
1. Tded & e SEw SH-H ¥ 87 Jeldg P gHgNSd|
2. 3MTar g gaums J 319 1 U |7 IaTe 0 SHhR HRY |

3. TOcd & 4 A's R o2 ITE0 Sh JHSSY |

4. TOcd & =Y T 22 ISIEI0T Sh JHIST |

g ST Ut & IR (Answers of short answer questions)

1. wdeq @ g2 yRuifa &3

SR - Thed Bl $T 39 ISR I URYING fovar Tr 81 2ehdl RAEes (theobald) &
TR - X Usg dfe Wsg TORNARE/ TORNUS 3R e Xsq TORNOS I forar mam
forgenT syfds St & orf g fordlt @t IR &1 Ul &31| TRCS ARy dcs givoH
JTTTZSIRA . - =YL, (UN - WTO) A Tfe &I 39 TR IR faran g ofeq
T 3iftypmg 39 Tfafafert I g o anT o= A aTdraRul a1 3O TR/RMER ¥ e

—@—
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forelt qOR R TR Ao, faym, Sieqae, Jiepfao, Ui a1 30 3e=g ¥ Wid § 3R U
¥ q B IHY Thd 1 f9drd g 3R 39 SRME d8 I Wd R fopad) off nfafafyr @ 99 an
Uikt T8t HAd g 1"

2. dLUB.3MR. (VFR) A 3T T FHSA 872

3R - dLUW.3MR. (VFR): TLTW.3R. (VFR) &1 Adad g “fafsfe thgw ts Rafea (visiting
Friends and Relative) | 39T 3 g {6 oTd g9 30 il iR Reder! ¥ e a1 garerd
& foru SId € 9% @t 3% o, faarg 81, a1 fR sifan TR 398 uRaR ok faxaia
URaR & et § e +f wfia giar 81 fLuw.em. (VFR) Yearach H STATA g4 ara

U I IS 2

&Y ST UMt & IR (Answers of long answer questions)

1. e & I SExT FH-9IF ¥ 82 PEas FId JHSATI

3R - Jdcd BT 35=9 (Purpose of Tourism)

3T §H I & 3 I3 &1 Udl T 3R Ted & I & TU H 3! YT & Irg|
1. el 0 (Leisure):- T ¢ Muifa Tfafaftl &R &1 @3 & 91g g @l 999

BIdT &1 TS AN AP A & U H g1 THg dd § o $& AN T Bl
T HR ¢ 3R $B AN BHd & S & Y § dat Ugd IET HAT TG HRd & | A
gr-fihRa o1 giedl R oM & o arelt Ioa o s €1 37 amneft &1 SR 3e-
3{CT BT § 3R % Tided 1 IWRIgd AT TAfAfY & IR diiged fopdm ST Hehdl
g1 gded & U $9 359 AId YEes o

() HFINSH (Recreation):- ATY® BT T $& fAH R HARSH &1 Mfafafd &
foTT qweid (Weekend) @t &l Ged & Wyfie Ie=0i § ¥ UH gl I8 T @l
S T7 fhdt Aodiop! Tided &I BT T 81 Jobd! g

(i) QST (Holiday):- T TN Tt 1 &I 84 giedl & o Wiadl § 3R §H 39 S8
& 7 & fow Iafed 8 §1 98 Wud B b a8t 8 318 favy wifafafy o=
ﬁﬁﬂ&lﬁ@ﬁﬁ%%ﬁmﬁl o {5 FTB e (Snorkelling) H}'IT?@'FPI (Coral

—@—



e ¥ U= (Introduction to Tourism)

Reefs) T, AUl Il BT GRT I1 Jal db [ I RIM & 3fgd1g SHaR a1 urelf
D1 USTTA B S/ BT TR U 8idT & | T (AT &1 W Tided R 9H &1 3=
3 Y 3w AATEE B g |

(i) ¥TRA (Health):- WY ¥ YUR & AU Iidex] gRI HRR STqdrg IR ol
iR ot St 8 Sgd R e & I R ¥ 9181 I3 &A1 usdl 8
gTd a1 H gg off a1 T § o afdd 7 A gIR XER B AT Rl § diew faifdhedn
IR & I ¥ R W H off o §1 3 9t wifeq & Ie=u & U H 9S4 g

(iv) fRrem (Education):- fared, foRy =0 ¥ 3= e fHarg & X I @3\’ e DI
T B BT BRUT g1 gTad sHl-wH ot a3 & fore 7u g # 387 & 3@fy
U a8 9 3 g It 8 fR it 38 fees wies AMr Srar | 919 d% U8 Rt
U 7T =M T R8T & R & HidR I UTRYH® (Remuneration) aTdt TTfafafe
F Y T Yefd T8t g

(v) oH (Religion):- UTH® 3R & I A Gded HRA1 Gded & Fad R 1
I A A TP g A TSI & IeRT T I HRd & IS0 b ol 89, IR UTH
I, Sadisl & AY-T1Y 3 O Ui THRIE a1 Mo o S Al 3fife &
fore $© are a1 7Fd W BT

(vi) W (Sports):- WA BT SMSH gHAT HR J URNSD! (Fans) 3R T2 B B
P ¢ IR =0 F SRIg At e St Fafia siaRTer & o18 8id 8 9 fhde
Iy U 1 3Nt W 3G | WS Al H gHIM SRIBI (Audience) & TTY-TTY
TfTHIRT (Participants) 3R 3% URART & ¥U H §gd IR Tded 3Md g | 3TH Dl
31y el fob UY SFRIPI W SIRAISHT BT BT (Hosting) P 81 Hall 8% o

2. ogdyly, doP GIT% (Business, Meeting, etc):- ot safaa &1 d%-‘lq had JTell IHg
o wieq fafaydl o fewar o= F&) grar Sifug ei-dft safdd savgedrgaR uded
TiAfafl # HFT ol 81 $8 U9 3e=7 - T T &;

(i) SgdIM (Business):- 3dlg (Product) WRied a1 991 & ﬁ'ﬂ;f IR & AR |
6% X IR OHT ISl g

(i) 98P (Meeting):- TEHI & Y U HTIC-XCM HITET HAT AT Afad Bl HHl-
B fEd HRU A TR SR T I B AN B BT ATHAT Bl & 9T
T P wied &1 U I2g AT T B
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(i) IRAR (Family):- d.T%.3MR. (VFR) &1 Adad g “fafaifen thgq ts Rafea” (visiting
Friends and Relative) 39T 31 § for ofa g9 3o+ o iR Rzdert ¥ fiye @
ATHId & forT ST & 918 al 31 ofH, faarg g1 a1 i Sifaw IR | 598 ukaR
3R faeaivd uRaR & et § e +f =nfia a1 €1 .U%.8MR. (VFR) Ysarad

T AT B 9TdT U ITHT Tt g |

3T Od 3T Wied # I & Hed § URRIT 81 U 81 31T T=f &3 fob udew & SiR &
M § SR U 7 § i 39 FeTal ool g

2. 3Tar T Faurelt & M7 w1 HSA 82 ISE0T SHT THSSA |

3R -

1. 3T (Accommodation):- 3TAN & HAAY TUCH! & 38 3R fa9H & ™H I g
3TN e AU &1 U 30 Hedqul ged § Fifd Gdedm! ! U g & -
TR HISH 3R T P IRIHT Blcil & | SMHYU 3R Ugd Tfedh! P Tided TR e
AferT Tiqe @1 ifaRAT & ARG o & [ Tded! & WH, TRIGR! B 3R
R FH- DI S8 DI SaIHd Blail gl

2. JgAUTT (Amenities):- ¥ THeH! Bl UgH B o arel gi-arc! gaumd § o fafear
Terad, faceh gar fafmg, der gfaums, qRen 3R ama e | 3 UeH &t T8 JfauTd
Tl & fold 39 T IIdTeR0l & el I MM §91dt & | 39 bR U Gdcdh & v
IuAs AUt qded! o dia fHdt Tided &1 Aead & -8 @4 J Aeg Rl g

3. THdad & 4 A's T 82 ISTEIUT SHR HHSATS |

I -

1. GI'ITFEfUT(Attraction):-%WW@@W%@W@WW@
3R it a1 MBI Bt & 3R 3 IR TR T BV & =Y & ST SIdl g |
3 3fTHYUT UHTd (Nature) TR STUTRA &1 Tobdl & oY b AP I, LWgiRis R,
R I, Tadrg 1 Tided &1 ™F oY 8 WA 3R T8l a& fo s e Agiead

(Cannes Film Festival) ST PTs BRIGH| [P} TTdsd & BV Tieh! & o ITb!
B UTdr & S B

2. UEH (Accessibility):- T Tdad U WRS! 3R WSeRl d Y&e Sadrg & A Th
fed WA 8 Iodl g1 3T Tidd W Hd 8 $8 JEGRA IR 8l fx Ht Thea! & &

—@—




e ¥ U= (Introduction to Tourism)

4.

DT §1 TR s Tgl Pls TS a1 ¥ U1 galg gl el ¢ | TYPT AAd I8 §
fo Yol g1 fosit i & wicsd! & e iid e o e ey g fhr +ft a5 sraieila
8 TohdT § Fifer I8 IRag & A H T[T 781 o | g Wea| A Py al ded I Ugad
&1 I 81 T8l ¢ | foret Tidey a1 Wedh SN (Tourist Attraction) A% Ugd Udcd! &
o 3! A fomand B

SITdTH (Accommodation):- WWWW%R@ @Tﬁ%%%@%l
3TN Wfes AU &1 U 30 Hedqul ged § Fifd Tdedm! ! 3 A & -
TR HISH 3R AR P TIRIDH T Bl & | STHYU 3R Ugd Tedh! PI Tded TR el
Afd T Tiae &1 srferaR & IeM ¢ & i Tied! &1 @H, WRIGRT & 3R I0d
R ¥ DI NI BI aAHd &Il ¢

JfAYUTE (Amenities):- ¥ Tded! & UM &I oF dTe giard! gfaem € o fafear
Terad, fag=f ger fafmra, JRen SR 919, TR AU 31| A UeH &1 TS gfaumg
qdcah! & foru 39 ¢ ardrarur H ol &l MM 941! 5| 59 UbR Th Wieds & forg
IuA AUt Yded! & dig fHdt Tideg &1 dead & a8 a4 J Aeg Rl g |

qded & FU HT §? SaIeYVl ¢hR Ay |

ST - UNWTO (¥ger 1Y fay wie IR gRT AR b ¢ udfed & diF gFandt w0 39
UHR §: -

1.

Wm (Domestic Tourism):- frdt ST & MaREl gRI U & R P} Mot e
Tfafafia &1 oRe gded Hgd g |

SEIERUL:- Wd R & =0 H g0 Giedl a1 B & ol HRA & SR 3R I8l BT GRT
R © d9 gH IR T TMafafat & YRT o 38 81d 81 SaTeRyl & fo fied! & U Hareh
STt TiaT ST § HRA & O Uded H HIT T & o) eRe tdeds & &4 § ST ol g |

St wdeq (Inbound Tourism):- fodt e | R falRE an facfeml gRT 39 o
& iR wie nfafaferat sar siquidt wieq a1 Inbound Tourism HgATdT gl

FETEXUT:- YR 37 dTal gIR ¥ P U Wich YR &I T3S Gde Tafafes & 4rT
o G BIdT 21 I<TeR0 & U Ade &1 U HarR) O SR &1 GRT Hdl g 98 HRd
P SIS S Wed T YT o 8T 51T © O 37 dR R a9 Wieh & =Y T o]
ST B
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3. gfRHT Wied/3m3edards e (Outbound Tourism):- fHdl <1 & FaiREl grT
forelt gER o= # gefed Tifafafiar e afeviaa wdes ar outbound Tourism HETdT &1

SETERUL:- Th HRA & &Y H Il PIg g SR I BT BT § ol 98 H3CASS
e Tfafafy &1 fown 81 SareRur & fore 4as &1 e fardt St <gdids STl §, 98 YRd
F AMICATIS Y H HIT o BT 8idl & O 3MH dR W 3MIeIANS Wewd & =0 H
ST STl 2

St UHR & T8l 98 <& diet b Ue “URd &l Hiai(sidnih) wied' 3 g <=1 &1
U dest e Hi § Slafd Tdh 'URd BT dlgst Tieh’ HY 3UA Tidsd ¢ &1 Th i
e gl

>
*
>

L R X R X 4

L)
L)
L)
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SPHTS 2:
Tded Fd9 -
TOURISM BUSINESS - |
2.1 g

e I FT U FARGR Jeadi X861 & | Tde Bt oiexd 3R IWB131 & AR S0 By
Jedd TT & STIR 3T g1 AFd S, & 991 T & 3371 3R JHE B aad =
It & Tfeq & WEy $i [deRid fhar 1 Wit & Sead 3R U faHRI & @il
& PHRU qhed ®I 3R off fauree ST S IQT 81 IaeR0l & forg ot aa siafver &
aRTDT SR SiaRe Al &1 A=Y SHfYSHR AFT S QT AT Alh 3d B8 ol dui-ar
Tied! B 3fafer Tdes &1 srgya Ht UaH o 38 ¢ | o H faRiy 0 ¥ WY TSy (Space
Adventures) 3R afSH Tafded (Virgin Galactic) FTH @1 Huf-at I3 g1 Wicd cIaud 3
Wﬁ%ﬂ%ﬁﬂﬁa’%&iﬁﬁ&rﬁdwlaﬁ?mﬂ%dm f e g1 gha B

ALACTI

Source :www.spaceadventures.com Source:www.virgingalactic.com

iarer @ gedl @1 e

Earth’s view from space

2.2 Tdcd HAgu™ &1 fae™

A SIfd &1 AR ¥ 81 gHah S Hel SIIdl <61 ¢ | A4 [dhT & Uh - HRU TS SIS
T GO ST I 63T 8T B

U HId ¥ 81 §AR Jaol THEGRT 6 6| TAR HiSH 3R 313 &1 dal § T SiTg
T QORI S8 6T X U1 S8 89 Sl § o a1 & ROl daad 3 I e SENT
o1} fasr gon g1 AFa A AUR, oY UaR, Td uTfifes ST & forg, st fommar &) gm
TR & T 3F® IEE & |
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U BTd D1 s & faaror:-

Al & Jdid I g4 39 Y B UfagRies, Iamieie Ud dikepfdd uRfRufadl &1 gug@
# Heg firadt g1 IRy & forg A Twresisa Ad & aRaR # Wi Aoigd AR
(Megasthenes) GRT f3T 7T gaid § g8 A1 RER Td 3T IHT & ISI-BTol & aR H Ul
ENGIE

AT gieT (Huien-Tsang)

forfad faaror il wraredt & sy i+ g WIRIA (Fa-Hien) 3R 99 & e uRig dig
fagrcel ot g9 TRT (Huien-Tsang) 7 4 faar 8 fS=817 630 ¥ 644 § dF 3(UAT Sig—
YR T 14 9 15 9T X§ B fodrar o1l

I & Tg faal T ger PT A et Td grensli o1 gfY d § | Asll 61 U UHE iy
Ot & STETST g3 HRd U1 3P, gAM, AW iR gARa Iirsg 7 o smusft amnsit &1
faror firerar €1 39 S § 7 Pad AUR & W 9fep g & g ot amnal & serar
fear Srar ot | o B Hid 98 R 9 DY Se arelt A § U8 IE B R T F §H B
TG BRI § | I T & faaR &1 Adad o7 ) o forg U Hd S Jomer
H1 81| ST HRUI ggt TS 3R HAfdefde! S T &1 31fdd 3R 3= T fara gl
YO IR &3 g1 UTdH &Id I A1l ol derdl ¢4 drel U O &3 a1 U1-UR[r, g4
T4 3R RU ¥ AR Al & SR o 9 &t S 2| 39 9 3 99 s
AT 3R AR AW TRET § o7 f59 =™ ar - (Silk Route ) I T ST ST &

2.2.1 Y29 AR (Silk Route)

Ryeh s AT & IIY HEH AUR AR H J U § ol Jd, feor 3R afgedt ulkmn &1
YRR 3R RIUYTT gHa1 & -1y It 3R gl il & $ fexdl ¥ Siradr Tl
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AT~ STHH Hjnﬂaﬂl (Geographer) Plons a RAYBIWH (Ferdinand Van Richthfofen)
7 1870 T fSTew” (Rieh IS) g a7 YT Fifh $H AN TR HTAR 1 S aTct! Fad
DIl a¥g W ot

o l H&[ 3R W TUR ANl T Udh g, o= ]

Sifee Jead o Sl 12,000 fbelieieR de e - Tgypely
eI - 7

ARG axGe:- @, - e B i,
®1 AR BIaT Tl

HRpTa® ATGH-USMH:- IH AN Had ax3i &b AR & forg g 78 afewr Tepfa, gzi=
3R yHl (@IS ) & MEH-UGH & g off Agayul Tl I8 gd iR Ui &I B9 a arel
ggal AR |

Hed:
IR 3R 910y &1 S rar fear|
fafrs Seepfcdl o dffa Tue R fan
M SR faaRl &1 SfeH-UaH|
HA AR RGBT P YT foar|
il DT BT
?@h‘ﬁ:-mnﬁm SfIEN UR, Wi R T & fabr™ H§ Agayul YA AT
|
Riew s TR W (@WE@)

Tgad Y Iy wie @A [uAsscis) 7 afye s # XM anf & ded B st
a8 ¥ UgAMT g1 2010 H, JUASSYLISH (UNWTO) 5 Tdh Ries s TaRM W (Silk Road
Action Plan) A= foraT f I 24 WX o1 39 I & forw <9 A1 &l faawRid &3 &
fere ues Ty 3y B
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nyfe Jwa | wheq
e IS TaRM WH &1 T 34 YIS T7g # Wed Tafafd &I dgrar o1 g |

% o0 &) 1 U 99 &t St § o Ries ©¢ gRow &1 aemar 37 & wry-ary
R ¢ & MU & e &1 Hff ggrar 31 =Md giar B

T & ATy
e s TawH WH T e I geraT fHam Sorad it srfegawiraft o darH gr|
g AR & IR &1 it TGN 3R IRFBIAP 3MeH-UaH &I ggral S|
P SATAT I8 M AN & UM & &3 H gt eid & f[ae™ &I Seral ol
e

R 9N TRME @ U6 Jedqul Ugd g o G 3R e faery & arend ¥ ¥R anf
& UM o &l DI Y UgTa|

guASSCIS = 2010 H Rieh VS TRM WH @l foar Tl

24 GEX X 39 TIoHT H YRT A 33 |

TS BT T I AYFAd g9g & gefer nfafafy o) sgrar S |1

ST § G, AR, WiRepiad SEM-UeH 3R gHaAa! ¢fd & s o dgrar fie |

Dark Ages in Europe and Impact on Tourism m < @'q (tl'dE'-'-T PRIC))

AEHIEH RY H ST Toio” (HUBR ) BT 0T S AT 531 I 109 AdTsdl db AT
STl § Y & Tded & fadb™ & e T gAKgu safd ot | 59 SR fafid dRe! A v
Tfafaferdl &1 st guifaa faan

APRTIAD YHIT

SRTSTHT 3R RN~ A T & Udd & &I R H IoHIad IRRET 3R
gl ®T R TET TN MUR AN S §T TET HAT SIRGH HRT 81 4T 3R Wiedkh
gfagrsli BT 341G T
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]
e fiRTae:- snfdfe nfafafat & St 3iR S E= & U ¥ Gfed &l §grar e
¥ o Smazae gare Hifta 8 U

Tt TEdt:- $© uiiid fdaRT = dRaET & Sfamar 31 SR I I&T S gdrdied
fopar|

Txpfa o Wieq # fiRmae:- fRen ok Tifas fder # &1 A R & ydesn! &
o H s &1 feam|

HPRIAD GHIT

M- aifife dhiamsm wdeq &1 te g wu o+t @i de dieded, dfearn €
HURSAT 3R A7 S YT ARl TR T &1 S-S SIRY @
¢ UTIR AR $T IT:- ¢ AR AN & 9B 1 $© g6 ab 3 Tfafafd o
Serar faan fored g &1 dierg- il
ST B YFUDT:- TSl = 313 3R &M Ua™ &1 Sl & Al & forg Iuantt o
IS WYY FAT 3R FATHIAUL:- 3T TR AARE 3R MU Aelt SRt 78 RTH
HAT AR HABIAAT [AHRId g3 ol HiTs H gl & forg e a9 T |
s
"3 ToroT” = U H G &I Sl THIfad forar dfd a8 I8 kg 9 781 ¥l | sy
ORI 6T iR $© ARG A 3 g &) ggral fean| gife §8 UTHM W Wied &1

3P o1g & THT H g3 9d IAoHiae RRd, e gur iR enfife =il & sqama
3|

2.2.2 The beginning of tourism and the Grand Tour in the Renaissance

period TASIIRUT ®1d § qded 3R A ¢¥ F Jaid

qSITRUT BT (1491 ¥ 173 Udleg! db) TRT H U ARGpiad 3R Sifad T $I GR
7| 39 Al 7 wed o fasr ¥ f agagul YT My

YAITRUT § qded & $© Y& A&l

FAISA RTAA | Bfe:- JAATRU & fAgHl R SABRI A U Hh 3R I9-
gugdrell # el S fasfid &1 I Wi gu WAl BT WS B, Hfddl ok 3=

—@—
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HATHIAT DT AT BT 3R 37 U RISl BT GR7 fopa|

M- anfifer dfammt ondt +ft omy o dfe s 370 TR iR Iieid®
Rdl B M fmar A @1 A, A, TR S 2reR et & fore v siesu
&9 U

WA G- WHidd SRAT IR TH g & IRA! I 3% aifdredia o1 & forg S
ST T 3R Ted e U Wy @y & forg ard 3

Rrem iR ergHa:- $2 gar fagH ik waeR faesh fayfaeredt & sierm & o
WA ©9 § AR & o I dHrd | U WRaA1 SR fafia S fadl 1 3Hd Bl
39 R o Agayul AT ST Tl

g g3 DI Y3

174 TdTsd! B U8 TR D1 WWRT fawRid g1 I8 U faxgd d TgTh e ot ot gar siiiet @1
ﬁ&mqﬁtﬂnﬁr&zﬁ%w&hﬁaﬁe«m@maﬁaﬁm THAR R I8 IHT1 & ¥ IR 91d
% Tadt A 3R X TR & B3 <21 BT GIRT M BIdT AT WD 3T, Wik, STHA, A
IR Fexcigd| : :

U5 TR & IL4:- 5. Gl
e i Twpha:- I3 X B GO I B, [
IR, 3fagT, HTTSft SR TRpfaal o7 srema A t&
AT AT /
TTATRIE Ufasn:- 38 X & o ufagT &
e 78 HIHT ST U7 3R 39 T g9 Bt ufgean
1 Uh Hgyu! feedl T Srar ol
YT 3R 3THeE:- U TR P SR FaT 3 IHGHRT SgHE! BT Mg d & S =Y
ant ¥ foren, fac=h @ &1 e o iR TRig Ri@l &1 G& T

is & (Grand Tour)

ISR BT 3R U8 ¢ BT JHIG:
JIITRUT &1 3R I8 R 7 U § ydfeq & dgmar fean iR faftd Sxpfaal & g

AP D SHTGH-UaH Bl dg[T|
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-]
3O RTAd 3R e & 31 &1 g 3R fafta sards Aferdt & fawm & gufad
foar|

U8 X F I B! TG UTAST &1 T I1eq &1 f3ar ofR Hiaw & wied & forg ue
Oied & ¥4 4 %™ fean|

e

gSITRUT T 3R US R A Wed & [dbr 8 T Agayqul YA FuTs $R e oft wdes
SN B YUIfad e B

2.2.3 G BT a9

Je XA W WU T AN B HRY SMaTg! &1 o F T I8 g, AUR 3R Uidhfae
3MUErafl ¥ WX 3= HRUN I IET TR HI e1d ATl EREa! Walsdl H & 3= aff &
TN WG HRUT T I Hd ¥ S IRumRe=y W 3R et Raiéy Skit sFigt &t
AlHUadr 9¢1|

QISR & qRd 916 SN hifd §s oI T Xad, HTY IhT4 3R SgTel ol & Jaid
ORag- & Y 3MT| I T Tad™ o [db BT A7 URRG b

Impacts of Grand Tour (‘33 [+L4 & gHTal § 3 %)

IRpfad AGH-USH:- AT 33 & aF & o9 faRl, war iR Jfa-Rarett &1
S{TGH-UeH gall

T I BT fAPRE:- I, T RArET iR g Wied ¥l & Al vadl Sell

URaed & TIYAl § GUR:- YA, YT A 3R SgTell + a&T & $Hfid gau iR
T ATl S|

IR 3R AR BT I&d:- AN 3 T Dl ARG R YT & e & 9 &
G = fopa|

U5t $T 3 He@qUl geTg
1841:- UTHY $ - AT B! UG Ul ¢R B TR B |
1872:- USIRCIA AR UTh T b1 Yl AP I R0 febam T |
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1903:- IZc FY3ff 7 UgeH AHd gals SoM HII oy gaTs arl ¥Hd g5l

1950:- 3RIPI gaT% I BT Iad gl Fored gHaT 4R b o o foTe I AT ST
R

YT g (Q'dET-[ & oI ®) Thomas Cook (Father of Tourism)

AT b (22 TR, 1808 - 18 TATs, 1892) I & Udh UG fad U forg Tefed & TS
& ¥ H M O g1 S8 Udbol X P SEURIT BT o a7 3R 49 o T8 ¥
(Thomas Cook & Sons) AT fayaamdt daa Toldlt Pt RITTAT H1 | 37 GHW mﬁE‘rr Ga

o vt AT S §
TRIY® St iR g &1 3reeird

10 9T &1 3 T W BleA & 9l $b A fAm ol i
Fi1 1828 H a5 TP XA &7 U1 1841 H I5i e |
(Leicester) 3R AR (Loughborough), svﬁ-s' (England)
& S Th Yad Dyt I T forn fob 9 T S0 T
& o0 uw fa=Iy ¢ 9amd| 5th Jam8 1841 ¢4 570 1Tl
& Y Tgal R R b (o8 IATs 75| U $ob - TS I A 59 A& & fore U fRifei
TSt fhaT| g8 HHET Ol § fb 98 Sids # qraui-e w4 ¥ faqfud uget waor ¢ off fors
e da SR 9 ds ot e U1l $© I1d 91, YAd S 7 b & Y TH R
THEiar foean, fo e dad =% YHUT ¢Hi & forg anft Suasy @R U1 1843 T TIHT 3000
SHEI A dRex I Sl I &1 a1 B | TP 916 1848 3R 1863 & d1d Fh + Whicds H
TR AR AT 1| S ISl & T o H THT 5000 Ted! = HIT fem|

1855 T URY UGB! & GRM $P - AR U Wi & Hiad ddb YHU HT e f6ha|
3T aY I T & 30 Ugd U8 ¢} FT A [bdT| 1867 H UMY Fb P! Ugdl glcd
a3 (Hotel Vouchers) @ SR I & o fae=ht gar fafma & Siies &1 93 far S €1

A $F - e IaU™ B HR &1l I AN BT AT B IR g BT v
B BT Th 1 dRIb] USH HaT1l 3% ANeH 7 Wed Bl Th dfYe I H gea- |
Hee B Sl 3ol Al AR b AR &l B
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AT T Bl Wed TG BT F46 Fi Bl oTal 82
$9 U@ ard
5 JATS 1841:- UTHY H& - TReR I AMGEAR]T AP Ugdll YHUT T BT SIS (b
1843:- TRTHT 3000 BT - AR U Sl AP PI AT D1
1848-1863:- T - Whlcas B JPHeR IETY AT Hi|
1867:- & + UGAI glcd dIdaR Al 3R a1 & forg fae=it gar fafwa &1 shreTl

Rice Sgaur el Wt 3/ e & qRg SuMiadrstl &1 AT I R H 3R T
A & FIY-TTY 3 FARSH &1 9 Ufaeqel &1 gfad! o1 AT $3- & [l AR
ge &I 741 ©U o B Hagwdl & | Uz $© auf § uRagd & el 7 Tfed aaur &
PR ¢4 & Ag@yul YfHeT FuE €1 faRiy U ¥ gars a6 A Wied Jaud R U6 a8
UG STAT €11950 & SR H oic farFl & HEA 3 Tded I R T& HifdeR! GHE
STl SO T & 9T DI HIB! Y R fear o X Tdad 31 gay g1 T iR

RIS wea # doft ¥ 3fS g5
uf¥ags & d8ie! A e a1 4 yHifad fear a2

W Tadl dP Ugd Bl M FAME- §als IBT 7 39 X WMl 9 Ugd Dl
3T &1 e § off Ugd TS a1 X gRT A5 %R & oY 9gd g a1 999 o ardl
| T4 TheH & o Tiaey fasmedl & AT &1 fawaR fhar § 8k 3% ugd &I ga
T oiftrer fadel oik fafay wT &1 uar ovH @t rgAfd & B

YT & JHA § HUY:- §aTs IE1 URURS URae Akl &1 ga- J aof & or wea!
D HH JHT H b VI &) =1 B3 Bl Bt 81 T8 37 an & fore fovy =0 3
BTISHS g ford Ui &t HH! glat o

e Udel A fafaudr aMT:- gars amr A wied sufal &) faftd YR & 9o a9
H e P 8 1T Weh! B U TET A drstl 3R §oic & IR g4 & oy
31 famey fired g1

e I & 3T & B T TdT SAT:- 8918 T A A, HioiH, URag 3R AARSH
I Afed Tded T 9o 3 & & famr & ot ORa forar 81 599 vide = |
ISR & SaeRI ¥ s G5 © IR RIFG SRIIaRA H1 geral fira g
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2.3. Tourism Intermediaries and Linkages (qTfE'-'-l O 3R m

Wed a9 & a9 (Travel Intermediaries) Rfed IdCH (Producers) 3R Wed
(Tourist) & &1 T HE@YUl Hal & U H B a3d &1 d Gded! P [l gl iR
AT T HRd & R 3 a6 &1 YW@ U U gl B

Aoy Il & g 3ar, ararrd &1 giawm, HieH, iR g ¥ Se! gEAr Ht ueH #Rd
g Ted! & R, oF HioH a1 3 faRy siaxgearell & oy wawn & 7 off

e Bid g1 3180 & foru-
1.

Tour operator

23?[ Qﬁﬁl’lﬂ (Travel Agencies)

AT ST (Tour Planning) S T 30! TERIAT Bl @ @
gl . 4

g, died o o TR @1 g Tl &1 NUTerStoc:
IRy e 3R Fe +f ueH &Rt Bl N O
?W(Tour Operator) Excursions  Transfers Travel insurance

fafry Tiqeat ar nfafafeat & T U duR &d &

STd 1v'ltlv—l'\i)[, ﬁ%ﬁﬂﬁ zﬁ% (Guided Tour), 3R 3 &Iﬁlﬁﬁ (Special Experience) &I
3T B B

3ATTers gfHT Wewrd
TR IS T &1 M R ISH, AT 3R fafaferdt &1 §& &A1 = §91d ]
MAKE MY TRIP EASE MY TRIP, EXPEDIA, Booking.com dT Airbnb St da¥Tse 2Nfd g |

THOMAS COOK

Tfes Al &1 U URYS IaIeR0l § fSgi- Yad am 3R Usie oRkft darsit &
T 1Y el 1YY $P = YT S AT Dl AT & AY-T1Y Th R 3fqHd
IR R 311 T8 TH BRI AT ORI 390 GRT TN I 9gd ol U< g3
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o SR g

@ maketrip EaseMyTrip

airbnb DU h vouing b
gl Ty 2z =

Thomas Cook

» A . ‘,\:”_f. 3

- IR ANVIEL
=. AGIENT
TIELLS ALERL

yyyyyyyyyyyyy

3, LINKAGES (ftipe) & aR & 91d 3d @

LINKAGES (J&i%f) TOURISM BUSINESS & faftra il o afta dael &f dRg €1 9 gHida
TR § [ 99 38 Jare ©0 I 3R Hadl § 9d| Wed § gt fafvs faanfeat &1 shen
dIdl U 93 dd Pl DHed-l B |

qded SERN & Uedhl & §Id HaY (Linkages between components of tourism

industries)

Qe AN dgd o Sfev-3ferT &A1 W R ol § 8k I 9l & st Aeigd day gl
S B 71 39 Hae § ffaied e §

Uf¥dg (Transportation):- Tdc® 30! HioTa da Uga- & fore faftyd ufkag= Aregw
BT ITANT B ol 3T TRARY, o, 99, Tl 3R o wigrs Wyt &1 gdied I
uRagT &7 #1 gfg § U g1 ATeH T 2

STdI (Accommodation):- Wieh! Bl b B 1%112 SRR CARER @’cﬂ %I Qﬂf{ @Eﬂ,
faré (Resorts), ﬁEETW (Guest Houses) G?IT_@W (HomeStays) Qﬂﬁlﬁ%l ) Bl
T ¥ gig o 9r Tar st &1 @i ft 9¢ St g

3THYYT (Attractions):- Tch I Il TR ST I8d & ol feaay 3R ARS8l
¥ UfAeTRI® R, TR, Widhiad Uid, HiH Ui 3R ARepfad &g fid 8t u&d ol

YIS 3R U (Food & Beverages):- Ticdh R ol HI 3JHT I 98 ¢ |
Eﬂﬁ Pesp] (Restaurants), % (Cafe), Rﬁ?:’ ]S (Street Food) T 3R WY Idrel
o1 fp! B I IR A g




Class IX : 2024-25

ISR (Markets):- Tdc® RR T & 3IHT & TR & ¥4 H Hid [T (Souvenir)
3R 3 I Wiler & o IoR Wi © |

2T IR Msqi B, Wied AARY MYSH! YT THT BT Ao S 3R g B
GG BRd ¢ S (Aol SHTUH! IET B WG §9H | ST HIB T & i | oIgi
Pig Ut Afad Sexic B Aae I T fAuTd S gled, ardrTd & FieF, HioH 3fe Th
gl faas o g% B IHdT 5, SAGH 3R AEH! & ard YT D §137 T & dav[g
AR SYdl FAfSe 79 &1 g Pl S g1 fba1 S el

T I H ol &) arve yftreme
T e | faaifay te Agayul el gid € Sl Tded! 3R Tifed JaT yardrsti &
19 T RAId Hd &1 IAD!T YHBN 39 ISR &:
ﬁF‘FT fd®ed WG BT (Provides Alternatives):- fSdIfe S 23?[ Toic 3R (3
3HTIER TS| & fore fafid IR & Tidad, gieel, ulkae faswed! iR Udvell B STHBRY
ad 81 SO Ted! dl SUHT Taadmarsdl 3R dole & IR Ja4 IUgad [dded g
# Hee fiad Bl

Rﬂﬁ%ﬂ 3R I9Y &t g9d (Provides Service and saves Time):- ﬁiﬁﬁﬂl fedpe g
B, A &1 FIRIT B 3R drer Ufsparaefi St g 3 Tefdra guft siewdl o1 e
@A &1 U8 Wl & forT 9gd 9y 3R UaTd ST 8

ﬁ*ﬂm 3R T (Provides Expert Knowledge):- foanferal & o Ti?l?fﬁ, 3TH YT
3R WY Af3-Rarsit &7 789 I 81 &1 3 Wied! Bl ISP AT B AT 11 3R
AT & SR g areit ot Y g g9 & §=1 & Ace B 9ohd g

IgR TS 3R YC (Better Deals and Discounts):- faenfere wies Jar ueranst &
1Y ASIGd I8 IGd & | T8 3¢ AEH| & [O1¢ 9gaR HIAd! 3R S Alal R dradrd
B T FeH A B

THHT JHTYT (Problem Handlers):- IS T & SRIF dls JHIT 3Tt 8 O ALY
gAY PR Thd § 3R Tl ol 3R J JHIYH & [ B0 H Ibd gl Ig Gdch!
@I Ta-Had g 3IHd TS Rl ¢

e A fIB! (Bulk Selling):- fIEiferdl & SR IS Ui H 30 IATE o9 U 7 |
IR § fodifery wied e &1 Ue sffHard fewr &1 4 Wica! & fafid UeR &
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|
ey, g, fARIvRar Sik A Tl UM &R &, oI 36! I &1 U 3ifed

e 3R JERE §dT g

ST foF 89 31T S € Wied Saaur fay & ol & YRd & & ¥ fadiRid gom fi oft
YR ¥ et 7 oot U & amm iR W gH= ¥ dielg 81 ¢ | 89 Bl 3fR Il & a
A UgT g Sl YR SUHETEIT & T R gU U ad ¥ 3R 30 I 3R ¥H & g=fF &1
TR &Xd ¢ oY Tiad §G, 3M1fe AHxard 3dife | IuHeIgT & afie YiT & @ A gl &t
I A & (EfRd SR A -

() Y-l gRT QU TN yae g e gl T
(ii) ﬁ@w%a&w@rmﬁm%w@@-@uﬂmg . ¥
31 G 3fe s THARIG! 3R HRIHH T HFT A1 W DAY

(i) T 7 ARl HRADGH BT fgxdr =1
(iv) UTRATRS TARIGI 9 3= ARG H YT |
(v) I G H AR BT

2.4.1 YR 3 W YTATE (TOURS ON INDIAN RAILWAYS)

YR H S I SR Tifes &1 = sige g1 ¢ &% § e &l geral o | me@yut Y
Tt § S -
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1. ﬂ?ﬁéﬁ?ﬁm (Low Cost and Reliable):- 37[ AT HRA § 99 Il ﬁ?%%lﬂ:ﬂq
gfkags Iq1eq ]| I8 Yded! & fafts uded wel 9 ugan § Heg &_al gl

2. YD HAfdefadl (Vast Connectivity):- R ¥ed &1 famd Aedd Y B ATHT gt
3wl I SadT 81 U8 Ted! & G¥ & g D! db Ht S ¥ UgeH H Heg Hrdl g

3. gdeAa &l deldl éﬁ Gl ‘Cﬁ\_rF-ITQ (Tourism Promoting Policies):- YR Yad Tde
&I FeTal & & fore faftrs IS SR Tabet U1 F-aT § 1§99 €R Ul (TourPackages),
fa=I% S (Special Trains), AER ¢ (Charter Trains), AFSRI ¢ (Luxury Trains) 31X Gded®
CaE] (Tourist Coaches) U] %I

4. ga¥ &=l & @I BT ATH (Connects Remote Places):- aef 9 Had qdcd! B X
&l d% Ugad H Hag Hrdl § dieh 39 &3 & il &I Ht ¥ R & qded wi@l &1
YHUT HIA P GWR UM H! ¢

5. YRR ¥ad &1 fa=ITe Aead (Large Network):- HRAR ¥Ad AT BT AT TG4 F&T

Ad Head g R ATl B T & AHd H gkl 9ad 981 §1 T8 63,000 fhaex
J 31 dd ANT 3R 6,909 WIF! 9T YD Scdd BT UG Bl ol

6. Tded fawra | IIEE'IIUf ‘ﬁ[&ﬁ)‘[ (Plays Important role in Promoting Tourism):-
YR Yad A s 150 g @ < H Gifeq & fae & Ag@yul YiHeT s g

Indian Railways Tour Packages (HRdd ¥& g3 Udhel)

A X Ul YR YA §RT UM fhT T THe a1 Ul § ol SATUD! YRA Pt AT &1
3G T BT U 31Gd aRIdT UaH HRd & | 39 Uoboll | ARy fewfen gfaum wfia € o
3{TYSH! I B! YAU™HS SR TSR F410 |

fa=iy fessfe gaumg

TheR fewe:- g8 Cdhe MU®! THh g WM U L& TRd 3R JATK B DI Jfae
ST g g H 8 9 Sl (9 AETY) o AT | TT ST YR & A fgwl BT GRT B
3R T €l e W B VUM &1 3Hg o7 B AR ol 2

yied fewe:- ug fowe 3mus! YRd & Afts wicd Rl &1 SRT & Bt JgfayT
21 3H 31T, HIoH SR ufvag SiRft gfaemy =nfird g gt ]

—@—
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|
&tf arn fewe:- g5 fewe smuet URa & Aftm aiftfes al &1 SRT HRa @t e
A1 81 3TN SMTar, HIvH 3R kg St gfaumd enfird 8 Tt |

I X Ul & ATH

FRAUT:- X ¢ Yol STUDT SUT AT B AToiT S 3R I STRYT B D1 IR
T 59 B

frwrad):- Yd R Yoot 3Mue! fafia RIFT &1 SRT &R &1 U (BRI diie! UeH
CRGAC]

IRTHERI®:- XA R Yol 3D RIS 3R AU TRl HI U T IR g
YIGIR:- ¥ ¢R Yobol ATYDH!I HRA HI AT BT T AGTR 3IHT T&H Hd ¢ |

Special Trains by Indian Railways

UETS! X (Hill Trains) HRd § Ye1d Scadh o1 T 3HTepNeh 3R 3T 3l 1 3 erd ugrel

SATH! U IR oG & off AT BT AARH AT 3R JHAED 3IHT U™ Bl 6.

YRd ¥ &5 Ao fed oA €, o d 3 7o Jav uiis Fafafad @
SIfStfenT fRuTera= Yad (Darjeeling Himalayan Railway):- dg d Efl@ﬁ ®i fay
ERIGY A § 3R Y "e1g ¢ “ & =u | off 1 SIrat 81 78 ufdw S a | qIfSifeiT &l
g TAURTSl ¥ Sedl g

Y gda ¥4 (Nilgiri Mountain Railway):- I8 Yad H} ZAwd! &t Ay eRIER -Id
g 3R 3 "elg <" & =T H SHI 9ITdl | | g diaIg H $el &l Heuradd ¥ Sisdl g

HIART dd ¥ed( Matheran Hill Railway):- I8 Yoid HERIY H HIARM Bl Neral I
sisdl &

fed <A1 1 B HRAT 9 Had Tded dd ga- &I U MY § dfewd g 30+ 3 § Th
JATEd U 71 fgd ¢ it 71fa O Tt § Foras il o) Uy & GERd €Al P
3T T BT ample T HAAT 81 URTS! SATHI I GIhR oA aTell I XA SON-ANT I
U 3Gd T 5|

—@—
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YR @RI ¢ (LUXURY TRAINS OF INDIA)
09 39 IR (Palace on Wheels):- ISR &1 TG TET

URESHTE- TAY 3iF R HRA Yad 3R oI Gded far™ i\ (RTDC) &7 T
Igad IUHH g | TE 26 SHAR] 1982 DI Y& bl 7T T

URUTT:- SHH! YRUN AT, FoIaT AR Gex1aIE b Hodl & gd QD! o ol ad diai
3 ofva B

JERY:- 3T ¢ DI oY H G Pl §¢1al o & forg = fowar T |

gfaemg
. 14 TGHH DI, 104 TIFAT D &Hal
. T SRR

. Udf Iogd T & AW R DI BT AR - AR, HRAR, SHFR, gal, <Ay,
SRR, SR 3N1fe

. IMER YUY 3R d3-HI Ice
. G V&R - HERNT 3R ASRMI RISRIMT, HRA, Ars-1sT HIe)
e AR¥Y IR

LCIG UG

. T B ERA & TR YIS Seadl §
. 3TRT - TS HISH

qr

. 7 T& 3R 8 3l &1 IR

. foell, ORI, WUR, WIUR, SR,

o

FRRIGTE, SR, HRAR

A Mok Loy W onnderiand
LOGO OF PALACE ON WHEELS
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. UOY 3 R ISR DI TR ORI HT 3IHT B BT U AMGR bl gl Tg
AT BT ASRIM & GIPA ToIR], T TWpidl 3R WIEE HISH HT 3G T B

TR USH HIdT &

ROUTE MAP OF PALACE ON WHEELS (Hd 'FIT"'lﬁﬁl)

MAHARAJA EXPRESS HERTSIT TIUH:- Ufgdl TR el 3fIHd

RIS THUY, YRd P Jad MER ¢l 8 ¥ U AT Dl Qe S13-91C BT 34 UaH
HT B1 T8 3T HeT 3R T, I TdT (Flawless Service) 3R HRA & $& Ta
gfafSd ®i@l &1 fa=y et & fau ulis ]

HERTST TR | AT H-4 arel il

. YOI 3ATAN (Grand Stay):- 3RTACH® 3R MR e8] H eI FT 3 add & kA
& &l &1 AW YR & AR ¥ Jo! Y 3R YT $I ST g

. WIEE WieH:- A UHR & wW@ifey oMl &1 3 ad § Sl HRd SR SaRRIsia
o o7 YT Bl

. ORI gETg:- 19 AR, SRR SR JURIYR AP I S SRTg! Bt Giid arnei
(Guided Tours) BT 3G ol

HERTSAT THIUT | 1T

. URd DI TG TRpidd fORIId &1 Udl T &1 TH 33T dRIbl ¢ |

. TRH AR (Supreme Luxury) TTET 3Hd BT 3fHE A BT TR g
HERTST Told ¥ 23 fes @

. SIddY Bfd (Deluxe Cabin)

« SR YI< (Junior Suite)

o < (Suite)
. RIS J<gc (Presidential Suite)
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TETRTSTT T A R TWIN ROOM IN MAHARAIA T TR T v AT

. 3YFE glaursil ¥ gt =
. IR & U IRMeH® 3R MR I YRFT Hdl 2

HERTST TaRU YRd & IHT HI Th ARG 3HT UG Hrdl g T8 3 AN & forg
THeH 8! § Sl YFER AHT BT 3IHT HRd gU YR &1 TG Spid AR faRd &1 uar
T 9T8d B

TMes df¥ae( GOLDEN CHARIOT)

SaPh 3NTST (DECCAN ODYSSEY (Maharashtra)

SHH SfSH HRA & TP AaoR] Gch ¢ & Sl 1T Pl HERTY 3R HRA P 3 fl
& AT & DRt & | 39T e R e7d WY Td gded M (IRCTC) RT HERTY
qde faerg AT (MTDC) & T1y Ir8ieRt | fHar oirar g

Sah g STl foram a1 § Fifd e Sdh- TSR W I gl

NfEt &1 o § U et 3R TeTqu! am| Sdh ST 39 We &1 el o gl 8
ﬂ%wqﬁﬁﬁW%W%ﬁ%’m Wﬁfsﬁ?ulqﬂdm iiqemw&lﬂwwﬁw

3[R UG Hxal g

SFH SifSHt & a1 FA & O AN

. RS R MR MaT:- ¢ & 21 Ty §
S8 9 g T SR R, TR ST (Air s
Conditioning), 3TR 3/ Y& Jfaum | o

—@—
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WIGE HIe:- ¢ H & WERT § off HRA 3R aRPHa el &1 Teb faegd =g
UeH HRd 8
Ry gm=Te:- <7 Tl o fafts Tidel R @ S § o6t @ UAeifie RS, Ui
3MHYU 3R TRepad HRIHH BT Mg o IHhd g
3 GAYUTE:- 7 & UHh IR (BAR), T WIS (Lounge), T THABIAT (Library) 3R
Udh T (Spa) q-ﬂ%l

S SIS I AN & o Uehed Tal § Sl URA &1 A HT U AR Syd dred

g1 T8 39 Al & e off Th 33T fadhed § Sl UFER I &1 $gHd HRd U URA Bl
TG 9P fa 3R foRMd &1 g T 91ed g |

gl PO Tiadd g S Sa+ ANfEW a1 & R Wi fee o @

Has:- YRd P! fa0d I5Tem= |

SRAMTETE:- TfARTRI® TART 3R il w13l &1 W
SAHR:- “Tice Rt & ¥/ S11 o ]

TMar:- YR HT 99 ADHUg Tded Rid|

galt:- fASOTTR Qg B UTeiA TSI |

Fairy Queen

2.4.2 IRCTC: YRd § qdeT &I 9grar ¢4 # dgayul Yfiret
sfea IAd def TS gﬁw PIRURIA (Indian Railways Catering and Tourism

Corporation)

IRCTC &1 3 § HRT Yad UM 3R Ted M| I8 YR Xdd & 1Y fHd®me HisH
3R g Tarsfl &1 UeeT Hdl ¢l $9% HH I AN ¢ fcdhe §& HR Idhd ¢ e
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ohol WRIG Tohd & IR WH-UH B gfaem &1t a1y 36T Tohd ¢ | IUHT T I£-9 A1)
BT AT T BT 3R I THT BT MM 3R TR s B

IRCTC §9Ic 3R S Tde Udbell & faerg H M g S oRe 3R SIaRRgI wiesd! gl
& forg §1 399 i e, tedwR O, SR dig Afdhe St faviy e off wnfie €1 a8 fm
a1 H wieq & wgrar ¢4 §  Ifthy U URT T B

IRCTC T &I Ferar ¢4 # dgaayul YreT fAymar 8

1.

fewe §fHT (Ticket Booking):- IRCTC @Il &I YRA & faftd Tfe =@l & fouw
T ¥ ¢ fedhe g B & GawT ool 8 | S9N AT & o Siu=t aemsft of Ao
AT SR A= R BT A= HRAT S 1 e 7

2% Yo (Tour Package):- IRCTC &3 UHR & ¢X Udhol U Hdl ¢ foH uRagd,
3T 3R ST WUl ) i A 81 T YboT STHT-3(@T dole 3R B} Bl [T
HR ¢ o Al & o U Tiaent &t Wi AT 3T 8 ST ]

fa=iy 2 (Special Trains):- IRCTC HERTST URTIN 3R dlg Afhe (Buddhist Circuit)
Tfed ¢ ol Ry Tfed Yaiedr TdTerd ®dl § ol Aldbig qded Ridl & iy
gl amm 3gHd UeH R B

Gﬁ?ﬁﬁq BRI (Online Information):- 3T a_@lﬂ'l'si?f 3R Iﬁw Q’q & AT 1?[,
IRCTC Wies! & ?rﬂT:b_QZUT %Af:[ ﬁ@ﬂﬁ (Train Schedule) 3R T m (Travel Tips) &
TR H 9g0ed SHBR! UaH HRdl ¢ oy a1l &1 98! Avfg o ¥ deg fed! g

R Sgadqrl & A1 URIGRT (Partnership with Locals):- IRCTC AT &I e
3R Tl B! URHY B & oY gled, IERT 3R R HTReR S WY g9 & qry
TgaNT Bl & oy fafys &9 # wies &) gerar fiean g1

$d HEHR IRCTC HRA 3 aTd Yded! & T THT Il 34 <l |
Y81 $ 3 P g A IRCTC e &1 Serar a1 3

fae=h wdewl & fere faRiw e tow (Packages for Foreigners):- IRCTC faq=ht
wied! & for faRy Tie Udbhel U=1 &=l § S YRd o [ Tied Ridl &I R & g

WW%%’EWWW (Domestic Packages for Nationals):- IRCTC
R Wied! & fag R wies oot o O $vd1 8 off 3= URA & fafid wied wal

&1 Udl T H Heg Hd 2

—@—
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.  Tded P gema1 e & forw SRe®ar SfHA (Awareness Campaigns):- IRCTC
gded &l §1aT ¢4 & oI SIiReadr Siftar i =rardr g1

. wdeqd § Hafta srdwmerst sk W@l ®T SIS (Organising Tourism
Workshops and Seminars):- IRCTC Tice ¥ Tafeid HriRmamsi 3R gwiaH! &1 it
3T T B

. IRCTC & YO & URUIRGEY YRd & qdeq ¥ fUzd o aul § &1h! IS 88 ol
WEBSITE OF IRCTC

Indian Railway Catering and Tourism Corporation Limited
of India Enterprise

=
( .‘J A Government P

Fligins Hotels Tourist Train Cabs Loyalty Program
Alerts & Updates An Appeal to passengers

Dear Customer, to help npt ove the quality of | ‘

service. you ate requested to please sign-oumt ‘ Travel without Printout of
E-Tickets ‘

Vo account befor e closing the web . page.

s now s d weet 05 April-

2012,

Tatkal faciiity is available in all Diwonto Exgress

|
‘ Tr ainre For iormrieus ot aatinee oo G4 68 2001 2afrann

For Rallway Enquiry
24 X7 Support

——ra——
Contests! O/}é’rﬁ pﬁi’:aa

Review Questions('@lﬁ&l'[ UH)

Multiple Choice Questions (dg fawedta uy)
1. I 4R &1 feeg A ot S ST 4

(A) T T (B) T {RT

(C) = | (D) STAR [RTf T el
ANS -D
2. M9 HRT BT &I HATYTRSG JTH B T U1

(A) T4 (B) XM

(C) T (D) BTG Td
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ANS -B
3. M AR g1 U & food wgTeiul ot Sigdr °m
(A) TRET SR BT (B) TRMAT 3R WY
(C) WU R MBIPT (D) TR, T 3R 3MpiebT
ANS -D
4. M AR & gg@ A A DI A1 WA T8I 82
(A) TR &I FIdl g1 (B) FRBIdD MEH-UGH DI FIdl Gl
(C) % Trall 3R SfAHRI Bl o+ &1 (D) XAd Acdd BT [dHR HRAl
ANS -D
5. TWied $ AU a9 & T 19 F FRSI &1 AGH 82

(A) THa fSm SR i & daasb | (B) W] H 9gamd 3R 7T SHTHR |
C) aHI (A) 3R (B) (D) 79 9 Pig 1t &I
ANS -C
6. Wied suau & fawr & e < sraxas® 32
(A) SBR FHATE ST 3R Fiaemy| (B) R&T 3R JR&I
(C) Ted &b IR H SIR=ohdT 3R e (D) IH W |
ANS -D

6. oidfvel gded 3 B9 W Hufrai ugrH $3 W 2
(A) g anﬂﬁ (Space Adventures) (B) CISERINIESED (Virgin Galactic)
(C) &M (A) 3R (B) (D) 3T J B3 Y 7T
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ANS -C
7. Tied 3TN & fapr § fHaer ahem 1 32
(A) IET & HRUN T dGard (B) I & WieHl H dqard
(C) @M (A) 3R (B) (D) 9 I HIS ot 7
ANS -C
8. W &Ta H Irsfi & IR W BRI BT YT Hid T §?
(A) TRITd (B) Wfe
(C) A 3™ (D) Tt IRFa
ANS-D
8. WY I UT?
(A o & g (B) T P T
(O) Tiieh roigd (D) JF ATl
ANS-C
9. =9 HET FIT UT?

(A) TREAT, TRIY 3R IHT BI SIS dTdl TTAR AN (B) T I Had I-H - &1 AN
(C) HRd I A a1 &1 {AR (D) g T QA1 a1 7 A
ANS -A
10. U5 g F Yaa ford =1 A g5 o2
(A) et (B) ThTH
(C) ¥ (D) S
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ANS -C
11. JS g3 BT BT I£=T T UT?
(A) SOTUR HIAT (B) ATSHITd® Tae S
(C) HT 3R WHIA BT HLIT HIAT (D) ARG B HAT
ANS-C
12. QIR Td 3R U8 gR HT Wed UR R YHIT TSN
(A) Tdcd &I gerat fea (B) faftr SRapferdl & i TR SHH-UaH Bl Tl
(C) TG 3R sfer # 31 &t sgrn (D) It IRiaa
ANS -D

13. 3ienfie wifd &1 Tded R =1 Y41 USn

(A) Tded & 3 Hgm o471 fear  (B) Wied &I H |y &4 fear

(C) Tded & P gaH 3R fPwrd &1 faar (D) udes &1 gard & fean
ANS -C

14. 4199 $F &1 5T 79 A SET o161 82

(A) Ted & P (B) 3 Tded & S
(O) GHI (A) 3R (B) (D) BIS 5!
ANS-A

15. 4TH $F = AT UgaT Udbol g3 Ha SATaifora fbar 4m
(A) 1841 (B) 1843
(C) 1848 (D) 1855
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ANS-A

16. 4199 FP A fbA-fHT =e=) § ugen U g¥ maifora famar U
(A) TR TIERI (B) Te - O
(C) Sif-ufRkE (D) O -afef

ANS-A

17. 4199 $& A fog 9 ugar As ¢x smaifora famar U
(A) 1841 (B) 1843
(C) 1848 (D) 1855

ANS -D

18. 4T $& &I fHT a9 Ugdl gied aISTR A1 b1 99 fr =rar 82
(A) 1841 (B) 1843
(C) 1867 (D) 1873

ANS -C

19. 3mSR ..M. &1 TR H
(A) HRT 3R WHYM 3R Gded i (B) YRR Yed WU 3R Wieqd
(C) YR YAd 3H 3R gde fAmm (D) YR R¥eid WU 3R g e

ANS - D

20. FFafafed & & IR gRT 9ag o+ arell fa=w ¢ &1 999 S
(A) TSTYTHT TROT (B) Sl Tfde
(ORSICARESIPES| (D) USTE Hd
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ANS - B

21. Lcc (Ta I Hh) &1 1 Hadd 82

(A) Td dTdll digd (B) IS ANTd AI8H

(C) T AED (D) T &Y ANTA dTell aIgh
ANS - D
22. HIRAI ¥ed §RT HRd § ugal arEit ¢4 fras & =«
(A) IRHAR (FCRMETE) --- SFct g (B) IRIeER ([ g) —----- 3700
(C) SHRrETg (fael ------ IR (D) SRR (BIABIT) ------ HTCURT

FILL IN THE BLANKS (Rad R W)

1. e Aau Y& HRA BT 9 I ST B |

2. e, BT Gy MEDIATOR (HER) § g S PRODUCER (FHfam 8iR
CUSTOMER (IT8®) & &I Uh Hal & ®U H ST Hdl 5|

3. YR ¥Ad giHam &1 Y §31 ¥Ad -ead g 3R g1l Pt G- &
2 R e = I T §S1 ¥Ad Acdd g

4. O[d YR Yad Aeam fraier ¥ 3iftie we 3R
WA I el g3

5. aIfAfelT 1 fay eRieR o gl

Answers

1. YTAY §P, 2. Intermediary, 3. TAT, TAR, 4. 63000, 6909, 5. GIfSTferT fgHITAT YAa

VERY SHORT ANSWER QUESTIONS
Ql. HRd &I frgl qf dvert ¢ & AT qarsu|
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ANS.

Q2.

ANS.

Q3.

ANS.

Q4.

ANS.

Q5.

ANS.

Q6.

ANS.

a) To 39 el b)  HERTST TRY
vl &1 faarR &Y.

T dled

POW T Ui 37 T &2

U0 311 el

TSR BT TR ATH T 82

YR XA WA 3R Wed |

HRA § Ia arelt {6t U fee ¢ &1 W Jange
DIeTeh]-RIEAT Yefd

qEY BT AT 34 72

gl a1 axg3Hl & dlT AR I Toic &b &g H B ATl

SHORT ANSWER QUESTIONS

Q1.

ANS.

Q2.
ANS

TSt &1 # g arell B fiF Yaa @1g e d § - 39 919 & ded ada
H T fay tRIg? R & ©U | A1f¥d {5 T § “URd &1 uddig vaa?

(A) aIfSfelT feHTera= Yaa (@Ifsifer)

By gddig Yad @Hemrg H afiR-uada g&a) |

(C) PTeIhI-FRIHe (Rree)

TRAVEL INTERMEDIARIES (IT3T HEOXY) ¥ 3T T JHSIA 82

Ried Faag § 7Y (Travel Intermediaries) Rieq Jdlad (Producers) 3R g
(Tourist) & & U HE@YUl dal & 0 H BT Hd ¢ | 35 MSTHT (Middleman)
1t g1 ST Tohd § 19 Tied! &l fafta giaeumd ok Ja1d UeH &-d & oy 3= aBT
&1 g@e 3HT U gid g

oy T & forg 3iar, ardraTd & giaen, vieH, SR amT ¥ Jot ga i ueH
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Q3.

Ans

Pd ol Tieh! B FIaR, S Ui IT 3T ORIy Sraxgeddrel & oy Saa
FH # ot g g1 g

ged IR § YR Yad &t |1 YFADT 32

YRR Ydd Wied IgRT § Agayqul YHST FYTdT &

1. gRag=

I YRA & Tl & o Tad Aty uikagd Jiedl ¥ 3 T 6

I8 o & fafts wies wial o Siedr & o9 w1l & o amn &A1 s $iR
gfaersHe g o g

Yad fafld THR &I ¢ 3R I/ faeed UeH &Rl ¢ o fafid aoie iR Sfodl &l
RN B
2. gded Uod

YD e Uobol Hf URT Bl g fod ufage, a3k SR RId & & i
gl

g%m&mwaﬁmmﬁ?ﬁﬁﬁwﬁwwc14||~||31|\L||~1 SEI
|

3. U¥ed &) 9 rdr ¢AT

A4 g P FIal e & i SFReshdT A IardT g1

78 T ¥ Fafia wriRmarslt iR TiaH! &7 ot S Ha B

4. AR

Yad g ITNT H Ardl AN 1 ISHIR & HRa g

T8 gled, R, R TR 3R 37 Gfe-gafid saaumdl & fow +f sgaama arar
gl

5. 3fde fasrg

qfes IENT YR & o T Agayul IoRd Ad g
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. g <- & AP fam & Agayul ANeH <l 5
Q4. VRIS THUY HT ¢ AY g4I

ANS Mumbai—Vadodra—Udaipur—Jodhpur
— Bikaner — Jaipur — Ranthambore - |-
Fatehpur Sikri — Agra — Delhi. (aars‘ -
TSR — F&IPR — YUY — SR -
SAYR — IUTER - THAgQR APt — 3R - fael)

Q5. Uad 39 e $1 F¢ AU 9914 |

ANS. DAY1-NEW DELHI-Ts faedit DAY2-JAIPUR (SIOTR)

DAY 3-SAWAI MADHOPUR AND CHITTORGARH (JfdHTHINR TS iR

DAY4-UDAIPURSGITR DAY 5-JAISALMER (SITHR)
DAY6-JODHPUR (SITETR) DAY7-BHARATPUR AND AGRA (HRAQR U8
3TRI)
DAY8- RETURN TO DELHI XA dl faeet)
T 31 I &1 Te dY
S, : ;
) y "RAJASTHAN y e
JJ:::\ oD-vz w»_jf::‘;
“';""'“'_C’ Ch.,..,..@» .
R. JJ J - ;

Q6. & LOW COST CARRIER (PH @FTd dTell) $RUT AIRLINES & A4 ferf@ui
ANS. a) INDIGO

b) SPICEJET
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Q7.

ANS.

Q8.

ANS.

Q9.

ANS.

Q10.
ANS.

Q11.

ANS

Q12.
ANS.

SOUVENIR (TATIR®T) A &1 dread 82

$S THT S 319 fet et a1 faRiy HRiHH &I a1e X@- & fow Wied ¢ a1 3uA
U T9d € S 3= ded B U I B Wi fog & U § U ard ded
9 &1 U Hied WRIa] |

TRAVEL INTERMEDIARY (ITT HYEO®) & o9 Irg vl ferfau |
a) KOUNI TRAVELS b) SOTC TRAVELS ¢) THOMAS COOK

CIRCULAR (9$eR) fewe 71 32

THeR fedhe 36 5% arelt sl & Y Th g WIH R LF SR T gial
21 I8 Tl & YRA YHUT B4 7 U Wil JHT & dfamsr & folw 91 &1 T
3 RIBT ST B

POW (UdY 3iT9 EIeH) HRESTAURANTS (3R0) & AH ferf@u |

a) HeRII LT (MAHARAJA RESTAURANT)

b) BRI MAHARANI RESTAURANT

TETSt &3 ® ga- arell S Al FiF Yad argl @1 9rfd® 9 ¥ MOUNTAIN
RAILWAYS OF INDIA & <ITH JUNESCO WORLD HERITAGE SITE (TA<! fay
YRIEY @) & U | AT foar a1 82

A) Darjeeling Himalayan Railways- (Darjeeling)

B) Nilgiri Mpountain Railways- (Nilgiri Mountain Range in Tamil Nadu)
C) Kalka-Shimla- (Shimla)

o 319 Fied & il & A fafa

Alwar, Bikaner, Bundi, Dholpur, Dungargarh, Jaisalmer, Jaipur, Jhalawar, Jodhpur,
Kishangarh, Kota, Sirohi, Udaipur.

AR, HHTR, I, TR, TR, STHR, SR, JAErS, YR, fhrTe, et
RRIET, IquqR.
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LONG ANSWER QUESTIONS
Q1  YIM A7t & B A BT IR gidT AU

ANS I AN U= STd &1 URIg Sarae ARt T | I8 YH AN &1 9 URNRg ARG
a¥g 1 Sl = 9 oy o= | St oty

AT - ST, Sawhd, o, Hiel 79 3R SAKd! ol AT ¥ URRT ¥ RY a6
BRI

ARE:- A9 O 917 gt S § ot o 3R I8 oieg &) T |y U & TR

iﬂ*ﬁﬁff%ﬁ?&-{:-ﬁ?@ﬁﬁ@%ﬁa@%ﬁ,ﬁﬁ?mses@mﬂ
H dieiua U

T 3R YTqE:- T, Tict, dfell, 9IS 3R At arslelt o I SR ety +ft Y= anf iR

TR Xy i |

PUS:- WM, S AR HUN ¥ §1 HUs R -H AN # AOR 6T 9d |

HHT 3R Tidt:- Ui =0 & A1 3R It A 3R 3= TS o= J et ot
PiE:- AHT AT T Hid TR I AN H SO o7

IRTE:- Ui <=1 9 IR1E A9 3R 3 TR o=i | ot ot

Set:- U S=1 9§ B A4 SR o TRETS <=1 H St ot

;- 7e URET I °ie T4 3R 37 TRETs 2 7 od U

2 AT IRH AR R H3 37 JMEF! o1 U TTUR SiaT T S foh Hengpiad, 8FaR
3R N1 =M A7 %ad AUR &1 A6 Tl T dfcdh I8 f9aRi, Iepiaal iR Al &
3GH-UGH &1 1t AR 7|

Q2 W A7 B! foRMEad 3R Id7H 999 & S4bT Hgd Jdid|

ANS = A1 Ui ARG AN &1 U o T S Jd 3R Uf3H & Sitear o1l afedl ¥
9 AW A 9 $ad AR P dgdl a1 Sfesp Wied & faw™ o f dgayul Y
|
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HiTpidd IATGH-UGT:-

=M AR A 3 S il o arTl B U AT R o IR iad SaM-UaH gafl|
NG & IY-T1Y 1T, HedpR] 3R fagrl 3 o 39 7r1 &1 IuahT foar fore
R, e, R 3R WH-UH &1 3ATeH-YeH gl

e el &1 fAdrT:-

=M A7 & 1Y Agdqul ARG Sl b1 b g1 of dR-4R wed =yl & gad
T T g HRAT WA, #R, Ae, 99 R 3 UfaeiRe i@l § gad 4 S o
TP DI DBV B g

AT & dRIb] BT fABT:-

/M 4F R AR AR DI ] &R & [ TRagH & ¢ dRidb! BT [dbrT ol
TSP, Tex1 3R °Ig & AR AN o1 FHfor fosar mar forem are & wies! & fag am
DI S &1 fea

MYP Tded unT &1 STURRET:-

M 91T o1 A6 anyAe wied AT & fou SnuRRien & U # &1 ol g1 Py
Y Tded R I AR & WY fRId § 3R IH1 PRhH HRR 54 UcTgIRID

g &l SOTR Hd 2l

Q3. YTHH $F I Yde SHTd BT TP Fi Bl ATl 82

ANS U7 $& $I Wied SAId &1 S-d AT ol § Fifd 3=i- 1841 H Ugell IR Th
Tdvol R SMTAISIA o UT| I8 @R S0is o Taee] I AheR! ddb X Il TR {TTRd
T 3R ZTH 570 AN A U fordm 7| S A 39 € T TF, IS 3R T B SRl
Ted ¥ 8 R ot ff Fored wefeq &1 3w @l & fore gau sik gfaursi—es s |

$S TRT HRUN I YT b P Yded SHId BT S-db Bl Sl &:-

1. Ul g¥ Pl YOIATT:- $H 7 Ubol X Bl ATYRUT U B oRd e, HioH 3R
3T T Af3d Yoo R e 1 S39 wied & 3 dNl o fore siferes fhwradt iR

ﬁ%ﬂl\ﬂ"ld‘) oI T |

2. UM P GAH TAME- $F A e T, I awiT 8RR 37 Yefd Sl & IRd
T For Udfes &1 31t gay 3R &H qH1aqul a1 14|
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3. Uded &l 9gmal ¢L:- $F H Ted Bl FgIdT ¢ & fod fARoe 3R A1k e &1 e &4
T I fhar| 3= Tied Rl & IR & THHRIYU kg 3R Meegd i U1 fhu|

4. ¢ yded wdl B Wiel:- $F 7 WY, ARG 3R 37 < & ¢ Wied Wl & Tl
3R e § Aeayul YT AuTs |

5. Yded I &1 fAPT:- $& & Ul 3 Wied IUT & fae™ & 1fd &} 3R 38 &
T o fafafy & 9= § Heg @t $& A UGl gled ardeR Al 3R Il &
fore fag=it gar faf g & ST 14T $% & ANTeM A Yded S 3 ANN o g Jay
3R gaursHe a1 iR Tded I & faw™ o Agayul ity FuE|

Q4. M 9Ff WR feweft Fd g faew s oA WH &1 Wed & o™ § agd
ELIY

ANS. =M AF WR fewuft #rd g¥ UNWTO Ries W€ TaRM W@ &1 Tded & b o
HEw-

IR ARE:- =W 9T e Saraiie AR &1 U RS Sedd of off gd SR ufym
DI Shedl Tl Aiedl ¥ I8 AN 7 Hdd AUR & ¢ He@yUl o7 dfch ARGpidd
3TEM-UaH, faaRT & TR 3R IH & fae & off deagul YfHeT Ay a1

UNWTO Rie® I TaRM W:- 2010 H fay wdes W39 (UNWTO) o X1 AR
qic B FeTdl o & ol Uh B Aol & Bl

T IS BT I=:-
M AN & 1Y T R &1 e SR WRefw S|
Qe & H1eH A RIFHT G/ &I F=ed -]
fepTa, Wie uyTaft &l S¢rar &1l

. T & Tl ¥ GRS AD MGH-UGH DI IGTdT G|
qdeq & faw o e
UNWTO Ricep € TeRM &I &1 Wed & 3o § Heaqul GeH 8T &1 39 dieHTr 3

W A7 & WY qded Ridl & fAHN 3R W & o Heaqul Haw &1 st
fomam 3
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Tfed & H1egH ¥ RH e &l 9=ead - 3R SRR & 3R] & §¢ H 7eg
Gl

fehIa Tfe yutsll &l 9grar faar § SR uafavul &1 &1 & iy SiewdT 9gls ©

Tied & Moy ¥ IRGa® 3MeH-UeH &I Jerar four § 3R faftd Sxpfadl & o=
THY 3R IieWT &I IgrT §

UNWTO e A5 tar i YW A1l gded &) dgrar ¢4 3R wied & Arend 3
e, faeT &1 9grdl <1 ¥ Ae@yul Yf¥eT fAuTdT €1 I8 diorT Tded & dA1eqd ¥
R Gl &1 JRad g, [ehTs, Tded Ui &! 9ga1 ¢+ 3R TiRpidd SHTeH-
UG &1 Seral o § Hgayul aieH ¢ &l |

T8l 7O eyl fog fou e &
UNWTO RIesh S TaRM @WH 7 2010 I 2022 T I-H AR & I Wfeqd & 50% &1
gfa @1 gl
G ST A 100 ¥ 31fere Tefe uRkaieHrel & @] far g 3R 10,000 ¥ 31w JSHIR
& IW Ucr fhu Bl

ST AioFT A fewrs, Tie wrsif &1 9gIa1 o 3R UaiaRul $f &M & i SIFRehd
Se™ H Hg@yUl aiTeH faar |

UNWTO Rieeh € TaRM WH R A1 T &l [dsRig & 3R Tfeq & Areqd 9§
fewTs, [P &1 Fgrar g1 & e e Aeaqul ugd |

Q5. 43 g¥ & I£=Al BT qui B

ANS 5 38 T3, 174 3R 187 Tdlec! & JRIT & a1 AT a7f & forg v wgayuf fRren
3R FRPpfad ST UT| I8 TH faxgd e ot St AR R Hs o db gad
ot SR 38 JRIU & fafie S=IF SIR RMERT &1 GRT XM Ul IS R & & I
BEINIEERS

1. frem

¥e R B UUtie I e U A1 o1l g Sal, aRged, e, HINT 3R
TP BT 3T DHRd Y|

—@—
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3 faftrsr T2 iR Wpfadl & IR T Uiel 3y UT dRd & Sff 3= 3HfI% TUH 3R
Idd fad 994 H Aag Hdl ol

2. Jiepfas aRNHR

T WX I IRPa® ©0 I GRSHd 84 BT U dRid] AFT Offdl oT| I HaT graisd,
et 3R SitRT & 91d & oiR =7 g9 & @it & firera 2

g 3IHT S5 U THING HIA B BRI B 3R GRU Wi &1 FRIThal
DI A H HEG BT T

3. HfedTd f[as™

U8 R &I HfadTTd f[aHN &1 T SaeR vt AT S1ar o7 IEit o= $iR SR
BT SIHT B U 3R 3(UT emarstt SR Hrarsii &1 J9ed o

. T8 YA I8 YD ATAMIYRIT 3R Wi Afad 9= & HAcg Dl ol
4. eHfa® day
& T BT ITANT SIS Gaef DI fawfad & o fag +ft foear smar w11 anht faftm
SR & ST 3R ARG ¥ A & 3R GRIUTG IoHifd &1 SRifeal & g 3
. Tg 3[IHT I Ui H I[oHIcrep Ul & o darR ST ol
5. HARSH
¥ R AAReH &1 W} T W= o1| gl fafts S & o ®idl &t O #d 2 3R
fAfirs TpR & UG 3R FARSH &7 3¢ dd 3l

g 3IHT 38 31U Sila &1 T 3R 31fee foedeed M # dag &xar 4Tl
¥& X ga1 97 & forw Ue Agayul e, IRpiae® iR AfadiTd f[asm &1 Sfgva ol

2T 3 el TRpfae famm, afadid faw, Ieifdd JeY ok ARSI & 3fawR

PHEREY

Q6. 91, 9d 3R YA ufkag & Jaw ot It fPu o ard areq 81 U
YT § gl T § o Siftresi=r @t argant iR S|t &1 ga-n § vad &
1Y e ¢ ¥e1d 1 ¥ § W & e § v vy yftret v g1 wieT |
YAd & HEd BT qUH B2

—@—
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-]
ANS 0d 7 X1 ¥ e & fap # Ue v YfieT MU g1 a8 ann @i fafid wied
R dP Uga B Th JfausHe MR fHwmrd a¥ieT UaH &Rdl ¢l
g § ¥0d & Hed & $O BRUI
TIHAT:- YA T SRMHEAS 3R AU ® g
frwrr:- < gaTs a6 SR oI I= &1 gaT | e ! gl
fafaerar:- Yaa At UsR @) ¢ 3R g fawew UeM w=ar § o fafid soie 3R
NERIEIRNERE RS
UEE:- Yo o & T U e wial B SiedT
RET:- X AT S0eTHd TR B
qded @1 9¢aT:- Y4 Yded &l 9¢1al o & il SIiedhar YA Iard |
TOTIR: - YAd e SN H ARdl ARl I AR UG Rl ¢
Yed §RT Gde &l 9grdaT o+ & fore fbe 1w v

e BPbell B UH:- Iod Y Tbol U HRdT g foH ulkded, a3k
T Rl B! aE WA B

fa=Iy ¢4:- Yod faRiy wies ¢ 9drdr § S Ao tded R &1 HaR dal g
qdc &1 9¢1dl o1 & fill SRedal Sifar I |
qded § Gafda st 3R Il BT S|

YAd Ged I H Heaqul YT AT §1 I8 tded! & forg uikded UeM #xdl g,
qdc Udbol UX Bl §, Tded &l FIdl odl g, ISR UeT Hdl g 3R 3 faery
o IRTEH T g

Q7. POW (039 31T o) R U Hie ford |

ANS 7. U0 3 R, HRd P U MR TaoR] o § Sl AT BT AT 3R URd
F 3 fewgl & fafts Tideal & A1eaH ¥ U UHER 3R T8 I USH Bl 8
g ¢ YR YAd WHUH Td Gded A (3SR gRT Terferd &1 ot |

—@—
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]
POW T TH S TMMa! & I o a1 g1 T8 ¢ 1982 T L& &1 718 oY 3R ad
T I8 YRd # Wied & Ja8 AT TSyl & J Th 949 75 g

POW ¥ 23 feadl § FoFH T Tdeh T S1UAT 33T A HRIT ISR ¥ Se! Iqfa
3R YAl &I SNidl g1 37 fossl H RSP foRaR, TR ST, 3R 3

3y Gfaurg &

POW H I HRA I1d AT DI Wy HioH, faRiy g/, iR o= gfaemy off
EEGIR

POW YR &I I HT U AR 3HT UM &l g g 3 ANl & fad

THeH Tl § Sl AMER I BT 3IHT HRA gU HRA DI TG AHid 3R faRmd
$T UdT T I8 o

POW & §R ¥ $ JAad aA
gg ¢ 7 faAl 3R 8 dl &1 a1 R Fdadd! g
I8 ¢ SRR, IAR, FeRTreTTe, Y0RIUR BT I, 3R 3 R BT GRT B ¢
39 o § I A1 BT WD B! SHfF B
Tg ¢ T R & el & s Ay Bl

POW YRd H Wicd &I Femal o d Fg@yul YfHdT FUTAr g1 98 ¢ YRd & faftE
Tfes -yl & gFT WR & Yded! & I O dRal g

Q8. Uded AUy oI fF gW 3 WHd § fay &t a1 d YRa # ¥ I fawlya
g e oft foeft = forelt = o g ofiR wies yRa ® gu=m His[g ¥e1 8 98
R P sy adi g1

ANS. T8 ©Y foasa T9 g & wier sogum, 591 for g9 36 9 § MRA A R I
faem R gan dfd amT iR Wied YRd § gARN Hiolg 6 &

39 §1d & YHTIT
URIE Td

HyRd H il g &7 U e 3fde™ W Bl
T e il O fb iRl 9T, 3R gRGT St ImE Ha U
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Ui o1 # Y IUR $iR a1forsy & fow amEmg giar o
I 3R Hall H I 3R Y o1 gui fHadT g
G BTd

SXATH® JMH & SR, HRA H &5 WRS| R AHhaR] P FH0 g3 S Wedh! &
3{THYUT T e & T

qepTey HRA | t dief amn it o

nyfae o1

19} Trared! & fafew 3 YR A ¥ad iR st o1 fHAfu far, S92 amn A =
g1 |

208} TrdTed] § HRA TRBR 1 Wied & g¢ral ¢4 & ot &S ugd 31
3T YR AT & o Ao Tefed =il & 9 T g

g He1 Tad giT fh Tded sraur YRd # St Aisg et o1l Im 3R Tded YRd
H U AiE 38T § 3R I8 3 Hf YRd & o v Aeayul 39T B

Q9. T HARIT & TTeA" | Wied 61 glauran &1 ary I 82
ANS. I JISHT

I AR I &1 ASHT 91 § Heg Hd § orad IsH, o, gled, 3R g wial
@1 g iR B

d qded! ! Bfd 3R Foic & IR I HAHH §1d ¢ |
o o IS SR e &1 U HRA H o Aeg Hd ¢
2. GHET AHBRY
T AR Ted! &1 faflrd Tefer wid!, Tfafafm SR el & IR § SHeR! UaH
A ¢
3 Yt & wg xpfa, Sfa-Ramsit iR wier & aR § +ff SeR) 24 7

—@—
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3. gfd

g Ay faftre udfed Jarel ok Iarsft @ i H Hag #rd § S b IsH, 3,
gicd 3R R Ridl &t =

d qded! ® Fad Jed 3R Wial U & § 7E¢ Hd g
4. Helddl

T HeAR THT & SR GUed! &I Tgrdl UaH HRd ¢ |

d forelt ot TH a1 e, &1 80 B H GG DR © ol G| Dl I & GRH 8l qhdl! ¢
5. FRAT

I AR Tded! Bt JR&M YRR B Bl

d qded! ! JRI&T I 1 & g fowy iR el <d g

I AR Thedl & o U Agayul Idl UeH &xd & | d Tded! dl I &1 Aol

§MH, TSR U 3, BT B, TeTadl U HR- 3R JRFd |1 H Hag od 3.

Q10. Fe3AC HIHTET & T § 3@ BUYER TIIGR 3f¥ SELLER fashar fomm faedt
AETdl & Y IaAd B IPd & 9P a1 W a1 Aeadt wieq uaay &

fore && wradHq 82
ANS Ze3AC HIH 1T & g H WRIER R fGordr e a1 &R 9dhd § did- ael Ay
e e & forg onft off wraetic €1 U8 $% BRI g -
fORIoraT:- I ARl &1 tded I &1 18- I gidl ¢ | d Wied| ! garad fadbedl
3R Wil Bl ge | AGE HR Udhd gl
GRAUT:- TR IET D1 Ao I R T B B Ufehd B 3 a-1d gl d
Tfed! ®I 9l Tded Idre 3R Jarsff & g &+ & AGE Hd ¢

Y $t TOd:- IJF AR TPl & JHY Dt g9d PId gl 9 TWed! & faw gt
Wﬂ%f(search) G?ITQ’WTW%I

fyaTtoan:- T o Ay g1d €| d Tied! & a8 YMAfdd ovd § [ 3 ST
I & o wakaw qeg 3R Jar fid|
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HRITT AGT:- TET TR TAcdH! Bl G Tal UGH HRd 6| d Tded! i shexdl
3R Il BT U § 3R I§ 3D a3 & TR I HRIHH §H o
TeE X B

I AR G gaurd & e Heaqul Yf¥eT AHTd €1 9 W] & ar &t aieH
S, T HA SR AT BT 3G o § AGE HRd ¢

Q11. UdeT gl &t YfireT & 82

ANS. TdcA TR Wedh 3R Tde a1 erarsil & oid U Jeayul del ol d Wed!
&1 faftd Tefest Iarel SR Jarsff o fF ITM, ¢, Bicd 3R e=HT ®Ial & I,
TG, g B 3R 31 3G o § AGE B ¢

wieq aaRil 1 YfreT § Wi §:-
ATAT - e Ay G| & 3fd 3R Sole & SIUR I HRiHH §H § Hag H3d o
AHSRE:- Ted TR Ted! &I [afie qder Ridl, fafafdl ek syl & IR &

SR UGH I &
gl T:- Wied Tery fafirg wefe Iare! SR Jarsit &1 gfd1 & Aeg oxd g
HETT:- T HERY I & SR GICH! DI Fgradl UaH HRd g |
GRET:- T A Thed! ! JR&T IHd ad |
Q12. LCC &t Y& & IR ¥ ford|

ANS. LCC, 1 TN-PIE HRIR, TIRATST HU-aT g Sl HH fhr1u IR gars I U el & |
LCCs = §aTs I &I Y BBt Ia1e 3R f¥H T &l ISH WA | I&H
ST gdTs I I | Hifd o <l g1

LCC BT YfAPT:-

4TS UET P 3P fHwradt §9MT:- LCCs 7 818 I &1 3% fPwrdt I
3R 3Hf¥F AN B! ISH U H ey SR gaTs I IANT H wifd @1 &) g

ufogyf Y gerar 3T:- LCCs 7 garg I I H ufawgei o1 derar four 8 oy i
TIRARA Sl &1 30 fHIE 3R Jarei § YUR & & o7 AR g1 usT 7

—@—
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U SR} T fAATUE- LCCs 7 U SoiRY &1 Aafur fBar g iR 39 @l & ISF WA
T F&H 9911 § S Ugd gd1s I &l T gl 387 Jbhd |

SATR oI~ LCCs  §aTg AT AN H ISR Jiord fod g

YRA H LCC BT SOIR doll ¥ 96 81 81 $8 WA LCC H IndiGo, Spicelet, GoAir, 3R
AirAsia India T 81 LCC 3 HRT gaTs Tm I | Hifd @1 &Y 8

Q13. Farg f& IRCTC (38 3MR.H1.¢t.#f) frg uepr ¢ # e &) gerar ¢4 # ufehg
FUA AMAAE |

ANS. [RCTC Wi &1 §grar ¢4 H Fufafad ver ¥ gy U § i 8-

faftrs yR & g3 Udet:- IRCTC fafiF UHR & TR Udsl UG &xdl § oY [ T,
ofaeTRie, aefie, 3iR wie|

fPwTad:- IRCTC TR Ukl frwracdt gid 8 SR fafta soie & forg Suasy 8 g
FRAUT:- IRCTC W Yool YAUTSHS BId & 3R I &1 Tt GRS &1 e @d g |

fayaar- IRCTC Te fayeriia e § iR a1fdl & JRiAE iR Jue I &1
3FYd YEH HRT B

faftr Arerdl @ SFHeRL:- IRCTC 3/U-T dgdge, Higsd UU, 3R A Hifsar &
A1eH T T & IR & SFDR! Y Hdl g

fagmu= 3R U=R:- RCTC Gded ! §gra1 a1 & fou fafis yeR & fagmus 8k U=R
PR FerraT B

. AP Ghe:- IRCTC YR 3 aTel faa=it qeice] o forg Hi gX Ul Uar &Rl 3|
IRCTC & $F ANBUT g3 Udve
YT GRI (Bharat Darshan):- 98 ¢X Udhol YRd & [afHd Te R & HaR HRdl g
¢ T (Pilgrimage Tour):- T8 €= UdhsT YRA & fafie efties Rl &1 ok BT g

ATRI® T (Adventure Trips):- I8 ¢ Udhol HRA & [AfNa AERIE Tde Rid &l
HaR HRAT g
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-]
IRCTC T & §gIaT o1 H Hgayul YAt 41 381 §1 78 fafid UeR & @ U
TG HRT g Sl ], gaumsmd 3R [y 81d g

Q14. UM B & Bl UId HRUT 9154 |

ANS.

1. QNS i, T3 YW, 38/ a1 39 ®IH &1 Ypid Gika- & oIt Im=T &d ¢l

2. QN fay™ & fore amn #xd g

3. QN fafecn SExa & fore e &vd g

4. A RAeE IR & A€ I HRA B

5. 90 GRd S & T IE 1d 6l

6. (U 30 Y YD B & foIU T HRd gl PEOPLE TRAVEL TO KNOW THEMSELVES.

>
>
>

000’000

L)
L)
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gPIS-3:
e IdIE- |

Tourism Product-I|

3.1 UR<g (Introduction)

& T 3T ¢ b 9IF S g1 &1 YHT (Sightseeing) R & dl ®al - dal S GRS
@’cﬁ % oY fob Wifde o WW fa=roar (Specifications) & =0 H Udh 3 Sfd g
! firadl 31 38 IR ¥ 99 gH S R &7 YA PR § a9 gHB! I8l Bl Hifdd
(Physical), FTHINT® (Social), HRpfdd (Cultural), STAdg (Climate), TSl (Soil), UTdhidp,
ggfd (Plants), 3R U] St (Animal Life) 9d & Udh 3l 3R faQy =u I e forear
2 3R UEl 99 U WM & g VH J A9 g1t &1 e g7 IR B O v # anfifep,
grTfore Hfa-Rare, TR, AR TfAfafiar (Entertainment Activities), ¥R Aedd
(Communication Network), HINT dll (Speaking Skills) 3R APl (Architecture) , 3]
(Religion), ARSI 3R ISHITA® TGRIT (Political Systems) 37 T+ I fa=ioamd a4t § 137
‘v'[‘l-ﬁql:l_d@f(Parameters)Wwwmﬁﬁww%ﬁ%mmﬁm
IRy B & HRU TGN Har g FoFd Hifds iR IRFfaw aRvan yRd & gfar &
3T =N I 3T g1 T gt fawant wfes (Tourism) &1 favy sneyur g1 fo9Y U8 83 91
U Tcdhl (Tourists) CARICILGECEGI! %"I

3.2 Uded SHIeH (Tourism Resources)

foaft +ff = @Y Hifde Td IiRpias faRvan € SU! aRdfde Yuer/ TUfT (Real Assets)
gidt 81 a8l & Farft nazgear ues R 9 1Yl &1 IuanT Afd IR A &R Ihd gl
forelt RIF &1 Hifded SR TRpias ARvdid 81 39 ®H &1 faR9 s § 3R T8t e
Wieq (Tourism) & YR I7d %I JfYpaR AN fopa olilg & fafes daret (Resources) Pt
TRIET B 3R ITbT THT PR & [T THT (Travels) FIA & 3ATONT e GareT ol
ATHYU Tfgd W AR g1 g1 gded I & ST fHu oM arad 39 I & gded
ITYF (Tourism Resources) Hgl STl %I

I QT 9N Yed AU 8 Ted IdIE (Tourism Product) T I 3TaRTH dd | Al
e I (Tourism Place) TR Wi IHTe- HING ¢ | T A= & 3R 31t R
T
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3.3 Uded THIUHT & PR (Types of Tourism Resources)
T IHIeE! @ A IR WR &l WHgl 8 aiigd [hdl ST gdhdl § g uded dueql &l
B &7 § 9 & fore 3 fquifra fosan mam g

1. Natural Tourism Resources (HIQ)Ir?IOb e TI1eH)

2. Cultural Tourism Resources (TR T AATE)
Natural Tourism Resources (WTFfa® Tde HATLA)

Y T Y € off Wpidd U ¥ T ardraRon # e ofd
g Sl UIPpfdd U § UM o gRT qaTd® qRid 9
&mmﬁﬁwﬁ%@@%-

() oIEarg (Climate):- STAdTg ¥ Iy I UHR & ARH
4 g ol fbdl ®IF W dd AT T /a1 81 PO Ml S
&1 TAarg TH gidl © SUMY d81 STAAR UR TH Igcl] Fetmemsrrs i
%I&meaﬁmﬁ?ﬁ%sﬂﬁna@&nﬂ?ﬁ?wa@@?ﬁ%luqc#fr\mqlg
U AT ST FRAT ¢ o & B TH 3R YU a1 R & AN B Giedl ard R
Y 38, ThIa RS/ UR gHAT 3T I g

(ii) afife @Eff (Scenic Beauty):—w Aicd & Aaas %
fpdll M BT V41 T S Uiplaid ¥ F Fax AR P 2
ATHIE B $9H UgTs, UeTiedl, Hrfedl, 3fe wnfhe g1 (§ i LS
TP 5| I I U TP UTTS, 3H BT a1 b aNT [
el “

(iii) Y- SMPTaAT (Land Forms):- S& STHIH BT SdTs-aTs ¥ Galerd A= Sepfadr st
g d 3¢ WARY Hgl IIdl 81 30 $Hd - $d Udd, F&S -WES a1 &3, aral
CHIEIEICREICIE
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(iv) g dc 3R Wﬂﬁ éﬂﬁ (Beach and Marine Areas):- YHg dc fooa HelITR, dHx
T} 3Mfe & e & fh-IR Hs Y- SMpTdl Bit & okifh d, oK, Hahs TS |

) g9fd 3R W9 (Flora and Fauna):- 37 3R Sfid HH: UY 3R U 97 St
(Wild Life) @ T&ffd (Explain) ®d g1 39 s &I YAN IRR TH HIfS &7

(geographical regions) & WM UIY 3R Ul dg g &1 Hafdd w1 o oy foar
ST &

Plant Life of Particular Animal Life of Particular

Region or Time. Region or Time.

(vi) a2y q’ﬂﬁ@ﬂ'ﬂﬁ'ﬂm (Speaal Environment Features):- $HH $d - $d Ugls,

ST, Y-AFMH T, 1Y, WTs, Wfedl, TH IR 3R SaTarq 3fe miafafirat
gidl 8
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(vii) T 3R &0 & (Park and Wildlife Animal Area):- Eﬂf{ ?T@Tl 3, 99 SitaH
3UIRTY (wildlife sanctuary) 3R dTeR U 3fe SMd g1 T W dR WR fHdT faww
Ted & ¥0 T Wi 8Id B

m e dary= (Cultural Tourism Resources):- T Iqreq et uder = ot
fafdy Tepfa @l Tefid #q B
(i) T (Arts): 30 Id (Dance), THd (Music) 3R ATE® (Play) S TR &al (Display

Arts), IEECRNII (Paintings), qﬁw (Sculptures), NING] WT\@ (Fine Arts) RUIEL] %I Eﬂﬁ
BRI (Handicrafts) i Tnfid %I

(ii) dfa-Ras sk TRURTY (Customs and Traditions):- AT 1 WO dg % fora dgd I
QT 9gd IHT ¥ R 371 IR & | T8 SATeIaR anll & feT=ai # e giar Xedl g | R4
&1 Jfar 3R TRWRTY 98 TG (Prosperous) § o Hfex H ORI ¥ Sd FaTaT, THRBR

Ry IS '1;-
St sl

(iii) ﬁﬂw 3nfde nfafafiat (Interesting Economic Activities):- fedt & ot DS

feaeg enfifer nfafafRT gt € S fb I/ 3R TeR & a1, STal & B9 B ardl
ST BT U, ?ﬁl GCEIED (Agriculture Techniques), Rt 3fc
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I
i % 7 24 “‘HJ,« '”‘#L Miegesm, |

‘ «’ S A N Wy bt

(iv) Teoraeg Tedt &F:- I8 &7 T arad b e & SRu & &7 9 & s &, e
3R SUTR S B &1 37 &1 o 2T Aiet 3R Hel ¥at Rew St giaensit & wmy

ZARG, YS!, gal 3R Yad f wied &l 9grar ]|

3.4 Tded JUT¢ (Tourism Product)

Wied IdTe (Tourism Product) U ﬁ?ﬁ EI| % o Wep! B Wed W (Tourist Place) Pl
AT & oY O=1 BT 1l &1 S STG AT o AR RIM & S(elal 3= RIFl IR SHadi],
3{Te, Ui a1 TS SRexdl I QR d & S Uded Sdal & =4 H ST ol ¢ |

Qe AT U U AW § 1T 81 Wed 3 TR SIS & JHT ¥ AR THT b SR
3R TR AU S d% o Thd gl 39H g & AT AvieR S1Te, oI 9% dc a1 JUgiead 3R
g Bt AG B4 ardl div, oY gled 3R gRag ot Il 2nfid g1 s9d gg +f enfira
g fb su@! and food=t § 3R @M 3R FRSH & o o1 =1 g

od g4 foaft I R ST @1ed € a9 86 U & ol U HAeigR SRTE I+ 8ldl & | 81 I8
T BT fo §1 81 ol Ugd 9ohd 6, 89 H8l Jo71 SR g1 &1 TIfafedl & Javd 3|
I W A S $© H Hd € SUH U T §Id ¢ oY a9 U7 gals Slglel &1 aTl, gled Pl
feb=ra, 3t <ol 4@ & oY fespe SR Ffdl g @il

Tde S & 9eh (The Components of Tourism Product Includes)

ATHYU/ Attraction:- I§ Aol ol TICH! DI TH TCH A B 3R AHT BT §
SRife droEd, digad dd, gaT offe |

'\ﬁﬂTﬁ Gﬁ? ﬁﬁ%ﬂﬁ (Services and Facilities):- T ar @HT\Q G?R ﬁﬁ%ﬂﬁ % o e =
IR UM gt § S gled, Y&, Rt Ja1, Hel ¥d onfe |
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. fpame (Activities):- ¥ I Activities S Had Whdd Yexal 1 S A & SfATdl
e ®Id W B S arelt miafafiat gt g

Jalerul
3THYUT Attraction

'\an'?. 3 ﬁﬁ?ﬂt{ Sl Tfafaferar Activities

& Facilities

doied  (Uhed I9IeH - TUed aigdl & (Ol Ul gRee Tgs, "R axgsfl

Wi 3R Fipias)

a3, fcdhe IR, gRé&l 3R Bt @Hﬂ%[ (Souvenlr Shops)
IReNT AT, FHERTT, A TNBT  ghM, wze TS
EH(washrooms), T34 dl8, ISE UMW,  UHY/AMeA
H%W/W(brochure), (3 & fomiy UR?TE_'-D Hlel
Skfod, Ucd UY, USRI fadd o & o wid onfd |
gfaer, fadbdimar ard ann

DI Gfdul, Twodl, TREU

(conservation) 3R E’ﬁ'ql?ﬁ

sffe|

3.5 ad [ {3t I [+ C| ﬁ'&ﬁ'ﬂlﬁﬁi (Characteristics of Tourism Product)

oY gt g udr grdr g b fodt avg a1 axg 1 38T (Unique) fa=isar ar 1orew € 3R 98
I SIS U faRival & fo 98 Ul Bidl & I8 faRivar a1 qura fobeht =iel & forg famiy

gidt g1 I UBR gded IATS (Tourism Product) 1 faRiwam fRafafad g -

1. e IdIE Had Tidadl IR gl Iuas gl 3 Th S I U] VI8 IR el farg

T 9hd g STeIU Gdch! BT I RIM BT SUHNT B3+ & oW 98] IR Iuasy g1 3ifd

3aRIP BIdl

2. Wfed IAIE! (Tourism Product) @1 Tded (Tourist) WRIG R U4 1Y TR U9 T8l o
ST Jhdl § 98 Had Hic! I IS & =0 § Yde Idie) &I Ie gt Y (Tourist) &

Uy 3§ gdhdl 2

3. T IdIel (Tourism Products) BT TG Gdcd gl Bl Gobdl Sidifdh oI 3T deTHgd
feshe AP 3T TN ) BT Hddd Ig gl fb dreiHgd 3MUaT g

4. e IdTE TIed! (Tourists) & 3IHT TR dgd (R 814 8 3R 3T IS (Product)

DI UG & TR P AGAT §gd 4R d 81 ol g
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5. Tded IMIG Bl 3T TUTRd 6] HR Tdhd 34160 & iU Bls oM -5 facal! I Jag off
el 8 39H dad 100 H ¥ 80 Ui 1T g2 § a1 83 20 Tl BT JH9H Pl HRUTS gl
®I S Thdl g

6. Tded IdE AHAMRF Had Yded & gHdl W R 84 § 3afe uded &1 AT 9gd
qfewd gl

7. T¥ed G Wed! & ol A gRT JedT BRI SIId ¢ IS I8 Sfeies ann wR faiR
FRA § 91l 3¢ IUAS BRI g1 IaTeRU & fad 39 foedt for R Ui SR g7
D1 T T ORIH 3T s Hed BT g1 a1 T8 H fod s &1 YfHeT 9gd A8d
g g

Intengible

Absence of Psychological

ez "TOUIFISIN e
Product
Risky Composite

Product

Unstable

3.6 Tded ST Pl Tiffeor (Classification of Tourism Product)

qdeq IdTG] & 390! faRuarel 3R 396 gRT IUTINT fHT 9H ard Iq1emi & YR W
g fhaT S Ah 5

(i) Natural Tourism Product (MTHfd® T IATE)

Lllcyiaw qded I (Natural Tourism Product) ¥ AT T
AAqds 3 e Rid SR Rl F § Sl Ui aiaRu g

(Natural Environment) & fide I3 g 3R @NT 3%
e & U 91d § S9io 3 ®IF Widhfad Wed &
foe At g1 B

SGIERUL- A-iidre i, T A, Mar & IgE e,
HIR & 96 T g UGS, TMal H GUINR SRAT, SR H YR IR enfe |
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(ii) Man Made Tourism Products (A4 fAfHad e I@rQ)

Ara [ wied IdE 9 § S 7Sl R 99T U § S SUsTad, S, ¥iF urb,
Hed G'ﬁTTIﬁT (Ram Mandir), Wa&: (Folk Dance), FITﬂH BW@IW Ad \ﬁ??ﬂ%’l’\’
SR i e T S |

ISTEIL:- dISl Hed, 1d foer, sfear e, T3 focen |
IS JUBTAT (National museum), TSITS BT HTTS],
31 |

(iii) Symbiotic Tourism Product GESIELD W 3JdIq)

Tgoid! T SdE " 98 Yded IdIG § Sl Wdhidd 3R A JeHT B fHdedmR Sl
g1 UPfd A Mdhiad Ta1eH I FHRIT § IR AFd A gt aid 3R gfaurs 9 55
T R I e R TH GERd 3R Ried gfeq Idg § ded faar g1

SGTERUL:- R UTep, JFIR WIZCH, avqrvﬂa&rqumtr Hﬂaﬁw T IS SANG |

(iv) HTE'E-GH?-ITW e Jdl¢ (Site Based Tourism Product)

HTse-3MUTRd We SdTE:- I8 U UHT RIF I1 A13C § S5l 4 T a@d W Th
3T ToRT I Bidl & | T8 HHa (i a1 widhfas t 81 Tedr g | i &1 T Wige-
3TYTRT Tie TG Hedrd ¢ |

ISR SIgaHR H i, fRAred dige, dieit Id B dTol Hed —iar fears & are
R, FATHHART T A 3G |
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(v) Event Based Tourism Product (ﬂE‘IT/EaE' 3nuTia wdeq JdIQ)

geT muTRa/gde muTid wded Idre:- 18 Oxy HrigpH, I8 a1 TURIE &
THR B & (referred to) PRAT § Sl S a1 I & T8 T Hg - b AT STl
g1 o Wea! 3R gl & TY-T1Y ST a1 IFa § HAT o arell b1 ot s
A g 3R HH-H A s

SCTEXUL:- UGG § TaTaTell Tded! &l g/ 3R ufayrht gHf & U & safvd
TR g1 3D, TORIE! T Held, "a71d 8 gidll, T&hx hHd hiead, AYRT B

YRA & HEaYUl WR® Yded 3dTE (The Monuments of Important
Product of India)

(i) CTSTHE:- BRI 1 3T Uat Bt aig § doved | «
FIAETITE T 1631 3% 4 U 1648 W & &
TRT H The IR F §HR IR g1l T8l W)
9gd ¥ e (Tourist) 3 ST 3MTd & |
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(i) AT fHT (Red Fort)

g I IHR T 1638 ST B R Ml S )T et
fR/q § T8 33 Hicx @a1 3R 108 B Sas W RUIGI15H |
e GHTe YMelgl 3 S/ o7 a1 fhar dt domT 3R
Gigd TRA (Aesthetics) A TATHSBAT (Creativity) T i
o™ RI"Q 2| HQ-‘Q(I"'I prdl %\_J‘h d4lc 2II6U16T$ NISEEIN

& TR g7 Tl
(iii) 2dT Hed (The Palace of Wind)

YRA DI AU feeedt T AU 300 fraiier g SFaqR W T Hed § ard 3R sl
aﬁ&nwﬁﬁﬁhwﬁﬂa@ﬂm@%mﬁwﬁw%

(|V)E'Uf'l=lﬁ?' (Golden Temple):- T3 Gﬂﬂﬁﬂ?ﬁ@ﬁ%l Hﬁﬂﬁ?ﬁ%@ﬂ?“&lﬁ%ﬁ%
A Y S SGT € 98 99 & U g 9ol UulE, YR § 999 URig 3R ufam R
TOERT &1 3HaMR & T 93 AHyul § J T g1 off gdfeR g, S wauf d#fer &
T T ARIER €1 SR U Sefdd &g W g1 98 Rig ST &1 Ja ufds TogR1
g1 10th TUd RRa Toaff # ¥ Y T IHeN Aifed 7 1581 It H I8 TIGRT 3R WG
ST T Sel gyt @RT oA R O |
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3.7 Qdc®h IdTG B & T (Protection of Tourism Products)

s (Tourist) e IdTG! (Tourism Products) Pl GE- B %’Q SITd % EGl e IdTG] B
TG AT 3R WA W@ ot RieR g9} § aif Wied SR RIFG AT 1 39T
e & T | T Wied IdTE §gd HA! BT 8 9 I R & AT (Income) FT (Source)
off BT & o) 981 & ATl &1 1 AT § TN 91 I8 § B ofd 39 oNTg R Uded gaq
3T & ATa8ifdH economy 51g SiTd 8 FEfeRaa aTdi a1 e
TG ATRT S -

1. IHARD! (Monuments) T PS feRgT =18t =gy
954 § AN THRS] W 30 19 31 forg omal g

2. TN ®I 981 HoaM BT TN AT 13T
3. 98I YHUH Tl BT Ay

4. RIR gl BT AUl

5. Y Afa- Raret SR WuRTeT &1 THH $HRA1 A1y

AR Summary

T® o T HIfdew 3R IR e gid € Sl Tded o e Agayul § | 37 quft dmest
@I IdT! H 8! Sadl off ¥dhdl 8 Al Uded [afia Tded URIHRI &l 3HT B & (oY
faftre Ridl R I 8| Tied 37 UG &7 3IHT HIb U AHI, e, 4fHed 3R
ARG SReXA! B! QT HRA © Sl THE ATHYU & 7Y H HTH Hd § AR Iokd I
IR gl 3 arelt Wifigdl & forg 39 Furedl Bt YRam 3R IAREU AT Ted! 3R R
ART G & fog g8yl g

JHIT Uy (Review Questions)

Objective Type Questions @Eﬁﬁ‘ﬁq UPR & UY)
UY 1. e G BT R0 B T &I fha gl § 35 dieT I bl 82
D, 1 g 4

T 3 9 2
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Uy 2.

¥ 3.

Uy 4.

¥ 5.

U¥ 6.

UH 7.

Uy 8.

UPpfae wed Gare § i a1 fFufafad e it 8 goa @2
®. HICWEMDY, BH, 1 G, Sadry, Uiplae died, Y-3piadi

1. fpae faam, eefifdom 9. AW 9did Uu, W%d

ApTad Ted WA § S-S & T Bt HaTg WA 82

®. I, Siid, SR Ale® F. 'HHAE! (Kimono) T8 &1 UHR
T, OH (Rhythm lovers) IR Iy °.  Ifid 3R Whied
gfa o Sfta f5d defifa #wa &2

®. Sy 9. Ry giforl &1

T U SR U g, fafoerer

yded § frw - npfaai &gl rdn &2

®. Hd-$d Uad 9.

7. HERd BH ERECGIICEE

Tpfae whe & o1 T 3THYr _ ghaT

®. S bed W, el died

T ECHH g, I @I gag

UIpTae qded SaIYd § Si-41 fdwe mfdre 78 giar &2

. TR AC SRS &7 W Y-3pfaa

T BRIy g Sdayg

et T (Tourism Place) TT Bl §?

. T UiaRuNg TRefT faan ST § W, e Wed AN ad §
T S $Id GRpiad MR ¥ IRREd e 4. o Wed IdIE UgH Hd §

—@—
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U4 9. Wied IAE! § S-S A UePh A gid 82
®. Pad HARSH & gaied 9. R arfife =

T S 3R R ¥ 3y, Jard 3R gy, frany
U4 10. ‘dIoMEd Uded TG & fhY UTH BT ISTEVT 82

®. Il 9. gfae

1. uRaga q. STHYT
Y 11. ‘e gde SdIg & 3idita frd Joft § amd 82

&, HARSH 9. URagd

T fear g Jad 3R gfaerd
Y 12. gded Idre H fHT T 32

®. uRagA o, fRram

T A SR gfaug g, foan
Y 13. “WRTE! A Held” {69 TR & wied IqTe &1 e 32
®. WPHide® T IdIG 9. Tgoldl Ted IdIg
7. g (A wied Sare 9. gde enuiid wied Idrg
Uy 14. dS e [6 UHR & Wied IdTg &1 | 82
®. HHd (fd whed Jae @, Igeildl gdied Idre
1. Uidpide Wied 3G g, gde JTUTRd Tfed Idig
Uy 15. “Atara g f&d yoR & gded Iarg &1 frwar 82
®. Ha (AfHd wde 3arg @, 9ige YR wded Ide
. Wgeitdl (symbiotic) Ted SdIG €. WIdHidd Wicd Idlg

—@—
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U416, Uplde uded IS Bl
®. S Hgd W, TR HHA (Camel). hRead
T RPN °9  Tdl & Jg4Ig dc

WY 17. _ U ggoitdl gded 391G g

®. Pl AR Ul g, WId AeM &1 Qe Al
T IS Hed g, a1 & L dc
Uy 18. U A4 At gdes sarg gl

%. oM Pide T U G ST ¥ guid

7. s facdl § UPY WU (Museum) €. $RAR H I Y g UBTS
U¥19.  UP gdc utRd wded Idie gl

&, sfeAe 9. 3fgHCEIG H UcreTs]

T, A S g, fomrey uise
U4 20. TP A1ge AURa wied 3@rg g

®. WRE JA Welgd W, AAdid 3hd
T SNaR A @R 9. U A
Y 21. "Tgolldl (symbiotic) Tde SMIG" TH UH IUIG P gl id Hal g Sl siisdl 8:
F. UIPpfad 3R ARGIAD G 9. #a g ok uiifufae gefes Tamem
T Upfa® R AFd Fffd 9arem ° OeRie iR aikgiae T
Uy 22. Wi gl @1 b Avft & wugTer™, AW urd iR e WIRS wmfae 82
®. UIPHfae qded IdIg 9. AFa [Affd wieq 3
. ggoldl e Sde g, rse YRd Wied IdTg

—@—
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U¥ 23.

U¥ 24.

U¥ 25.

U¥ 26.

Uy 27.

U¥ 28.

¥ 29.

39 e I ) T HgT SaT g ot fht Ay Arge a1 wH w® Hfga
gid 8 I Ted! (Tourists) ¥ T Te Sepd® T4 A1 3HT §11d 3?2

®. UPHide T IdIG 9. Mg Mg wed Id

T gEWEed Uhed IAIE U A5 YR Tded Ide

Frafafad fawe 4 | #1991 aq9 fAftfa ydeq sare &1 Iereur 81 82
%, ISl Hgd g, o fbar

1. S gha g sfearie

Frafafad e O 9 #1991 Jeeid wieq IdTg HT I8 0T 8] 82
®. IR I3 9. g4l Ut

. AREd Ui g S 98d

T R & g fodl faiy M= W 91 82

%, aral 9 e o fow 9. i Wied Idme! B 48+ & fag
T IUR G HICE S W U uRaR a1 gl ¥ e & fog
qfe IS DI T9TT I@T 3R WA HIAT RN o< 82

®. JUCHI B gl e & foru T WUl §gM & fog

T WA IIEA P IR DI I IRA S AU 9. Tidd & fau Ioa Iad
& & fog

e Idrel #t YR o Afae RrderR) frae 82
&, WHR! ABRT Bt W Yokl 3R RIHT AT Gl &l
. Had RIFE™ A &l Y. Had Gdcdh] ot

Wﬁﬁmmmwm%mﬂ@ﬂﬁmational park) A 1

YT I1eE?

F. HRS WIS 9. W& & o ffdehHur 7 HRAT

1. TSy ®MET ¥ Wwiet 7 @ g, OTeh GRI Ua &I T3 giaemaft &1 SuanT =
AT
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UY 30. VRS IT AP S § 1T Hd 999 Thed iR R afda a1 4

AER HAT dIeW?
&%, famret e A 9. dRdTel 4
7. fSert guf U 9 g, fomr forderd §

Subjective Type Questions (ifére srare)
Short type Answer
Y 1. HRd B! UM Uqg Hfde fa=9amd (Physical characteristics) SaT34 |
3R, URd &I Urg g9 Hifds fa=ian-
fRHTCrd Tdd 44T - K2 mt., PRIGRHA YT, o ST, =71 Uad S|
2. Riy-vim &1 A g, Riey, 71, 94, Serga afear s |
3. YR IFRAH: SRR, ¥d & ¢Id i |
4. GaDHT BT USR: YR BT GI&oll YTl
5. UfdEft SR ydf are: ufyeh ik gaf 9t & JuHiaR|
6. THzdc: 3SHH- FPER, degy anfe |
UY 2. HRA P Ui IA) 3R I ATl H dielt S qreit Hrure & 91H 9adge|
. HRA & GId o 3R HTOTL:
1. HBRIY - WA
2. Ui\ e - St

3. affeHrg - dffd

—

4. ORI - ORIl

5. Ul — GoTel

—@—
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u¥ 3.

e Iy (Tourism resources) BT HT Hddd %’7

Ocx.

U¥ 4.

Red Iy ¥ drgd fedt ”IF &1 Wifde (Natural) 3R W (Cultural)
faryarelt ¥ g, St tfed & faw enepve gidt & 3R Wied IdTe) T YR -1dt g

wfeq Ja1eE fpaa yorR § faurfoe fear simar 82

Ocx.

¥ 5.

qfeT TTeH J-d: Widhide 3R IRpiae dued # fauora fear S g1
WIpfad Tded ST & IS8T adTu?

odx.

¥ 6.

T Ude TTeHl o 3argRul # Sidar] (Climate), UTdh i@ died (Natural beauty),
Y- 3P AT, TG dc dUT IXd 3R Si1d) Flora and Fauna) RMHE 81 B

Aiplad qde dareH & wu1-aar i g 82

odx.

Uy 7.

{-Ii%crl?lch ieq darel | hdl, dfa-fars ek TRURMU (culture & Traditions) 3R
feerary enfdfer iafafiral wnfiret i B

AT &F F frgl 9 Fipfae JH1e= & 79 Iarsa|

TR,

Uy 8.

3D &F & o JRepidd L
1, RIHT el ¥4

2. URUR® AER

3. UfCTBTRIS ®id

qde ST & g T §?

odx.

Uy 9.

qRfe T fidt R & Tied! & o sreiid §9H & Agayul YT Furd §
3R gdeq IdTel &l 9N T & o 3azass 8 ||

e IYTYF BT FT Hdad gidl 82

odx.

i 1Y O a1 [l R &1 Hifdds (Natural) 3R SR (Cultural) faRrarsft
T g off Ted & o oS e gidl 8 SR T Idra! &I YR ST g
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]
Y 10.9de JA1YH fa PR & i 82

SR, T Y- T &l UHR & Bid § 1. MPHiad 2. ARpiad SaTeM.
Y 11. Wipfas Ted Sare & I¢evl 91T 82

SR, WHlds Tded IOeMl & IaeR0l SN Sadg, Udfdd died, Y-AHfaar
(Landscapes), 9Hx dc, dl gTHfa 3R Sfig (Flora and Fauna) 3fe Eﬁ?f %I

Y 12.9Rpfae wed Tt § Far-aa1 i g 82

3dX. Q-Ii%qvl?lch e I H Ba (Art., Jfa-Rar 3R HQLRI‘Q (Culture and Traditions),
ayT e 3 Tfafaferr (Interesting economic activities) RUIE Eﬂ—cﬁ %I

Uy 13. Qe IdTS T §idT 82

SR, Tdeq Sdlq Uh Q?ﬁ ol % 5| 1Cl?fl‘Eﬁ(tourists) P T = (Tourist Place) 3R
AT & SR O U &1 2

Y 14. WA SdE & fha- 9e® g &2
SR, Tded IAE & o Ued Bid © Sidih -
1, THYUT
2. Yaid 3R Aty
3. Tfafd™T (Activities)
Y 15. Wed IAE & geh! § A GBI IUTG fHA HHT ST 872

SR, ded IdG & Ued! H - 31 “ATHYU” Bidl & i 34T B golg ¥ Tdedh 39
R P R BT 8 B

U4 16.YRd & U AIERI & AT Idrsd |

S, YRd & U9 dER ¢

1. gt 2. 33-3d-ThaR 3. G gl 4. feareht
5. TR

—@—
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UH17. T ITe T eua g 82

SWR. Wied IdE AdH Ui 8id § Hif 98 W] &I 3U-T 3R SMHd &d §
o) goig T IT &7 A IoRd IIT 8id @ Jal b @l P SlifdeT dgdl § 3R 3T
R & MHYU H AT BT g

UY 18."\guidl gded SWIG" BT TP IGIeXVI ¢ 3R IH Fl Hgayul AT AT ¢ |

AR, VIR UTeh” T IGTEXVI ¢ og! TP R AFG - fHadhs 39 [deRid foan 8 iR
gg IIoilg & (wildlife conservation) 3R E_Gbl[ ?;FWITT (Eco Tourism) Cal Eh?\‘:lT%ﬂ
T B

Uy 19.3TI§'T|%I$ Tded ITE (Natural Tourism Product) fore ST fawaret & SR
ATHYF T 32

IW. UHfAP Wed IdTE W3 aIdiarul, 3ad €39, a9 Sidd &1 fafgear ok uiefas
Gadl Bt 3O WIRAd & HRUN SHYD 8id g

Y 20.9de® Urg fAfta wieq Sarel # w1 W ged 82

IR, Fed qHd HiHd e Saral H TiagiRies Hed, TR iad eRIgR (cultural heritage.,
IRAH AT Bt IRITHAT AR HARSH (Entertainment)d! AT St W =Sl gad o

Y21, VMG @ T g ®Id o1 JRam & forg Afde Rrer w7 &2

IWR. W Al &1 Afde et gidt 8 f 3 Hiosy ot difeal & faw udeq Sare) &
R 3R TRferd 37|

UY 22.FIRS T AP I B Y& & AT S1-31 H forart o1 o1 gl 32

SW. FRS 1 AP ITH R I 781 HA1 AT, Har1 At B Afey, Tl AHBRI

BT SUANT HAT AMRY, T BT SHHTA ol DAl Mgy, YHUH § §a-T A1,
YR HH HAT IRY, R TXHI BT I HAT A8 |

WY 23.57da1g (Climate) B IRYTYT B2

SWR. Ay ¥ A bl U &5 § dd I8 9 g arel argjed A fufedt 3R
afad= ¥ g
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Long/Essay Type Question (@d/F§Y UHR & UH)
Y. 1 Tded IdIG (Tourism product) & P! Pl IGEIUN Afed THFTST?
SWR:  Tdcd IdIE & geh! H diF Il M g S -

1. 3THY (Attraction):- do Aol & gl Bl Udh Wi - (Tourist place) CARCIRY
3BT B B

BGTERUL:- S d, HIdad §id, AYRT DI glat TG |

2. ﬁﬂTﬁ 3R ﬁﬁ%ﬂﬁ (Services and Facilities):- @TUIT\@ 3R ﬁﬁﬂlﬁ o TeT A WR Yald
CHRCIGIG

JSTERU:-  Bled, IR, SRt JaT, Al ¥a, 3nfe |

3. 4T (Activities):- HId UIHIAH Yeal &1 TG A1 & QAT Tded YT R Bi oA
areit Tifafafemy|

BETEXUL:- WA, WRIGR], <[], TgTs, YSUaR! 3|
J418 3% U Servi »
3{TH YT Attraction Hﬁm ervices ufafaferaT Activities

& Facilities
doHed  (qded I9IeH - Yded argdl & o8 Ui’ gie 88, “ATaiR avgail
TP 3R HRBIaD. &7, fedhe BdeR, JeM 3R HI gHM" (Souvenir Shops)
T R HHeRY, MIRGI G, A¥e TS
GIEY EH(washrooms), I38 Eh"/'lm iG] / e
e dls, gfad Iwl / @IE & ARy wded, wil
SI®R(brochure),  S¥iod, fdad H & T wd 31|
Ued U¥, UbR gl
EENAGICINEIRICIRS L
Ig=5dl, TR&UT(conservation),
3R Rt 3|
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UY 2. Udcd IAIGI BT GBI H3? (B1s Ut IR FRUT 1)
SWR: T IdMG! DI 3D UPHA 3R Ad & YR W Fiigrd [T off Hehell 8, ST
(i) EIT?‘ﬁ?T wieq JdTl¢ (Natural Tourism Product)

OTghide e IdIG 98 RIM § Sl g1 UPHfd ®I Yaxdl(beauty) feamar § SR a7 39
3T & forg S € 39 3 ®M Wiehfde tded & e disiid(popular) 81 8

IV - YU Ac, G1U (Island., UBTS, UeTSal, IARAM, a7 Sl @ fd 3R Sia,
THN, WRRER, A-idid 3iid, 3R (Waterfalls,, Afedl, Mal & YHAT dc, HIHER H ab
(snow. T TP UETS, Al H FUIIR FRA], SHaeR # YR IR 8|

Giy Ha fAfda wdeq IS (Man- Made Tourism Product)
AHq Fffd wdes I 9 € S Al gRT 991 9§

S TUeTerd, i, fiH urdh, Hed 3R HieR (ram mandin), T1Y & A% T (Folk
dance), Tfid, BRIed, A 3R ABR ST IRFfdw gy,

SGTGRUT: TSl Hgd, dTel foberT, 37eam 7ie, 73 faeell # AP IUBTeRT (National museum.,
OoTd BT HITTST 31|

(iii) Teeiidt yded IdTE (Symbiotic Tourism Product)

Teolld Wied IdTe 98 Tded Id1 § S UIdfad 3R AMd Sure! &1 e o+l
%I Hqﬂ?l a L«IIC{)I?IOD T (trees, water, land) B'CIFIWW% @?We{mﬁ%
3R “{[ﬁ‘iﬂaﬁ (Infrastructure and facilities) | 3% U;\ﬁ dave I i s gded 3dre H
ged fean gl

BCIEXU:- +RMd Ul (National parks), IFRR TR, Tod AHIRUT (Wildlife
sanctuaries)., QTEE& tﬂ$ EJ'IT EEIGH EWFI%I

(iv) HIgC 3nutia gdes JdIq (Symbiotic Tourism Product)

qrge-3NytiRd Wied IdTe I8 Th T -H T IISE (Point) & S8l I 84 R TH
THT T9IRT IUF Bidl & | T8 A (AHd a1 Wpfas ot g Tobar €|

IEIEIL:- SIAER | quid, fRHred uide, die- Id | drel #gd &1 Hial fGwrs &A1
P A Y, FAHAR § Juid 3nf | |
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(V) 3%? 3yt wied JdTq (Event Based Tourism Product)

gdc TYTRT Tded IdTG:- T AT T (festival)dl THRIE (Celebration) & UHR B
Tefd (refer. TaT 8 S $© oAl U1 $© T8 T A dP HAMI Il g | Sl Geah!
3R <ipl & FIY-TIY ST T IFal F U o a1l it ermepfifd Ba § 3R
S-S

JCTE I ;- 3fgHGIEIG H Udiarell, iU, IPL, Ul deds! 3|
uy 3. fAufafaa uy @ SR 9 e

&, el Hgd qEaAIfcd Tied Idg

g, for Pldc AP I T HFd [fHd gdicd Idrg
. GYRT 1 grail Teoitdt e Idig

g, HOPUR! H Jard U® 3de SMYTRd Gded 3dTg

Y 4. TARS BI GI&T HA DI S bl 82

Ans. 39 $3 IUM Bl Yobd § Sl GHR WIRD! AT AP I b1 Y& H Hag HR Yobal

e
1.
2.

3.

WRST R ferg=1, e ar sfasyur a8l &H=A1 =gy

HAR] ol AT AT 3R HARN STe & [T SIS BT ITART FHRAT M|
JdE & IR H el BRI gl =gl

Oretie o &1 SXWATd -5 BT ATy |

YU 51 AT MR

RN RECIEIICIHY

R Af-RRamet 3R IWRTSH &7 3R ST 1|
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'\‘Iﬁ Gﬁ?’ I[Id True and False
uy 5. Fafafed & foe ga/saE ford
UBTS Wicd & fore Ui Ieme g1

P)

W)  SfEHGEIE B Ui Sd U Uded IdE 6
M) e IdE Tedhi & IR R SUA ¢ |
)
9

qfeq TG &1 Wit Gded & I 8l &bl g

forelt 3=1 & it Tmed wied IdTe 8 uehd g
uy 8. fh=l urd VIR & A9 §a1sT ol YR & HedqUl Ude SWIG 7
3. 1. disl Hed

14444

2. $dd HFR
3. et fobett
4. ga1HEq
5. sfear e
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Sample Question Papers
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SAMPLE QUESTION PAPER -1
INTRODUCTION TO TOURISM-I (406)

Class IX

Max. Time: 2 Hours Max. Marks: 50

General Instructions:

Max. Marks: 50

1.

2.
3.

Please read the instructions carefully.
This Question Paper consists of 21 questions in two sections: Section A & Section B.

Section A has Objective type questions whereas Section B contains Subjective type
questions.

Out of the given (5 + 16 =) 21 questions, a candidate has to answer (5 + 10 =) 15
questions in the allotted (maximum) time of 2 hours.

All questions of a particular section must be attempted in the correct order.
SECTION A - OBJECTIVE TYPE QUESTIONS (24 MARKS)

This section has 05 questions.

Marks allotted are mentioned against each question/part.

There is no negative marking.

Do as per the instructions given.

SECTION B - SUBJECTIVE TYPE QUESTIONS (26 MARKS)

This section has 16 questions.

A candidate has to do 10 questions.

Do as per the instructions given.

Marks allotted are mentioned against each question/part.
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Iy g
3IfrddH 3i®: 50

1.
2.
3.

HoT AT &I emyd® ug |
SHUY T A ol el # 21 U9 & We U 3R We &
TS T H g% UPR & U & Slaie TS ot H Teolfded PR P U4 B1d o

faT T (5+16=21) Usll H ¥, U IWIGIR DI 2 °¢ & 3rdfcd (3fpan) g o
(5+10=15) U9l BT ITR &A1 AT

ot foriy T & 9t vl &1 98! %A | gd fhar SIHT1 =gl
G U - a8 UPR & UY (24 3P):

2 3FHFT H 05 U B

U UY & I 3rdfed 3 sifed B

iii. Pl TPRIAD 3ib- Tl gl

fow g it & SrgER Y

TS dt - AfKRS TSR & UH (26 3i):
g TS H 16 UH T

U SHIGIR BT 10 UY B 8|

iii. QU T R & SER X

3rafed 3 TP UY & I+ 3ifbd gl
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TS T TGS TSR & Uy
SECTION A: OBJECTIVE TYPE QUESTIONS

®. 9 UH Question 3ih
S. No Marks

Ql (AR P R e usi # A frgi 4 F WS 1(1 x 4 =4 3iD)

Answer any 4 out of the given 6 questions on Employability Skills
(1 x 4 =4 Marks)

Rahul is the owner of a travel agency. He started both online and |1
offline services to tourists, Identify his type of business activity.

(A) Product business (B) Service business
(C) Hybrid business (D) Small business

(g Ub oqe] Toidl 1 Hifeieb &1 Ioi Wdcd! & fy offems 3R
e GHl Yall = &I, IYD! AGHAD TS &b TR Bl

UgdH Y|
(A) IdTG A (B) 9T HFIIT
(C) BTfeie Tau™ (D) 9Y I
Il Expressing certainty or affirmation even in tough situations is referred | 1
as ___
(A) Self-control (B) Self-motivation

(C) Positive thinking (D) Self confidence

e gRiRUfeat 7 ot Afgdar ar ufos= ed &1 Fead g
(A) 3HTH-FT=0 (B) 3{TH- UM
(C) GHRIAD I (D) STATIYTT
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I Grooming is a term associated with . 1
(A) Time management (B) Problem solving

(C) Self-management (D) Neat and clean appearance

qET_ IS U B
(A) THT JaYT (B) THIT THIYM
(C) W-UdeYd (D) 9T 3R WS Iuffd
\% The is a huge network of computers around the world. |1
(A) CPU (B) Windows
(C) Internet (D) Anti-virus
3T 1R P SR BT U AT Aedd B

(A) GO, B) fdeis
(C) §eXe (D) TH-amRY

\Y Which of the following is NOT a part of the Cs of Effective|1
Communication?

(A) Clear (B) Correct
(C) Concrete (D) Close
fFafafed § § &F quTdl ¥aR & C's o1 g8 8l 67
(A) ¥ (B) Wl
(C) Feplc (D) g B
Vi Which of the following is the element of Communication? 1
(A) Sender (B) Reading
(C) Writing (D) Listening
frafafed @ 9 319 TaR ufshar &1 d@ &2
(A) U (B) U
(C) T (D) T
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Q2 |(ReueudiAAfPFI5F IS I(1 x5 =5 3iP)

Answer any 5 out of the given 6 questions (1 x 5 = 5 Marks)

Same day visitors are also known as : 1
(A) Tourist (B) Visitors
(C) Excursionists (D) Temporary Visitors
341 fa1 smige! & & =g F f ST S B
(A) e (B) SIS
(C) YA (D) ST SRIgH
Il Which of the following is the component of tourism? 1
(A) Accommodation (B) Inbound
(C) Outbound (D) Domestic
frafaRad & ¥ ®1F-91 e &7 Ue® 87
(A) ST (B) SIS
(C) 3MIeSTIS (D) T,
11 VFR Stands for. 1

(A) Visiting Friends and Relatives (B) Visiting Free and Relaxed

(C) Value Friends and Relatives (D) Visiting Famous and Recreation
U 3R (VFR) BT TqS gl

(A) Gl 3R R=AeR! I e (B) ST SR g ¥ e
(C) Gl 3R R=AGRT &1 g &1 (D) %@ﬁmwwﬁﬂ

\Y; An Australian tourist from Melbourne, who visits Bangalore, is a 1
tourist.

S IGIoE ? U 3fReferdrs gded, S AR &1 GRT Bl §, U
T gl
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Vv The place for stay is known as : 1
3 & RH &I & =Y § ST ST
VI A resident of Gujarat who visits Bangalore is an example of 1
tourism.
(A) Inbound (B) International
(C) Domestic (D) Outbound
ST ST aTel ToRTd o Hart qfe &1 T 316Ul g
(A) TSI (B) SIRIFH
(C) B (D) SIS

Q3 |RuMWeudi AABBI5F IS (1 x5 =5 3iP) |

Answer any 5 out of the given 6 questions (1 x 5 = 5 marks).

Tourist is a temporary visitor who spends time. 1
(A) Less than 1 day (B) More than 1 month
(C) More than 1 year (D) More than 1 day and less than 1
year
W T SRR 3Fide gl & S 9y foarn g1
(A) 1 T 9 A (B) 1 HeH ¥ 3
(C) 1 T9 ¥ 3P (D) 1137 ¥ 3 &R 1 99 & HH
Il Inbound Tourism refers to ? 1

(A) Traveling within own country (B) Traveling coming inside

country
(C) A & B both (D) None of these
IS S Ydcd &1 Hdad ?
(A) 30 SN b HeR BT HIAT (B) TR & 3fex M ardil Il
(C) A 3R B G (D) TTH A BIg el
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11 The credit for initiating Tourism business goes to ____. 1
(A) Thomas Cook (B) Cox and Kings
(C) Jeena & co. (D) Sita & Co.
e aI & B BT 9T DI Ol @
(A) U b (B) Pl S fbva
(C) ST TS U] (D) Il TS Uit

\% The Maharajas' Express is a : 1
(A) Luxury Train (B) General Train

(C) Shatabdi Express (D) Rajhdani express
HERIS TR0y T gl

(A) TR I T (B) HIYRUI ¥ TS
(C) relTed! TRITY (D) XTSTYT TR

V IRCTC stands for ) 1

(A) Indian Resting Catering and Tourism Corporation
(B) Indian Railway Catering and Tourism Corporation
(C) Indian Resting Catering and Tourism Corporation
(D) Indian Railway Catering and Tourist Corporation

IRCTC T QRT 19 & §?

(A) $FET IR el T8 gRH HRURTH

(B) $7ST7 YaTd FehT TS gReH HRURTH

(C) SfeTm AL el T8 o HRURRM

(D) ST ¥Ad HeT T8 T HRURTE

VI What is the full form of LCC? 1
AR (LCC) FT gUf & FT 77
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Q4 |feummeudi A A fH=ol5F ISl (1 x5 =5 3iH)

Answer any 5 out of the given 6 questions (1 x 5 = 5 marks).

Name the special trains run by IRCTC. 1
(A) Rajdhani express (B) Buddhist circuit

(D) Punjab mail

318 3R T T AT (IRCTC) gRT Hanferd faRiy <A1 &1 =W feforg |

(A) YT T (B) I Widhe
(C) TdTec! THUH (D) USITe |
Il is referred to as the father of the tourism industry. 1
(A) Albert Einstein (B) Thomas Cook
(C) Myke Earnest (D) Thomas Alva Edison
! T JEN &1 TS el oldl ¢
(A) 3ead SEEH (B) YT B
(C) HIAD 3 (D) AT 3fedT TSRH
I How many members came together in the Silk road action plan in|1
20107
(A) 25 (B) 22
(©) 23 (D) 24
2010 & XM A SR Ao # fhd- Tew <21 =mfda 47
(A) 25 (B) 22
Q) 23 (D)
vV is one of the greatest routes of the world. 1
(A) Education (B) Grand
(C) Adventure (D) Silk route
AT & T HEM R AN & ¥ T g
(A) fRrem (B) US
(ORIERED (D) ¥ AT
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\ Sunset at Kanyakumari is a Tourism Product. 1
(A) Man Made (B) Site based
(C) Natural (D) Water based
HATHHRT H YA Th_____ e IdE |
(A) Ta fAfHd (B) ST YR
(C) UTpfdep (D) STd 3MYTRd

VI Holi of Mathura is an example of___ (Symbiotic/Event based). 1
glwaﬁeﬁtvﬁ_ /8T NYTRA) Ted IdTE BT Uh IaIgRUl

Qs |(Remeui AAfPBI5F IS (1 x5 =5 3i®) |

Answer any 5 out of the given 6 questions (1 x 5 = 5 marks)

Travel agents and tour operators are examples of ___ . 1
(A) Ambassador (B) Doctor

(C) Travel intermediaries (D) Tourist

297 Toic SR R TR T IaTe o

(A) &d (B) &

(C) <qq HAR (D) e

I Snow capped mountains in Kashmir are an example of a natural |1
tourism product.(True/False)

FHWR # T § g UgIS Whfded Tded IdIe &I Th 360 5| (Tgl/
eld)

11 Red fort is an example of a man-made tourism product.(True/False) |1

AT fpar aHa-ffta gdeq Sae &1 te IR0 B 1(@81/ATad)
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vV Which of the following is Not an example of Man-made products? 1
(A) Museum (B) Forts & palaces
(C) Waterfalls (D) Theme parks
frafied § 9 SF-a1 AFe-HHd Iare! &1 3Rl 76! 82
(A) TTTBTCTd (B) fobet 3R Hed
(€ A (D) 417 TTh

\Y Kite flying in Ahmedabad attracts tourists both as spectators and |1
participants. Identify the type of tourism product.

(A) Symbiotic Tourism Product (B) Event-based Tourism Product

(C) Man- made Tourism Product (D) Natural Tourism Product

3rgHa]sTe H UcHTSTol Ude] @i gid 3R Uianf &+l & w0 H $fehitid
HAT 21 Y HYT B YR TR T IAE b YbR I UgdH B |

(A) TgSitdl Wied IdTg (B) 3dc-3TuTRd Tde 3IdE
(C) AFa-FHfd e 3ae (D) Upfae yded I@rg

VI Define Climate. 1

A I aRUIT B |

T of: AYTTd YoR & Uy
(SECTION B: SUBJECTIVE TYPE QUESTIONS)

TR P R R 5 i A A fpg 3 F IS (2 x 3 = 6 3(P) | UTAD
UY BT I 20 - 30 Xqi A S|

Answer any 3 out of the given 5 questions on Employability Skills (2 x 3 =
6 marks). Answer each question in 20 - 30 words.

Q6 |Write the difference between computer hardware and computer |2
software.

HUCR FTSaR 3R SR AGCIR & dg 3R fafau|

Q7 Name any four exhibitors of self -management. 2

W-UsYT & fhgl TR Ui & 19 Fasy|
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Q8 | What do you understand by Entrepreneurship? 2
ST ¥ 37T T T B2

Q9 Define communication cycle. 2
TR Feh B YRHIT DR |

Q10 |What do you understand by green Skills? 2
BRA SIS ¥ 31U T JHAd 57

e eusi § A fFgi 4 Ui & IR 20-30 MG A S (2 x 4 = 8 3(H)

Answer any 4 out of the given 6 questions in 20 — 30 words each (2 x 4 =

8 marks)

Q11 |What is tourism? 2
e T §?

Q12 [Define the term "Accommodation”. 2
"3{TA" Ve I TRHTT B |

Q13 |Describe Thomas Cook. 2
U $b &b dR H Jard|

Q14 |[Describe LCC? 2
TA. . (LCC) T auiH B |

Q15 |Name any 4 natural tourism products of India? 2

YRA & el IR UIPpfdd Gded Idial & AH Jargd?

Q16 |State any four points highlighting the protection of tourism products. |2

Wi TGl B JRET TR USRI S dId Hls IR fog s
fau T 5 weii # A fH=dY 3 wel & I 50-80 sql H S (4 x 3 = 12 3(H)

Answer any 3 out of the given 5 questions in 50- 80 words each (4 x 3 =
12 marks)

Q17 |What are the differences between a tourist and an excursionist? Explain |4

by giving examples. _ . .

Uh Tcdh 3R Tdh YHUGAl & &g o1 3R Bial 87 SaIexUl Gdb
I
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Q18 |Travel intermediaries are beneficial for tourism business. Highlight the | 4
functions of travel intermediary.

e U & AU A HER] AMGHS Bid ¢l I AR & Sl
IR BT Sifere|

Q19 | Write a note on Indign Railways. 4
¥ed IR U A ford|

Q20 |Characteristics refers to any unique feature or quality of a person or |4
thing. Mention any four characteristics of tourism products.

fawart o<l safaa a7 axg &1 e fIRIvaT I urax &1 delid
Hdl g | Tde IdG aﬁ%{ IR ﬁ:ﬁ&ﬂm‘?ﬂﬁw IRG BN |

Q21 |Explain and classify the tourism product? 4

qde IdIE Pt RS 3R FIHTHR0T B2
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SAMPLE QUESTION PAPER -2
INTRODUCTION TO TOURISM-I (406)

Class IX
Max. Time: 2 Hours Max. Marks: 50

General Instructions

Max. Marks: 50

1. Please read the instructions carefully.

2. This Question Paper consists of 21 questions in two sections: Section A & Section B.

3. Section A has Objective type questions whereas Section B contains Subjective type
questions.

4. Out of the given (5 + 16 =) 21 questions, a candidate has to answer (5 + 10 =) 15
questions in the allotted (maximum) time of 2 hours.

5. All questions of a particular section must be attempted in the correct order.
6. SECTION A - OBJECTIVE TYPE QUESTIONS (24 MARKS):

i.  This section has 05 questions.

ii.  Marks allotted are mentioned against each question/part.

lii. There is no negative marking.

iv. Do as per the instructions given.

7. SECTION B - SUBJECTIVE TYPE QUESTIONS (26 MARKS):

I. This section has 16 questions.

il. A candidate has to do 10 questions.
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iii. Do as per the instructions given.

iv. Marks allotted are mentioned against each question/part.

=g fAd:
3IfreHdH 3i®: 50

1.

2.

3.

FHuT AR B eaMYa® g |
YUY U H QI TSl H 21 U¥ & WS T 3R W |
e U H gAY PR & UY g Siaid We o H Teolfded YHR & U BId & |

fdU T (5+16=21) U H ¥ U IWIGAR Bl 2 €¢ & 3fdfed (3Mfdban) g9qg o
(5+10=15) Ul BT ITR &A1 BN

frdt faviy W & It Ul &1 98l A H g {1 S AT
TS U - IS UBR & UY (24 3iP)
9 3T H 05 U B

i. TP UY & G4 3Mdfed ik sifhd gl

iii. P TPRIAD 3D Tl gl

fow g fel & orgER &R

TS ¥ - ARRS TSR F UH (26 3i®):
39 TS ¥ 16 Y

Uh IENGAR BT 10 U B gl

iii. U T fAdRT & AR &1

3Tafed 3 TP UY & I+ 3ifbd gl
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GS U IRIAE PR & Uy
SECTION A: OBJECTIVE TYPE QUESTIONS

®. 9 UY Question 3ih
S. Marks
No

Ql RV MR ATA RRU MU e UM AT AP 4B IWS (1 x4 = 4 3®) |

Answer any 4 out of the given 6 questions on Employability Skills (1 x 4 =
4 marks)

1) Which of these is NOT an appropriate non-verbal communication at 1
work?

(A) Keeping hands in pockets while talking

(B) Talking at moderate speed

(C) Sitting straight

(D) Tilting head a bit to listen

T ¥ HH I HERA R IWYTd TR-HIRES TR T8l /7
(A) STd Hd THY Sid H g1 I

(B) HEH el Y & AT

(C) T S

(D) T & o RR &1 dsT g

1) Which of these are examples of negative feedback? 1

(A) | hate to tell you this but your drawing skill is poor.

(B) You can surely improve your drawing

(C) These are good drawings but you can do better.

(D) None of the above

ST q B THRIAS Ufafehal & ISR 52

(A) T 3TUP! T8 I ¥ THId g b 3MUPH! ST HIRS TS g
(B) 3T Iy =0 ¥ Ut ST & YUR IR IHhd &

(C) T 3=y o § Afe 3 S8R 941 bl &

(D) SRIad # ¥ &Is gl .

—QQ—
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I What is 'M'" in the 'SMART' goal setting method 1
(A) Must (B) Meaning
(C) Measurable (D) None of these
w1’ weg R ugld # T o 87
(A) IR (B) Hddd
(C) Ao T (D) S8 ¥ P Te!
\Y What should you do to ensure secure online transactions? 1

(A) Lock your computer

(B) Give credit card or bank details only on safe websites

(C) Use anti-virus

(D) Do not use pirated software

PRI TS deH G R & AT U] 1 31 dMige?
(A) 3T SR DI Al B

(B) thigc HIS U1 dep faarul dhad JRfed demzel W gl S

(C) U&-aTIRY T JINT DY

(D) URRCS IIUcaty BT IUART 9 P
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\Y% Mary buys bulbs for her business from Noida. She learns that bulbs 1
are cheaper in Faridabad. So, she decides to start buying bulbs from

there.
(A) Makes decisions (B) Divides income
(C) Takes risk (D) Creates a new Product

TR 30 SIaur & o AIeeT § od WRIad! ¢ | 39 Ul 9l o WRIgTag
o 99 U B | S 39 981 ¥ Ted TR & R BT Hadl |

(A) Foig dar § (B) 31T ! fauTfoid &=l &
(C) Sy e 3 (D) TP 41 ITG I §
VI Choose the option which is not a sustainable development goal 1

according to the United Nations.

(A) Clean Water and Sanitation (B) Gender Equality

(C) Population (D) Reduced Inequalities
a8 faded T o WY AF F STUR Tad fabr deg Tet B

(A) B O R Wesdl (B) TIfTes THICT

(C) SRS (D) A3 T T

Q2 |ReMEsuydiAA B3 Ui B S (1 x5 =5 3iH)

Answer any 3 out of the given 5 questions (1 x 5 = 5 marks).

Which type of tourism involves visiting natural environments? 1
(A) Cultural tourism (B) Ecotourism
(C) Adventure tourism (D) Religious tourism

T fad aTdTaR0l Bt TET ¥ S[s Wed & [l UHR P Hal Sl 87
(A) TRpidd qde (B) TITaRUT Uied
(C) ITeRI% e (D) utfife wieq
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Il What type of tourism focuses on experiencing different cultures and 1
traditions?
(A) Culinary tourism (B) Cultural tourism
(C) Sports tourism (D) Medical tourism
P I G Al $iR JAAtae Mfafafia) Bt e HRar |2
(A) T8RRI gden (B) TR udeq
(C) ATIR T (D) Qe T
1l Company/ies providing Space Tourism experience? 1
(A) Space Adventures (B) Virgin Galactic
(C) Both (A) & (B) (D) None of them
3iaRef Ted & & U HUl-ai UG HR Il 62
(A) WY TSIR OEIEEKSIEE
(C) GHT (A) 3R (B) (D) 78 ¥ s 7
vV Full forms of IRCTC 1

(A) Indian Reservation Catering and Tourism Corporation
(B) Indian Railway Catering and Tourism Corporation

(C) Indian Railway Common and Tourism Corporation
(D) Indian Reserve Catering and Tourism Corporation
TSI &1 Fd Bid

(A) HRTTT 3REUN WU 3R Wied

(B) HRT Y&d WU Td Wied fmH

(C) YR Yed 3 3R Tl A

(D) $&T R el Ug gReH BIuRTH
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V What type of tourism refers to residents of a country traveling within 1
their own borders?
(A) Inbound tourism (B) Outbound tourism
(C) Domestic tourism (D) International tourism
ford TR & e o el S=1 o et sroeit st & iR amn a=d
&2
(A) Stamidt wied (B) 3M3CAIS T
(C) TR e (D) 3icRT wfe
Vi What are called 'landforms’ in tourism? 1
(A) High mountains (B) Cinema
(C)Mobile phone (D)Television
Ted o {5 -3l Fel o 87
(A) $d-$d Udd (B). =T
(C) HISTEA I (D) T

Q3 |[Remueudiddfpgisudi®d S (1 x5 =5 3i®H)

Answer any 5 out of the given 6 questions (1 x 5 = 5 marks).

Name the special trains run by IRCTC 1
(A) Rajdhani express (B) Buddhist circuit

(C) Shatadi express (D) Punjab mail

IMEIRATERTT GRT TS S aTelt fa=y ¢ & A Jdsy

(A) T TR (B) I |fdhe

(C) eTe2] e (D) USTTS AT
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Il Which continents did the Silk Road mainly connect? 1
(A) Asia and Africa (B) Asia and Europe
(C) Europe and Africa (D) Asia, Europe and Africa
=M AT G- ¥U Y {1 Agrgial &l Siisdm U1
(A) TR 3R 3BT (B) TRMAT 3R TR
(C) T 3R SHIPT (D) TR, Y SR BT
1l What is the definition of tourism product? 1

(A) is something that can be offered to tourists when visiting a tourist
destination

(B) A thing that is offered to tourists for business in different cities
(C) A distinctive local handicraft that attracts tourists

(D) A type of service provided only to organizations

WRied IATE I URHNT T 82

(A) T T} AT & of Wiesd! &1 Wed Rd P I & forw Uy &f o
Tl §

(B) U IS Sl Ucan] &bl IT-31eT el H HRIGR & ol U= Y STl
5

(C) T fARIY R SR Sl Wiedh! BT MHNd Bl §

(D) T YR &I JdT S bdd TSI B! USH &I Sl §
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vV If someone takes a day trip to a nearby historical site, they would be 1
classified as a:

(A) Tourist (B) Excursionist

(C) Traveler (D) Visitor

U o ol H I HH Th Id P T fhdt [T I BT T BT &
3R 3BT AT H HNT AT §, A HHET 91T o

(A) Tk (B) YHUTHAT
(©) T (D) 3FIgH

\Y Name the Buddhist scholar-pilgrim from China who spent 14 years of 1
his life, from 630 to 644 A.D. in India.

99 F I dig fAgA-NdaE &1 9 Tase e 630 ¥ 644 3. AP
30 Sffaq & 14 99 YR # fodm|

VI The word refers to MEDIATOR who acts as a link between 1
PRODUCER (producer) and CUSTOMER (customer).

s BT dIGd MEDIATOR (W) ¥ § S PRODUCER
Afdn 3R CUSTOMER (@ITg®) & &1 T Hal & U H BRI Hdl g

Q4 |fRemusugidAfFPE 6 UNF S (1 x5 =5 3P)

Answer any 5 out of the given 6 questions (1 x 5 = 5 marks).

LCC Stands for 1
(A) Less cost carrier (B) Label cost carrier

(C) Low-cost carrier (D) Least cost carrier

T &7 7aed §

(A) Yl ANTd dTell ClRE (B) SENASIIEG! dlem

(C) hH INId dIcil digh (D) YAdH lId digh
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Il What components are included in tourism products? 1
(A) Only entertainment resources (B) Religious places only

(C) Study and education (D) Attractions, Services and
Facilities, Activities

qdcd Sdrgl § o ¥ Uch M gid &2

(A) HIA HARSH &b 1A 8) R enfifes ==
(C) 37erT 3R e (D) 3THYUT, Ta 3R Jfaemy,
fopamd
1 is a site-based tourism product. 1

(A) Khajuraho Dance Festival (B) Nainital Lake
(©) Himalaya Point (D) Vegas Mall
T 5T YR Ted AT 8

(A) WORTE! I Held (B) SitaTd S
(C) fewTer uige (D) AT Hid

Y% Tourism products cannot be moved outside the destination (True/ False) 1
WRied IdTe] &l Tided ¥ 918 ol o ST ST gobdT (Tol/TTdd)

Vv The first passenger train in India ran by Indian Railways between? 1

(A) Charminar (Hyderabad) --- Jubilee Hills (B) BoriBunder(Mumbai)-

(C) Jaffrabad (Delhi)------ Roshanpur (D) Baranagar (Kolkata)---
---Bhatpara

YR Yed gRT YRA T Ugdll el ¢ fhdd o 9il?
(A) IRHAR (GEx1ETE) --- Jaail fged (B) ISR ([ ES)------BT0I

(C) SITRTSTG (i) ------IYR (D) SRR (B IABTAT)-----
~HTCURT
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Vi ___ tour was taken by wealthy young men and women. 1
(A) Medical (B) Grand
(C) Adventure (D) Silk
__ R WR o gas 3R gafeat Ml
(A) Af$Ha (8) U
(C) By B (D) XTH

Q5 |ReusufiAA PG 6 U F S (1 x5 =5 3iH)

Answer any 5 out of the given 6 questions (1 x 5 = 5 marks)

Madhubani paintings of Bihar is a man — made tourism products. (True/False) 1
fSER &1 Hys UféT Te Ara Rt wded Sdrg §1 (@81 Taq)

Il Who has the moral responsibility for the safety of tourism products? 1
(A) Government official (B) Both tourists and local people
(C) Only local people (D) Only tourists

Wie IdATG! B YR&M B Afad FoHeR! fhge! g2
(A) TRBRYT FfYBRY Bt (B) Tieah! 3R R <l &l bl
(C) HId WM AN P (D)ybhad Tep Bt

1l Which modes of transportation have played a major role in shaping 1

the tourism business?

(A) Rail (B) Water

(C) Road (D) Air

gRkag & T TreM A Ude saaumd &1 STHR & H T YfHeT AT
&7

(A) X (8) T

(€) dg@ (D) a1
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vV What is necessary for the development of tourism business? 1
(A) Better infrastructure and facilities. (B) Safety and security.

(C) Awareness and education about tourism. (D) All of the above.

e AdI™ & f9bT & 7T 7 I g2
(A) IER AT ST IR Faum| (B) TR&M 3R JRef|
(C) Tded & IR H SINReohdT 3R e (D) It I |

\Y Which of the following is NOT a defining characteristic of a tourist, 1
according to the UNWTO?

(A) Purpose of travel (leisure, business, etc.)
(B) Duration of stay (at least one overnight stay)
(C) Place of residence (different from the visited location)

(D) Mode of transportation used

JuASsCtsl & TR Fofifad & ¥ & A1 U wed &) aRyTd
forrere 81 &7

(A) THT T I (GBI, FIH, 3HTfa)

(B) 38X & 3@l (HH I HH T IJd 3P
(C) Targ R (fafvre Tt T wiF & i)
(D) Uged URag- &1 I1e

Vi In which country did the Grand Tour start? 1
(A) ltaly (B) France
(C) England (D) Germany
U& W DI AT ford <1 | g5 o
(A) T (B) W1H
(© ¥is (D) ST+
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Te o AT yoR & vy
SECTION B: SUBJECTIVE TYPE QUESTIONS

AR HINA R MU s g A A P 3 F IS (2 x 3 = 6 3P) | TP
UY BT IR 20 - 30 gl A 1
Answer any 3 out of the given 5 questions on Employability Skills (2 x 3 =

6 marks). Answer each question in 20 — 30 words.

Q6 |What is the meaning of sustainable development? 2
Tad fdem &1 &1 31 g2

Q7 |List the ways in which an entrepreneur affects a society. 2
3 D! &1 JT Y o Tep I fdl TS &1 Juifad e §

Q8 List the various ways you can use to protect your data. 2
3 fafte ARl o Gl §A1¢ [SHBT ST 31U 30U Sl D YREM &
ferg o wad

Q9 |What is Goal Setting? 2
deg ko =1 87

Q10 |What are the 7C's of Effective communication? Name any four. 2
TUTHT TR & 7C A1 67 gl IR & A0 sy

feu w6 Ui W A fH=51 4 Ui & IR 20-30 AT H S (2 x 4 = 8 3P)

Answer any 4 out of the given 6 questions in 20 — 30 words each (2 x 4 =
8 marks)

Q11 |Name any two online Travel Websites. 2
f=gl gl SIS I AgISel & ATH JdTsy|

Q12 |Explain the term VFR. 2
dl. TP, 3R g Dl FHATSY|
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Q13 |Define the following terms — 2

a) Inbound Tourism b) Outbound Tourism

19 gadedl & TR B -
a) SfITH Wieq b) T3S YdcA

Q14 |What do you understand by Tourism Resources? 2
TRic STl ¥ 3T T U 62
Q15 | Provide two examples each of Natural and manmade tourism products. 2

Tpidd 3R AMa FAifd wied Sare! & al-al 3aexul UaH &1
Q16 | Write about Dessert Triangle.

S9IC ST & IR ¥ ford|

fau T 5 g & & f5=gY 3 Ui & IR 50-80 Mgl W ¢ (4 x 3 = 12 (D)

Answer any 3 out of the given 5 questions in 50- 80 words each (4 x 3 =
12 marks)

Q17 |What do you understand by the term Travel Intermediaries? Explain 4
the importance of travel intermediaries in travel business.

YT FERI 3T T JHSId &2 IF] A9 T I ORI & Agd Dl
BEEIES]

Q18 |Explain the components of tourism product with examples? 4
e IAIE & Uch! Dl &g Ifigd JHSZT?

Q19 |Why Thomas is known as Father of Tourism Industry? Explain the 4
contributions of Thomas Cook in detail.

AT DI Te IYNT HT o ol Hgl SIldl 8?2 U $H & ANGH DI
foRdR & gHEEY|
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Q20 |Write a brief note on the role of Indian Railways in developing Tourism 4
in India.

YRA ¥ qdcd & fap™ I YR Yad &t Yidl R U dfénd femoft
ford |

Q21 |Rahul and Mira are planning a two-week vacation to Goa. They are 4

both busy professionals with limited time for research and planning.
Traditionally, they relied on travel agents to handle their travel
arrangements. However, with the rise of online booking platforms and
travel websites, they are unsure whether using a travel agent is still
necessary.

Questions:

A) What are some of the advantages and disadvantages of using online
booking platforms for travel arrangements compared to using a
travel agent?

B) Do you think travel agents still play a valuable role in today’s travel
landscape? Why or why not?

g 3R HRT TMiaT § & U8 & Gel ! Aol &1 3% ¢ | d gl ood
IR € P I S 3R i & foe diffra wvg 81 )RReTd
0 ¥ d U IET FIRIT B U & U ¢ad Tolel R 1R Xgd
| BTl Sfiars gfhT WewhH 3R ¢ad dauTsel & S & A1 d

AT § {5 Saa wole &1 IuanT &=Am 3t off sirawass § o e
UH:

A). <ad Tole P a1 H I AR & oY TR b Wehid &
SN HH & $© BTG R THAH 1 87

B). &1 3{TUSH! &I § % ¢ad Toie ofmel ot amm uexg & dgayqul
YftrerT fura g2 o a1 i Tei?
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SAMPLE QUESTION PAPER -3
INTRODUCTION TO TOURISM-I (406)

Class IX

Max. Time: 2 Hours Max. Marks: 50

General Instructions:

Max. Marks: 50

1.
2.
3.

Please read the instructions carefully.
his Question Paper consists of 21 questions in two sections: Section A & Section B.

Section A has Objective type questions whereas Section B contains Subjective type
questions.

Out of the given (5 + 16 =) 21 questions, a candidate has to answer (5 + 10 =) 15
questions in the allotted (maximum) time of 2 hours.

All questions of a particular section must be attempted in the correct order.
SECTION A - OBJECTIVE TYPE QUESTIONS (24 MARKS):

This section has 05 questions.

Marks allotted are mentioned against each question/part.

There is no negative marking.

Do as per the instructions given.

SECTION B - SUBJECTIVE TYPE QUESTIONS (26 MARKS):

This section has 16 questions.

A candidate has to do 10 questions.

Do as per the instructions given.

Marks allotted are mentioned against each question/part.

—@—
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Wﬁ%ﬂ:
3IfrddH 3i®: 50

1.
2.
3.

FuaT AR B eaHYd® g |
SUUY T A ol el # 21 Y & We U 3R Ws &
TS T H aS UPR & U & Saie TS ot H Teolfded PR P U4 B1d o

U MU (5+16=21) Ul § 9, Th IHIGIR P! 2 °U¢ & mdfed (3fUban) 9g 4
(5+10=15) Ut BT IR &1 1T

fopdt faRy G & it ugll &1 Tl Hu o g foan 1 =nfgul
G U - a8 UPR & UY (24 3P):

T U H 05 Uy B

Ud®d UY &b I 3Mrdfed 3w 3ifdpd g

i, PIs TPRIAD 3hd Tl T

fow g it & SrTER Y

Gs ¥ - AfFTRS TSR & UH (26 3(P):
g TS H 16 UH T

U SHIGIR Bl 10 UY B 8|

i faU T R & SAR Y|

3Tafed 3 TP UY & I+ 3ifd gl
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TS T a8 TR & Uy
SECTION A: OBJECTIVE TYPE QUESTIONS

®. g U Question 3ih
S. Marks
No

Ql |AR A R T ey A A fPsI4FIWS (1 x4 = 4 3®) |

Answer any 4 out of the given 6 questions on Employability Skills (1 x 4 =

4 marks)

What is the purpose of communication? 1
(A) Inform (tell someone about something)

(B) Influence (get someone to do something you want)
(C) Share thoughts, ideas, and feelings

(D) All of the above

TER BT IT T 87

(A) gfd B (5l 31 $B Y

(B) THTT ST (fbeh & I8 H1H BRI Sl 3T 18 7)
() faaR, faaRY 3R HraHIaT BT FT B3

(D) SURTed gl
I How do you receive information on phone? 1
(A) Listening (B) Speaking
(C) Reading (D) Writing
3D B W THBRT B U gl |7
(A) T (B) SicI
(U (D) T

—@—
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I Choose the correct example of oral communication. 1
(A) Reports (B) Newspaper
(C) Face-to-face conversation (D) Notes
Hifge AR &1 A1 IGe0 I |
(A) fare (B) THMIR T
(C)3MTA-|TA STl (D) Iy
vV When we communicate verbally, we should use __ . 1
(A) Difficult words (B) Simple words
(C) Confusing words (D) Abbreviations
Sfe gH HIRGD ¥ Y dG B 8, A1 g8 BT IUIN AT A1
(A) DS sk (B) T Usq
(C) YHd A T Weg, (D) Tferaer
Vv Grooming is a term associated with 1 1
(A) Time management (B) Problem solving
(C) Self-management (D) Neat and clean appearance
T T ST Uo Ut §
(A) THT gaeH (B) THHT AT
(C) W-UdYH Y) T U WY
Vi What is the short-range wireless communication technology called? 1
HH T DI IR JIR b 1 T BT Sl 82
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Q2 |(RemusugidAfFE 6N &S (1x5 =5 3iH)
Answer any 5 out of the given 6 questions (1 x 5 = 5 marks).
fpafl SRR SMiged gRT GRT fhT U S & 24 8¢ ¥ HH ©H &l |1| 1
HeT Il 82
What is a temporary visitor staying less than 24 hours in the country
visited called?
Il VFR Stands for 1
(A) Visiting Friends and Relatives (B) Visiting Free and Relaxed
(C) Value Friends and Relatives (D) Visiting Famous and
Recreation.
JUBIR HTAdaAS 5
(A) aﬁm‘raﬁ?mﬁaﬁ@rm (B) I Yewb 3R SR T YHIT
() ot 3R RedeRl & 7@ (D) TR YA 3R AARSH
I A resident from Melbourne who visits Bangalore is a/an tourist. 1
Dde 1 U HaRi S TR S 8, 98 Tfew B
\Y Which of the following refers to place of stay and rest for the tourists? 1
(A) Amenities (B) Accessibility
(C) Attraction (D) Accommodation
fafafea § @ oF gdew! & o837 3R faym & ®F & efifd o
82
(A) gfaemg (B) SMfHTRT
(C) 3Tyl (D) 1A
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V Where is Red Fort situated? 1
(A) Delhi (B) Agra
(C) Ayodhya (D) Bihar
oTd far wgl fRUd g2
(A) foedl (B) SRI
(C) 3rareT (D) foBR
Vi A person who is travelling to a place for pleasure is known as 1
(A) Tourist (B) Traveler
(C) Inbound traveler (D) Out bound traveler
St Safad o & fort fFdft WA H I R W 3W _ F U A
EIEIACIGIES
(A) T Tch (B) T
(C) 3 aTaTr g DEIRESEEINEIED

Q3 |RemusudiAdAPsli6 U B S (1 x5 =5 3i®H)

Answer any 5 out of the given 6 questions (1 x 5 = 5 marks).

Which of the following is not a major component of tourism? 1
(A) Game (B) Accommodation
(C) Tour operator (D) Shops
fafafed § § oF W Wied &1 UqE 9 el 82
(A) A (B) 3MTaT
(C) TR 3R (D) g™
Il Who is the father of Tourism? 1
qdcd & SHP DI &7
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I The credit for initiating Tourism business goes to ___ 1
(A) Thomas Cook (B) Cox and Kings
(©) Jenna & co. (D) SITA & Co.

qdcd Sgaud = B BT 94 CARCIGIR

(A) UTHE b (8) Bl U fobry
(C) ST T Ul | (D) HiaT T8 &yl

IV |The SILK ROAD ACTION PLAN was launched by . 1
Rich IS TRAWH __ gRI I fobar a1 o

\ Where is Taj Mahal? 1

drs Hed gl o7

Vi Name the Buddhist scholar-pilgrim from China who spent 14 years of 1
his life, from 630 to 644 A.D. in India.

9 & I9 d [agM-RAE &1 91 Jast R 630 ¥ 644 5. 06
30 Sftad & 14 a9 HRd # fadmu|

Q4 |ReTusyfiAA P 6 UM F S (1 x5 =5 3iH)

Answer any 5 out of the given 6 questions (1 x 5 = 5 marks).

The Silk Route spanned across _ kilometers. 1
(A) 10 k.m (B) 100 k.m

(C) 12000k.m (D) 120k.m

¥ A fepeiIHiex dep Tl |

(A) 10 fob. #i (8) 100 fob. it

(C) 12000 fob. # (D) 120 fob. #i

—@—
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Il The Tour was taken by wealthy young men belonging to the 1
noble, aristocrat family.

(A) Event (B) Grand
(C) Silk (D) Education
T $o, A URAR & Y- gadh! gRT B 71 ot
(A) YcHIl (B) HH
(O) XA (D) e
1] The term __ refers to the mediator who acts as a link between 1

the producer and the customer.
(A) Travel agent (B) Motivator

(C) Distributor (D) Intermediaries

e U I YU HRAT § Sl FHT 3R URH & a9 U

Hel & =Y H B BT

(A) T IEIT gfaffy (B) IR
(©) faR® (D) AR
vV LCC Stands for 1
(A) Less cost carrier (B) Label cost carrier
(C) Low-cost carrier (D) Least cost carrier

Ta @ W & gdee §

(A) ®H <N Id dIedl dig (B) ded dNTd digd

(C) P H Il dlcll dlgdh (D) YAdH <IlId digd
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Vv Which one of the following is NOT a part of cultural resources? 1
(A) An archaeological site (B) A historic site

(C) A cultural site (D) Scenic beauty
frafafad § 9 ®F W Siefas SardE! &1 e 781 /7

(A) Th RIATTdD R (B) Ts UfdeTiRIe -
(C) U Fikplad =id (D) UTpfae iy

VI The term is often used to refer to the indigenous plant 1

and animal wildlife of a geographical region.

_ T[eE BT N IR vimifere & & weRlt Uiy iR Uy
gISita BT Hefid s & fore fpar oirar g

Q5 |RemusyfiAA P 6 UM B S (1 x5 =5 3P

Answer any 5 out of the given 6 questions (1 x 5 = 5 marks)

Hotels, restaurants, taxi service, metro rail, etc. are related to 1

gled, Wi, TRl Fa1, el Xa, anfe 3 Taferg &

I Kite flying in Ahmadabad attracts tourists both as spectators and 1

participants. Identify the type of tourism product.
(A) Symbiotic Tourism Product (B) Event-based Tourism Product

(C) Man- made Tourism Product (D) Natural Tourism Product

3gHCIEE H UdTESl Wied! &I gxie 3R Ufaurht g+ & ¥ #
BT Bt g Wed IATE & UHR P Uga HI |

(A) TESIdl Wied IdTg (B) Zdc-3uTRd Wied IdTg
(C) Aa i udeq 3are (D) Wi Jded IdTg
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1 Which of the following is Not an example of Man-made products? 1
(A) Museum (B) Forts & palaces
(C) Waterfalls (D) Theme parks
FrafaRed & 9 &F w1 g A Sare! &1 3eeRul 76! 82
(A) T HIRIaT (B) fobet SIR Wad
(C) 3RA (D) i T

vV Tea and rubber plantation, use of working elephants in forests are 1
known as

(A) Customs and traditions (B) Interesting Urban Areas

(C) Performing arts (D) Interesting Economic Activities
TR 3R ISR P I, ST H BT B ard g1A) & IUTNT Bl
& ¥ U H 9T 91l 8
(A) JfF-Rart 3R RRTE (B) faereg w8t &7
(C) UerH Had (D) feare anfdfes nfafafear
Vv Define Climate. 1
A I uRUTT B |
Vi What do you understand by the term Tourism product? 1
e IdIE ¥ 3T o A o7
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G t: fawad ueR & uy
SECTION B: SUBJECTIVE TYPE QUESTIONS
ISR PIerell W T g 5 u4i & & frgl 3 F IS (2 x 3 = 6 3(®) | TS
TY PT 3R 20 - 30 Mgl | ¢
Answer any 3 out of the given 5 questions on Employability Skills (2 x 3 =

6 marks). Answer each question in 20 - 30 words.

Q6 Define communication. 2
IR DI GRHTT B |

Q7 | Name any four exhibitors of self -management. 2
W-Y§ & fbg] IR UaRiepl o T I3yl

Q8 |Write the difference between computer hardware and computer 2
software.

HYCR FTSAW 3R SR JIRAW & siid SR ford|

Q9 Enlist any four characteristics of entrepreneurship? 2
YA DI Dis IR fARTAN GG B2
Q10 |What is the objective of a green economy?
BRa SfTIRIT BT IS AT 872

faw 7T 6 Ul # | fH=51 4 U4l & IR 20-30 WG H S (2 x 4 = 8 3H)

Answer any 4 out of the given 6 questions in 20 — 30 words each (2 x 4 =

8 marks)

Q11 |List out any 4 A's of Tourism. 2
e & fbgl 4 A B it I

Q12 |"History tells us that humans have been travelling since ancient times.” 2

Discuss the given statement by stating the purpose of Tourism.

"Zfoerg g sarar ¢ fob A Ui+ o1a ¥ € 9 BRd @ 1Y Wed B
357 §dld g AU TT By R == B

—@—
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Q13 |Who are travel intermediaries? 2
I AR HH 67
Q14 |Discuss how the importance of the Silk Route in global history is well 2

recognized by UNWTO?
=l B b e sfaer & Riced T & A8@ BT UNWTO gRT 33t

RE 9 $Y UgIMT 91dT 27

Q15 |Elucidate how climate plays an important role in promoting tourism? 2

WP $ & wded &l Fear ¢ ¥ Jaary [y YeR Hgayqul YfHeT
T 82

Q16 |State any four points highlighting the protection of tourism products. 2
Wi IATG] P YREM TR YR A a1 Hls IR f6g gy
U T 5 wolf 7 A f5=gY 3 el & SR 50-80 AT H & (4 x 3 = 12 3(H)

Answer any 3 out of the given 5 questions in 50- 80 words each
(4 x 3 = 12 marks)

Q17 | Write the full form of UNWTO. State the three criteria used by UNWTO 4
in order to characterize a trip belonging to tourism.

UNWTO &1 QX1 9 foiRau| e ¥ dsfid amn ! fifgd axa & fog
JuASSYCISN gRT YA fhT S ardl i A s Jdmd|

Q18 |Travel intermediary are beneficial for tourism business. Highlight the 4
functions of travel intermediary.

qdc g9 & U I AU dHS® 8id ol I AR & Sl
TR UhTR Sifer|

Q19 |Write a note on Indian Railways. 4

YRAT ¥@d R T Al forg |

—@—
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Q20 |The monuments are the important part of our National heritage. All the 4
tourist places require some basic amenities and elements to convert
that resource into a Tourism product. According to you, what basic
elements are required to convert any resource into a tourism product?

WRS GART AT foRTHd b1 Agaqul fewam 81 @it udfed well &1 39
TOTeH Bt Tied Idre § 9o & ot $© gHard! gfawrstt ok dwl
B ATTRIHAT BT o1 3P TR Bt off Tmem & yefeq Sare o
oo & fore fooe gfare al @) siaxgedar gidt 82

Q21 |Characteristics refers to any unique feature or quality of a person or 4

thing. Mention any four characteristics of Tourism products.

faRISaTy foreft safad a1 axg @1 fopsdt ot faiwar a1 Turex &1 dafid
Bl &1 e UG Bt hig IR favard a8yl

0‘0 0’0 0’0

Hie : 39 e | Ygad 9nlt ue fo guia: starfuter sqevd & o &, fenddt samernfares suei & fere =@

—@—
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