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Class XII

i e AT 2020 (NEP 2020) 3 Topelt frenm st sfersii=qalt, sierer-snenfia sk
GIReh ®Y § T 99 Sl | Y9 fohal 1 3§ Hid o 37qiid el 9 § 12 dh
% faanff & for e faws o gegam o e #Rd g 3 7 had 9 dieh
SIAh CRIAIST ¥ THg i 1 89T TGN T ¢ |

T Sifereh SrEerE IR Ufdeor uRee gRT, el 12 % fu foxi™ 99K weeE (Financial
Market Management - FMM ) oo™ &l W&k dr@ TR & T 21 e e ol
A ST 9K 6 TR o g, Faw o o, snfe Fame dwenstt # ofte, @R faeim
il o & T Saeiie ATar Y e |

3T & agerd df¥aes e ufawr o i wnerer s sifrard et a9 g € 1 IR 991K,
vferyfer, SRaEfeem, FeR Jumel, TATHE (ARTMe Widh TeRs ), e BT, TSIk gsienul 9
oIS =T T 1 ohelel USTIR o <U 3TER YEM il ¢ sfeeh 373 9 9§ IMeAFH A
TIR & o oo | T 319 whew o 7

g TETIh WA STHA-higd GeehvT ¥ Wed i 7T ¢ | for &t Sifeet sraeRonsii sl wRet are
o U U, <R St o IeTevl, Wi STiehel, Tecaqul Srsarael, TRt aen fEt 6
HeTH 9 39 S 31X ek S T R

T A 1 ST et IO ok SR Ush Ik Wi o ®9 H H Wehd § e faenedt
T A & fIU 38 Uk Aniesier i Aifd FET | o Wehd €| SHe SE9F shael qden o
GHoTdl Ui el 78l ¢, sfosh faamiEi § o 5, forgersor awar, s remiie a9
ferepfiyd e ot @ e 9 ufesy o ek Ud 9o a9 S &5 H ScAfasard o |19 Tow
T |

3 & o o7 A ST U fedeel, RER SR W e qen saawiie e
T o fog off o |
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fororar-git
. 9§, foeror
1. List of Abbreviations
2. UG ufadfa STeR 3T & Sewrar & ui=e
3. efem
4.  GoT9NE, U R ST EEAT
5. faxirar faemor fagergor
6.  sRafeaw = ui==
7. TR IIJS, HEUUTEr 3R goar frrerivor
8. ST il

Vi

T3 HE&T
01
07
51
106
162
210
236

287



ADs
AT

Al

AL
ASBA
ADRS
AL
AON
BOVL
BSE
BM
CADT
CDS
CD
CB
CLI
CI
CM
CR

CSD

Class Xl

List of Abbreviations

Authorised Dealers
Algorithmic Trading

Auction Inquiry

Activity Log

Application Supported by Blocked Amount
American Depository Receipts
Activity Log

All or None

Branch Order Value Limit
Bombay Stock Exchange
Branch Manager

Client Allocation Details
Currency Derivatives Segment
Cum-Dividend

Cum-Bonus

Client

Cum-Interest

Clearing Member

Cum-Rights

Collateral Security Deposit
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CDSL
CM
Co.
CTCL
DEA
DFDS
DFRS
DMA
DP
DPG
DO
DvP
ECBS
EPI
FCCBs
FI
FII
FIPB
F&O
FTP
FPO
GDRs

Central Depositories Services Ltd.
Capital Market

Company

Computer to Computer Link
Department of Economic Affairs
Demat Final Delivery Statement
Demat Final Receipt Statement
Direct Market Access

Depository Participant

Dominant Promoter Group
Disclosed Quantity

Delivery versus Payment
External Commercial Borrowings
Early Pay-In

Foreign Currency Convertible Bonds
Financial Institution

Foreign Institutional Investors
Foreign Investment Promotion Board
Futures and Options

File Transfer Protocol

Follow-on Public Offer

Global Depository Receipts



HUF
ICDR
IEPF
IFSD
INST
I0C
IPO
IPF
ISC
ISIN
KYC
LTP
MBP
MAC
MF
MI
MM
MCA
MCA
MTM
MW
NEAT

Class XII

Hindu Undivided Family

Issue of Capital and Disclosure Requirements
Investor Education and Protection Fund
Initial Free Security Deposit
Institutional

Immediate Or Cancel

Investor Protection Fund

Initial Public Offering

Investor Service Cell

International Securities Identification Number
Know Your Client

Last Trade Price

Market By Price

Membership Approval Committee
Mutual Funds

Market Inquiry

Market Movement

Member Constituent Agreement
Ministry of Corporate Affairs

Mark To Market

Market Watch

National Exchange for Automated Trading
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NCFM : NSE's Certification in Financial Markets
NCIT : Non Custodian Institutional Tra

ND : No Delivery

NISM : National Institute of Securities Markets
NOC : No Objection Certificate

NSCCL : National Securities Clearing Corporate Ltd.
NSDL : National Securities Depository Ltd.

NSE : National Stock Exchange

NT : Negotiated Trade

OLM : Odd Lot Market

OCXL : Order Cancellation

OTC : Over The Counter

OECLOB : Open Electronic Consolidated Limit Order Book
00 : Outstanding Orders

OM : Order Modification

oS : Order Status

PAN : Permanent Account Number

PCM : Professional Clearing Member

PERDA : Pension Fund Regulatory and Development Authority
PRO : Proprietary

PT : Previous Trades

RBI : Reserve Bank of India



RDD

RETDEBT :

RDM
SAT
SBTS
SC(R)A
SC(R)R
SEBI
SL
SLBS
SGF
SQ
SRO
STT
SURCON
T+2
TFT
TFTS
T™M
UucCC
UDR
UTI

Risk Disclosure Document

Retail Debt

Retail Debt Market

Securities Appellate Tribunal

Screen Based Trading System

Securities Contract (Regulations) Act, 1956
Securities Contract (Regulations) Rules, 1957
Securities and Exchange Board of India
Stop Loss

Securities Lending and Borrowing Scheme
Settlement Guarantee Fund

Snap Quote

Self Regulatory Organization

Securities Transaction Tax

Surveillance and Control

Second working day from the Trading Day
Trade For Trade

Trade for Trade Surveillance

Trading Member

Unique Client Code

Unique Documentary Requirement

Unit Trust of India
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UOVL : User Order Value Limit

VaR : Value at Risk

VIX : Volatility Index

VSAT : Very Small Aperture Terminal
WDM : Wholesale Debt Market

XB : Ex-Bonus

XD : Ex-Dividend

XI : Ex-Interest

XR : Ex-Rights
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AR Afersgfer aTeR 3R e wewear o uf=a
Introduction to Indian Securities Markets and -I

Trading Membership

T

TH M & I A &SI B
1. Wi IR R fEdiees aeIR & it aHer o |
2. HSIR YSIehvl, THINER o ST i T T |
3. W NIR % YqE AU, ©E SR SIS i S 9 |
4. Wi S, GE-se, SRLS], TUEE Teedl 3 SHeh HIGE ol §HS Ui
5. GOl Sl GHUU, feie 3R fsehrae ol 99 9 |

6. SR 3R ek Tae ol THST Ui |

R

Uoft SR TRt <t sreferraen & faxiia o o1 U Hecyqul SR B, S et iR deemt
o o SHIEE % HITC AT F U S H o461 8 | TE e B Rl IS AR
TeTd TET ql T8 W S ol THE USH 3l ¢ | 390 Wfirs iR fdige iR =i
Rt T STk el BT Wetel TS fRaT AT € 1 W0 €, SISIR YSHehAvT SR eHaeR St Teheehi
1 TR T WA AN H W FoFA1 7721 €, ek B oo i Tfafafer &1 favemor 2
Teh | TSl SISTR o T i, ek i, i oIk St w6t g i fean
2, o9 IR & FEe o oAaeiies THS faeiid Bl Toh | 1A | A9 Wieh TaeS]
(TAUHS) ol GSEIdl U 3 i UiHaT, Uil HMeE 91 He&dl & 9qu, fHefeq 3K
feysepre o wafera wrarerm s forega feramor s fomen e @1 gEeh aifalier, st iR Wew
o AT AT S Fadi Sl Wepld, W & S AUHRI 3N Hded i W T w9 9
TUET T €| TE A | haol Yo eIk ¥ Gated fagideas 99 Y Rl €, sioeh
TET | ITH AATH FEFOTA H off TS TG F S 7|
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HET regTacit
BRI EEACISIEY

(Primary market )

IEGIRERCISIR

(Secondary market)

I‘
(Market
Capitalisation )

ZH3MeR (Turnover )
Wi

(Stock brokers)

TS (NSE)

SRSt (Brokerage)

<ie @

(Demat Account)

S

(Securities Funds)

A Hehe T SIS BI © Sfal i3l vt aR 379 2R A
SIS SIH ST I ST 3l §, dfeh o gt (funds ) ST Heh |
Tehedl Widhe 9% ISR BT € STET Yool § SR R M WRRE SR
dirgq @ Te-faht B €, 3R 3H SR | fraver emmw |
Th-T W TA-oF A §, 7 % e w9

IR YoIehX0T ! U1 Sehral SIERT ol T @R TR & fEm
0o o TOHhS o ®9 | ST Fehedl |

fordt o1 = sraftr famiw o forll Wi Tt R aeft SRy =l
T 3R fashl & Fat g

"Lk " Tk UH Al A WL ® S favient @ @R o
ik TS | X Elied 3 S99 o HH dl ¢ | 98 Uh
HEAEY i X8 A Sl 8 | ST F1asmehi & o9 o9 o7 Sl S
T R

A9 Wik TS (NSE ) Ueh UHT HWfSd SR © STel shaf=ai
% IR, feawd, aiew 3R e forciar wremt 7t wdie-fasn urestt
3R g alieh W g~ MOl ERT Sl S € | T8 FereTent
3 Hf~ii 1 Teh A He TeH il 2 |

SehYST o8 Yok © il foRd e SR SRR b 3Teh! Hanelt &
9ot B & el 2|

ST NHISS I8 Wl Bral & forad e & fod |memt
SIS S0 TS o STTE fefSed w0 4 Qi W S €1 T
@l IR ISR H ERie-fasht o fore sif+ard gran 2 |
RerIREIT te T a Ot et e @ e fraerent st
T FR o 34 faf ol viefesit | @ St €, it 3%
SR eer 3R deiferd oy el @eh |
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1.1 TSR @< (Market Segment) T &?

A ISR 39 AN Bl ST o 3ded o ol U HIETH WeH HRal § R Sces
TR It ¢ | Wi ISR o & SicR Hwaiferg U gy @e ¢ -

1. WEEY "

2. Hehell Hihe

1.1.1 UTESHY HIhe T & 2

A IR 98 99K € S8l Ul ueel IR 9 YRR, TR = 3 wiayfeet fFawrent
I ST A & | T A o AT | Uil 310 Yoil Seret € | Festeh 39 99K | 7Y SR

T MU IR wded € 3R U @l W@TWW%I%@QWW (New Issue
Market) S &gl ST 21

1.1.2 QT HIhe T &2

"Hehedl Hiche I IR € STl Yool § S i TE wferferdt s wie-fesht frewent o o g
21 35H A g H aH-27 d © 3N U IS 6T Wi el Biar| Hehed Hihe
T gfradl, SRAfRT 3 BT ISR 9l €1 98 9NR Wid TS S NSE (AvFd €
TRt ) 3R Sfe Wik Tast (BSE) W EHed |

1.2 fafer ISR % TR Hehdeh oI & 2

1.2.1 Gaehish (Index) I 2 ?

Tk AIche IS U WIReTshia A9 & ST I T IR & THE & Afesh Jod i 9T 2 |
Tg IR A1 SH FRET SIT o T FSTI ol Yohdeh il 8 1" TR SR Yeihich ih & U

TE I =TI ek AT Sl @ SR IR A SR & R i e o g @ ufafhfie
Fd & | NSE &1 sfslq ¥89 CNX NIFTY % |

1.2.2 TSR YSitehuT (Market Capitalisation) ST 2?2

TTche ShiUeaTgay el Ul o SR foFT T o7 ToRI 1 oI SR Jod Bl ¢ | T8 hat
% IR I TAHM HIA Bl STF o IMSSLIET IR H TN ek ehrel Sl € |

ST YSIehtUT = ShUHT oh el TR 1T T PIER x Ufd IER T TaH ST Je e
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ITEUT: T AT il 3R TG ol & 10 @ IR 91K | 2, 31K U IR & HiEd
3150 &

SR siisheol (Market Cap) = %10,00,000 x ¥150 = ¥15,00,00,000 (15 #RIg)
1.2.3 STSTR GSiteRTuT a1 (Market Capitalisation Ratio) &7 2?2

TSR YSiiehIoT STUTd ol Hehel BRe] I 9 fIfSTa SRt o SR YSiieor & ¥4 H g
feRal ST @ | SHehT SYINT ek SISTR o 3R o | & ®9 H 36 & STAN fohar S 2|

1.2.4 ZA3ET (Turnover) ST & ?

IR IR H THAER IH ol Tod i gl ¢ S R e sty § 9RRi =l ek
fsht o T W AR fRE T

"Turnover = el ¢S i TS IERI ot HEAT x Ul & AT AT
ISTEAUT : T S ABC Litd Co. H & 31t & o U Wik 99k | 2fET 39 Wb &8

% 2T = 1,20,000 (BT 3R fash! AT forere)
i IR 3T e = 3250

TSR = 1,20,000 x ¥250 = ¥3,00,00,000 (33 aﬁi@ ) I 3 ISR | ABC Litd. & 3
AT H Pl TIG-faeh! g2 |

1.2.5 TG JJUTT (Turnover Ratio) &I ¢ ?

"eHeleR ST Ueh U1 ST ¢ S R e sraftn o Rl S % Wi TeeE W T frg
T IR & Fel God hl 3T a4 & 3id | Fol IR Y01 (Market Capitalisation) 9
T ohieh IehTeT STTaT © | SHeRT SYANT I8 A9 o fou fhar STar @ fF IR SR foha
Hisha (active) o TR (liquid) 21

" Turnover Ratio = ToRIUS W el SH3ANAT [ TGFHTST Sl TheT STST USTERTUT

1.3 SIS 3R TR | o7 areas ¢ 2
1.3.1 3@ (Products) &I &2

Ide (Products) 9 arcad 39 fa<ie oAl (Financial Instruments) 9 2 ek @ream
T Ot IR H FE9 oI ISt T @ S ® ) 9Rae fagfa seey () sifufem,

10



Class XII

1956 o AR 'FaefEs =t wfayferet o fre wnfe &
1) TR (Shares ), iFd (Stocks ), 9gd (Bonds ), f&Fs (Scrips)
2) fes=R (Debentures ), €Rafesd (Derivatives)

3) THR Flﬁﬁﬂﬁ?ﬁ ( Government Securities )

4) T He S fEs AT Aetst it gehredt

5) g THR FN R o= fai qrem

T TR o IS (W@ Sifurr):

1. 3fEE (Equity ): IR/

2. 1wt (Debt Securities ): stgw, fes=d

3. eRafesw (Derivatives): TIEd, 3w 3nfe

1.3.2 Ut (Participants) i &2

"gfqar (Participants )" éwﬁamwﬁ%ﬁ?ﬁ%ﬁmwﬁ%ﬁm ‘{fﬁﬂ%ﬁﬁ
qT St €1 SEBI & 199R, O 7@ YR & el B €

TR o TeWNT (Market participants)

IBCHED SIEX Ty
== 1.1 SR faanit

1. Ta9k (Investors): o SAfrd o1 T S IR, i~ =1 319 fodiia Sa@rel | few
CaG RS
2.  STfikat (Issuers): & U=l o1 THR LA ST Gsit oM & forg wfesyfert sma

11
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F |

3. TR (Intermediaries): o HEU S 99K & ool | e/l &idl & — <9
i e, feuifoedl, R, q=ie dw anfe |

*  SEBI (WRd™ wferyfer iR fafme o)

*  RBI (9Rd™ e o)

*  MCA (SR &/ Halrer)

*  DEA (T H3erd =l 3fifeieh s fawm)

AfererT 1.1 § ¥Ra % Frafaiad stem afaamfiad & o) St Te o T 2

1. a9 (Investor)

* fed 1A% (Individual Investor)

* fomifirg AR (Corporate Investors )

* feoreel 3= gl fa9teh (Foreign Venture Capital Investors )
* feoreel Feurma feven (Foreign Institutional Investors )
2. feuifsedt (Depository )

3. IR =R (Stock Market )

* gfradl MR (Equity Trading)

* B0 dNTR PR (Debt Market Trading )

* efafed =R (Derivatives Trading )

* Hal %ﬁéﬁa (Currency Derivatives)

4. AT (Mediator )

5. f=mifaa s (Corporate Brokers )

6. 39 Tt (Sub Brokers )

7. QWi YeEeh (Portfolio Manager )

12
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8. G¥&T&h (Custodians)

9. fordit 8, % TR 3R IR e&iaiol i (Registrar to an issue & Share Transfer
Agent)

10. WefHeh €eR (Primary Dealer )

"
12
13
14
15
16

. Heie 94 (Merchant Bankers )
. fea=) &1 (Debenture Trustee)

. 3eWzed (Underwriters)
. 9N HfUed % (Venture Capital Fund)

. T3 %gd (Mutual Funds)

. ek et ASF (Collective Investment Schemes )

1.4. TafiT=r oI @ 31X I AT a7 &2

(1)

TS (TATHE ) <R STelT-37er Wel B AR gaen ye &dl € i 0T 991R,
Uit ISR, el SR foshed den g1 sRafed we s & < foe 1.2 ® guiten
gl

AR @€ (Market segments)

Wholesale debt Capital Market Future and Currency
Options Derivetives

ferer 1.2 FeIREE

ek HUT SIS W€ : NSE & 30 @ 3 S 1994 ¥ 01 IR I fomam|
SO 3299 TR 3R HIURE HEASH g1 ST fU MU smu-sneiia fasiar dremi
I Tlie-foehl T T B W w7 | O T iR g R i afayfaat, 9-
fa1( T-Bills ), Gy st=s(PSU Brands ), FfHd fes=R( Corporate Debenture ),
v T( Commerual Paper ), ST WHOT T3( Certificate of Deposit) 3Tfe
e €1

13
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(i) YSTt oSN @e: TIUEE | 39 T o TaaR 1994 H 01 UR=re Y& o o)

SOy 9reh Sfoael AT SRRl 9 317 Getud T et o SfET o Wehd | ofen
T quid: TeEferd e faed W gl €, 9 NEAT (National Exchange for
Automated Trading) @l ST 8| 38 Yomell R o= webr ot wfefer, sfeadt
IR, aRE (Worrant), fEa=R 31fe o1 SRER fmar Sidar 2 |

(iii) wgaH U SMWM: I¢ We Teod FEY (Index Futures), 30 3@ (Index

options ), i E (Stock options) AN ik W= (Stock Futures) S
2RafeT STl | SR FIen ye R 7, 3R 57 2000 H NSE # g5 uRere
IF T A1 I e SRafrem S wfee foxier st ot 2fEn & fo ®, = wfesw
I FHAT TR MR B B |

(iv) gu1 eRafeem We: TAUaE(NSE) W 39 WiHe F 29 37, 2008 i 3191 U=t

& e, o J0H SfeR-9Rd™ ¥9a (USD-INR) o el =¥ ( Currency
Futures) IR & IEB3MG 6l TS| € | 30H ?{ﬁ—anﬁqwﬂ( Euro-INR) =¥ 31
# @ ST T, USSRfdT-SETAR (Pound Sterling-INR) R SO 3H-
3METHR( Japenese YEN-INR ) hl el 2010 | SHUR o 70 SUeTsy = 727 |
"SIS-G AT9el Teh 3 Icre of f¥19 31 37, 2009 ¥ 39 THE W AR o fog
3T HAAT T 1 |

1.5  WRART ufayfd sTaR & 97 gar gu &2

e $5 0 ¥ IR Fyfd TR H Seora-ig IRad gu § iR I8 osll 9 9% €| 9
AR W FEEA M, AR, YEidg IR G8, 9N YSial, FRIER 3R e
el % He o | frefaied fargst o 1992 W e U yqE guR SuE @ g < T 2

1)

SR Forames &t frmfor: yrRa o wfayfa soiR e 'arda wfafa sk fafme
' (SEBI) & TU-T Ta ifif=m 1992 & ded ot T8 o, fSen g 529 (i)
wierferi o frasmet & f&di @t 8T w, (i) v SR % e w0 serEr o,
IR (iii) wfayfa SR 1 fafrafia e @

ThHIT MYTRT SAUR: TIUHE(NSE ) ol T ¥ 98l YRd H Wieh oSl |
ofen "3 3MSewmE A=A (Open Outery System) & HieAH © @i ot ¥8
TUTEA STTEl 3R T8 o arett wishan o, ifer TeH |el o1 qid et =1 e
G e i | ¢fET o sifres garan (efficiency ), a¥eidl (liquidity ) 31X qReRfdr

14
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(transparency ) & % Se%9 ¥, TATHS (NSE) ¥ 3 aeX 1994 hl hiueel Hihe
(CM) WHe H R <1 & I T Re T 3iels, e "whid smenika fEm
gorrell” (Screen-Based Trading System - SBTS) <hl &1 g8 |

& =k | it gd o, fayferdt % YR % SFER IRRI W SR W% 14 ¥ 30
f&=t ek eI o, qe TERhe (Settlement ) ¥ tfaled 15 o7 o o | fafir= =i
TS g - A SR =k 319 ST o, e T s 9§ g o
Tt 1 TAIARO God 2l o | g H, AT Yeertie & 3ierta T e el TR
o FaY H T TSI o {1 U 9HE ar wiitges Sfe =sh 19 foRe
&1 fegeR 2001 # Tt wfergferdi s Afedn Yeerde yomelt & <= T IR TS srar
I HAY: T+5 9 T+3 fea qon aiier 2003 9 T+2 feaq =2 feon m=n, s adaq o
T € |

et fafea =R SR WEWfEl w SiRgd weeE(Hedging), 9gT
(Speculation ) Td &g (Arbitrage) ot AN Y F= & €39 9, T8 1995
A e #iaed (JeeE) fuf=m' [SC(R)A] | Fsted feran mn, e
faehea (Options) W &M Ufaa sl B2 1411 Tt SRafeed o =HUR 1 arafees
IR 79 2000 H I faferer Ud fafmme g &t T % SRid S WE %
1 g3 | e H, SR H frefefad SRafeed sari § <R sudsy #:

Erce =¥ (IndexFutures)

e 3w (Index Options)

Tehel IR ‘JT‘R:f (Single Stock Futures)
Tehel IO 3@ (Single Stock Options)

TagsietuT (Demutualsation ): Wi &4 ), Wieh TSl ol Tfiye, s
Td FEYE qEId: Tol (Brokers) o €1l ¥ giar o, fStoeh uRomeaey foaret #t
feofy o froqerar we IRERiA W 999 334 9| UK Wit TS (NSE) ot €A
T quid: FETeRTeese W= o siaeia @l ¢, fras wifted, Weem 3R =R 6l 3
T gprgal B fofsra foman ) adEE H, aRa & 9t Wit Taees [ERgsEss
Tl o et SrEd |
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fa=itar s waer (Financial Marketing Management)

6)

*

*

SHeRTATZIIN (Dematerialisation ): qd H Rt THOTS SERd Hrehe
o H W |1 weed of:

Ay | faeis

FTS e wfefert o6t siferes TR
Jee faeifEst fedifed fafie (NSDL)
Teor feuifved wfdest faftes (CDSL)

8T (Demat) WOTl gRT &R feciiadt (Bad Delivery ) i THENRA 1 AL 3T T |
e &, Wl T T G SR S Aol wfi B S T | SR =g Sierd e &
T R 1 310 HAS AT 3T AF T % IPO 319 hadd S 9 H & SR FRT ST Fehdt €|

7).

8).

fRTatar ®IRY (Clearing Corporation): THTEE (NSE) §RI Wd 3RTA
SoIaEl-Teh SR o YUTTell o SIfeh WEERTT 379+ THehaT (Counter-party ) i 50T
e (Credit Risk ) &1 3Mhei- el R Hebd o | TH THEAT o FHIEH 8, TITHE
BRI 3T 1996 | "9 Raeifdist foerafin Rare faftee (NSCCL)"" &t T&md=n
I T | T TEAT AR & YT FERNEE Ug f9e™ (Clearing & Settlement)
e 3 & e swRerE 21

fa9Teh TIMUT (Investor Protection): Al o f&di sl &N wa few Gefta

\ . o o . . 1
STATEhdl S B, el PR (HTURE HE HAC ) BRI 3TFR 2001 ¥ "'Investor
Education and Protection Fund (IEPF)" &l TG &l T2 | TH TR, IRAA
wfayfa iR fafm= 9 (SEBI) wd faf= e waeist ot frdwres dRemor fferd
(Investor Protection Funds) Hiferd sid B, [STeh #resd o faseni o <rai i
e foman Ten 21

A9elieRtuT (Globalisation): WRd™ wuf@i ol faeei o Goif SEM 8 TSR
( American Depository Receipts), Siel3R (Global Depository Receipts),
TRAEE!  (Foreign Currency Convertible Bonds), d&m gdier (External
Commercial Borrowings ) S WA o HieTH W G9Hied Tehd T hI Wﬁ[
TS W TE § | 39 Sfafke, feel Teema et (FlIs ) 1 @l WehR bt wferfeii
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10).

11).

12)

Class XII

o faer it oAl B, R aeer wfayfost o wfmfera €1 39 Faet = g gei @
gRad-taar (Full Capital Account Convertibility ) Wred T | UH3ME3TS (FII) forsht
HO | ARIHTH 24% T & 39 (Paid-up Capital) & 3idiid gewiferal fFerer wnt
& eaH 9§ fHE o) Wehd €1 T8 WA Geft AR el o e stftrehaw W
(Sectoral Cap ) = 9#+eh W (Statutory Ceiling ) T SIS ST Fehall ®, S91d foh
U o eI Hed g wEdTe Uik foRa ST Ud SEe 99 31 e g faww
T&d (Special Resolution ) Wi fra ST | YR Wik Ta=isii =l foeell § <fen
e Tfid R W STAfT YEH @l TE €1 39 URUTHESRY, ST MR TSt
o SAIeh Tehid avasR | S o Hiegq § Sueed 2 | WA e s (RBI) o
ADRs/GDRs & fotu fgfesfer ®9iawor (Two-way Fungibility ) &l SHER T &t
€, foa foeeh =1 TRl 9w 3199 ADRs/GDRs i T R Hehd ¢ 3R 39 Heiferd
3idaf-ifed IRl Sl YRAT IR 9N | foshd o gehd 2

RAT Gt 1ReRar gaehics (VIX) & TMUGAT (Launch of India VIX):
ferehed Feehish (Volatility Index ) 3§ &Rl i 3TUTRIT A ! WeRid ar &, S
fehe wferss o fepedt gerehish o <@ T Tehell €1 I8 AT 39 3MYR W R ST € &
Gaiftrd gerehich foshedt ol SR I o STHR 39 goehish B fhq W1 a9 SaR-<ierd
! GATET 2 | HRd ol Ugell dreifeferd! IRk (Volatility Index ), $fean VIX, FH®t
50 Yerhich foshed Yool o SMHR W ¥ @ik TSt (NSE) §RT 3fiet 2008 H
SECRERIRE I

"VIX" T GSlihd 2Eh1eh 8 i R i siwiq uegEsT (CBOE) & &@iftied § 21 NSE &1
7€ 2eurdh e Ue Yord (S&P) @ A A FAN T #1 el Wi o 81

T AR 3T (Direct Market Access — DMA): Y98 SR S1ATH
(DMA) =% gfaer €, {8 yrd wfayfa R faf= €€ (SEBI) g1 a1de 2008
o erAifed fohan =1 59 yomelt & siavid, HXUmTd fasTRl i 3 Usiid SR
Y W Y T9 ¥ THIES o AR WOl deh Tgd WM i Sial € | 39 Jomedt o
SR I I BTl SEAIT NI el BT, oiH-o7 o o, QR Ud uRest
i1 B | T G FaseRi sl WFifaes 9 ¥ o SR e | s gere e 2

ufdyfd YR T IUNT ST (Securities Lending & Borrowing Scheme)
W YUY : WA 2008 H, WUy SUR Ud S¥M (Securities Lending and

Borrowing — SLB) SHa¥ ! 3THET WS fFam 11 39 AISHT & 3idiid, SR
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fa=itar s waer (Financial Marketing Management)

13)

14)

15)

16)

1.6

AR S wH N | T ®9 ¥ Tk {9 (Short Selling ) i gfaem
I B €1 39 o B el | 9iE et § Ud et i sifiek et o 2|

I WEH (Currency Futures) Sl JIESI: 29 TR 2008 W, A Wi
TS (NSE)  9Rd ¥ Ygell IR MR Sier - YR 9 (USD-INR ) HgT Siet
R g 9¥el 3TEl (Currency Future Contracts) o SHR 3TRY fRan| o€ H,
A€ 2010 H, 37T HgT el S PR-9RAT T (Euro-INR ), TRE RfdT-9Rd=
394 (Pound Sterling ) Td STaMl IF-YRAT TI= (Japanese-INR ) T SR i
gfaen off IqeTsy HE TS|

ASBA: ASBA (Application Supported by Blocked Amount) T W& WfHE
TR GoR (Primary Market Reform ) €, fSr/as form sifim spram & it Fowmept
MU (IPO), THYIRN (FPO) 31ordl Te<d 399 (Rights Issue ) | Faw 8q Mg
X ) GAHT Y S €| 39 yomelt |, fFastn R sfee IR 3He W & o
T H & 31a%g (Block ) X & Sl B, 3R shaet o€l AR 3idd: 2fee (Debit) it
& S emdfed TRl o STE Bl €1 I8 Wishan Frawment S USh o i Rt SuEm
i et 2|

=TS ¢ araaT (Interest Rate Futures) : 31 W& 2009 @i, ¥ Wi
TS (NSE) o &1 X a/9el 3fqsei (Interest Rate Futures) & =MUR &
YHITT H | g IUHT FAThT BT SAST G SR b1 SR i o TeTaeh Bl &
=5 4 | B O] SAR-Teid ¥ GR&T WS T ¢ |

Uit i Td UeReiehtuT Mavehdit faf |, 2009 (Issue of Capital &
Disclosure Requirments (ICDR) Regulations 2009) SFRd 2009 H, R
Afcryfet 3R faf-m = o€ (SEBI) | "Issue of Capital and Disclosure Requirements
(ICDR) Regulations, 2009"" =t fergferd &=, S qdarit Disclosure and Investor
Protection (DIP) Guidelines, 2000 I ¥ oidl € | T8 2 o, wfayfaat &
foin @ gafea @it werdientor ArcEl it PRIt o €, e siftres arefian, Frewmes
T Ud e wreear gHfed et €l

ik SR hIT 8 ?

Wi ST Uk HERY (intermediary ) BTl € S 319 fFasment — s1eiiq Bleri @ik
fashensti - &t ek o wfeufert (securities) o Wi 3N fosrt &t =Hawen =31 2|
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Class Xl

TR dfefe @R fafma 9 (SEBI) & wie s 3R 3u-sieR faffam, 1992 &
AR, U With sk 98 e il @ T Sl Wil Wi Rieh TS b1 TEe
e € IR Wferferit st shor-feskar sterdn ©i9-2F S g SEBI H USiehioT JHIOTS e
T ¢ | SEBI FrfeiRad srdf & a1 Wik ekt sl THI0OS Y il e

Wieh ST & I fordll Wier o=l o 99 9eedl B =Ry |

34 39 Wik TS O Teesi o e, fafed s sufafEl @ oo o
3Tk BIaT 8, fSTerl o8 He= 7|

e we ot feefd =1 we | Rl uferds ot R ®, 3@ wlayfedl @ w-29 s
T % fIU SEBI ¥ Ud S1Hfd Wt et gl €|

<9 freifa faft o @R ISR Yoo o S S Bl 8

Y frasmehi =i e wred B @ s o U 1'% WiaR Rl s R s
a1 8 3R Rl @ S8, Wl qen o1 feRuli o Weel § SEBI Wi gfea e
eIl 1

SEBI, fhHl ShTS ol Teieh Skt o ©U | Usiighd @i oh 1T Teferiead feigatt sl
ST ST &

*

*

1.7

T 3T Tohdll Wik TaRI=is &l 9e& 99 o a7 2 2

F IGF UG T AT S SYIH Ferd T, IUH 3R AR =
AN §?
1 S Wfayferi & ha-fashT 1 -39 1 qd 3Wd €2

1 Sk T AT IHeh [ohdl WS, Feves o1 Sl & fosg Wi sl o &9 |
e F g R e T % Rl % siaeid 1S ST SHRaTs &l TE 8 2

THCHE T TG el o Hehell &2

A9 Wik TERelSt (NSE) & HeSIdl Wi i & fo7u &hig yasr = e ufqss (Entry/
Exit Barriers) =&l 2 | ®1$ off =afe =1 Gwen, A o7 Fuifa o AFEE & 1 T €,
q 9% W T Whal €| TH TR, WSl Bied & U &iE B g8 ar e 7 95
3O STl hl ToST W AW Y Tehd @ | HSET ol TageiSl o fafi=T @ei o snfarer feman
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fa=itar s waer (Financial Marketing Management)

ST 2, S et st sk i % sl a3 ReeRde sheed ()
fufm, 1956, AR Ayl iR fafm= 9 s (SEBI Act), 1992, 39 318 <
forT MU oo, oftew, SR, fren-Fe, TieeE & sufqeE, Few wd fafe

TAUHE oh IS Waedi ohl fHe aTel T

1.

ol R | el gE o glaen — R sfaad), sRafesw, e (Hvme) w wEfie
(Hybrid) SUsR0l/3RT § HRIER 6 YA Sqee gl 2 |

2. fooder, Tt IR UReET ufaufa ISR TRt i SUeTs S W e |

3. ey soiagie e faem iR e STeRIET 1 SEN |

4. W U W e, S AR MR 9eF (settlement) % T W df¥ash At
UTer el B 3R Uferfel SR B I T R o gy < 1 RO e R 2

T2 T

YT Wi TS (TS | i€ Wes a9 o fon frefafad safed = weend a /e

Skl %

1. Afsad Afed (Individuals );

2.  HEER B (Partnership Firms ) S YRAR HEER! S=H, 1932 & 3idiid dsitghd
;

3. Sifyd g wriield (Limited Liability Partnership ), St feiftee arsfaferd) qe-RRM
sfufrm, 2008 W sidld Siied o

4. G, SH i darsii § G o o e SuiEl (subsidiaries of banks )
e ©;

5. o, foow w9 § gg1 sRafes® (Currency Derivatives Segment) &€ & T,

6.  huf-El =1 e HiaRe, S foh s sifufEm, 2013 o idria aReifee fomar T # |

g o FrAfaRad It 1 g FRA R TSIl & o as o Sl 2
i, o SffEE, 2013 o Sidvid €itd B 3R SuH |fld A= o g Rt
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Class XII

B, 5o el & e 9 fafy sfeaifead @

ii. o, IR Ayl R fafma S (SEBI) R iR faxier savaerarsit
3R HFEST S qreid Ll B

iii. 9 & IR (Directors) 1 Wit THASS Tl ST o I = Sfv
eI o TN B, SR 9 ol Ul s o e | © 2, S qd | Wik v
o T @ B 3R R fewieet = frsmifa =it o e

iv. 31 Afdd O el SR THE-ued R 9RdE {9 §F (RBI) e1erer ge
(SEBI) EN Securities Contracts (Regulations) Rules, 1957 & 3fdiid
TR < ST | TAeEE  fafie Wi o oI wewe 3 Safe A1 wee S e
i TS (NSE) H 9eed (Tieh siiehY) o &9 | YA W il =ed 8, o
frrfefaa wei o 9 frdt T a1 itk & foY Hewan 2 eTee R gehd ©:

e S Wiehe (WDM) (Wholesale Debt Market ) ©€

Hfieet Trhe (CM) (Capital Market) T€

Ffied wdhe (CM) Td Froed S Ahe (WDM) §S

HfUed Ahe (CM) Td W= Ug 3w (F&O) TS

Hited Ahe (CM), FIEd Ug M (F&O) T eiedd e Hihe (WDM ) B

G eiafesy (CD) ©e, IWed WSl o WY AT Sk fo1 ff | foremafer weean
(Clearing Membership) & =Afda =1 TeH € = 20 T &d, W o= fEm
weed! g fohy YOSl W et UE Yo d §, 9 e RS femitn
HARYH s (NSCCL) H Wihee i #sk (PCM) & ®9 H Tl Wi

HT Gohd & | TE TSHIAl hadl T U @ (F&O) R wid SRafesd ©e &
foTT @ B € | WG % S W U ¢

el (Normal ) He&rdl — 599 =qewm foedr =i g dimn =6l gl |

el (Alpha) FEEIAl — T8 H&A0: Wit WEehi o T shied WoREed ¢fEn o fag
Bl 2
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fa=itar s waer (Financial Marketing Management)

Type of Membership Cash Future Currency Debt
Segment & Derrivatives Segment
Option Segment
Segment
of€n we= (Trading Member ) 4 v 4 4
SFETT-wm-Tew feeftn wee v v v 4
(Trading Cum Self Clearing
Member )
Sfen-u-foremain ¥e& (Trading - 4 v 4
Cum Clearing Member )
e forerafin gee . v v 7
(Professional Clearing
Member )

el (Alpha) Fe&al S @i 4 § ot o off WY T &9 9§ & S Fehell €,
Hael W Td 3™ (Futures & Options ) TE H Biga, S <F1 3Mawas ¥
¥ 9 (Cash) Te & @1 Wgad &9 | & g ("

Types of Membership Cash Future & Option
Segment Segment

ofén we= (Trading Member ) 4 v

STET-shm-Ueth freitn gee v v

(Trading Cum Self Clearing

Member )

SfEn-a-foemafitn ¥e= (Trading - v

Cum Clearing Member )

UF U2 3l (F&O) ©e § T Yol & fied, 9o & Wbk o fFerafan gewrar st
e o Hehdl B

1. foerafin 9= (Clearing Member )
2. How-feerafin ¥e= (Self-Clearing Member ) Seh-fRtafi T€e shadl 309 gR
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Class XII

feRT TTY TSi — =R o 379 T o 7w B =1 7o foraereht s8Ik | — ot Tt T
e T i © | SfET-shA-foraifin Hesd 7 shael 319 T o Wie) sieeh 31 SfEn
He&i o el & o fRrEi iR fuee o ged §1 U6 U & (F&O) e
efEfea (CD) Wi H Usigd fE Wee, el <X 9l (Interest Rate Futures)
INIR H $€ & o (o1 5 Bid © | W fordt oft Ueher @ & fore o e @t
& G H o ST Rl T

2féT We= (Trading 39 991 & US&Al W 9 &l W & @ Ud
Member) 3T UEehi o Gd W ¢S i &l AREBR 9 Bidl
© | TTclith, UY ¢ &l fRmafn 3l TeoHe TS &
fET-HH-foRmaiT Te= 1 Mo feain 9ee &

HeTH W & T B 7
2fET-r-Uow forrafar 39 ol <t Iesdl Wi He&T bl T o W qel 379
e (Trading UEehi o W T € T, 3 9 e &l i ud
Cum Self-Clearing HeoHe TF i 1 3SR Bl & |

Member)

efEm-m-feemafir TH 07 1 GETA 7 shelel T o 37 31T WEehi o T

e (Trading Cum L é‘e“ S dl %, dfeeh 39 ié\l ol foearar wg HeaTHe

Clearing Member) f LT & S H A 3 < geei g fRu 5 @
3R = it Jarsti & e 39 9es =i I 8|
TR feRTafaT T U K TSEH hadl S USRS Ul & oSl ohi

W3S (Professional forTaftn Td Weome Wl ¢ SRR e femfa
Clearing Member) FAYTHRART & U 39 U H WaW I €| T
e Y <8 el |

TUHE (NSE) § Ha&IdT & feu ursrar Aeee

TAUHE H WSl W A B HiRd AMel ® hiuRe WA (corporate Structure)
(SRREREr ted), Usit 3wl (Capital Adequacy ) (Ue-31q Shived), fae e (Net
Worth ), 4TSt Gord &I ST (IFSD ), mem ( Collateral Security Deposit),
et Rl Serlmer Jraar, swd e Sl €1 39 Aree! &l 3299 fFasment o favard
A, T 3R TUrEgol s Sard g e 2
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fa=itar s waer (Financial Marketing Management)

AR TIEAT (corporate Structure) (IERETREAT Ue)

T TSR I AR iR SRewyu B €1 3T: TS gR Sifew i P W
% fou ¢ <ifem FEEmr sAe S €, SFE "M@ vade/SRYRE @98 (Dominant
Promoter/Shareholder Group)' & 3TSHRUT T o9y ik wwret 399 2 |

S IPRYRE HU & SgAd IR (Majority Shares) T&d €, o Ul & i @ik fofs
o U yereRett i e ® 1 afe sifRT Swen (Broking Entity ) fRE! TR &% fEtice
(fordita =) &t feafa & ol €, & oSt ol 98 @& 1 =it & 9 Su & d
ArEeres fFEs0T W ATl Sl o e o Hoh 3R 3ok for%eg 3fed RS Y Teh |

TG Yedeh! | Heiferd fram @t 2fE€n we=dt (Trading Members ) ‘T{Wj_[ﬁﬁ%I I AFEE

fofr=r ST o fawfsm 8, S

(i) SwEFRd frmifire 2f€w 9o (Unlisted Corporate Trading Member): IS
HIE fET U U rgEEd it dwen €, af e de oot 5 o8 v
Seldieh THE % TS o U B, ST9 hiE Al 3H WEN | 51% A1 3ifiek SERenfar
o o a1 Sed ¥4 9 @ el

(a) 3199 Redert & g, S & ot sifufem, 2013 5 it fean w21

(b) VH =ufed/eafedai & @, S SEBI (Huf 31RmEw wd ifemgon fafm=m) | 1997 &
gl " S Ui o and €1 TRl e o ared e ded | 9gHd
forerer A e weeH Ud Hifora ol W e e % iR | R )

(¢c) ETAT I U IR HASThi oh TR o |12 | Wi Hawih o hiaRe AT SHfFTd
fraeTeh eI € S e1o St sreran AT Heads & Arerd ¥ FEw | gedad s

€ 3R ST Bl IS M ¥ WEAN Yo i § 1 3 ot e, deR Fftefre
3Mfe wiwferd Bid €, [T 3239 a9 W 3= Ufdthel 31fid e Bl 7

(ii) geiarg HidRe T §E (Listed Corporate Trading Member)

afg I GEaS HURE T e 7, A 95 Afea/aug S SR xards, drasitTe fim
I GG T # o % €9 W o1 @, "W Yads 998’ (Dominant Promoter
Group) HM SUT |

(iii) TTURE FIERERER hi T JIERENeh o ®9 | HI=IAT (Corporate shareholders
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Class XII

to be identified as Dominant Shareholders)
I i HARE ITRURF T ol T Tadsh T8 & &9 § Jg=Hdl ¢, df sH ff 9l Arfee

ot A BT S HTURE T WET W AR B § | A TS Yo 9E H U o Sifie wiuRe
IERUR B, A Wcieh o oL 1ol W U &l U8 STava® ¢ |

(iv) &k, ferciter e farereT @we= ( Banks , Central or State Government owned
Finance and/or Development institutions)

frrfaaa Heai ol 7@ IPRURE & €9 H Al & ST Tehdl €, 91 3! ot Fufd
50 S AT A(UH B: YR ook, hg/AST TR o W aret foxi =1 foshre geerm,
RBI, SEBI, o1 IRDAI §R1 faf-mftra forir deam, =i a1 gwen S wiftrepa e v

IPRYRH HFH I G5 |

(v) Taesft gt (Foreign Entities)

fereeh Teenstl ol YRA TSR & T=ferd Tehia AT o ded WRAT Terdeh ol o AIedq
Y TATHE ! WSl o i A ¢, 9914 o Frefaiad Ameet o ae e

1. Yodeh faesll HEU/SHE e THE A1 Al o9F B A T TE, S 3T I F hed
qob o1 3 TS W gR e o,

SREI

IE T R SR IS ST/l B S iAWy S e
(I0SCO) (International Organisation of Securities Commission) @ HE&
faframmes dee g dSiiehd =l 31X STl ¢ Renle 3r=a o,

SREI

% e e YRAT Hean 91 e T SEBI € USiehd B, S shEisad
(Custodeal ) I THE H-sTHE Tarai o foru |

2. 3T 3Mfafied, Wades faesht deen = fRme ffierR) arcll S & 3fdes shuAr o
HO-T-FH 51% T G @ grl|

3. UE e g @i e "9uf 50 e o1 SEd 3ifYes gl =Ry
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fa=itar s waer (Financial Marketing Management)

31T HEaqut fder

FiaRe e oo sl SeRaRar @ § uRedd X Whd 7, 999 98 uRade Feiia
AFEE! & FR B 3R HiSEl 7HE Wadsh I98 (DPG ) 1 39H 2050 §1 ) | T SR DPG
I BT B o U, 39 8 AT 9AY W@l e # | fedl off aReada o fog ueRaEs
T qd Tl oA e €1 A DPG 3avder IPRNRAl 9FIC WA o fawet &dr €, df 39
Gl HAGE o1 SoefsA |1 SO 31X oS! SRIeTcieh hRar & Wbl 7, e

<fEm gfaen =1 fewrem o it 2
1.7.1 2 TSEAT & TIT UAYT Ui SR © 2

TEEIAT T A Y Wik <1 =Rott | ol ghedt @ 3aen Pl Yoo THUUwTH (NCFM )
% U Higgd H wlen < Bl 2

2. STk Uvaq WewEn SR | (Membership Recommendation Committee -
MRC) % HH& T&chR & o Iafeerd g sifared g 2|

ot ot II9 W 3eTE H TE GHRE AT SavTE el € R e H W wm |
H Teh A i foh Tafifed § TehAS WM (Sole Propeietor) wifHd WRiERi
(Desgianted Partner) ® ¥ i U/t Feseh (Desgianted Director) /
S REISE] SR (Compliance officer) — %Wﬁﬂﬁ@ﬁﬁﬁﬁ?@@ﬁw
1 I THO-IF B

* Securities Market (Basic) Module,

* Compliance Officers (Brokers) Module 3T

3q We W Yafod 3uged Higge e 9ewdr v sfae R T @
(a) Capital Market (Dealers) Module

(b) Derivatives Market (Dealers) Module

(¢) NISM Series I - Currency Derivatives Certification Examination
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4.

Class Xl

1 Submits application for

o New Membership
+ Offer letter ot provisional

membership 5

Membership

MiESs=—=——— el ok e Recommendation
FA SRR 8 Committee
Member o Submits enablement
documents 3
Membership
Department -, Forwarded to MAC
¥
s 10
Documents forwarded =

to SEBI for registration -
=

-
-~

E / SEBI certificate
. - -
-

Membership Approval
Committee/Board

SEBI

Trading System

fer: 1.7.1 Tvuwg & 7 wewar & fore wdvr gfmar

3MMaceh i MUiid WY § 3MEeT-Us Td 37 3999 S&iES o WY TS H
AT A T Bl 2 |

TE IMoed WSEdl SR W (MRC) (Membership Recommendation
Committiee ) i 3RS foman <ar €1 T8 Sftfa waeeiSt o Afenial 9 fiers s+
et 21

MRC ERT HIITERT STENTSTA TehaIT STTaT &

* e 3eee HUNS T €, T W@ IPRUNH 3R it fFesmen i suferd g
3T 2 |

¥ T 3Tegeh B i feufd W T 3Tegeh Wl 3R TR ®H B @l feufa
o & it YrieRT el EeehR B SR BT el B |

*  3H UIRIIchR 1 32 3desh i Ui, famit feufd, Samer, 9o sifsh sqad ™
% Tfel Ufrergar 1 Hedich A Bl & |

MRC & 9e&i & Tl Ve i B Sk A S SN TR o e
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fa=itar s waer (Financial Marketing Management)

Hed F¥al ST i e 39 wftfy gee == |ffd (MSC) i 3t sl 21

5. MSC Rifea srdishd YeM o= &1 Folg ot B
6. MSC (NSEIL/NSCCL) ¥ TWifad Wl & & I, 3Mdesh ol F9 € & A&
STEATR TSI UeT o STl §, T
*  SEBI ¥ Ysier0T U o3I,
* YIS Yosh/STH T SR SEdTes W e |
* IHh UYEN, S % &IOS SEBI i GSiieniol &q 9 S €1
*  SEBI @l 31a¥d% AMeel & e o Uqs BF o SIS YSieh0T JHI0-T STy
I 2 |
* Tk IS S hl U U o WY Hold ferie teany ° feaiad 999-
T % AR TeedT S QT S A B 2
*  SEBI UsiiohUl W i & o1€, 379eeh sl NSE 3R NSCCL g1 freifa asf
SioreRenarati 1 quf T e €, S
*  Y[ooh/STHMA URT A1 YIdH
¥ EYHeh TEATSSI hT STHT hi |
SATIR-FH - ohi 9T

*

[a

CM (fUeel Hrhe) ©e H & i o Sloi’i ol Capital Market (Dealers)

Module (NCFM ) 3<iui AT e ¢ |

F&O (FEE Td 3w¥) ©e H &r & o9l el %l Derivatives Market
(Dealers) Module a1 THE T&T IO AT BT |

Currency Derivatives €€ H whERd Ele’i sl NISM Series I - Currency
Derivatives Certification Examination 330l s sif<ard 21

TS e 3 Reifds faeafin siareq fafide (NSCCL) & Twiftrg |t
Soenfierarelt Td smavaeRarsti & quid: are o IR, €T WS NEAT WOl T
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Class Xl

SfET A i rHfa & S €
1.8 R HIRIAT & THYUT & 7 a1 ¢ 2

T 9R 9 frdt ¢fEn Teeg ! TaEsS U HeEdl Yo R & St €, df o8 S 9 STl
SFET el o THUT R Wehell € | Bleiiieh, ST HEEdl ol T w5 e vl @ g
d1e B TSt g TR fRa Siidn 2, Si9: Teraeist 3R A9al Raeifids fererafin iRars™
fafiee (NSCCL) @ ufd 9t s Sif¥icali sl fHuer, 3 @it i 9eai sl Ty ot
TIpT T STEER <1, TS FHER T3 5 Treii-eh Ga1 WerfeTd 2, 30 | e gew
ERT ST S T TR, U (iR @ife-31 s1aft % S1g Taees/NSCCL g1 @lerg St 21

fere ool <1 feafemit o wifer-3 srafer oy <@ Bl
1. 98 9eH S SEBI USiighd €, W] |ieha =8l 21 4T
2. o€ SEBI Usiiehd Td 9fshd €, wifeht ST ohft whlE fem =i &l 21

TACHE SfET T 3 WSl AN H STE UG #RA B Uk R
ST ST HIal © | TS H Fe&dl I o Heterd | wd ufshansti o1 e

ferreR fHeifa €1

* g off T TEE S A HESHAT o AN Al =Edl §, S9 i urey o
SIE WA AT SMITIF ¢ |

*  [TEAl 1 N B SMES HRH U Uee, TS i AT i AU 1 arer
T a2 2

HEEAT 1T & UK fehT ST ot 3mmaee W ffetiaa fargsii @t wwTfed sen
3rfar 2

(i) USRS & Tl S & $9g% IR 9eH ol (el wey o foflgd 9 9 iy

AL h Il 3T %l

(ii) WEwdr Gqd 8q MAEH Y&d R W Yd, AR WS i FHYU & 3Maed & fow
Tl - STTharslt Bl UIe AT B, S FeiRa wed | §

(iii) =R WS R Y& T ST a1t Hewar qqdr e o FEfefad Teqelt @
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fa=itar s waer (Financial Marketing Management)

(iv)

(v)

(vi)

e foRam ST ST

*  gg A W g R W uewrEs/Ae g e e T e e s
SRITETH HRATE i T 7|

* {3k foeg TaS/Ae g1 g% & RO hiE e A1 HRATE e |

* S o gRT aRwift TuSfeER AT | o 7

* I W USRS/ TCHEU T hiS SR 99 2

» e foreg FrawTeht g1 10 @ = itk oot o o1d WS €, Srerer feRd o Tifin
% T S 6 HEH W 3Aeh THT 9§ wiferd ¢ |

*  feh foreg g 39 <l o1 RehEd dfad @ N9 s/t adEitd & fGER
T Fefid TS gR1 B foRal ST Savdeh |

* {9l Tel o Ui aTerdt B el ot Sehen |

* TFEES Bl U SEeHl R Ul fqeehiReR W € SR A 9 smded i g
312re TR AT €, o IE 3ifaRe o iR w1 ] 2 Tehdll €, ST 98 U
quE |

g W ORGS0 TSl o gHdu Y e €, ST WiEeR (WERr
wH o A ) 1T TS IERERE (HUH o Aol | ) T i i ar
Y TH T8 FI afy e A ff ¥ H USRS wl qewdr B A 9o 89 o u
T B

IR STl oh FHYV] 1 3TE F© Il o STei B, S

» 39 Wl el U Heiftrd Hot el USTehRoT FHIOTTS WA AT, SH He usiiga
g

*  UR 9 U T 9l IU-CACl o USHERROT THIOTYS WA AT, Ak 3% 3%

A & foTw It A1 9T ST HE |

TSRSt ERT GHMER WA H s SR o Hread | STl Sl G < S e,
o Sferger 6t fafyr 9w iy guemafy qe Festht @ S S ol gHur e
I U % (985 e T A o1 TR Ue fohan ST =ifee |
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Class XII

(vii) WSt 1 off O & AeH W I IS S |, qfE 9 Heifed 9ee 9 R 9 Fehen
(3 &) ol | A Tk |

(viii ) et =i wifta ) FuiRa safy gar 8F o 9verd, qur 9t o S IR @
Tl W B TR, TS 5T <7 el AR hl TR/ % U Iqete ST T
% g THMEINTK R STem, @R 9w i 9eqer g R som A < i
ST T & 31 €, A wew bl 9w AT 21 & v srafyr o S R o g R
W | A TEET TH = o forhet Tedl €, o At <l 31 i RarE &g Snifta feman

ST

1.9 TIEIAT &l THeta Ua ForsshraT o= € 2

afe g AURE T THEES & fRdl sufEm, Fem ek faftem o vees O defe
WRFR & Rt Heped, emew, e, s =n Fofa o1 Sooteq, R-31ure, 31T, Sual
I TS ol S U ST €, @ TRl 39 e o1 g o) wehdl @ 3R HeEal &
31feehR aT9d o Hehell 2|

1.9.1 TEEIAT THIeia ST TR =IT ¢ ?
frrfefad o SRoT € e SER R el &1 Feies =1 fshrae = < g 21
(i) TEROT (Misconduct):
* HIEEE W SR Uy 4 e g g
+ R ot T BT SoieE ST TS ) Tttt o b war g
* 3fud SRR
*  ueHES A1 e it g A TE SR o g | e
» iR fed o aifeds @t & 97 ®9 5 Wgd 7 A1
* S A U TR0 WA T
* FRER gulEage =N Saiew R &S S
*  [ewdl Yok, TEAE Yok Ul 3 feiiRa € AT @ e 7 e
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fa=itar s waer (Financial Marketing Management)

(ii) TR-TTEEIYes AM=RUT (Un-business-like Conduct):
* P A1 P A W - HAT
* STRATE el
*  NIR 1 W SR arelt 3Tfes Tfdfares |
* U o SR A il WIHR HAT |
* I el et AT T WiGH 0 HRA § fhe e
* e SS9 e
(iii) TeIadTHeh 3MERUT (Unprofessional Conduct):
* UQ vl B SR e fEE o 9 Y A e 2
*  UY UEF & U R 411 S Ued 9§ fewiee 21
+ o feanforan =afem & @ fom sgafd =R |
* I fyele @t erafd % SR SR AT
+  forsemifia, freifea = fewieer Sfém wewil o wry SR |
* 3 ST Wewi & HHEIRAT & T SR AT

*  geRdSt A1 HIfsE W =T

*  SEBI g Ufcefd saferal o1 Seenaii | SH9N |
(iv) HTEIERI/mHaTREt o fdfateEt & fau saertaa:

e Tee S T TrEeRl, siftga s, TSie den wHEE N % weEh &
1T guf w9 ¥ STReE Bl €1 A o feRelt o Frem o faferes 1 Seere #Rd € ol
39 ety # <€ 9o &l S YR i TS[cHeh Hiams sl THAT hil 9L, S I8
< 3Tk §RT & TE el |
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Class XII

(v) WS STHT AT UST UaIitdr o Seoie Ut fHete:

o g e vee fwifta afta s =1 dst gt qFest o 1 e R €,
TS S A i eifed #R Tehdl €| e 99 a9 @] W 5" 9 qe

T WIS STHI A1 6T < A1 Yol T i 90 g8 F h A |

1.9.2 SHAATT ForeiaT T &2

1)

Hafera wiftreror frefeRad ol o ded forddl saaiiies Hesa &l 3191 SRER s
w9 Y A P €9 Y FG FA & R T Hehar &

q@fﬂ'@' HIE™ (Prejudicial Business): Sd WSifies Wiitesrd o€ 9rdr & o6 g
SFET Tee UHT SHaEr Hidl € ST Us=is] & [o1U giiehrer 7, S19 for Ud wdie =1 farsnt
T A1 Wi TWes A1 o= 1 WA A1 el 329 ISR o W i femre
e = T TR 3 T R HiAd 9e ISR Jod S EETd €9 o A
T H |

afud S| ™ (Unwarrantable Business): S/& W WitR & STUR,
g AET T VE HAHH A1 § S SR B A O WEh o Wi & fow a W
foredt Trd & oI <1 Hie = sTicHel T9 W 3T Yeiftd 81, cfueh TR A fasht e
21 T8 AU IUR S Wesh I W o faig GEneE den geftd fgeifd &
SR < gor T | S /AT ST § |

TS farei™ fReafe (Unsatisfactory Financial Condition ): STa WGfireh
TR TE Uil @ R R gew @i fodiw Rl wwe 3R 39 3R SRl W
TS Sl TRET o o1 QR &9 W e A 6 ST el < ST Fehed |

1.9.3 THeieT g™ | o7 areaed & 2

feia g1 Uek ufshan ¢ R forelt safer o S8 & SR oT TU freia sl g2l
ST 8 | I8 Ul SR W A9 S19TE STt @ ST fefe o hRol ol Q¥ R G e
€ o <9 FIelsH i Tetd = T=Eel /T S € | e ger S uiha o SR W
frefaIRad =Ror snfe B 2

*  fcieT o HROT s TEHET HE

*  foyde o Ragems il e
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fa=itar s waer (Financial Marketing Management)

*  fydie g o [T 3TTaveeh SEdrasii hl STHT ]
* fYeed gem % e sifteer = Wit & 9ree O B

19.4 Tacia & URoT &=IT &2
T v & factem & frmfoaRea uRomg 29 &

1.

TIIAT SARIHRT o Foreiar: Feifad SfE aee &) 3u& Hoad & /& & eRM
eodl ¥ geftd 9ot siferepRy 3R faerenfier 9 dfera ot o rar €1 39 gefed
We HI 3 do% H 9N o A HaSH FH Hl MehR o it 2 |

2. HUTArel & MR swwnfad: freiem ¥ ofET wewit % Hust & Rl W
S TG T TS |

3. e ot gfd: foifad aee @t 31w feia o o diferd st sl QU S are
2|

4. faex AR faftg: fFreisa #i @l & <RE Feifa T gee =t o e
TS & Y PIE AR AT A-87 B Dl SIAR Tal Bl | STeiiieh, WERTH Wi
1 AR W I8 1T e % WY 9% o Wol SIadl Pl 5% P Tehdl ¢ |

5. ¢fEw gt o THoifaa 9@t @ B9-oF ot B9 @iE o S gew, i
IR ot e TR o for, feifera 3fEm weer & are =R =& s g

1.9.5 frremra & aRome = €2

ot =i <= & Fehe & Fefafead aitoms 2 @

1.

HEEIAT URRT sht FHTia: Ferifia e e v o Teedr 3R S [T
Tt SRR o faRIfeeRt § S et < € | S9 T ot R St e = feredt
T[S T HIE SIIBR U TEl BT BIeAiieh, ST R USRS A1 37 ofeT e & ufd
eIt gurad o w7

U< T Ra g fresem o @y ¢fEn 9ee g ia & ff 9 o1 SEvR T
i = 5 2

HUTSTATST & SRR TTfera: Freshre § Fremifid 9 o HBueraisli & ofen
e o USRI | T I9E 761 gl
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Class Xl

3rgeien ot gfd: Frehid Tee i s & 9H o & iferd Sret s R Al
BN | 98 378 IR TIEehior ot STAfd ¥ sg o Y Hehel |

efET waEt ot frehifaa T | @9-37 & J9E: SE 9 ofen gew, wfen
TIIERR0T S O STHf o fo, Feshifd 9es & 91e SR, TR ST, a1 hiE 31T
-G TTE HR FhT |

fewicer wiftm forr I & aftomy @y € @ o waeE s fewieeR 3R
ACHRM e ¥ Hafed 2, Fehifid gee W 38 YR o] 81 S 98 fewieer Hifta
feman T el

1.10 IR TS I TEwieeT @ wifra famam smo ?
T ST Tw i el T i Mt s gRT RethiceR Sift foRr ST wehar € A

1.

2.

3.

% T forii SR wfereTees Qe il U w H st & |
€ AU el el q Il hi Fae srqmef g
g FAST-3MIE R o ST < ST A1 TohH THI TR 7 ! U1 |

e TS i iR fafy W smavas e, iR, swa, fecied = qRen s A
R |

Te 317 fewicer e waw @t < Tl /gufeel a9 w T 9
€ HEIRA] WishA 1 qrei A o fahet 8 |

Ife o T ol feafermn St o =1 Sl & w9 § IREHT o fu srered o =i
TR W 2|

ofe g fFdl 3 WAl W Wi THES § frshifd 81 T el o SEeh SEBI
UfieRoT T€ R o 1T @, Al S AGTE I STORR SRR 3Y 9 TRt ot et

R T Tehal © |

1.11 3Afereha =feT (Authorised Person) T E?

ik TS o SfET Wee, hiued Hihe (Capital Market ), = U9 M@ (Futures
& Options) @ i SR&fea WTHe (Currency Derivetives segment) H 3ifergpd
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fa=itar s waer (Financial Marketing Management)

i = P o T §
fereher saferT o8 <Afdd & — S Ush Wieh e (€0 we=n) gr foge foman o &1 3R

S ik SRR T Tsie T THAEST o SIS TiehiH ek Ueehi bl Tgd UeT el &l | 39H
=fed (individual ), el WY (Partnership Firm), Sifad AT WAER (Limited
Liability Partnership) o1 9=t i & Fehdl 21

*  3ffrerd SfeR Bl e & T e Wik et A € Yoo, HHITE A Aa- W 81 Heell
21 3% vkt ¥ TedeT ®9 W IS Yoh o H FER T 7

* YEeh 3R fET W™ & og UiYl G99 g 98y, Si4: Ge-Ues GHEd], harsd
(KYC), SiRaH Yehdleul S&das, e |

* g e Tesh W SRS WY Tl T Wehdl 3R 7 & 31 A ¥ B A,
gftc 7= =1 foret SR T Hehel €

* TS B uYREl SR e @Y e gee % 9™ (S SEBI yHTA H T €)
TR AT B ¢ |

* 3O R, ST gew @t vyt ofR e Y Wee o A9 WX & ST B 2
1.12 TSR | T T 22

Ta-ShT Uit IR @€ (Capital Market Segment) ¥ %ieh SRR 3R Weeh & = T
HewIqul HeAEeT BT € | TaeST o SfET Tew et 1 wfayferi ot B, fasht a1 wi-o
T el R % U 310 Teie & 9 H &1 i 8 Fa-sle (e 9% Fohd & | Fa-siiehl
Taferg 2fET T ¥ Wag oid € 3R 3R 9RA wfedfd @R fafme Si€ (SEBI) & Wiy
GSIehol BT 3Aard © | Uk Fa-siehs shael Ueh &1 it U o |19 Heag 8l 9ehall 2|

ST wE T g Ha-Siet e i 2 STayaeh SelasT:

1. <fET T gR vAIftT He-SieR-sieRY STeY (Agreement ) @l Wi |

2. SEBI % WY Wa-5IR % ¥4 H Usiiah0l 7q 3Maed 9 (Form B) |
3. 3R 99 (Form C) S Gafer fEm wee gr1 wem e 7 =i |
4. S gR1 ST Fes 951 (Reference Letter) |
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Class XII

5. fordlt o g veT (319 R CA/CS/aehial/Aed o 37 Wi ey ) ¥ ggdf I |

6.  HI-SIR g g S90S o o fRet story H < el Se WA 2 3 7 € adAE
o fopelt ST gered o Wil B 1 (HE-siehY o ¢ledee W)

7. WE-Se g IO WX 'S W eI T w9y 97, fHH T el v § f a9 9
frasrenl § & SHeRR SN 3R fordl STdsihd Heaey § 781 | (Fa-se o olees W)

8.  H-slIRY 1 I8 Yl U7, o 3T foRdl o ¢fE Wew & weaw W efeed Tl
o & 3R a8 fordlt ff FAIfES e o Hee o Sa-se el 21 (Ta-se %
LS W)

9.  YUsiihd WNIEHr 31 (Partnership Deed) 3R ST FHUMGS 3ol HHRSH ATH
THREEE (MOA ), 3ifdshed 3 THRUIH (AOA) T Ul Gsieriol JHOTIS

(Certificate of Incorporation) |

10. U fAfdee fafyr & SR Feemeht <t et ST 9 E srRsde (CA) o suet afra (CS)
SRT JEIfOTT 2

SfEn wee i e grfvEd T Bl © T STk g A SHeh He-sieh o WieEd W fhy
Tt TISh 1 TR fFOeE (Settlement ) 811 Fa-5eRE 1 NSE gR1 i s weer <l
ST (KYC) Femt &1 are 1 e 2

TSR T Feifeid Teeyul et i T T §:
1 AT UGk TSIl 3Tae HI

2 R-SAFTT ek dSiehul SaeH Ju

3 He-sER e g

1.12.1 Ha-sia & o TorT =iear s &2

Toh Fa-sio U oFfed (Individual ), 9EERI ®H (Partnership Firm) 31¥el SHiuRe
G B Gohdl ¢ | A 3aeT WiEer) B A1 %ot % w9 o €, 39k 9t Wieeri
7 feeTehl, 3R afy e =feaTd §, df 39 afe w1 FreEfied aear ot g R
NTTTF 2

1. A Sl I 21 T8 A1 3T Ak el =Ry
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fa=itar s waer (Financial Marketing Management)

2. 37OCe Hl GEYEl I SSHE § Harud fRd 3oy | Sl 7 S8 14|

3. 3MOEe 3 A1 ol TR gRT Al UIed HEAE § 1274l hall o1 THehay Tla STl whl
&, 31T 10 U o W1 A W HH 2 U B Wfe SR o e 3y B e

4.  3a<e SEBI gR1 Mg (Debarred ) =&l g1 =1f8q |
1.12.2 S-S & AT USTIERIUT UFHaT T &2

HE ff TE-SRR q9 qF et o Tle-fa srerer 9F-2F E Y Hehdl 9 %k SHE
g IR A iR fafEE S (SEBI) SR e USTRIoT WHIOS | € | G-l bl
SEBI (Wi# e 3R Fe-siehe) Fom wd fafeem, 1992 & siavfa defierior yemomes W
T AFTErE B | 3 TS o 5 3 vt | fRd off R T o-eF R ol ST
&l B |

SEBI ERT USIehivl W i & forg, freferiae o <y gt 2

1. He-sheR ol Feifia fafr @ ook &1 P e e 2

2. el @ Rl o Frearo & e e a1 & it 3fd sed S8M B 7, 3R ure
Reprdl o T, Yot U 3 faawull 9 STe) SEBI W1 o Bl 7 |

3. ot fefy = dfaum o i 9Rad g €, 9 Se-sie] @l et § oF-ad S
T % 7w SEBI @ qd erdf et et 2|

4.  Fa-sieR Bl fRdl GSliehd sieht g feifad w9 O siftrepd fopen e =few s feRed
AT I Wik TohAis] <l H2& o |

USTeh{uT Ufeha:

Fa-SehT 1 AT TEATAST Tl SIS HEHT i FHAIRST & WY itk TSl i T&d
3 B ¢ | SEAES o ST o 99, TeRdesT 3% SEBI Sl UsieReul & foTu siiftr ahY Tehall
T | USiIehiul U1 B & o1 8 Ta-siehs 3194 SHaHr hi 3TN §Q Fehdl 2|

o g I S € R erees A e, =R s TS A Aehelt WAyl o W AR R R,
Al TRT=IST SEBI i 3M6e 30 i ¥ H1 % Tehel ¢ |
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Class XII

1.12.3 USTERTUT T ST St TTeRaT ST & 2
GSTeRR0T T8 A o iR Frefeiad @

1.

1.13
1.13.1

& Ao T AT TS STHT ;ST TE i o fefT, ST-sifeh? ol Teh 3TMAeH
TS STHT ST BT, ST9H ISiiehiul & & o RO ol Sooid fohal STHT =R U |

IAYIF TEATAST STHT hY: 3fAeT T o WY v &S Sl i, > foh
TSTehR0T JHIOT 9, 9d 9o, 37 |

USHERIUT T i ohT I[ceh STHT Sh: TSIl T8 i o fIU, SU-SIeh i I[oeh ST
T B, ST Oe gR1 FeiRa o s 21

USTeRTUT T oA sl gt USTeuT g i o o1S, Seil 11 U qfte O ST f3ha
o, FEE GSieRur 8 S o At 3R s faeRor sttt g

3T SHI-TTEh Herel hl AU He HT?

TMeh USHEHTUT STt T 22 (Client Registration Document)

&M TG (TM) 1 Teeh &l 3R F AT iR & ¥ qd, NSE gr1 Feiifia wrey
" u fafad sy (Agreement ) AT AR BT €1 T8 MY R--N10h W
TR W IR R S 8, @R Ml Ul gR1 Ucke 58 W gEer fhA S #1139
I S T U T Tew N Rl w9 ¢fET Uee & U PR @ Bl 2

3@5%1 # Uniform Documentary Requirement (UDR) H Sfeeiad |t sifard
NG WA BM1 8T | Tieh s 3H 3ifdfek 91U Siie Hehl §, 99d d UDR &
Hisd oS 3ol NSE o i, fafeemi, sufafesi, R ik fenfest & faeg
= 2l

"3T9 ek ol ST (KYC) & 3iafd, 2T ¥ee (TM ) i = STFehid Ut it
A B

»  foave # SiRed WiwEa

* o feafa

* Tl 3T, U9 HeR, TR e, 39 e srve eraiRer meifteRand anfe
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fa=itar s waer (Financial Marketing Management)

*  TENdH 9IOIE 3R W Bl (99 SEeRi / el / 5% 9 sifter feeierd
TG T JHER ) |

*  UgEM 3 9d G0

*  KYC B T HFRd 9 9 G0 F 9l HHER S AM, SEer 3 ofe
S hl HaT

3. HEH-UTEsh 3 eel (Member Constituent Agreement - MCA) o 3iddia:
fET Tee 1 Weehl @l fFrAfaRad sl 9 st s e 2
+ o et g T e 9ew (TM) OSied ©

* SEBI YSIehi0T H&A0

*  SUR & SR fET W (TM) i il o Tefd

* THEES R AR ¥ 92 iRgd (WYl ud e |, S E 9es (TM)
yfrehT 3IR ST T
4.  SiRem #1 godih A o, 2T Wew (TM) i To=s g1 feifa vy o sifaw

TehelehiUl e&dias (Risk Disclosure Document - RDD) Wgeh sl 2T BIdl & 3R
39 R UEeh o &N W & Bid & |

1.13.2 fafyre uress wie (UCC) FT &2

TR vl ok fafma 9 (SEBI) 7 @t T Tewi/siet & fou afe Faree Hie
(UCC) =1 39T Afard o2 fen € 1 el bl 319 @t Tegehi ol TRl Erar §& (PAN)
T T 3R 3 GURd ®9 A T91¢ W@ st 2|

SR Bl UCC | Halerd Sdrasii sl Feda= il =iey 3R ST Ui W& =iee | e &,
e % PAN Td UCC o1 faRor Wieh Tereist/ @i shiaR3M ol W& il il ® 3R
R < U Y4 Ie fIeRrr uee fha ST =1fen | Wik TSt i SR gRT W e
fereor o1 Seey ST WAl e 2 |

1.13.3 TTEeh! | TS o 91T aTe0d 2

fET Aew 1 Mewh! & fewice o feafd ¥ e &g SIRa™ e o Ueh 3fd yomett
AT =Y, 3 oTell | Wit T Tecayul e B 2 |
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SfET Wee g U E SIREH yeuE o Hifd, e Wi o et sravaeharsi
1 feR0T 81, TEATdsiehd ST =R de o8 ekl 3R Wi U=l & fod Forf Bt
=T

Hfteet Arhe THE (Capital Market Segment ) H, HIfST <l HIE, IHh &Y 3
e @l fafer =1 freior 2fEn wee & faae W ik 2t @1 whba o o ifsi,
Ueeh doh GId/Ueeh SMARE Ed § 31 ¥ W@ Sl 8 | 9 U fEhice o e,
@ g AT Frerafan HIRURS & I Ud Wesh o Gatod FHoem § y=n &t S 7

1.13.4 3TN AT FToITET ST & 2

1.

Ife Trees fordt 1S &l & %9 (order Placement) 1 €St fehU 7T 31fET # Famerq
(Modification ) ! o1 Wehe icl © 3R e 3T et Fromfea =7t gam €, o <fem
Hew, If¢ 9 96, o Ueeh § foiad ®9 H§ HINgH/3i7el wiiHe i foreor ure s
Yol € | 39 T, Tk ol SMET HrhHy/H3nem feq =1 SHeh! i SUeisd g
ST =feT, (A e §RT 3 e T &) |

I Meh gRT Rt 3R 1 T A Y HIT S B R % aieR Freife = ga
2, @ ofET TS A ® FA I e off Mew 9 fafad w9 9 ure S =ik ik
TEeh I SHH! YRS TeH T =feu |

I fFal X & fIT e g0 fecta) a1 e | Heiftia g fomiw e feg e 2,
@ fEn Te= A T foreron o feifaa w9 o W A =R

Ife fopedl &R o WM o T FA 1 S0 R T B, AR 39 SR SR
fomfera &1 e €, o W A1 W A % SFRIY A 7R ShE ST weh

1.13.5 3geE (Contract Note) HiE =T &2

FEY e T8 TXAET ¢ S Rt fosi i W wee i SR ¥ fR e w49 # gfte
T € | Lih-silehT ol B -2 (THe/fasht) & fIu o= Wes &1 31qe Aie S
T AT 2 |

79 e e | frefafaa foeror affem 89 =R

*

*

et Hew o1 ¥ 3 Udl (USiehd shrierd T8 SifeT shriierd arm)
of€T W &1 SEBI USiehu] &I
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* R T AR SR WA, 8 UEA, WHA, TR I A, T, Hod, S, Yeahe
IR Td I Ih
SEBI faf=r 1992 &t &RT 18 & @R, &7 Tewa &l ey At geitehe Ufd 0
| A Ui At qe QR @ el B
e e % Hoier § 2FET qewr W GrEd ST g ¢ T
* IS A e hl 24 Tl & iR S fRAr S
* I W ET TS W 39 AU S o gEAER Bl
» g Freifa wew H @
* W ggd A R T E
»  meft denfrer Yo oo W el fu T
(NSE/LEGL/7036 {3 5 S/Ha% 2006 & 399K
1.13.6 TMEeh &I ufa-ferat & yarae/feetadt @t sraf wr ¢ ?

T IR TEET Tl 30 AEehi Sl A FT =T 1 TS T Wit o SFrar
% Tk H o & X IUCTsd T AT, <19 qeh foh Wesh = =3l TRe 7 fpam
el

1.13.7 SRSt T &2

RIS o Hited A (CM) T ¥ Yeiag wfayfadi & Heer o fohy o diel R 2T vee
(TM) SR 9GA &I ST delt SRhad SiehisT Yoh SIse Jed & 2.5% % Hitd g1 T8
Yok faftrer 31 1 Bige feifa e STar @ | =8 sifreras siehist Su-siiehist Tfed it 21

SRS Yook 1 e 99 (Contract Note) H ®iAd ¥ U ®9 ¥ T &Y H 0T
e 21

fET v e U =afed o Y SienssT WIS el Y Hehdl, S W@ SfET TS B Sreal
forddt 11 SfEm we= & e ek B
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3Qlgdum:

afs ferelt Tee = ol fafmee wfefa & 10,000 TR 50 W ¥R &l X | o, A S6 W A1
SfreRaH SeRYst Yook AT B 2

RIME| K
F I T = 10,000 x T 50 = ¥5,00,000
AfRIeha® SRSt = 2.5% x ¥ 5,00,000 = 312,500
1.13.8 &I 3 SR & AT 7T Sk WA H MATIHAT FT & 2

T ST TS FI 30 T o e 3R WEh! & e o [0 STRT-37el dSeh @I 91
@A Bid ® | I8 SEBI gR1 3if+ard feen o €

e 1 97 FHadl ek WA § & TG S MR, 3R w6 hael Ik @3
% WA o | el ol AT SRURYA 1 A 3126l U-313< & oY Teeh @ o
TR fohT ST Hehd B
fET T 3 TH & @H-2F o U WMesh & @i W A FE R GehdT |

1.13.9 S (FATHTelt) WTdT ShT JrereRuT o ¢ ?

& et vl F7 GHTvEa e =T R wreeht  <ite wfafoat T gereh SRR
@rdl (Beneficiary Account) ® &l S¢, S 3ok &4 ﬁﬁﬁl‘@ﬁ%%‘iwm
T ¥ = e

T Tl Bl AU T % dA-o7 o [T UEehl & SRR T o feetad
AR TEl B | 3H IEIT W, YT ST UG I hael Teehi &l Wfaferdi o forg wew
"Eeh SRR Gl Wi v ¢

e Tee = O U THfhd Wi SHfthRIEd @rdl el Weehi o fog =1 Hehal ® =N
Tk Weeh o foIu gerek ot T Tehal & |
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1.14 SU-SIRY 31T UTeeh o HeT Taiel ohl TEET ol ¢ 2
1.14.1 3o (Agreement) Sl fagroand orm &2

IY-SHT 1 3T WEhi 3R Hag Wieh siih o 1Y Tk Beli (Tripartite ) ol 3T
e B 1 39 TWESd § SU-SieRY, ik el 31X UEeh & AURRI 3 Sl ol arers
eIt =Ry, it foh SEBI 511 fHeiifie wied o @R € 3R it b1 Avie | wferfersii vt =R
F3 & fo el |

* 3U-SER IR UESE & o el ey g =R
* Yo% TSHES o [0 SToT-3ToN WAl SRl ST STees 2 |
* IY-gR -0 U Geftrd RrerEil o FERT § Uee o el S =iey |

* e g foae S ol ®, o SU-SeRT hl HeHEHdl UishAl (Arbitration) @ 39
fHaer 8q WA o =Ry 3R 9 HYE ®9 ¥ ITReE B B

* ISR R U fomEl & ofd |, 39 e fuemt & fow, A A g €, Wi
S T Ugehi o WAl o el | FerFdar JeH sl =y |

1.14.2 IS AT T B &2

Wih e I TH TS ek i T ST-sNeRT o ATeAH W Wd fohal 11 B, Rieh Tars]
TR iR wew o erey e S A i B 2

* 3IU-SRT o TE GHARE HT T % UMk i Wik SR W ST Al W Bl |
* IU-SeRT T SIS A A1 gfe [ (confirmation memo) SR el R Hehel |
1.14.3 ufayfeat / ffat wom €2

S -3 IU-SRR % WIEIH U WS o Y fRY T €, F Wi e 3R e % o &
feT ST =BT | UW SF-e9 o (9eM SU-siiehe o HieIH § T8 fohar ST =Ry |

vfefereli s feetadt sl M 1 SErar Su-sie §R1 e Wesh 3R Wi sl o &
g g =R, 7 foh SU-sieRT o HiewH 9|

1.15 Ter9Tes ¥ar Uehiss (Investor Service Cell) St Wftent =T 82
*  THEES H U oH-od O Hefd ofET wewdt / ufEt o Raeme wa ot @
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repTaal o1 FraRoT faeTes 9ar Uehrss (Investor Service Cell) &R fram iam 21

fSrorgTer ¥al WehisS (Investor Service Cell) RTerrrdi ol Heiferd SfET W& &l Asidl
2 3R ST e el ¢

faeTeh WA WSS (Investor Service Cell) @Rd THIEN & oY TR STad
FRATE AT T |

ST RTeRTEdT 1 Tl FHE GYd 7E) Bil €, 3% gall o < e ferid B ©,
a9 reereh] sl HeIedl (Arbitration ) WishaT 3199 &t olig of S 2 1

TezEerdl (Arbitration ), Teh 37el-~f3reh Wfshan B, ST o 1996 o Hezreran iR Hore sfufem
o 3idqTd derfedeh faare THIEM Juel © |

*

*

*

THRST o U | Hemeedl o Ui H Sooid Bl
fare 3= e =i fify 9 ©8 98 & Wit "ewd & fou steeq foan s =gy

e Wel WIS (Investor Service Cell) gRT fU 7T HHE &l HLIEY HHI-GMAT
frafeor o snfirer =1t feman e 21

1.16 Tasmos wfear ot fergtoam == 2

TRTSS o T Hew wia off difew o fommoa S owd €, @ 3= fagee €4 (Code of
Advertisement ) I GTeT AT BT 2

*

*

fErTo ST e o U8l ST Wi UeReSt bl 3TAIE B JRdd i il 2|
Tfear o oot @ fafd o SRS SRAE & ST el ¢ |

fasTue wfear & Aee frefafea &

1.

ferstraer <kt arel: fordht ot U9 wremd ® S HeIR S far Fotal st giferd SR Hehan
8, oR 98 fie, fefied, sor-gva =1 s foredt =9 o =1

AR & ©: &6, Topee, sivR, Afew, g R, gam=m 1o, T+, Touaey,
e, e, dadrEe, 0, VAR e
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3. Tasmu= ¥ wfmfaa et

3.1  TH ST T AW, Usiihd HAE 1 Udl, SEBI UsieRul U1, Taesl TeLal
faeRur, 3R @

3.2 SR goF, e, e i S g =R

3.3 UEE A FEe Siked & s 81 Fer ao qad seras) @ eragas 131" 98
ATl T i (FH Y HH 10 MHR) H e AR 3R He-gv fomod ¥ g9
3R AT ST T H HH W FH 5 Yehe qh TEqd el =gy |

3.4 SMS/dM-31 S Wi Areem | deEre o o s =gy, S got faa
3UeTed Bl |

3.5 AR I IR S RIS e, STEdsH, ST, O T H1 Sookd &, A gafa
GSeRL0T HEAT WM HEA BN |

3.6 U USH had [Iaiek €, A 98 T HI1 NN 6 o ohael 3R] o [aaieh B

3.7 A IR0 TET IS GRET/IPR @ T €, A TE T AT S 77 FaeT e
g faav1 8 Ryifier et 81"

3.8 A fomoE o WU SRS ASHISH 1 Sooid ®, dl Heiftid SEBI HeheR ol e
3T 2 |

3.9 e SRS €X 9T ME B, A T8 T S SN 5T 53 SEBI 5RT FiRa war @ sife
:,g’fg%ﬁ/n

fagmoe o & g =nfew;

41 SIS UH SRR S fordlt sifuf~em o sidiia wfdsifyd @i

42 S, HH, TAURUNST W SMHRd |

4.3  9HE GG |

4.4 UH 9q S s S uftd W

4.5 FEG A1 R TR
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4.6  IFVEE ARt Sl GHd HRA G HE|
4.7 3y e 7 aren #iE gl

4.8 Torel 3 sieRT o1 R ol SFHaR <31 aTell 2 |

4.9 TEIRY ZRI YERA A et & Fae o @ T8 R off wedfd o | uewie 9 Hafee
<, Woft SifgH Ret <1 quf e Td U Sredienion et w9 8 St e =i
R0 o7 ®9 9 foran &1 "' 39 WhR ol Wdfardi i & koAl & ek el 8"

410 'gAgS', 'HeR 1" - Y v N9 q 6 9% fRd) Tads e g’ =i q 8l

411 BTST (Buy Today, Sell Tomorrow), ATST Sl 2fén Wit fammaa & =&t
TIME ST Tehell (NSE GFoR ref. no. NSE/COMP/13186 [&ia 5 8/agaR, 2009 @ 3/99R) |

5. rFUTAA 3T 3T 3MAYISHaTd (Compliance and Other Requirements)

5. Rl off forToe/veR Ol o YR § Ud, Wit THESt W Y4 STHIE W Rl
CIECIRES

5.2 fod off ofefsd) (vfag =afem) ol fommam/seR |t & enfirer <@l foran S Hehan|

53 9fe Gifeaea SRR, =1, W 3N 1 STAN fRa Sl €, dl ST Fid (S Sqetey

B1) AT Seiiad foha ST =R T

5.4 9t fommoe ® g <ran R T € R SRR Tees S A godih W STHiRd €,
3 TN A Yok 1 Aid v fafyr v w9 9 fammas | g S e

55 e fordll ik Skt bl Ter=isT I foeiferd foham o 2, df ficies sl 3raf™ o SR
e Wih ST 3Thel 1T Rl 3 Wik Sihe o WY UIad ®9 | &g o formma=

ST T8l &Y HehdT |

56 fe fordt s famer g g fondll Wi et o faeg IS SRams/wishan 3Ry &
TS 2, ol ToT=iST ol I8 AR Ui & foF o8 Sod wieh s ol formi SR & 9
U it 3rafd deh Ush Hehell 2 |

57 Wik el R ot YRR o T, <ffw, A, A enfe, e R i,
ook, IUER 3N o1 foaror =, ® Wiwfera BH =1 378 WA S ST el B |
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58 ¥ wft AEE VW Rl o e/ aRel Skt W o @ g, S Hefid Wi s
 Tag Bl 3R ek foRo=i 5 3o ik siies ol =19 Sfeaiad 2l

59 fouom &t U T UH URRE ¥ FH U HH 96 G Id TS B WEd S
METTH 2

510 TEEeS & URYA W& NSE/COMP/30985 faid 21 3tagsR 2015 & ey H, forad
TeE YT fOROe & WY U AWonT-u (undertaking) WA R4 & U
e fomem o o, 39 e & sruem | denfi fomee dfedr % S ER AdEad
HYUT-99 WEY 9R9S G NSE/COMP/33643 fedish 16 Fa%R 2016 o URRE-1I
(Annexure II) H Y& foran =0 2 |

HiE@ I el (LEARNING REINFORCEMENT)

1. frsmift @R freifad § 8o 2 == i)

2. UEehi 3N SRl o T 3TT-31eTT S Wd ol STaThdl
gl

areg-faarg

28 HE, 2024 © T+1 &1 o Fue™ =sh =1 e fomen T @1
€, Safh T+0 FueH gog 9:15 oo 9 e 1:30 &1 dqh
’__ & drar fremfe 22t & forg @m e foes wwe-w gee
W g 8:45 | 9 1 o dlfeh7 dig wHT W i | A e ww
' 1 I =Tl Bl dt T+1 19T =ik Bl <] 3= T Hehall 2 1
AT 3ATT S 2
1 TACEE(NSE ) $iR Sudg(BSE) & 3fdvid et & famt
q o 9 3R T2
2. freifod wee fohe fam 9" T TR W e Sfé W
s ,
N 7T Tt =1 Wkl B -
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HIT (summary)

T A FET HeR, IU-SHY 3R 3Mrehd ARl i 9ftrepr, USTeR=oT Wik, qe 3k
Tt 1 fasga 9= ve #Rar €1 3UH Ueskh W Waftd STevds SEarad, A
fqaTel o THIEM B HEARr & Hom e €1 39 srean, fET 9 e fomEt 5 w@é
SR 3R wideel &0 s guie e T €, S SR § YReRidr 3R EEd SHeRr
e & 2|

EIDPECT —Worksheet

el forehed &1 99 &

1)

TTITHeE: STSTR-| AT 36 SR | ¢ SeT HfasIferd sl STar o Wer wgd e
T o TG SHTehl SIS feRa STTaT 2|

T)  WYHE dNIR Q) s eR
M) TSR E A ") SWed H 9 HE TRl

IR IR H ATUTeh Tfafaferl Iam aleTdr sl |9 & fae &g /e o
SULIAT e ST 22

T) ENIR YSilehol W) SR YRl 3T

T) P HRER (THR) ) Tl HRER I (SR )
o & @ -t o gt oA W Gelt heh St Sl THTUT-UST UET a8 2
%)  UsieReor gq FEia Sos & I

@) el IR IR S Weedr W& §

T) TR H AT

o) SR § Y hiE
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4)

° % N o

TTh TR o ®I H USIRUT g MAET i W Hell T & | foret arat &t stre
AT € cvvvvernrrrreessnns ?

%) Wiyl w wle, fe 71 9F-o7 % $RER o S e o @
F) IR 9NR % G % & H W B o o a ?

M) I U HET o fIU gt M, SYSR0T 3R SR St Seaedeh STeETEH
2l

) SO g

.................. USSR Ee o ik S 31T Weeh & o hI9 Teh HEedqul
eIl St qfTeRT TorvTar 2

T) SR T) | A

T fafE o) SR W Y B T
ke 2) H 3) T 4) 5)H

TE AT UTW Sl Sl TA9T UfehaT &7 & 2

SRYST | SATUHT ST T 8 2

fafyre 7mees e (UCC) =T EiaT & 37 W T 3399 &2
AR aferyfa s & fohe T srgE gemt @ aui st
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o)
T ThTS b AT N oh U BT

1. fEn qen 3T Aedsh & IR ST qnaH

NEAT fed @R SI9IR & YRl ol ST o1ad
3EX JiE ol ST Ta

Fee ST & 9R H S qrdn

SRR Tetehe Wierehicl (WAP) hl ST 9rad

Wi fguIsH, Wish TahaAehvl, a9 IR & aR H <9 e

S R
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7. IR A G & IR H S g
8. Wel WHR(SEBI SCORES) & SR | 9 qrad
=

oo feftea g o foxiia SI9IRE o Here i+ deheiehl TR SmenRa & T €, ey
-3 ! iR SR T, PRI IR IRt o9 TE ® 1 T 1e B 1 ST v,
deheieh Zaeh IR ol SR o T[St THehTei Wishasii &l e THel YeH il ¢ | 39d
SfET S ot I T T G Aokl Headh i Syl i uRer &= T €
@ & NEAT WoTelt o 3faiid s fofi=T YerR o oI 3R 3e1eh Gerer ot farstoanaty
1 9 THSE T S| S YSHT YOSl i UishA o fEaR § 9uie R wen B, S oefEm
% SR QT % Frd FeaeT | e B 81 39 SaRad, $exee ST qu aeRed
TR Werhiel (WAP) St fefStect qermient =t fHent ol Ywifehd foham o1 €, ST o
T 4 ey Faw & e o st wEies €1 vt O gl wie faaeE, 2w
TSHATRIOT, TG TR AT TR T GG S Tequl hiuRe Tifafer s 9= off T
feram o 2, e BT Rl TR SINIR W SAaRIie IOl S SHY WHet WIS B Weh | |
&, IR Al SR fafre 9 (SEBI) gR1 foshfd SCORES WuTett st STFeht oft &t 18
2, S frersTent ot RehTreli o FHIEM SR gt 1R W UReRiAr -1¢ W@ 2 Uk Trel Hem
% ®9 § HE Hl €| Tg ST T haol deb-Ieh gie ¥ TYS i Jonel # SHER T
1 €, dfch BT fEied fEn & anyfre @Wea 9 Sie o1 & o X 2|

T JIacii—Key Terms

2f&T (Trading): IR GNIR | e 98 uishan & S Fewes oY sAE %
3299 ¥ foriia @rerl Sig o 3R, sfvg, i), o1 SwHifsd @l
Tiie 3R fash = €1

TUTIAT (Screen Based  3e%He o1 T Bhi & "I 9 F S 2

Trading System):

AT TSRS BT NEAT T& &R 3Menia faed € S Avme =ieh v

TS 2fET (NEAT): (NSE) 3R fassfad fohenm = €1 39 Womell & #req| o
IR H W IR G g e W 3o R Tt
(automated ) Bidl 2 | SHH SFET KT MMM, o 3R R
& S R

52



Class XII

AHT AThe (Normal — HfHol Hihe o8 SSIR BT & o 9H IR} o &g 3t fasht

Market): T 9 AR FEEl & SER B 81 39 €T NSE
BSE S =i oS & FuilRa 9= (S gog 9:15 9
TR 3:30 IF) T B B

3ife wie "Ihe (0dd 3f dife Ahe 9 SSTR 2l & el U ¥R B{ie a1 o ST

Lot Market): & S fr9d 960 (standard lot size) ¥ &8 BId &1 3THAR T

IR SR G G (100) o TR | FET B €, Witk 3R

ShIE iR SHY HH I o= A Wl dedl 7, o 39 e

Wfe T | o K BT B
AT AThS (Auction 3R A 98 SN BT @ S8l IR & Bl 3 fasht
Market): et (fie) ik ffder (i) & wream 9 2t 71 39

TR 3R forshdl M1 3T0H-3194 </ 9drd €, 31X 5Td 2 ot
I TS @ S §, A WSl I eI © | T8 Wh e e
(bidding ) <€ &It 21

2.1 AR oAl Taehre ford TR gatr?

7d ¥ 9RA | Wi TS R R S0 SSShTT TUTr (et Siell 95 ) TR e
o | 9 YOSl o 3fcild, Siehd Ueh Shaldhd T, SMHAR W) Tegast & ofen far § uadt 2o
Tsh-QR U -8 R o | T8 UhA THF-SU, STt SR st ot | 3HH SR
O U9 999 9ifHd a9 ohdl o |

<fET oraen § gerdl, ARerdr (liquidity ) 31 TReRiar gifed wH & 29d W “vHd =ih
TS (NSE) = Ush <At 3iiHeie, quid: Taeferd Thid-snenfka fEm yomett (Screen
Based Trading System - SBTS) I J[&31Id o | TH WUTC o 3idid, fEm ae segex |
IE TS Td g Tt R Gehd &, [T T F TH-oF 1 =ed € a0 Si9 & wiidel &1 g
U WA = ekt e et ®, oi9-3F Tad: & fomied 81 s €

THSIEITH (SBTS) WUl hl SISTR WEHIAET §RT 95 TehR fohal T, 31K 3ok U8l &l a8

T NSE 31 1 W@ Wi TS a9 T4

Wil o Teag ¥ ST wiewd o Wie TRTEs @ e g ¥ et ded &
AT deh T T | NSE = 39 Tferel s 3R 31 9@ gU 23 o AIes| 9 ot &
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foam To e ot TS AT | 39 AR H 9Rd S iiferes w9 W forega 2w o fraerent

T THM 3O U 1 H shifderrl aiad= |

2.1.1: ThIA-3MERT SFET yumet (SBTS) o ATH:

1.

ol 37ET 3R eH-o9 She W et 2y | fowrE od § | wiie ok fash ot arafaes
Fd oo foIu T S B 7

IR P & Yohs H T B 2 | B3 FOen &l qo § T9T 6 9=d ot ¢ |
TETIE o HIHH 9 s W e wel ¥ W €T R g 2

giermes ReA M & HRUT AT Heielh Tt &t s |

TR oH-o7 o Repie R & Wfard et 21 (S fervawn SR sifee & forg smar
T T el ©) |

ThF TR AEd 91, R g%, dicgd e i SIHer fierdt €1 399 fHowe dg
fergetomn % U 2|

frasTes g W SfET o Hehd & | SRS i 86X THY hicl i ol SEeFhdl el Bidl |

ST o HHITE SR 3 Yook W HH ST B | AT el ol wfoeqef ¥ ¥ Tt
gl

of& Seash ol fo 2.1 ® < T €1 NSE &1 U H%&% 2R &Il &, St NSE e |
Tft @-de (VSAT - Very Small Aperture Terminal) & He99 § T[eT W@l ¢ 1 I8

q&d % T Wice efoRe STRATUS WAHH T Teidl ¢ | ek o U1 39 shraieri |

Tifiye 2fifeet i B, St i-ded/eiNE oreHi/Hiem &% Arerd 9 S @d B
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NSE Mainframe Member's Premises

fer 2.1- 2w Jzas

Uk 9T, SRR 1 ST 3R W 31EX o o oI G haT €1 Siehs 3T Shegex o HIeaH
T 31T Tt HAT ¢ 3R I /eAvears/HieH & W ¥ Heamze & faa Sor 7 1 Rt
l TACHE(NSE ) & Hic o e & Tea9 ¥ TATHS(NSE ) & AT $eer W e
o ST 21 3R Tfafafer § Heiferd Ueh Towr Weiftrd e bl WSt el €1 3feX gfteshur
TS A ST & HeR W WERI B €1 e 3R His[e MR ek | ve @ 7, s
75 A ¥ Yo e o forq |fsha SiTEX o Taitet el © | 3R e 8 R, Wt e
I T TSI ST A B

e firen WgE-2rsy AR (Price-Time Priority ) & fgid W o1 &l €1 fed w
TIed T 3SR hl GIY 3781 A dlel ST il oA & fou qgell wefirehdr St Sl €, o
a9 3798 T 31 Had 3= fosm i€ 9 e S § | 9AM A aiel 1S ol 999
ARl & SMER R Biel ST ¢, TUid 9ol W e i weifiehar e €1 faey =t
UREST, TETSS SR foaer 9T T gU R NI ST 1 eI Tenferd ( Automatic )
F9 W fFa1 ST 1 19 RIS 3R AoA Fél @Il 7, 9% fed ¥ Tl ¢ ¥R R 9k § a4
% WeRRid eidl 8, STo deh foh IS =21 ST el 31 ST o1 Uee! o1 e T A1 WMo =Tl
Bl S| i fRren suanTeRdlal ol e W @ ST ¥ 91 3ifeY & YRRl o ged |
STeReE TEiem = ( Flexibility ) e il € | e THI-Gafde (dehlel a1 E- Immediate
Or Cancel), Tea-Gaftid (&lie/fash WaT @ik =0 @ 3ie) =1 dicqy Heiftrd (Wehe
- Disclosed Quantity) di bl 3MEMT § Tsh IS | &=0 S Gehahl 7 | ST Reed
R ISR STFHR AT FeH a1 ¢ | 7Rl off T Arehe whiA et Raemiiel 5 o
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3T T, Hiche | UG Ui Wa9ss wlie 3iX fashl, 39 fyermifdl o fe7 o S SRiar
i TE /A, 3 3R Fr, Sift $RIeR goot oy & aR o I3 SR We et € | e
<& Hewt & WY 3R U SH & qid oI5 & 3% aR H ff 9 Hehd €| T8 UK, A9
TS R 3femes 3T (NEAT) faed s v soiaei-ie shaifiecs ffie sl g
(OECLOB) W& &l €|

fafte i€y weh ffveda ann 3 iad W) IR Tle o1 99 & e B 2 | i Shind-ams1
I Id At TRl @ €, o fafte siek fomfeq w2 feren s

foafire 31EX 9 weg o1 acad 3H 927 U € % 9% § Faw fafte iR € Hweh ey S
€ 3R Tt Arhe AT g | Hive fifte i<k & fog hig fohu <id €1 =t i€k 9 @l
Ahe AfaiiE ot fEwarg oot €, ST 30 3= g% el S €|

2.2 T EEAAd IR Yot (NEAT)

IS Wik TaEEs (NSE) fova <1 vgan T v ® e =R ($fE) & fow sue
TOR (Satellite Communication) e 1 YA fFAT| TH AR Yol i IS
TEeId AR Joletl (NEAT) el Sl €, N Ueh STf~ieh Jaige-gak e ST
21 39 YOl o Hek U8 T G AN S ol 39-HAR) Seed | Gufed fmer S
&, S8 =ay wfafshan T2 (Minimum Response Time ) 3R fehad WOl SqeTsea
(Maximum System Availability ) gf¥=d 2rdl 21 T YUTell ol 3T9erRH Repie 99.7%
21 NEAT WOTell § €1 fhU 70 99 =Rl & foiu widfshan 999 U Hehe o 9 &H BT 2|

NEAT JUTTeil Teh Se9-=ifeld SR ( Order-Driven Market) i @HelH et §, 5o asit
e 1 et T9 IR god sl Wikl (Price-Time Priority ) & STHR W TEeferd
w9 § g ¢ 1 fafteT vfayfesit & for fFafia ©fe smeR (Regular Lot Size) @?W
T 97§ (Tick Size) i SRR THI-THI T TS RT G 0 Sl 7|

2.3 WX & U (Types of Markets)

1. WM 9K (Normal Market):- ST 95K H o &l 3109 37 & e
AT faf @i WS o1 3ud I H B 8| N I w1 emR e w1 9
EiteiTassie (Dematerialised ) ®9 H BIdl €, 3ehT HIche Wie Teh BT € | 39 ST
o e bl 3! ferRineti o SIER i @i (Regular Lot Orders ), o vrd
3T (Special Term Orders ), SId=id ¥ s 37e¥ ( Negotiated Trade Orders ),
3 WIT ©fg 3R (Stop loss Order ) H SieT ST 21
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2. 3T e ITT (0dd Lot Market):- 31 @i SR | o 3R 31 ¢ fSTen! 7m0
forRifia i e o A Bl 21 UH eTi i 3iS wie e el Sl €1 T g
forer ord & il | 3W IR | el SOR B € S Tl 3R fasht gFi siesi i
FIAd AR TSN Tk S 87| T8 gl fheleret SEBI & AR Wit difte aeiR
& T 3TeTs 2|

3. o SR (Auction Market):- S SR H TS 9eH (settlement )
& RO FET TEE H AR Y A AT 8 | 3T TSR | 1 YR & Afquml Bl €

*  UR¥ehdT (Initiator): S el I el 1
*  qfeagdt (Competitor): Sl YRHehdl o THM Y& T 3MCY ol & |
+  [ifaraex (Solicitor): S WRWehd! & faudd uar oX et o 7|

2.4 NEAT UUTEt | SUARTRAl USTIohH

of€ W& &I NEAT (National Exchange for Automated Trading) Womell | 3199
SUANTRATS & W Teh YeTsh T e S e WIS Bl § | FE GSThH fSreAfeaig
A TR A frfra g @

FHIURE TSqHh
T 1 T2
Te-11/ [Ser-12 Te-11/ [Ser-12

R 2.2: 2 Ravwew SugiTehatan @1 uaTgehe
ofET e o SYARTeRdl fRel ff STANTShd! Teh & ®Y H A3 ¥ Tehd © | Tih o YR
& Hedd A GHSE T 2

1. SRS AISK (Corporate Manager): SHaRe HsR fordt 3feT & o1 walsr @R
1 TEE MR Bl € | 30 Tl st @ fer-wmifta Rurd ured it € 1 39 Wi et}
a9 fafie wd SuanTeRal @it de foftre faiiRa s ot giaen wr il €1 shiike
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TSR 1 & Te=a o 9ol SuATeRatall o wifed aifex ik fomfed eF-39 s@ aon
MATTF B W 3= T A1 9N HL 1 SAFR 2l 7 |

2. IMMET Uik (Branch Manager): YE1 Ve HiURe AR o 3L & idl
& 3R 9% hael 31O I ¥ etk w Seri @i fe-weia Raie Wi i €1 98
TN IR o T EioR o fw iR goa dian feiia ) Tehar €1 39k Sifdafia,
I TeEeh 31O I o S SUANTehdisl & wfed 37ET 3R oH-o7 o' Fehdl § 3R
FMEATTHATIR 3= TE A1 GEied off R Tehell T |

3. EioW (Dealer): SR 39 TSMhH W Wa¥ o9l TR &1 SUANhAl el €1 98
hael 9 ERT STl T 3T 31 T U SR 1 & < Hehal © a2 SH ¥ Fafta
Tfafafes st fFomfed SR Fehdr B 1 I 19 IMET A ST MR & 3T Seri
ST 2 S THf e Bl B

2.5 I 22¢H (Local Database)

T ST T YT 3L ST <l i dieral Y SRR TS T 8 | TRl
SR 3T 3R A1 IR A Faferd Tt Yudie ST S & AIeTH W &l Sl # | ST,
S I AR YU o1 Il Foiereh forddl Siol o1 379 Il Jeieleh o 317l &l ST
IS T = 8, df U Reafq # v quds e & gRe % wem A il S € 1 S
<o | G srishel B faen dewn, wfeferll @ Tefa SMe, SR SuEnTehdt o 3] 9
3T U Gefid STehr eiiet el |

2.6 I TSSO T SUANT

fEn el SHa: T o wEcadl § (WER, foar qor 3 St sraene
BIgeh?) ST Bl 2 | TSl g THI-FHT I STehTel sl SNOO0N &t STt & | Teh HH
<fE feam =1 fafi= ==ont o fanfsma foran sman €, e v =Rt fr=fafea &

(i) 3TUfT <RUT (Opening Phase): 39 =RUT H, fEM Te&T NEAT Yorelt | & 34
T & AE, TSR Gor ¥ Jd e die e R Hehd ¢ | Hiche g V3T TeH
S {1 Aehe af H S Wehd © 7= o 1o A BRI R 9@ =ed © |

(ii) T-37UT QI (Pre-Open Session ): W-3197 & @l 371af¥ 15 fire = 2l €, s
Td: 9:00 ST ¥ 9:15 51 deh Al & | TH T SU-=RUT Bl 2:
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3TTST WUTUT 7ARRT: 7 31af ugal 8 fie &t aidt ¢, o iy ufafte, dsiie ik
ST T B ol A Bl B

ST et erafn: 7' s 74 3R 89 fire & o= et sef®s (Random)
TET R YE B & R T 3R Uehel He Hod W AT S €, S 39 o 6
39 Pod o 2 |

W-3099 ¥ o SR, NEAT el T He&i ol ardferes 999 W efafad s
TR i ST 2

IR 1 Hehdlcdsh S Jod AR TR e |
F TG 3R fasht i A

Tehdlcqeh U 50 gorshish Ted R Tde Tod | fse 9 Oog o qo o wfae
IREd |

ST TET arareh % Ut A € A Frer wfewar T B § 31T et i we:

1.

2.

3.

el AT T SR Sl el 3 e S 3eel § R S 2
I o= HA SR B e e 3w | R S 2
3id H, SR el o1 fieT= 37 SR eMesit (Market Orders ) § fomam T 21
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ugmaﬁnaﬁraﬁm (Equilibrium Price Determination)

i et goo Freior fran fafr &, dqem gea @ feior AfEfated wer
¥ fepan < €1

A & fF NSE &l g8 9.00 o ¥ 9:07/08 & & H&A el 3T HiAdl T
foreis Wi xyz & g sferat wra g1 | R el &% fagia % emeR W,
THIS 39 oo I (eiRer wRar 71 R R sifiean IR R wlie stean fash
T Bl B T8 Hod Hel Hod sedrdl g | H T 1T 3R §, yesit $Hd
105 It STl 3if¥rehe™ 27,500 YERI 1 O e |9 B |

BT E ol I T o T A/STYf SRR | s g e a
Tt e[ A [ amgd |mmw i

o000y 1350000135000 b 50500 [ RE500 poo 11500 L
cee-1D4nl-n] 95000 ] 3500 of 37000 [ 121300 2130000
108 1200000150000 f 27500 [ 36300 [n 275001
106k - 650001 12000 | 15560 |0 48300 foooo1BB00LL
107 ---f - 5000 12500 |- 19000 60800 G RRRSRE
108----1- 1 - 4000 8500 |- 4000 69300 4000 - -

T e eraftr & SR, SURITeRalat Rl AT § TeleF, el I HEl, <R o
GIMEA A1 AR ol TE I i STIHT el Bial | W 99R IR BH 9 Ted, SR
YfteehiuT Haeh gar Wt Tew o e <fiaat W i # S @1 siER fiyer gof
B o U9, WM IR 6l A% Y ¥ G S gq U digele 1A (Silent
Period) Bl 81 39 SR @l wifed i€k g1 @o fgid 1 <F1T Wd g¢ |
ISR T § TR T T S € | 91 3ee (Limit Orders ) iR S gox
T 3R S 39 (Market Orders ) 39 g Jod W TAFARA eid 7, St W-3o=
oo o Freiia gan el | A W-3io= o § Heer ged Feia e e uran, @ @it e
e Ut i o I oot =1 GUEIfTd JHeE 9o / 3MER Jod T HH aTeik
T TFiARa fFT < € | W-300" | o 9, i Wi 9:15 S & u¥erd, AtHd
Hihe TH e e Ahe MR & o0 gord 7 | 39 sifafe, wiHe Widhe % 3IRY &
Y 3T 35 el a% st €T AvF o Susy e B
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(iii)

(iv)

Class XII

SR e & O i SR S o fagidt W s g €1 Uge god 9% oA
il ® | W siftrenan wmn fowfed @ ST FeRdl 21 A U A sifves g 39 I
= Ut Fd €, A Tgere Hed 98 Bl © S W =FaH Sfdefed et (Unmatched
Order Quantity) | &l 3 =AY AfIcifed THE &, aF 98 qod I Sial & i
el o &% TEME gow & gaifus gy B AR fed A & ueE 9o =
Giferd oot & o ot fd @, Al 9E) oo Udel Hed | Sl # | hiuRe wRargar
& feafd o, THO god 1 GEEING 9 A1 3MUR e & ®9 H /AT S |
e Fod T H G SR SR ST WeRR o SRRl okl Infhet R S §, SR
T gt A % oY Siafsi wrse & w9 ¥ TR R S 2 | A et SR S1ew
TS €, @ MR 1 e sl G & o5 =1 wnafs 9o W 3§ | At W-3i=
T | i g 7 I e 7, A WA 9ok | fefed geen <R @ 39 o @
ST T o1 ST 2|

HHET ISR Gl =0T (Normal Market Open Phase): I8 =RUT SR
TffafeE & SiT=Iier SRY 1 Hehd <l 81 39 RO & URY § T @ ofEm
et S gE o 7, R SR Al wfeafeEt o R e e @1 ek 9 siR
fafte @ Al € STl 81 39 R0 § AR R ety S § @R AR frefea
eI €1 39 RO | $Hd TifafeEt i €

€Y g@a® (Order Inquiry)
3T wfafee (Order Entry)
ST G9e (Order Modification )

e T & (Order Cancellation )
3fieX @™ (Order Matching )
IR € hl (Trade Cancellation )

HTehe FATST (Market Close) : 39 =RUI |, Taferd a19IR SR Tl Suahvvit o ofEm
T B Sl € 1 59 feaf S g U Hewt & Aremm ¥ Wit € wew oSt St
21 3% 9IC i A1 AT WHR & R ST, Afeh U818 iR <R | &3 St

Tiafefeat srHa @ €1
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(v) Ure-gaisT |Hiehe (Post Close Market): T8 =RUI shad HHd Hiehe STHS H
IUT] Bl & 3R SHeR AT S 3:40 & T 4:00 §S I Bidl ¢ | 39 37afd § shael
e WS ATER ol S Bl € | RiT g, fetariise waifed), fasio waf ot siidx
3R S 3T A AR &l Bl | 39 eraf § Freqifd ¢ &l e ke $8 A
STl € 1 9 SR § SR 9 A arelt wfafedt B 39 9 B 90 oF & srEtd
T Bt |

(vi) Surveillance & Control (SURCON): SURCON % a1 gl € St STSIR & &g
g & 91 IE il & | 39 SRIF SUANTShdl shadl Judis #X ehd ¢ | SURCON 3rafer
& AW B & o1e, fed el e foag & fou e 22 ot i wan

& | 519 T8 Wiha I[& Bl €, I9 NEAT Red & 91 $exufeed siam HHr & Sl
2, 3R STANTRAl o TR W Teh gl Geu Weiia s 2

2.7 FNT 3T & ot UfshAT(Log On Process)
NEAT Ufeishe = WRY d T Teh wi-31 Shiv velRid el 8, frad fFrafafaa e

I 39T el &

*  IqgTeRdl gg=d (User ID)

* fén W€ 8= (Trading Member ID)
* qgae (Password )

e q g W R B STl 1 39 dHl—IuTeRdl SMEE, €T HeE S 8k
Qe —dhl Ueh a8 G Ye il Seavde Bidl 2 | 4= =51 § NEAT CM & 31 Shid
1 Thieite yeifa fhar = 7
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T AT ThiA o faaroT:

(1)

(ii)

SUANTRAT 3MeST (User ID): Y& T Ue ol Uk W ek IUATThdl 3MEel
TETH Sl ST Hebell € | 37 MEST ol WEA THI-THT W TS g1 g st i
B B STANThdl i TSRS o | USiiehd BT 3Ma99eh Bidl @ a1 39 Teh fafdre
ST SMES! e i St 2

efET He=r 3EET (Trading Member ID): TS Ydish €0 He&g &l T
fafiree <fén Teea amEe) ueMm &l B, S SAfEdid =it & | 9% Mgl |l SRt
ZRI T U @R 3R o2 @1 gl fg Bt © 1 U € <€ wee o Wl SuAnTeRdiai
& T =g 3mEet w9 & 7

e: AfET Te 1 T YA 1 ey foF SU=TeRdl LSl a% UEH had AU
feddi ( Authorised Persons) deh &1 Hiftid 81 afe frel SuAeral § gRad I,
A TRt ol GRId  SEHe UREd e e wee ol e gt 7

(iii) UTHaES (Password ): STd SIS STANTR gl S @i 39 hidl ¢, d 39 TSt g1

e o T fewiee qae 'Neat@CM1' 51 AT BT @1 39 TS ol g5 i
% g, ReH STl ¥ T A GEEE €9 3 i hedl ¢ 3R R 39 qEae
1 gt Sl Sl B | T UEaS shael SUANTehAl i €1 I el €|

T -fafiTe SusiiTeRal MEEr Is- ME-2F (User-ID) 3 urdas fom fergiwamd: ud
H, U W AR TIM W Ao @A ael Hesi il fhdt o T 9 3aied SuANTehdl
LS BT ITAN HH T ST off | ST womelt 3R wferfert 9 Gafa e qHE 3=
T2 | T SRgHt bl ~IAqH A Bq 3T TSt Yok SUANThAl STES! i Uk fafire T 9

e <l & | 9T 317 od 99 e o8 ST © foF 98 SuanTehdl Jsel Heitd T 9§ 9y
w9 Y Al 3 9 @ e A T

qTHaE Heiel et

®) THIE H A HH Y FH 6 AR AR ATRAH 8 &R B AR

T) UHaE | 1eRi Ud sl o G e 7

T)  ITENTRA HAE 98 Hehdl ©; T UG [ TaE ¥ i g e
)  UHae Uehee ®9 W e €, e Mo gified e €l
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<)

=)

2.8

TS gRT IR THT o U qeeE i e 9 ¥ 9ea Bl © (T8 Th
R B e) |

I ITANTRAT ST THSE ol ST €, o rEaS bl 49 A i ufshan Ffafaa
eI e

€T T 3 HIURE AR R AES & HeAd W IS JHE FT Hehell B |
I iURE HoR IR MEST Ak €, A Toa=ist ot fafad SR S97e araae e

AT B |

TEEe JAC 81 W 98 fEwhiee aEae (Neat@CM1) W TH: 9 Bl el © | $6eh SIS
SUANTeRd w1 SURIE HfshaT o STTHR 1 qrHae ¥ T eiell 2 |

TATRIT | AT 31T /e fraher st ufshar

e Wi IYANTERdl, SURCON ey § Uged it +ff Uftetehs 9§ aeY fehel Wehdl &1 @iT-
3 THIF WishT I T SYANTHRA! i FEfeiad fashed yelRid eid €1 7o § NEAT CM
F ANT-317% SHA 1 BhAie fEErn T 2 |

(i)

(ii)

T |1 31T (Permanent Sign Off): ST fh 38k 719 9 1< §, 39 faehey
I T T T ITANTRdl feT ReH ¥ Rl ®9 ¥ o 3% % Tl ¢ | 39 fsha
% S YAl ol T FHE & Sl & 3R -3 Bhi g Jelid eF ot 7

ST |WTEH 31 (Temporary Sign Off): %@Wﬁgﬁm e, ST SUANThdl
1 Idd B i 31k R famr e Withed=R & SMfteha STAN i Ak & SAR
ot B | S WrgH-Ath i fefd o, ufterhe gsoyf # Wl SR s1ge Wiad el
&l 7, fohm STARTRT 31TER Ufere a1 Yudrs 7Tél o Tehdl | I8 faehed SuiTehal i
foren 1 sl w9 W Fiftha 7 # ergAfa <1 ® #IR sHfued wge ¥ TN e
A B |

T ot & =99 W U griae Ufafte Shid UeiRid gl 21 9l aras € o |
STl NEAT RaeeH &l I: SUa &Y Fehell €|

I ITATeh! MR i IR Teld JEae €St hidl ¢, o FeH IqaTehd! ol Treferd
S W T B W A i R <l B 1 39 fufa o, SuiTeRdl sl g @i 31 e
3TeTeeh BIl & |
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T 3Mfdfer, Ife SUANTehdl oFMdR 5 e der fiftha war 2, i 3ol |g=-3if®
Wt 9 ¥ WiehT 8 ST 8 1 SN Sl T 3RY A o 9T qrEae gt e
3ffvard Bie 21

(iii) TfARIF | e FHehe =T (Exit): 39 fehed 1 =9 & T STl dii-3ih

hi9 9§ 9 ferel ST B, Ui @i 3% Uishan i T Y YeAhe o STANT i
JATEd &l 2

2.9 NEAT hid
2feT o= o 2= TR YM(Trading Workstation) ®hie faefafaa faest

(1)

(ii)

(Window) | ferenfara &

2TEed aR (Title Bar): T8 €0 faed &1 9W NEAT, €0 9= =1 =4,
IYANTRA LS, SNl TR, feieh 3 adaH T yeiid dr 2|

feet fa=t (Ticker Window): o8 o fed # e ot &t ¢ o SR
TeRid Al B | STARTRT o T o o g < arelt wffedt B g o6 ke
a1 B | o o veier aSIR WehR o fo1g, wfersffersii sh1 =1 femen T ehell €1 oo
TaY T B9 W 3MA-oed Yoshish {4l € SN UACHE Geehichi I ScH- GRS
o wefvia et € S fof f1wet 50, et 50 dieiR 1x 3799, Wt 100, fafFas 15,
et T &, ot freshg 50, Aot @it staeR 50, M9 W e Wiy 100,
T 100, AT 50 AR 1x 399, FHT 11-15 T S-9e 89, T 200, e
VIX, e 15 o iR S&d aiferes si-er o, ot aifa, et wifean, faod
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Faferer 30, ot duge S, R Hew, Fwt 500, FH smEd, Rl wEifed,
) didies, R wEREe wfdes gud, FR wy 9w 15, MR 4-8 |9 Si-
Ueh Teo, MRT 10 Wl d=meh Si-Teh (el Wed) seo, R shaifse S-S
e, fRl 50 AR 2x iR, T 50 9 20, Pt e, et 8-13 arer Sii-
Yok T2, o) 10 et S9mmeh si-O seod, R 50 fefade uide ik Ao ureae
S | SUANTRA 371 FeIehichi ohl ThicT R Fehell € 3R SHUTT: TeIehieh T <& Hehal ¢ |
freet 98 & daf o Yeeie fog uReds adum gaehies 9o o 91 Weiid R s
2l

forsel s Gerhish G IR S gehich Hod o ae ol fal I Bl Sl @ S oA
% FET T THIO YeEhich b T ST |

fear fofel affer gStt oo Wt w1 weRf et @1 fes == gfaen hae Gt aeiR
T i vyl qo & it 71 el oo e, fewice ¥ 9, iR fadhed e
o HRIER fry T T4t SRafea srasl w1 wefdia @i 2|

(iii) T &R (Tool Bar): THER H HAicHeh T4 BId § STl SN Hed o | fafir=
S S for 'lie et ufafte (Buy Order Entry), fosht 3ifex ufafie (Sell Order
Entry), Alde 519 Wz® (MBP), st 22 (PT), sem™n @ii€X (00), Tfafafyr =t
(AL), iR feafd (08), Trhe af g (MW ), 19 &l (SQ), Hiehe Tade (MM),
Alhe qedr® (MI), e I8ais (Al), i€ G9ieH (OM ), 31feX fue (OCXL),
vferfer g, e Reefy, SieiET deher, Wb U, SSO UDAIS, Soa SiSH iR
TEHdl d%h aiRd Tgd & fo1T fhan < @kt €1 3 @t & Faie (Keyboard) &
ey 9 o g 7

(iv) HI%e ata faeEt (Market Watch Window ):'Hishe afe' foel 2fen weeg o forw
& ¥ ¥ & hivgd i 1 &8Il 8 | T8 ThiA 3 vfeyfedt st fFRax AR =6t
Il < § T SRt o fore e v 6t € 1 T =t wfeyfadt & forg ofgm @
Geiftrd SHehrt wefdia st 21

(v) UDars faet (Inquiry Window ): 9% ThiH SU=ITehd! =l HIdhe o191 3T (MBO ),
Hrehe 99 WEH (MBP), fiset ¢ (PT), sihrn 3iiEX (00), Tfafafyr @i (AL),
IR feoafr (0S), Trhe gade (MM), A qgds (M), - TeF, e

(a

SHIA, TSH UBATS, TSI SHSHRE, U TRhT FaeRiidst onfe St STFert o
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o Herq S 7 | =Ad v o fore wifies SRR <@ S ekt €1

(vi) ST ®IE (Snap Quote): T e Yiaen fredt 2fEm wew =t et ot aifsa wfeyfa
TR eehlel SSTR SR SRR Wl i sl STHfd 2l © | SHeh SYANT 3H dR T
37 vfeyfer & T fen S @ S Uee ¥ E Arehe ot el B 9e 7@ ¥ | 3w
I T SR Hiehe e el & TA & el 2l

(vii) 3TEY/eS faet (Order Trade Window): 38 il SUATehdl bl 317X TS i/
T FA/RE F 3R 7 T T IR Geie & e SRy S5 o germ S 2

(viii )Eagr faet (Message Window ): T8 fde! SUaNTehdl ol Toq=is R Y& Hegl
W TG H TWYH T § Y HURE AW, wiE ff SR THER, e 9 detid
SRR 3MfE 3R 311 T S 3feT 1 g, SifeY Heie, et @ o, UH 3R
e aRoTEEeEY A fer /e fer 8 T € IR 39 W THRES il BRAE, SR
F gfte, MUR WA RY 3R 39 T THES 6l HRAE, 79 IR 90 5
SNl R 9 S 34/ 31 il 8, e Hee o fou fafdne der, et 3
GeIT HTATThiHeh hH T 52T o S ER @ 2d 2|

2.10 W'{@ﬂ? (Inquiry Screen)

ot ISA® WA § U faehed B § STel @t ST ATt wfayfa s = R ST weRdn 2
ThA 3H IS & fe g T uffa w6 faerer feard § 1 e qedrs SR o e e
WW%

2.10.1 Hiehe afa (MarketWatch)

mehe o el ThiF o SR T & fel & <1 S0 STmehdl ol fo@rE It ® | Arehe ot
STATRist o oY sy fig €1 Arhe o 1 SeRT SUANTRdisT & fo B uferferdt o
SFET foraRor T Westq T 3R ST € | Hiehe 9 § e Wiayfd & oY, SR & ST
Tfersiier 9 W S il Wil € | Ak dfe ThiA ol g famman frfafaa €:

(i) ueRa TN goT (Market Information Displayed): qihe dfg ©hA |
TH-Ufed H 98 ISR gET Welkid gt €, S VR @i 9% B IUds 9dd gard
o e o foau Bt € 1 398 e wfefa & fore frefafed et weftla @ S
&
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(F) HIURE TR sfehed 'Ex/Cum’
(@) waH Tiie qe R Sqesd $el WA e /G

() =

2

SERCNERE

3

(7)) ¥

Kol

SERCERR R

K

(3) W foka oo W 3Uas Fel [k e /e
(=) sift FRER g

(8) sifem =R e URada guek 3R

(1) o o & oo god @ uiad= (e o)

o gt e 2, A SRR ¥ T R e d 3 R R S
foTe o TR i W w9 fog (?) w3t 2, f 71 <wian 2 o wefdia @i < @
SR AT T2 & 3R R T8 e ®9 9 suee wam|

(ii) GeAT AT (Information Update): Tehe S ThiA 8, Faiqd e 3R STcTs
ol | B Aol uReder ol Tfsiiel Wurel o Sidid woEdr 9 wefdia frar s €l
3TN & Y, afg 99k & R AU aifeR & uRumeaey gard ged | uRkede g
8, @ 7T fqeRor R weitia & ¥ 1 @ uRafda foawor = 9fa o= e $ &vl &
foTe weh 31 ufard= o | (w@ifehd fohan < €, @ g9 % forg fop uRed= gan #1379
wfshen o et 1 g0 7% Gfua e s € @ R gemmen # ofs g8 €, sefE o @
T € & gem/AeT ® firee o 2|

I e sif Fiet gour e siftm Wer o 9 sifes €, af Tohae '+ @ <
& = Ida siftm Tier gou e sifty Wier Jod o 9 €, df Yohask - femE 9 2
IS A Siftm Fiel go | i uRad= el B |, O hIE Uohdeh Wafvid Tel B § |

Uit SR @€ (Capital Market Segment) ® SIUR B IUcisd Wferferdt s g=
Rl foree e o welRia et & | STanTehdi, fomT Aiche & Bhi W IS 901 2=y
fopu, 30 = o e vlayfoat =i X "ehd § 1 I wfyfeR 6 e 'q s @R
Td GAUISTe YOSl € | A SUnTRd et T et ST Tenfid R Rl YR SR
2 T Yeel ¥ € Aihe o | fqRmE w1, 9 Uk 9ew Wi B § R 9% uffa veet 9
RS CACT RS ol
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IUATSR! <l e FiAem Ff U € 3 9% 19 Skl THR U € uffa bl
IR TS AN & Hehell € | STANTHAT §RT TN AIehe o ot At 1 qfgd (Print )
foRaT ST Tehell € 1 98 o1 @ ThiA W Yefid Arche afe 1 steran ol ke ot o 750
T Hehl 2|

(iii) WTehe afer SIS (Market Watch Download) : SYARTShdl I HIREATR &
T SYANT o I Ffyferdi o Tae h Bt € | Th SR Hiche ot Y23t A &
d1g, I8 Hd &A1 S 2 3 SUAnTehal bl WHT ®9 H (1 33 31 =it | e
T & H Y2 &l TE iy Gt wee | G o Wk | A fRdt off ae sqEneRd
Fo fayfaal @ AT R W Y2 a1 € R R Tt IR s e &
FRO T & & 561 €, A 98 T T uferferat g T wie § 3R SuEnehdt i
Tfeyfereli sl T X I U ol SR TSl € | Hishe dre UeId S i feew
T ff A Wl 8, 39 UHR ok 3MYN T HIche aid ol U ¥ ol Segehal el
Bl © | WS =1 o SR, Geiud Hiehe are faeRr e fawen ¥ 1 eedre
fopy <Td €1 39 wfkan & SR weRia 9w el ® Arebe aie STsHenie Wl uv 2|
Hlche dfF SRS B | oM alell TH9 9 319 & T8 wfayfodi &t T w R
AT 2|

(iv) ufayfast &t ¥ 310 ST (Setting Up Securities): 39 W & T foem
e 78 & foF SuETehdl Teh THA | 500 WAyl sl W S ot Gfa wred g 2
STARTR BhiF o T J53 § 30 ek Wfferai i STaciih Y Hehel ¢ |

(v) g Ao (Easy Navigation): Aihe a9 § Weffd ada feofa @1 foraror
IR U T 3R YA =9 BhiA | Taeeld 9 ¥ @ a1 €| 3ufie 39 gfaen
T I hich @R e AfAftedl IR IDA T T9a € | 79 e 6l SU Hich
fewhice foraror =l siaRrge ot foran <1 Hehell B |

(vi) hitae ferarstt =t gdeh (Corporate Actions Indicator): Hiehe a9 |
wiayferll & Heg H ®RURe sl & SHER YoM w77 o U fae gEe yomed
T SYANT R ST B | T% Glen Suehdial bl et wfayfa o g8 RuRe Tesh
I @R TedH A | TEeh Bl ¢ | 39 WOt § T Hehadh e €:
'XD' - gd @i (Ex-Dividend )

'XB' - gd a9 (Ex-Bonus )
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'XI' - 9d =& (Ex-Interest )

'XR' - g4 &R (Ex-Rights)

'CD' - 9g-elvi¥l (Cum- Dividend )

'CR' - Wg-31f*hR (Cum- Rights)

'CB' - W8-919 (Cum- Bonus)

'CI' - W8-I (Cum- Interest)

'C* - CD, CR, CB, CI & ¥ Us ¥ 3iferes & =l fefq o
'X*' - XD, XR, XB, XI ¥ ¥ U ¥ 31fereh g wl feafay o

2.10.2 ufayfed faavute (Security Descriptor) ST 2?2

R el o we 2 el fredt o uferfer o Safe forga feoraror weffa fopen <man @
S - wferfer 61 A, 9% AR i RR $R sifer fafY, we-ge, A-fecliad et sk
sifer fafy, fow wres, <1 goor W1 (Daily Price Range), 3ifehd T (Face Value),
ISIN 3R fewfori 3nfe DPR (Daily Price Range) e et © St af+Teh T G ol wefdid
el €, FTeeh ioR 39 ferfer ot SR fRan ST gehd 2

[] MNEAT INQRY ONLY 19500 INQUIRY 10 NOVY 2009 14:10:48
== EEREATFTI 45500

SLEMEBICLIMITED BC 21 JUL 2008 238 JUL 2009 EX 17 .JUL 2009

Tick :0.05 Fv:2.00
DPR :37.95-56.90 FEM DIVIDEND-RS.0.40PR AR E ISIM  INE 426801027

RIT 2.5 NEAT CM # faaiRRet feRerey faet @1 wriavne faarar &1
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2.10.3 HIhe a1 Ueq (Market By Price)

AIhe a9 WH (Market By Price) o1 3e¥d SUANThdl i AR H Wedeh Hod T bl
T Rl T A Y GrIen < SR 37 A Gt & % | weRRid & 81 7 2.6 NEAT
CM ¥ Hrhe a1 Wiz el & Bhiavie feam 21

I ThiA T ST Hiegd W Wl (Symbol), el (Series) 3R T YR (Book
Type) % | S0H FEftd <ie fosmeq Suesd Biar & |

MBP ®hiF &l 9 @el | fqiisrd fham = €:- werm dfe, foeror dfe eik T dfer |

T UfeRT o SSIR o WK, ellsh, S@el, Fol SRISR A, S=IaH MR 9o, IAqH SR
oo, SifcH =R ged, I 9 & 98 ¥ LTP o % uRad iR $ihd SRER T wefia
it B | fereqe dfem o @l el ol T, 39 e W Fiel TlE ALY AE, BT 3R
o, forht SISt o, 39 e W et forshl et O SR fosht smewit i wen wefvid st
2|

WY UfRT & et Tl 3MRT A6 3R et foshl SIS /E1 Wi Bl €| faew srafe o
et & fou, ot MBP ®hiA H wefia el B ¥ 1 wlie mew fier % i SR iR fash
S ¢ 3R WERid e &1 ey 3 W "gaw god' % SHR T Wi e | fowrg
2d B | 99 a9 ¥ el w yeiiq wiE off fFafta | @ STHert seel S @ (3SR %
T fordll =R & 9RoMy o ®9 ), a1 I8 SN @=iad 9 9 MBP ¥ fe@RE et g,
I, MBP hi o1 Wil s Ao 8

[l STeeh TS & 9g= MBP b9 | T "*" o 9 Bl @1 e g S 3ie MBP
T FEIS i 3T H fomE e ®, O W el e 9 9ed ww "M fug o 3meh
fafed, e & MBP o a9 qi 31X | 8 o1 7 8F & sIasE, MBP | '$dl TS’
(Total Buy) Wiee & 9\ T '*' fe@rg < |

MBP @t T forgreamd

(a) MBP ¥ faft dic iR fasiw sraftr & 31t <8 < Tohd B | ShiA R $9 e
Hieed o Bt €, S - Uwd A & Fefsi wed, 3iu" wed (W-3hae Wik
T W= & A H), T w1 S=ad 9o, o @1 Feaw g @ik Ry T 9eR
o i & 3ied <€ W= o GaY | 3ifa™ ¢ wed @i Wi e |
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(b) g Wt 3FRATE (untriggered ) RiU-aid e MBP ©hiH W YeRid =& gnm|
(c) had TAIS 5 HIHA o SRR ared e I fFawor & wefdfq fren s 2

[ neaT NATIONAL STOCK EXCHANGE 5010 INQUIRY, 23 MAR 20117711:14:13
[ S&F T Nifty 5460.75 (+46.90)
APPAPEREQN10 @ 176 7 BANKINDI|

g S[EF e [F[—Ex OzRE HEEECEFE SR 2]
74

1
FL  RELIANCE EQ 100895
1 100510
b1 1005.05
63 2 10085.00
3 1004.95
3 1004.90
OPENING PRICE . 999.85  TolalBuy .

11:13:52 MIC 1 Corporates > Latest Announcements and on the Extranet Server
11:13:52 MIC 11 (fcommon/Corporstesnnouncements).

far 2.6

2.10.4 99 39 (Previous Trades)
ud 25 el i 32T SURTRAlSt bl e T & ¢l o Hee B Hfayfd & e ¥ S

T AT B | T Bhi TR SUAS THE Hiegd | Wi (Symbol ), S@eT (Series ), IR
&% TR, et e, fET gee W AEYl, I e, SR, CLI, e/ ash iR w6
T 2 | 9K YR Hhiee H Iq0s faehed 9 9R ( Normal Market ), faom e
(old lot Market) 3i¥ e (Auction) | If¢ SU=Thdl emd 9K o =9R foeron
2T o faehed ol == A1 €, T e G i A6 9 Y S AT ST ¢ | RS
Teee T Iaret A R fafdte wmer & ot Wt dew o sractie 9 Wehdr 7 | ARt
ET o 3, STl Tohd fafTe el o1 9l SioRi & IR el sl <@ Hehdl 7
IIRET YeER 3 WG o Sfid weft faRer <@ wehdr € A Wt Siert vd Wt ureent & gekdr
5T 3oal Wl SRt A B e 35U SR e U ToRIES B & gadt deH o
Gehell B |

ferea fUmen 38 ShiA SR Mem Ufe, forga omg oIk ORiwr @rga o fawnfra 21

T Ui & SINIR o YR, Wdlieh, i@, sifom ¢ ge, ity o um, siftm e wma
3R o1 TS W TE TN & weRid R S g
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foreger uferr & wle/fershl Yehash, PRO/CLI Hehdeh (STl P - PRO 3R C CLI), 3R
T, ¢ U, ¢ HE, ¢ Oed 3R ¢ U WA ¢ |

TR AT § WS 8 F Fol TS, Fol GIE A $8, FA T 38 oI, 3Md @lig
o T €1 39k SARed Jd 8 BhiF Jeliee o1 @l S ff yefRid wdr €1 a4
-3 ¢9 o foTu, Waio Gehaesh "P"" & &9 H Wi foha ST €1

g9 o fqudi eIt %9 (Reverse Chronological order) | Wef¥id fFan <iar €1
Fevem Tl BT ¢g9 (Buy Trades) WeRid &id & 3R deqg=ra foshl ¢gq (Sell Trades)
TeRid Bid § | STAThdistl w Wit el § BUY/SELL/ALL fiheeX &1 591 &t BUY
WES 1 SELL WIES 1 ALL® T 310 ¢eH <& ! Gfaen werH =t st 81 fewiee &
Y, et ALL W 8Ia1 2 | fhee’ & 31y o) foeqifed e o o1, =af+a fheeR faeed & fog
<9 I THT % TTHR hUaS ik USRI SR ST € | T8 SHiersel shael W9 & o
I B 3R TSkl q9d® (Hiearchical Inquiry) o feru =&

furser 2t wt fergioramd == €2

() ¢ ol FRET A 6 AR U5 3T BhiA W R ST Febell B | T8 Fferen shaed 9eed
% W % ¢S & (o0 & ST B | iR HooR R off wmen = Rt ier & fo
3T FREAHIOT 1 S HT Hehell © | WRAT Weiereh 39 T o il fopddt off SRk &

o I FAREAERRT ol SR X Tohal ¢ | SoR hadl U IoR ST o Al 31
e ¢ & U ¢ FREIRT 1 STRIY X Hehell €|

(@) STHTHd TR ¥ had FllEe HIE hies i WINET S T S T Fehal ¢ |
TiaE § ¢ e W g Feiee gfaen gam @ 2

2.10.5 ST 3ATeT (Outstanding Order)

TR NS H1 IETT SUANTRAT bl FoREr ferfer o foTe s @ik <& o | s €|
TR 3SR T7 MR B & o Swimenat 310 wfae fofan o B, wfeRa S andt ool w0 9
HARA( Traded ) o T (Cancelled) =&t fRa1 =1 2 | SUANTRl i 34 3i(e <@ ot

Al B 7

T BhiA R 3T Biegd T i, SEC, T & YHR, IrH TS, R SES, e,
UreTRaEN/ATestE (PRO/CLI) 3R THT WiHferd 8 | 9o YehR Wiee H SuersH fashed Maio,
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TR die, i die, @M ad iR Hemd & | e SunTenrdl el sk SR faeon ¢er
1 fershed e €, A et S e T W TSt 6l S e | STe SuEnThdt HieiaT g%
T T HAT €, Tl TR Bhi= B Sharet Wieia S SifeR & ueiia fohy s | forega wh
T W-3NT AT T Tk Ygarehdl 'P' 8N | SiURe eiersh Tl St o forw = fopedt fafdme
T o T Tl SR 3MTET A1 3Teciich S Hehdl © | TR SE o 37vid, U=l
forelt fafire Sier =1 @it Sieri o foTg wehren 3ifeR foreroT o Hehel €1 36 e, ot Sier
& el fordt fomie weeh @it Teeht o foTu It oreprn STiERi ol ST WY § | TRa Wereeh
3G I & sferta el ST SieY fanuli ol sraciiehd o Hahal 7, I Tt Siert 3R aeft
el o fo1e =1 9l Sieri & fore o fordt fafdre o) o foTu ot srepman 317e | SieR sha
TN IR LS B & THIAT AT H AR HY Febell € |

e Sehrn 3TEX ThiA bl 9o ufed 3R foeror dfe o fonfsra feran T 21

Tere UferT ® Welieh, S, IR Wb, Wfefa feafer (Security Status ), o&e, a9 98

3 a9 T a2

fereroT Ufem o 9% & YR, STl STES, FlES WA HeR, SEX HeR, oifed el W
R 3R gou ikt €1

TS I HHd/aHT WAl (Price Time Priority ) & 38R W gelterg fopan e 2
3 yBe Fiftd <ife el & %9 | oIk R @iy e st & %0 § yeiia 8id & 1 g
L ThH Tferelier T F 39S 7&K Bl 8, AT SUHThe! o U YIS i T Fieh Shrl
37T BhiA <l AT H 1 forehed Bl 2 |

HHTIAT AT i fagimand

() SUARTHA S AT Wi O S GINRIT R Fehell 2|

(@) STANTHA S AT ThiA T MR TG X Tehal B

()  SUHTRd! ST ST ThA A Rl famie iR < feeifq <@ wekar 21
2.10.6 Tfafafer @ (Activity Log)

Tafafr | (AL) 37 el nfafafe o ueRia wdr € S 39 U o et R of
IR W fomfea for T €1 37 iRt | s demem)/ R0, SR/ /qul SR #iR
R GeleH/FRENR0T Afferd €1 I8 shae 39 A S g weiia sar 8 i i
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Tfafefyr wfea g8 €1 9% 39 NS @t veitla el war € 9 W g nfafafy == g2 €1

I WhT R 3T Thiegd W Wik, S, SNR o YR, Il SMES!, SioR, WieiRshy/
duesE (PRO/CLI) 3R salige @ral €& ( Client Account Number ) SHfTd & | Tdieh,
G 3R ISR % YR Blogd A €1 SR & TR Hies § I9asy feheq €: Wi,
T SR, fooe wife 3R emdt | ufefafdn @i She o Welie i€l o g uew Weie
Yearahdl 'P' UeRia foran s

Tfefafer @ (AL) T 6l <1 9 o faanfra foran T 2 wem Ui oIk faega dfe

T UfeR H 99K & YR, Wdiieh, SRgel, I 99 iR adue fofdy st 2|

foreqa dfem o oAl M, SR Wem, PRO/CLI Wahds® (ST&f P-PRO, C-CLI),
(MF ) Hehaer, MF |, Tiefafd Sehder i) fafaft wug qwaferd €1y afafy & fog
39 e o U 31em uw dfed fomfed welRfa Bl 21 SR o fog, 9t e 'l st
I STCTT-37e1T fealshl 317 & foreg SRR fRan San €, o Tl 31X o foru wfdfafy «ifn o
I ST 3TenT et iR He SifeR frarer weffa wir 21 Tiefafy ot (AL) ® wfafafermt
Teidid Sl 2

B- (Buy) Tl el & fou, 98 fie =i i €1
S-  (Sell) fosra seel o fou, 7% foree 1 S & ¢
OC- (Order Cancellation) I8 <¥iiar ¢ fob i€ € & e T 21

OM- (Order Modification) ¥€ €9iidl & for 3ifeY Helfea fomam o &1 weiia faero
Gelferd fRU STH & o1 T 3T 21

TC- (Trade Cancellation) @l 3R skt ST aMe¥N & fU og Hohd ¥l ¢ & =9
3R § Geftrd =R € o fea T 7

TM- (Trade Modification) @l 31X skl ST MR o foIu I8 Hohd &al © o 39
IR Y T[S MR ol GINera o = o1 @il &) qg= o< o Werl & fog
A W Gaiferd e wret weRRfa =t <t €1
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Tfafater @ (AL) @t fagrean
(%) Tiafafer @ oot nfafafmEt & feRor Serwte w9 o TeH & |

(@) frdt faldme o S & oidid, faeRe o 9o Al Tfafafyr 9get qen Adiaam
Tfafafer sfa o wefdfa g 21

(1) Tiffafy i § haet SRl ST WEET §RT €S U M i€ T Bid R |

(9) I8 g®dr® faehed (Inquiry option ) WE@T—I@% (Inquiry mode ) H STANTHI3T
& foTq SqeTsy &l Bie |

2.10.7 29T Rerfa (Order Status)

3oyt feafd (Order Status - OS) ThIA ol 32T T8 BT @ o Ser 31 fafdre
Tl o feefey & SRR U R R | I8 BhiF AR S gaAH fafd iR sed
et 3 feRoT Ueqd el €1 I8 WhiA W STEIaA (SIS ) F gl A
MY 1 AR B FH &, Ol SAUR ¥ Faferd SHee ot wefdfa &t < 81 3T
3T & IFATd Ueh ¥ 31fereh =R gU 2, O 98 SHehil Shict o Wead ¥ wefdfd it
2l

forlt fafdree smeer ot fefd SIFH & fIT, YRRl Sl 39 3R 1 HH® 0S =T
TR T TSt AT BT €| STARTRAT I ST AT N GHA WM U AT Afard
BT © | T SYANTh! hl Y T&A 79 76l §, f 98 Outstanding Order ShE |
qifesd S I TEAZE T OS Bhi- I Fishd X Fehall 2 | IH Wisha | MR T
@d: & Order Status =FF Thi H €51 81 Sl €| I NS Tk Preopen 3TV €,
@ 3TH ‘P’ &R gRI Uk Hehdeh YeRid foran Sum, St w8 <vifar ® 6 Ie ueh Wi
MW B |

forga 0S Th At i wet § ferwrfsr fowarm w2
1. VW 9N — Y W Haerd fereRor Ted T 7

2. fEdig wm — 3 emew o freuee (SAMR) g e, Al SHY Ui SR faeron gt
21

3. AT 9O — SR H W (summary details ) TERiT w21
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A W T TareruT St uferat ® 2iar &: werm ufer o @ o R (Book Type), Witk
o7& (Symbol), Sl (Series), 3RS &M (Order Number ), 53/ ¥R (Buy/
Sell), & 3MeST /1 (Total Order Quantity), 3Tl ged (Order Price), PRO/CLI
Hohdeh, ek @Il §& (Client A/C Number ) 3R 9FfiCR Ug=¥ §&N (Participant
ID) | T uferd & : wfS AT (Disclosed Quantity ), MF/AON ehdeh, MF A, R
7T (Trigger Price), f&7 (Day), Hehdh 1 (R | GG — MOD ), Hehdah 2 (3R
® — CXL) ¥R Feheeh 3 (AR foqifed — TRD) |

fedig uTT SR | Getd o SRt US dT & SAUiRd s A6 (Traded
Order Quantity), @R eI (Trade Price), MR IHA (Trade Time ) 3 =R
%Hi% (Trade Number) |

AT WWT § ST 1 ARIST 2 st 2, e et faror g € et =ik |6 (Traded
Total Quantity) 31X 9% AT (Balance Quantity) |

3reyT Rerfa &t fagiw foagreard

(%) 3Ry feofd (0S) STl i 3RS &l adAr feofy & e’ Yo & §, 99
fop oW W Wele foran 7o ®, SR I E oA 1 R, SR o e (SUR) B
el €, I 3R AR w9 ¥ fomfea gan €1

(@) TE 9l MY faeru YoM il B | I8 3 9 =R} o1 faeror ot weliq wear & s
Geiftra s1esT o faeg fFomfed gu g

(1) % ST HICTIhiteh 9 § Wd fRaT STl € | ST e i Yedish T o fore s
e TeRi &It B |

(9) Eior hadl T8I AR i A <@ Tohdl & ST U SIoR ISl o 3idqiid wiawe fhu
T ¢

(%) o€ y3a® fased "Inquiry Mode" ® SU=iTehaiaii o fTu Suers =&l i 2|

2.10.8 ¥T &I< (Snap Quote)

WY i TH TH gaen 2, 9 A ¥ IuEnTeRdl fREr aifed wfagfd (security) @
dTeehifeTeh SR SRR TS SR kel € | I8 Gfaren |rar=re: 3+ Wi & foe ugea g
2, S ‘Trehe afe’ fofel # 44 @ wfwfaa 61 81 | 59 gfaen o siavia wefid SHeRrd et et
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2 S ‘Hrehe a9’ fdel § 3Uaey Bt 8, S foh iaRe SRarE Fehde (S ‘Ex/Cum’),
Fo T NI A, FAH T Jod, Farad [Fehd god, Fot [Feha s 7, Sifty SR
oo, Yoot IR Hehadh, q T feeiiadl (ND) Hehash |

TY e Falt Ayfd i STHER B 39 999 fog a9 weikid #ar € S 999-99g
faf= (exchange) gR1 fifka fFan <am € 1| =40 hie 1 WEwi T Jonell § GRiE e
£ 3R 3T ford e ST o1 Sifershaor = i | 3ta: SuHehdl U @l R frafi
TS (9 fF IS - MBP) 991 T9 i ol GO €9 W <& Fehell ¢ |

2.10.9 UTehe HaHe BhiT (Market Movement Screen) ST WEfyTa ahict &2

Hihe HaHe ThiA 1 T 3293 IRl ol aaqe fead o fordt uforafa & qoor deedt
IR Sl SR FaT= AT 8 | T8 Thia SUANTRdl ol fere faferse wfayfa =, oo freifa
TuArEfy & sidid, faf= gR aRenfod el & SMeR W, Ffie SR (snap shot)
TS A B 1 3H T WA A S Wlegd IUsY BIl §, 9 €—Wdieh (Symbol), S
(Series) Td SR R (Market Type ) | SUANGhdl ‘G SR’ (Normal Market )
31era ‘3 e aR’ (0dd Lot Market ) o faehed &1 =8 o2 TWehal @ | f2r1 2.7 § NEAT
CM Wl & Hidhe Hawe el o Sheie weiid 2|

e 3MSeYe Bhi=T S1 A H WS ol STt & | Wi 9T | vt feaw o fore Feifer wfayfa
Tl SR SqeTsd 2 Sl @, FSes afferd €: udies (Symbol ), 20Tt (Series ), SIS
R (Market Type), Fo1 ¥ 3TC AEN (Total Buy Order Quantity), el fasha
3RS | (Total Sell Order Quantity ), %1 MR AET (Total Traded Quantity),
I=IdH Hed (High Price), ~JAdHd Jed (Low Price), YR Hed (Open Price) el
3ifcH =9MR 431 (Last Traded Price) |

Tt vmr & fopedt e T siovret & e o STt wem ot it €, e wfmfera 8
T S (Time Interval ), v9 TR TN, faera SMET TN, SAMR i T8 Fel AT,
STAH HeH GRZIN ~dH '-‘[\Q"e'll

SUANThdl Hehe HaHe ThiA bl TIRIA i oq SUga IR (directory ) T Wigel =9
fHfdse o Tohdl | I8 ST Teh Wigd o &9 | Giud 8l Sl 2, ™9 'MSDOS ufeet’ |
<G ST el B |
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HIhe HaHe whiv (Market Movement Screen) @t fagie fagisard

(%) Hrhe gaHe ThiA SYARThl ol Ida foad o fohu T i€/2St & SMER W adqH
fe & fore vfefd o gade & aR o SRR W e 2

(@) veiid TSR 3 IR Gere o THT § TRET Bl HIefshite e | Bl ¢ |

57007 INORYONLY 19500 INQUIRY -

Time Imterval  Buy Order Oty Sell Order Oty
& o 2 £z

faz 2.7
2.10.10 HThe TFaTaI WHIA (Market Inquiry Screen) ST & ?

miehe g Whid (Market Inquiry Screen) 1 H&H Se¥d SUaNTehdl i fordt fafdme
TR | fore ffide Afcryfet Y Heiftrq IR Wifement (Market Statistics) @1 STaclieh 24
g A 2 | FE TR 7 hadt Ay 1 3T oo (Open Price) & 9d HTT oo
(Previous Close Price) Waf¥id &t 2, 3iftg s fafaer Hecaqul gumm ff 3ucisy
g

= ShiF TR IoTeY forehedi H Sfferd 8: Wdieh (Symbol ), 59Tl (Series) Td SR HhR
(Market Type) | SUaTehdl SISIR YR &l "G@MEFI (Normal ) 3i9ren 'site @ie’ (0dd
Lot) & ®9 H II(~1d T Hehel & |
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fa=itar s waer (Financial Marketing Management)

forqe emSeye WhiT & et | weiia g 8

T UfeRT o - Wdites, 9, wfefe bt feafd (Security Status), SRURE fSR1ST % Hehdw
1, 2 Td 3, il AR AE, 52 w6 Sl SHAH oo q01 52 qE6 &l FAaH Joo |

feeiter dfem o: 99 571 (Closing Price ), 38912 ge (Opening Price ), $=1d9 T,
AT o, oA SR T q9 H9E Jod ¥ iR (Net Change) |

qeiter dfer o: sift =amaR Y A, Siftm SR w1 g9 qen siftw SR w6 faf

wrqel Ufert & : A T ARY T, TS A ALY G, HAASS kT ey g ud
oS fasa ST ame |

HTehe SaaTaR! ot Tafire fagroand:

(a) ¥ ShiA W@Efad ©9 § 3T Tel Bkt § | 78 = wfa @ feafa i wefia s
21 9 BhA W ‘S’ gwiten = B, @ sue s1ef ® o Heiftr oo bt fefe w6 femn
T 21 A P yeRid &, df suew e € R ufefa qd-SqEmes =Rur (Pre-open
Phase) ¥ & (T8 sael W SR & fIT @0 il €) | S9ad SF Hehaen! il
Frarefe o oe wHen < € & wfeyfa =R % fae gerw 2

(b) ThIA R AT T Gafera HRaRe fransii & Hehask ff wefRid fu < 8, < fFefafe
WhR W AR &:

'CD' = &i®T 9fgd (Cum-Dividend )

'XD' = @i fed (Ex-Dividend )
'CR' = 31f&eR |fed (Cum-Rights)
'XR' = #ferpR A (Ex-Rights)
'CB' = 999 Ffgd (Cum-Bonus)
'XB'= 999 {®d (Ex-Bonus)

'CI' = =15 |fgd (Cum-Interest)

'XI' = =91 Wed (Ex-Interest)
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Class XII

(1) b R qd fGad & 999+ g & qo o it =R god o gan ¥s dRad den
I URad= 1 wferd wefdfa fran < 21

(o) Tl wfafa 1 3R ge A uRfefes B <9 wiayfa & 9o e o 9ue ge
% UGS oIl © | 37:, Hehe TRt Bhi=l | Wef¥id THIG Jod ol &5 a%qd: gered
feag o fTu eneR goa ol o <wiiar 21

() e et BRURS HRATE % HRUT SMER T I A3t T 9 uRafda fomar = &, ar
T | Arehe PR BRI B GEOE god & | uRafdd () SmeR ged wefdla @
ERIESI N

2.10.11 reTH 9ar® Bhid (Auction Inquiry Screen) FTE?

Ferdt g (AI) WA &1 L9 SIS i IdAH =R aw § A e
TfefaferE 1 raciieh e H HaH S ¢ | T foel 39 e sl Sl WS it §
S aE o geerE | § sterar qof ot ST g <

I FEd WhA H wefiia fowga faaor § frefafed o afmfaa e € e g
(Serial Number ), f&fd (Status) — el Sfayfd =l f&fd, ¥R (Type) — 3 / fasha
e, etk (Symbol ), %@l (Series ), WE9ISS T AW AT (Best Buy Quantity ),
THISS T MY T (Best Buy Price), Td9s fasha 3ewr god (Best Sell Price),
T 9es fasha 3RS |6 (Best Sell Quantity ), et #5T (Auction Quantity ), Srerdl
HI (Auction Price), 92 3faf¥ (Settlement Period )

et ufergfar ot Rerfa = gfaa s arer e Frerar €

Tehd Teerfa =t faarur

S et SifeiieT sty 5 21 (Solicitor Period)
M TN S Rl e R @ R

F e ot 81 el |

X AT T g T R

P Hremdt <ifer € qen et TRy Tl g8 R

SUARTRAT Hiche afd | foRell Tferfer o1 = R 30 Wifehd R o SWId SR SRR
ThIF 1 TR R AT feRr Sw e 2 1 A SRt Wl ferferit ok et fraron
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fa=itar A wsier (Financial Marketing Management)

T R B, 1 W SR THE T8 BhiA & 9ol hiegd Read Sred e |

afe fopedt fafemse wferfar ot et ST <= =, o Teiieh SR Sael Wies Rad S
T ShH HEAT TS T BN | 9 U @hia Hetud S sl |t ufaftest veldia et
IE ThiF TEIfeld ®9 9 3=ET (Dynamically Updated) Bt & |

CNATIOMAL STOCK Ex ANGH

RIS 2.8 NEAT CM & Ferrdt goars wwiv faet @1 @hivie faaar &1
2.10.12 et/ aidwiferan et o= 22

TE Gfaen SUARThRl 1 'ATche dd BhiA" § wfefedt 1 Yestd s ST Mo St
21 T8 Th | SUHNTehd! ol 319 T ST QIShiferal S ol Uk =ai giaen s Suceisd &g
T 21 3T 2.9 § NEAT CM H "'y} fefarmex faer" w1 whisite vefdiq fan = 1

(i) mﬁﬁ'ﬂ?ﬁ‘ (Security List):

SYANTeR! Udieh (Symbol ), 201 (Series ), foi™ @¥M & ¥R (Instrument Type )
IR TR R (Market Type) & SR T AR ol == R Fehell € | Wil 3R
it o foTu 31ifdreR =1 R @ISt ot Geren of IueTsy B | =9 WSS o MR W Wi,
o, SR TR MR wfayfa =1 A9 wefia Ry < €1 SRl =rafa ferferst
@aﬁﬁﬁ;{ﬁ(pﬂnt) f T Fehell B |
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Class Xl

(ii) dEwIfeEn gt (Portfolio List):

T SR Y 1 = B S & 91, 3T NI Hesd i o T SUEnT H A
ST Hehdl €| SUAMTehdl 39 Tl I Tk AMH < Tohal ¢ 1 Tt W FfHa acwifermn i
YRafdd =1 geran it ST ehdl & | SUHNTehd! '"HIche afe" | T fafdre awmiferar ot &
Hendl B | Fftfa Swifera s 39E "arehe €T Ut o fau it feREn ST weRdn 2
T Afae, aehe e fosed & Aeqd ¥ ST MU QR & MR W 3ifeX
FEe i TR ST Hehal B

5010  INQUIRY 24 MAR 2011 =101 x]

INEAT )
SEF TN Mifty 552240 [+0.00]

FEMSEZR F=EX UZEE R E9a e

_ NATIONAL STOCK EXCHANGE

SECURITY / PORTFOLIO LIST i
Security Details
Security i

Hame

Symbol Series |

Instrument m Market m
Type

Type
[~ Search Based on ISIN Code I

— PortFolio Details

- Set To Mwy

Save I Delete I
Symbol  Series Mkt

[~ Display Securities enabled in IL segment
[~ Display Securities eligible in Preopen
[ Display Today's Listing Security Eligible for Trading

Wiove All =~

== Remove

Symbol Series Market

Security Hame

Remove Al

Clear All |

Print

T UPLOAD PORTFOLIO |

Search I

(16:38:38 MIC:1 Bulk uplosd can ke started.
18:00:00 MIC:1_SUCHITA KAKAR SIGNED ON.

faT 2.9
2.10.13 HeeIUSA T8 siigaee (Multiple Index Broadcast) 31T UTH &1 & ?

Tg ThiA TUHE (NSE) & fafi= geehient ot STHer welfd et € S| f&f 1wt 50,
At 50 WeR 1x e, T 100 fafdare 15, o Qar &, e firgsha 50, FeeT e
3T 50, IR W e T 9 100, ) diews, R TaeaE, R S er, e
TruaEsT, e TS, L S, R 100, R 50 S8R 1x 3, A 11-15 |e Si-
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Uk 2o, P 200, Sfean Hemsued, T 15 T iR ST stk - see,
g, fot wHifean, ot s/nferdr 30, Fwd duwy o, e ded, fwl 500, Fed smEd,
15 99 SI-Yeh Seo, TR 10 o Semmeh Si-Teh (Fele Wied) $ee, ot shuifsie Si-9e
e, R 50 IR 2x ofteRd, Y 50 99 20, R e, et 8-13 = Si-de
T, ot 10 o demeh Si-ge e, FH 50 fefase uiEed &R fd wigae W
geIhieh! 1 ST ¥ H el R T § 3R Ucieh ik o SR & T 9 weikfa
F TE 2| TP gk o oY WeRia ger fr=fated s

* g YEehieh (Current Index)

* S=IqH =ik (High Index)

*  AdqH gueieh (Low Index)

* YRfw 299 (Open Index)

* g 299 (Close Index)

* g gawie o aRad i i (free 9 g o are)
* 52 9we & 3=qd 9 (52 Week High)

* 52 9uie @l AqHq &R (52 Week Low )
* W & R g6 (Up moves)

* T3 g4 (Down moves )

* SR sl (In Rs. Lakh) (Market Capitalisation )
YeIhih Wh AR § IRfdeh 99 o MR W G Feehiehi bl Feid i 2|
2.10.14 TS k31T (Online Backup) Gl == 22

3feTET §%319 (Online Backup ) Teh U gfaen € e Aresm o Sqanmehal ad9= SR
fea o THE 3i7EX 3R AR 9 Gaftid SRR &l 93T Ue X Tehdl | I8 STHHR!
hael A e o fou 3uaTs Bl 2
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T BhT TR ST SR el & 9 R Tehd 7, e STUR W STSSYE i
ftheex fopan <o | fiheer U < W o1l W@ Wieed F=fafead §: CLI, 99K WehR
(Market Type), g% WR (Book Type), Tdiee (Symbol), It (Series), 9 YHR
(Instrument Type), faf (Date), ¥99 (Time), 3R Hehdsh (Order Indicator),
YR Hehdeh (Trade Indicator ), sh/farshd Hehdsh (Buy/Sell Indicator ), e T&AT

(Order Numbers ), SIMR 9&1 (Trade Numbers) |

YR S e forshed WM R e € foF 9% 37 wieelt Wl weR S fRd off grea stean
T fewhe R idh X TR B | T8 IRfTS < ASCII Wieet 3a=1 et 2, freh 9 2t
€ — Order.txt T Trade.txt | STARTHAT ST T AIRT o AT o+ Gryen HaR wee
T e #R erdl 1 78 IR Hinae Acd TIR #A | ff Hedw et ¢ |

SYANTR! hl I8 TRIHS oI Sn & foF o8 Haue™ o967 i C:\ SEd | of a1 deqverd 39
A\ gEE H Hd R, e SgeX wf Wfa e (PC Capacity ) ™ SFIEYIH R 5 U8
T ANT-3% ) U qE S R

2.10.15 STeRe SFET (Basket Trading) T 2

arehe fET (Basket Trading ) 1 3299 NEAT SUINTehdi3l hl Teh UG IERIRHE T
& S 1| W 9 =i GEwiferEl o T siithelse e Wieie wiEel (Offline Order
Entry File) ST Tk | ST9 ¢ goof 39 foF1 51 €, df 39 =@afd didwifem & |fmfad
el o foTT 1ok ISR YSiiehRoT o ST | Te¥T Ieq=1 fohU ST € | 778 Qe Toar |
ST Weh 3M1Zeh o HILAH | Hishd &l ST Tehdl &, TS HISH g0 ==(~1d foman ST el 2|

AEhe ET ) STl |, SURTRd TEWUH il i ¥ Ueh ATl sl = il ¢ |
39 i S H YA -aRyIS Gl B € ST Security List ThiA 9 &= 41
Tuifed foRaT ST Wehell B (T8 Teh HiS[ST HIEVUTE €) | SURehdl gRT uRenfé @l drdwifer
d: Hirl 9 T A 8 S € |

T U9, SUANTRA! 'Amount' TfEE SR H Ui i aTefed o ST arelt ART &S
AT 2 | T8 R el | Bl ® 3R SAUehaH 3000 WG o i 8l Wehdl © | e &S @l TE
TR U qui SRehe 1 TWlieH/a= o T g el €, O T e "Insufficient amount
for creating the basket' WeRid Bidl 2|
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fa=itar s waer (Financial Marketing Management)

qea9d, SYANThdl BUY/SELL il e & HieaH 9§ I8 e iar ¢ o 98 qiewitorn
Tl BT =Rdl © A1 S| 35S 91, Y SH MHeAST eI WiSel hl A st il Bidl &
S SR 1 S | T 3MSSYS FIZA Basket [HS FRRTHR H 9dAH @ilE gRd R W@
Test & 9§ 1 AT W AT H EE T U & IUAH B, A Ig ST o R B
i 3tfereiRad (overwrite ) ETCic] 31_:[}:[&[ qi"l?ﬁ%l T Reverse File o 391 A o g
S gred @l ‘R_Basket’ fEfmeR o <FRe Bl € 1 A SUATeRdl 3 (Buy ) e I
€ 1 3O fasRT (Sell) 3T 2 8, 3R 39 famid |

SYANTRTl Teh <eh (e gRI e & 3@ — 10C (Immediate or Cancel) o Day
Order — o1 =& Y Fehel & | T &, STl PRO/CLI 3R 9§t =4+ o Fehell 2|
CLI 3Te¥l o foIu, @Il &A1 il oot AT 3Arard 8idl & | Waunl sl =8 of <t fRar
bl ©, 3R Ife o 7o B, Al STeh! e o g i ST 2 |

‘Amount Edit’ st ® st ol T I Rl wewiferal H witafora wfeyfemt & g 39k ada
ST YSTTehRoT o MR W foifora foran St 81 e wfayfa & fore smafed i & smem
W 37 vy S TR/ MR S Al IR G UM S S §, SR sifthers
ST HIgd § URetferd il 8 1 SRt 6l T i freheaq quiies e A <l QAT 3
STl € | A arehe § g U iyl § e Fafha 3 dte w9 sifie €, 9 39 fefa
o IYANTSRAl I WIS I GURAT SN Alfh ¢ AT Wi | IRI hl THENST {51 ST Teh |
I qewiferar | wiE E wfayfe wfmferd € S A SR | fefad € st sEr €,
ThA IR U A oW wefdid e smm|

Tt 3MeTT, ST SAthelE ST THSel o HIETH W Icq— 8id ¢, o SUeTs AR oo W Jedifhd
B T | ot fero wftrfer ok WiSwRIfeT B YRR 9 W W 0 e g 9 S @

Trewhiteral | feret afasfa o gert st we = (swmafed uidt x 3@ ufayfa = frifaa gsi)
FAHT UISThITeTal YsitehtuT

>

SRk

FAHT GISHTAr ToAFT = [Iger FRISR god (Ale SR &1 g3 & al GoflahoT GHrT
qed) x [t SRl @ e

I Iehe TR I FHT hiE A T U SR o 7 8, a1 39 wfeyfa & e 9r e
fUSel THTT Hoa & 3MUR W R STem | 3 39 i uffa o IS wiaRe 33 (corporate
action) B © $IR 316 deh STHN AR &l g3 7, I fwed Yoo 1 & AT [T <em |
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wize fFafor o fAT SR # srawEedr: A S vyl e & § geEids 9 T © IR 3
gl T AR &l B3 8, ol 39 W SIEhe e 3uersy el Bhi | 36 YRR, < e Rt
T geltarg wfergfer # - Tl e, qe deh $H WX SENia Sehe Higel ol Ao G E
21 1% 2.10 § NEAT CM # ar&he 2fEn fael &1 whivite welkia fran mn 21

el gewmferr am: 99 Fewfa 9| — "NIFTY 50", "Nifty JUNIOR'' @21 "Nifty
100" — ! FaeTEl /AR Tt | SUeTsdl T T €, difeh el FA Y ek SfET
e gRT Sitheng SiEX wfafte wieer o1 fHoior fRan = @k | 39 feufa o, SwEiTRdl gR
g wferferit o fore wiget ot fafor W Tl drehe Sl o 3MER W {3 S|
udwifer o fRdl wfefa % SRR @ AE o fRE fae wfedfa & weRi @ e w6
o fEfeRed T o SER ST € —
Urewhiferat ® ferdt ufersyfer o6 Siort @it T = (T < uferfa o Feifia gsir)
FAHTT TIEthifeTal USTehtuT

>

Siel,

FATIT GENTI TAHT = X (fwen FRISR God [Ffe =R T g3 8 af Y9 TETT Jo]
x flfe SRl # G&) x B T JolE

B —

=1
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2.10.16 STI&F ¢ (Buyback Trade) T &2

TR wferfer ok fafera | (Felt) o Siferger i 14 TamR, 1998 & FHR, i
IR H wfayfesi @ e (Buyback) @I AR WEH # T €1 3@ "gd 9WR 9
e (Buy-Back from the Open Market ) &l STl 2 | ol SNIR B IERI 1 A&
Wih TSt o HIETH ¥ S €, S golaeiten fET giaen suers Bl 1 39 YR &
A TNl T BhiA W W w9 W "'are® e & ®9 § ffga fomen s snavaes
e 2|

ST ¢ HIATATY Sl I SR hl 3 T8 -a7 Sl STHR Y& HT ¢, S Srisieh
7afty o MRY ¥ o TduH =R Y e Femfed g §, <9 wfoyfert & ddy § e
TS IH THT TR B | e Yomelt Frfaiad gend we el €: Wdieh % (Symbol,
it (Series), &7 o T=qH g, A &1 ~Aaw gow, KT #1 9l sid gom, i &
IR AT, Fel AR A, S=dH/~Aq8/9d 3iad 9o (s faw a%), a6
Ry fafer den == fafy

AT ¢ U STARTRAte i T wfayfad o =er ® SEee e i forgd SR
IUSAS A €| SR Thid R FrAfaRad gaamd wefiid gl € wdiew == (Symbol),
STt (Series ), 3T &1 [T Yoo, 3T Hl I=IAH Too, 3N 1 AR oo, Fol AR
HEM (Total Volume )

SUANTl, <o STHee Y St o Rt foree dfe o1 == e €, df 9% frefaiad S
Wl Y Fehal §: Wik (Symbol ), ¥ (Series), WRY faf¥y, mifa fafyr, $or =maika
HE (3716 T H), Id IoIaH G, Id ~AaH T a9 Ses A o [ 9o o i
G Jo | I8 STHHN S¥ah FHROT o HIeqq 9 e & Sl 2

2.11 NEAT UT 3i1ST T Ueiei il fomarm <rar & 2

X TEA H ISy fafte, oSy guned, <R FREdie<or qun R fyem &t wfshand
Hftferd B |

2.11.1 3TFET vfafe w=m 82

<fET Hew 9 9NR, fawm @it (0dd Lot ) a2 =iemdl 9K | 317X Hferse i ¥ehd ¢ |

TRl STIed W | R off SR *q Geft 3iEX wfafte ThiA l WlhT H7a € | 39 sk
% I WUT Ta: & Sifad Wi BhiA (S % Ahe 9=, MBP, 00, SQ = faemifet
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TeAt) 9 3MEvT SR T R ol 7 |

STe SYANTSRA AR Wfafte WhiA 1 |eha &l 7, a Weiieh (Symbol ), S@eT (Series ) a
g% YR (Book Type) feWice ®Y H = B 2 WW%WWW@@H
fewice A M1 FX €

T (Qty) FER WES R Fard Yod W IUcTsy i e s A
T3 (Price) FH3X FES Tl A 31e 7
o (Pro) SUAMRA 1 e WeR wE=H %Hi% (ID)
TS i 3afy 'e' (Day)
Uehelehd AT PUR ¥ Wehdiehd (Fully Disclosed )
it Te SHHi ofE W= 1 ID
wierar war Triftsher emmeer s 82

ST hiE ST AET yoel o wias e €, O 9% Ush Wishd A wwdran B | U@ ey o
faodia 97 X feord e § A WS &1 YAE Sl 2 | e wiE Jd el S §, o oeed
Y= B €1 A Aer e freren, o o7 @itk FftRT SR o7 e ® $iR SR g% § Wi
Bl Sl 2

3ﬁ'§'{‘§'éﬂ=|' (Order Books) oI &2

STa IS oY ST ST YRl | Hfete o1 U Bl ®, Ol SY Uk faRte %wH €' veH o
S €, 39 W THI-HI (time-stamp ) {21 SaT € e 3Tt deferd firem gffeaa s
Bq VT ERT Tohe foRan ST €| SHehT arcad Ie ¢ fob Ueeh 3ifel ol U fafdme sy den
Td qHT 37k U R e € | A i e e e, o T sieR vumelt § Hod ud gu
TRl o YR W GIEd o €T S |

o Tefteral 1 W T ® 3 59 < 3R wonell # v fhu S €, af 39 i
o < Sett €, et gea it srEet 8 | W wefieRar o dread 7 § R Afg 9 eitdx
TAM o & €, A S 3R Uee Wferne g3 ¥, 39 waftekdr < S @1 faha ey o fere
TalaH Joo <[ i §, Sifh 3 3R & U 78 iferehad g 2
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NEAT WuTreit 5 vger T 31iex gt a1 faramor frmfata &

*)

TY-3799 & (Pre-open Book): -39+ & & S feU Tu wsh s W3l
(PO) e HEald & | T TS i Yolelt | W-3197 =0T & T Tk TUEid foha
STl €1 -39 =R0T o HHIE W, 37 S # e Sify 3geed ged (Final
Opening Price) T a1 Siar 2 | fewice 9 9, 5o 9HMT 96R W-30d fefa |
BIT € A Heiftrd U (security ) 39k fIU U B €, @ W30 I 3R ud
ThiA TR TRl el 8 1 30 YR & iR &t ufafee ot W-3ia= 9 o SR & S qHa
eI 2

TR @ie g (Regular lot Book): TaT 3ieX fraes qrer g fawm vrd = feafy
T 7 B, V[ER e AT FEell € | 5e i Sor UEl 3R Wi sl €,
IOl 39 SNIR § Ugct © oM gefad Jer e el (Ui i) & ary e
T U R B | A U o THT g SUTEd e el i, @ T8 S VR @S
T T U fed 3 & T H GUfed o forn s €1 fewice ®9 9§, WeR @ie 9%
T AR o feefd o iR wiafe ShF W Suers Tt €| safEl g O Tl
(Buyback ) ¥ Heiftrd iR ot TR «ife 9 (RL) & Hiemm 9 U fry < €|
T 3R Tl FRd ¥, ‘BUYBACKORD' & FAlEe TS Hieg | SR el €|
U TR o Sk e ' g g uHeEd ShiH W g9 S ¢

I A9 g (Stop Loss Book): ¥4 &iF (SL) 31T bl SSIR | e ST feman
ST @ 519 ot JRet & e 9 SR | Sify SRIeR @ T Sibd R qe %
TET S € A 3H R R S 21 R g ¥ e, ey firets ® s T o € 8
STH FRER TEl 7 ST Tk €1 SR foF MU wie @t ey wi o g o
Tfed Yo B | R A SR A1 A ke AT A feAfte Tot sew 8 Wehd © | Tle
% SL 3Tewi o foru, foR goa foifte gor @ %8 =1 39 sRIe BT =1feT | 336 %,
o % SL 3Nl & fiu, TR gour fafte e @ aiftres o 39k SR g1 =T

3g wie 9ok (0dd Lot Book): 3ifE dic I o1 =g+ 31X U BhiA | 3ff e
IR H AUR HH 2q R ST Tl 21 39 IR § AR A= A6 3R 9o &

MR T T AT % TeA Bl 2 | 31 ife 9Nk § R o A o o, o TR
% ¥ H OL & 997 |
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g) ot e g (Auction Order Book): Sieldt el g% H o= 5N &
I TE e § 9 o o e ¢fET St g1 et oy T 31T Wi eid © | e
3TET Wl 3L, WA 3i7ET 3R Gifafeey 3ifeT 8 Wehd 2

ufayfeat & Haiegr | Udich (Symbol) Td Si@T (Series) FE?

&m % MBP (Marketing By Price), OO (Order Outstanding ), PT(previous
trade ), AL(Activity log), MI (Market Inquiry) 3R SQ(Snap Quote) Tfed frdl
ol UdI® BhiA 9 3iEX U ThiA  fewice A1 & &9 o foran ST Febar €1 3 gRem drehe
ae BhiA | T T2l 7, O Rl fore &1 ST wie i fewiee Al % TU H o &
forg < fepam < wehan €1

forell TRam o TR U Uwa el ¢ AT 9% qRen R ¥ foifea 71 3w % fow, afg wiE
T WA SR e €l 3t U @A W "GReiT QAT ST | Heifsrd 87 U
T weRRid B € 1 Westd QRem & forw wrhe o Bhia | 'freifed’ deer o welkia g 2

AR T off T & § Ay TRe oAl eI IR § R R % AT el €| SR %
for, It i TReM WA TSR | AR BRA h AT Tl § A AR UG BhiA R "GRG
i QAT ST H ST @¢ i STgafd 781 87 | 91 wefikid i €1 afy suimehdt
et RIS ! ot olieh W 2EY LAl § A Whi R "SIae ser Wil U@ Sew wefdfa
B 7|

TS RIT 82

Sa Glie/fasht 31T Ut ThiA ol M@ a1 Sl 2, hieek 9ige W 3Suasy fFafid e
e 3R U ThiA | fehice T ¥ Weia eidr €1 3 g e 9o 1 Jewi g I
S €, W SYANTsRdl 5T i w9 W feaiiaa @l S =ie | Sfefad A 39 TRad

& fore fafia e wres & Toret o g =R
Faifeet IhST (Quantity Freeze) &7 €2

59 fordlt 3RS (Order )  3Tcat¥eh |6 (Large Quantity ) I Bt €, O 9e&d e
W T AE-Hadl Dare (Quantity Alert) Sca=1 Bt 81 gdHM H, AT HIE W A=
ffdee omn ® W ~FaH 9 W itk 1 B IR TSt T |, A WU T Harae Haw
weitia el & "Hlere AR SaraHt ArAT WAT @ 3iféres &1 wuAr it sg 2 gt
Yol i SUCTSEIAT @ gfte e Ig e auft 3T fHeare % fore wefa fRen stmem st
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fa=itar s waer (Financial Marketing Management)

e "2 (Yes) 927 W foreteh el & | df¥eres =dremit A €40 (Global Alert Quantity
Limit) 25,000 ¥ 31k =&l &1 Fehell, <12 aferyfcr (Security ) o i 3R (Issue Size)
il A1 P W B — 3 A A F S o w5 B, 9@ G gnt

ufersfer @t Sime o 22

feiftra <ife AT & 1Y, PR Ta W IY FaH T i 3MEX U Bhi § fEhice A
% & H forn ar 8 | SuAnTehdl i A1 9 39 fewhice o WS < 1T U eSTER
HE I Goof e F 1 fahed w2 @1 A i foew g s R s €, o
e Feiftra geen =g FuiRa o dest & i o qen T @l ~gAan/eifiehad ge 9 &
IR BT TSI B | 3T, Ulel! gRT SR TR el {3 e 3R Ueh e owr ter
AT T 3= B 2

afg fREr "' wrs" §" (No Price Band) f&ru o uRe=mem i o @ IS qo wfase
feman < €, o MY god feRar (Price Freeze) & RUI SRR € SIdl & 3R 98 9
&t [T ST, ST e S oSt 9 SHeh! T Wied = o | |t et STesit /g SusnTehdl
hl Foo Sifehd T ifard g 2

e STATHAT “Hiche WEH TR ARIN TS HLdl 2, df YoTell S Feifrd 9k | 3ifad SRIaR
o I MCT e B O ofdl €, 9910 foh S a7 A1 HISR YT W hIE SR e
ferera =1 811 AfE ISR U8l W YT AR SqeeH €, ol AR o e &1 o sies
I U H ¢ TR ISeX vl W W €, o SIew S el % TAlqH Tod i W e @ 3R
FH A Y R IR Wh B S B A Gelftrd TRem w1 qd o el off SR 2 gen €,
"l WEH'! W SMER Yod TR I8 QY FHfteha 9t iR g o wftafera &t S €

‘At Open’ T MY AT & ?

WW%T&-WW (Pre-open Session ) ® SUANTehdi3 =l 'ATO' = 'At Open
Price' % 9 ¥ Q¥ Hferse A o faepeq fan <iam €1 gd-wRy ¥ ufere 'miehe’ YR
I 'ATO' FEad &1 ST Fod i Tl Tk fI9w TeiiEr g S @ iR SR
Ged & ATO MR 36 Jod W feqfed e s 2

T AfE e o faw gewr ferivor
Wl g SMewl o STATd, SURNTRA (TR Jed o WY-|1Y Ush 9 9o (Limit Price) o
s &R TehaT €1 T8 I O R HoT & S A1 SHY 3T B Hehdl € | dehfeush T

922



Class Xl

T, 3Tl 'HIehe’ R 1 T ot s #R R 21
Tfehe SRt &1 &2

TS 5 2 SeTE, 2001 ¥ Aar A Feade et | SSa-SMeRd Aiche-a1ge dfche
e ] fohU €| 371 Wfehe sehdl o @faer, Ao wfayferdl R 9o o€ ff @] B €1
TSI MATRA ATche -aTgS Hihe SIoh:

T JOTCll S9IR i (Index) ® 10%, 15% 3R 20% o T & @F TRl R HEi-ad
Tl ® — IR 9% I H SR Bl ¥a A H R S 30 9w off dA ur e 2,
IE GHE el wd sfeael eRafed SRl | Ush gAfad SAUR e (Trading Halt) Rl

ishd ST 21 U8 s BSE Sensex I Nifty 50 — il 9 qget feiiid €ier ok & — &
ITER forameier g €1

IR T 3R qd-ger o O i erafdy e & T @

Pre-open call

Trigger Trigger time Marketlhalt auction session
limit duration postmarket halt
Before 1:00 pm. 45 Minutes 15 Minutes
10% At or after 1:00 pm up to 2.30 pm 15 Minutes 15 Minutes
At or after 2.30 pm No halt Not applicable
Before 1 pm 1 hour 45 minutes 15 Minutes
15% At or after 1:00 pm before 2:00 pm 45 Minutes 15 Minutes
On or after 2:00 pm Remainderof the day Not applicable
20% Any time during market hours Remainderof the day Not applicable

Tieh PRIGR ad & &fd |, 37 Ufasrd Qrist < o9 fogel & w9 o uRafdd fean s
? 3R 3rTe e o wrefiteRen & AR g Freifta feren St 21

T o (Price Band)

ferefied o SER Ul W < Joa 9 on] g €

* 5y i oo g O (S REmelt W) — vt gRy e vl W

* 10% o <R T I (ST et W) — v gr e vl w
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fa=itar s waer (Financial Marketing Management)

+ 9 vfoyferdt = ferea w 2Rafea saare suersy € o it fordlt 2fafea gaeis @1 fewm
€ — 39 W P G WA A Fel Bt | R, Wewt il STarfdeh S TR e e
T A T W T | 10% H FHEd ufwmres @ ang e 2

*20% e 9 — O @l b (S fesed, adiFar R anfY) W

Tifta sfifees SR (Limited Physical Market ) H st 98t Hoa 9 @n] gt € <1 9E=T
AR o yeferd € | e SR H 20% T W on] g €

it & fafe=r R 3fiT ord = 2

YOI IR TEEl 1 3 Mavaeharetil & @R faftr vl fed smew wfae w
F GAaer TeE w21 A I FEtaied gt § o @ S € ug-sraia o
(Time Conditions ), AFI-3TEMRA 3¢ (Quantity Conditions ), FeA-3MHMRA ¥ (Price
Conditions ), 3 ¥d (Other Conditions) | 37 3l o fafae Hoe Su=mTeRdis i
SESIEER HERCTG RS

(i) T HI-3MenRd 9d (Time Conditions):

* faT (DAY): worredt © <f forg T @t 31est fewice w9 9 foF & 3w (Day Order )
T S B

* I0C (Immediate or Cancel): 389 TR hl Y SUANTH ol S B I T
o 9T S, qRa 39 foaifed e ot srEfa oar 1 A 1ewr o e dve @ e
€, dl 9% 3Me3 Td: T o o Siran 1 3Hifdren froqre =) feafd o 9w 9T dehret ®©
B ST R

(ii) W 91 (Quantity Conditions)

* oiftrd AT (Disclosed Quantity): T 3RS RSEH =iftd @0 (Disclosed
Quantity ) It €, YT T TSR H 3MCT HI Fol THT P hacl Teh AT Tehe
A I ST ol €1 ISR % oY, AT M H FA AT 10,000 € IR =
AT 2,000 €, O SR § Shael 2,000 3 AT YERIT S ST | 579 98 660 90 &9
Y fomfed 8 e 2, af STt 2,000 i WM Wehe i S B | 39 YR, FA Ui oR
itk ®T W T8 e T SR H WeRid Bk
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Class XII

(iii) 9= @t 91 (Price Conditions)

* oK ged (Market Price): 91IR 313 9 8id € % T 77 "MKT"' & &9
H Tt foman e 81 39 e & fore wonedt gou fFreifta e 7

*  WIO-oE (Stop-Loss): T& YfI STl ol Ueh ST WOl § STei ot STAf
Tl §, 59 AR Jod U e 9 (TR e ) e qgddl 2| I & forw: Ife
WY w| T e % o fR Ted 93.00 €, WM O 95.00 § 3R IdHE IR
TeF 90.00 €, dl S & SR Jed 93.00 =1 SHA Ak € Sl €, T8 e onel o
ST 1 STl €1 I 3TRY 39 WHT i TEHRH & WY faftd ey yiaewr § Sie

ST €, <ifeh fTR 8 % U 1o YRt (R & 9% ) o @ 51 €|
* T&R 9o (Trigger Price): 98 Hod 9 W ¥M ©iF I 9 3T WishT Bid 2|
* | 9o (Limit Price): ©H & 9% ¥ TR 89 & o1 S 97 &1 8l |

(iv) 3™ 9T1d (Other Conditions)

*  TTHE ARYT (PRO) / TTEeh MRIT (CLI): STANThd & o @rd | o1 ol Teeh
% T ew g5 o Hehel ¢ | fewhice ®9 9 Womell del € foh Suivendl ¢fen Tee
& I % WA IMe TS R W B | AR e UeH & f 8, Wesh Trar &
TS AT a2 U@ SeS b 'Cli' Wi fom S ® | SuHehdl SN Hew i
Tl TSl h Hehd |

* ufqumft I (Participant Code): PRO 3TR¥ & fOT Wolell SUANTehd! 1 SfET
e Eer Weldid #dl @1 CLI 3MRY o AMel |, dfe "Participant ID"' Weeh
TR | g9 ®, O 98 Waurl Wes H welRid B shad a9 wiqunt e & et e
ST Hehell 21

FATEE - TEpice ®9 W, Red 98 7 ol & foF STainend! SfET 9ee & 3199 Ed | 31X
TS Y V@1 € | FAIEE SIS oS Ueh ShIHRe Hies €| (e STANTehdl Fellee &l 3R o
3MTET TS L &, ol oT T Wiee | FAEe MRS Ha) st LAl e © | e U9 31e
%l T IS 'Cli' TEET M| ITANThdl FAEe hEe Hiee H e Tee s fHidwe =&
Y Hehel % |
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Ufamft ie: fewice 99 ""H" 31ET o qHd |, R 9fawrl ®iee | SUANTehdl & ofen
T ES HeRid H¥dl ¢ | YT e & AHel | I Follee ey e@rd o ' gfawri
ED" Ao € A I8 el wiee ® fmr <m, sren ¥ wewm emge fRmr < e
U 94 WG9 e TSt R ST gehdl | Afe wiaarht st freifad o oo s €, @ 39 e
1 Teh G291 STANThd! ol 31TeY Ufafte Shi 9 UefiRid foman san 21

2.11.2 MR W WML i i ?

STE ek g S YUl T F Freqfed e w1 S, SH Sikes W9 % SR Wonel o Heife
foRaT ST Tl 21 T SR MR B G9ied o U 99 W, 39 0 & e Jod S G
T qHEINST &1 S € |

YT WINY o e o HiuNe Ukt 37 T &
%, IR had 39 5T e Ry MU el § Heler R Hehdl 2|

W I YU Y % 3TN o HIY-TY 31T Il o 3favid fordl st Sier o 3Tew
TN o Tehell 2 |

T HURE VEUE W % AR % A, R TET G WH o farid o1 arel Wl
SeRi T I FeEehi & M hl N oY Hehel 2 |
fohmg, 1T ot PR =1 IRET Feeh TET HIS AT TN el L Tehel SN el smewr

od T R IR FR S| WA &, T8 T I S v gR1 fefaa sreran faftea #
feam T 2, foRelt Mo W WeWe el X Hehdl|

2.11.3 3TN I HY TC i ?

el I ST TE FRT ST Tehd € < qui ®9 O fofed =7t gu 7, steran snifdter w9 ¥ froqfe
TR (et 39 AGN & fo0) | I giaer W-sio srafy 9fd shael iies T9T & SR
& 3T B B

UeheT 3TAYT FFREARIUT (Single Order Cancellation): Tshel 3Me¥ FFRER0T wiferd
ST ol ShIA T 3reraT (e Thaer Sstt & Aresm O R <1 Hehell €| I8 giaen @l weR
1 JEIhl % U e € | ety et ufsh % sfavia ot arel wfereded snewit b T el
feran T Sehd |
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AR YT FFREAHT (Quick Order Cancellation ): =iRd 3mee FREHIT (Cancel
All) Tehel 3y FREHR &1 Teh S=Id G&R0T ¢, FSod U |1 e difed 39l ol ©
fR ST Wehal ©1 T8 3MeY FREdeu Ffefad HMeei o uR T fohan S gehdl =
Ydteh (Symbol, 4@l (Series ), J&i% YR (Book Type), ¥MEN (Branch), SYANTehl
(User), Wor@ed/Aes (PRO/CLI), WEeh @rdl §&, sha/fasma feafa

I fehed haet heaR $ell & ATem W fFareiict eiar @ sk i smewi i whia A Fomfed
T o ST Teha | A =Efa AEs AUl €, o ToTel T A e el wdl § 1 A
I TE B, a1 Ie AT R S @ o foRan b ud ferk omew € T U 1 T gfaen
hael SR THT % SR & Sqee 8l |

Trftrar o= o 3mewTt o FeREdietuT: 3fe ford Teeg ol et g1 forddl shrurasr 2fgm
Y frreifed 2 feon <n €, O 39 gee & |t e et (Tl gl W) T €9 9
w® o Ru oI 71 W9 ¥ Frafofed JeR @ d9ev weiid e o

"Order Number ...... cancelled due to suspension'

2.11.4 3TN T FreT 9 BT 22

aMeel w1 e FrAfafad AMdel & SMER W <ar € T ¥R (Book Type),
Tdieh (Symbol ), @l (Series), AT (Quantity ), e (Price)

- 379 AT (Pre-Open Matching) H fier &t urerfirasar

TR T (MUt wed) S frefer uReer @i SR emfd & frgia W e B 2
e U 98 oo Bl € o W 3tk AR | e s ST HeRd 1 A U 9
Mo Yoo 39 TFES ol U A €, O 39 Rafq & 9% 9o Hqe 5o 9 S |, 7
W qul ST F A A Bt €1 AT Tk W e goF W gul St A e
~dH B, O 9 god I Sl 8 St s SReR e & THeE 9o (SR WEd) &
T T B 2 | A U faw & qHeE ged $9 S wHived gedli o 7ed | S €,
3G FEYA Ho ol Gqer T % Y H TR 361 S € 1 3fE et SiuRe wRarg o SR
T o H uRad el €, @ 39 fafa # yd fiaw o wmee g ol SEeis Sme ge
7 MUR oo &% &9 H GNferd = a1 € | e 9ot i 1o § Wit (fafre) ik 9k
(9rhe) ST YR o STewl ot WfEferd foRam ST € 1 W-3ive w | e Sqer god
34 fe o foTu SN~ Wed AT S © | A Shad Tk 98T (Shadl @RS A1 shadl fashl) |

97



fa=itar s waer (Financial Marketing Management)

& 3MCY U B, A W F e Hl e e o & S He, SHEiTd SHe god
T MR Tod W foran < 21 78 gour 39 i o IRfve go B 21 At W-sies wa |
¢ Te fuifta =2 e i ], @ WEe T H g 9Tl Ued oiF-od & 9o € 39 T @
TR Jod HAT STl & |

e =t urerfHeRar
e =1 8T el i wonel H frfRad maferdrs o SR diedeg R ST

(%) T goI (Buy Price): J¢ &g %3 SRY 3= Jod W &A1 W0 €, A SH =
TR I Bl €; T8 WehR, A g forsha srew o god W feen o0 @, A 9 o 5=
iRl ur Bl @ | Sereond, Frefafad e st ) feEm i

1. 100 IPR T35 U IR H R 9, TEA: 9:30 YA
2. 500 ¥R %35.05 W IR Al W W, THA: 9:43 Ydig

fEdi™r ST 1 Jod Wom W ¥ 3ifirk ¥, 3 9% Fdted WefHehdl W A STe¥ A
S|

(@) HT (Time): 3 Th & God W THIEH AR W 8, df S e Teet wfaee &
T 81, 39 3= WeifienRdr W 2l € | Sereond, Frfafad fasks sl W faEm Wi

1. 200 IR ¥72.75 T TR A R F, A 9:30 YAg
2. 300 ¥R ¥72.75 W IR H R G, A 9:35 Ydiw

T ST ST 1 T THF €, qefy o wonelt | i wma W v fRr T o) 5 vem
YT TEed WSS B3N o, 37 el HAIS forshr 3mew & ¥4 o | g |

TS e uferar

e W hIE Y A Yuel § Ui o W foRe S @, o S9 HauH shHifRd [ S g,
HI-4fed (time-stamped ) {521 ST 8, qen Henferd firem o fore w61 fopan <Tran € | 39!
e g € foh wode 3iTEX o U faRTe wH HE SR U SifEdE 9HE-Tger ver fa

STl ® | A Aeator hig e Hora el Bie, df $9 M Rl Tod/aHT Weftehdr & fagid &
IR AT I | TR T o= S 7
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Class XII

e IS GishT T MR (Active Buy Order) 3§ FaiaH it fasha 3ewl (Passive
Sell Order) ¥ Hel WAl & STl Tea1 W, WAT T M o Jod THET o FHehel 1o
I FH 2| TH UHR, hIE Gihd faehd e 39 Miehy 9 3Ry o vl @ 7 el
oo G, Afeh foskar STeeT i FIAT o THeheT Ul S9 S B |

frafia @te fire™ (Regular Lot Matching) &RIT €2

I frafta die g% o faadia Tet o Sucisd Ush 319 Uk o Sfieh e St el A, 9
ST I AT ok SRR Al 39 ek B, A Gk smew guia: femfed (completely
traded ) =R o1 Sem B 1 A STt AN WEHT ARY H AGT W wH B, d kA M
Hacl AT €9 I FeARA (partially traded) 8idT €1 3 MR &t 9k & wv=ra off
FT I T AR Tl €, A I God/AHT WAt % MR R | d@ie 9% § 7
gfmferd = forn < €1

I0C (Immediate or Cancel) foRoaT ¥ Jad MW W W & T AT 6l Ja@ya
feyomfe fepan e @; <=0 &2 9% AT Yol gR1 Ta: FRE T < S 2

DQ (Disclosed Quantity) farsio ﬁ'ﬂaﬁ WW% HeT o fordt freiRa sfer <Al
& SR ¥ Wi oRd € | AT 1S [k ey, S wifta @m (Disclosed Quantity )
ST WUl AT T IR el B A, A 3 o /AHT Wt o R Frafid wfe 9%
T gftaferd =2 for=n e 1

HifSrT | (Disclosed Quantity ) ot gﬂﬁ%l’i'{UT aferar

(a) o A AGT Gt WS OE0 O HH AEl ST SR g, a1 7% SNd q= 9 66l %
ok faiia &t S 2

(b) o I AET G AT OO0 A B, A ST A FrEd (I % THHT)
STt 1

=t A W god ke srewn, ot =it O Sieer 399 %Y gl o B fowfed @t
Tohd 2 | T 3T oI W hlE 31 SUTH Aqel My Iisy TEl €, A 21 SIS o Hed
e Wd AT 1 IR 9= a1 ST 8

STa ENfSe A\ quid: fremfed e S €, @S9 U Tenfua R S €; T Rk a9 9
SENTE ST € W ek WUl ST AT Hl AR W~ el e el | Fedeh 9K ST S |
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T WfhT Bl B, o 98 Teh ol SR o T H FHI-Hied Y A el g ° wftAferd
1 STl 2

W @t fae (Stop Loss Matching) &1 & 2
il Wi | AT <l Tk JUh WA A g% W Gufed fmar ST 21 37 s | | g
drd i o S 2

(a) f& ¥ (Trigger Price): 98 ¥ 59 W ¥ @i 3T |ishT Bl STl & |

(b) fefe 9ear (Limit Price): 98 a1 579 W Q¥ TR 8H & q91d A SISIR
o frsqifed feram S 21

It fafte goa fifde =& fhen T @, ot R go @ € fofte goa & ®9 & wier

STl % | T2 Al SS9 shl Weiftendl 36 S8R W & St 2, S 98 <9iidn 2 foh shi=-a1 a9

TEe fOTR BIM ol ST &l © | WAehdl o1 98 shH |IH St e o o 38T €
eI €

wiy wite vt w9
(a) Taoma oTRun: wid AfE g% § e iE fasy ey q TR 2l & Si9 | a8k

T sifed =R T (Last Traded Price), 39 3T & foR e o gl T 31E
3OY i =l S g

(b) HA IMRIL WA i goh T W g T AR q &R Bl & <9 WA SR 4
3ife =R Te, R god I UEadl © 31dl SHY SO =l ST € |

e g WY @9 e I0C (Immediate Or Cancel) Id o 9% YUlell | Hferse fopam e
€ 3R 9% R 81 < €, @ 39 dehiel Foae o o eI o oSt e € 1 3 S v
Y ST &1 oI, dl oK 3 JulTelt R T e ahe fean S # |

et fire=(Auction Matching ) &7 &2

Tt e SR R Uk gk e SRy Yfeent W ufese R Srr @1 el sesi &
firem 8 < foem @] e €, 9 wrmra: FrEfia e e gRaent % orgEd B €, aufy,
frefRead sare faad &
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Class Xl

(a) et 3wl o firer Geftrd et 9 <t =ifwrent 31afér (Solicitation Period ) @l
AT o q9=d &1 foma ST 2 |

(b) et foet sherer SO faf¥re et o 9§ Heitid 3Meel o 7ed 8t fren S 2

(¢) @i et =R shaet feiftd et 9o (Auction Price) W 2 fFomfed fhe St
gl
fHretr wfshan o SR, J0Tell Yeish SAMUR o fofU Ueh Taiferd Seama St ohidl ¢ | 3fe SR

o witwferd forelt oft v st Reafa ‘Freifad (Suspended )’ 91 STl €, A Haiferd s9maR feamed
T2 foran S 21

2.12 ¥ ST (Internet Broking) ST €72

IRAE iy o fafre= € (SEBI) &I U Qi 5RT 23 & Aiead § ey B
woIell (Order Routing System — ORS) & ¥4 H <fET &1 A wem &t T, g
WEh A9 Shd o TEqH ¥ TS doh e US) Heh | 39 YOTelt o Areqq o forovmehi =
g Jien ued Bl B 6 3 310 siend o WY SeE WeAH ¥ -8 o Heh 3R IR
I Al R aRd wffshan < Teh |

SE TR Y TUTCT TRl TEeh o1 SRSl U il ©, df 98 WauYH Wedh i WTHIOTeRdT
A1k TSI Sl § | AT ST ki Fou1e Y Tt ek ST o fea <irm €1
ST ! Yfee arafas TH (Real-Time ) | W Bl € | Teeh b {UIE, T wa wfeyfert
I feciiadt ¥ Geiftid Tt eifrel o eir-siren ot S qoTel! o Jead 9 SR giar Bl g |

A9 ieh TRIES (NSE ) WRA 1 Werd TSt o fS Bed) 2000 | g fE qan
T YURY R | 39 AR A Fawmeh o W TaeEs wiewi W d-enenia ST @ gfeen
TR S | eI o R W ek o SfE <ot a% oW Sexee & HiemH ¥ Ut B €,
S T TS Bl OS] S € | ey i B o U, 3 gt et @l S
& HIeTH 9 € T el B |

2.13 HI-ARIT (Co-Location) T E?

FI-cArhI A1 Feheadt BT Fard 37 gfaenstt o Hefifa =t € o o-aq foaea
T (SR o werReiST) o fiferes rerear ® Wi bl ek shegeR womforat /|t Tt
3 o T, FoRE MY, AR Ud 3 e YA SueTsy 1S S € | aad | dfvaw
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TR T HE TS IA-3MEM MR (High-Frequency Trading) 9 for Teifefien
&M (ALGO) Td SRR Hiehe ToIH (DMA ) o [T ohl-elieh e Heard Sqersel &l ® &1
T4 Y9 1 TR R §Y, NSE o SHat 2010 H hi-clleh YA 3R &l | Ig gferen
Teheiienl gfte T T I=1d € Ud <% &l WG <21 WeX Haeli ¥ 9 U A <t § |

2.14 T TRARITT WeIhieT (WAP) & AT & ST e ot ?

SEBI = 9¥Ra R HILAHT & SYANT g aRRed Ufetehs Heihicl (WAP) 3menia ofen
! AR e @l 8 | NSE-IT )T FaaR 2000 ¥ 39 Hal i &3 &l TE |

T gfaen T didae Ukl (E-gee fEaas) & Aread ¥ fowent s WAP Wenfitn %
YR W AT T T Tgd TS B ¢ | T8 Y forsioe: 39 gew Hawment & o 3uge
& 5 PR faeiiel wd € ud Rl off T @ steRte go TR W ulayfadt ® frawr e
e B

Fael d SEBI-USIhd T&& ST TSl §RT STIHICd exre-3neid e damd wem &R ®
2, T8 Wal S e R Hehd ¢ — fohg 39 foTe 3% gaiqufa wrea s i €1

H@ T GgeiauT (LEARNING REINFORCEMENT)

* IO SN @R & HHM 1 7eTd ¢

* WM ¥ a9 IR 9K 9 e dvert ® (T8 foe
forerer o HeasIeR TR estl S fageTuTee il W e
21

* Hiche e TUTTell PR SISTR | ARl il el ®9 § FEitea
H |

are-faare
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Class XII

* YA Wi TaES (NSE) 9 ol 9gel UHT Wieh Tawis]

2, R soiaei e o1 BhiA-3neiRa SFET Jomeh i STIR |
TEH 391 IR 98 1994 H URY R o)
= * St Wi THAE (BSE ) TRMET &1 9ed AT Wi T

¢, e T o 1875 o g ot wRa  ¢fET www o

AT 3T S 8 Hadt 5 o (WHAR W YEHAR) Bt 8, AR 3R ferar 0l
TR &% T&d 2 |

* ek Hihe | 3T=Meh 31TE 3TcAieeh FRIee o1 39T bl e
F o fIu Afhe ST oTelt <] i ST 2|

» fed 50 o it fR O ufEl 6 R dUR R SR
(price trend) o faersmr |

* NSE 3R BSE & o9 W@ 3 @Sl — S T o,

* IR IR § Wl Gie H AR Y SRS SRR T
|
WRIYT (summary)

3 31T | SfET TUMTell shl STERIRON, STl dehrileh] ST a2 SHTaHIeh Wishan ol TH
o= fe=n o 2| faenedt e "Hed © for wh-anenia o€, Sere sifhT 3R areed
TR Weishicd (WAP) &t deheiehl 5 IR SR ol 31freh qReel, did 3R Horw
11 8 | NEAT (National Exchange for Automated Trading ) Yol i CGEY i
% T TEd gU, 39 31eA W Al ShiA—Si9 Aiehe o, iR g, ¢S 9, 3R &Y i
3ffe o HEYUT R YA H f T Y gHmE 7o 2| foened ded € 3
et Thi ATt GHT o gEATd wefia X fesmh w1 g o oF | g B 7 |
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II.

& UIh —Worksheet

e faemea &1 9= =G

................... U UE HETOIel @ e SewifiE o, 9R 9 R o et T
R feord 2, Th-gER & WY 3R T WY ANR FA § Ferd ST 8, (g 9eR @
e 3R TR W YUR ghg Bl |

(h) NTSE (") Snap Quote

(7T) Order Status (") SBTS

@ AT ek qre g faew od Gor = B, 9% X HEard |
(%) ahE (@) =i ag

(M) VER dfe (1) e

TR vferfe iR fafe 9 (SEBI) 1t 14 deR 1998 1 SiRg=AT % ER,
feferl S gAEE ST e | & T 2

(%) WAHE T=IR (@) fedae aeR

(M) TR < <A () SR H A B TE

Re o @

TeTl, TR IR IRERT Y A B, A9Md Wik U= (NSE) o Ush Tsgeamd
AT, Joid: TANAT oo, YR foha Y& foha |

TATHE % YW GEehich (Index ) BT AT ..oovvvvennne., &, Sl 50 W@ sHuf-at o HeiH
ol

Wik HIthe B 3T o FRmEe a1 9fg & ol & GAERISICIES
NSE ® T T@E | oo fe Bt 21

S forelt ot g S SISt Sl TSI o1 TS 81 Tkl el ®, o $§ feefd @
.................... el I 2 |
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I11.
1.

Class Xl

fre=fafaa ug=t & 377 (50-100) T3t § ST

g% ST (Online Trading) @ kAT 1 9uiF SIST qe 38 W@ i <l
T HIfSTT |

ThIF-3eRa <fET Yomelt (Screen-Based Trading System) ¥ 319 ST THE € ?
9% U@ ol 1 elg H§ 9uiT i
TAEEE (NEAT) WOTelt o @ 2 36 qed o 3R fasioand fafan )

AT (Active) 3R FfSFa (Passive) e 1 B/d £2 SF1 & o9 3idi T
whifoTa |

37T fre™ (Order Matching ) =t Ukl =TT Bidl & 2 H&IT | 90 ShifsTy foh Tereist
T WishA fhd TR el 2|
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Clearing, Settlement and Legal Framework

Sevd
T THIE oh 3TETAT A o SN BIA:

*  FEENeA (Clearing) Td FUeM (Settlement) H Faftrd faftr=1 W@ sraemomsi
I T THI W H |

*  guRle Td ueE # |ul uiRar wf wweE W W e |

+ et ud w6 wfeen qen fafie faem it o et s e
T UM |

* GERNEA Td e S sk | sidfHfed SHReml it uge R Hehil qe SifeH Feue
Il guE fgehRaa |

* IR fayfd v fafsme 9 (SEBI) 8N WHRNEE U4 fuem ¥ defud feiia
TG S AR R Tl |

g

R el SToIR & TErener @R f9em U sieia Hecyet wiRan €, ST ge g s

2 & Tlier 3R fershar & Aex foufed =R A9oes, $9ret Td urest w9 o guf g fama

F a6 H 9Rd o TERNE Ud HueE # STRyd 9 § Seoiga Wt g2 €1 39 Wi

o srenyfier W 1 THEY, Yoe SRaH T Jorell i foshrd Ud e e qefdem

I T Wik 2

SiefTaEse (Dematerialised ) TAERYT § Uil o1 TFeH THIWAT dTchiiels &1 T & |
R ¥ o1 v feuised—avma e feuifsed faftes (NSDL) wd dea feuifsed
Tfdast e (CDSL ) —ufferdt & soiaeier g&aiarol sl Gfaen WeM widt & | adaq o,
99% T Afreh TSN 1 e SieiTdmEse 9 § o= gl # |

TSN ik o Siavid WHIeRT Ud fasharelt o fordier we vfayfa-smenRRa <f¥ret o frefor
fopa ST &1 IR H Fuer ufshan o1 e T+5 Womell ¥ 3RW BT a7l 2003 | T+2
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Class XII

AT Teete e a1 & & | 27 SHad 2023 W T+1 VAR YUTTel! ek & < 2 |

froer wfsramd qufa: sifgw-fed &t Bl | A 7o wfaa weee @ fRa S, @ 3 9k
o AfEeRal Sca~ X Tehel ¢ | UE Fenfere Tferal o1 WIHAT 34 B, Hgg U Wi Sifad
Y qonferst < S € |

e wfeyfer ud faf e 9 (SEBI) WRa ® SHmenes Ud e ufsransti ol fafmafia o
3R 371 weaeuT | Heequl yferhr e 21

o siaffed SRamt o vl qon IR wfayfd 99K 8 e e 2 o6 e wegd
Ll 2 |

HET grereleil:

1. TS ofET HY I MY TSR o SR R Affert o1 SR e,
(Insider Trading ) < ffteg 21

2. IFHR ¢T Ufgem i ot i Tfafafn S oIk @ freerar 6 wenfed R

(Unfair Trade
Practice )
3. it 3R Yoot fashal E)1 @F IR & 98 3R Yo die & fo wlier g’
g g FaiRd & 9w o et wwd 1 e
Tt & Frafor 6t ufsen B, e o1g deade 3R et
1 forde foham e 21

U 9 Ufshen @ /e Aream 9 9eRi o fashar o @
Y ohal o Gd § BEAiard fman S € e e sl shar 9§
fershdl ol BEdiaRd foram ST 2 |

4. W (Margin) | SIUR % SRGH 1 HeR HH o WA 9§ o mn elm
ffer = e Al

.| Hfe9E (Novation) e Wik fSreer qed fererafin SR S el o Tex qeoee
o ST & IR oA S Bl Wi e 2 |

92
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fa=itar A wsier (Financial Marketing Management)

6. fAT HeaHe el Ui SR 319+ MUiRa T+n A d ¥ea gar €, 7 6

(Rolling Wﬁﬁqf&qmw@
Settlement )

(Depositories ) w9 H W@ Sl © | I S/ ferafin gee @l feuifsed &
1T Tk fFRTafaT I War 991 IS SawE § |
8. <ifEw YeoTHe YoTell | & Wbk o SiRgy ffea €: wfoaer sifaw wd
foren <ifam |

3.1 SITURT ST GHINE Te e (Clearing & Settlement) T &2

fUse T <o B IR wffd IR o SEEheE iR 92 (Clearing & Settlement)
e o T B 3 Hecdqul uRad gu €, T & % AT e waur o faefaa e
T €1 3 UREdHl § Ty AT Wefienl s GHeY, $HeeXurl SiaH i FElE wH
g TUENeA Rt T, FoeE s @ sty B s, afEt e Siefemesee ud
SRl SAITeh SEACRUT, I S=Id ST Feei TOTelt bl T GiHferd & |

S 2002 TF YR § WLtk TS Fohe IR o oied & 1T @rdr-a7afy snenfiia faem
TR 1 T shed o, FS7em T A siftres =AaiiRer i o el ol wrfees Faer e s
o 39 T R ARG uferfer iR fafre= i€ (SEBI) g1 1 et 2003 | T+2 fedw
e womet o] wt T, fraes sidvia SR # fafy 9 9 % fawt & e Foem gue
B 2

T I, T+1 e Jomett st =Rvieg 9 o or] fFan T, 59 27 SHelt 2023 uid:
fopanfrar fomam 7o & IR adH= o SHem arer fohan ST @1 7 |

3.2 wHTYNeH ve fue ufmar o wgem v uiitaniyes visg

U-g9 faw 9 fo B © Sa <& Hee s1oen golel, 3199 o1 39 Weshi g Y Y
Tt F-3F & Hew H, fTIeH 8 UaeS il THINE S i ARET 1 e wd € @
wfayferat diodt 2
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Class Xl

gfasifaat 1 Q-3
AIRT T Tashr hr fe—m

FperarfaT hraferst
Sfersiferar r Ready

U-313e Teaw 98 & o & <9 oo geen 39 e Tewi o1 siedl 1 ffert steran
iayferal T Rl 8, S S W A o T U B §, srefd e wlid w8 wferferi
o1 < YR BT <ren foRe B

yfasifaat &1 ¥-am3e:

ufcsgfarat & war & feer &
fFerafier swiaRvers ¥ afasifaat
TTeeT e

%S FT 9-33<;

fashr &1 fe=m & FeaaRer
IR W &I T gEdTaloT

3.3 OIT O AT E?

e ek (Transaction Cycle)

[ l
. e

fersr 1: @+ afemar

e ek Ush TR Ul €, e U i IR il 3eeid 9 ol S8k 3ifod e
T o RO WA B0 B | 39 U § FrAfiad =Ro7 e B 2
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fa=itar s waer (Financial Marketing Management)

IR &7 OTr (Decision to Trade) — fE¥eh o1 =HOR IR @ Rufd =0
freeiooT o o gvara fordl foei WeM § =AUR & o1 i o 21

3MMe9T 3T (Placing Order) — fiRa =R W0FIR & ER, fFame s e
o TqreqH § Tl o1 feshl b e ol B

MR freareT (Trade Execution) — TaRTSST ERT 3TRYT 1 FIqe R Il @,
e o eT e ©9 ¥ 99— 2T ¢ |

AR AT GATINYS (Clearing of Trades) — HHENEA TN (Clearing
Corporation ) ERT ST Uell & et &t qfte 1 St € aen e gfea foran s
© o 3 & SITER -9 uferfert = it forg e gt

SURT 1 U2 (Settlement of Trades) — Jd eifRa Twadmn & sidid
faferdt ofR wferfot ot areafaer exaiaRon faRan e 21

faferat / ufasgfeat (Funds / Securities) — 31 & @R feshar 1 ffemf ok
BER i wferferl Wt Bt €, S e =9 qof g B

3.4 TIUe™ TSitaat - 9 8 ?
TS R e WE-3A % gEmieE e e i ke | afmfera fafe deenstt
ftrepreit o1 feraRor feTER wega foren o @

I.

II1.

FHINEN - (Clearing Corporation - NSCCL): =¥ e foemafin
HRATH faffes (NSCCL) Wi TaaeS &l SRR TafaferE & See eq
ITEA T €| 39 TG HE | AR 1 FERNE Ud e, SRaw yeer, qe
TN = & el o e afmferd €1

NSCCL 3R1 foaifed v et frefafaa & @il SRt o6l SHene, e
Teet st aFareit @t e, ffE ud ufayfadt 6 U-ga sraeen, At vd wfeyfe
I Tt TS ST ER TR, 'U-38e’ &l aeel, SRl & foIe 8q MR
TR AT, AfSiH, ST, STER Gt 92 37 MR &1 g0 ud Jeee 3 |

AN 93 (Clearing Members): THENYT 9S8 o §EA@ 2l & g
NSCCL R feifta it 1 avaes e gfHfiea = el €1 5 oY 3=
forerafin S sreran fedfsedt wfauntt o wresm | =ifta @i 5 sravees FHfRE w6/
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I11.

IV.

Class XII

iefert Suets T B B | Uit AR W H, Yo ¢fET Uee & fo qHmnes
T 1 T e ST St i €

g (Custodians): T 98 T BIdl € ST Gufd, foewens wferferi o wdrest
T (S TR JEI0S) < G B STREH il € | Wi b I et % A
W B 7, foihe o Tafire areda o Guft Re, SHeh ik SAieR 1eral 2E o AW
R B 2|

NSCCL ¥, TXe&feh bl THISNE & o &Y § Wal Wi gl ¢, fohe] o ¢fEn wee
TE B | etk ol fET Wew gR1 Ffdee ARt 1 e AT B B

ek w Te 4 Yfee A Brit € fF T8 feed faew =R @ faem wan @ 7@
Ife 98 HeHfd WS Hdl €, a NSCCL 3T =HUR & T 3§ 9T a1 €1 AT a8
IR AT €, 1 T8 T Faerd fET STerer THmne e i q: Wiq {3 S
2|

HHIYNE o (Clearing Banks): T9ENEH o9 9 o Bd ¢ Sl GHENET G
T8 NSCCL o \e forciia faer ot ufshan ol Heiferd ohid § | Ui SNy 9eed
I GG THENYS @Al §91C AT 3a9deh 8idl 2 |

TN sieht ot T Had:

Tt T It | U SImEnet sl T AT S ST qen el Yesi o U 9
il ol Wl WS H Foh |

FRSSITE (RTGS ) AT TAHNTeh He JHFE (EFT) St 3=1d gfaensit afed 3=

TAIT SEeTd ad STeTsd hi |
Tuftia omRaT Yansh w giaen weE
forerafiT SRS & W X% TN H o STavdsh WUea?R i Gfaen Iucrsy

YA

REfeh THT & MR I Gl sl SThR] Yer T |

TeEt 1 godafdid Yard YeH AT, S 3o e s Sactsm |
fafir et & Te fAfRET & ewaiaeor o iaen Suets HIA |
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* ST GSi okl giaen Iqets A |

* Wfeh T IUR hI Floer Iuers FIAT

* EEe i See & w9 H Ward weH

*  feuiced ufawrll & ®9 § 9ard Suersd I |

* Oof SR 9 HelfYrd ST 3TevTeh YA Iuers |

+ 3 gt Sk Warst S Qiaen Yo A1, S S MRS SR AT, 0T Qe ST
AT 3 |

v. feuifse®t (Depositories): feuifed o8 ween st € ol et = wfayfest
SRR ®0 W TAHd &l Sl ¢ SHe @Ial YR 9 @Id ohl oI S
(Beneficial Owner) Bdl €, a1 §gad @ @i feofy o ot uRe arfes &7 9
@ T S S

feuiseds it & SeRacmese td 394 T9fa Fued | erar uee
£ | U ST/ FHRNE e o fEuistedt & Y fFeafin qat @ a9 3@
aversh gl @, S ferm fofyr 9 qd smevass wfayfaat suersy e s €|

feuiferedl U Toiaeii-er Tomett o wreay o ey s Heiftra Same/aRems @l 9
NSCCL & &I H TR e 2 | NSCCL 5RI iR Srget & 3uR, ‘U-3mse’
fea W yfayfedi S NSCCL & @ o Heg 9ew/IRes o @i H IA: THiaRd
Y fean S 21

3.5 HHIYNEA (Clearing) Td FUe™ (Settlement) UTRHAT & TXOT T &2

et U Wik Taes (NSE) 319+ ¢fET Teei ol =R eq Ush YeHafeed He Ue il
8, T8l Ay e feeaiin saRe fafies (NSCCL) =i SwRefie ® fo a8 ofen
TeEdt e v et 9 Heiftd wme e it w6 iR R den 9w g
1 o gt He= A el ol THIEg ®9 9 fded W

NSCCL Wieh HEH &l Fel 19 <oraneti =i faftres wfeuet (Legal Counterparty) s
Sl €, 31X 98 Wishan 'Hase’ (Novation ) eaidl & | 39 figid o 3idiid, NSCCL e
R & oI T ThER & g fashdr qen fashar o foft @lier et ot fFae et
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Class XII

I gl G ST B B, e HHd I 79 A A AT A H T o A
NSCCL f&1 ferd gerra =1 ferderfepr &, Gewi & aifiet o6l ufd gffyea ot 21 afe =g

e 39 <l ol e w | fawet Wl 8, 9 NSCCL dehlel S8 Sa9R &l TAfird
FR <l € T AT Tl Wiehal IRY T 7, e 9ae fuer yonelt it fsqerr ud
feorar == ©

3.5.1 WHIYNEA (Clearing) UfHIT T &2

T wfeafa gomneE e fafire (NSCCL) o' fwita #ar € & v ue
(Counterparty ) i Faer fafer R et AT sreran feramt wfayfot <=t € sreran e
FCH &1 NSCCL, € o i 9&ll o H% T %haid 987 (Central Counterparty)
% T o HE HAT 7 qA AT URA & WA ¥ os 9 IS Qe et
(Net Obligation) feifa =wxar 8, @ =8 gffeaa fFan <1 o & Gaftrq we=
I A T € A I AT €, el Hferfersit fafia et € 2 v e 2

Yceh SUMUR fead & 3id H, AvMo Wik Ta=s (NSE) g1 feaifed sreran wifen-
79 $89 NSCCL & g&iaid T Sid | 39 99=d, NSCCL Weieh fFerafan vee
(Clearing Member - CM) & ol Il &l UM T € a1 HeRid <1 i
TASE(Teh HETH W CMs bl St et 21

79 R & Sidid Rt fafdme =R srafy & sl fromfea Sew @ wMfes foer
fopan <ran €, e fou wer guei™ Afd womel (Multilateral Netting System )
1 ITANT 6 ST € 1 T omelt Uedish CM ot e &t feciiadt wd wiftd i 33
feorfer fenifRa el 81 NSCCL 3 IWRid Udish T8 & Wiayferdt o faaRor steran
witq B STk Sl o1 R T 3t R 2|
3.5.2 fUer (Settlement) WfehaT ST &2

e wishan ol SEsTd THTSNE Wik & U9erd Bl 8, S Yeeh WeE i T
T B R Bl © | 30 Wisha § foerfin de, feuiedl deend, e, v i
Tew M o wfyfodl & ardfas siRer S gifed # % fou sravaes

LN N
ST WM d ¢ |

NSCCL, feraifian shiaRe o ®9 H, forerafia deni 31 feuifcreds o &= U gH-=raer
FE F yftrepr o €1 e gl war @ & gd-feifa 939 v v-amee fafr
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i0

ii.

iii.

w e ud wferfert s FRAER den wres swaiaren 9u 8| e wfswen o e

U-39 (Pay-in) — ﬁr@a‘rqauﬁn{ﬁm‘rww

Yeferd WeeT 31U I Ay AR stean wfefedt o6 fFaita w5 ™ NSCCL &
AN hd ¢ | wfafert feuised s/1 fuifa @ & IHaraR vy #ig S
&, ST IRia feuifvied 3¢ 9 & @ ¥ NSCCL & @d § TAHiaRd Hdl 2 |

= whR, S Teel W FARE o gt e ®, 9 FeiRa e St o fARe
USRIl GTEd Fd € | NSCCL, Faferd ferafin st ol geiai-ien fH1E91 v e
2, % sTaR W) 9= & @ ¥ el sees NSCCL & @ | ik & St
g

-3 (Pay-out) — it wa ufayfa=i o faavor:

U-39 URRAT o Ui B e R off weRR @l i it Reafd | savee o e
ST % q9ed, NSCCL feuifsiedis wd foemafia sehi ol soieriten fFesr S &edl &
foh o ur wewt i ferferat T MRt SR Y | 39k SR W e g NSCCL
% @ral ¥ el See el gewt & Erdl | ST Rl € | U-3T Ukl & Ahe
fooareT o @t € faer sk 9ot A sl 2

AR 31Tqﬁf (Short Delivery):

Ife g wee PR |Jen o wfayferi i smgfd s | fawet @ 8 3R shad i
amgfd (Short Delivery ) &l 8, df NSCCL 39 faifd &l Jg=m &iar € den 3rrel
& fgag W Buy-in Auction AT el %I "i'{:ﬁ frafa ff, Haferd 9e % @ 9
Hedieh Jed (Valuation Price) & MR R Fuifa iR i wd & S 2

afg et & W R Yoo, Jodish god | 31 Bl €, @ Tl o HeT o 3R
Taferd 9w ¥ 99l 6 e 81 A S & AJread o Syl 9w A7 w6 gfd el
e U B, A 39 9 T B THESH FreEfaiad SeR W R S e

IR 376l & Yo fXaw 1 W99 Jod (Closing Price),

TR /ATl fa™ =l T o —
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Class Xl

T U S g e €, SUH 20% Sed? S AR U et €, 9@ AR 37 Fe T
SeT St S § 5 et wre e ot

fuer ufsram & wgE =/t -
NSE
\
|
1
v
“«—— 5 —» “«—— 9 —»
DEPOSITORIES NSCCL © BAN:G
“«—— 5 —» +—— 7 —»
L y Lk
4 ¢ 1
10 5 2 3 4+ 1
| ‘o |
. CUSTODIANSS

I 2: fafy=1 TRyt & arer fFaaiar il Qeermz afmar
&id: h ttps://nsearchives.nseindia.com/web/sites/default/files/inline-files/ISMR-chapter5-web.pdf

i. YA Wik S (NSE) g1 foaifed o 2 v RemiiEs foeeafin ssaRe
faftes (NSCCL) =i Uit fea T 21

ii. NSCCL e foreaiin Weed  31¥el & ( Clearing Members/Custodians ) i
3T 5 SRl Sl SRR e 3l & |

iii. fF@RT e NSCCL &1 ¢8 qfe (Trade Confirmation ) Wit & # |

iv. ?ﬁwﬁ%ﬁwéﬁ%mmﬁﬁaﬁﬁﬁﬁﬁaﬁwgﬁﬁmm
|

v.  WeH gt feuieied i ufyfaRl o gedicRor gq FEw v e 2

vi. fedifered, feifa wfegfoat NSCCL & e @t o Temiaia e 21

vii. fremfar o fuifa ffE @ NSCCL & @ | THidafRd #d €|

viii. NSCCL, Wferyferi 1 feuifsiedl sl U-31se Bq TR i o1 e ol 2|

115



fa=itar s waer (Financial Marketing Management)

ix. NSCCL, formafi st el U-3se & el o 3feror 1 fidsr <an 21

x. feuifsed, el el gewt & e Tt § fagfaat smr st 21

xi foeEftn S, e fremitn gewi & d9% @t | Rl TmiaRd w5 2
3.5.3 FrueT™ =k (Settlement Cycle) ST 2?2

o = 9g gafiRa TrEEty @ Rre dw fmd fFeafed =R o et e wd
i <t o e e STar @1 e o e % we — Sridfiaeese T
difereh — R ol = 8, qen son gameheE, HRE v w1 TR qen 3 weeE
SI9 U@ e [t eid € |

(1) SRS ufayfat o foe faem
i, QT SR
Y Wi THES (NSE) | Ui fuer gomelt siaAre 78 2, feeh sidia
Tt WS 1 FUeE T+2 MUR W R S €1 e1eifd, <R Re| (T) &
e gt & iR Haferg R & wfefersi o TR 9= SR foram ST
2| IAET: I SMUR FHaR (T) i Foqfed iar €, o SHel fHuem guar
(T+2) o o= foran ST |

AT HeaHe o U Heade ufshan o1 arulieg foreror =i femm e 2 |

Tfafater fo=
IR et Yearme e &
fereraf FEIETT &l gfie &+ w feem
feefiadt e 1 w0 frmm
FEEi Aoy ¢k e gEm | 2 FE Rew W gafE = 12
EE KR
A R e gam 2 FE e W g @
12 51 % SIS
T % MR TR HH
EIR: CRICE!
T (A+1 +2 = fgew

FAMGT TeT)
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Class XII

deate & ae | e A+2 w feag
W@Eﬁﬁ? +3 Wﬁﬁm
e fectadt o R d+4 o feag
T feefiadl U-39 3R d+6 wrd fead
U-3MT3< T GEIRT T
ERRCHEREI G at+8 e feaw
R 3 frema™
9 T fecliad sk S0 @ fRaw
e W & B
U-39 3 U-3M8<

TIfereT 1: AT Qeerde & forw deerde afwar

T 3T T &
FART W STUATAT ST aTell Seaiie UThaT &1 € ¢
e I+ Al Teome AN 7, T oo A & T R Fomfed ol Wl 1 deeme 3+

YR TR A A i fea W e e 21

AT Geoie (31+1) & o Seerde ufsrar o faravor = fear T
Tfafafer fa

IR e Yeerwe L a

e a7 e A1 e
feeliadt SRy 3+1 @ feag

i YT iR e T FEAR 3+ fgaw
 RERRSER &+1 % fggw

deode & 9 | i T+ F fam
e HeeHe +2 = fead

AIAHT 2: AT Weerde (21+1) & fore Qe Tfhar &7 faavor

id: https://www.nseindia.com/products-services/equity-market-settlement-cycle

ii. OfAC-WTINTd T (Inter-Institutional Deals)

TE AT kel HEAN a9k (Institutional Investors) B Waen=a 8| gad
SR e & THY HeS &l R Wauil Hie &St ST e 2idl & difeh
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=R § it wfoeet @ sruer gifiea 8§ 9% — e w9 9 faesh deemm
feeTehl (FII) ot W & Sooiod § <919 2q|

Il IS FEE ST T IS o HIEH W SR (oifed el €, o8 SIS
FHRAE o Aqd SRS S Sl 7, NOH €, Gl & IRl Fead stean
quf forsehre wftAferd & Hehd |

Tferferfer o

MR et Yeame e Gl

R . 1 B Fow
fEctorl ST RIM a+1 & oo

T vl @R e e &+2 e faw
Ayl 3R e JEE &+2 o few|

Yool & I | U I FATT H & [0 eqded | I+2 i o
=R fectiad o Rafdn ek = &4 o faw
N I G HIAT A+4 w feam
TR fEalert =1 gfaeema= 3+6 HA feaw
TR feeiiad 3R fshem =i fifdn 3+ e feaw
U TR fEeladl ol 9 e +9 et feam
AIRTHT 3: SHet TR Wit & Wezerdie # afwar 7 Fawor
i wiferer uferfeail & fag foe= =%
difee T o W T oy o Geof o fuer wihEn T2 Yomelt 1 STEROT R €,
feg Ffe-Frame vd wwE fectedt #t feafd o 308 Tag wishand et it =RuEg
It 2
TeRaTeReTTa wwifera foas
IR fs9eT (Trade Execution) T
FERIETT R e T+1 & feem
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feaiedt STRem T+1 4 feag

fferdt wd wfayfert bt TemiaRer (U-gH/9-313e) T+2 e o™
IrTEEe (HE Ol 7)) T+2 & faq
TR Tecte’t @ Rafd ud fishsm T+4 & feaq
HH o SiferH T T+4 < fdaq
Hfaeema feeftadl (Re-delivery) T+6 &1 feaq
T TRIE fEete’t & faifén T+8 & feaq
3ifer TEMEISE Td e T+9 & faq

ATfeTehT 4: Yifaes Afagfaal 89 fAuer e

3.6 lilﬁmﬁlﬁ (Securities Settlement) 3R T & fue™ (Funds
Settlement) Y BT & ?

foer wfshan 6 < o 9m o ofiea fRer Sar @ — (1) wfayfa F9em (Securities
Settlement) (2) ff¥r e (Funds Settlement ) | 37 SFi Teqshi &1 Tufad feae=

e yomett %t quidr YT ar @ 1 e 37 ST WehRT Sl TRET q Uik i AR 9
W fope T R

U= &% TSR
ufafa e fafer fue=
(Securities Settlement ) (Funds Settlement )

3.6.1 ufaqyfa fUe™ (Securities Settlement) ST 2?7

vfefer e 9 wfthan i et S @ s ST & ueer wiaufs b i =
e Y 1 feciiadl fFeafin SaRem il &t <Idl 8 | 39! Wik FEER 2

(%) T fraion: yos R feaq @ g & 9ve, S HeiEs faemin
HIARTH fAfes (NSCCL) gRT Uewt 31eran TWafehi (Custodians ) 1 Hferfer Feielt
Tt o1 fereRuT Soiaifen HIesd | SUeTed] Ul Sl @ |
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(@) feead ot e fFuem fgag (Pay-in Day) =,

*

(T

(®)

(=)

difaer Foem =t feofa o, Teer deift ufafesi o6 faeafin Sl o difas 9
o qgamd B |
@ﬁzﬁwﬁﬁaﬁﬁ,uﬁﬂﬁﬁﬁ%ﬁﬁaﬁuﬁm%%@ﬁﬁwﬁﬁam
EIcIES

feutfiredt @rat ot Tsierm: ¥ i NSDL 3R CDSL €M feuised & @i @
Qe sifard g

e FaeM & o7, feeied) UeM & o 9Si ol HE S uid: 9:30 |
10:30 &S e foReTafia SR sl GioH Bid 21

e 3 Aol Few o fore feetedt ure e =g faftre war-wife feifa fope s €1
e fFed & i, 9% T+1 i feaq =l SIust 2:30 S ek 319 Sreaaisii o

feaRoT Wt 3§, 9 Pay-in fEa® &t Wa: 10:30 o191 d Wfayfal &t feetadt e
v 9 U R |

NSDL U& CDSL o 3{aiid fHuem:
NSDL: ¥e& Afayferii s NSCCL % fue @ H i e o Hee S & 2 |

CDSL: 92 Pay-in Settlement ID & ¥R W {3 <iar €, Fw wedes faem
o fT0 STeTT-37eT Soid T el 3ageh el 2 |

Tl ST ufafte: Ie&i =l 78 YAfaa w3 g @ & fFuem 9@ (Settlement
Number ) Td f92M ¥R (Type ) 1 Seoi@ qoia: T e, S frdl wehr o6t 3
Y o= ST T |

THavTent @t UeIel g (Direct Payout to Investors): WRdr™ Wfyfd &
fafm= 1€ (SEBI) & FRIMER, NSCCL = f&His 2 eilet 2001 | T =& Jomed
IRT H 2, Tk siaria fawmhi #1 3% e T o wfayfaat @ el feeied wem
S § | 39 YOI B ARl bl weet T "Direct Payout to Investors'' fFaT
ST 2|

7§ e SEBI URTA G&I SMDRP/Policy/Cir-05/2001 fe=ie 1 Wa’l 2002 @ sidvid oy i T ot
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3 YUTTel o 3idiid, NSCCL fSrefafin Hessii & 37 Ugehi ol STHehR! WIed il 8, 5 eh Siife
Tt | wferfer 1 T SR ST # ) 39 AR % 3R W, NSCCL gt fedifsred
1 T A9 (Payout Instructions) U o=ar ®, 98 ™ f&a@ (Pay-out Day)
R ferfert e o T § WY SiaG of 9ok | WEdh i hae oAl Je H wfferst wre
et B, e foreraftn wew g e ot i et €1 o fdent o sfia wffordt s o
=l = ur, Wﬁﬁﬁﬁﬁﬁww&%@ﬁ (CM Pool Account) H T&iaRd
R fe=n S 21

UeTel A (Direct Payout) S H%&T fagieamd:

(i) e gew &1 Fowet & @l § A gAfed w33 8 NSCCL &t s fFHeifa
YT H WEd IUed F Bl 8, STEH 9eM % URR (Settlement Type),
Settlement Number @ Delivery Type I TI% Ioct@ fha ST 3ifard g 21

(ii) % WIEel Wid: 9:30 o1 T I a8 T NSCCL 1 We i ST =1y |

(iii) NSCCL 3 HEd sl S0 Jorell # 31qeire sl 2 3R I8 G il & for e
1 WEY Td RIS Tfid 2 | 78 shael Ush A Wishan €; NSCCL Wiget | &t ¢
I S S F gfe TE

(iv) fomafer 9e&T ol 3199 Weehi & beneficiary accounts =T foraRur fordlt wen fegifed
(NSDL 31 CDSL) & HeH § UM 3T 3Mavae 2idl ¢

(v) wfcrfeat = whiee faf @Idi—s9 Wee @rdl, CM Pool Account, 3e—d &t
e o foman ST @ S feerafin ¥e= g1 NSCCL &l &) T wigel | fidse fman
gl

(vi) afg Rl Tes @ o TIHaRd &t M ATl dffei A feuifsed & Hefte
e T o Suctsy T 9§ ek €, o shael SUcisy WA ST € A fShE S |

If¢ NSDL ¥ q A 3uaisy 81 3iR feeiiadt CDSL & e o R ot 7€ &),
I AT sl CM Pool Account H ZiE® & fear Sam|

(vii) Frafafaa aRkfeafaat o wfayfast o6 femfan 9e& & CM Pool / Clearing Account

T T foran ST @

* S/9 9SE g1 beneficiary account I foreRur weM =&t foran = &1, =
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*

*

S @A H shiee 1 oha ST Hehall B, 312al

3 forelt spRuTaeT feuifsiedt gR1 fectiadt qat @ & &t St & |

(viii )3fE ek + Wiyl & 1T sy =12t fohan € e1eran i o1 99 &RoT 8, o femar

TS TEh o beneficiary account i fFaRor wiget ® wftmfera & wan| fohg afy
ek gRI Wil o o sErer o T € e g du st el €, o Wee

W& & beneficiary account &1 foreRoT YoM AT sifvard ® dIfer SFar e ek
% e wrd | foRan ST W |

ufadfa FHue™ & Fefia e aaend

(1)

3NifyteR 3myfd (Short Deliveries) : ¢ feciad 39 fafa =i wid § w4 =g
e, HEIfeTT e @il ¥ (Clearing Member ), it faem fafsr
(Pay-in Day) W 3Tsfed AT H wferfesi &t emgfd s o sraqel @ |

STe et 9ee 7% G Hl & o 9% $ w9 ey s o sramef W/,
1 3T 37 Ufrferdt & FHed YRR (Cash Equivalent ) &l STH&HRI FEH Al et
21 9% MM 39 g HeA (Valuation Price) & SMER R FHuifa =t St €, s
;e fafy @ uw A gd i 99 iEa (Closing Price) @it #1

T RN ol T SfIe a1 ST § T 3 Helferd e o THRNEA W (Settlement
Account) ¥ efee o= fofan a1 @1 9% §9EN s (Physical) 921 Sifaegss
(Dematerialized) — M1 Wb i e qonferali ® Sca= =1 Hehell 2 |

(ii) =< feefiadt (Bad Deliveries): §€ feciiad 3@ feufa =1 S ot € v/ v

1 TE il TR Tlieror & Srogul, 31gul steraT ST UE I § | Wedshdl I
= T8 AUHR W Bl € FoF T8 st i Wi % < e foamt % i et
HIURT hl MR T X Foh | Rl YeM o a1t Tee o e I8 Sif+ard g
¢ for o8 defta IS o wef Rawl & iR guR R dy feeliad g
e FeiRa auamafy & IRt o s T2 R <tan, @ U fected i enTett
et ufsha (Auction Process) 8q fifed o2 foon Sren 2 1 7@ wwe g i
st o e & 3o Bl 2, el Searasid HeATdA i Sageehd aid ¢ |

(iii) <hu=T 3MUfaAT (Company Objections): Su+t 3l $9 feafd =1 <wiidl & 5«

Tfayferdt o STeR0T ¥ Wt XA — S SRS, A, AR $fe — o R

122



Class XII

FeAO WA o SR ST O S # | 39 el | oo faskar 9ew W OE Tifie
2T 2 R e PR FeedEn & o) el Seddst b e sten wferenfid R |
o foemaftn wger (CM) & foeg smafdr oSt &t St €, 39 I% 3TaeR WeT R ST
¢ foF 9g e & ST 1 gk < A T Wi S R TR Searae ot
€1 3y smuf T et e & o) oSt X < S € $iR 21 e gt i wmematy
o FAEE e e €, df NSCCL ERT S Wiayfel o forg, snredt et fifyr  amr-g
et (Buy-in Auction) 3T &t STl 21

Seh{eteh SIEReT: I el & Weom o gogut ey ot foaree e = &
@ 39 wferferdt 1 geor 39 7 6l WEOA ®i9a (Closing Price) ® 20% WM
et TuiRd foran Sidr €1 98 T Haitid uredehdl 9T & @id | el U-378e
feaq (Auction Pay-out Day) 9 STHT &Y & Tl @ |

3.6.2 Tafer fr9e™ (Funds Settlement) ST &2

g |, e RS feerafin sivarem fafiide (NSCCL - National Securities
Clearing Corporation Limited), SHeNe= 7™ (Clearing Corporation) @t
ftreht T gY, e gamenes ot (Empanelled Clearing Banks) @ HIe7H 9
fAfert & f9er (Settlement of Funds) & SHa€ YEMH &l ¢ |

ek AN ¥ ( Clearing Member ) o o0 o8 sif+ard 2 for o =ifira gwmemeq
S T (Designated Clearing Bank Branches) H o fordt Tch & 9 Tch
HHfda FHENY @il (Clearing Account ) ST 3R IHeH Helleld |

e RS fererafin siaRy feafiee (NSCCL ) gR1 ada | 13 Sehi bl 3Afeieha
foran en @, 9 wfiEferd 8 Axis Bank Ltd., Bank of India, Canara Bank,
Citibank N.A., HDFC Bank, Hongkong & Shanghai Banking Corporation
Ltd., ICICI Bank, IDBI Bank, Indusind Bank, Kotak Mahindra Bank,
Standard Chartered Bank, State Bank of India 3R Union Bank of Indial

IE Clearing Account o9l &9 ¥ wHENY" Td e ¥=ied (Clearing &
Settlement Operations ) B¢ W& foha ST =R, TR 3HehT STA fohdt 31T S22
% fore =1t femam ST Hepa|
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[HINA @1dT (Clearing Account)

W% Clearing Member &1 SWdd 9@ H Wfnferd el T G Clearing Bank
%I ffds smEr ¥ Clearing Account ¥fUd Sl e S S=le il 3if+ard 2|
IE Il hael R o 92 (Settlement of Funds) Td §HENeA R (Clearing
Corporation ) o Wi 371 el i ®ifsi9 (Margin Requirements) 31X €ecH® NEED
(Penal Charges) @l qfd ?q T {6 I €

Te= o wrd | i % Sfae oIk e (Debit and Credit of Funds) 1 3rAM %
%l USM I ©, 991 3¢ THI-9HF W NSCCL gr1 i weq # deig R4ie (Balance
Reports ), e fa)ul (Transaction Details) 37fe T&d FH Bd B 9 9o & @
% Hadl NSCCL & 39l & MR W & Sfare/shfee (Debit/Credit) Xl 8| 98T 39
T | R siee (Credit) o= TWehd €, W M@ (Withdrawal ) e THRNEN
forme <t qafqafe o € ot ST TRt 2

T o § URaa+ (Change in Clearing Bank)

i ﬁ's; Clearing Member 3191 Clearing Account & =IHd S ° Eﬁ'} Designated
Clearing Bank H THMidRd T =Medl 8, d SH fF=feiad Ufshan sl 9re= s oIl e

(%) FHRNET TG NSCCL i 3Tae i T8I - o T hig Teh SEres Tedd ]

eIl &

(i) Yo HHENEE d% FR SN M YHOT 9 (No Objection Certificate -
NOC)

(ii) =g 15 FeEkam & NOC W =& &, af e gR 91 7T TASTR i
(NOC Request ) &I ¥iftd fd ( Acknowledged Copy ) o I Ueh T-g&iaiiid
HYMas ( Self-declaration )

(W) =T 9 NSCCL U & @l U= 5 (Letter of Introduction) STl ¥l 2|

() 1T Sk H Eral WieH o SUId, T&& il Gl {9601 ( Account Details ), S S&TeST
(Bank-issued Documents ) 3R Letter of Introduction &I st NSCCL ! A

I Bl B
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(%) 3fdd:, NSCCL 9% §fud e ¢ foF =7 @ran foper fafer @ wurdt (Effective Date)

AN q R @l foRe fafsr ot &g e =T weha €1
fafereat 1 frue™ (Settlement of Funds)

Te T YeoTHe i Ufhal 39 THR 2

&t it &fas gAY 3T 33adis &
aregH ¥ (i@ Qe & o 396 o
aififica & N A FRIT Fhar S gl

e @ ¥ &fae 3muR W R{ffea gy &
JeleeT & fow Ufr 2fde i a1 g gl

T T Jg FARTT AT 3TaRTS & o
FeTRa (Y 3k g w i Rl & v
ATNYST @ §H g U=y 398 gl

%ﬁrwa@amﬂmaﬁﬁu‘rﬁﬁ
Tl fead & ura: 11.00 & o a1 38H
Ugel 39 @iad H TOse Al t@ar 3maedss g

YUY T AT TR $erare fead
RET 1.30 §oF AT 38k dI6 FELAT &
AT @a F AT & f&ar Jrar gl

ﬂ":ﬁ:ﬂ JI&eh (Penal Charges)

frefafad weR ) fameraisti ot fofg o TNy 98 (Clearing Members) W €8

(Penalties ) 3iferifte fopu S &

(%) 31 fAfr T (Funds Obligations) & Ifd o 31wt WwH ||

(@) wiftd = ufeyfedi (Securities Deliverable Obligations) i fifa wwedar |

UM Y o et W
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() wifST IRT (Margin Amount ) &t feiRa S 9 9 991¢ & W
(%) GR&W < (Security Deposit) H ! T W

() P Hig W HRHd G9e (Client Code Modifications ), TRefw Hel i gfe
T B (Non-confirmation of Custodial Trades), 31&@l fehdl SHu=l ERT TG %
foreg TS o TS MUl (Company Objections ) 3fE 317 SocioHi ot feufa |

3.7 &Y (Shortage) T Uaer ¥ TeRaT STTaT & 2

wfefert i 9-39 (Pay-in) fafy ® 9t i T@mied 9= (Clearing Member ) feifa
e | wfayfoat foaRa 7@ X urr €, 9@ SvHe i e skureE fafiee
(NSCCL) 39 3ifSteh 3mgfed (Short Delivery) @t Tg= il © | 38 IURId, NSCCL
Teferd TS o @d ¥ 39 Wit & godish Jed (Valuation Price) o A T
Sfore &R <l B 1 39 iR ol 9o S (Valuation Debit) T ST 2 | &t Ufshan S
feefiadt (Bad Delivery ) * A | o FIF]\@??T T

FH # Ifd 2, NSCCL U-313e fafyr o 3nrel shrifgad W T g fE yonett o wreaq o
I9-37 A (Buy-in Auction ) T STESH a8 | A et | wr g, 9d e
qodish- Hod 9 31Uk Bl €, Al T 3ieR et THrehe 9eed § o9l R S 1|

3.7.1 Wodieh o (Valuation Prices) ST id 82

Oodih- Jod 98 Hed Bl ¢ O T SogueE Sfee it 0T st St €1 Feht 0
frfafad SRl W & S e

(i) forafia IR (Regular Market) 3@l Giftd ifass Sei (Limited Physical
Market Deals) ¥ feeiadt 9 g =i feufq o 39 Afcryfcl s AT HeI (Closing
Price) S 9-39 faf¥ & us fe oo =t 2w fafyr =1 =i 2

(ii) o feciadt =t Refa # <o ufryfa &1 Tov= goa S feeiadt gor ¥ (Delivery
Rectification Day) ¥ T & gd =t ¢fem fafer ot gran 21

3.7.2 TaRT=T STeIRT | SeAiST- 3118 Ui o= 22

9 feciadl wiEt < ar-37 e o qread g Tel ST Hehdl, 3% T qareiid
3HAH Yo R FAS-3M3E (Close-out) X &2 Sm 21 o8 god o4 & o S ot
3iferer &, Sk MR W fFeiia fomen e &
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fafr=T TSR} o foTU ST Wfehan 36 Yo o

TR STt / AR

1

TehT
g s

(Regular
Market )

Giftra sfiferen
IR (Limited
Physical
Market )

Al SR

( Auction
Market )

Terfer / uRgear

(i) fedtad = = =
ARG

HIARe fsramstl & RO
“Fr IR’ W e

g 7 8

(ii) o€ feeiadt =
AT | B o el

(iii) mafa qarEm= |
Kl

(i) fecled 7 & a=
ol Reafd

(ii) S feciad =

T 7 8

(iii) maf HE= =
&l

(i) e 7 feetad
8 g o ey
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FAIST-3MMSE Go I THerior Arugs

e eraft & weet fo | Wt et

fafer dh sl I=AH AR HIT oA
Hierr fifr ) AT 9o 6 20%
SR Tfed gea — S o sk &
(i) e fafsr @ g\ g @
10% SATUIR Higd oI

(ii) <fEn srafyr o qgat fo 9§ oo
el ff Teh <l I=AH AR Hod

et fafr o) "HOT g S 20%
R = fEm sty @ swEw
SR god — ST ofF aifereh @
St fafer W) AT g 1 20%
AR fed T

aTfeeh SR {ed 1 20% 3AfIIR

aTfIeh SR Hed Bl 10% AR

el foifsr T HHYT Hod h 20%
IR

e sl & wed R ¥ o
et fafyr 9% 1 I=aH R
T A1 e foafsr © g\ g
H 20% IR — S ot ek @
(T At foshat @ a9 A
)
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(ii) e 9=
feciiadt =t feafq o
4 U TE / (i) fafa soR o
EIREIECRCES
feeiiat (Rebad
Delivery )
(ii) Gftra ifoes STeIR
T
5 FUt el O feoled & w9 o
(Company e =t T Bl
Objections )
6 T2 TS Wit (i) W fefaat
(Delisted
Securities )
(ii) Sifdafer shiet
T o HIROT L8 TS
IR IGRI]
7 e & wror (i) T wfyfa TS
g T wfeufet  ®
(ii) =8 iy ST
T

e el & gwe o W wdSI-
33 faifYr ek <l =W MR oI
a1 el fafsr | wHe g o
10% SRR — <7 ot aiferek 2 (T
et fershen W oRge i S ©)
<& erafyr & uedt o 9 Faael-31se
fafer a6 &1 S=aH FUR b (S q
et fafr o T 7o d S 10%
AR — 7 < eferen &

T(eeh SR Hed BT 10% 3TTI9R

el fdfer W) FHE g S 10%
SRR

el 26 TR & Hd MR T

T 20% 3SR

e T vieafa gEies © @ #
HHOA hiAd " Afs T8 wfefd
3T Tel: TeTe T8 Wiyfd o sifcd
MR fdf W FHOT HIT h1 20%
YR

=S iy =1 FHOT Hed
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(iii) 9 T SRS oY & ®9 # Rerym
TR T AT T Tohd ©

8 foerm / grfed (i) 8 wfayfa Suetsy =8 Wil 1 SO o
%W‘Rﬁnﬁ 8l

(ii) € wfcryfd IUets BelE ¢ Ufayfd i 3ifcH =R fafx

skl W FATT G T 20% AR
(iii) afe fafe (i) 9 gelierg 2 gafa erua o
it SR o TS §F e ffo
(ii) % gehas 7 & g e Tel
(iii) 3 Wih THTES R A5
g NSCCL gN 3iftgfaa &

Sl
9 dfgd (Bonds) (i) feciad/mmem 2 sraf & vedl o @ Faie-amse

feorer & fafsr 9 1 SO god A e
fafsr R A 9 1 5% SRR
— S ot ek @

(ii) huHl A Sl fdf T FHOT HedT 5%

TEEM 7 8 IR

3.8 THUer # siafMfed SfE@H (Risks in Settlement)
Froer woTett # S U % geryd Sifaw siafifed g 8
I ytauefe SfEw (Counterparty Risk)

€ SIRgH I SI=1 Bl & 59 o9-o7 § iHferd i 987 319+ <l o 95
R = ol T W FdeT T2 | wfquei sifam & < TqE uew i €

1. wfaeag &g SifeH (Replacement Cost Risk )
2. Wiufies Sif&H (Principal Risk)
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(1) RIS TRTT STRaT 39 feafd § S Bl @ S/ oi9-a &l g 98] fohel

Bl STl € 3R g8 Ul 3H oH- 1 9 Hod T SeIH S WA Rl €,
S8 3T @ &l B B €1 A SdHE 9R 9o oF-oF ged | U BT
Al fershel =1 TR 1 Guiferd A 21 B IS IS Tehedl 7 | 7€ SHREH et 3R
IR T-oF o e YHAARIS o hRUT 9gdl € | 38 Bl ©9 F Seqehid
ST yonferEt 31X St THT 3iawel g A R T B

(2) rafyer SREA d9 3G Bidl & 519 IS U&7 3197 IR &l a8 i ©,

e et Tl fahet &1 < €, fSeh aRomeaey 9 e a1 feciad wrea
Tel eI |

fafarar yesr o ufqueler sifEs:

*

AT SET (Liquidity Risk): 3 #iE 9e1 fFeita fem fafy w= qam
o7 fectad =&l o uIdn, o 3 Ul ol U it @ ufd o iR stera
wieferEt U A T Heell

Y T ot SIREW (Third-Party Risk): 54 o9-89 ¥ qdig 981 (S
forerafn do, SHERIfeaT) &l 9al ot ST & 3R 9 a1 feared o foawel w2
SCTEVEEEY, A P o Tl TS i aIell et s SF%e 8l i,
@ e it 81 Sk B

(I1) WOTIeITa SEH (System Risk)
TUTTEITd SIRaH i w2t O fieias a+dr 2

1.

HOTATHe: SIEad (Operational Risk): 8 wiRgd Jfeai, el
faherdrati, greree!, o1 Jureing Srensli (9 Hedeh 38esT) § I~ Bidl © |

WA RET (Legal Risk): I8 a9 30— BT € 59 A a1 =
foem Tl o wad o1 TuedA e R, o 3% A B § sty el

YUTTANTa SIRET (Systemic Risk): I8 d6 34— Bidl ¢ S1§ Teh UiwHl i
fherar s wfafiEt & foel B9 1 SRO e §, e R fed 7 W
Tfehel TG T 8 1 39 "SIEA yera! ot et S 2
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3.9 fauer™ ¥ sifaw usie (Risk Management in Settlement)

T gge SiRad FeU e, $I GHN Ud U Jorell ¥ SMavas el 1 A9
s faerafin sureM fAfide (NSCCL), St A9Mel Wis Taes (NSE) &t ol
T e U=l €, T TS TR 1995 H fha W1 o der 3EA W 1996 H
TN HATsit 1 e SRy R

NSCCL 7€ gfif¥=a o<l ¢ fof =mifer Fewit & i -t Haet Tuft & 319%9 of | 39
foTY, TH7 U A 3R gog SiRaH FeUE WUl Tfud i €, N waq w9 9 wHafed ud
3T Rl T €, ifeR Tenfad oS forsheranelt st qd H Tede Y 3Tk UG i AehT S
T |

3.9.1 T:ﬁ‘tl'q'ﬁ?l?ﬂﬁ ATEAYAHATE (Capital Adequacy Requirements)
N Te&i & fu 98 e ¢ fF o gafed over aREu@l (Liquid Assets)
3qeTs T, S Al Wi savaearst vd =Aam gst Aot # qfd R "o | 3T
uReafrE o TR Sewrar s, wffa s v sifaRen TRE s wftEfer e € |
TRl TREURE % TG H Yol & Wi YR G901 39 T AN e ekl 39 TR B -
() kg GHJEH (Cash Equivalents):
* ehg (Cash)
* AT bt ® Wafer ST (Fixed Deposits )
* AT Sebf BT SN S TR (Bank Guarantees )

* 10% Hod e % W WHN AfeE (Government Securities)

» fofgee TEEe e/ Wadfd SR e N W 10% g St @n]
It 2

W) I W uREutaar (Other Liquid Assets):

Uy faawor

(i) @98 I % sad IR (e w9 o), 5= NSCCL gR1 srqaifed
TReTeht o AIeTH W T ST §; Hod el eiferd wferfedli & VaR
AR & FHG B 7

131



fa=itar s waer (Financial Marketing Management)

(i) g3 e Ifeq (e Tushel § il =l ); god weldl VaR
AT % STER AN el 2

(iii) RIRE ded (fgHe 9 H); Fod Frdt NSCCL §RI UHI-THT TR
forerifea =t st 21

3.9.2 HIFST &1 €2 (What are Margins ?)

I Jomett, SRa™ Wee Sl STERRIE €1 3R 9K | 9o | Had uRed=sierd
o SHROT SRGH 1 el 8, 578 WS qonedt o "/ream § FeEta e s €

3qlgum:

Ife g Faee 1 SHad 2008 w1 'XYZ' Ul % 1000 IR 100 Wi IR X Y
Tdedl €, a1 Fl 31,00,000 HN PIAM IH 2 G 2008 T 3T TS hl Al
Bl 2 | ST I8 RT3 A i TS i ol ¢ | dfeh A 9T W |
X UIT, T GG hl &I T Wd U, SE9 AW w9 4 v iy afy wie &
w9 4 o ST R

afe ARt 159 Freifa €, ot e # 15,000 SfM <1 e AR 39 A * o
e TR o 375 B 1 €, dl Fel T 375,000 B 3R 325,000 Tl HIcd-1eh i
eIl | U@ W 15,000 w1 A s g e €|

IS YOIl T 329 8 HRed w3 2 fF TieR 999 W Faq &, sk
T R IR T MR God | IAR-9eMd & dasg aeH gUfRia ®9 9 9 2|
HIFS TR o ATHES (Imposition of Margins): IR &l ST SMINE Maf

(Trading Frequency) W& $Hee &i& (Impact Cost) & MR T o1 el o
EUIETACTI RS IS

e & smafa (31fier) wvTe @ (A @ SRI)
et s wéd™) s s wé™)
&R wferfert (T 1) %0 W HH 80% A 1 % T FH AN R

T R Al (THg 11) %9 ¥ HH 80% fod 1% H ek

G A1 3R Wferfert (W 80% | %W 7 gl
I11)

ATIAHT 4: Alersyferat (F1eRT) T 37T AT & TR T 717 THEl 7 afighd
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3.9.3 AN &9 | gelelg Ufayfaai sr aifiehtur (Classification of Newly Listed

Securities)

(%) et 799 €9 ¥ gaes W @1, Ted T e mifas gdten fofy 9, 39 9ge
o il R ST € STl S9! AR SRl 36 e &l 80% V(e & o=k
USTehR0T & SRTSR o1 SHA Ak Bl € | 35k U9, Hifgeh THiel & SR 39 wfefd
1 aTEdfereh SARes $aRT (Trading Frequency ) 3R ¥4 @ (Impact Cost)
o 3MYN W 3T ardl 801 (Liquidity Category) i =l St 21

(@) e fedt wiiRe HRAE (Corporate Action ) % RO Hferfer & ISIN | URerd= grr
€, @ AT ISIN & Q@Y 98 Wyfd T gees A STl iR S8 SUR R SgeH
FATeRY0T fohal ST |

3.9.4 HIfSIT % TR (Types of Margins)
Tehe IR | ¢fET Fe=i g1 o of e wifie | frefafea wifie €
I SifeH g (VaR) Oisi= (Value at Risk Margin)

II reh 2z Trehe AR (Mark to Market Margin )

I 3iferdd 19 A ( Extreme Loss Margin )

IV g =S (Cross Margining )

I Trﬁ'@q'l{("ﬂ (VaR) ARSI (Value at Risk Margin)

VaR Us Hilegehia UM 2 Sl |E o) fearfoi o idiid qemiferal § dwiferd
3R 11 sl Sl € | T8 WA & 999 TRHIZH deh ol i+ &1 3TTehei
HAl B 3R fafr= \iedl (S fasheu dfed, i Afed afe) den Ve
3RSl o MR R THeH! TUMHT hl el & |

VaR "I ol 0T

&R wfeyfe™t (Liquid Securities) % foTT, VaR T & & @1 &l SR el
&, STafeh 7 e Wayfedt (Iliquid Securities) & 1T =g srafyr diF fa =t
T © | UH HEel § SHR X 3 (SRIT 1.73) ol SURINT feRa ST B

VaR | &l 0T & fAu Frafaiad aRamersit @t stayaehar gt ¢
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ufefa R T (Security Sigma): I8 39 ifeeral i gyiiar & e 1o
Teeh SR feaw ol gt w Rt fafire wfefa & forg &t it 81 39 o
H, SRefea 9k @i wifd, e ufawel (Daily Returns) W oR] ST i
TATHA 3G ( Exponentially Weighted Moving Average ) faf&r s w&m
fepam <t €1

ufeadfd VaR (Security VaR): TE I | I ST © S 7.5% A e
e & 3.5 1§ A S e €, o w9 | freifa o s

Taehich T (Index Sigma): 78 30 3feRal &t Fefd w=ar 2 e
T e R Raw wf St W YHE SR geEehihi—sg S&P CNX

Nifty o1 BSE Sensex—dh [e1T @l Sl 1 36 o =g ik <Iei=™ = sied
fafer =1 o= foran ST 2, S for eRafea oo # w=ifed @1

Hahich VaR (Index Sigma): T8 39 HF &l TUC & S 5% o YAH®
R % 3 T W W S S B, % w9 W FuiRa e S € 1 39 3% % g,
Nifty VaR 31 Sensex VaR H § S 3if¥er 2, SHehl SUANT fohdll Sl 2|

fafeafser Uk feadir vaR | 3gedar & feu | dtwsir wifs

ATTERTUT TRIATT hEh

o wfeyfedt  wfayfd var 1.00 gy VaR

(998 1)

F9 R wffa | wfergfa 1 3= =R 1.73 1.73  fere Trsrg

(Ug &™)  VaR SR A9 w99 (g 3.00) Wi VaR @R
YIehih VaR 5.20 HHI i

VaR
3eeT uiafoal | O T g 1.73 8.66 T JaHIh
(998 111) VaR (a9 3.00)  VaR

arferest 5: Alasfaant & fafir=r @get & fore vaRr aifst
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ferent # § T SAHR A T %

Faifera aifersht H Sfeciiae freRor 30 WeR 2: 99e 1 W Gelteg wferferil & forg, 2fvren sifteran
I T T 9iRd I $ed (Exponentially Weighted Moving Average ) Ugf
ERI I S 7, S e o Red W smenfia et €1 39 usfa ¥ v v fehu-ar siferdn
1 3.5 T o a1 8, 91 98 A A9 7.5% 9 FH TEl 8 Wbl | T fepu-ar 3frew
VaR Feaid g1 O 11 ¥ geeg fayfedt (IRRi) & o, vaR @i & 7o gew
feryfer o foTT 3.5 R o 3MUR W et f8RT VaR o1 Yaehish VaR o O A1 | 9 1 3ifereh
B, % ®9 W H Sl ¢ | SH WS Sl T Tk 3 % WeAW W SR TG S € | §9e 11 |
Tl wfefedt & T, VaR @IS ehieh VaR & Wi T % SR 86, S IO 3 |
T W | TFTS (Trade-for-Trade Surveillance ) WHE § 37 arell |t Blﬁ“ﬂ;cl?fﬁ RS
SN $TUThe TS e (VaR TINH + Toadm @ mis) 1009 FHeifa 6 7 €1

VaR TR &0 &7 FreivoT 36 Ui 2T &

(1) WX VaR | g% T Wyl & e, sudead faftmi & eR ® vaR sreid
s e fFen SiTar 8 1 39 39 S99 VaR, S&P CNX NIFTY a1 BSE SENSEX
" O S atferem @, 9% o] R ST | SS9 VaR S =Aad O 59 @ TE 2

(2) wfaygfa-fafyre T (Security-Specific Margin): NSCCL 9HI-HHI W
ferdit off wferfer o foru srem @ vk wfayfa-fafme wifsi fFraiRa 2 werar 21

VaR TRt X Tt Tet Yeamel § Haftr wfafesi W Weeht w5 T 97 (A
oo - fosk™ goo1) o SMUR W &N F S 8 | STeT-3761 YearHel | ehrn i
AT S THT TEl B | TS H Fel Gl el F A & AU ueel T aeEe
TR R Y5 Rafd 9 &t < 2, Joavara @t et (fed mfere-Tanfie feofert)
F P feafd o e el geit feafd (Gross Open Position ) feifia = St
2

Sareumel: AT et e & 3idHid FemEe A % U foRdr wfeyfa ® 1000 @ Tl
fefe €, qen FomEe B & o 3@ uferafa ® 1000 # fapht oo @, @ Te @ IS
fearfer 2000 AR ST BT 3R foht i feferai =61 emoE wAESE (AfET) @
ST | AR oM & 3E99 9 S el Bl SieeR el el fefa At s
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I1

HTeh € HTehe ARSI (MTM) (Mark to Market Margin)

HIh-2-AThe BT (Mark-to-Market Loss) &l 0T Yeeh fayfer & &t T Uik
e ol IR e & 3id § 39 wfayfd % 9HOE 5o (Closing Price) W fafea
R o Sl 2 | A TR o o ot vy & g ShRIeR =781 gam €, f =vee
Wi TSt (NSE) W 3Ues o -di=ad FHO e ol 9% o9 ged o
w0 H iR fFar s afe Rt ufayfa § 35 e fefd (Net Outstanding
Position ) I &, 1 %7 Yoo Ud {dshd T o HeA iR ol shiedi-1eh =i+ (Notional
Loss) AT ST 3R & o R 9 MTM HIST & 01 6l ST | MTM 9=
1 GUBYT AR e ot Tt & UTed, el S foad % FRY ¥ e e ¥
fopan STar 21 Te Wi, 9% gR UHEES o U STHT Fehe A1 Hehe AT IS
(Cash or Cash Equivalent Component) & f&g Tehs o1 GHEISIA fohan ST 2 |
MTM HISH, TE& ot Fehel el (&fd (Gross Open Position ) 9 &N R Siran
2130 =, g get feafa 9 aed ®: g & welt mewt 6 el vy |
IS rafefd & For A, fSEd 9o w W @ Wi sareafd (Proprietary
Position ) ff WffeTd et &1 39 3299 A U o, TP Ueh o LA Hhr 3TH
fafr= vfayfermit = s fopem stem, qen it et #t 315 ety S Hehe w9 | el
ST | AT Yo & T i fGHi— T-Day (SUR f@a¥) Td T-1 Day & A&
1 TSI Sl MTM W9 o {or%eg AT o1 THESH o Sdd Tel el | greiieh, Tehed
feag & fw MTM em/ei= &t 0T & fore, oy & faeg &1 o1 Ye-siw srmd
Bl 1 TFT (Trade-for-Trade) TTHe o A H, Wedsh MUK ol 39 Affa &
THU Hod TR Hich-2-HIshe fhaT ST § | 39 Wikl ® Ui foham /=1 MTM #ifsi,
TeaHe o A o qU1 B o IR SR fRA I 7

e Trfelae SerevuT @t Weterar @ MTM TUTHT eht JHE :
T & foreprelt T2 ATfeTeRT 39 UK &

UEh gfagfa | -1 feaw difaw TEw @ H@ | Ae & fag

ATH/E MTM

e A Hfayfd X 800 300

afcryfed Y -500 -1200

P 300 -900 -900
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ek B Wiy Z 700 -400
gfeyfd W -1000 800
A -300 400 -300
e C Hfyfd X 1000 500
gfyfc z -1500 -800
T -500 -300 -800
Teh D Wy Y 700 -200
Tfaqfd R -300 800
A 400 600 1000
A -2000

WMeh A H A1 (T—1) T & (T) feaw # fefemd, s < frer Afein Foem =i @
Taferd ¥, o foTg Areh-g-wrhe (MTM ) /@I i IO Yersh-9oeh sl St | At e
& ek A @i faf=T et o srafeafa &1, @ oo il § gu T o 39 T @
3= wfergferdt | g & foeg wEmEIT (Fe) o ST @ehar 81 39 3R W, T—1Td T
fEag &t MTM ToISH © < 9o sfiche W 8 | Seeie- ¢ 3 39 <t it & e/
% Shel N WER UENH (AfET) e T&i T1 S0 off 1 S grtt, 39 duvt w9 o
TafeRd foRa ST, iR 39 31 fae W S oY & faeg wumEifta @l fhan T o
Star for qd o aftfq fhen o €, U Wew (S UES A, WES B, WeSw C ) & e
STT-3TERT MTM /@I <l TOMT <l ST | Wi Hoeor & gfie 9, s )1 MTM
TS Tt WEehi W Hhel (Gross Basis ) 9 | T fHa1 S0, 31fd Tk Wesh o T
Rl 31 Tek o AW ok WY TR e R Sem | g veat H, %had 37 Weeht
1 BT ol SireT ST e feafe o aredfersh Tehe 837 81, 3R S84 el i o 31 |
ST ohl TERI=IST & I IR STHT 1 e | 3fe fafir= wmeent ot Tafehd =1t 2,000 €,
SRR T 2,000 I MTM AT Afraria: <1 s g |

I11  3tferehay e+ |1fSi= (Extreme Loss Margin)
fordt %ﬁqﬁrﬁﬁr%fw{ Sferera it wifsts = o 9 sifves 2

5%, A
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»  fUoe 98 WA B ufafd 9o &% e oot Red & e et 1 1.5 T
TE U Yok TEH o 3id B fsel 58 TeiA & foTg A SeR R geur < et
% Iehe TH I S B AR IROTH FoF 2nTel HEH & o <An] e # 1

freRa B W ol arafas T9F o 98T H Fol W WU & foeg Tt
IR FHEAIRT fohan STen 81 g@eh! MO Hehel Gell e (Gross Open Position)
ST 7, FTEH o Seetme | werdl o 99t eirge 3R Aiferehr feufd wnfie €1 9%
AR Heete & M & I eF & a1 SR fRar S § 1

IV  Shi¥ AT (Cross Margining)

fafi= el H oeiEe o A®ART (Offsetting ) feufcmii & vy Sifew s™amea
+H Bl ¢, ik Uk fefer o S i B gudt feafa Wi @y @ e R
ST FehaT & | U feafd 1 U IS0 g Bl Wkl © foF USit 99K (Cash Segment )
o uffa 'A' H 100 TeRTRAl b WS TE R @ 991 = SR (Derivative
Segment ) ﬁaﬁ’rsrf?ﬁif?r 'A' %Wqﬂﬂ'ﬁﬁ 100 ZehrsAi ol fosha (Short) fEafa
el | T 38 YR W Armar feafedl § Sifaw %9 g 8, o e fufq % o
TETTTR AT | Al bl ST Hebell © | SH FishaT bl SHIT AT Shal Sl ¢ |

T HTFSIRRT T Ty Frefeiaa strrafeT Refaat o e forar St &

1. THUESN (F&O) WHe o T guifta fafyr & fo7w — gerehish aeT (Index Futures )
Td 3 Tk Wi (Constituent Stocks) o i% arEl (Stock Futures) |

2. e WITHZ Ud THUSS ATHE o " — wehe AHE T Wi 3R Thigsl S |
Yeiftrd Feehich arFar ohi el |

3. UHUEsN S § Wit ael IR Tehg AHe | Wik @l feuf | Swie goft (1) wd
(2) & G o sfwafen feafeat st T Ra IH, geehih o Heift wfayfaat &
IRk (Weightage ) Sl 81 | T@1 Il 2 | Sh1E | ST shl 7071 @t dH T
AT ISISET & Hed § 3fiae ardfash 999 (Real-Time Online Basis) ™
I S © 1 AFART o W e wRfeRd il (9 wRiYe Wi td TaEdsR
) & 25% ek & S T S 2

IS ot el
ST o forddl ff YRR HH B T
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1 TS T dehlel WTd © SATIR i ol AR el & S|
2 WA Sees & o ST @
T oo & foIg o ST == 3feafad e & SeR W Afis SR T T

SIGl %:
IocigT ST
gl <eh 0.07% Hfdfe

STEAl S gEd W UiEEl Hed | 0.07% WA + 5000/~ Wid AR 2 ¥ 59 9R
3T S 691 W 109 T 0.07% WA + 20,000 (TEY ¥ wiwdf AR &
f&TT) + 10,000/~ ¥fd SR B ¥ U 9R qH
11 % T 3 0.07% UffET + 70,000/~ (G&A W 104 Te
% faw) + 114 =Ie T | 10000 /- T U T
SHeh 3Mfded, Te&d il 3IMId HRAE & foU
ST ShRaTS AT & I 9T e |
ATIAHT 6: HTHT o7 & [oTg T JHIAT T G ATAT ATfAHT

ia: https://www.nseindia.com/products-services/equity-market-margin-shortfall
3.9 WRING A9-29 Ta HAEH Uaie= § Heiferda uraen=
3.9.1 HEITTA 6F-¢ 2 oh 1T /TSI oaeell (Margins for Institutional Deals)

TR vfayfa ud fafma e (SEBI) s/ feita feenfestt & sER, ISt 99k @e

(Capital Market Segment) ® ¥t LM &iF-o7 T+1 oo @ Wi waemi & =

md € 1 U Wiel # qfe Fefd e (Custodian) gRT &t ST €1

HXITT ForavTent st uiams & frefaiaa siforat aftafaa &

(%) SEBI & HIY Ysiighd foreslt T a9 (Foreign Institutional Investors -
FIls )

(@) SEBI % ¥ Usiighd B3t %ed (Mutual Funds - MFs)
() Sl ARCEE, 1956 I URT 4A o i IR Hrasiier <™ e (Public

Financial Institutions - PFIs)
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(=) S e sifufem, 1949 # ar1 5(1)(¢) & it aRkefya S st
() 9 s faferdes 3R faenma Wifeeror (IRDA) o W1 Usiighd sTAT shuferaf
(F) U e fafEme iR e wfte=er (PFRDA) sRT fafmafia dem wea
HEINT T-8 WX AT 1] i Shil TishaT:

(%) HEANTT e Hl T AT Wfafte & T wfauml i o Suai 9 & STt 2 |

(@) 9t -2 wEifeae HawfiE gr fre T € @ik weifes g/ ufie i € B, o 5%
TN SF-S |1 STl € | 1920, d W oF-o HH ST & SR Hqol @it =
TR - feqifed s ol Hes W B ¢

(1) | "INST" IS 1 IYAM Hieh Jg Yehd < Tehd & foh MW ol TEATT Weh
F IR T 2

(F) hael T e SN fHosmeht @l & "INST" € gult | iighd foha T Wehall |

(T) & §RI /R = fohU T GEINTT w-ed o Ha9 |, oed (eafed wid
el HeE W AT oA S

(F) TN oFed & Gad B A 6l M0 Wed (FRIETd Waunl wig) TR W H
ST B q HERIET/ATE ¥ aYS H SR B

Gid:h ttps://www.nseindia.com/products-services/equity-market-margin-institutional-deals

TS ohl HTAT T3 HTAT
* WE AeT o HIHA H: VaR A, ﬁwmmﬁqsﬁ?nﬁgmqﬁq
et oFe o TS Hod © 3ifiek =T &1 Hehd |

*  foeha SFeT % AT W VaR AR iR s eife Jifi= S o6l oiFe & fasht
oI i G qh Giftd R o S 2 iR Wi g Hiche w1 o TR e
afasfaat (FERT) & I A= W e

T Amelt H, Sl RO 9w §R1 Ai-gfdi (IR 1 URMA S 39 ardfaeh P
T qd o < €, 3 feuferdi o forw, fes sianfa uRfre A (EPI) e o 8, mifsi
i AfErEddr ¥ g ueM # S €1 Gewi i 98 AfErd w9 ¥ grfed w1 B e 9
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e Ty ® Medh-TRT YRR PIaH BEd W w1 Wa-gfd #1 EPI, e e
TISIST o 3MER R 3 Ugehi ol SAefed o Siam & Reieh o Y feoreon =y feefer gl
®, 9 a o Te= 1 Weeh g1 fafire ureen foreron wem 7 fohu s | grelits, T7 <
FCH /G 1 Bl € o o T Weehl S URAH PAM W SIS B H I o
TS Y | S SAeR, Tee/HRere T8 ot e o Hehd © foh foret et ot IRfSrer 9o
afeifea feman ST

& oh IS YA W e

3 feofedt o ST fordl Wee/ERer gR1 ¥F 1 WR A (EPI) Rdfaess e 9
g foen ST €, U Amelt |, 39 ug @ feafq o, e fw EPI fRen e €, defia e
feRoT & MR R TR ¥ B UeH i STl 8 | fhdt o Tes & Yeamie & fow aew/
TRt g1 e URfYeR e 1 A, 39 Wesh o T ol & IS % Jod o TR
%0, g wfa-gfedi & g sdfea # S 21

3.9.3 3AATST TFAUISH St FRRET Fer 37t STt 22

NSCCL = | & SigH o arafas T0T H AR 2 U siiegd R yomed
(Online Monitoring System) @R &I 1 78 Yomell gd-feifa I i (70%,
85%, 90%, 95% TH 100% ) TR 3Tele SN et ¢, 9T ¥ew td NSCCL i
T Tehdl Il Bl Teoh foh o Tolichel WA % FHIT 96 © € | F8 Woell NSCCL i §e&q
1 forega feafr o1 3Mehe S 3R ATl Y W HHAR i d HeH 33
o Herq T 7 | 39 i, R ot et waftE @ qor o e |
oo o1 IR A O Rl ff ST Rad= &l Ue= el § | 37 Srrar=ansi
% 3MUR W IFele TIR fhT S €, 1 T8I0 H STl € T STavaehai{aR 3
YR W HRAE H et 81 f-afesit o el feafersi o6 fergetwor feoman <irm & 8
Hifean # yefed qeo-gaeAeiel haEl R 9dd gfte T S 1 A e @,
@ T B Geiftr shuferEl W Haeh fRn S €, @R S wiifshad Seei v o
ST o TN W A B

3.9.4 TH-FTST Wi T &2

ithers FARE Wik o Frlieror @ik St wnfiret 2t @1 e sravasRarstt & s,
T R SfET Tewt 1 e 9 S2ew O R s € foR 9 e e, sufemt v
faformi ot fohemT wrem R W@ €1 39 Frlemn & Arenm 9 ge g e s @ e e
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HSE 301 e o Gore | fasehl o &l ¥ s THeian daf T8l Y ® B
3.9.5 afersIferat (IERT) o fIT Gerehich- SMeniia STTR-oATdT Afthe St/ Joa ST &d

T ST 82

Ihich- MR THY Afehe SR FUTE T TR — 10%, 15% 3R 20% — W goshich
o B ool SaR-wed i feafq § o Bl &1 3 wfhe St IR % wl ghed sk
sforadl SRafea SRl § ¢fE W Tafad ®9 T ARl Ak o o 18 Hd B | 3
SRRl ! FIad 50 =1 Siedg SHe | 9 R ot geeie o veet FraiiRa @ a6 St
I €, SH guehich ol T o SMUR R ek feman S 21

3.9.6 TSRS ST HeTHe THET Raed &= 8 2

3.10

Y MRS %e (Settlement Guarantee Fund) 39 SiRgdl o & gq T
% 3Io¥9 © T T HEUIE § | A HE fET 6e o HeaHe S g
FH U ey wal € o fehice HAl 8, A T8 B T IYAN HeoHe wi FRAR 3
THIEE UidT YT o o e sawaeh S qek foRan ST 2 1 39 Wt & weem
Y TS R ET @l ufRa § fHfRd weR-udl Sifaw sl gure 9 9 JE R e
T 2| 39 HEYUTA o SHRUT SR TEHIRE ol I8 YarE= W Bidl ¢ foh TearHe
Tfsha T R qUl BT, 9o € F9 ¢fE vew et qift @ e 7 9 amd ) w
%g NSCCL (79 ferifidls feemafin iRy fafiee) g/t fohe W 8ive™, NSE
BRI IS S TE S R T2 NSCCL ET THB 311 Yeehi o Ared o famaiftra foram
S B |

RIS ufersIfer Ug=m S&T (ISIN) o ATed & ufafeal ot ug= &l
ﬁEITEﬁ%:

S fayfd 9g== §& (International Securities Identification Number —
ISIN) e faf¥Te e @ie gl 2, o 3w fova ) W wfaafesi i sifgd
e % oY fohan e 81 9Ra H, IRdT wfayfa R fafma Si€ (SEBI) @i Tsdm
A% TS (National Numbering Agency — NNA) o &9 ® HIdl W< 2|
SEBI + feuifsed yomelt & sl v e feufsed fafies (NSDL) =t
<t wfayfet & foTT ISIN s1efed st 1 3R e foham §1
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ISIN 3ee i T @ ITd Td AMES:
NSDL X1 ISIN 3Téfed d ¥ae frfafad areet s sured gHfad fram s ¢:

() emdfed ISIN ot ot feorfer & 3t wfayfa o “life &9 (physical form) ¥ yaferd
ISIN o GHMdT =1 W&l 2l |

(@) forelt wifeyfer o fo ISIN aoft wer fepam Sfrel € <7 /8 =1 it NSDL & Srifed e el
1 12l CDSL ¥ Wit SR % 3MYR WX Sheieh Sruferd el

(1) ISIN ! ShHieh Tl e, T IR T B =Ry

(%) ISIN =1 Ye9 SEBI R1 FeiRa HHer ¥=T (Standard Format ) & 319 BIdT &,
S TR @R SiaRisdd Hrrar gifea & 9 |

ISIN hl ShHThT UUTTAT ohl &ET

ISIN Teh 12-3ehiT STehI-~IHReh IS BIaT €, [ T 1 SRised Oieh 1SO 6166
SI&q fesmea fofan T B 1 MR H WE ISIN SR FFAgER g 2

* YW T 31eR I <3 S gUIid € STef Wil o1 UsiehRur 3N §; ISRl o foru, WRa
& forw "IN (SH R IS0 3166 H fifde 7) |

* O 31eR STl o YR (Issuer Type) Sl SRIA dl & | 3§ aliehIul ol faramor
difetert H weM fRar T 2

* 3T BT W A ST Wiy i fafive eee W B €, S Ui "eel & sMER
W UGS B ¢ |

*  ifem usk A1 2 ik ST 37k (Check Digit) % ¥4 H Yged 8d €, [ M0 T
fefdre eniiar o wresm W S 7, e 22 o a3 FHiiehar e s
ST e |

STiehdl Ueh ArEfed e
e TR A
T TWHR B
TR e C
e M Jew D
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o, denfren o, S o E
T3NS Hied =3 He F
Tfeayfa T Fre
EESCIRER 01
T3 e 01
IREd alFar IR 03
R-gRad- af=ar 3R 04
TRfer fee=r 07
sTRfara feser 08
fraftg Red sis, a9+ 9o 09
TAfRT E T 10
gy fempke dive 11
=Y fewnee uie 12
| ECA 13
ElRISZEICE 14
UG 9 THIOTS 15
ST T JHOT 9 16
IR RS 18

feraRuTTeRes SITHeRRT: ISIN EI=HT Hareft 31fafier fragr

1. STedl ®ie # IPE — IWiad T I EvIRAAR foRaia 3 ST g 2
ISIN YUTelt § 3if¥ehd® 35 YehR o STRIehdi3l o 10 shig 3R &, ST A § Z doh
o U A1 0 ¥ 8 ek oh 3iehi oh1 GASH &l Hehd ¢

2. i ®9 W AT T IR I Te= — UH PRI % Y B 9" W WRY Bl 2|

3, U Uga Hehash (Fourth to Seventh Characters) — ISIN &1 <hel § §rdai
T T U S TEEH o [T SR eiel €

*  ZH Ued diF T 31 B © (001 W 999 )
* e T U quikrenl (Alphabet) Bt €, SI9 A, B, C oI
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Class XII

*  SHHhT o URY ‘001A’ ¥ BT ©, S SHA: ‘999A’ ek T ®, deav=d shH 001B’
T T SIRY BT B
4. gy YRR Hehdsh (Eighth and Ninth Characters) — 37@di Ud Hiai 9vi 39

fergtey STrfiehell ERT ST ot € WY o WehR ol €9fd €1 T8 S T 37 B ©
(319 01, 02) |

5.  3TTHA® (Tenth and Eleventh Characters) — SRishdl gRT SIKI sl T Wedish fire
iy o 1T 3 g1 ool skt w9 o Ffdse forg < €1

6. <" 3i% (Twelfth Character) — ISIN I SRgdl 9uf Ush Sird 37sh (Check Digit)
A o n [a o A
gidl &, TSTEent 0T Teh THidte T & Aregd o ot Sl €, difch €1 sl THI0Tehdl
3R T Tkl v B ek |

ISIN <hT 3<T&I0T
ISIN foaror: INE475C01012
TsTets wrE-E fafes S

STtehdl T ATH: USTelsd FEAY fofies

Hfcryfer YehR fereror: et IR

ISIN frefd: Hiehd

(& https://nsdl.co.in/master_search_detail res.php ?isin=INE475C01012)

frargter ger fafer (1PF)

fora9Teh T&T0T @Y (Investor Protection Fund) sl TAGAT "I9S Wieh oA Zoey
TR e &' o AF § T & o ®9 | &l TE 7, Y sie gfectss g8 sifaf=m, 1950
o 3T Usitghd fShal T B | 39 2% o1 YU Ush uifd =t Hed (Board of Trustees)
TR fhan STl 21 39 PN o T BT T 3evd UM GEdl (aveht & f&di o gRem A
2, e Tra 59 Reafoll 5 S 2id © 51 fordit ofE€ e (Trading Member ) ERT 394
<iRrcdl 1 foreles =8l foran T, =id for SHeht fewicet o ®9 | =W 1Yl Wik TaeS]
Y foreeprA |
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T 3T ST &

IPF &1 SUaT frafeiad < woRa Sgvail @t ufd o fere feram e &

1. Tomieer i vt o Fravtes ureent & Sral =t faer:
IPF ¥ hadl 3= (a9l o e ol ST {2 S €, et 2fEn vee v
g1 fewhicer S 3 T 1 S1eral STqRIEHTcH SR W i faman = 2

2. THavTe e, STTeehdr Ta sTgHe | Jean:

Tk TSI ol [PF TR 3T S1ST 3113 1 SUFNT fHegrent =t f3ren, foriia Sreehd
IR, T ST TfafrEt & fu w2+t oAl €, e auw faxi arera
1 Wicare el | |

AR TIaT T

IPF 9 fordll Weh f7e9Teh oAl <31 <6 i 3Aehd® HHT 15 @ (Uge e ¥99) feiid
CIRIERA

3.11 SEBI (Weawer) fafam, 2008 &= &2

TR wfayfd @ik fafm= s (SEBI) A B, 2009 ® SEBI (Intermediaries ) Regulations,
2008 31 fop, e Seva fafir T WehR & Teaweli & USiehoT a1 39 faf- e e
Uk Uehishd 3R HEI Sl JeT o<1 o1 | eletiier, o fafem feeeh Seemmq fFawmehi (Foreign
Institutional Investors ), ﬁ%&fﬁmtﬁﬁﬁéﬂﬁ (Foreign Venture Capital Investors ),
BIg3Tl e (Mutual Funds ), 9f{geh a1 TSTIRT (Collective Investment Schemes )
q W Sl HeEl (Venture Capital Funds) TR &R el 2d & |

faframt =t wE favea d:

(i) SEBI % =9 faf-=mi o 3idiid Ts =aer femdes o= Muiia foren = €, s o
qeell R TOH Y ¥ AN eIl ¢ | SHH USRIl i UfhAl, T I, TR
Tfea, =k (fewiee) ot feofa o SR &t wfshan qen s fafay wawm afwfea €1

(ii) g o smoes Uil WeT o 3ees WRqd R Tl §, e Wy et et %
e eriferd il foreRor e Yo off W A A g B 1 aduE H eikd
Hereedl ol Feiia 9a 9 o Wid] Tk i TeRelehtor U9e YT, SEBI gR1 ffdwe
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(iii)

(iv)

(v)

(vi)

Class Xl

JEHIEE T SRR Tresi+eh ©F ¥ STeTsd Ul Bidl ¢ | SEBI i & ¢ aivTsgeh Td
ST STRRI bl MO | STl 7 |

I g Feaey fopddt € 9ot o S 1 =l €, 9 9 Heterd fafEmt % S ER 39
o7t =t fafdTse SmavTeRarsll o1 Sooid Rd gY had Ueh Wi Sifaie ®iH W&d
Gehell & |

"ffe Ug WR'" (Fit and Proper) AMCS! ol UG Fd gU 3= AUk fgid-
MR =T T4 21 9 Hemeedi & folt §HM SR Siedr U 8 T W W ®9
Y fruiia & T 2

GSTIehToT Sl SYdl TR Bl §, ST e [oh HeaeY T S9 999 7 o 1 SEBI g1
o=l & ded 9 FMeiad 3teeEr FREder = fohar S|

o (fewice) #t fafd o wRaE it ufshar vd ymmwr 95 & focie a1 PR =i
WOt ol TRl Ud Rk s T 8, g fooger o & sifter @ wwgian e
for T eTTaeeeR <0 Rl FH R ST Wk | WY €, AeARy & fore fomn <iefemfore wfshen
T TR, THET U WSt § WX HEAT ol Wd 8 T 2

TG g GHr avTehdd 39 Y ot g FRifa w S €, duiiy aes
Hqerey % foru feafdmee stavaerand weifte faffemi o e & o @i T ol
STevIIhaedl o foTu Suged faf=mi o sreavaehdaaR iy frar s |

3,12 Qelt (FamEey efewm fdeyy) fafiam, 2015 forad deifia €2

TEEER of€T (Insider Trading ) Qﬁﬁiﬁfwﬁ@w I B, ST IR bl e
Fdl & e e Fevmet & e Sifem s #dl 21 sHe 32—l Teiiag o
U et TR ic'q—{ialc:'-lﬁ'l\lcfi STepI (Unpublished Price Sensitive Information
- UPSI) & 3M&R TR Wfrferdt o1 sha-fasha s

T YR i Tfafefem R fremor wenfid w37 89 SEBI A WRY | SEBI (Insider Trading)
Regulations, 1992 @1 fFT &, ¢ a9 2015 & 3iferek =M iR 3R =1 gL SEBI
(Prohibition of Insider Trading) Regulations, 2015 % &9 H ifergferd fepam |
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U@ R

ufayfaat ® Hier (Dealing in Securities): Wy & &l o, TE,
ST, el U A o [T HEHd o |

TIATEST (Insider): U i =i S ol A oo o1 9d o 52T e 3R R st
T e SRR Hed-Hageie SIFehR deh Tga e & |

Hel T i (Connected Person): 394 fefeiRad giftri wfwfod et &

*

*

*

*

*

*

*

*

O o R o1 JH U R
SR I FHAR;

HUAT o I AT Hae W& aTell Shis SHferd fSTE™ MY ST ht 39
CIRS IR

Heee HeTd S e shufe, o, The HesiHe shufeE,;
eI Hedl o WS N9l Frast-eh fomi Hel & i,
-feamme el o SRRl /eHe;

ST | @ Rl 1 TiRater Tee o |

H\W—ﬁaﬁﬁﬁﬁ STH&NRT (Price Sensitive Information): Ul STH&RI Sl
TR 2, 3R freh AR B W SO & Wil sl Siodl R Hecaqu! wra

TS Tohall o1 | ISRURAEY:

*

*

*

U o IR /aten fari afom;
AT I BT
vferferait 1 FRtA steran aTee;
JeEr A1 foery;

TG A AT,

e = el § HeHTeHe aiad
YREYRT h1 FEAAR0T SIS |
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*  3YHIRIG SR (Unpublished Information ):

€ SHHR ST hU- 2 3Tk Mo Waf=ieml gR1 Wdsii-er 9 d = &l sl T
o1 Tifean o TR steshel A1 AN 39 S0 | & nd |

3.12.1 wfergferat o har-ferchar, SaTe 3T9raT TRTHST UT o/t fder €72

TR wfayfa ok fafma & (saeeR fEm @ fme) fafem, 2015 & siaia
g g frar o € 6 i off =fem, S et Telierg hoeil o afor ST
*j\w—&iac;d%'l\lcd STed (Unpublished Price Sensitive Information — UPSI) %
g | B, 39 SR o 3MUR W &Y o fog sreren fondt 39 & forg shoe ot
wfcrfert 1 sha-fesha = R

T YR, i A, ST UPSI &% WU § €, 9% WeHel 3l Wie €9 9 Rt 3
e &l UE SR U, WERlG =1 e T8 e TWehdar, 9 9 safed Se
SR T 39 R el o SR 9 Weh | 8 oY e, ot srean
IR el o e & e smaves daret W N el el

fafem =€ o sren war 2 foF &iE o, STe e oe forddl 3 sl 9§ Heiftd UPSI
% 3iftaeT | B, 99 I 39 HUHl - wiayfei | IS i mfafafy 7 w0

3.12.2 T UfehaT 9T & 2

Ife SEBI &l I8 Gcg &l for fordt =ufem gro gameer SfEn deeh faftamt o1 Seetem
feFan T €, O 9% W™ g8A I (prima facie opinion) % T3 B Wafd <A,
wieh TS, W e, AR, W-FEme SE Sudl 3 dag geenst o
SRR YT & Hehell © |

Ife e STl § I Tdid Bidl & o ST 3ias¥er ®, i SEBI @rdi, S&dasii, 9=
Td 3 TieAdt Ft faftrad et X Tehdr € 1 S o YUt BF o IR, S SRRy R
1ot R SEBI &l WA 31 BI 8 | $9e 915, SEBI Haferd uat ¥ 21 e feadi
% iR TR W T Hebell §, AR W {qeron o 3R R fafemes &d, s =
feyoaerar der foemeht s TRem GFfTaa w3 ¥ ST SRAE 9 Gl 7

SEBI &l 9% 3R ff U & foF 9% sTevaeharer et T siifeex ot Frfea
X Yferfer TSR HEmslt S Wit UeRES S1oaT RFd He d oral-Iee! Ul
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fa=itar A wsier (Financial Marketing Management)

fiepigd o1 Tdien e T |

o dfeey gfea = 21 fear
& HIaX T A T &
gROMAT T a1 ST 3TaTh
gl

150

STe Feit fopdlt sfaet At a1 wieh e,

TEEll, W $E TS hi @i afet 37

AAfverat it St 3R Frerr o o § worm

TEAT T &1 T &, 1 98 36 YA o foTg
T e SRR R ot @kt 2

30X 9TCd glel & 92drd, der

foraerent, gfds(fa sTeiR & fedt
I T&ET el dAT SAHTESN

¢fSar TaforaAt & 3feydrelel &
foT FeH 3T FHhaT ¢




Class XII

3.12.3 3ia&AT AR (Insider Trading) ht UhHATH & fAT TR toI0T (Disclosure)
AR sttt ufemar T 22

Tt gelieg HufE qen vl SR 9 Heg weenst (S ey, uREu weeE
U, TS e 2%, Usiighd Widh TS, ol TieT A, faii/fafires Temssr
afe) = SEBI gR Heifid Wed & @R T Aidfies Wiehan 3R MR dieen
ST 3N €, fTae 3e9 TaEeR <fEn &l Jwom gHAfead w3 2|

I TSR Uehe T ( Initial Disclosure)

(F) e o = v o frdl Telieg ot | 5% 9 it SER/aifeT sieR
e, 39 frefafed feafaal o < wref gl % fiaT o=l i Fehiior <A BI:

e -
* SRR sl wWite o 9

(@) *E o A < v = afteer & w9 H e g3 @, 39 o Sudea sty
T Haferd Fehelehor S B |

I1 TR UsetauT (Continual Disclosure)

*.  hi o A S R Gelteg U | 5% W ik SR A1 AR T
2, 39 e v o St BT Sroe SRenRar =1 HfeR i g du
3TH gu Rl ot uRada o1 Tt A1 =fee | A 3ifow e %
YT el SERUTRT o1 HeAfRehR o U e g3 & S hul sl et
IR ST A1 et HeAMRR BT 2% o 31k &1, df U8 U= ol Teheiahaul
e B, 9ol 21 Rad o SUNd PRl 5% § ¥ B S|

T, B of A o R geEg S e = st 7, 39 feiia
TS ® U ol T8 GG AT B R 3k I SR el IR A1 g
IR 7, 3R el R & o1e afe 370 g aRad= ga &, @ ST
fefeRor 1 B T8 WeRdIeRR0T 39 feufy ® sravere e W e aiadH
5,00,000 I 25,000 TERI 37T o7 VERENRA/HAEH SHIHERT & 1% A
3feres o IR & (ST o %1 =) | I% gee frefaiad | 9 59 ve
g Wiftd B, STk < e feawt & iR et bl < S e
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3.13

o  IPRI % MF H G U B Hi A, srerar
o IR I HASH SAGRRI % IARWEU e fasna i fafy
I <hUT ERT ¥Eich TSI oAl Tehe 1T

ek Teiag huel i, ST ST WhR o (MR Ud fFRAY) Wehelahion AT
B & o e el o iR, 37 Wi Wi TS i T8 SR Fe e
Bl 8 STel Ol geliog ¢ | I8 Meheiehivl Wich TSt gRT foshfid soiarei-ieh
Rl YTl o Aread | off foha ST Heha €| 39 JAfdied, Hel e o
¥R 15-S1 H Sfociiad WEeMi o il sTEe ofen & fou €< o wrauE
&1 99 2002 & UG & ITId 3HAEST 2T o foU iftrehay €5 25 g A
IS o ! < A AR (S sferes @) e freifa e e R

[ell (ufergfa aoR & Sefta giemeet iR efad s wemsit w1 foer)
fafererm, 2003 = fafsafia T €2

"rRaerEl’! veg b A WY R off $ed, oA, 9% (default) teram ded
& STHggeR foara ¥ 8, s fordt =afed s/ w9 storan fordlt s =afe o wsie @
ferclima @, woae 1ol e ¥9 H, fRd s e i e % oe-oF 7
TR & & 3E9F 9 R T B, 9IRS Hed o URUTHESRY HE S o st
T BT 1l B W =g g3 &1, 3R A1 9% H i smee ¥ R = a
BRIl

79 IR & sfata =t sereser aftufad A S

i, el do oI SRR e w9 § TR R steren R Heeayul qe
I 39 YR O S 31 Sfe g g1 o o & fag sia
2l

ii. UG HEd < S A% Sl TGl i Grd Il B, e e < ol
R TF IH 2 hl T T8l Al |

iii. 2% A 3T I B o e 3 SR U |
iv. U@ g A S Ul SR 1 RE Gt S 7§
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Class XII

v. [0 9o & TR e SmaEEs wafHi, 9 98 e 9
T ST A |

vi. U R FA A ok O 3 foRdt denfe suey o siarid e w9
T ‘drEreEl’ =it fmar T

vii. TR MRl S R 31 <A <l g Feufa ster qui wriert | dfa
T B |

viii. forT fordt 3 eM9R o 97 9 S o 3299 ° R T @i faen
HU |

ix. Wi & STRihdt gRT Rt TEr TTetd STt T STFEEeh JER e,
ST wfergfer o TSR o ol weferd et &1, S et bl et w9 9
TR foF ST, 9l €1 32 39 HeF W T SHY Wiw el =1 |
R forear foman Bt steran T |

Hte: 39 IR & SicRid WReRR Wt 3MfieR iifd, <91 enfen feafd, =1 wfrfar aIR
& T 9 Heiftd | femfer, A Serenges® i E B, @ 3% 39 e %
il eRaTerSt et wET e |

ferdlt sff =afer g ferelt wftrafar & Forie & uvemd =1 & s, foshar =1 TR 9
Gaferd i off TH-<F AT, IR Te TAYU Y S foRAr T B A R usle, mewe
31eren A A o Hiesd 9 |

3.13.1 Ufayfat & & AT @ g
e o 9% WaYE ¢ 5 i ff St Toel o e ¥9 9 e § Snihe enm:

i.

ii.

iii.

TRETrEIqul ek ¥ Wiyt T BRIE, SO A1 hUH FehR N - B

ferdll A= T Wik TS ® gEias A1 gEes e o foe yedfaa e wfeyfa
o T, sh = forsnar o Saiy | s o SEe 31di s=e e et o fafteEt o
AT Sl 3T Y §C SR H 8- 37T YTHeh Fohd 3TU Sl &;

Al & oF-ST A1 IR A % Gad o SRATEE! HH & U g U0, A
o1 I BT ST HI;
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iv.

foredl U9 o, HeRR =1, eEE § G B S siutEH, e &R faftem o
Soets Y gU WYl % i-< sreren ffe & dey | et safe R erarert
1 Jad T Bl |

3.13.2 ¥-TT Jord, LGSR 3T Afere SR wenait o faeg froer smm-emm &2

(i)

(ii)

(iii)

(iv)

(v)
(vi)

e & SER, #IE ff waf wfyfeei & g B wreraEioul star sEfe =R
FaeR | Hord el e wfayfat § g off oF-eF, T 9% e | ged @,
3Y 3fIA SAMUR SHFER |1 ST | T R | i o 9 i Uh o1 T 9 i
1 I B Hehd &

T IS w1 HAT T U ISR o Ao BT e A1 e S e Bl
|

forelt wiferafer = T TF-a7 BT TR 3E9T RN T o SRl 1 T eieh]
hael Godl ol HEH F9 Y TG, T A1 3T IAR-TeId Scd— T 8, dlfeh 3

o Y R ST Gk A1 I o S ST 9o |

fepelt @11 =fery ot TRl v (issue) o wieryfer riee o forg OiRa e 2 9 hig
SR A <1 = < S ATeT AT, hael 39 3€99 9 foR 39 fiA @ =g e
g e T

ferdl =afer = Rt wferfar o 39 SE9 W oF-aF A o foIw IR A B WeHeT

T T Y hIE SART AT SHB T UG AT, TG BT a1 o 1 a= o,
S 39 e & Tea B HEM €9 9 e, werEn A fer fmar s ae

A & T § SR A B BIE BIA HIAT AT Y T BT (IR HAT) |

UHT IS HAT YHIT FA, HH ol FAG BT TN ThRHE Sl (O IR w1 S
T B 1 5 T e R A B favar | 8, iR 98 e wfayfed & oF-ed
% qd o1 39 SR R T

(vii) Ut & T oF-o B Gore B SO 3Tt Ire e A1 Tt | aRad

g HIM A B
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(viii )= o TE, Sl A1 Aepeltt Wyl 1 faskE, dF-e9 W iREr T, We 9 o
@&y | B 1 € w9 H|
(ix) Tan werey s el oo & =l = faset & weg o wew o fivEa ged & ame

A B 3R R < Uil o g | iR Seq B ek Wil Skl ¢ ik Hod 3l
W & AT T H TG T |

(x) TH BEAE S 319 WEehi 1 Afd o el T SR Yo sl § e gite
WMesh R O-o | d el I ST Hehell |

(xi) U g fommo <0 9 8 = S ST & faehd ®9 o weqd R T el iR S
frrasment o fofar ot wiferd o) Wehd @1

(xii) THT HEAE ST 310 Weehi 1 AR W T T Res oH-o7 g eyt

&Y o WA Il © ik SHR! FHIA 3R ATl ok TG S G |

(xiii )UET AL ST 3797 WEehi bl STeh! 3 fhT T S=-29 &t SR el <, s
farrediar fearfd (option position ) ©FT i TNfEeT &1 Fehell 1

(xiv) fayfer & Feferd T 9fkaei™r (circular ) @-oF ST fafiT Aesmell & i 59 299 9
fopu ST § foF =R #t g2t ST ueqa i S W O gou ¥ $6m 9y, R stemn
SAR-<IQTa S fohal ST Geh, ek HHIT S ST T |

(xv) U TEAE S hael 319 Tollell Yook A1 FHHNH H 9gH & 3e99 H 3T Teehi ol
iyt ® oF-oF e Wested T 7 |

(xvi) THT hIE HEe S 1Y A (contract notes) S SeRal B SHeeR fiAie qd
T TN AT STk GIdl bl forpd LT |

(xvii) TE Aot it Rl o2 W SIS © ud wferferlt o6 wle o fashl R §, = e
-3 1 7 o Rl 3= oF-qF o JMUR R WHH A Heiftrd e stera
I srey o feafa & S 21

(xviii) SISt =1 YT FHER e, RSt 3292 wfafaat st wdie = fasht 1 9fika o el
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3.14 feuifedt sfufrem, 1996 % T wraeT o= &2

TR A IR o i o e -sneiia @it T SRl U TS
RN S1eT T 21 9 WOTel & RO Wifed o e (Wewe) Td SR
(EaRoT) | 3R forede ian o, e ‘e feeiedl’, =, Siordrsi ue 3/ Sifgq
3 B0 9| 39k 3ifafked, Wayfd aIR | oF-oF @ e ud 9 o g gfg |
SHITSI-3MER Fomelt &t TraTei i 3R 3iferer ISR & oo

T URUeT H, HITS-3MERd Yeade 3 el afar guel i feuifsed yomel sremen

feructy e yomelt & wfaeentta fomen =) 39 aRad ot fedised sifufmm, 1996
TN SR MR Y forar |

Tg sifufra vyt o feuifsred st wommn & o faftes wraem e 8, e sew

frrfefad sur gRT ferferii st Tif, Weiohar Td GR&M ok W1 Yo SIARViFaT (free

transferability ) JHf=d & &

i. D UG Pl DR, sk fAHee Hurar H wffeE # W w9 9
IO ST

ii. wmﬁﬁﬁﬁﬁw@ﬁ%ﬁ'ﬂw (Dematerialization ) &AT|

iii. I% UH womer W i @i @ orRemr  gefea
YeoHE Tfsha <l 31k T Ud s 91 2, = o UEt yomett o6t aiehea
= 8 & fred w1 it ue o ¥ g oif o soleie w9
I Ul o AT W, aRdfes iRl U fo, wemiaia fman ST de |

Sy e e T S A SR T S e e

TE Shufrali gRT sfaRer WX FRisor o1 foraeriiehR STt 2 Sl 2 | 36 qRomea®y,

U e o SfaTid @] ewieRuT IR TE I WihAIHS Sahdisi i

ifereredar ff HHE R S T B

arfafram o vge vIsal st FRTgER ity feram e @

i, T T (Beneficial Owner): 98 s fSeen = feuifsed § et
e & &9 9 g1 8|
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Class XII

ii. Teuifed (Depository): a8 U=l S U= ARACEH, 1956 o ded TSd Td
GSiierd B, a2 519 Well S, 1992 i 9ry 12 i SR (1A ) o 3icvid GsiiehLoT
THIOTSS e feran T =i

iii. STeRdt (Issuer): 98 <A ST et o6t e e €1

iv. WMER (Participant): 98 SAfed S Tel MAMEH, 1992 & &R 12 i
TN (1A ) % Sidifd dsiighd 81|

v. USiiehd T@THT (Registered Owner): a8 fEuiciedl fSrgen w1 Sliedl &
T § o5 281 T o wraaE @ o6 i o feuifed a9 9% 39e sqaEd o S
URY Tél R Tehell, 519 d% W WRdF wfayfa ud fafre= € (SEBI) ¥ Here @
THOTSS e | &l S|

feuifedt ot ufquntt & sie wwgiET:

feuifiiedl =l 3197 USie & ®9 § U A1 ¥ gfaiEl & @y fide ureg § gugiar A
3METTF 2 |

i’

feuifsredt ot Fard : g o oafed, wrier & qresy 4, frdr feuifsed & e sge

Tt W s o fore, Su-fermil gy e wrey o wehan ) Hehdn 2|

ii.

iii.

ufayfa wHTOTTS T wHYUT

i o fer, foram foreht feaifTed & wer Aan erqee foran €, @ik <1 feaifsed ot dansi
1 T I BT Al €, I Fairerd ferferdt & vt B 39 A 9 feuifed @
TAfdd wT e, St R fafemt g faffs R e a1 vl weors W g
R, STehdl (Issuer ) S THIOTTET &l 1€ Y <71, 3R Heiftra afrerai o fedifsed o
waﬁwqﬁﬂiﬁr%qﬁ%wﬁ (Registered Owner ) o ®9 H UfEitd & |
Jeavd, 98 fedifsredl ol 30 uRad= &t faftrad gemn wem wom | 59 & feufsed
%l & Gl W Bl 8, U SH Ak 1 A, S 98 W @ (Beneficial
Owner ) & &9 | Tl <dl 8, 3194 i@l § gt 1 if-ard 1

feutferedt o wrer ufasfaat & exaiaRuT o1 USHeRTuT: T fedifsed o vrieR o
T W B W, TR o AT TR Afrfer o S%diaeor i Usiighd Al B | A
ferdl wferafer <A1 <Tehr Taedt = EdiaRdl WE wferfer S iR =ear €, o feufied
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iv.

vi.

vii.

viii.

ix.

! STkl ol dGTHR Jrd ST =T

Tfdyfe THTUTOS UTe i a7 Ufayfat sl 9T i o faehed: Swdl g1
T Ayt o TEwaT o aTel Welsh A bl T faeheq W e R 9% A
e THTOTIS e R 31T 3 Aot bl feuised o sl w9 § aifkd |
oz 9 Frirr et & TR = OIRa w1 e 9 2, A S
39 feuifved = ufeferi & smded &1 faeRor erem gfem e e U gEe
I B TR fEuiied i a1 el o 39 W o AR T % 9§ Tafa
MG o A I TSt FAT Sifard B

feiifrett # whrafrat fafrra g T § SR RUREE gw W
iyt SiefEsse Bl =1feT iR ®fiat wid A g =ik |

feuifiredt 3t eirweri warHt & IR feuiived =l awe @ & 3k 9
wfefer o T o SEARUT Bl WA T B USiihd T W ST | qefy,
USiighd Tl & &9 | fEuifcied #1371 wfayfdl W TaeE S1eer 3 SR W el
B Tl SRR, S den SRRl W1 de Geftd evenr S Ry foRen S,
S 3 wferferit W waft et St & fore STReRl g

feuiferedt o =it 7 ufaufaat s et WaAT o sieres WaATSE o ARt @,
feuifored @ qd Tt wre o, feuifsed & Areom o e ufasyfeii s fiRar e
eIk T Tehdl ¢ | Tedsh TSI TTHT i U wfos st ge feuitstedt @ <A B,
N 3T Aferal | gefa wfaftent s | feuifed & sfieral § w18 ufafie, Jefta
i ST e W& A ST |

feuifstedt i Siehdt gRT GeAT 2R ReplE WRgd & o feuifsred =i
SRR T o A R A % SRR & SR H SIRihdl ol U SR |
3R ¥ % 9 SR o =ifen R for su-Fremi grt ffds fran <t 9ear 21 v
STiehdt bl fEuived o T8 feuied s/ @& T ufafeat & dau o wefies Rl
ol Uil YT A AT |

et oft wfersafer & Teier # 3tfe S T ot faehey: A i AR TarHt St
Al & Tae H feuifed o aet ferern =ed €, af 39 feuifed # degar gfa
HTAT AT G W B R FEuiioTet =1 3o sifvrerat o st wfaftest st =i
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Class Xl

3R Skl <! grrd e =R | feuifed | e W 89 & 99 Al & iR @ik
UG 91t bl QU A SR A g e Yok @ e R W, e @
TR <Al St o HrEern &, wiafert sy o S |

x. & At o feuifeed o JoRar o aRurg et enl: feuied o anier @@
AR o HRUT AR T i e aret fREr ot T & Al H, feuied @
T AR T ol aferaf A Rl | STel wfrml S ATORETEr & SRl g JHEH
i eifegfe fedifored g/ & s €, fedifsredt = T wfmt & THehl e A &

3IRIHR BT |

TG T GgeIauT (Learning Reinforcement)

@I 3R S"

WHYT (Summary):

1.

2.

3TIhT ST 7 3R E1+0 TeetHe Yumel! w1 I3 X T el
WA SR o fIT Sagiiien &
HaA Tolaeien TaEd | ufeyfer g sifawt vl ww

A &

YR g T Yool <1 € S Rt «ff geierg wfrfer
fote &+1 Hease yumett i @] foRa

&t §RT 2023 H T+0 YeoTHe YUTe 1 Tl Weiae &
e T, RS 39 R Yoo 9 URE 9§ O |

NSDL 3R CDSL & = Hasii &l qai & 1R T W/
¢ o AT ¥ RO TEd |

fre RSt B39 A1 a9 9ar Yerdr ¥ U &R Teahe
Ufshan § 39 9ol SHaRleh THEARN 1 Heheld i |

79 A 9 BE A Wy SR ® SERhe (Clearing ) TS f9eM (Settlement ) i
TfehaeT o TIE Ud TS HHS W i | S Grar foh Hehe & Wems ¥ TR
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3R fashanell & il =1 fefRor foan <t 2, den foem ufseen & siafa fARET eIk
ierferii T Ao SEATGRYT WO BT § | 39 3TEAT o WA ¥ B A faf e
TSt ettt T GHe qen FAEneE 3R e ¥ g gwifed Sifadt # qee

T TF 39k TG Fele o SUE—S Yol qafedar, Wi siaveehand $iR SRR
A—hl ST W | 39k e, SR IR wfafe 3R faf= 9€ (SEBI) gR1 &
fsrenatl <A1 fafafia a1 eq iR wqE waemt & o sreraa e

II.

&EAUAh —Worksheet

et fasheT 1 Iua

T i FoEe fewhice, T i GRS TEH Bq Sed weieH o U fadeye yomed
LI [ UG FoTTett T Tk Heeyu! a2 |

(%) NSCCL (@) wifs
(1) gt (%) I FEE g (UCC)
(CBSE SQP 2024-2025)

Tt ol Yo | Hafta wiayfei W e Teehi st IS TR fRf
T VaR HIfsiH & AN bl ST |

(F) T Jod-99 T (@) Te-fasht
(1) TlE gea+a9 T (7)) whg-fas

(CBSE SQP 2024-2025)
Re o o’
TRHR Uffert o foIT ISIN T SMEe ..o 5N oo e ©
it ifie SR oF-o7 & g, feefiad & fatherar &t frafy & arafas =R goo
£ IR siftrer << & S €1 (CBSE,2023)
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I11.

Class Xl

TEN T eTd odTe- Het (V') 3Tar Tard (%)
ISIN € ‘01’ =i 95 (commercial Paper )  foTC 3afed fmam T 21 (¥
A )

o8 e <o SfET Wewi/gedl 1 o W P A i @ feehad S B €,
3 U-39 el S # | (WEH/Te)

frrafafaa o sav g@8u & € (30 v1sat H)
ferfer SR & (ISIM ) =eR 1 o1 Heed ¢ ?

(CBSE SQP 2024-2025)

THIT TSI UTOTEAT o TTST aRIT € 2
(CBSE, 2024)

foar 9 s fafae
VaR HIfS Sl TUET 8 TR TRATHTST st §HE |

(CBSE SQP 2024-2025)
HTeh  Hehe (MTM ) Tt SHeh dehrtehl Ugelsil o |TeT TR i |

(CBSE, 2024)
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Financial Statement Analysis

3Tee RN = el 9T -"<Ichdlleg SATST gI+=T wh 33ai ASTeT 2!
S TH HHSIT 2, 9 TH HATAT ¢, S 72l THST, o8 39 Jehrr &

IE9T

TH THS 1 ST HH o €, D

* ‘oiftfer SIS € o ‘HTEl aftieh oA €U W il h ekl |

* ‘W%WH\W (Time Value of Money)' <l STG¥RUT sl AR T Hehdl |

* gdae | Fef| ‘Twmd o= Ui stgen ‘el (Annuity)’ % W@t Hd (Future
Value) I TUMT & Fohil |

* ufgs o v B aTel “Uehet AT SrereT ‘SR ‘g god' (Present Value )
! TUET HT A |

* fopell Ot ot aftier RIS T STeE R ST YA Y W fageluur &Y ani |

* ‘T a9 (Ratio Analysis)’ o Hiesm § fordlt s ot faf feafa =1 swgfs
MR Y T |
uR=
ferdt oo @t fomi feofy, mmear iR wefired o1 eieherd & e fomi feemolt o
foreetoT s Hecaqul WiRaT @1 T A ou-gI Wi, Seofg Tie qe Tehdt v R
<9 T i SEarasit o AreTd 9 WS i enfen e & qouie ot feferdt o6t el |

TR SRRl | T &, faferer fomier srurat o6t o Ud 3t et Wi bl SeTeRul
Tfea Tee fopan 7o €, O siiehet @i wamenn o fadeRyut i fore s gk |
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HET JIegTaeit
%A F JTeITaeit

1. OHTe arfiier STt

(Effective Annual Interest

Annual Compounding

= EFFECT (10%,1)

10%

Six Monthly Compounding

= EFFECT (10%,2)

10.25%

Quarterly Compounding

= EFFECT (10%,4)

10.38%

Monthly Compounding

= EFFECT (10%,12)

R

10.47%

Daily Compounding

= EFFECT (10%,365)

10.52%

2. &g hl HHT 'E!\W
(Time Value of Money )

TIME
VALUE
of

MONLY

L1
3. ShUTSTeT (Compounding)

8 e 81

4. fewmsfen (Discounting)

Dn =

Discounting Formula

1

Class Xl

aret

‘Thafs = # AR 7e € % TEE |
Had qoud R AUg 98§ R = W
ot ST Y TUMT BT I € | T HROT WATE
qiftieh &1 X WET ‘diftieh =T X i
3TUer 31 e ¢ |

¥ & I o 9% fgid 7 e IER
I | W Tk T9F 1 g 9o o e
B A T T Y 3k B 7 |

=S 3T R I H T o HROT, 3
e el ‘T TIH B O T a9 o 3
H fife arel T BT © e B |

forgt oo fraer o ue v T9gioRe &
I Gfad god S T A S iR
H ThdfE T HE ST B T8 WA
g e SIS ‘e & R e
(FutureValue) @l 70T fFeifa 7 2q
3fd 3TNt 2

a9 & 3fd o e AR, yRY o Frafda afr &)
T | feres Bl © iR ST = Infhe
BT 81 URY | frawn o T s @ i
I AT I, 3 3ifam TR F MER W,
feTarT=fen et STl 2 | 91 Ufshan adae oo
(Present Value) ! 70T § HeTdeh el 2 |
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6. Tt Usi (Capital Employed)

| |
B
) 0
Capital

Employed = Total Assets — Current

Formula

B

=
Liability

fordl Shul @t aTftieh ov-gl ol feafd aen
o fetfer 1 oty 2q, Fretferfiam feree
el I 2

1. @-gfw  faaor  (Statement of
Profit and Loss) — I8 T M9iRa smafy
T U % USTEd, 99 3R A A1 B
Tl B

2. TRerfer faaroT sterar ge= U= (Balance
Sheet) — I8 Teh fHf¥=a fafyr W ot =it
afEafE, St SR Tt Yeit ot ST
TETH T € |
= H Srelepiferer o, S R wemh
TRETRE # e e e T %
STERTehdl St Gfel S START i ST arelt AT
=l I OS5t et T 2
Capital Employed = Equity + Debt

B||
= Non-Current Assets + Working
Capital

4.1 IFURUME AR fargersor st yomferat

4.1.1 ATLUT SATST T & 2

YR S5 98 AT Bidl & STt 0T shaet §aIeA (Principal) W & S 8 1 39

ToITell B SIS <l AR W G: S Tél Sirel S|
HTLUT SATST S MU & AT Frefarad 69 aa 1Ay 2 &

(i) ¥et¥q(Principal) (ii) =3sT SX(Rate of Interest)  (iii) ¥HA(Time Period )
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Class XII

TIEROT SATST <hl 70T BT -

Simple Interest P x R x T
(FTIRUT A1) 100
T8I, P R T
Principal Interest rate (p.a.)dd o8 | Time (T§ 3 9§ o 377

3qleluT:

TS e ‘X' A TRe] I 3R Tlie & T S | 210,000 T HIT 10% A a6 i WrHRoT
S X W 8 WeHl i 3rary o o

Ifg ‘X’ S 0T ART T AS WiE foF rafer § weht < ®, @ 3/ 210,000 & sifale =
T ST AR SFIA FHAT S
Simple Interest 10,000 x 10 x 8

= = T 667 (approx.)
(mamnm) 100 x 12 bp

I ‘X', A 210667 (310,000 G U + 3667 AN ) b bl FIMUH <M

e ‘X', 8 HEH o TAM W 15 HEHIl o fI, $10,000 TUT 1 B0 oIl @ o, AT i T
o o Fre=feiad olich § St ST

Simple Interest 10,000 x 10 x 15 - %1250
(ATEIRT &A1) 100 x 12 ’

4.1.2 “Ishdfg ST T & ?

Tehafg =t 9 faftr € o =t & 0T R 9T geleH & @ie-ary qd sty |
3ifSia =t bt oft eftrer feman Siren 2

74 fafer & weter srafer & ofd & @St =T o6l goreH § Sirg feon < €, 3R enrel sty
% T =T &l UM 39 S AR (YAUE + A1) W S B | 39 YBR, T <5
T e R off A fetan €, e iisia = &t i 5g S 2

SSEAUT: IS IS KT €1 | o [T 25,000 TUH foh TRT 10% Wid a9 (p.a. )& o1
W e Al © 3R oS alftieh SMHR W HAINST Bl € dl oSt S MO FRETER g
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- worm g9 % 3fd T S & AR 25,000 x 10/100 = 500 FYT ERT |

- fgdar o | =t 6t AR (S Wl J@eE 25,500) 5,500 x 10/100 = 550 FUC B
* <ehgfeg ST Y UMAT § WE FUIAROT St

iR TEaTiie ST mifaes 3w
a8 H 1 98 H 2 9% oY H 4 9% T H 129X | 99 H 365 9R
9R(Yearly) | (half Yearly) (Quatarly ) (Monthly ) (Daily )
3 AR T SIS aiftieh SMYR TR THRIT Bl |

* <Tohdfg TS St UM o o, 3Tavaeh wIesh Ffanad B

(i)
(ii)

‘P’-Principal 312id JoTeMd

‘i’—Adjusted Interest Rate [Interest Rate/Conversion Period )

(iii) ‘n’-Total numberof ‘ConversionPeriods’ in Loanor Investment Term

Ahdleg SATST I MOTAT T G-

Amount(C) P(1+i)"
Compound Interest(=shafg sTST) Amount — Principal
TR - goAed
qﬁ, P = Principal 197 |1 = Interest rate = total numberof
C= Amount $d oSl X Conversions in
gRgag qfeT (per conversion Loan Period (F&U1/
period) e srafa o
(vfd ST J7afer) | S Uiaon)
3qleul:

U A Y F 1 98 & eraf & o, 89 U 9 &t TR W 100 AW, SAuifies wehats’
=1,  fopan | ses e gr siivia aifties st <t o it

&

Yel,
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Class Xl

qAE FIAR0T Fafe 199 & foe o EAaRT T
Principal Conversion Period |(Conversion Period for 1 Year)
‘P’ =100 12 n= Time in Years xConversion Period
=3 ord per year
n=1x4 n= 4

TR e 7 ST R = 8% + 4 = 0.02

ATk =hgfes 1 31ef € Y a6 H 4 IR S o OET BRT of: < ME oAl X Bl AR °
AT ST BT |

C= P(1+i)"
el T (Amount )(C) 100(1+0.02)*
100 x 1.0824
el T 108.24 ¥UU (approx.)
Compound Interest (for 1 Year) Amount —Principal
1 Y Sl Tshdlg oS 108.24—100=8.24 ¥9T (approx.)
3T VI

‘EUIERUT A’ & FTER ST ST’ T FHIHNT
(Adjustment of Interest Rate as per Conversion Period)
i= r / Conversion Period
A o o ‘aIfties =T @ 8% 7 AT r= 8/100 = 0.08

Ufaa® ‘S UiaRoT Aafr U &A1 X [i]
e =kl aifties © 1 0.08 /1 = 0.08
I =Iohaf a1 afties € 2 0.08 /2 = 0.04
e =k i A € 4 0.08 /4 = 0.02
afs <k Ifg TIfT® 12 0.08 /12= 0.0675

foarer H wIohafs T 3 Tecyet yfeR fHrdr €, Sifh QIeReT =t shaet geted W 31
Bidl & ek Tehdfs =S TeteH a1 qd H i st W ol S S SRRl €1 39 R0,
ety o ofd o wred et AT S Al o B gt 2
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e et SAferd ‘Y FHM SAST € 8% WY, 5 Ui sl 7Y o f1T 10,000 h e WERoT
SIS Ugid ¥ &l 7, al sA1sT sl oA Fefafad gl

SI = PxRxT

&l P = 10,000, R = 8%, t = 5 &

SI = 10,000 x 8 x 5 = 314,000
100

3d: el AT YRV ST = 34,000
e, afg =@ e Tehgls =t ugfa & SER e s, an:
A=P(1 +r)t

A = 10,000 x (1 + 0.08)5 = 14,693

3d: Fed 3ASId Tkl ST = T4,693.28 - 210,000 = T4693.28

T TR, Thdls TS W Sl 1S AR A @ G | 693 Sifik g §, S o
17.33% o 3ifafRaa 3 1 <idr €1 TE) <shafs i faear 2, Red st R = & 9iY-
1 T ST Rt ST W Bl 7

ToTaT afies et (Effective Annual Return) T &2

TR 9T 3crel S Wrafd ST A1 | § ArHEE aifties ST €¥ (S 8% ) Wl Iooid Bl
21 Ry A ad o U ¥ 4 AR HuRfEn et 7 (S A, wife = 3fe), a arfoss
Hfiher 3feR BT & | 39 21 Twrel aftieh Ufhel shal Sl & |

S, aftieh SHAISTE W 8% ol X o1 UHIE! oiftieh Wfdthel SITHT 8.243% BIdT & | ShuISfe
il gy Rt sk Bt €, wfaet S & a1k B €|

I o AT o1 I8 ¢ foh hursfEn shae At = aifties qen St el Bell; Fo st
o mifes sreren 2feh Tehdfs ot # S B, REd Fot Wit R SeeiaHE y9rE ggdr 2

HUTSTET T YIfeRT T UHTET dTfteh 9T U SHeRT UHT

<t for geadt e @ e €, 5 ey (safn) @ = & AT SR T R S
€, SH! FEY W e ‘g aiftfiel X (Effective Annual Rate) R Wesiel W9 g€l €|
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Class XII

I < T afereR gt ® 7F 10,000 & FEw R, = # fafre dufen smafmEt (S
qiftier, srefarfiier, Smifes, Afes) & @ Feer &t AR fFE TR Sedl 7, 3R 78 WreRo
ST S g | feRa iferm it 21

HIUT ATST WW (Compound Interest)10% p.a.
End of Simple Int. Compounded Compounded Compounded

Year 10 % p.a. Annually Quarterly Monthly
WERUT AT | alfvieh Tehdlsg =~ AT Wehdig WG wchdlg
1 11,000 11,000 11,038 11,047
5 15,000 16,100 16,386 16,471
10 20,000 25,900 26,851 27,048
15 25,000 41,800 43,998 45,392
10% 21.2% 22.67% 23.59

TTEl aiftier o1 €2 (Effective Annual Rate of Return)

TH TIfeTehl o AT W I8 o TH ST Wehall & o 1S € 31T HHATER & YR T Hasren
1 YT T TR Tl €, o f1owres i afreh @1 e B @ | Sehdfs S e iR
e <X i @iferes eilt, Fraer o e e 3ot € sftres 2l mifer il s e
w9 9 gAUE H S[Sd1 Bl ¢ | I8 Uk Yeh o e W 3o e 3o R 7

4.1.3 &7 % AT e (TimeValueof Money ) ¥ &I ATeqd 22

o o T Yoo 1l foeR Ie € o e o1 Uk v’ iy o fiee
I " T G B 31 geod BT € 1 SHR BR 98 € R
3T W U T9 Rl FF1o9T e 39 TR SIS it feoham ST Tehell 7 |
Thdfs F v, BE 'SURfET wer S €, 39 AR @ SR s
TR S B | HUIFET a7 ufshan € ek g1 1 hadt qored W, dfew
T =T R S ST W B 2 1 36 RO, ST e 6 e afen b
Yoo 9fersT & THE AR g | e g 2|

‘HURFET 9% Wik € FTE SR = W oA Sl R S 7

ISTEAUT: T A, 3Meh |- Frfafad < fasher weqa fhe T €:
. 10,000 I TERT 379f e w1, ;A

IIME
VALUE
of
MONLY

Mria:u-_
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. 10,000 = RT 99 a9 o€ WIed Hi |

39 9fieT |, faeheq (%) 3iftes envehl fag eian ®, sifes ad| | Wied 10,000 i AR
1 e o= = afSia R s gk €, S afesy o sHel Fer iR 10,000 9 sfies
Bl ST | =8t STaemon 'W%WH@' (Time Value of Money) o Rigid =l ufadifed
RGNS

HHI W@ (Time Line) o ATeIH | faereul aht gotT

frefaRad a9 3@ & qead 9 ga9H HT (Present Value) 3R wfasy HI (Future
Value) & SR R T fashedi ol o 1 T8 2

gdART H{ed (Present Value) sfasT FeT (Future Value)
— Years
0 1 2 3
| | | |
| | | |
feeq a: 10,000 > 310,000 + sIrat
f@seq b: 10,000 - sITT = 10,000

I 1Y foehed 'a' A €, O FaEE | 10,000 FEfE AR W A9 98t 9
=1t 31T B | W Het = 10,000 + I S w1 A

STafer faehed b H |9 &l &€ 10,000 ot iy i ure grf, e % ==
e =&t B | 9T ged = 10,000 (Fhaet HeAe)

S IO ¥ T8 T BIal @ foh A | Wt o ol shAgiferd qe SuAar Wiy § e
IO AR 6 gor | 31 B §, s adue o b HEs R se sifaRed e s
I ST Tehell & | FE &9 & T oI (Time Value of Money) & ol SIGERUT €, ST 78
e et B o "SIt T Tk BUAT, ST % Teh TU | 31k Hedd T gt el

IETET: T <ifTT &9 forhed 'a' 9 ® 1R 10,000 <! RT <l 5% o HIEIROT e <A1
T (Simple Interest) W a9 #d &1 Tl feofer & vl a9 o 3id H W wfosT god
(Future Value) @I

9
= Yfq® g (FV) = 210, 000 x Tog *+ 10,000 = 2500 + 210,000 = 10,500
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& & THT Yo Y TUMET HH St ST 2
& o AT Godl i TUMT o Frrafeiad ur v &

(1) Uohl ehal HaE ol |iasd Hed (Future Value of a Single Cash Flow)

(2) @t =1 9fes oo (Future Value of an Annuity)
(3) TUHA Thal Ya€ 1 Iad= g (Present Value of a Single Cash Flow)
(4) dIfSehl &1 adHH gea (Present Value of an Annuity )

(1) Teher Sehat UATE Al ﬂ'%I'W‘Q\W (Future Value of a Single Cash Flow)

afE =hafs =S R r B, & THF MG t ok WS qGHH ¥ H 9fasF g (FV)
frAfRad TehR & W feham T @

(i) 3m9dd =shgfs (Discrete Compounding ):
FV=PV(1+r)

TEl, FV = 9fos o8, PV = 9aAM ged (Present Value), r = &S &3 (Wfda),
t = @9F (Iuf o)

(ii) & =gl (Continuous Compounding ):
FV=PVxe"

&, e = T i (Exponential constant ), STEeRI A1 &9 2.7183 BIAT &,
r = &I X, t = 99 oEfy (Tl H)

3T AT = R 10% ifies &1, df g9 o R 22,000 i A1 & 4 a6t &
T 9T ged (Future Value ) Frfofad R @ Aq fman ST gk &

(i) 3r9dd =shdls (Discrete Compounding ) & "I 9
Future Value (FV) =%2,000%(1+0.10)?
=¥2,000%(1.1)> Or = %2,000™1.331
Future Value (FV) =32,662
(ii ) @R =hafE (Continuous Compounding ) & HIETH :
Future Value (FV) = %2,000%°"°™ Or ¥ 2,000*1.349862
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Future Value (FV) =%2,699.72

T IS0 W TY Y TWiar ¢ R PR wohdfs ot fafa o ofivfa wfesr goo erdaa

<ehdf 1 qorT § 31k e 7
(2) ot @t WfesT 7o (Future Value of an Annuity)

Tl (Annuity ) T T it srawen gt 8, fraw foredt feifRa sraftr ae ffvea
A W FHE e YA (Cash Flow) BT € A Uieh @iy & 3id o g
YaIg W Bidl €, df 39 HT diviehl (Ordinary Annuity) el STl @ 3§ fefd
Hufe: ¢ = Tshdfg oA X (Rate of Compounding ), t = Wﬁaﬂ 31afer (Total
Investment Period), CF = Ycieh 31@f¥ o 3id H Wi ¥HM Tehe Wae (Cash
Flow ) Fﬁ, EICEIRCIR EL2| gea (FVA = Future Value of Annuity ) ffafaa

T gRT T AT ST Tehel €
FVA=CFx(1+1 )" +CFx(1+r)2+........+CFx(1+r ) +CF

1+r)—1
=

FVA =CF x {(

%l 39 T I I o AT Aet FoF 1 S qed’ el S 2

(Future Value Interest Factor of an Annuity — FVIFA )

FVIFA( r1t ) = (1+1)'-1
= r

Sftent Shil STTERUT o UHE STIUENT:
+ fopel fif¥era sraftr o sfd o srofira difera Tf¥n =) o B
*  qfa afesy (A wr W & oY sreavEes it e 6 0T ')
» o T R 3R oIS R & R 241

ISTETUT: HH Ty for g1 fordlt ok | wfer s & 3id | 23,000 <kl R G o sl 31are
% e Fraw X €, 3R 39 1991 R 109 it =shafg <t 1 < on] B €1 U
feafa ®, uf=r anf & 3d o 3@ affe (Annuity ) &l 9fersT g (Future Value) /=1

YR 9 Jd foan Sam:
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= ¥3,000*(1.10)*+¥3,000*(1.10 )>+33,000 *(1.10 )?+33,000*(1.10)"'+33,000 *(1.10 )°
= ¥3,000*(1.4641)+ ¥3,000™(1.3310 )+ ¥3,000™(1.2100 )+ 3,000 *(1.10 ) +T3,000™1
= ¥4392.30 + 3,993 + ¥3,630 + ¥3,300 + I3000 = $18,315.30

31T, UTe a8 ok U 23,000 Shl THI ATk STHT WTYT kT Tt 7ol 218,315.30
g

(3) QWWWWWW (Present Value of a Single Cash Flow)

(i) 39dd g (Discrete Discounting) i Refd =
FV
()
Tel: PV = a9 god (Present Value), FV = 9T  wre g9 arett AR (Future
Value), r = WE&E T (Annual Discount Rate), t = 9% 3@ (aui #)

IE FHIHT IE fag e 2 fop wfasa 5w g9 arelt i 1 adue g %Y B |, i
TS & TR ST U B SN, Al SH {9 Hieh ST A e ST HWehll &1 TR © o 6
9T I (Time Value of Money ) ﬁtﬁ 3TIYROT |

PV

SSTEUT 1: Tohel Hehal YaTE 1 daH e (Present Value of a Single Cash Flow )
I e =T R 10% €, o A auf o o5 <F 10,000 i T H1 TdH= oI (Present

Value) F= YR o F1a fomam ST Hehell 2

(i) 31Had g€ (Discrete Discounting) @t ferfe #:

PV = ¥ 10000
(1+0.10)3
_3 10000
1.331
= 37,513.15
(ii) T@X B2 (Continuous Discounting) i Rerfe #:
PV = FVxe™
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Tl PV = 9 §ed (Present Value), FV = 9fasd ged (Future Value), r
= ¢ X (Discount Rate), t = THI @Yy (T6f H, e = 7T =i (Euler’s
Number ), fSFHeI A AT 2.7183 e 7|

ST A R F1awr W 10% S FRER B R AN B 3R 10,000 T 9T A
&, o IR TAHE T B

PV =%10,000xe%"?

= 10,000%e%*
= 310,000x0.8187
= 38187.30
(4) mﬁﬁwaﬁqmqw (Present Value of an Annuity)

T o ada goor 1 31 g e—fRedt e srafyr % fofe TEE il W e
B aell b Farel (Cash Flows) % el adq o &l AT |

(i) 319ad ¥< (Discrete Discounting) & fearfa #:
It 1 I T (PVA) frefefed g3 o a9 foran s gehr &

PVA = CFx [ (1+r)t — 1
[ r><(1+r)t]

Sel: PVA = dftiehl &l 9= §oo, CF = Weish 3fafe | Wi eiF arent fer =g i, r =
qfF e R, t = Fo sareEr (Tt o)

TSRl AT AT 9 (Interest Factor of an Annuity)
(1+r)t — 1 }
rx(1+r)"
IIRekd FHISHIUT T AT afieh! o1 =T el (Interest Factor of an Annuity ) Sedid ©,
ST et & ada= god o 0T o SE R S 2
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(ii) @ 2 (Continuous Discounting) @t fearfar & ATkl T TAHTT o

PVA= FVA x (1-e™)
r

Tel: PVA = dIftiet &1 gaHM 93, FVA = T 98 W hd] ae, r = e 9
W, t = Fol T A (T 7)), e = IO f=dies (Euler’s Number ), fRTeht A omsm
2.7183 Bl &

ISTETUT: Afe fordt Faweh ol IR i a8 aeh, Ycdeh a8 & 3id | 22,000 W Bid
€, 3R 9 W 10% It €, O 3T aIfiet ol IAH Joof 7 R 9 T R
Gl 7

3 1 + 1 + 1
= ¥2000x [(1.10)1 (1.10)? (1.10)3]

= 22000%[0.9091+0.8264+0.7513]
= 22000 x 2.4868
- 34973.70

4.1.4 Tt Sult o7 oHaRerd ®U € frgerwor R fram strar 272

ferelt shull o1 SR TR Wl fagem T A & fou Frefefaa fogetl w faem e
T AT &

i) =N fI9AwuT (Industry Analysis): Ycdeh Icqie—-3neniid so-t fordt = fomelt
SMYes UM 3 & (Sector ) T Teh 9 B B | IST@0N: AT I TraR R
faftes (NTPC), 2l 9eR sl fafiee (TPC), A3 BEgisaiiege el ShigRsM
fafiee (NHPC) 3 @it ol wRd & fosiell e &9 (Power Sector) ©
Gaiftrd & | forell shuit o Weei sl SHEH o foTg Heiftrd Se st feufa 3 dereal
1 vl STeid SMavaeh il € | 39k Sidvid [ &9 o fefafad figsh w sm

* JENT/AERT & IATET ht et | (Future Demand ): &1 ke wfesy
I IS I aIhal sl A1 T 2
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ii)

iii)

*  FIHIT et o T S, S Aifad | gRadT | "/ W g arel 9Hited
T |

* A adeRuT ® giad: S, ¥9¥ % 3Egedd  (Currency
Devaluation ) ¥ faid-3=1@ Suf~=i =l 9 & Hehel €1

widite fageTsuT (Corporate Analysis): fdt Ut &1 HaRe favaon wid w9
frrfefiaa ueclell W &AM higd e ST sTave €

S ol S o aul o1 snfie yesie e w1 22

IAEH § Ul BT R Teei ST T €2
g S
Tfcregelt shuf~=it Y g B hue ST Meei T § 2

UfcreTiaes giieshior O st il feerar iR e <X &l W €2

frii=r forgIwoT (Financial Analysis): ¥fc fSrgt farsio Sei s12en & < @iY-
1 et fafdree shut ol Uesie SensTes Udd eial €, df I8 SIHAT ST 8l Sl
2 o o9 SR god W 39 S o IR § e A SR @ o e | 39 SR
fote, Hefer wfas 5o (Future Value ) &1 $IAM TTH 8q Fefefiad faxdia qmoest
o1 fageiwor fopen < =nfeu:

HU 1 99U faiT vesi

Ul IPR 3™ (Earnings Per Share - EPS)

4/ 3 uId (Price-to-Earnings Ratio - P/E Ratio)

ShU! hl SfeFeIel hT ST 3R 3T TSR YSiieheul (Market Capitalisation )

T THY Uishan sl forciiar farseioor el ST @1 39 foTu fordlt shoeit okt anftier o |
TR e ferao, fergior: st e @R @W-gi @ (Profit & Loss Statement )
1 g ST Saveh il ¢ |
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aTfties RUTe w22

aiftier RO Tk ol gR1 Wid oS WeRIRTd foRan ST arell 3io=niies famie feremor g
21 7g Ruré e, faverehi, 3R Frmes geenst & e e wecyel g&des e
21 39 Rue ° fFrefeiiad Steniat |feferd il ¢

ST ot aREURTET (Assets ), TEIRAT (Liabilities ), 3iT&Rer st ( Shareholders’
Equity ), 3 (Revenue) TS &4 (Expenses) | 37 a3l % MYUR W hE Ff
frdeTeR =1 fareeioes S i fair ggedr oiR <refemifere fHrareT Femasit w1 gosichT
T Ghal ¢ |

qftieh RUTE o o 9T @l AT Ydeh 3TEaE Sh{TT ATET ?

ferdt shuel <t aftier Ruie =1 ferveiomT shid o fr=fafad Sruml & AraeFiges

STTTT 3T A& ¢

frreoter &t RUIE (Director’s Report): SR Ol & U o Hele, I
foial, fomiar foares wd sl SATIst o1 |RiST T fhen e €|

TS /ATHT I TIAST: 39 T § Hol & ad9 YS9, ik o Ry, wfes
1 Al SR forehr ol Turaist & aR W srerel o fER v Ry S ©

PEREECIRC DI Ta fargeor (Management Discussion and Analysis): J@
I U T Tt SEn/es o fUee ueeiF o faga favetnor weqa e ® #iR
afgeT il Gareet, R de1 e R Hgd B 71 39 ved v o 9k
SRRt gR1 TR foRan e 2

after Ruie & feafaiad g aiatd g &
=T wdrereht @t U1 (Auditor’s Report): S a/er & @fed sot & fodir
fereroll st Werdl SR SIHIeT sh1 TRIeqoT et eiel ¢ |

STI-EIf9 @1t (Profit and Loss Account): I8 ©€ oAl &l Huifd safy |
ARIT o Td = 1 feRT TR Rl €, Y IS @I A B e e
S FhaT B |
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II
I11
1A%

VI
VII

Sl 3T (Balance Sheet): T99 &o1 ot uREufEl, SRt 3R SisTement o
Uott o feaifey feraror wwfea g 21

ST Iie | Hor T e feuforat (Notes to Accounts): 3 fRufmt i
faeron o sfecifaa stferel wd el &t forga =mem e il €, S JHu ferwetsmn
& foru sifvremd Bt €1

ATH-BT faavur (Statement of Profit and Loss): I8 foaxor syt s,
2013 & ST 101, 9T C o 3favid ¥R foman Sar € 8iR oW ud i &t gyof

ST TS T 2

Format of Profit & Loss Statement

Particulars Note Figures Figures
No. Relating Relating to
to Current Previous
Year() Year()

Revenue From Operations
Other Income

Total Revenue (I + II)
Expenses:

Cost of material consumed
Purchase of stock-in-trade
Change in Inventories
Employee Benefit Expenses
Finance Cost

Depreciation & Amortisation Exp.
Other Expenses

Total Expenses

Profit Before Tax

Income Tax

Profit After Tax
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Format of BALANCE SHEET
as per Schedule IIT of Companies Act 2013

Particulars

I. EQUITY & LIABILITIES

(1) Shareholders Fund

(a) Share Capital

(b) Reserves & Surplus

(2) Non-Current Liabilities

(a) Long Term Borrowing

(b) Other Long-Term Liabilities
(c) Long Term Provision

(3) Current Liabilities

(a) Short Term Borrowing

(b) Trade Payables

(c) Other Current Liabilities

(d) Short Term Provision

TOTAL

II. ASSETS

(1) Non-Current Assets

(a) Property, Plant, Equipment & IA
(b) Non-Current Investment

(¢) Long Term Loans & Advances
(d) Other Non-Current Assets

(2) Current Liabilities

(a) Current Investment

(b) Inventories

(c) Trade Receivables

(a) Cash & Cash Equivalents

(e) Short Term Loans & Advances
(f) Other Current Assets

TOTAL
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4.2 ST faveiguT (RATIO ANALYSIS)

fordll St ! forciie feafd iR eamaefes weelq i Tt Td T9Y THY W i o fou
Fhae fai faeRuli—s9 & Seiw 3ie (Balance Sheet) 3R oW Td g1f @l (Profit &
Loss Account)—H WeRid 3ifshe gaie =&l BId | T 3iichs! hl fageio0l Ud = Y 2l

U % AR forie T 1 Hedich foRal ST Hehall & |

T 3T & Ufd 2 A TR @l faveivuerss Attt @ suan e s €, e aed
M T YIE Td Treset fafr @ — S favemor (Ratio Analysis) | T fafer
faxdia Siferet ol qorcas ®9 § Tqd F= Hoia sk =6l eifirer W e qehaid - € |

ST fawermoT, st st foit feefa o fafir el S Ferd) WaTe, SBOT WeeH, oy ud
UREufTET & SYART Sl CRIAT 1 Hodich i o W& 8idl ¢ | 39 STuml ! Fefiiad 9r
v S o enffera feRen e @

(I)  ‘SoHdr™ aleldl 37T (Liquidity ratios)
(I1) ‘RO SNe &\l =1 “Gsit Y= 3T (Solvency ratios)
(IIT) ‘“99edr 3rgard (Profitability ratios)
(IV) ‘G A1 ‘3fed’ ST (Turnover ratios)

4.2.1 SeIT/aerdn 3IquTe (Liquidity Ratios) &I €2

R (Liquidity ) =1 dreqd wd & 39 foxii e 9 ® & 98 o1e T 9 sreran
I Y A o NeehiTereh foid SRl (Short-term Financial Obligations )
! THIEG U9 YAE © 9 (e R ek | ¥ U GEAd: =] uRgutEt (Current
Assets) Td =] Q¥ (Current Liabilities) % IR Ga9 9T 3MHd Bid ¢ |
ISMEIUE: IdHM 3 (Current Ratio ), dlchifeleh 31T (Quick Ratio) 37f< |
W ol Rl i S ATl F TG A FEfRad €

(i) = T (Current Ratio)
(ii) e 3w U (Acid-Test Ratio)

(i) e 3T (Current Ratio): I8 31U 9 910 & AUGE  foh fRelt wH =t =]
ufduft@l (Current Assets) 39 =1e] Tl (Current Liabilities ) %1 qof &
o ferat WeTH B | TE ST fSTaT Ak BT €, BH i Siedehlioleh SRUT e b
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frdeT S ot &THAT Sa-t B Sifee Tl S €1 (31 v 1 S o faeg feRd

aREaRE suers 2 1)
TH S 7 T g7 A R e @
. N Current Assets
o] 3TJUTd = L Current Ratio =
A Current Liabilities
CURRENT ASSETS =Te] uReafaat

+ Short Term Loans & Advances

= Current Investments + Inventories + Trade Receivables + Cash & Cash Equivalents
+ Other Current Assets

CURRENT LIABILITIES (TTe], &1fea)

= Short Term Borrowings + Trade Payables + Other Current Liabilities + 5. Term Provision

Acid-Test Ratio (Tfg 2% 1quTd): Tfis <= 31U, S @fRa she (Quick
Ratio) *f F&1 a1 €, U faxiar wode € St 9% <oiar @ fo forsht v &t @Ra
uREufEl (Quick Assets) foMT 38 W Fik gU 3tear 3¥ e # uRafda e

fo T, S =] <l o o W e w | Reaet 9erm €1 T o wY
T TTehIeTh aletdl feafd (Immediate Liquidity Position) i 3fish o foIq v

fepan ST € | |Hre: 1:1 o TS R U U Sl IR Hdses qierdn e

I ZRTT e 21 g T 1 =] e & o 1 AR uReui i ST |

TH A 7 T g A foR e @

a3 | cafa oftwafaar

e Heqard =
|re], gilca

Liguid Ratio =

Liquid Assets

Current Liabilities

+ Short Term Loans & Advances

LIQUID ASSETS (AXd/catad IREYTIAT )= Current Assets — Stock — Prepaid Expenses

= Current Investments + Trade Receivables + Cash & Cash Equivalents
+ Other Current Assets (Excluding Prepaid Expenses)

CURRENT LIABILITIES (9Te, &1Acq)

= Short Term Borrowings + Trade Payables + Other Current Liabilities + 5. Term Provision
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4.2.2 FUT Y& QHaT/Ysit =T 3T9UT (Solvency Ratios) aIT &2

ferddl Teen ot <referiferen faitar feefd =1 Ygear (long-term financial strength or
soundness ) I eI 30 MR W fHa1 <an € & 98 foa et = et s
Y SIS T A I Nal IRYear (maturity ) & T893 HAYA (principal ) i
STETRT R H foRc = ard 7 | Rl wH it Sefemiforsh 0T e ot &7 (long-term
solvency ) &l leverage ratios 31¥dl capital structure ratios o HIeH W Gl ST

TRl ¢ | |IEE: 3 S S it | i R S

1. | SRR S SR o T MR (borrowed funds ) 3R T Tﬁ (owner'’s
capital) & e HeY T MUIRA BId €, 3R 5= (balance sheet) ¥ e feram S

* HUI-SfFael 3UA (Debt-Equity Ratio)

* RU-UREY A (Debt-Asset Ratio)
2. o U SN o Ud ' @ (Profit and Loss Account) ¥ Wl 8id &, SH:

* ST TSl 4T (Interest Coverage Ratio )

(i) T gferaret 3rUTd (Debt Equity Ratio)

I U F€ <ian & fF wH # Pl IS (Total Capital) | & ferat TfT o1
(Debt) Ten fohaet Tt & §sit (Equity) & &9 B I €1 98 ®H &l fo<i=
H<= 1 (Capital Structure) <l Tehdeh |

39 31U i =1 T gR 0 foRa S
=T CUSERIE E e g
Total Debt
AT = Debt-Equity ratio = Le,
JgaTa wHAT (3terenyant 1 fAfe) Total Equity

DEBT (&8 ehifeleh #0T) =

= Long Term Borrowing + Deferred Tax Assets + Other Non-Current Liabilities
+ Long Term Provision

EQUITY = SHAREHOLDERS FUND = PROPRIETORS FUND = NET WORTH

HAAT = 3rad=hi hr =T =

= Share Capital + Reserves & Surplus

= (Equity Share Capital + Pref. Share Capital) + (Surplus + Securities Premium + Reserves)
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IE ST SR & 3 w5 ok fadr § 91 %0 (Borrowed Funds) 3R SdRe
Uit (Owner’s Capital ) &1 a1 JRIEH €1

T S ST A B €, B Sae & foreii gfte A feer iR g e S 2
fraeTehi 3R SRUTCTATST gRT % ot UG ol Heich-] St STUTd o STER TR f3ha Sl 8 |

T U T H VP o STAR I &1 Wehell ¢; ISTERURTEY, YSti-Te et |
TE UL AUk el 2 |

(ii). wUT-ufgufe Ut (Debt-Asset Ratio): I8 UM I8 ol € 6 ®H # e

(iii)

IREaf=i (Total Assets) ® & fora=t TR1 k01 & Hred 9 foqaifSd (Financed )
CIRIERS

HUT-UREUT ST R . . Total Debt
- JUTd = - — | Debt-Equity ratio = ~otal Jebt
HeT gREUfAr Total Assets

T S < ¢ fop forelt vl 3 sroet aREufE e g ek SR g St i §

I Ig AT MYk €, O Tg HH H | W e iar (High Financial
Leverage ) <hl ST ohidl @, Ul SREH hl ST Hohell © |

T I i T gRT 0T Tt ¥ Jd WaegEs <@ Sl € |
T WX =i STt 3199t (Debt to Capital Employed Ratio)

F0T R T G U 9% AT § S Seehielh HOT % 9Iuel Fiel aed ud
griafker e, Feifsa goit steran fraer aREufel &1 |49 62 €1 I 3 fera
ST o Sefehifers RO IR FRIRTG OSTt o Hex Tew ol weikid &ar 81 39 39
i T FrEfaRad g % WeTy ¥ @ ST e
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W|OT X eIt HOT Debt to Debt (NCL)
e g6h = Capital Employed =
AT e O Ratio Capital Employed

DEBT (ZTEehIToleh TUOT) =

DEBT = Long Term Borrowing + Deferred Tax Assets + Other Non-Current Liabilities
+ Long Term Provision

DEBT = Total Debt - Current Liabilities

CAPITAL EMPLOYED = Shareholders Fund + Borrowed Fund or EQUITY + DEBT (NCL)
ST 9= = st fr AT + Edeeas FoT
OR
CAPITAL EMPLOYED = NET ASSETS = TOTAL ASSETS - CURRENT LIAEBILITIES
- FSa 960, Hae aRwaf@ar & s=w @ar &)
A 9o = Fae afmafar = so aRmgafeaT - 9 affea

(iv) T Ut (Proprietary Ratio)

it U 9% ST @ S cbqvﬂaﬁ@mqﬁ‘@qﬁﬁi%ﬂﬁa feTeRet @ Y
(Proprietors’ Fund) % HaY <9l 21 U8 AT I8 Hehd a1 ¢ b £yl
uREufEt 1 R leluwﬁfﬂﬁrmﬁﬂﬁﬁﬁmwﬁlwaﬁwﬁm

frefefiad I3 gr & S ¢
3R $r A Proprietors Fund
A = x 100 | Proprietary = x 100
FqUd "ol aRmafaar Ratio Total Assets

EQUITY = SHAREHOLDERS FUND = PROPRIETORS FUND = NET WORTH

AT = 3AuRet & Afar-

= Share Capital + Reserves & Surplus

= (Equity Share Capital + Pref. Share Capital) + (Surplus + Securities Premium + Reserves)

Total Assets = Non-Current Assets + Current Assets

(v) o uREufadt W BT 3UTT (Total Assets to Debt Ratio)
T S U Fol RGN IR Sefshiferer e o Fefer i Il |

TY 31U 1 UReer (calculation) =1 T g1 femam e
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Fd Fol aREafaat Total Total Assets
REaf™l W = Assets to =
T FUId  GHeiels gidcd Debt Ratio Debt

Total Assets = Non-Current Assets + Current Assets

DEBT (§HahTcia g1fica)

Long Term Borrowing + Deferred Tax Assets + Other Non-Current Liabilities
+ Long Term Provision

DEBT = Total Debt- Current Liabilities

(vi) SATST AT 37U (Interest Coverage Ratio)

TE U TE ST € foF W 19 WA Hee 8 (Earnings Before Interest
and Taxes — EBIT) & He9H ¥ 3199 4181 =99 (Interest Expense ) &l fohd=t IR

< T T 2|

T 4l 9 & ¥ Yd f9a a7 | Interest Net Profit Before Int & Tax
aied = Coverage =
U ¥@ifad KON W A | Ratio Total Interest on LTB

MNet Profit Before Interest & Tax

= Net Profit After Interest & Tax + Income Tax + Interest on LTB

Interest on Long Term Borrowings = Loan Term Loan (Debenture) x Rate of Int. / 100

* I HH & SRUT Wal &A1 (Debt Servicing Capacity ) 1 €3Il 2|

* 3o U 39 o1 1 Uohd © foF ®H W oAl YoM Rl <o FH § SR ST 31
i 2|

* Tg I FOTCIAIS BRI H h FU-Thidl i I R qHE B STANT R
ST 2 |
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(vii) FOT HaT S 31UTd (Debt Service Coverage Ratio)

IE TG I8 AT ¢ 6 wH ST U ke Wae (Cash Flow ) & HIea| § 50T
1 Hifdeh/a1ftier fRwdl (EMI) 1 900 & § fohet Term €1 8 deferifores 201 bl
o ST &THdT hl ST |

Debt Service Coverage Ratio:

MNet Profit after Tax but Before Interest on Loan & MNon-Cash Exp./Losses

Interest on Loans & Debentures + Repayment of Long-Term Loans

Net Profit After Tax but Before Int on Loan & Non-Cash Expenses/Losses

= NP After Tax & Before Interest + Depreciation + Other Mon-Cash Expenses
+ Interest on Long Term Debts

Hed:
* g TH o R WATE i I8 &Il ol WS T 21
* I I U 1 W 3 ®, A WH RO 5 THFeg S W WeH HE S 2 |

* o Ud fori SR 39 ST & SR W HUT Tt 1 Ui oid © |
4.2.3 T Ugdl 3JuTd (Profitability Ratios)

TYEdl ST VS i sua i S fREl SHa| @ @ HEM e

(Profit-earning Capacity ) =l HJeHih- CToR AR U Te <9l & for wH 3o
foen (Sales ), UREURET (Assets) 37ean e fAf¥r (Shareholders’ Equity ) T
fere T Y5 oW St e W@ R

A 1A T, Teier SR foxi faersen! ot 98 THeE H HeHdl 97d € % wH #
e F AR Saaes @ o fFiaRar frat 21

79 guit =1 v o FrEfRed | s e €
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(i) e ATH 3[UTT (Gross Profit Ratio)

(ii) 9dme 31Urd (Operating Ratio)

(iii) W= Y 8TUrd (Operating Profit Ratio )
(iv) ot 31¥en g oy 31qad (Net Profit Ratio)
(v) et @ go=amd (@) (Return on Investment )

(vi) Wfd 3791 31 (Earning Per Share)

(vii) ge& 315 31U (Price Earning Ratio)

(i) Hehet @TH JUTA (Gross Profit Ratio)

Tl A1 U I8 <9iT € foF % i Y5 e (Net Sales) ¥ ¥ fosha it o

(Cost of Goods Sold) = ¥ % ST a1 Wehed TN (Gross Profit) i gam|
g ATHIEl o WRIeh T hl e 2 |

TH I T G gRT A R S e
HEHH ATH Heldrd: Gross Profit Ratio:
Hhe ¢lTH Gross Profit
= x 100 = x 100
gdrelsl d IAETH Revenue from Operations

Gross Profit

= Revenue from Operations - Cost of Revenue from Operations (CORFO)

CORFO = Cost of Material Consumed + Purchase of Stock in Trade

+ Change in Inventories + Wages + Direct Expenses
RFO = Revenue from Operations (MNet Sales)

3299 (Purpose): TH &l I T8 Wi @I 9 =01 3R foshl o o waM ot
TR 79T 1 3TMehaT T |
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(ii) "= 3UTd (Operating Ratio)

TE IU I8 <UiaT § 5 wH 319 wR ewitye fafafiEi (Core Business
Operations ) ¥ frdT gR=mer @9 (Operating Profit) H & 2 |

T U B 7 T gRT 0 R T @

YdTdel T Operating Ratio

gaTelel ¥ A &I dARIg+9drad ead | CORFO + Operating Expenses

= x 100 | = x100
gdreldd 9 AETH Revenue from Operations

Cost of Revenue from Operations (CORFO) = Revenue from Operations — Gross Profit

CORFO = Cost of Material Consumed + Purchase of Stock in Trade + Change in Inventories
+ Wages + Direct Expenses

Operating Expenses = Office & Administrative Exp. + Selling & Distribution Exp.

3299 (Purpose):

W Sl T HIeIdl 1 fverseT AT, S IR-ee 3 A S W S el
IERIESIIN

(iii) W=ITAT @TH 3AJUTT (Operating Profit Ratio)

ERESIRELS T e o (Operating Profit el o1 ‘Y=req d 3’ (Revenue
from Operation )& W9 o &9 H &l STl ©

TH A 1 IRehe (calculation ) 41 &1 gRT fohall ST 2

UdTelel ATH Ae[drd: Operating Profit Ratio:
9dielel ¢1H Operating Profit

= x 100 = x 100
gdrele ¥ HETH Revenue from Operations

Gross Profit = Revenue from Operations — Cost of Revenue from Operations (CORFO)
Operating Expenses = Office & Administrative Expenses + Selling & Distribution Exp.
Operating Profit = Gross Profit - Operating Expenses
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Ted: I8 U ‘T i’ TR EET qer Y o hrEetHar & HueS Bl g |
TE A ! Ak SRIT 3R 4 07 i Wefdid il €1 S= el o 31U,
I F IF Ffd T SedR Yol GaTdl i Hehdeh el & |

(iv) faet @y o1 guTa (Net Profit Ratio)

ERESRELN o et oM (Net Profit)s T0MT ‘W=iei= ¥ 3WH’ (Revenue from
Operation ) o Wd¥Id o ®9 H &l Sdl &

TH U & UReher (calculation ) =1 g gR1 foran e 2

ICECECIEEE DU Net Profit Ratio:
faer @mer (FT 39TA) Net Profit (After Tax)
x 100

gl | HTH Revenue from Operations

x 100

MNet Profit = Gross Profit - Indirect Expenses & Losses + Other Incomes

RFO = Revenue from Operations (Net Sales)

Hee: I8 3TUd TcAel Td 31Wcel o8 W 0T qe Heiftd Jeem ol sreigpsrerdl o
HYES Bil €1 I8 g T Il & foh o Fel 39 H W o g oo sl o

@1 & B f1ae o1 ST, SHar S enyedr qen foaxie feife st Sreheran o Hehdeh
e B

(v) ‘Traer w umam’ ar fafyrd dsit W o= (Return on Investment)

79 U o ‘SIS 9 X g4 et o’ (Net ProfitBeforelnterest &Tax ) i 0T
‘Trafyra Gsii’ (Capital Employed) % Yfaerd o ®9 H & Sl 2

39 31U I URee (calculation ) T g 1T form i :
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feraer oX wyea HeqTd: Return on Investment Ratio:
TS 9 & qa foad oy’ Net Profit Before Interest & Tax
= x 100 | = x 100
fAafaa g Capital Employed

Net Profit Before Int. & Tax= NP after Int & Tax + Income Tax + Interest on LTD

Capital Employed = Equity + Debt or Net Assets or NCA + CA- CL

Heed: I8 3IUd I8 SuNdr & o Fraer ot 78 Uit W s fRha o e @1 € 1 T e
% TS STANT AR T ot eIl Sl A 1 W Hehdleh ¢ | 393 1991 W Uqar™ Sgck
UST SUART, YeEhT CaTT 3R | S i TSt 1 Hehd ol 2

(vi) ‘3t9rarent ot fAfr W =’ (Return on Shareholders Fund)

TT UG H oA 9 R IWid g o (Net ProfitAfter Interest &Tax ) i
UM 3TSTHReRT ot MR (Shareholders Fund) o WSt o ®9 | i STt 21

79 31U 1 IR (calculation ) T T gRT fohan S 2

foraer oX e HeqTd: Return on Investment Ratio:
‘SATST G T 390a Hae aner Net Profit After Interest & Tax

- x 100 | = x 100
rerenfysn $Hr Afar Shareholders Fund

Net Profit After Int. & Tax
= NP Before Int & Tax - Interest on LTD - Income Tax

Shareholders Fund or Equity = Total Assets - Total Debt Or

= Equity Share Capital + Preference Share Capital + Reserves & Surplus

Heed: e I SIRTERehT gRT 991 &t T8 Uit W e o i Hodihe el 8 | T8
Tg <9 € 3 ol eron Taftred iR b SR R gatar @ Y @ €1 391 ROSF,
ST o foTw el feorfdy, Seek weeehia weefq iR ol o 31t SUANT 1 Hohd
G
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(vii) ufe 3797 3151 (Earning Per Share)

79 U B IHar 319 o foe Suetsd et (I65) N 0T Wi EAT S %
forg =t et 21

TH 39 I URee (calculation) e g gRT foRn ST :

frder 93 yeE AT Earning Per Share
‘=TS, T T HATOHAEAT e 9T wsmer MNet Profit After Interest, Tax &
F IWT Fad @ Preference Dividend
FA FHAT 3 Total Number of Equity Shares

Net Profit after Interest, Tax & Preference Dividend=
NP Before Int & Tax - Income Tax - Interest on Long Term Borrowing
- Dividend on Preference Shares
Total Number of Equity Shares = Equity Shareholders Fund / Face Value

of Equity Share

HeEe: EPS 3i9T4Reh! o fIq oy o1 Yedal Hehaeh © | I8 FoeTehl bl shu=l sl enavean
3R AfersT &t 3T GHAT I SATher hiH W FETHAl il © [S=f EPS € <30l & fob st
Teieh THAT 391 T 3A(Yeh o Afid e @I §, S frasment o fore omme © |

(viii)‘&?ﬂ'—aﬁ? Ut (Price-Earning Ratio)
39 IUE | Wi 39 ISR ge 9 ‘uf 379 el | UaY om S 2

TH U 1 UR&er (calculation) =1 T g1 femem e

Hed-3rste Iequrd Price-Earning Ratio
gfd 3ier IR Ao Market Price of Equity Share
gfar 3fer emer Earning Per Share

Hge: I8 TId I Ul § {3 ol & Si%1 &l A HHE % Hohrael SR foha-r
T < T €1 391 P/E Ratio S¥IaT € 3 s et o 9faes ol oiehR Srremare) € |
T P/E Ratio o1 @ ¥ ISR fovard 1 37eXdegus 1 Hehd &1 Hehell & |
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4.2.4 T3 ME} 3FUT (Turnover Ratios):

AR 31T 8 <9 € fof fohelt e (Institution ) st A 9R@URET (Current
Assets ) fra=t 3israr 9 ehe (Cash) ® GREfdd 81 @I ¢ 31¥al Yy gREurai
IYAN fRdel g&rdl (Efficiency ) & 9 fohan ST @1 21

TRg eHeier e frefaiea g
(i) 9eR TH3MR quid  (Inventory Turnover Ratio)
(ii) =AU 9y (ged) eH3leR TJUrd( Trade Receivables Turnover Ratio)

(iii) e <3 (shfged) sMeRa U (Trade Payables Turnover Ratio)
(iv) fer uRdufd eH:ieRam I (Fixed Assets Turnover Ratio)

(v) Faa (35) aRkemia siaws e (Net Assets Turnover Ratio)

(vi) afdh Shftea (riie gstt) e=eliaRemud (Working Cap.Turnover Ratio)

(i) ¥l =sha} U (Inventory Turnover Ratio):

yaTead & ATAA & &9 | Inventory Cost of RFO
TEie eaay = Turnover =
EiGLIG tEa wie Ratio Average Inventories
OR OR
@9 AT AT &I AW | Stock Cost of Goods Sold
¥eid Hrad = Turnover =
EiG LG Jtaa weiE Ratio Average Stock

RFO = Raw Material + Finished Goods+ Opening Stock

Cost of Goods Sold (Y ¥ 3MH i &N

= Opening Stock + Net Purchases + Direct Expenses — Closing Stock

0
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Cost of Goods Sold =Net Sales —Gross Profit (Y= ¥ 3H — Fehel o)
OR
Cost of Revenue from Operations (¥ @ 3T NI )

= Cost of Material Consumed + Purchases of Stock in Trade + Change in
Inventories + Employee Benefit Expense (Wages) + Other Expenses (Direct
Expenses Only)

P
Cost of Revenue from Operations =Revenue from Operations —Gross Profit
Average Stock or Average Inventories (ﬁ'ﬂﬁ i)

= (Opening Stock + Closing Stock) / 2

(ii) =ATUTRER Ut (S2H) eHeha] 319Ut (Trade Receivables Turnover Ratio):

RS W Tt 31§ faskar | Trade Receivables Net Credit Sale

Hrad = Turnover =

Heurd sitwa cai@ W | Ratio  Average Trade Receivables
OR OR

3T IUR Ry fawa Debtors ~ Net Credit Sales

Jrad = Turnover =

Heurd stwa 2 Ratio Average Debtors

Net Sales (J]§ fash&) = Gross Sales —SalesReturns
Net Credit Sales (S¥R g fasha) = Net Sales — Cash Sales
OR

Credit Revenue from Operations (T=TAT ¥ AR 3TH)

= Revenue from Operations (RFO) — Cash Revenue from Operations
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Average Debtors= (Opening Debtors + Closing Debtors) / 2

OR

Average Trade Receivables (Sﬁ'ﬂﬁ e W)= (Opening Trade
receivables + Closing Trade receivables) / 2

(iii) AT < (Shiged) eH3aT 31Ut (Trade Payables Turnover Ratio)

HRE 39 forae (qew) 3UR FT | Trade Payables Net Cr. Purchases

Jrad = Turnover =

Jeqard it =i 2= Ratio Avg.Trade Payables

OR OR

wized e () YR &7 Creditors Net Credit Purchases

mad - Turnover =

FHegara staa HEeH Ratio Average Creditors
Net Credit Purchases (ﬁdd/ﬂ@ ) = Credit Purchases —Purchases Returns
Credit Purchases (YR ) = Total Purchases — Cash Purchases

Average Creditors

OR

Opening Creditors +

Creditors / 2

Closing

Average Trade Payables (319d =qieh &) =

(Opening Creditors+Opening Bills
BillsPayables ) /2

iv.

Payables

+ Closing Creditors+Closing

e uRwufa e-eiawsura (Fixed Assets Turnover Ratio)

Turg gFufey  foaw (IEw) fawa

Fixed Assets Net Sales (RFO)

ad = Turnover =
eI foraer TuTE wufaat Ratio Net Fixed Assets
Net Sales (foTaret/[eer Tasha/3MEmH) = Total Sales — Sales Returns

Net Fixed Asset = Total Fixed Assets - Accumulated Depreciation
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v. THaer uRemfa eenar (faf=ifsa dsit emad) s/ume
[Net Assets (Capital Employed) Turnover Ratio]

fae gFafer fo9w (Ew) o Net Assets Net Sales (RFO)
mad = Turnover =
soqura  foaer "@ufaar (afafsa Ooh) | Ratio Net Assets
(Capital Employed)
Net Sales (ﬁ?ﬁﬁ@l fara/HETH) = Total Sales — Sales Returns

Net Asset (Capital Employed)

Total Assets - Current Liabilities

YIS Usit Madarura (Working Capital Turnover Ratio)

vi.
wrfie g foraer (yq¥) a9 | Working Capital Net Sales (RFO)
rad = Turnover =
FregaTe et Jaft Ratio Working Capital
Net Sales (ﬁ-’lﬁﬂ'ﬁ_@l’ fawa/3meH) = Total Sales — Sales Returns

Working Capital

Current Assets — Current Liabilities

EFIUK
Balance Sheet of ABC Co. Ltd. [EXTRACTS]
As at 31st March, 2024

Share Holders Fund: Fixed Assets (Net) | 60,00,000
Investments

1,00,000 Equity Shares of 10 10,00,000 Current Asset: 16,60,000

Reserves & Surplus 28,00,000 Cash & Bank Balance 20,000

Non-Current Liabilities: Debtors 11,80,000

4% Bank Loan 21,00,000 Inventories 10,60,000

6% Debentures 25,00,000 Prepaid Expenses 80,000

Current Liabilities:

Current Liabilities, Prov. 16,00,000

(Including Creditors 4,50,000)
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Income Statement of ABC Co. Ltd. [EXTRACTS]
for the year ended on 31st March, 2024

Opening Stock 13,00,000 Net Sales 1,05,00,000
Net Purchases 69,00,000 Closing Stock 15,00,000
Wages & Salaries 12,00,000

Manufacturing Expenses 10,00,000

Gross Profit 16,00,000

Administrative & Personal Expenses 1,50,000

Selling & Distribution Expenses 1,00,000

Depreciation 2,16,000

Interest on Long Term Debts 2,34,000

Net Profit 9,00,000

Income Tax 4,00,000 Market Price per Equity Share 20
Equity Dividend 3,00,000

Retained Earning 2,00,000

LIQUIDITY RATIOS:

1) Current Ratio:

Current Assets

Current Liabilities

23,40,000

16,00,000

Current Assets:

Cash & Bank Balance ¥ 20,000

Debtors

Inventories

¥ 11,80,000

¥ 10,60,000

CO

Prepaid Expenses < 80,000

Total _

% 23,40,000

Current Liabilities:

Current Liabilities & Prov._16,00,000

16,00,000

Current Ratio is1.46 : 1 (approx.) 9 TUIiT & feh STcTUehTIoTeh SHEMNET Shl Yokl ol &THAT UIieT &
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2) QuickRatio/Acid Test Ratio/Liquid Ratio

Quick Assets

Current Liabilities

Quick Assets = Current Asset-Inventories-
Prepaid Expenses

= ¥ 23,40,000 - Z 10,60,000 - ¥ 80,000

12,00,000
Quick Ratio = ----------------

16,00,000

=3 12,00,000
12,00,000
Current Liabilities:

Current Liabilities & Prov.16,00,000

16,00,000

QuickRatio is 0.75 : T€ 1 ¥ A T oh hIUT ShUHT ehl el YITATH et e &

SOLVENCY RATIOS:

Debt Equity Ratio:

Debt

Equity

46,00,000

¥38,00,000

Debt = Bank Loan + 9% Debentures
= 21,00,000 + 25,00,000 or ¥46,00,000

Equity or Shareholders Fund

=10,00,000 +0 + 28,00,000

= 38,00,000

= Equity Share Capital + Preference Share Capital + Reserves & Surplus

Debt Equity Ratio is 1.21: 1
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2) Debt to Capital Employed Ratio:

Debt Debt: Bank Loan 21,00,000
SR e 9% Debentures 25,00,000
Capital Employed 46,00,000
46,00,000 Equity or Shareholders Fund:
= mmmmmmmmm e Equity Share Capital 10,00,000
84,00,000 Preference Share Capital 0
Reserves & Surplus 28,00,000
38,00,000
Capital Employed = Debt + Equity
= 46,00,000 + 38,00,000 = 84,00,000

Debt to Capital Employed Ratio is 0.55 : 1 (approx.)

3) Proprietary Ratio:

Proprietors Fund Proprietors Fund = Equity = Shareholders Fund:
R e x100 Equity Share Capital ~ 10,00,000

Total Assets Preference Share Capital 0

38,00,000 Reserves & Surplus 28,00,000
= mmmmmmmmm e x 100 38,00,000

1,00,00,000 Total Assets

= Non-Current Assets + Current Assets
= (Fixed Assets + Investment) + CA
= (60,00,000+16,60,000) + 23,40,000

Total Assets = 1,00,00,000

So, Proprietary Ratio is 38%.
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4) Total Assets to Debt Ratio:

Total Assets 1,00,00,000

Debt 46,00,000

Total Assets = Non-Current Assets + Current Assets

Total Assets = Fixed Assets + Investment + Current Asset
= 60,00,000 + 16,60,000 + 23,40,000

Total Assets = 1,00,00,000

Debt = Bank Loan + 9% Debentures

= 21,00,000 + 25,00,000 or 46,00,000

Total Assets to Debt Ratio is 2.17 : 1 (approx.)

5) Interest Coverage Ratio:

Net Profit Before Interest & Tax

Interest on Long Term Debts

11,34,000

2,34,000

NP Before Interest & Tax

= NP After Tax & Before Int. + Int on Long Term Debts
=9,00,000 + 2,34,000

= 11,34,000

Interest on Long Term Debts

= Interest on Bank Loan + Interest on Debentures

= 84,000 + 1,50,000

= 2,34,000

InterestCoverage Ratio is 4.846 Times (approx.)
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6) Debt Service Coverage Ratio:

Net Profit after Tax but Before Interest on Loan
&Non Cash Expenses/Losses 9,50,000

Interest on Loans + Repayment of LongTerm Loan 2,34,000 + 5,00,000

Net Profit After Tax But Before Interest on Loan & Non-Cash Expenses/Losses
= NP After Tax & Before Interest + Interest on Long Term Debts

= Net Profit — Tax + Interest on LTDs + Depreciation

=9,00,000 — 4,00,000 + 2,34,000 + 2,16,000

=9,50,000

Interest on Long Term Debts

= Interest on Bank Loan + Interest on Debentures

= 84,000 + 1,50,000

= 2,34,000

Bank Loan Instalment (Principal) payable = 3,00,000

Debt ServiceCoverage Ratio is 1.29 Times (approx.)

TURNOVER RATIOS OR PERFORMANCE OR ACTIVITY RATIOS

1) Inventory Turnover Ratio:

COST OF GOODS SOLD 89,00,000

AVERAGE STOCK (Inventory ) 14,00,000

COGS stands for Cost of Goods Sold
COGS
= Opening Stock + Net Purchases + Manufacturing Expenses + Wages & Salaries-Closing Stock
=%13,00,000 + %69,00,000 + %10,00,000 + %12,00,000 — %15,00,000 = %¥89,00,000
Average Stock = (Opening Stock + Closing Stock) / 2
= (%13,00,000 + ¥15,00,000) / 2 =%14,00,000

INVENTORYTURNOVER RATIO = 6.36 times

2) Debtor Turnover Ratio

Net Credit Sales 1,05,00,000

Average Debtors 11,80,000

T o € it frskt 3er W € Siifen one forest e R A St
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Net Credit Sales = Total Sales — Cash Sales - Sale return
= 1,05,00,000 — 0 = 1,05,00,000

Average Debtors

= (Opening Debtors + Closing Debtors) /2 = 11,80,000

* Debtors are assumed to be Average Trade Receivables.

TRADE RECEIVABLES TURNOVER RATIO = 8.898 Times approx

AVERAGE COLLECTION PERIOD:

Average Debtors 365
X 365
Net Credit Sales = e
or 8.898

Debtor Turnover Ratio

Net Credits Sales= ¥1,05,00,000
Debtors (Closing Balance)= '¥11,80,000
opening balance = not given

so Aversge debtor = ¥11,80,000

. Hectt iod = 80,000 s
verage collection period = 1,05,00,000

=0.11238 X 365

= 41days (approx..)

3) Trade Payables Turnover Ratio:

Net Credit Purchases 69,00,000
Average Accounts Payables 4,50,000
Net Credit Purchases = Total Purchases — Cash Purchases
= 69,00,000 — 0 = 69,00,000

Average Trade Payables
= (Opening Creditors & B/P + Closing Creditors & B/P ) / 2= 4,50,000

* Creditors are assumed to be Average Trade Payables.
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TRADE PAYABLES TURNOVER RATIO= 15.33 (aaprox.)

4) Fixed Assets Turnover Ratio:

Net Sales 1,05,00,000

Net Fixed Assets 60,00,000

Net Sales = Gross Sales — Sales Return
=1,05,00,000 — 0

Net Fixed Assets = Gross Fixed Assets — Depreciation

1,05,00,000

= 60,00,000 -0 = 60,00,000
FIXED ASSETS TURNOVER RATIO= 1.75 Times
5) Total Net Assets Turnover Ratio:
Net Sales (RFO) 1,05,00,000
Net Assets 21,40,000

Net Sales = Gross Sales — Sales Return
=1,05,00,000 — 0 = 1,05,00,000
Total Assest = Fixed Assest+Current Assest
=% 60,00,000 + %23,40,000
= 383,40,000
Total Liabilities = Loans + debentures + Current Liabilities
=346,00,000 + %16,00,000
=362,00,000
Net Asset = ¥83,40,000 - %62,00,000
=321,40,000

Net Assets Turnover Ratio = 4.91 Times

6) Working Capital Turnover Ratio:

Net Sales (RFO) 1,05,00,000

Working Capital 7,40,000
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Net Sales = Total Sales — Sales Return

=1,05,00,000 — 0 = 1,05,00,000
Working Capital = Current Assets — Current Liabilities
= 23,40,000 — 16,00,000 = 7,40,000

Working Capital Turnover Ratio = 14.189 Times (approx.)
PROFITABILITY RATIOS

Gross Profit Ratio

Gross Profit 27,00,000

5 oo e e oo e e e e s Teeees x100 = x 100
Net Sales 1,05,00,000

Gross Profit = Net Sales - Cost of goods sold

<1,05,00,000 - ¥78,00,000

=%27,00,000

Net Sales or Revenue from Operations (RFO) = 1,05,00,000

Gross Profit Ratio is 25.71% (approx.)

Operating Ratio:

Operating Cost 93,66,000
e x100 = x 100
Net Sales (RFO) 1,05,00,000

COGS = Net Sales — Gross Profit
= (1,05,00,000 —16,00,000) or 89,00,000
Operating Cost
= {COGS} + [Operating Expenses]
= {COGS;} + [Office & Administrative Exp.+ Selling & Dist. Exp. + Depreciation]
= {89,00,000} + [1,50,000 + 1,00,000 + 2,16,000]
=389,00,000 + %4,66,000
Operating Cost = 93,66,000
Net Sales or Revenue from Operations (RFO) = 1,05,00,000

Operating Ratio is 89.2%

Operating Profit Ratio:

Operating Profit 11,34,000
5 o e e S e SO s S eSS x100 = x 100
Net Sales (RFO) 11,05,00,000
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Operating Profit
= Gross Profit — {Operating Expenses}
= GP — {Office &Admn. Exp. + Selling & Dist. Exp. + Depreciation}
= 16,00,000 — {1,50,000+1,00,000+2,16,000}
= 16,00,000 — {4,66,000}
=11,34,000
Net Sales or Revenue from Operations (RFO )= 1,05,00,000

Operating Profit Ratio is 10.8% (approx.)

Net Profit Ratio:

Net Profit after Tax 5,00,000
R x100 = s x 100
Net Sales (RFO) 1,05,00,000
Net Profit after Tax = Net Profit Before Tax — Income Tax
= 9,00,000 - 4,00,000
=5,00,000
Net Sales or Revenue from Operations (RFO) = 1,05,00,000
Net Profit Ratio is 4.762% (approx.)
Return on Investment Ratio: (Rol)
Net Profit before Interest & Tax 11,34,000
= x100 - x 100
Capital Employed 84,00,000

Net Profit Before Interest & Tax
= Net Profit After Tax & Before Tax + Interest on Long Term Debt
=% 9,00,000 + ¥2,34,000
=311,34,000
Capital Employed = Debt + Equity
=346,00,000 + %38,00,000
=384,00,000

So, Return on Investment Ratio is 13.5% (approx.)

ROI is also known as ‘Return on Capital Employed’ or ‘Return on Net Assets Ratio’.
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Return on Equity Ratio: (RoE)

Net Profit After Interest., Tax & Pref Dividend
S e m e x 100
Capital Employed

5,00,000
= x 100
38,00,000
= 13.16% approx..

Net Profit After Interest, Tax & Preference Dividend

= Net Profit After Interest but Before Tax — Income Tax — Preference Dividend

=9,00,000 - 4,00,000— ¥5,00,000

Equity = Long Fund+Equity = 46,00,000 + 38,00,000

equity, So = %¥38,00,000

= 84,00,000, But Return on quity is based only on

So, Return on Equity is 13.16% (approx.)

Earning Per Share: (EPS)

Net Profit After Interest., Tax, Pref Dividend

No. of Equity Shares

Net Profit After Interest, Tax & Preference
Dividend

= NP After Int. Before Tax — Income

5,00,000

1,00,000

Tax — Preference Dividend
=9,00,000 - 4,00,000
= 5,00,000
No. of Equity Shares = 1,00,000

So, Earning Per Share is 5

Price-Earning Ratio: (P/E Ratio)

Market Price per Share

EPS ="5

Suppose, Market Price of Equity Share is '100

So, Price-Earning Ratio is 20.
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i@ &1 WUT (Learning Reinforcement)

o< W

l?

T 3T S &
@IS 3T T

WRIYT (Summary)

1.

N

2.

Hael Teh T U & MR W fohedt shuet ot dyof
feretrer feafa =1 Hooiieh1 Gva @

IS S AT | oA, =S X R fE sty %
aifeRer wshafs ol STERT ol off T9Td T @ — T8 W
fam =)

MeRieT Sk o8 H Tk W ARk 9R g9 @l W S
1 T 3R A I 2 |

T Aiftfer = R B W of, I wshafs ot
% HRU ddideh divieh Ufawel (Effective Annual
Rate) T 2 21

St T faig o | fohat 9 e foiia faeRw
TR L & | IR S Tl o1 Bl 2 2
IO gHe W fRdl st Ul % aiftier femia feraror

SRS eh, U [IeioT gRT 37ehT Hedish e |

T A OST 3R et W € e sraEronst i dgifas 3R Wi aHe fasi
3 W Hied | 3EH "aiftieh oA <R’ qe g aiftieh SATS €X' o 3 hl TR Hhd g
R SATST QX 1 STl ki ! TG HHEME T8 2 | "6 o 9 e’ 3 STaeron
% AT 9 I8 Sq T § R Rl I 1 gou W & iy 9 uRafdd e €, S
Tt YR & A Foit 6 g s @) faenell e T srean aiftfent & SR W
i & A g arett AR w0 B, Fo qE-FHiRa wferenmd e & addE g
1 FrefRor w3 il o of TR e €1 8 W &, o o aiftis R < i
ferveTsoT SR faren T €, e i faaron w6t areaferss SU=IRTAT 1 SH ST 9o |
T forwetomT o SIRT ferdt Heem =t enfier feafd &1 awqf~ss Joishe e ot ik
T W TE €, S oArae st 3R ol o urefRfar sk diftherar gffem e
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Class XII

o ek § | I8 AHgUl oS | haol SiehSl o v St &THaT i forehT e ®,
S BT o Fow Seel SReehdr, foxier A fHafor qen gee Fui o &t Anear #
f T SR 2

HEUSe (WORKSHEET)

g faemea ug=:

Tohglg A ST ST & WY =S 1 QI R ST 8, S qe e L W
T TS |

(%) el (@) widfsferd g2

(1) wfawd R (9) HIEROT o471 &Y

ferdit TR o Wt STAIT Hod o1 3RS ORI =g oA o Araeet o1 3w e
ST B 2

(%) Fam fwemm (@) wHiaRe forerm

() fait fergeroon () R fereereoT

<1 3T = 9 fhmen O 7

(%) foferefed =i g (@) Hicadt =i e awa

(m) e (%) e A SR

.................. I < g1 foR ®H o ‘Srefehfores fasii feefe =1 ‘goear stuta wHe
T AL 9 FHM B A Bl A S €

(%) <] Gl G (") <9yl TUrd
(1) 34 (Leverage ) /9t STl (9) Wi IR =
.................. ST 3t IERYReD I Ul IER YT o bl W1 €, 37id, 98

¥ T 37 T YRR % foe fae wendt 2
(F) SACH/IST T (@) Wi IR 3
() <] Wl S QCIERSIEECGIRCREIN
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10.

11.

AT 10%=ATST X W AN ¥ 2,000 T SH B A 3 F6 o Y9 SHA bl ToI
fee &1 ?

(F) 2,699.72 (@) 2,099

() 2,090 (9) S &l

afe =T R 12% Wfd a6 € 3R T A9fHw whafs 7, @ 2 a6 & ¥ 10,000 R @
ST ?

(%) 12,000 (@) 13,202

() 12,667.70 (F) HE Tl

AfE 3T 5 T GG TH TR B <ed 7, SR AT AN T 40 G 71 A
MIRT 12% T Tehdfes <X Herdl & af 3Rt aifties fahet == st Bl 2

(F) 52,365 (@) 6,29,638.93

() 65,478 (%) IS &

¥ 5,000 1 TAHH Hod FM B AT 10% dIftich P2 W 3 T §1¢ P RRA1 S|
() 3,756.57 (") 2,265.68

(1) 3,567 () g T

e 10% i Fdd FEERET € (Continuous Discounting Rate) T & a6 & a1
¥ 10,000 TT VI & A SHeA T oo 1 B 2

(%) 8183 (") 8187.297
(1) 8185 (9) g 7@l

I TR 3 a6 ek Heleh o8 o 37 | ¥ 2,000 Y W Bid & dl SHehT S g
(Present Value) 1 BRI ?

(%) 4,978 (") 4,923
() 4,973.704 (9) IS &l
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12.

13.

I1

N o U AW

10.
11.

12.

Class Xl

Teh I I HIA IS ¥ 100 7, AfG ek FFIEHIT T 6% BN al 25 T oI5 3H a%q
for At~ shee o et ?

() ¥ 220 (") ¥ 520
() T 440 (1) ¥ 429.19

afg 5% i AT Be R (Discrete Discounting Rate) R dF a8 & &1 % 6,000
I B A SHeR I oo w1 B ?

(%) 5,429.02 (W) 5,183.03
() 5,700 (") 6,300
Y I AT q9:

‘O % qHT ged’ S aRem ifT

I JATE aftieh =1t €% 3R W iftfeh S <% GH 2l 8 2

Tshafg =S for 0T o0 g feifeam |

ferdl ot & Sireifire faweioT & < TR famgell ot Soor SifvT |

foret Shuel o hraRe v ¥ Fafta < fargelt @t v i)

forelt <huet o fafeer foreioor & weiftra o fargst =6l T Fif |

ek Ul i STEiehIToTeh fairer feefe Ue STerdehiet SQIRal o ST st &7l |19 2
W B aTe feheal & 31Ut o A fofau |

TS YAl Sl UGSl Sl STIAM o & oY Uge fohT ST o1l € o1l &
fafem |

3= ‘<TS]S’ T ok YT B 2

A ST H Y N A € 2

fordl ot & ‘fearfa foa=or’ (Balance Sheet) ® 29iiE ¢ UREufeEli wd eqeia
Tt TR |

NSE ® UfIeg T Ul &l U IR T 3.7 21 18 RU=R =l 39 R I
¥105.40 ¥ ¢ | Frefeifad STeh & 3MER W god-31 39 (price-Earning
Ratio) 1 hifsTq |
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— = 5

Introduction to Derivatives

39T

T TS oh 3T oh U BT

*  go eRafed’ = sref s and

*  2fefea el & 9uie Y q |

* i eRafes SR & Sfoem S A |

*  Sfafea aeIR @1 snfier w1 guie ) ane |
* ot X 3R Wieh geshich <l WHET UIdH |

¥ gIieh o i IO W ARl R U |
==

SRafeem T TR & faxiie U1 (Financial Instruments) 2id €, ST U fowiw erqae
% B9 H Hd A & | 3T HiHd fRdl sidfRd 9REYR (Underlying Asset) O 3TeRd
Bl © 1 T8 UREUR g o B Wehdl € — SI9 foh YRR, @, s ow, o feeeh g

<Refeen 1 qe7 Sexd A ged | Suifed SaR-weE W geel Wer T 21 gH e
(Hedging ) el Sl & | SSEX0 & fo1Q, 9t ueh o g ol Bt el @ @R adae o
TE i A 3000 Wt fFeed §, Tl SH I el € 3wt Hel & O HeH 918 T
FIAd TR 32500 Wt frdeet & Wehell €, A T8 AT & U UK 9 ST H Fohel 7 |
79 3EY & ded AN A9 HeH a1 39 foRem § T8 32800 Wi faded #t ) ¥ @l
— ¥R 39 9T 9K god F8 o 811 39 YR, SRefesy wfas & Sifew o a=a a6 T
wre T €|

Rafeem #t SrEuRon i MY Wi TEl T TR W SR BRI 0 9 e
21 39 WY & TS SeEc-AE T 7 VN el F orAfa & o, e e aegeit 3R
SRR 3 TE-FrifE T R A A o SR S gt e S e e
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Class XII

2RaAfea ey w1 U URAE F9 € 11 TH FRR o TS hl BRI Tead: W, T
3R SeRagel Bl 2

WA H RAfw IR *1 forehm saRd a9 €1 WRA 4S9 | sfradt SfRafee #
I3 Teh AT I 1 Weiieh A St €1 99 2000 | e =¥ (Index Futures) &
= o WY, 9Rd H SR Il 1 JART g1 qeqverd AR wfefer o fafme | e
(SEBI) = g=ehieh fashed (Index Options ), SfeTd Wi faehed (Stock Options) 3R
SAfFITd ik ael (Stock Futures) S& 379 Icdrel ol Wi shALT: U9 foha| 39 womrdi =
efafesd & Aremm W faweet o6t fafaer wéwifermn Fmfo 6 gfaen s @@

&I JIsgrdelt (Key Terms):

S. No. TERM (JTsTaett)
1. <Rafem fafed v U W@ ey & fou @ e Fma e
(Derivative) iarifed gREufa 9 of T ¢ o 39 W ik 21 siafRd
TSR FeIehich, SATS dell TRaT a1 fiferek o |
2. ‘GRS Hiew "PREE hiae AT S aRE R TE e o W Rt

(Forward Guft ol Tles =1 s o foTe of velt & o= T srsierd
Contract) 3 T
3. wE o IEIET FHRER STHAR W 3 A i Hefid e & Rieeh
(Futures safifed duf TR IR A wfrfer €1 3 erey R
Trading ) AT U o TR AT IR SR Yehich o AT &
oo TR AR B €

4. 9 (Swaps) @q@%ﬁéﬁa'aaaa%ﬁaﬁwwwqﬁvﬁ%
gt o1 Tehel T8 S TR o fore fafme o1 W e 2
< TRl VRl H W, Tk oo e & @ik U aRed-ei €
3R e oo, SIS X A1 YT fafme @@ W emenfka 2|

5. 5 (Hedge) e U a9 § S o fael o Jeam &t guraHn @l
FH HA o oIC A1 S & Fifeh sHen! shiAa faodia fem
H a2

6. o (Hedgers) oo/ o § ST SiRg" 9 = % foT 99el SR Sl 399
X &, JooI URad- o GE ol S9d €|
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7. EeaS LA e SR | SR 33T & 3R gt uiad= § oy
( Speculators ) A Tl HITY F 7|
8.  3ffdesr 3MfeieSR U Frasmeh Bidl & S SR &l SIHaist 9 oy

(Arbitrageurs)  HHM 1 YOI HIdl B HE IMeS Uk & GiEard i
STTT-3T SR H 3TET-3T6 SHiFd T BeHT 3R 39

Sl ST T SR T S Sl SHIRTST 7d ¢ |
RAfea dier w1 Heayut § 2

el S Tl T Aveiehil 3R ISR & il sl TG o RO SR AR 3
A F A H 9 9fE g8 71 afvas TR W st qerelt vd foxim Wt @ | o
g afg <@ TE B 1 3ue uRummawy fof= s SRt o fafee <), o <)F qen
Wi # Al § FRaR Sar-=e@ 21 ol €, a9 widke St sik Fraeren & o foda
Sifem off AT o w1 €1 37 S|t B 9 Rt o viiehet uiad= o SmaiRkes i @i Tehe
o STell 5T ekl ¢ | U feafedt | Sifent & Fore weeE 2 fomiE SRl | 6 e
ferspferet o o €, o el 2fcfesw et s 81 59 2fRefes o e w2 76 gfifeaa
T € o Fraers afess = G ivat § ufisel SaR-=ierd o R % a1 Sifawt bl
Giftrq X W |

frefafaa fagett & wream @ TRafesw & Hea Ht e ®T W TS ST Fehel 2

1. TfEw used & Werrdar (Hedging): SRafesq frasmet @ dwfaa o aift @
T VG X ¢ | A Rt FrarTer ol w1e 1meteRT Bt foR 3ueh T e wfrfert (S
IPR) H HAd R Tehedl §, O 98 Ie 3w S SRAfesy SURul 1 S FReh
GuIferd T O o9 Wehdl © | IS0 % fore AT fopedt frraster & o 1 @ god
% IR B, 3R U 9iasy ¥ gou | iRrae &t o1eieh 8, dl 9 I i Tleas $H
fiRrae o e arel 71 6l Wit R HehaT 7

2. O st o o<t Rarfa s9MT (Leverage): SRafesy & Aream o o e
FH Uit 1w e off 9t forcir fearfar (QfStemT) s wehd © 1 32T & foe 10,000
H Yl W 1 ARG qh o Rl o ST TRl § | BTeiieh, STel ol st WreT 3ifirk it
2, 98 eI+ o1 SHfRew s 31 & 31k gre 2 1 31 fesmyet fofer o steid sTavees
2l
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5.1

Class Xl

|2T (Speculation ) R AT 3Tt heAT: SRafeeq Fawment =i fom arefes gufa
T hadl 3% Yed-YaRiEt (Price Trends) W g TR ol 3TG¥R od & | e
IS T8 STTAM T € fof ol Teieh o1 2o oY hiea <ttt =1 =, ot o S Wafera

Nes N e o N A
SRdlced GRIgenr HAll enHl Hend %l

ffeieTsT wer faferer WHifaat (Arbitrage and Strategies): SRafesqy &1 3w
fofir=1 s o Jj\ch-ﬁiﬂ-ldléﬁ (Price Differences) &l &% I8M %ﬂ ERIESIGI]
2, 9 sifeferst e S 21 39eh sifaRed, SRafeed o wiesd 9 3 Siied ofen
W faepfd i s €, S — Wed, Wi, S BIg, T 92U e | 3 Tft
TR SRgd SR @1 % s Her Tfud A | T el 2 |

SRafea srgeier & TR T &2

SRafeeq ot & TRE SeRT uT afierd feRar ST Hehar 2
%.  ITSY o WH(d (Nature of Contract) & STER T
T, sidffed uREUR (Underlying Asset) @ SMER W

TT. AR o T (Place of Trading ) % MYUR T

. TS i APl oh MR UT AI(HTIT

Derivatives

Forward Contingent
Commitment Claim

— Forwards Options
Futures -~ Swaps
-  Swaps
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79 MR W SRafeem & < g e o faafsa = < 8
1. Thae wiaeHe (Forward Commitment)

BRES HeHe T UH ey Bl @ e §f 98 59 o1d TR HeHd el © 6
9 foredt fFruifa afess fafr =1, & gd-feia 9o0 R, & feifa safHRa
URE T MEE-UEH HT | 3T TR o IS hl THE 3299 oo feora
gifeaa & aun dwifad fadim Sifedl 9 e Y A1 el § | hRaS
Hitede EY TRkgH YeeH & T T Tt 3T & w9 H JE R S
gl

2.  hif=sic ¥ (Contingent Claim)

Fifesic T 98 foxi ey 590 o o1 @ & wifta sfys 6 frd
e Te & wfed g R R et €1 3 98 we ufed et §, @t srew
H fifde siafifa uReuft = e qd-Feifta 9o @ik 99 w R s @
— {59 R ST 9al A Y % 9 TeHfd e i el € | Hfh 39 s
feoure fopet fafdmse sre W foofk el €, o1 3 3MeRfEdek Tra (Contingent
Claim ) el STl € | Jfe Sk SIS =18 Tall, <l € el 3T 8l Sl € 3R
it fafyr W wa: S g S 2

@, Iiated uREufd & TR T aeiieRoT

<Rafeey =l sl siafifa 9REaf & smuR W ot ariferd foran ST Hehe 21
S T2 dIfeTehl T8 STTehIUT Shl TO Hdl ¢

ATfeTerT 5.1: 3idfAfed aREufa & 3MUR T SRAfeeq s anfieor
SfAfcaw udR | iafHted uREuta

EEECl Wi / IR
gIehish (Index ) I S SAIH A AT erhich
S RO YT — U1 9 / qReaf-wAfea sfayfaat

951 (Currency) — foreel 51 fafmm
I& (Commodities ) g o siferess avq (IQ: TN, =, Fell o 37
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Class XII

M.  AUR & T & MR UT S TRIuT

<fafeeq =1 MR SfeR-g-H8R (OTC) ¥ar Hfsd TS W foman <
Gerdl €1 39 JMUR R SRafeem =i g S o arfferd feran s €

(%) 3SMR-T-whEe (0TC) shafesw:

A 9 foedir erge B € 1 ot faferifia woeels & ameR, woret ®9 9 o el

% & G091 Bd €1 59 YR % el H R O HeHd ¥ $o o

STRIT Il o ATl TS B

ISTEAUT: BRaSH, F fahed (Options ), T Ton faesh fowm sfafesm|
(@) TS ¢e% eRdfesd (Exchange-Traded Derivatives):

q ey Tfed iR fafrifta T W ¢ T ST € | 3 Aehied eid § 3R
Ush Shalhd FAANT e R R e S €1 ST wEd (Futures),
wee AT (Standard Options) |

e 5.1: AT § HIe (Merwr) hafesw srgae

fordll TSt T SR i aTel ST ol TeoeisT de€ eRafed el Sl §, Siaieh =it

IR R o= e e SRefed srgey i S ey el S @ | i SRafed SR

T THe-dee sRafed #t go § Frefataa fowvan €:

1. O (Flexibility): $TEY & o1 00 e o 9ell & gwsiel iR Sexdr
ITER T ! St €, <19 foF hima, srafd 3iR 3 ot |

2. T4st @9-39 (Private Transactions): SUH g G 91T o1 TeRg=iST TNTHet et
BId, TE o-e Sl Y&l o | WiE e ¢ |

3. g feafar @1 e1vma (Lack of Central Clearing): 9t 399 &8 Ha
TITRIERROT <TE Ial, SHOTT (S <hlE UaT 19 dTe shl X Tl ohal, ol O Ual ol Siiaw

I3 IS 2|

4. & faf=mT (Less Regulation): TS o foqdid, 39 STeEl W SR R
it Bt 7, T T8 iftres o= df Bl ©, ifehe SH SR s &% S 2
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5.2 <Rafesw % Yoryd TeR @i ¥ §2?

TGS e ¥ v | fopdt uRgufy @t gd-Freifa fafy 3 qd-feifa sma = faia
FH & AR B | GIeh 3R o U W BRI AUH B T | STl B BRI HISR
R (I, Lih TSl o @Y, WY ST 9ell % s R S @ 3R ST el o Sl
% ITTER 3Tferd fohan STar 81 9fh & erqee fordl waeeist & famt iR fafedt & e
T e o €, TR 9 | AR W vfider Siew | W Bl 8, I T8 Siew R ey @
IS &7 319 TR i T &l T Febell |

T IS A TEY U A SR AR sres g € few o gat 39 9 W
TEHd B ¢ 5 9 wfasy § uew fifyea aaa w uw e wiva R R uitdet B ade
o =T | T ey fafEfia teESt (S NSE, BSE) & WeAd ¥ R e 7

e e % GHER! w1 ols e e |7 ST € e fashdrsti o o1 feafd g Je
STl 2 | kA Shimae o Y&l o & Ueh [eiia wfasy foh diig 9 371 9 foh ¢ Simd W™
Tt Tles o S o Y U Sehierd el © | e SUAN SHAR O aEqal, geie,
ST S 3R 3 fai |ieAl § SiEal § SaR-9ed 9 991d & fore R S 2

e ey faf= veR @) asqst, ggrell, s <R, Wi 3R 31 SR AT YUl W)

U € | o Wieh YErhich, <A1 <31 AR sl qe1 W ety Ao €1

SNTQTT STTaEr: M STae Toh e wweiian & S WdieaR i foredt v srafyr & i

fersit feroty uftiufy &t qdf freifta goor W @ded =1 s= &1 SR < €, wifeRe aresr

TEl | S STy T TR & el e

1. ohidT MW 78 fohed uRe ol wigsy & uREufd ol v FHfived god W Tl o
fRIFR <o &

2. Ye IMwM: u% foshed uRE ol wfosr # uR¥uf &tk Ffed qoa | 9= @@
RIFR < 2|

Toleh T I IS ff TT 3R S Hehdl €1 59 g faehed Tliear €, o 39 o frfy
ATl T Sl &, 3R 19 hig o=l 7, o 39 St feufd arell el S ¢

T A e ST =T R, Teel ©F WeR o SRefeem el (Wikad iR wEd) o gl
Uell (TER SR fashdl) &1 S B €; e, TR @ WU & I e & g
3R fashar o1 Fgem fafyr @ duft wder o diee 2rfh 1 it & 3 | Shae fashar (Rl
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Class XII

ferhed of@e f el Sl ©) & <ifta o 31efiF €, 71 foh @dier (79 forehe shal it el STl
?) | TER ol [Jehed & foshal W uREuf Blied (e faehed) o1 s=1 (Y2 feed) &
HARIAR B, WiehT o8 3§ SAHR 1 FAN T Fehell © 3R &l | A foreheq &1 Elier
T SIRHR T TN BT §, A faehed o fashar @l QU AT AW, S f 3R IR ®
(T foreheq o foTu fershar o6l feheq & @lier =t Gufsr faafa et Bt € 3R g2 fashed
o 1T farshan ! forred & BHRR W U WIed 3 & fo10) |

FUU AT I T TR 1 AT G el © FEH 9Re 6l 78 3R Fad
sga fop Tt fofer = &€ o e € 7 foR soe wee

ARt AT 3Teier Ush T SRafea e eian € S i oRes ol 97 iR o
St @ for e aREufd ol forelt off To-aray & s fofdy 9 ot e o oo wdie
o1 S Hehell B

@Y < gl % o U ST SHEid © | R S et s wedt o wiesy fop iy fafert
W TR Tarel il i w1d 2

i, AT S W 3UH U U fEeR oSl <X @ik GO W (Floating ) SIS €X I Tehdl
Jale Ueh SR ¥ el 8, T8 STHAR ¥ R PFaq & g & foman S 21

ii. ST W0 TEH < U STelT-3Te eIsl H Hehd] WAl i e YEH #id € Sl Uk
Tey TfeR W P Al € 3R TH €9 ||

5.3 oo oo aul o fadte SRafea sem &9 faemfaa ge 82

el <1 gkl & SR faxiia SRafea g & Tad o2 a9R) # 9 T o9 e SR ¢ | fori
SRafea I9RI 1 ok THT o WY o Hecaqul =RUll ¥ BT ORI ¢ | SHeh! B3 W=
et o fRam iR i g afasy # gen siffedast @ s & e s
el @ g2 ey el o SRaAfeey 9k w1 sfu=iRes w9 199 vad o smften |
F I & IR T TE g3l | 39 T F 3 | fersh Higd SaR-=ed 3R g
IeeRT % HROT fREMT 3R aRET &1 Tk U SR WieWH S STevEhdl Hedd T,
STl 3 9T @ FEd Ted ¥ 9 R Wb SR SiRaH B HH A Teh | TH A9kl i
o= | Wad §U, 99 1848 TN o€ 31 ¢ (Chicago Board of Trade - CBOT)
T T, T Wisd w9 W WRae IR Fed et i yesnd #1204 wdt |
AT forir eifeerarstt S foF =1 o3, ggrelt @ik ovg ool ® Sar-=igra = sRafesy #

217



fa=itar s waer (Financial Marketing Management)

[T ol 3R Seren | f49w ®9 ¥ 1970 & < W, S Bretton Woods WOTell =l e
g3 3R faffma < welifen &1 7, a9 favmR iR foxdiia Seomt & forg sifgq weam i
MavTeRdr 3T ot 31k a¢ T | T we §, 1973  foeheq 3Tadi (Options Contracts)
%l TH WSA T W YE fFA T, SR @Y € Black-Scholes Higel 1 faeR g3l
TIg Hied fasweq el &1 ged fufRor w3 & fou w1 ok deife usfa wem
Xl 8, T faeheq SR &l 3iftrer UResll, Saaeiie 3 9w o1 fean| 39 Ated
&% ST = SRafea ISR i Tk deheieh! aﬂwéaﬂwaﬁﬂﬁrsﬂ?ﬁswﬁamﬁml
Td o SRafeey SR w1 G fam a8 2000 o A9 Wi TS (NSE) W i
el F e 9 gen, R 9% =i el e iR wE) “{ “doH Sio fafeay
IAET i I foma T ST w1 SRafeen SR fefSed deie, Trferd SfE yomed,
<1 fergeior 3R af¥ersh fowment ol Gfshg wrier o @1 osll ¥ faeiid 8 w1 2 | 98 shed
SR Yeie o HreAd e T8 T €, sioeh 98 a9, e @i, gt e @R faie i
fermfor <t U IferRIel SUshROT 9 gt €, R Ged iR HEAN Fi R & et i
Hewaqu! Jfter 21

T 5.2: TAUEs W efafea 2féw = sfaem

TUEE R eRafed fET F IEemd 12 SE 2000 HgE, W6 Fw 50 fged R wEd
SFET YR Y T | 3 SIC TSHT SN 3R R WYl W S 1 AR HA:
4 S 2001 3R 2 S 2001 W RY §37 | Rl wieh P 1 Jesd 9 ek 2001
# g5 [ 91C IR ) 9it 1 far gan €, e 81 CNX IT e, s
e, ) firedhd 50 SS9t R e @ik fwig & =R off fmferd 21 e,
SR ! AET 3R ZH3eR SF1 o Sfteenion W, TAudg (NSE) WRd ol gad 99 SRafeeq
TS €| SRafeen srqad i siitreran Tt arafd 3 WA et §, fehq oiel srafy &
Tt T STee ol Bigas, STEs uRugadr @iy 5 ad gril €1 MR g 99 e
U B & Tl THIf Stafi ST 1 HE, 2 WE iR 3 HiE e 8| FehedH e %
I ol T o ATl ¢fE o W U 41 ey U R S 21

T & T | SRt SRafT TeE-2Te et @l qore W oSl W 9% € |
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Underlying
Asset

Table 5.2: Spectrum of Derivatives Contract worldwide

Type of Derivative Contract

Class Xl

Equity Indexfuture Index option Equity swap Back-to- Stock
Stockfuture hack repo options
agresment Warrants
Interestrate Interest rate Options on Interestrate Forwardrate Interestrate
futures futures SWaps agreement caps, floors
linkedto & collars.
MIBOR Swaptions

Underlying
Asset

Type of Derivative Contract

Credit Bondfuture Optionon Credit default | fzpurchase Credit
Bond future swap Total agreement default
return swap option
Foreign Currgncy future | Optionon Currency swap | Currency (urrency
pxchange currency forward option
future

SR g Igof =& 7. s w gwe | e R H % AU iR it ey o R
T € S SifeeRar Yeehishi W foshed ey o wfiet €1

5.4 efafea oToR § UNER @i €2

i foci oo o @e, <Rafee aNRT ° fFe=faiad arier e &
®., ik TaEesT: Wl sRafea &1 fFmfor 3R R R S 2
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@ o Sfafea o fove gew Fove, dema fowe, §%, FRe 8 Jd €|
gieh f~aeTeh o SRafea | FasT St o 3TeTT-31e Se99 Bid ¢ | fFeemehi & Yo =i
foreqga &9 o 3 g €

vt & UaR: SRafed TR e off e fadia 9k & 99 © oIk sud e @)

frefefaa 9= =maes afmd

* ¥ (Hedgers): 3 9 fowek e € st ufgsy o Fwdl § guifed sar-<ed 9
I o foru SRAfeT 1 ITANT F1d €1 SR ST NN HHMAT 7, sk T T[]
QEHIfTa o1 SR &l SIREH | s=-T 21

* HSaTST (Speculators): 3 9 a9 § S 19K ot ufas ot oo W fomr =3d g1
A g URadHl W @I wEH R 3eie § SRefesm | faw wd 71 % ue: andfas
Guft =8 T dfesh SR 6l 9 R nenRRa S AE @d €1 Gl fawes S oy
A o 3evd | e d €, 39 90t H a7d 2

* TR (Arbitrageurs) : 78 T Fawes B ® N ol SRt = St § g9 %
3R I Y ISTH TR A & I8 Teh & AR I Tk SR § W 3R g |
SR STREH o T A e 2 |

T T wifreon: 9 SR & gErE wEe Sl gRlEd wd © IR T g
#d ¢ fop Tt wiernfiedt grr e wensit s urer fohan T et €1 W, sfadt Sfafea
ISR 1 Pl = €, SIRaeng, = <X iR gg1 SRafed ekl i iR uhum
(PREE HIheH HHIH) FHAfSS TRl FEEET a1 81 ThUAH =1 " e |
foreT@ 81 T 2, 3 TEfeiT et SRafed SRl o S fREl T SE-38 il 7

T 3T UTqHTT S gHeieE iR fFuem uSiiteE, shiee e uwsiftE, fasen R
e arfe o fada SRl sk eRafed Skl o & qren fohan S 21

5.5 2SRAfCa AR & 3Teieh el &= & 2

1. SfEw usieM (Hedging): SRAfesq o1 39am qoor siferdr § s=19 & forg fman
STl €1 98 AR SR fFaw & gUfig a9 § e el 2

2. Yed @I (Price Discovery): SRafcsd IR ufge & siodi s fGwm o1 Gehd
o © | 399 fewet o fofe o1 | Aee firerdt ©
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Class XII

3. e ® gfg (Liquidity ): J% ik Wi bl smerftia R STSTR <l |fsha ST
2| e fordl ff a9 S o Slie-o=m 99d BT 2

4. IS @t GiAew (Leverage): S99 6H ISt MR 99 sl § AR T9e Bidl
S| SHY ek o9 o WIS f B ©, TR Sied off &g 2

5.  IremT fEiUT ® "e¥ek (Planning Tool): SHa€™ ufasT &t @A A1 3 &
STAM TR VT ST Tohd © | 399 SIHRaar &1 9d 69 Bl € |

6. Tadtz =R (Innovation): SRafeed o HieaH ¥ U faiig ScIE 3R WHITE!
ferid el &1 9% IR ol e fafdy 3R o< o= 2

5.6 SIS QL HATE?

oIS X ferdl Sferad) =1 smot frra e W firer aren Red @ | =1t & Stem-3rer o iR &1 Sl
21 9 AnT o IRl (S 3feadt 9eR) | e o ®, 9 "uf W Red aar seer
TEdl B | T8, 89 U & foh Red ot PR =ohefg (Sfedt W = 2%) Bt @l €1 gHd 3R
WAy STHT 1 STCRT-3TT ek W HASTA 2 ST € 1R 3Tkt Smgf aiftfer o e s
3R 1 q B Tehdl B | U FPREX Tehafs o gasn e € A saf & o, =shals
I MR & aae, eyt w9 9 M froe & o o st Red <)

HILWUT ST (Simple Interest): T had JeleH W qF T 9 <A1 ST 8 3R 9 &
e A el 2 | SHH S W SERT S el Sed|

Tehafs ST (Compound Interest): SHH IS 1 TaeA | SIS 3TTe 31afY & fog
oA 9 =S foren ST 21 29 oSt RSS! o el ST © |

fer =TT TX (Fixed Interest Rate): I8 SST €X TX 37a(¥ e Ueh St o1 eel 2 |
ST hl SAR-<IGTd &1 59 Y 319 =@l il

Rt Tt =€ (Floating Interest Rate): I8 € GHI o WY deaid! Wl & 31X 3MHAR
R TR & U TS Bl ¢ | 3T SRgH 3R SEE e B §

TRUT =TT X (Loan Interest Rate): I8 98 <X 8ldl & 579 W Sk A1 forxiiar HEam= emdent
U T4 § 1 TE MUH! shiee T 3R RBI & <Afeali ox fnft et 21

STHT =TT ¥ (Deposit Interest Rate): T8 X 98 Bidl & SN Seb 3{T9eh! STAT ART W ed
T | U8 WEhi ol F=d 3R Few & fou uid s 2
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fa=itar s waer (Financial Marketing Management)

TSI &3 FHI: SIteh WieeTd % oh & H e ohi STl & | gTefiteh, of S§ SRaRT (frequency )
1 o Teidl ®, STeeh W1 ST Sl O S ST R

ISTETOT: T fohell 51 1 T RT W AT X 10% W™ 8, I8 <301 & foh o <1 anvies
haf§ (annually compounded) 3MER T 10% IS J& il € | 39 feoifa o uRusgaa
TR it o FrEfeRad O gR1 R S 2

A=Px 1+r]t
100

i
P = ¥ (Principal ), r = &S X (Interest rate), t = 9T (Time )

Ife 100 ®IT Faf 91 (Fixed Deposit) H ST T Sd € o 98

100 x (1 + 0.1) = %110 (1 fe fiemm) |

TIciieh, A wehdfs 1 Mg oger <F WY, @t sifam TRT o SR B | SeRvRawy, A
<R i STHfaIie (semi-annual ) Y e ST 31”417 € o) 10% @I, o Ruerad 9T
TR Bl

100 x (1 + 0.1/2) = #110.250 (=1 e foremm)
frraer wr ufqers

et W uferely =9 X SR <hafs i IRaRAr § e el 8 | e st = ) 8
et siferes =rshafg o0t srafa, 3 2 stk dfcrerms |

TRt 39 IR <l T €, STa FH SATST TR hl STHT-3Te Tehdfeg gt (S anfiies,
3R IR 3idd: Fad =ehdf) W N foRAr ST 21
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Table 5.3: Interest Rate and Compounding Frequency

Class Xl

Priscianl Y B1n137+ k| Icon somctna [ (RN nreyhar
[in Rs.)
100 10% Annual 100(1+10%) 110.000
100 10% SemiAnnual 100[1+(10%/2)]° 110.250
100 10% Quarterly 100[1+(10%/4)] 110.381
100 10% Monthly 100[1+(10%/12)] 110.471
100 10% Daily 100[1+(10%/365)] 110.516
100 10% Continuously 100* o (109 *1) 110.517

T S <1 A9 € foh 9Ra o 1 31t 2010 W =i Wit sht TRT o 0T H 2R Tshafs
(daily compounding) 319 TS 2|

Tad TehafE (continuous compounding ) H TAYH T eA(rt) | TN foham S €, STE:
r = SN R, t = GO, e = TR R S 2.718 % R &
IETETT 5.1: AT A X TH TR I5d H TE @b

8% Wfcrad ( 3ratieh =shafg)

8% Wide (fieh =Ishelfs)
A T Tohdfs % fIT qod <X A Bl ?
HHHY:
1. eIt wshdfs:
2 x In(1 + 0.08/2) = 0.078441 = 7.844%
2. oiftieh el

In(1 + 0.08) = 0.07696 = 7.696%
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fa=itar s waer (Financial Marketing Management)

ITEUT o ToTT: Weh Sk Tqen! 109 e ! =11 €2 ol 2 Forad SHifres =shafs (quarterly
compounding ) il 21 39 feufe # qod R 0 eRlt <19 34: (%) Wad wshdis (@) aifties
EEL [

o ®Y H e R Sw?
1. Hdd <Ishdis:

4 x In(1 + 0.10/4) = 0.098770 = 9.877%
2.  ditie =shafg (Effective Annual Rate ):

(1 +0.10/4)* =1 =10.38%

ik =i l TTel aiftier = @ (Effective Annual Rate - EAR) S ol ST 2|
39 fafr @ foedt ot & ¢ =ae <R = wfaeny 3T qod aifties Ufeen ® uRafda frer <
Hehll 2 |

5.7 YEieh SSoRT oRIT HIUAT & 2
Wi TS (TR Geehich ) Teh UHN Hehdh 7 ST IR IR o fohalt oo feed o1 R R

o HH ST i HIGdl B | I8 oIl ¢ T SR SR ST @1 8 A 99, 3 Tg e @l
AT o 3nfier wafRt <t off gwiar €1

i Tiche TS 39 IR b YR T T Ik ST ST @ S R ISR AT ISR 6 Teh
e & =1 Te & ufaffre #=d €1 el SER sl SR YR gehis Hod &% deyf |
TUMET ST € | Gehich I SRR A A1 SR AR W T T& R T2 faman <r €
S f 100 =1 1000.

NSE 1 T4 geehi®h NIFTY 50 € | Ut 50 ek fafariiera eieh gerehiah € o1 13 srefeaeen
% & H sfer T @1 el T U ffi SewEt % foru R e € S ST the
Ui, TS eneia SRefed iR Iead He | Rl &1 eMuR g, S i A =i
TSRIIST T ST S-S eehish €, 3, e 1995 i 1000 i fram = o1 | 39
oS, Gehich T o [oTT STANT FRFT ST a1ed Sfradt e o Hedi | URad 39 STER e
W IR S A % w9 H @ <)
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Class XII

YRR gehieh Frafafiad s qroe § WErdT S 2

YRR HAdl H SAR-UgTd: S I8 M1 & foF =afa sar-ar o IR0 6l Hid fSha-
Sl A1 5Ll |

SIS AT UE9: I8 GHeH | Heg &dl € & 18 fafme & o1 @ aom & weef &
W@

TragTeR fagara: 2o &1 =9l § 98 Udl =odl ® % faves sremerd) (Bullish) & =
fremarer (Bearish) |

forarer o ATUES: FEveE @R HEee e AR o TISRIfTEl 1 Hodied R % fou
SSH I g R ¢ |

YRR AR Gehich e HRUT & ST of 2 €1 377 9 SuanT &

*  gNIR SRR % U T SUHeR & ®9 |,

* ORI WeRiA % fTY Uk e o w9 H,

» ISoT WO, e o iR S SRafed suskul | siafifed & w9 |

* R he/EAUE sR SR e wdee |

3R o foTu, Seh Foel/ Mot oSS, T THUEE o1 U SfehT &1 gerehish &, S Sfee
&7 & 12 T s T 3R I YSiihd Wi WA 2 S A9l Wieh TS (TATEs)

T HRER L ¢ | T8 o 3T SR 7eaeeli Sl Ush S<Heh UM Hdl 8 Sl TR Seh
&5 % ST TSI WGEH ol S €|

5.8 WxIchich ATl ohl 3TTeieh Hee oIl 8 2

YeIhich <t Tfafem hiiRe & o JfaeT o il o IR o IR SR o agerdl ST
T €, St 38 e S =ik gt Rl famiy st o aR o feement @t Suder b e
€1 T PR ISR 1 o § 6 afersa & donferd onier ueet i el Sl SN Al Yehih
SR <A STl € | ST Afqea B SAieT bl e FRISTare! 81 Sidt €, a1 gerehish R e & |

225



fa=itar s waer (Financial Marketing Management)

T JIOR S HIEd o ST RO € St 8

* Ut ok 9R H HHTER - g&H e FRE (IS0, fhel S o @i, o fordt
FREM & a9 21, FRe o & e fafdre s o Re)

* 3refeTraRen | JEt ek~ A MM FReh (ISR, i SUM, R ST 3R
R H geard, TS THER S TS1T TR H geold, fordh <9 sl 9t st
o T 9| 317 )

IR TR STSIR 3 Ty Tfdfafer s g 8, S for Hyut steferasen o Heiftrd e snfis
SR TR ML FHTERT bl Fffeiferd il € | T8 AR R 3G o HIeA 9 Wee fohd1 Se € |
ek ik H & YR i SR FHigd 8idl & —

1. wiw-fafire TEER, iR
2.  YeEehih-Heid (A1 A9k SR ) HHNER |

ST S A o e 1 MG Fepre S €, @ Rieh-afire THER @ € ot 8 s
2, 3 hadl o FHER U9 © STd & S 9l IER1 § 9E 9 9 Y99 Seld © |3 9Ee
TR S 3Aeh arare]oT 41 G99 seferaee ¥ Faivd 8 2 | 39 39d @l e
1 ST e WIRA 3MEd (Weighted Average) ®, fa woier i &l 38 SRR
USTIeRRUT, ST, A1 31 Fefed Teeii o 3MuR R 3fd a1 & S 2

SETEXUT: I AT 3 Teh Geehieh | qf Wik 7, T 3R o | T 1 AR YAl 1000 RIS
TIY € SR & ol ISR GeleRior 3000 S T €1 iR & A © B arell fafaftEt w 1/4
IR B ® e arell Tfefafer © 3/4 1 4R e 7

TH ST 9T | Ferchich! s FHTOT 4 R ST © 3R 396 Hisig g8 & aR o siferes sreree
Eaul
5.9 geehies fratoT ot ferferart o 2

Teh 3T geIohieh fafgeiientor (Diversification ) 3R aXeTan (Liquidity ) < &= e
AT @ HI VA Il § | U 38 e U fafdeiihd aehich SR 31eral Srefeaen
3ifreh Heieh Ufdfifeic ol ¢ | BTeiiioh, fafereiientor sl ol Teh WA & §1C o B4 oFldl 2 |

* N9 gH 10 W 9§ 20 Wi T 9gd §, o SiRgH § qIit HHE 3t 7
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Class XII

* 50 W 100 W qF S W SRGH T 3Uelhd ogd HH HH 1 ¢ |
* 100 U 3Rier Wi Siier W SiRgd H oI g HH 81 3|

TAfTT, T g o oI5 3R e Wi ST STueilehd o9ehi! el I8 T | Teh 3R Hecayul
A 78 2 3 <o g 1 fOER R < €, o 39 it Ry Y e =i ST
(illiquid ) B Fehd | UY 3TeRel Wi o HiFd TR o a1 fEeR o W 3nenfa st
€, S8 Teehish 1 WlehaT 3R TTeRT Yfad B 2|

Tieh TSI Geehichl ol TLEHT &g FAHTREd T UFiadi hl SITHEIUT fehar STrar
&

* H Tefle TR Yl 9TRd gerehish (Free Float Market Capitalization Weighted
Index)

* SSIR YSileh{ol I g=ehish (Market Capitalization Weighted Index )
*  Hod WIRd Yehish (Price Weighted Index)

1. ﬂﬁ‘Wﬁ?WqﬁT{W TR Yaehich (Free Float Market Capitalization
Weighted Index): 38 Ugfd H Uoieh Ul o foq "'l Feile thaed" 3reran e
I o519 R (Investible Weight Factor) i SH Ul g1 Wi Ta=SI i
TS Ao TR o 3MeR R i fFan < 2 1 39 SMER R W il SR
USiieReuT St T FrEfeiad EaER S E:

ThT TS STSTR USHeRuT = e STehR x ad|™ gt x TaeT are o=t &iieh
TH YR GeIhieh i TUMHT FrAfaRad T @ & S €

TaHhich = (Tl TAIC TAHT TSI YSTERTOT / Thi TAE SR ST USTeRoT)
x &R A

IO o fAIT : R Eeo afddst foafiiee (1ISL), T fof NSE w2fster saete shiaRy
fafiee 1 U Werd THE €, 7 IH IS B 31U W@ geEehii — NIFTY 50, NIFTY
50 USD, NIFTY Next 50 @ NIFTY 100 — & fog @] fen 21

*  f&qie 4 9 2009 ¥ NIFTY 50 Junior

* {26 S 2009 | NIFTY 50, NIFTY 100 U8 NIFTY 50 USD o gedhichi o
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fere =1z wgfr w21
Thi UATE Ugid o 3iaiid HfaiRad JreReniarnt |t T&l sl ST
1. WRER 5N ¥R et (e feems & €9 1)
2. Vadehi R 1Rd IR, ADRs/GDRs % WIe7d ¥
3. HiURe FreE, ol stear HUF SR WFifaes fReerd
4.  voae faesh faer (FDI) 9oft o siaeia faw
5. WEdAn/aYE SutEr gR i gfe

TSI USTiehtuT WA Yaehich (Market Capitalization Weighted Index): 39 YR
I Gehih UM H, Yohich H YeHieh Tieh T Tl PRI & SISIR oo o 3T H geehich
o ol T el €1 39 Yeehish i UM e ST T T & SER Sl S

Yeehich = TAH SIS YSThTUT MR ST YSIERIUT x STTER |
* gAEF SR USIeRRT - geehich H @l wiefe 1 A (9dEH SR qgod x R
3R |

* YR IR USRIl - SMER Y R aeft ufrfert s = (IR 9o x g emeR) |

e TR geehieh (Price Weighted Index): 39 Ui ® Uish wieh ol 3Hh AI-IRR
o & A B a9 2 <l B | 390 Yeehich 1 A 9t Wi & ot & I i i
1 F T W AN SH W R SO €1 3 oF aet R 1 GRS g
e 2

5.10 Ueh JeIehich o ATBIT TagoaTg o= 2 ?

Teh Ichoe STSIR Yelehich T frrfaRad o7 foeme g9 =T

*  Ig IR § Iufed fafir adwiferEl o SIeeR @l e w9 ¥ uRelfi w |
+ oY wffed Wi sfis e (liquidity ) are &t

* ST T foeivRl gRI1 eafeed wd fFiak ®9 9 fhar S|
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Class XII

Tehel Tieh S1E LI hl DIl TYE Gk hl STk TAfId = T Toh; S I
i H gC uRad-i 1 TR WadT §9d 6l 8 qe |

TG H, fordt off Yerhich o1 FAfTEieRoT TR Tae e =Ry a9 Had edish T Savash
21 7% gifvea foran S =nfee o gerehier steshall (speculation ) o Wi Gegeie = 8l |
T RS AT A FAUH AeA-3TR aTel LI ol Goehih o Se @ ST =18 |
1Y §l, Yelehich ol Gel 36 YR fohdl ST =18 fom IqH TS gRadHl % SR S
o 3@ = 3R 9Red= | Bl |

et 50

Y 50 S o GLEAT IR i o forer o stcafees oA sifter o, R o o
foferar sl (calculations ) i STETIRl TS | 36 Sifeel Wishal W Wed fehs Tt wifh
LR GRS

1.

2.

*

*

*

50 IR T T AN % GeehUT ¥ SUFHT MR T T |

R 50 § wifireT fohT ST ol weie ol 'SHiee %’ (Impact Cost) & HFEE
FTER /e (liquid ) BT =NRT |

hael T8 T 50 Wi, S wel Fuiia aresl | W Sad €, Yahie o it R
ST B

R 50 o T ATl I I SRS TR W ST Al W § | 30 W
Hihe SS9 ol S8aY &7 ¥ THSH 31 faehiyd e o foen § us 3ol ware o w9
o T T R | eSS RA Traee & 21 W &t (sectors ) W HeR Rl

€ 31 Teh HITel Il o WIEH § YRATT ST § 631 el aiel Weeehi shi o1ieh
THIASR e il & | %t 50 o1 39T faftr= Sewai o fore foren <iran 2, <t

- SRafeed (9 2o wEd iR 3iwi),
e TS Thed o T

ot =t o w0 o g SRafea IR % T us s1ee geeie A ST €, $9 Q@
& HRT &:
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fa=itar s waer (Financial Marketing Management)

1. " IR 9919 AT (Low Impact Cost ),
2. I=I oS ywreierar (High Hedging Effectiveness) |

T I7clral, el 1 = R ol fafaeiieor (diversification) 39 %H URMH HfSH
ST o T SFET o T SUFRT o1l B |

T AT SR & 2

T AT 9 A9 39 99 9 €, S R iy /e # 3R & oF-e1 i ), fod ffdw
G fig W 98 S Sl €| T8 AN SR i alerdn (liquidity ) =1 Tk renefardt ik
SRTReh Tehdeh Al STTAl ©, it I8 shel A1 falshdl ERT 8+ ! ST alell ar&dfaes o9-a-
AT i, fore-3Teh BiE &t qor | s ¥ &0 o weRia o=dl € | I gfesin 3,
TG AT 98 WeeTd gfs w1 gt €, S R Rt <l |ifed AT § SR Wled A 9
T 3eR! Jod i g § g usdl €|

TS NI ! 0T FTIRad 39RO & STl 2:
ATV AT = (TASSS Tl U + WaA9ss faehar geer)

2
3T A
@ig A ig o forent wTT oot 7ex
(Buy Quantity) (Buy Price) (Sell Quantity) (Sell Price)
1000 98 1000 99
2000 97 1500 100
1000 96 1000 101
1500 I*R THie & feru:
99+98
3Te Te (Ideal Price) = —— = 98.5
aTEfaE Jea (Actual Price) = (1000 X 99) + (500x100) 99 33

1500
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99.33-98.5
T FHE (Impact Cost) (1500 I & fow) = 985

5.11 GeIchich o STV T &2

geehich, SSALAT Al YSTl AR % SRR & &9 | w3 i & sifaikem, faxd &= o
=1 31 Hecayel wEIsHl | off Y Bl € | 9dAE ® ¢ foxie et 1 i gerehient
& YR W fomen T B, S — Iehich efRafésd (Index Derivatives ), YIehich fHfert
(Index Funds) T TS ¢S %ed (ETFs) | 30 We | == &l {499 &7 o Yehich
<fafesn o Gifta @ = # |

5.11.1 329 SRAfea w=m &2

geehich SRAfCd I ey Bid € SFH fFd aehich 1 SMER T (Underlying
Asset) & &9 ¥ g fhan STar 21 dfves TR W o ifue vefed geehis
Sfafesy o geuhich a9al (Index Futures) a0l gelehish fashed (Index Options )
A T 1 IR |, 9ol Wieh Ter=s (NSE) g1 fiHd NIFTY 50 Ueh Ssiii-ieh &9
T TR {3 TN erhish §, T 3E9 o o 39 SR Wl e, S g
2Rafeen 3R geekier i, fasfaa frg < @ |

Hachich SRATCSH Tt ATHUTAT & THE HRUT:

+ g @ giasm ST @ e e et S s aewifer i Sifed
T GReT (Hedging ) Bq SRaAfesH &t Mawaehdl el €1 39 3299 v gohish
fafeen Safeama IPR-snuia SRafeed &t qormt & afrer Sugea @ik«
e fag B €1 3SR, SR | UeH el W: Wit goshich dTel
ITAN SREH Yeier B R €|

* WIS GTEAT: YOshich SRAfCeT 1 SN Rl off WReAT a1l Wil % fe
ST & T Tt 3R YT 3U ok Y § R ST Gehe B

* T YT Sl AWTEAT: AR SR 6l qorT | Teehicl | $HT €9 § Jod
H gftad= (Manipulation ) ST 31k ST BidT 8, fagioent wRa S S
H, STet g PRI F emgfed Wit Bt # 9K 9 ‘FHT % AT g B 2

x 100 = 0.84%
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fa=itar s waer (Financial Marketing Management)

* oW ARERAT (Volatility ): Tifeh Terehich Tsh THY AT i T €, 37 TTH
HAfFTT IR H G H Hod B IAR-<IeId UeThd %A Bial €|

* WIS 3R US Smaveeharestt W il goshie SRaRsd # W & d
AT YRR ARt 3R Uit gaiar 6t /i w9 8 Sl 8|

* oyt ¥ Tue @t gfaem: g7 sdd o fuer T § g 2, el feeiad
Heiftrd sifeq 39 — feciad | 28, Tora feciiedt = el v o-93 — | s=re
eI B

+ e tHavent & faT geasan: T vt & o Rl g S aue
3R SHH! T Rl Sk HIAT SCRITG IERI o el | el AR WXl el B |
T RO, Gochich SRAfCsH FeXl et & T ff e 81 © 2

AT W Geehich ATaaT Tal ferehedl sl samar

IRA H Wit TS R goshich aEel 3R fasweq el #1 s SR Bl €1 e
Wi TSt (NSE) o 12 S 2000 &1 NIFTY 50 SMeNRd Yeehich Arae s o @1
Sfafesy MR # YR ® | TELEE 4 S 2001 B TIEE 7 NIFTY 50 W SR
gerehih fashedl o ff SR WRY 211 NIFTY 50 ¥ T[S 37 3 ol SR 376 iR
W W, MR s (SGX), R wdhesd Toaesl (CME), den @ Taes
(OSE) <19 yqg afYass Teraesti W off feman < 2

I FAHich IMATRA IS

*  gahich AR (Index Fund): T8 T THI [3IA %E BT € S fhEl gehish &
YEY ol SR 1 WA AT & | T8 39 Yuehich W WA IRRT H IE 1A
H fraer &Y fopan e 21

* 3w (ETFs — ToEEST ¢3S The®): 3 wfaferdl it ush el gt €, fent =mR
Rih TS W 3ieh IH YR Bl © S99 foRdl W IR &1 IR 3hH-ue
B9l el % f99dd, ETF 1 R R g & SR el off w8 wdier =1 s
ST Hehell B |
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@ & F3Ee0T (Learning Reinforcements)

§

are-faarg

?

T T S &

U

@IS 2R ST W

WRIST (Summary):

1.

I SRafesd shael swdl fawmeht & e S §
A Seemen o SHH 9T o Hehd © 2

1 SRafee SSTR 3referereen ol fEeRdl WeM &7d © o
3tfreh 31fEeR o9 © 2

efRafess ot Hiad gHen frdl el 9RET (Underlying
Asset) S Wik, HAMS, HE, o TR W
Aea et €, 3ufeT 3¢ "= ST (Derived
Instruments )" el ST |

TRa o SRafesd fEm %t s S 2000 § NSE W
&8 o 3R 9 YR g & el 9 SRafem SR

R C o
= (Futures) 3R @ (Options) ¥ I 3R

Bl & 3R A 39 39ERT SiRaH veee & forg 4
FA B

ol U Wik o1 S I ISR TR I Sird [
399 fore Wb o eRafeed Suasy & 3R 39 dNIR
R T L |

T e H eRafeed o Tohedudl, YR, IUAN 3R Ik Hecd ohl WHITA A ¢

sfefesm 9 foxim sy € e ®iba fRdl oM go oREuf (S =i, 59,
FHINES 3Mfe) W AR Biedl € | 37T STANT a1k SRaw WeeH, |l (speculation )
@TH\F&?@?{ (price discovery) S el o foT d § | 1A © A ®9 W FEE
3R AT S SRERH T WISt STell 731 8 S IR IR 99R | Ted iferes yeferd
€1 T8 WY & g N Farn 0 € fF wra # SRafeenw ¢fEm # g 2000 # NSE
W g2 3R SEBI 9 FeieH Ud faf-eme it e fran €1 ae s faanfiat ot
SRaAfeem Ft FEMUTE, SRgH qU IUANT % IR Tecsl Tl T THH TS H3al € |
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1)

2)

3)

5)

6)

FEUseh (WORKSHEET)

ug fasea uye:

wiefa et fafem sifufem frg o waa & smn?

a) 1950 b) 1956

c) 1976 d) 1992

SRafedi i ford MR W afierd fohan S Fehel & 2

a) AT @i ypfd® MR W b)  iafRd U & MR |
¢) FMFWHFIMMMW  d) TR & A

T8 ¥ fp Sfafea § ufosy o e gHfvem wen snfere gt 82

a) 3Tt wfaesan b)  3m

c)  IAH{EHE TEl d) =

A sy iy | R afgufy ol qd-freifa fafy w, gd-fruifa siba w faaia

T T T L B 2

a) Sl Y b) faoeq ey
c) 3fm ey d) T
frrfefad o 9 F-iF a9 & TR § 2

a) WAl b) AT

c) T d) TR E T
NSE (AFel Wieh THa=ist) &l T Yehich -9 7 ?
a) I 30 b)  THECAY 500
¢c) 50 d) TESITE 100

234



7)

8)

I1

o

Class Xl

frrefafad & 9 Wieh Alche gaehicht &1 3TANT 59 fou foman <t €2

a) ORIl WeEH % fore U e o w9 o

b) I HeAAUE sW MR e weve

¢) SR HEER o fIY Teh SRR o ®9 |

d) TR FAd

U 3 AR Gadhish B Feffed § 9 wiF-s= @ fasivand g =iz ?
a) IE YU T W S W S AT

b) ehich § Tl Wik 3rcfreh @il e ey

c) THAIT&

d) T I RE € T

g 3T a1 U9 (Short Answer Questions)

fafesg o Fua f6 aal W ek w6 22

HRAS e AR T ey T o1 iR © 2

NSE ¥ Sfafesy e it yoemd o g3 2

2Rafesn %1 I SifRem weeE (Risk Management ) H 9 foFar e 8 2
<fafesm § wiftet 99 v et iH-%H eid € 2

e N\
Wik Ted efafesy o1 g 22

ferdlt ot 3T=% gerehish ot T fawvand fafe |
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TR ST, HI—AWUTe 31T goor fHeror ﬂ

Futures Contracts, Mechanism & Pricing

32T (Objective)

TH TS o 3T & U B

*  GRAE e IR SHEH G g

* el IR BRAS hiaed % o iR Y gl

* e oo (el oiR Wi areer god (el S sreeRen gee e

* Wi SO TFEE o SUAN ek ST 1 WA THE qra

TR

T 1A SRafe AR i < W fqensii—wiRae e IR Gel STse—ddt SR,
FEYUTr Td goor Faior @ deift sraemonsti ® Hfed €1 399 BRae e & ol ud
Trarelt & WU-HY G el ¥ S THE 3 Sl T R T g1 e 3k Y
SiY fagidl & Wem 9 9l SEE % god (iR # uihar o fawetsr e e §, S
o GHaT 1 feaf qen snfeigret era@di 1 ot 3SR Rl €| 0o e, Wi U seo
T % e O BRI i a3k Heiftrd Tkt Sreararett 1 ot foRaRyd THemE
T 7, e ol SRafeey % dgifter T oAaeiieh Teeal i oA WS W Bl €|

&I JIsadet (Key Terms):
1. e (Beta) Siel Ueh SIS HIF 2 S §HY IR 96K H qRede o
YR R fordlt Wieh & Iar-de@ (Volatility ) sl A9l

2l

2. o (Hedging) 98 T& SiRgH Wed dei  (Risk Management
Technique) ¥ it fawr o duifad Gwa (Potential
Losses ) &1 Giftd & & foTg Wga et €1

3. e (Spread) T Ueh ¢fET WA (Trading Strategy) € fd
St 1 ek At wiaed (Option Contracts) H
TS T T ot St 2 |
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4., Wi HH (Spot 98 ddHM HeH (Current Price) 58 W fordi aRguid
Price) (Asset) T Tkl @9-e9 (Immediate Transaction)

B €

5. 3MYR (Basis) Tg 9 eI (Futures Price) 3R B e (Spot
Price) & &I &1 3iaX (Difference) il 21

HhiaS 31'{-[6[31 3ﬁ? I fﬁ'@'ﬂl’aﬁ (Forward Contracts and its Salient

Features)

BREE ey (Forward Contract) T UHET gHEal (Agreement) Bidl @ Fored fedt
IRETT (Asset) i Tk e wfersy fafy (Specified Future Date) W T ECRELIEG
T (Pre-determined Price) W WG o1 o= ! TgA & S €1 37 3 BREE
Hitede’ (Forward Commitment ) WehR sl SRafed (Derivative ) HMT STl 2 1 29 Y
H Teh 987 '@=T 9Si9E' (Long Position — s fEefd) oiar 8, stefd o fivea fofy w
uREur o ga-feifa goa W wlies & o wend e 2 | g3 ual 'oie gsiee’ (Short
Position — fashar feafd) 70 e €, srerfd 9 <ot fafyr ot et gour W ufReut &t o=
% foTT Weud eidr €1 39 ey o 3 faeror, Si9 fecliad ff¥ (Delivery Date), god
(Price) 3R AT (Quantity ) 37fe, srser o wftret ST qali & e TReRes &9 | Feifa
fohu ST § | BRAS Y W TSt (Exchanges ) & a6, 3MaR-g-#1S<R (Over-the-
Counter — OTC) SISR H fohu SId € |
FiEeS sl o v fageand frmfata €
1. 3 fgusltsr (Bilateral) 37T T &, o7d: 99 Hee-urdl %k (Counter-party
Risk) & e Bl €1 HEe-Urdl K&k 9% Sifaw € S sreer &1 guwr ua
F R o o fathel B WehdT €1 BRaS el o ded | W7 iR fasi
®9 Y Heeaqul ¢ Bl 7, i o e fRd off < =it (individuals ), St
o HEAHT o o T ST Wehd B 3R 39 W e o Rl e fafrmes deen #
woe T & a1 BTeifeh, 3 W WH SIS ST AN B & |
2. Ve ®iae ey faviw w7 ¥ fffa (Custom-designed) BeT B, o o8

FeY AR, TEa foifer, Ry & wehR ud qurem & ded  sifgdia e €1 vt
e for ufteat 1 feciadl @ik vero A it ot off emod weafa o ey o s
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ST Hehell & | T ST W WA qali Bl 31k oreera Yo Rl € — S 3 v
SIS o W H HW9G T i, S R B9 ST stemI |

3. ThItGE 3T&E o 56T (Contract Price) UTH: WAk ¥ | SUTse A&l gram
Fifeh I Y ol T W WER Sa=id & Ay 9 Fifa e < 2

4. TS i AT fafer (Expiration Date) U, 3Tser T fUETT (Settlement)
Ufui sl arfaes fEctiad & mem ¥ R ST SMaves il € | eletifeh, afe arae
1 YR B ST U&7 Heqd &, al SHeR (92 e o (Cash Settlement) ¥t fFa
S Hehel & | Fehg ae ! Reafd & erae ¥ Sca=1 oy =1 B i AT Heiftra et
TR IR U7 o -Tohg Y H FHIE S ¢ |

5. 9t Rl UeT =l STEY o wHEla W qd i@ &3 (Close or Settle Before
Expiry) &, a1 39 Iar 9 ¥ SH T HIEeX-TId o I ST BiaT ¢ | I8 fefa
TET: 31fTes f1Efor (Premium Valuation ) 3t TR o STl € | SHeI HRUT T8
¢ o BiRa< ey 1R STgEfTd (Customized ) B €, 3R Hel STqaY & THM
I aTel IS 37T G&7 @IS 3Tcd hiad Bidl ©, a9 Teh A wifer faadid o=-e4
fopam < ok |

TGS TS Tl IGTE0T
TG I YHI |
A s &

we fuiRa g W wfosr &
Teh = a9 W e |

9 T s AU A1 U 1 SeH-YeE e el © |

I IE T Wi W, 1 e % SER ufasy # FiRka fafy @
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ey o Hewd T A

YA L B |
>
I 1 9Tl o ITER Hifern
Tty o 3yl e B

THRES hieae o ATt (Limitation of Forward Contracts)

favaR o wRaS SSRI I HE GHEART 1 HEAT AT TSl &:

1. AR AT heleuT &l BT (Lack of centralization of trading): W&
Y el 9 ¥ WER SIaeid & qead o R S ® iR e el s dheiend
T, S Wi TR, W gEeg e g

2. AT (Illiquidity): T STEE Sl T 3TJfeTd (Customized ) Bl %,
TR R 30 G TSR § AR AT H(SH 2 Sal 8, i faf= Fesmeht &
ey fafEer (Specifications) 3T H fr=7 gid |

3. HEST-UTET SIE@H (Counterparty Risk): @H-o9 H ifiel fordt off 9&1 g
IS Il B G T HRA (fEwiee) #1 Sifew o4 e 2

SIRIeH Teel < feigait H ot Toe Stefereh oriara (Flexibility ) 3iR Sqehdr ( Generality )
F B | BRAE TR Tk RISl TR 9IR &l e el ¢, S @i ot o 3og el ot
TEHAld ¥ SIeY T Tohd € | T e TR faniy uRfeefedt & SR qfaerse vt &
Y T S €, WAfh 3 2! faRmedr 3 IR a4 6l 994 <l

BRAE e B FIEeR-Uel SRaH w3 Bl €1 S oiF-od | it R T e
g feaferad= (Bankruptey ) =S foRam Siar €, @ ORI et SMfdieh &ifd o1 Qe e

2| 519 BRAS SRl B HHehighd el %1 AR 8l €, Te 3TaRerdl %t THE $8 88
T Bl Hehdl B, Tiioh SHISe-Ure] SRaH Teh TR fao &1 wel 2|

e S H SR T WEEAS ¥ W B H gl B Al €, S PR i § walferd
BA B
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yfduer SE@A (Counter-Party Risk)

T Tet Sie 98 3fie ifad (Financial Risk) ¥, ST 3Tqee o fHel fREt a7 gR1 31
Hfeereress T (Contractual Obligation) &1 T = & ot feoify o 3ea= 2ia 21

3TN & oY, A 3R B U fEuehis Tweiia o o9t &id €, <&l A 6 e & o5 &t 9§
40 T WY fRemd = & © 100 framm =Tad @{ewm| i, A, B & Yaue & 3R
=% A1 6 TeH 91e, 9 SR | arad o HHd 50 T §, O B, A i 40 9
T 100 fereliumd =Mt o5 o 9 SR W TR Y Hehal © | 36l TE, IfC = i
FHd 35 T q IR S €, O A IS 1 THH H & a9 SR 9 HH HiHd T
T Tl €| TH TR, A Ik o 1T IS Aicdie € A ST o1 Teh U&7 319 e
W TIH F Fohell B |

35 TdT (Illiquidity )

T 927 & FRUT fF BRaS ey a9 w9 § fAfHa (Tailor-made / Custom-designed
Contracts ) BId &, 31 ek 31 -1 adi =t fafdme smawareransii (Specific Requirements )
o ITTER 73 i S 8, ST 371 SIS WewWiiEl (Market Participants ) o fIg 371 sreeif
o TR o1 e B 81 WA Y AR W fRdl Wik TSt (Stock Exchange)
R gAag (Listed) o1 ®RIER (Traded) el oy S, S s uali o foe & et
T A ST I I el q%h Ugd S el Bidl | STeel % g9 $F=al (Uniqueness )
3R TS W 3 el (Non-availability ) o RO g8 aRerdl &t & (Lack
of Liquidity ) Sea=1 &ril 2|

UREITAT st AT

et e TR < qel o s el AR W e dTell HHEidr €, SHfTT. 3R feRer Ardsifien
T fopan <t €1

TR hiae 3R ghat fagroant

R Higde Tk Hifed Taa=Sl & Weqq ¥ Ueh iy Am o wafedr = foder i
=l ufers ! faf¥ TR Uk Werd gou W @lied o1 Swe & o R e wwEien € 1 e
Aehihd AIET STEY € Tl Toaes W SRER a1 S €1 8 FER S TR
fereTaf ORI 2t 7, e feaet Sifa™ (Counterparty Risk ) Sgd %W Bl STl € | Tsh
MR, S 9eT STy Tledl €, Ueh oel fefe ol @ @Ik Tsh, S arer S=al €, Teh Sl
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feerfer o 21 Tl SR foph! WIsg haet SATeieriier © ifeh |l & B R BHER R feshar
% o= i G o siafied uReufa w1y e Sger 2

IR AR H, Hae HiEd & TG A B € S TR 3R kel % § S ¥ 9 B
2| T Wl I TS gRT A I § | STel e S v fererard et €

(1) TGS % HIeTH W < el o | e

(2) el fEn wiewid (A, TR

(3) R R fosharsti & qud sIa<id & Wem ¥ g i @il

(4) TH &l 3RT < Wi

(5) IS " ot TS Turerl (HHhIhd )

(6) 3T TF 1 T | (Hehid )

TAS i 3N RN Hieae & o 3 (Difference between forward

contract and future contract)

BRAE Hiae 3R TEd wigae & 99 IR & F9 yq@ fig A= Ry F)

gt
19

T 3R

HRAE T TR hieae

RIS Hiwde A Ul & S T FEE hiwae Th HFHIGd

sidfHifed 9REuf = Tdes =1 9= ? e qgd ufos | fedt fftea

o forg wen foft wrwiian € | FiTa W frd aREur 1 @de 3]
o= S 2 |

BRAS Hiwae P FFR T K WEH wigge ¥ ferar iR gd-

FaTTRATST h IET  pierd FHiRa Tie SMERI & T Aenied

fepan ST 2| I Bl €

el Tmeid BF % HRU BRAE WEE wide AR R B ©

FHioae H GRS 3R dXerdar o 3 TaEESi W HRIOR R S 2,

T Bl 2 | 8 rReRiar = e €1
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ERLI FRAE Hiwae NR-T-FEeR ST T hieae i TS 3R Haferd
B0 €, TET TH AaH A g Wil R e © et e
farfrre <@ < 21 S B |

yfauel SIREH  BRAE e T Haual Sifad itk wEY Hiede o ufiua Sifad w9
B | B 2 |

HSH TEE wiwde B Rl guftdes wEd ik | Suifvde sravaehd

(collateral) o IMETAHAT @l BIdl ©, itk J&il i YRR A
Bictl, ik I8 < el o Sie AT STHT T Bl & al Wi e
fergarg T amenfid =i 2 | &l HeR HH oh fIY TEREE A

ST Tl Bl 2

I faRor ®Rae #ide & Hiud ey & TEd Hiwde &l HiHd SR

Ul % S IR T U Geud Wit - i SR e - g1 Freia
B B BIA B

fafi= wed wiiaTier yrssraett @t gt

1.

AT U9 (Long Position): 98 fawmes i CRCL & Tled ¢, 3 39 TR
3idied 9REuf (Underlying Asset) i Wied &hidl 8, HMT STl @ fF S8 @=-a4
T T TSS9 U7 B |

9ité WS (Short Position): 98 AW S ey # 99dl 8, 3R 39 W&R
giaf-ifed TR bl foshar ar €, A1 S € fof S8 9t qisier w80 6t €13 9
3 SRafea el & ded # o v B €

wWie Hed (Spot Price): 98 Ted i W siafifed uReufty deprel= wie IR o
IR HLA B

WITH 9o (Futures Price): 98 Tod 8 W Y % U9 98 WA e ¢ &
ufEuf 1 afesn #t ot ffvea fafsr w feefiar foman smem

THi=ae Agehet (Contract Cycle): 98 37afy e SR Teh FERd 31 MUK
H Tedl 81 ISR % ®Y H, TUHE (NSE) W 3o FEd ey U 16, o He
3R 9 H1E = T =k (Expiry Cycles) H 3U¢isd Bld &, Sl Ycdieh HIE o 3ifad
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10.

11.

12.

Class XII

THAR 1 T Bid 2 | 59 3 el wmiftq aren siey SHad & Sy AR 6l
T B, TR HEd G aTell STsY Wad % o THaR | $ifd TeeR %
3Tl & (S[haR 1), Tk A1 i 18 <l STafy ool STee SR WRY S i

2l

TeureRt fafer (Expiry Date): a8 faf$r 59 @ srqeg &1 3ift™ A9e™ (Final
Settlement ) foram ST 2 |

3Tsiel AR (Contract Size): I8 HHT ST Uk e & il feelior @ S
2t 21 29 wie |est (Lot Size) ff el Sl €

ST (Basis): @ ® affia fren s @ = wEd 9o - wie g T
fecliadl ArE o oY Ueieh e 1 STelv-3Te SR BT € | /T 9k R
| TS (Positive ) BT €, 31eid FIEE Tod WHIG: Tie 9o W e g

gl

HRE 31 F (Cost of Carry): I8 IH AN &I ATl & THH IRyuf & wero
(Storage Cost) a2 UREUR =1 foaiftd &+ ®q QT 7T =t bt it femanm e
2, 3R STH ¥ 39 uREuf § Wi e arelt 3 Sl S S 2

R ARSI (Initial Margin): <9 & 09 FEd oey ¥ Tedll aR 7o
A B, A1 SH 9 AR @ | Tk e I s H Bl B 13| i 6 uRfe
A el S 2 |

oifehT-2-UTehe (Marking-to-Market): T@d SR H, ¥oie =MUR faq &
3 o Wit @ 39 &7 % W= 99T 9o (Futures Closing Price) & STER
AT foFon Sar # aifer fraeres w6t eift o ey oRefaa @ TR 3w @l
HIfhT-Z-Hehe el Sl €|

HWeHH AR (Maintenance Margin): a3l sl SHOR YRY & ¥ T8t 3104
of €T T o 9 | STHT A1 STavae 2idl & | Ife 7 @ra § 39ers 99 i
A=A HifS &R § A IR S @, o frasmes 1 i id we Bl § 31 39
3UT ! STl @ foF 98 31Tl SR e & URY ¥ UBd 319+ WS | bl IRAE

oS WX a% T R <
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Trading underlying versus Trading Single Share Futures

IRA | it i e ISR Uk 1eid Aol eVl T @ | 39 HheTdl ol Ush T HR0T
3 a1 A ¥ ORI 92 (Settlement ) foran < 2|

ST h1E T Tfferi (Securities ) ST SMUR AT A8l €, 1 39 Rt Ry sie
% WY T T T 99 Th S BT (Demat Account ) BT SEwF Eie |

fordt faafidt ot Bliee o fore wegut fT Sifim &9 9 <1 avae oIl € | 519 g Fasrs
fordll STt o TR Elied ©, A 9% S9 Sl o AT TH o9 Sl © | 59 feufd H IeRuRs
%l e T I F9 AUHR IR fAowifeepr ared g &, Res onwis ured s, aiftfer e
A3k | SHAU, T HASH FIH o AUHR FEAfA 81 Tohd 2

RIS ol o= © 9gel U S% WHieHT 3MEvae 2idl 2 | J&f ae foh 39 qRfefaai § st
IfE BT (Short Selling) F I Bkt €, Tl ff Tg AT S € foF X & o1 Teet
Y 9 FIiRE Suasy €, 3R 98 =8 A &l "'SUR' <dl © dife 98 39 SR | 99 9o |

e B SR A o o, frawre w SRafee sieR o WY T e ST wrr @ie gl
2| P Bl % fou e 9t B (Margin Money ) STHI ST STEYIe &Il 8 | 78
T A Tk TR ot GRET TRT Bl & 19 ekt oF-87 &l TR & ®9 | favmes d wre
YAl 2 | ST bl ST I8 HIRS T eieh Ua=iST o 19 STHT il Bl & |

o8 WoTelt W el el for fenel RaeiReSt s o Wiy @i @it § siated ey
(Underlying Security) H GrSigr o &t 3THf <dl 21 fordlt Rl w e Eie
W, YR (Holder ) Held: Tk HIA €9 W SEAbRI dIeT A1 S el € O 98 e il
T fifyr w39 sififed e = wdem

e e Rl ot o Tt (Ownership) 1 Wd 6l #d, 3R $H HROT A
W YR Rl IPRURE (Shareholder) & HFT STl hadt qd, ST6 SEY T HHIf
T a9 ol ardfaes feeiedl (Physical Delivery) H ¥R Wit BId 8, a4 3H o=l A1
ITRYReh AT T 2 |

BIelifeh, 9Rd H Teot @t P arqee Tehe FTUe (Cash-Settled ) 81 &, @1 s
I R e i weRt @ iften feeiad ure Té g ot | 36 M W, 39 3o Fe

244



Class Xl

Tie W gC A 1 B & FTER, T ISR Jod &l qoil §, Fehe &9 T 1 91 et ot =
<o Tl ot T8 Wik FRAR Serdt € 9K 3 weot aftfa areh-g-urehe Witk % e §
femanfrar feram < 21

gTelifeh, STk 2019 W, YRa wfayfa iR faf-m=r si€ (SEBI) A TuEg dlis 9 I8 sif-iard
X e 2 o el e weieh e erqeiet ot fooer weifid o e siifees feefiadt (Physical
Settlement ) gRT fohal ST, §9d foh feerh = 3191 GISieM WEER-31® (Square-off ) =
A B

diferes feciiad &1 arel € & fashar 1 s & siaviq safHed TRl i ardfas smgfd w
Bt B

Payoff of futures

*  U¥3® (Payoff) &1 31¢f g1 § — et wmd sreie ol Tlie o1 S= © W oY
o1 B, 39 g | R A s+ s uiwuf = e @ ler = s=r T e

*  fe forddl faeTer g0 o TS UISTYE o9 odl @, UFsi% e (Positive ) BT B
Ife asieE 9 B 2t €, 9 YHsE HomeHs (Negative ) Bl 7|

* WO el % UFsii i Y@ A1 U (Linear or Symmetrical) el STl
21 3ueH 31 ¢ o W ey & WdeR aun fashdr — SH % forg oy SR Bt 6
G S (Unlimited) Bl 81

* Y 3G UFsIH STcid A B © ik 3 fshed STl (Options) 3R s
IREURET (Underlying Assets) o ¥ iRt g YR o Siieel Uit T=-Td
(Complex Payoff Structures) ¥R &l ST Hehall & |

Payoff for Buyer of Futures : Long Futures

I S oh UHAE o AN Bl & S fhel 3idfRd aREafd (Underlying Asset) &l €9
I el 2|

=9 feufa §, a9 & 9 3d oW (Unlimited Upside ) S SHIEHT Bidl ©, iich o1 &1
WA 3 3Fd e (Unlimited Downside ) o1 ot Sifa & ¢ |
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3TN & foTU, Wk Tga (Speculator) i hed=T HINTE G- S-HEH 1 3@y arer
NIFTY T W ey Tliel €, e NIFTY geehish 17,000 % &R W 2|

PROFIT
17000

Nifty
LOSS

v

UWG?FIC QIST9TT T GF37% (Payoff of Futures Position)

(F) AT Ui (TeR fefa): S =f@ & 9o (F) R aRedus elied €, 96
AT GeieE o € iR

(@) IS drsiter (fereht =0t Rerfer) : it =afem o 9o (F) W aREf = €, o8
ME AT ol 8

TH A | 3ided 9RE™ (Underlying Asset) NIFTY Gl &1 S S8 ST
ST €, o =T P Ol A SHE OE 6 oAl 7, 3R ST Seo A o 7, df 39
B eIt €1 SR & T st i1 e aisie o /e bl e |

fraees = a9 wEd Tl w4 SS9 17,000 W o1 | A S el €, dl S W uIsieE
o T B €1 A SSo fiRer ®, A S e s g et 7

Payoff for seller of futures - Short Position

e ey SUH diel Al % [T ST S ufRAT S YRR Bl € S R e @
TS A Gl e & foTT Bidl 2 | W fesmeh ol 9vifad 9 9 SEifid o o |-
3Tt B ol Hara it Wl 21 3SR0T & foIU, Uk Fears ol hedl e Sl 39 qHA
ot S 17,200 WR e i fefar & o1 wre @) srafr ot I v e S 7
7w feofa & siafifed woe Fw dewfer i 21 5/ S firan €, a9 1w arsie

o 3T H Tl 7; STaeh S oo Sedl 8, a9 I8 feufd g1 sl SR Sl 21
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~
PROFIT
17200
Nifty
LOSS
v

"oE Siehel TiE WIEY IS W B aTel oY AT B+ i SiaT 2 | FEsTeR = T orey 3|
T o 5 (R 2R 17,200 W o1 AT S o fiRrae ot €, o U e s
Y ST et 8 98 A T8 | gfg Bt €, A U disiee S gei e B "

SRRV U F1a9Teh SISIR o Wi Tl <1 gfteshivr Tar € 3R el $899 17,200 R 8H
& feafa o g9k 10 e ™ SR @ ol o @1 9 A R 5w v e

o 17,200 1 AT T Ft FHId W %) 17,100 R g ST €, < S9N sl 1
BN fSTEeh! AT 39 WehR ol ST Hehell €

(17,200 - 17,100) x 25 x 10 = 25,000
39 foodia, @fe FHita W % 17,300 B Sl 2, f Fasmes 0 i 2t

(17,200 - 17,300) x 25 x 10 = -25,000

qrUST oI frerizoT %@ Teh Hgifdeh WSt (A theoretical model for Future
pricing)

Tt arEdfes SR § 9T STqas s Hiad | iR g % enuR R FrailRa e €, ety
Agiferes arreT g1 & oM FrefRad TR Ateet SR ST Hedl @

F=Se”rT

>

SRk

F = 9&a ged (Future Price)

S = 3idf-ifed aRkEuf sl adH ¥ oo (Spot Price )
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fa=itar s waer (Financial Marketing Management)

r = diftie Tkl A &R % JMER R fGuwoT 6t artd
T = SR ek o1 999 (uf o)
e = IO feerish (2.71828)

3TEI: A WY XYZ e & PR adaH Wi 99k ¥ 1150 W ¢S 8 ® 71 AT
IS W 12% AMftieh ST A o ST Wehell €, T T HeH o a1 STae o 3fad qod

o= 9 9 fHepTet STam:

F=1150xe*">"*'=1161.56

T HiEd ol I 311h Hil Hige (Cost of Carry Model ) ¥t el STl €, SHlifsh I8 3idfigd
UG & I Tod, S X d9 GHAE % SR W ael 9o i s €|

ST ol AreT ey 1 SR e (S R A SR amgfd @ wenfad g @) 39 Hisd | we
3fIa Tew O feraferd 2ian €, < snfeiers SR aTel S T SR <Ed @ | eIl % foT,
I aIET ST 1 SR o 3R Hod O i §, @ SR 9l SR A Seel 3R
1 & TR AR H Blee T Sifgu-ed @ i R T 7 | S-S it St
TH YHR & Wil H 9 O 7, I Jod 3 3Fd TR o qHT 31 S 7 |

St SS9 WIaH Rl Hed f9uT (Pricing of Equity Index Futures)
Tt S R 3MHIRd WEd Y YRS R 39 Yoshich | YA PRI % GEIerEr hi
gd freifd w9a ® Tlie o1 = 1 SR iR S Ye Al © 1 T8 Y e H
faee S € siafifea SRl @t @i arfos feeliad T Bl 8 1 IR T & qerHsw
w9 W 3709 e |, IS TEE A S aTeiRl W e W9TE STEl € | 3 SR T
St TEWIfeTal HeE o & § Teh il URae ieRT ST 2|

HAIFEST 3T Sheraet 2ot aTer & o e 3iae Teferian &

1. TfFad) e o R0 T e T g

2. 3faadt @ Awie Wi Bin €, S R afe fewres IR | Sefenfae gifce @ @ O 98

Ueh RIS ST Sl §, STafeh dfe fHaeres wie arsie # 2, 9 I8 HehIcHeh ol
ST R

THIT, I 3MF i (Cost of Carry) i TV 38 YhR i STl &
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I 3% 4 (Cost of Carry) = ford 9wur @R ( Financing Cost ) — «4i¥ ( Dividend )

9 YR, I TEd ged el § U ieid Hedqul Ued] eidl e—<liel & G
A | TRt i 5T Te fohe, ST ATt it Rt qaigH fTaeT Teie g, el Hed
T STHM I & Tl BAT |

TUTRIA ATHTIT T o SR W ST WA hl oo 0T (Pricing index

futures given expected dividend amount)

EEC) =¥ (Index Futures) Jod (YR hiEe 3w I Hieed(Cost of Carry Model )
R 3R Bl 2, S S ol rTa ST WERIT <l €R0T 3 i el AN € S Yehich
o f4fed 2idl 1 39 NG |, 3idied @i (Underline Stocks) o WIed BIF alel @THiST
(Dividend ) & S Hed 1 w1l & ST €|

EHERUUK

NSE R %t v weh, < @ik &9 wéH &1 safy o g2 B 81 7 i, o SR o
1 it =T R 10% 81 A TEE fafiee 15 A & g 20 W 9= e =it s
€ 3R M) o 9dHE e 25,000 B, @ ST9EE Hed (25 x 25,000) 6,25,000 BN

I el fafds 1 Al ® aR 79 ®, @ SHE 9o AR 43,750 B HE o {3 e
fafte 1 9y SPR ISR Te 250 €, af R @ T gfe § hut & 175 IR S
(43,750 + 250 = 175)

175 IERE TR 20 Wi IR AT W BAT A FA 3,500 | A 15 T g fyerm, s 39
I 45 feAt o o wwhafs foRen s =f R #t T I B FiEa 100 B ST €,
ST B 100 ¥ fonfia X oo < 21

IR REIRINE I

F:zsoooxe(o.1xjo)_ [ 175x20><e(0‘10><3%5 ) ]
365
100

F=%25,378.92
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fa=itar A wsier (Financial Marketing Management)

3TATETA FATTIT UFTheT oh MR WX Fahich ATIET T e &oT

It R a6 & SR A YaTE WH €I Y FHAF I8l €, A ik AT ATl o SMER
R ot IEIET GoF HI MU ST Fehl § | 39k fore Frfeiad g o 3w foRen S €

F=S.e(r T

>

STF
F = 9&a ged (Futures Price)
S = ¥ie I (Spot Price)
r = fo< 9wor @ (Annual Interest Rate)
q = T 9%l (Annual Dividend Yeild)
T = 3a & gifeeT srafer (auf #)

3Qle Ul

Teh < HEH ol It e e SIS | Sersd ¢ | for aior e 10% 3R e wewe
29 1 A PR 1 IdHH e 4,000 ®, O IRt 1 3 g e

F=4000xg(0-100:02):(60/363)=4 053 95

MY (Basis) 3T TS & TR

IR T 3R el & S I3 (FR) Ted R a9ieT G & o 2l 2 | S-Si9 e
I gafa fofdr frere ot 8, e SMUR %7 eidT STar ® 3iR 91l oo, i e &l 3iR
R YT B | I W g 3R I B T B

Ife e e e, af OISR W SIS bl aER I eidl B | TE VbR, Al fREl sre
il 3rafer % SR SMUR o S Ge S i HiHdl & & ol TS S e, af 98 0
3MeIEIST ol 3TEER e il 21 3 =oiehs 89 o@l foh 37 3TaER] ol SHaeiieh oY d
33N T Fehell & |
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-——
- —
-

—————

———
"h--’

Spot price

Time

tl 2 '["

AT o 9T MW (Basis) # uiad

SR oo T W T gl @ R S-S R srey o waifta fafyr free o @) smeR
(Basis) HR-4R 5l Sl & | 192 (Settlement ) o fed, STa i€ wa gl €, df arerer
Tod 3R TR oot T THM B S 8 | SSER0T o foY, A 28 S ol arFel s Tare
Bl @1 7, 1 39 & 1 et god (el o SEeE god o RIS e |

IR aTIaT SEER Wﬂ@ﬁw (Pricing of Stock Futures)

IR ST TS HRe 1 SRt o SR ol efeiRa godr W wfasy ® Tl a1 S= a6
AR R TR TeH =l €1 A ey off e | f9emy S # MR 379 Haiftd SRt <l
AT feetted =& Bt

FHAIfEST wEd 3N wie el o qe i frrafafeaa @
1. O B @A H HE SR AN T8l Bl
2. IR IS % ®Y H Tehel TaE 39— hid 7, S o

*  gfe 379 el e o fo Wieh | e €, 9 98 TehRicHs o & &9 § o
ST ®,

* 3R e 9 i USieE | €, o T8 GRS W Bl ¢ |
THIT, 4 @I (Carrying Cost) & 70T 39 Weh i STl @
U AT = ford Qoo ArTe — i

79 gfteshivl §, Wik R 1 Jod FERor shRd T8 iy 1 Gk qaiaT STeid Savde
2| T % 7 Sifere Tt SIHM S, WIER Hed ot a1 & Tt (e fomam S weh |
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fa=itar A wsier (Financial Marketing Management)

TS AT STUTAT Tl 8Y: Teieh arael ol Yoot T&ivuT (When No Dividend is
Expected)

IS ST hl STA ok SR AT TIAieT S STUeT T €, o Wik WER o oo fHHiReT et
fora arooT AT W) e BiaT €1 U eIR g i Sk i N o TN {3 e 2

SETEAUT: I AR, Tee fAfiee &% Wi 1 Tie god 2200 ¥ R AT s #i st
S HEH § 1 A 37 Irafy o IS iy srufira el € IR o diwer @ 109 Wi @ €,
IR & BT

F=2200xe%"*¢%/365=2236.50

ST FATHIYT STUTET B T Teh aTagT ol Yoo FTE10T (When Dividend is Expected )

I IrET SIS T raf % TR I W B s HAE B, A SH ST bl h A
T TR Il Hod i R St €|

IQTEAT: A Y, XYZ feafiee 15 &7 18 10 9fe 2R arsier < | 39eR wiE 9o 1400
&1 Sfeh @ier 15 A 1e w2, 39 9 45 AT o g wwhafs e s e 9o
Sl MU TH FhR hi ST

F=14ooxe0.1X60/3651 Oxe0.1X45/365=141 2.95

et sl GHAT (Understanding Beta)

dier () Tk |9 8, ST U8 S90iar ¢ foh fohdt faeie Wi &t shivd SR § 219 9ol aiEdHi o
fore W Hfafsran et 1 o forddl weieh o R ol gt s SS9 S NSE e 9
1 STl ®, T TE ik & SR SiRgd & W HagAeierar s IqHH firerd 2|

* g e > 17, O Witk TcAideh AeR § 3R a9R 9 3iferen Hoeaeid B
* g W< 1R, O Rk 31UaTHd R 7 3 9NIR 9 %Y Gaesid 2

ISTETUT: A foRdt Wik &1 ST 1.5 €, o 39 e 7 § o fagia ¥9 o 9% =i 99K
1 qoT T | 50% AfereR AR B | sier Y MO Uit fave™oT (regression analysis)
& AT U H S ¢, Sd I8 Iar = # 3 @i, SR % 91 7R 5 9% SR R
feon o wedes B
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Ifg et 1.5 € IR 99K | 20% # o emferd €, @ Wik H 30% (1.5 x 20%) H
g # HurEAr A S 2

e 3R Hfree Tie UEhiT Aiser (CAPM) W 38eh! ftrent

wer Shited THe Wi Aied (CAPM) & U W@ ¥ ¢, fSTae suam fFdt =i &
Gufera Re ot o o foTT fopa ST €| 91 ik ) ifEeRdr $iR ST W oAtk wifad
1 ik i B eI &Il € | el Sl FehRIcHS HIH I Hehdl el ¢ foh Tieh Y i
HEIA: SSTR & |1 A {91 § =it €, STafeh TehRicass siel faodid feen o iy sl giar
2|

IR TTIET TS o JTAANN ohl HEITHS Fa=A0T (Numerical Illustration
of Applications of Stock Futures)

SRAfa IR 1 TAT T U, b, Wrdien & o Ted i v Sifew
Teu & U oRd €1 3 fiRed, el S9N Hgersl (speculation) ¥R HATHT A
i gfte T ot fpan ST @1 S F9 v wEiaEt & T ©:

1. =T 9I9W, 9if¢ W (Long Share, Short Future)

AT AT T IYAN SNRGH  F91d o e o TG H R S Gehal €| HF ST hiE
foreren forell st o TERI 1 YR B 3R SY S I I HEdl § G FREE ol el
o 81 W H 9% PR Ahe ® w1 W ol 31U ThE i Uiftd R Hehdl § 1 3
3ife BT el Il 2|

TS B AfSTeE 39 Rl ol hed © 59 T oAl Ued | foRdl siafed aReuf o st
®, o1 qfosy | THeh! it & SHIE o1 @1 2

ISTEUT: AT el Frawreh o U R ot & R € 3R 39 iy | god § firmae
1 3Rl €, @ 9% NSE H Reriq wed | wid O o gl €1 3 9 o SR
BT T ¢, A W IR | HAH I, WAk WER IEY W gL AN W Fg 7
X B ST | < Wi AT T AN KA 9 eIl & S HAd R 7, FE 0T Hod
SRew o gaud & g gre Bt ¢
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fa=itar s waer (Financial Marketing Management)

2. WeaTSt - gyt FIafET - ar=er &g (Speculation - Bullish Security

- Buy Futures)

afe fergit frawres 1 fopedt Wik & goa | ufesa | gfg &t omem €, @ 9% I STEY Wie
bl ¢ | SRAfT SR o HearS ¥ 21U & Sl a9 seh ifersh o A i e
B B

forefrar o #, wEarSit ot a1k 2 TR onu forelt uRufa it 5@ et & |rer wiied o
e ¢ o6 3% Yo § witrsr & =g fagiw fagm & ultad= g
ISTET: A THTC T e Fieret @ foh 2000 TR FRIER R 6T Teh Tich HH edifshd
2 3R aTel °F HEIA § THe! A S|

Ife 98 WY 100 IR RISl §, a1 39 2,00,000 a9 e B | A SiFd 2020 B Sl
2, 1 SH 2000 1 A9 BN, S Wl 6% e & SR 2|

T 3R, 3T 9% 100 Wik TR ey wlgar ¢ (e fore Faer 40,000 AT <1
I €) 3R T WEH SIE HIF 2020 S €, qF 98 800 1 AT FHHEA ¢ | T WA
129 fe 21

Y UHR, ieh T %A Yot H 31k Red < o R0 et o e 3mehsieh eid ¢ |

3. "gdTSit: Hat ehl GO & At arael o< (Sell Futures on Bearish View)

Ife frdht Fraeres o favary 2 fr et i 1 iad siftres € &R 39 fRrae smol, df o'
aTIeT 3T = (Short Futures) T AT Fehal & |

ISTEAUT: Tk W ol ol § foF ABC foifiee & TR o1 qoot Sfeg & 9IS | 98 & HeH
1 el & T 440 WA IPR W TR e 91 © (e STgeY | 100 IR B §) |
SFIEY S T 98 U Biel "I <al €1 IS & WA 91 IR S HHd 420 B A, A
T TR 20 1 AW BT & 1 T SFET R Tg T 2000 BN

<fafeed Arhe § ag gifvaa fran sar € fF arer sey siafed SR o e & sy
& <ol €, SR SR | TReAdl S 3@ | SH el STe St v shiad | fiRree
H off 9 HAT GhHdl 2|
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MfETST: S SHHd Tl ArHgT—™ie § G, arder o o<
HE-3h-H Fagid T8 GHvEa o=al € & T oo (FEd wEw) wie g (R
o) o 3TTEY Bl | 5 o S god 310 3Rid g W sreafeen fereferd g €, d snfeigrst

% AW 3T Bd T

afg 319 T&d ¢ fof TRt TR o1 T o e (Wie) e o e €, o o 39 fef

T N SIRaH-ed oY & 9 § 31 Tahd T

anfelerst weh W ferdiia Yot € v fafirs SRt o <o o ue & ufefyy, wfeyfa stema
T % oI | SR T T IS Al 2 |

ISTEAUT: T AT, sifsret fafie &1 =R 1000 & Hed W TWiE Al § HRER 6T
@1 €, STafeh Teh HEIH Sl a1l 3T 1025 TR ¢€ &R I8l 7, ST Hfreh Hodich! b1 Hohe
<1 B 3 Reafe #, e Frefefad - ek @I AT Tehd B

¢  Ted fiA, Fowe o1 e Wie Aehe | 1000 Wi IR X ¥ IR W ¢ |
¢ IO 9HA, 1025 S HIHd R Teh FIEE SIEE Rl o= ST ¢ |

& Tl MY IR H feciad off St € 3R S= T 91 Sl e qeh gles oA Sl
2l

¢ T IEY T THIE W, E: Wi 3R FEd 9o U 9EH 8 W[ © | HH
o for T & THT I & HEd 1015 & S

79 fefa o, o wie Ahe o IR #1015 W 9901 © 3R g e &l q9r
AT 2|

T Sl ITUTAT:

¢ Tic grhe W W oH: 15 Wi IR
¢ Ed Y W W o 10 U IR
¢ T Sifem-IREd o 25 W IR
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fa=itar s waer (Financial Marketing Management)

I TUR o T UST 1 AN 39 Pt o W A B, A1 e s WEf wrawe g et 21
gTcilieh, aredfesh URGEAl | oiF-a @NTAl ol off & o T Sif-ared Bian €, s of oy
I eI Y Fehdl © |

MfeeTs: A WHiHd ol drFg—arael Eie, Wie W o° (Arbitrage:

Underpriced futures: buy futures, sell spot)

STel ST o 319 3 Jod © hH Bl €, ot SMfeliersT o SR S Bid € | A el
o € 3 3Nk U Hieig Rl wffer o are Tew e €, df 9 e veR 9 Sifew-
- o9 HH Fehol B |

EIHERUUK

A T, ACC fafiee =1 IR adam | T Aehe | 1000 W ¢ & Tl ©, e
TS U8 ol TEY Y 965 T 3T 2|

¢  Ted f, FaeR 1000 W RR @ R ¥ Wi A o IR Hl 9941 7
¢ IUH §HA W, 965 H T Y TH UG H WEY TIHH G S B |
¢ T Y WHIid W, AE o R IR i Tie FEd 975 2 S |

7o feoff @, o v sy o THS il ® $R 975 i X ¥ Wi A § IR
T{ed 2|

TN T TTUTT:
& Tz Ahe § uge T fashl | «w: 1000 - 975 = 25 Ui IR

¢ T IEd ¥ @ 975 - 965 = 10 W IR
F SREH-Ed T 35 Ul IR
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mgéwuqaﬁwmwm SR Hedging using Stock Index futures
feretrar gfteshior @, <ifgw < 7R & B €

.

AT SfEw, (519 sai-fafdre Siftgw =1 fafadiea Sifam F e st €, fowiw shoe
o1 ST R Hied Bl & | ST o forg, afe ot e o 919 shad €id ST & sl
% PR g, O SR & Aifd | gReada 39 fewes & qifwhiferEl sl gwifed R HehdT 2|

T SiRkgH ol fafaeieor (Diversification ) ERT ¥ TSR ST Tehdl ¢ | faferediertor & dgd
fraerer fafi=T e o PR TlEaR 319 YT < Sqferd el €|

TTetifen, faferdiervor shaer sreefsra g =l & &1 X 7, 7 fof dqul sifem &1 | 9w IR
o IAR-9QMd & HRUT S SRGH Sq=1 Bl ¢, 34 AR [EaH AT IR SIRaH el
S B, 9 faferdienor 9 w8 &1 fRan ST gehd

3qleluT:

Ife Y 50 <19 oo § FIRrae 3 €, o sfesisr i o iAd o kT, =R o faferedhed
UITRIfeT T few € A1 e |

=0 SIS SIREE § s % forg, 2R U w39 € | 36 <) Hed aiieh ST ST e
1. Eoo el @ due (A R H ke # gure @)
2. Wik TEd P SEeR 3R i ke § Wi i S TR

T VR, Wi Te HEd 3R Rivet Wi wed 1 I (TRt i S USRIt
JeTarEerd SiRgH i HiHd S | el il 2|
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fa=itar s waer (Financial Marketing Management)

S WU g¥et (By Selling Index Futures)

fedieh 12 A 2023 &l U fFave F ffgmm sogex fafids (HCL) & 2800 SRRl &
TR Y, Tt FEd i SRR 325 ot | 39 fraeT & uRomeeaEy, Fested 6 $e qewiierEr
o 9,10,000 & T |

IR H Hfga fRTee i 3ad g, ek oo adhifer i geerd ¥ s % 35e9d 9
feet ol wge R STERT SR T T o €| I e fafdre 2 Wiy €, R see
SiRgH 1 i HE 3R SR SRRl § =g S el ¢

30 Had # Heifa stfewe FrmfaRaa &

*  HCL % gdHM SR Jea: 325 U IR
* o e 1 O W 24,500

* % A arrer ey o hiEd: 24,550
*  HCL IR &l &t (): 1.13

3 3kl & MMUR R, fFaves T ddfad 2R aifsem FHifq o dwa @ e 9er o
fiRtae =+t feafa o Gufad e 6t 9RAE F <7 T |

i % forg, fraers @1 9,10,000 x 1.13 = 10,28,300 & Heot o ! W= S=H B | I8
ST 42 ¥ 50 TR e STEY % SRR B € (10,28,300 + 24,500 42) |

319 A oifee fF HCL ¥ 20 39 &t firmae g, 99 fawms &1 9@ 56,000 (20 x
2800) B AT 3R UIHITT 1 oot SEH 8,54,000 @ T | o, Fied v =t feafy o
56,500 (1130 x 50 T9) I T G| TH YhR, Fel WA T 9,10,500 (8,54,000
+56,500) B T

T ISTERUT ¥ e T ¢ b

1. 2 siafRd IRl % qoa o iRt & Sase J6A i Jshdl 2|

2. ¥ A o ISR H SifeRdl & eSS IR Bies A H TeTdl il ¢ |
3. 2fSh el o frraerer gr siafiea uRkguf ot | &t ST Hepdt 2|
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ieh TR seeRt 317 Wi ATehe W EHigeT (By Selling Stock Futures and

Buying in Spot market)

feAie 12 A 2023 ol T Ak o WY fAftee & 400 IR 1800 Ui TR & X 9
e, fod S qEHIieEl 1 el ged 7,60,000 B T | Sk S ke wfes o oo o
fIRTae Sl SMeiehT off, THfeTE ST 379 TEwhIfera ot JRam & fore SR Wi v (FreR
HeT) T UM HA I 0T o2, ST 39 HHT 1840 R <8 W W ¥ | v 7 400 W=
et <Rl TS R | T S T o W w1 Wi 9o 1620 T T, e wie
g W 180 Wi TR A FeT 72,000 T THAH g 3R WERITA Goot TR 6,88,000
TE 1| TTiteh, e el @ Wi SRR 220 1 @y g3, ST e o1 88,000 R 3
W, RIS o Hreqd @ fHesmes | fiRd OISR O S1o DI sl werel w9 § TR @

@WW&WW7,76,000WWI

ATWH ITeataett (Option Terminology)
it faIehed (Call Option): T foehed RS =l U Fivaa fafy qe we yd-Feifa gea
W 3faried TREur Thed 1 SRR Sl 7, TR sTesdl e

ge foeheT (Put Option): 7% foshed ¥R i Uk ffyea fafyr 9 v qd-Feifa oo ®
giafifed aREaRT s= 1 SRR <l €, T STedn = |

forerea ge=r / Wifrem (Option Premium) 8 0T S fohed WeR, foshed oras
(fershar) w1 AHR A A o S B P BT ¢

it fafer (Expiry Date): 98 fafyr 5 i forshea srsier T e 21 39 WA fafy,
wrEes fofer =1 aitveraran fofer ot et < €|

215 oA (Strike Price): 98 9o S W siafHfed ufguft i wliee =1 o= o faehed
Iy T Sooid Bl & |

forereut o U (Types of Options)

Terehich foeheT (Index Options): T MR Rl Wik gerhich W Bl €1 3 ke
fooer aret B B IR Rd = SR YR % el Wehd B |

Teieh faehed (Stock Options): 3 ST Wi W MR 8 € 3R URe ol e
o T AR T A1 S=4 hl ARIFR JeH Fd ¢ |
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fa=itar s waer (Financial Marketing Management)

forereul o UsThR (Parties in Option Contracts)

fererea TER (Option Buyer): 98 =affd <1 WH=d &1 T &=l © AR foshed o1
TR S T SR Tl §, TR g STeAal el et

fohea o/@a® (Option Writer) : 98 =afed Sl NfEEH Wi ol @ 3R 3t TR fasheu
ST TANT Al © Ol IR @heT A S= % 1T ared g 2

AR famed (American Options): 3R faehed = gaifta fofr 9 weo fordt ot
T AN TSR3 ST Tohdl & | 39 faehed | 31 T=iea Bidl 8, THT SHeh! ShiFd SH=Id:

31ferer Bl €1

T forehed (European Options): TR feshed w1 shael T fafyr W &y fohan
ST Wl ¢ | S9H WHG FEN ST Bl €, ST SHe! ST STUaTehd HH Bl ¢ |

TA-g-HHT faeheq

TA-T-0 (ITM - In-the-Money ): Fic fished T9 3H-5-F11 BId1 & 59 Sidf-fed uReuf
T Tie Jod WIEh Tod U 31r 2l 8, 3R qe e aa <9 Wi Iod WiEs 9o d &
ol 21 59 Reafd | feshed =1 98T e TR o Bl B

TZ-g-Tt (ATM - At-the-Money): S& ¢ oo 3R WEH Jod ¥AF e 8,
feheq Te-T-T weard ¢ | 39 Ry o feheq o1 T &1 T 7 o oY BT © IR 9 &
B |

SS-3MH-T-H+t (OTM - Out-of-the-Money): Hid fdsed Ta 3MIS-3MH-g-T
BT B 5 Wi I I Jod W Y 2l €, 3R U2 fashed 99 <19 Wie Jod WRes 5od 9
3iferer g 71 39 Reofy o fashey o1 WM e 3NfSfer 9 9 AW el 8|

QT kT 3Tk HeA (Intrinsic Value of Option):

MY it 3 amit — Stiales Joor 3R 909 goa — & fretent oar 21 3tidle
ol o T ¢ St forehed ees ol 39 G0 Taehe a1 T=IIT & O U7 2t 2 |

i S 1 AARE e Mehad [0, (St - K)] Bl 2, 12id Tie 7o 3R TIesh Jod
% R A I T Y 3firhad |

I M 1 37iaRes qed sfrmdd [0, (K - St)] B 2, 31eid W 97 iR wie qod

260



Class XII

% IR A I H W feehad | Twl, K = WEd g, St = Wi oA |
YT kT FHT HI (Time Value of Option):

T oo S Wi iR Siiaies Jod & =i ol 3 el €, 1 foshed 1 gt 7 5
T R iRk war €1 o sifres w5 i, fashed o 9HE god a1 © e g
T i 5 % e e W9 god wedl € SR wHiftd W YT 8 S 2

‘J?Eljlﬁ 3T T % oI g (Comparison between Futures and Options)

fagroar tI-'<’Je(€|1=i‘(Futures) MW (Options)

R e U e Bl § ROTEE SH SN sk ST el € S R Rl
g8y Ueh ufasy ot e fifyr | e afos ° s ffed e W g
Ui SHa W 9o Tlies o 9= Gl o 9= 1 R G HAl
o foTg =187 B | ®, ©ifeh 39 T I 1Ll T8l Bl |

e R e T HA AfEr B 2, S HReh o fAIw hae SR g
ST el I STIEY H I A U €, TUCIY T ITAR AT AT T

T Bl 2 | =iel; fershel o foTg e g ® A

ferehea =1 T feha S|
TR e SEY shad TT A1 skl o Wi H T YR B §: et AW,
fere &1 21 S Tdied @ R ol €, 3R

e, S o= 1 ARHR T 2|
s e e | i W w1 Fae S| Tlied o o it @ e
& B HT TSl €, S {Iehed 1 Ted il 2|

o9 AR e W SR B S SR B S Tie ael i Sfeehan e
T & Tehd €, ik gHl 9eT 3TeY & fou Wit 9 Giftd 2iar §, e oy

e 70 e W ulEs B B ST B TR §; fashar w1 SifRew
ST & TR B |

fogerm T # e e W slifaes S| 1 Faer e I A difae

(Teemie)  fechiad o ey 9 Bian B feciiedl ¥ 8 Tehal ©, <ifehe it

Bl € A Bl T el ¢ |
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fa=itar A wsier (Financial Marketing Management)

SRRl T HOITT ST 9 Y e, S w1 3TEn Sifew weed, efs
FeaTST 3R snfezrst % forg fopen S 81 3R wearst o fore foan S 21

ol faf e oey @ uw Ffiea awifta sifeig @ gt oy 9w @ g
fofer gt 2, o1 i orgee @ e ¥ fafr @ & v foFan S Hehan 2
H‘-ll“('l_iﬁ\"ildlé|

S e T AT el & foru iR stk i wlied aet % forw Sifew
gl § itk STed T N Sifared Wit gl € (haat WiEEW @),
B B fafer feshen o forg Sifem sifers @

ehell ¢ |

HA AW & ISR & AT Y3Th WMhTEe: AT Shiet (Payoff profile for
buyer of call option : Long Call)

Hie ATE P TSR 39 e # M Trs gor | safHkd aiEf & wded @
AMUPR U HLdl 2, ifehT 36 @Sl MEvTe el Bidl| S8 foudid, M s=- arel
(W) THEEH T el & | TSR ol o 1 g1+ sfaf-ied aieaty & aifta fafyr & wie
oo W el ol 81 3 Tiftd R e Jod Wies Ted U 1 il 8, df TR e
1 SN Hch T HHC 2 | AT T Tod TEH Jod ¥ HH Bal &, a1 TSR A 6l
T TE Rl IR ST B haet TehTT MU W qe St et 2|

SR % foIU, e et S 1 WEF oI 17,500 © AR Th @i § 50 THEA ¥,
@ Y T P God 8,75,000 BN | HF <ifeTT Wit 95 wfd ghE €, d BHER @
AR THEH 4,750 (95 x 50) BN Ay Y ol FHIAT 17,595 ¥ S| @Il €,
TATR I T BN, 1A 3T THAM haed WHFH deh Wi 1|

AT BT TSI TSR Sl Giferd ST o9 W i o1 TR UM il ©, STeieh
ferehad it iftEm ae it Bidl &1 39 feufd °, SieR ol TRI=iST ol g 3ifdied
TS STHT e ol STTehal el Bl wifeh SHeht Sifad w8l ¥ Freifa i €1

Example:

el € T8 UTITHF ATieTehl THTI fafer UX Teehich o T T oh 1T @I=T ahict
frerfer wx wmeT SOl €

Strike Price 17500
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Class XII

Premium

95

17100 -95 0 -95
17200 -95 0 -95
17300 -95 0 -95
17400 -95 0 -95
17500 -95 0 -95
17600 -95 100 5
17700 -95 200 105
17800 -95 300 205
17900 -95 400 305
18000 -95 500 405
500
300
200
100
0
171 17800 17900 18000
-100
-200




fa=itar s waer (Financial Marketing Management)

SR 2 T A -3t R I fafd o gerehieh o fafiT Senfed e SRt R @i
€, Selfeh aTE-378T T 3 Tl W =T hicd WSIIHE R TG A1 @ 10 €1 30 el ol
e WEst 50 §, 3R 17,500 o WIEeh WH dlet TS99 AR A Fed Jod 17,500 x 50 =
8,75,000 9 B 3T BIAER & 1w iferehad o Hiftad & &9 | T 10 95 T93
x 50 = 4,750 TIH ek W @l ¢ | AT ISR Bl THOH 17,595 W FIR Bl B, BER
SATCTT ShT T X o A3l Shl & o oell ©, ST ST o1 ST shieh shared W=
il e+ e T Gehel B | Aifersht Td =1 W W B foF S € €29 17,500 ¥ O ST €,
AT et TSIYH & Heqd ¥ JdH 7 6 ST Fehar ¢ | 78 fefa dofaa seiifia <y
Ye il , STefeh 81 shelel Wt deh Siftd Wl 21 il 3 TRl TS &l
IE IR STHT A hl SR Tel eldll, Fifch 3Teh1 3iferehad foeir e weed o g1y
T W ae & T Wl € | 30 TR, TSR i SMaie Jeam ol AHTl el ST 9|

HiT DT o g o T YATH UTRTS: 91T hicT Payoff Profile for writer
of Call options: Short Call

el A Hl TR I8 A el @ S ST S=el © IR 59 o Wfeem wre e
21 TSR 1 AW 3R B TSR & o 3R e o fauda gl 1 afe gofta w s
IR T Tie T WIEeh Hed ° %H I1 SRIeR 8l €, df 3R hl W= & o sy
A BT B | AR AR T Jod WiEe Jod ¥ W Sl €, @ TS Sl THAH Bl € AR
Tg THAM ST ek g, Tie god A & S |

IMETT o ®Y |, 59 T2 1 TR 17,000 BIAT €, T W1 shiet G o 95 TG
T Bl §, STefch S it Sz H 95 T9F o1 o BT €| 3T TS 17,700 W
a2 Bl ©, a1 AT el 9SS 105 9 o1 o Sdl ©, STafeh Uie shiel QIS i 105
T T THAH Bl €1 TH THR, -5 ISR 1 TR 98dl ¢, IS hicl IS o

el dedl Sidl %l

Strike Price 17500

Premium 95

Index value at Premium Paid Payoff on expiry Profit on expiry
expiry (A) (A) + (B)

17100 95 0 95

17200 95 0 95
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Class Xl

17300 95 0 95

17400 95 0 95
17500 95 0 95
17600 95 -100 -5
17700 95 -200 -105
17800 95 -300 -205
17900 95 -400 -305
18000 95 -500 -405

G2 H, 9 el GSieE 1 iftehan oy N % 9UeR 2idl §, Siafh SU Sifehdd
THE S B Hehell 2|

150

100 @ o o &
50
0

53710017200 1730017400 17500

-100

-150

-200

-250

-300

-350

-400

-450

-500

17700

1760 1780017900 18000

SR o U A #, X-srer gt fafy W e o AR duifed gaee wR®E R g g,
STfeh Y-3181 goehich o Ycdh GHIIA &R o &Y e sict feafd R g @ =l vl
HIA 81 50 & olic TES AR 17,500 & WEF G oIl T W & T ergeer ge
17,500 x 50 = 8,75,000 9 &1

e 9 TE T Bl © 36 whiet M fashan (e el URew) o1 ARMHaH o9 TRy o wred
T 95 92 U S d%k WA eidm ¢ | 96, TEifa faf R 899 & 3= 99 qodii
foTe et fershan =l =1eT oIedl @l €1 39 WehR, Iiie hiar feeffq o oy siftem oo difta g
<, STafeh Guiferd e SIS B Hehdl B
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fa=itar s waer (Financial Marketing Management)

BTclifch Shict foshal bl @M o= & fog TRy o Wiftem firerar €, g 9 i gty W
TS Sl | ST ST Iedl 2 | UET it & sRiifeh S forsharl o1 eI eiel ©, 3R
<Ifeh ST THTH A 81 Tehl €, 3H HRUT T A i FeoRal ST W o forg genfer
Sifes =t IR e /g TRt <A S1eves BiaT B |

U MW o THIGR o AT USTth TIWISA: WI=T Y€ (Payoff profile for buyer
of put options: Long put)

T2 M 1 TR 3 s # e wree 7o W siafifea uReufa @ s=m @1 iR
I ST € | 30 AR & WA W W @ A e sfafifea ufkeul % wie geu R
Fd 8| AT T fofyr | T gou e god § % Ba1 8, @ S ST TSR i oy
BT €, 3R Wie geor fa=1 w9 B, o a1 ek B A siafifed uREuf @ wie
oo WIEsh Ted W e eidl ®, df 2 S fomT v fohe, gae e < €, iR 39 feaf
T TR 1 THAM Fhaed T, T NE=T T HiHd & 2|

30T o ¥ H, A AR foF 319 150 T2 o WEET | 17,500 & WIeeHh oot el FR-
HY Y AT Tled § 1 39 feofd o iy Se9 1 17,500 W o= 1 MR Wad €1 e
T AMER I AT T TSR HI TR LIEH T I A S| 31, A TRy
W IR 17,500 W A fiRar €, @ 317 99K W %7 Hud R 99 el 3R WES o
W IR AT FA | A 2 17,500 ¥ SR |l €, A T W <l 5= v e
THIURER B < 39 feufd & snue siiredd oA Wite % ®9 H g T 150 T
e S @

I AT Y2 S TR o W 3-5-TH BT €, @ IE U i Y2 WIEh WEd 3R
I o HII T o SI9 1 TR W BT | Sgifeh Y 9, TS 1 ~AaH WR I &
Tehell €, 3c: AR TN qd B SI9 Yeehich A fofdl W 9 W &g 811 79 feufq °
SRIRaH T 17,500 T9F B, S 9 WiEEm 150 T99 HeM W MU G 4 17,350
T B |

39 TN W Sieh-Sa UiZe WLIEd Wed o WM S o SR 314iq 17,350 B | $He 31
¢ foF </ g 17,350 ¥ = iR & 2l €, O J2 @ 9R 1 o 8§ ol ¢ |

I & T afetent IR = =T 92 WY & fIU T Wese @ ewid €1

Strike Price 17500
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Class Xl

Premium 150

Index value at Premium Paid Payoff on expiry Profit on expiry
expiry (A) (A) + (B)
17100 -150 400 250
17200 -150 300 150
17300 -150 200 50
17400 -150 100 -50
17500 -150 0 -150
17600 -150 -100 -150
17700 -150 -200 -150
17800 -150 -300 -150
17900 -150 -400 -150
18000 -150 -500 -150

300

250

200

150

100

50

0

37000 17100 17200 17300 00 17500 17600 17700 17800 17900 18000

-100

-150 - S ® )

-200

TR U T AR o, X-31e7 g ol W geskies o fafi Sifad THee TR @i
§, Salh Y-3181 Yieh THY &R o SFIER =1 ¢ fRufd W g o i selkid s €1
I TR % o siferehad e <eRIE T WiftEm qs Wit g €, St fF 150 x 50

= 7,500 ¥ % SRR §, W&l 50 <iic WES &1 39 Y2 WM 1 e JeI 17,500 x 50
= 8,75,000 ¥ 2|
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fa=itar s waer (Financial Marketing Management)

I % AR, I TIER 1 Ihad THEM 150 T Ul T WHTd €1 Sig-Sid ohich
17,500 W A AT B, T S o 7, 3R 17,350 & = 37H R I THER AN FHHMA]
IE R 1 B | i AIH TR R, I MM TSR 1 off i AR ST = il

ST el Bl itk forshod UERT TR e R el 2|

e (3 O &% LA %Wﬁ‘@l‘f@? m 'S'Iﬁ‘g? (Payoff profile for writer
of put options: Short put)

T2 3 TSR & A ¥ e wrE god W siafHed aREuf a=m @ SR e
BIl €1 39 AUHR & del G2 ST 1 A3 WHTH e hial B | THER & 9 1 i
siafifea ufwufa o e g R R #d 21 3k 9ufd W e o WEE 5o ¥ &9
B 2, A BRIER AR 6 FAN T €, Y TeeR i ThAM BT € | AT Wi IoI TWES
qod ¥ efereh Bl 7, df GieR @ i fa W fh 8ig o 7, $iR g w0 e

TG 1 o et 2 |

T AWH & TR F el g2 e wdier i ffd o fauda g 81 5 @i 1 92 o
o B ®, 9 TS IS I THEH Bl € | &l Ai=1 Y o1 Aferehad Terar MiHEw qo @it
BIT 2, ) e Y2 ol AfRIehan @1 Wi S & SeR Bl ¢ | A Sl 1 g2 Afiehdd
o9 T Bl © ST 3feifRd UREu w1 Jod THi W Y B Sl €, SH ged 9 g2
i feafe ol ity TeaE B 21

e § e aiferen Wit qe feafa o anw-gif @t gwidr ®, 9 smUR W e = d9R feRen
TR

Strike Price 17500

Premium 150

Index value at Premium Paid Payoff on expiry Profit on expiry
expiry (A) (A) + (B)

17100 150 -400 -250

17200 150 -300 -150

17300 150 -200 -50

17400 150 -100 50

17500 150 0 150
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17600
17700
17800
17900
18000

200

100

0

17000 17100 17200 1

-100

-200

-300

150
150
150
150
150

Class Xl

150
150
150
150
150

o O O o o

0 17400 17500 17600 17700 17800 17900 18000

SR T T e § X-3tet qHfa i R geei o e defaa gu @l @ el g,
STefeh Y-318T Fedeh TR W 3 Y2 USIvH W Y5 A1 i @ €1 39 Al | ey god
17,500 x 50 = 8,75,000 T9¥ 2 3R Wl WHFH 150 x 50 = 7,500 FGH o &R 2 |

I ¥ T B 7 foh Y2 foohdl 1 Sifereham @y URY H W 150 9 W IS Wy o
T 21 erelifeh, S-S Ferhish 17,350 (seh-3 Uige) W i oMl 8, Wi g dsieE

T JRAM B Al B 1 G AT fashar bl WfEEm wre g §, <R 9 ST disiee W

THA B 3o B Fehell 2|

3T Ararelt T SRET 3T AT WIS

ST ST dreie ¥ Sifed D Biar 2, ST sheael YA R T SR a9 € 8
STafeh T i GHIET STHT Bt & | 39k faudid, 9ife S qisieq | Sifed Srifid e
2, ifer oy Wit 81 B, SN Shael ured Wt o & it w2
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fa=itar s waer (Financial Marketing Management)

IS ol YT SITEw Sk
AT AW Hae A T T WiHEm a6 Wia o & Gure S
NICAS NG| Sifem it Had W WifHE q Hita

T Tkl ST 3T (Application of Options)

el &F M el % F9 WgE A W == w1 e © R el T @i e
I Iooid TR T €, AR <ifh Yechich S Wi ol ARG id 2idT 7, Safie Wish are
Il TRe Yahich N 1 I U R ST Fehell 2|

S safvfea uRdufa o Qe & faT ge 3w @iieqT (Hedging: Have
underlying buy puts)

i A1 3 TRl o YR TR THY Witk HIhe i IRl ¥ TS Tegd hid
& | Fawes ol -l TE SR Bl ¢ TR frrehe ufersy o Wi & wiad Al =1 ek o
T SRl Wit | 3eEI0 & f7u, Soie =N & gHY §eR § 3ifeRdl §¢ St €, S s
fragrent & forg fiar &1 ®Ro Tl ©

TH HT | I 1 ST ek TSHITA ohl SISTR ohl JARLRAT W S S Ukl @ | S
IR Wik T T& B B 3R 3% IR &l 3aR-=eid ¥ GReTl & o1yt &9 ¥ @
fepn ST e 2|

faTeh 31T Ui & Hod @l T (it TR ¥ F fiRe ° 99 % U S9ge wiES
TEH o WY LI T H 2 A BlS Wehel €1 IS el haet fordt faem wie &
oo 1 e 8, O 39 Wi & o qe ofem @il | 3 oy gaw wewiferl ) fiar w7,
& eehith W e AWM TlieT e g 2|

ST PR wiHd TR 7, @ SR Ao HH B Sl €, ek qe S Sl Hod 9% Sl

g,
21 399 T e Qe 1 godt T (v TR 9 S S R Ut 98 W) sk
SR T T AT % Tk WEH W Rk e 2

U 3 T SN ek TERIeTal ST Besiet Thed o e fosiy &9 ¥ meayqul €, e

T Tt W fafafera awiier g 2 1 ge Tlieer, § 9ok | firrae 6t fefa o e e
! Wt R Tehd B |
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Class XII

ST (Speculation ): I o ToTT et WHIEAT AT Y2 =T (Speculation: Bullish

security, buy calls or sell puts)

¢ gR fasment wl oar ® for fordt siaftifed aREuf ot wind og ol €1 W g | 9
T HAM & [T 3 T et 1 U= T Fehd ©:

1. Hid NRE WS, A

2. U< 3w S=A

P S o AT-FI WSS Tt & THSAAT ST THT € | et AT o BISR T 3ty
THAH hadl I8 WHEH BiaT € 5 39 S Tl | @ 5o €, STafh @ st Sura
Irifhra Bt 21

ISR o foU, S 3T9eh! o1l © for forell foriy weier ol Simd Uk |E | St 3T 31aehl
STTAM Tel T Bir €, O 39 hict S & Weqd ¥ 39 FTeladl ol A1 331 Tehd! ¢ | A
IhT STTAM TTeTd il @ 3R Wik &l hiwd R Sl 8, O ST9ehT SAfeehad Tehr shad]
e Wit qe it ®m)

EEUSul
Underlying Spot Strike Price of Call Premium Put Premium
Price option (Rs.) (Rs.)
1250 1200 80.10 18.15
1250 1225 63.65 26.50
1250 1250 49.45 37.00
1250 1275 37.50 49.80
1250 1300 27.50 64.80

W U MU IERY | Wi HiHd adqH | 1250 B 1 9R | Tk HEH i 3aiy o forg g
el 3R G I2 AT e 9 © B

1200 i WIEH I A ST TA-T-TA 7, TUT I8 3=F WHTH W < Bl 8 1 99, 1275
I TTEH ATCll it SSe-AH-S-HA 7, THY, ST W STU&THd F9 €1 1300 H ©EF

At ShicT ST 3ASe-3Mh-g-H [T S €, FTehT Jodioh 39 STenf¥rd e W ik e
© o woifta fafy o siafifta ool &t simd 50 sfei 9§ siftes 9ol = =81 | gufere, 3|
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fa=itar A wsier (Financial Marketing Management)

ShicT o1 TIGHT T Sifedl WS ST il € | 39 39-8-F1 eI bl TIaT 9gd hH &l
2, oifeh afg T B @ @ TSR W A AT | AfE R 3MSe-Ah-S-HA T Bt €,
TAER e 27.50 T I w9 Wt AR @ 2

70 Hed ® fom fafi wiee Fimdl W Fid S Tl & I @ 1 gwiar 21 9
TR, 1300 T LMEe dlett ¢ F@E T T9-5-H 7 IR 1250 i L5 dlell g2, 5 Te-
A, o gor T B s WiHTH R ¢ F=dl B 11200 H LIRS el IE I DT M-
IF-g-T T STl & 3R U ST ke a9 fRA ST s gEif fafy qe siafHed
Ul @l FEd 50 UiEe ¥ A iR S|

1..2
- /// Underlying security
49.45
80.10
Loss

3R] & U, 9 SiafifRd & HHd 1250 % TR W B 2, 9 U A SH-g-F el &
IR T AS2-3Mh-g-F-1 | MR T W, TH-3-T1 S ol T=Iaw WfHaH, reiq 64.80
9 firetd €, STafeh SMee-Siih-g-T1 T ol Tad & WitEm, 3reid 18.15 T09 Wi B
g

wer: uRgfaai § "t — Wit 99 A1 Y€ WAGAT (Speculation: Bearish
Security, Sell Calls or Buy Puts)

| AT foh 9T = ST aTell @ 1 9 39 39 fef o1 oY 381 TWehd € 2 ©RId HhiuRe
ROTH} o1 TR ot RN & HIROT, e el o 9T @ o 3R @ had vl v
IR H R 9 o9 Wi o3 o foe 39 fefafead ¢fEn oot 3o dend @

1. ohlcl S Bl o< o1
2. T 3 BT |

Y B € it AW & UAH WHES I THS Tk € | icT SN & TR (I9 a1t ) &
fore o Hifid i 2, S foF 39 it % w9 H e el & | STeifeh, S9! eI o gura
rfifira et 21
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Class XII

A o R 3R I8 e € T Rt fosi wftrgd ht Fima snTel t we iR 9t ©1
I SR ATA FE! Hiferd Bl 2 IR SiHd arad # Rt 2, af 39 30 fiRmee 9 o 33
UG | S A T €, @ il S Sl TSR AR ol TA B < 7, e SRt
W =l W@ 1 SaE e 2

eTclifer, A SMYehR! SFAM Tt Hifed 8l 8 3R o9k SR ol IR el €, o MIh! e

e 39 vfed ot o o 9fg & S | B
3318Y0T (Example)
Underlying Spot Strike Price of Call Premium Put Premium

Price option (Rs.) (Rs.)
1250 1200 80.10 18.15
1250 1225 63.65 26.50
1250 1250 49.45 37.00
1250 1275 37.50 49.80
1250 1300 27.50 64.80

T ST U IR | WiE HAd gaqH | 1250 21 SR H Teh HelH ol 37ary o fore ot
el 3R e g2 S SfEm = ® €1

1200 ' WIEF el hicl S TH-2-F ¢ 3R T T8 45 T o Wi 9 3 i ¢
1275 i W5k alell shicl 3Mee-3MH-2-H1 & 3R % WHFH W S Bidl 21 1300 o WiEH
A it ST IS~ ATH-S-H € | THRT YA 39 S 21 | Rk e 2 fop g
foifer 9 himd 50 3iehi T 31w el A & | TR 39 et I a1 U Y < A/
S 2

HHIT dh TH hicl o SH-C-HAl B Sl GHIET A Bl 8, ifeh afe UET BidT © ol SHER
T8 LTS M AR TSR bl 6 qHTH 81T, S qd Il & 5 hiAd 1300 ¥ SR =edl Sl
21 IS et Se-3MTh-S-Ht AT Bl §, o TS ol 27.50 TUI 1 WiH=H Wi 8ian 2|

ot faf =T wres SiHdl W Hia s | 8 aTel ST B g9 2

T TR, 1300 i Tgh aTell 92 €9 39-5-F1 € 3R 1250 i Weh il Te-g-F qe i
T | 3iferes Tt W T A € 11200 i WIEeh arell Y2 ST 3M3e-3ih-5-1 €, Tl
STAM hael 39 SR feafa & o som <9 wiftd fafyr w | 50 s iR s
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fa=itar A wsier (Financial Marketing Management)

7 fofa o 1 & g2 BliemT €, 39 9a W Rk o @ & ggerst & R H fea fkee
F 3T 2

I M7 W e € S 9% SAEH oFd € fF IR R Tehdr €, @ 31 e 3w Tl
b € | ¢ S o TUER o &G | SAT9eh! S o9 ol GUra Bl €, ifehT 81+ heret
Tiftem qe Fiftd et €1 3 wd TR 2, @ 379 39 85 I @1 AN €, S FHHd T
TR AT MY P & WEH God A " o S 1|

ETelifeh, Ife 3TehT TSR IR Bl STTHT TTefd T Bial © 31 SHied §¢ el €, @ 379 sherel
I Wiy @ #

Profit A
64.80

\ 4

37.00

/
e [T >

% s

SR o foTU, = TRaN oot 1300 % &g T & 3R M9 1250 i WiEeh drell I T
€, d 39 Y ol TA B | 9, A HhiFa GHI f&fd W 1225 7 (R 8, O 39l
25 TG T TG N B

TR o o o A |Ee Fdl R 2 e & AR (Ew) & Y Ud B
T9Iir 21 1300 o WEF ol 3A--A I AW R S=aq NHTH 64.80 T3 fireren €,
STeIfeh 1200 i WIS del 3Se-3Mh-g-H Y S R AqH ME=H 18.15 T4 BIaT 2|

A WS — Teh A Tl Bﬁ'{‘@'ﬁﬁﬁ@lﬁ (Bull Spread — Buy a Call and
Sell Another)

Ffe TR AT & foh 31 o1l < HEH1 | o9 | oSl ST, ifeh afe s | osit =&l ot
E A 3T 319 THAE AT W& =1 8, @ 30 Rafd ¥ Bre Wi s swge
Edl & | BT ofET WA § Tk € YR o & A1 ek @ | qISHe o 1 S BidT g,
I T AT 31 it AT A1 T A1 AAF e |

Y

Y

Loss
o
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Class XII

I T T TH WA €, ST HiAd | 95 81 R 1 A & fou feemT &t s €1 god
Tl el S T SYINT BT & STeh! T fofsr 9 Bidl €, wifoh ToRIRESsT hidd 37eil-
T Bl €| 91 BIS ol TR AISEl S TR W A THRETHIES] hidd arell hicl e
€ 3R T & AT SSo TR W AU TS ShiHd dell hict Sreal 8 |

& ¢S TS W oy W A9 FHHA & THEA S €, T 3 g BiS Fel STl 2| 39
WHEIT Tk S TeT 3R Heiftrd qORT S ST SNt gl 2

IMURYd IREUR (TSTEET) & W Tl F qo §, 9 T & AeTq 9 Je I SiaH
Hfd Tedl &, oifer 381 o W19 39 0 | o9 s SWrend ot St 8 S §

Profilj
360

10

o
40
80

Loss
¥

Fig: Payoff for a bull spread created using call options

Sea | URadT & 3FER 90 TS USIeHE W 8H arel od 3R i ol =i o o gwitan
21 7% o 9 Bie ° W A i T w9 9 U €|

YA, T TS & AT TR &l Tehel 2
1. SF A I IE T 3MSe-3ih-g-A B 7 |

2. T Hicd AIE TE A T9--A 3R THY et AS2-3MB-2-H Biell 2|
3. TE Hic AWHE IE H TH-5-T B 2
2 A TRl B W HH W B oA §, T8 39 91d R R wxar @ fF Frese e sifaw

33 I FIR €| TS S SMhTHE I TS WK U6l TR & BId ¢ | T=° U2 & o
N Y A €, ek 3= YA e & e off %8 B 2
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o | ot BT & A-BI 1 ke fohar T2 € | ST foF < ST Tehll €, W ST S
et SN & Uik o1 2T 2, RFH T hict T 40 T931 | =1 71 € IR T 1 80 0
o Tlier T B | WS TG A F FA AN 40 IO €, S B{iE MY i HEEE R 59
T i WHET & @ 6 R 2

79 feafaq o siftrram =1 40 93 o Wiftd €| 59 S99 3800 ¥ FWR Il €, A feafay wme
T IE A € 3R 4200 b TEEH W HhAH @9 W Biel 81 4200 W S, s Hied
R T Y, TS A W gL ThA H Tgferd 81 e 7, Fiad 30 Bie R Afeepay oy q

Bl & 59 Gt & & 999 4200 W &< Bl |

39 YR, T8 BIg W P -40 9 ¥ el 360 TU ek Bl Fehell €| S 091k A &
foh IS T AR 4200 W Afereh =& ST, o 30 VIS ol W | Fifh I el o R
TS T 3800 ¥ SR gd 91 IV AW, J HY 3800 W hicd WA a1 80 T WiE=g
S TS TR |

a9 ¥, go1 T WA 7 shad SR ol 3R Guiferd SRad i Wi st 7, sfew = @t
3R Sifed bt off FRifE o B

T BIT Tl AIRT 39 i L AN Bial 2 o Tler 7= &, 59 ¥ 39 *id s
I A HeTE St ¢ S S T A

3QTeur
Nifty Jan Buy Call Sell Call Jan Cash Flow Profit & Loss

3800 4200 Call

3700 0 -40
3750 0 -40
3800 0 -40
3850 +50 0 50 +10
3900 +100 0 100 +60
3950 +150 0 150 +110
4000 +200 0 200 +160
4050 +250 0 250 +210
4100 +300 0 300 +260
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4150 +350 0 350 +310

4200 +400 0 400 +360

4250 +450 =50 400 +360

4300 +500 -100 400 +360
3QleluT:

3800 ol WMEeh W et TIEHT 3 4200 & WEh T Hidd due a3 T g B hl
Hiferd FAI fEod T o9-8l 3§ R 2 | i€ T 3 & @ 80 T0 (Tlie g
Ficd WEEM) o T 40 F9F (S T Hid WEHAH) TH W 40 T9F B §, S 39 feofq o
T THA T | I, 39 TS W ARIHIH A1 360 T9 q% G |l §1 4200 &
Seo TR U S, W1 hiel G W S o o B, 9 Wie el iy W gy THEH
T 3ifREe B S, e Fe e 39 e W oy Hifd 8 S

foor i - &% & o 9= ﬁ?@ﬂﬁﬁaﬁ'@'ﬂ%(Bear spreads - sell a

call and buy another)

feR el BT WHIfd Tk T SfEm deiter & el ST d9 foran Sar & 16 ¢ &l
sfafifea aREuf = wiva o Ao frree o) 3w B 81 59 WHifd ¥ T & g i
ATl whicl ST 1 ST foha < B, o 5= e WEH ol il ol Tied € 3R
=1 W UITH e Hicd i 99d B | 3H e hicl SIS Wt el Sl 2|

foeR =il ©ie U Gt Sifed 3R Siftd o9 arel W €, S e e i
Tl 3TEER Y Hidl ¢ | Tl W0 H, I8 T-UR el S Wiitd 8, 59 T8 e 39Ad 2
fSept AR gfteshior Hemm &Y 9 et @i 3R B 2|

fe i SIS ol U3iH TTa1 foPR I IS & THH Bidl €, Wieh 38eh Foae 3R s
9 B P Hecd YUl 3R B € | el et AR 1 ITAN fHa ST €, Safeh forR I2 Bl
T g AT |

Hiet AT I ST Fd §C S T foeR B § WRE Tl Hae (h91 3%l ) Bial @
SHifer Sl TS hict ST ol WHEH Tl T hicl M & WiFw 9 31t i 21

ot TSR Blg @ Wrde w1 S9iar 81 W dR R FHAR I 99 YR & SRR BT 8 9ehd €
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1. T e Y& B 3M3e-3Mh-g-A 8id B |

2. TH A IS H TA--A Bl € 3 Teh hict T& H AS-3Ah--A Bielt 8, 3R
3. <M i IF § ZA--A eI B |

dH | 9 B G BT O R, 56 Ui 39 9d W R o @ o e fohan sifem
I3 ol JIR € | T SR oo T 22T 1 o Bid €1 3% W 3 A | 9gd A AN
Tt €, Wk S YA o Wl o HH WS Bl 8 | -S89 BH 2EY 1 W T 2 3R
Y 2 W LY 3 H 3R 9ed §, S A wieae! gl S & 3R T U 319 F § Aoh

AT A B | foeR B ol 3= WIEs Jod & 1Y ¢ TeH 3R & WEF goT & Y
e oY o S ST Tl €|

F fow e o @ et | aRad & SR feR Sre aeieE 9 g arel oy SR i
<9I T R

foer 9T & 99 TSR & 9@ &
1. I hiel W IE T 3ASe-3h-g-A1 Bid ¢ |

2. U Hicl AEH Y& | T9-8-F 3R THA HieT MS2-3MB-g-T Bl 2|

3. TH! S AWH IE | TH-5-T4 B 2

1 A H W S W BT O 2, U8 39 9d W R e & T Frewe fhaer Sifaw o F
TIR 2| Tl 3ehHe PR ©IE 269 1 8d §, 5% Hea™ & | &H o ofldl ®, e

I oY e S ST %H Bl & | S-S B9 289 1 9 2EY 2 3R R 2EY 3 & 3R
934 §, OIS AU Bigamel Bid S 2 3R 3 a3 § 34k g 3 2 |

PR Wi 1 T depfcuss adieh © ot S ST ekl €, ST 31 WiEs Wgd arel 2 Tlel
ST @ IR o=t ek Wi arel g2 S S 2
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Profit

150

100

30

300

Loss
A 4

Fig: Payoff for a bear spread created using call options

fo=r T & fau eT9/B1fH (Bear Spread Payoff)

e 4 forR S OsieE 9 e arel Suifead oy iR g1 i i T 7 1 3SR & 9k W,
TS il SN Wl 150 T T o= T € 3R T et AR 50 T R TS T 7 |
9 TR BT TG A Sl Fol AN 100 T 7, S AT hict FHFT & 6 6l iR 2|

* ITfreRd® T 100 TUF, ST W hict WP SR A fRT T i NiEEd & 9
H R 2
* T W 9 See 3800 ¥ HW 9l §, a9 fefy o oy g 2|

* IR ol HIET: 59 2 4200 % el €, a9 el o oA g o 2, it
T TR &% SIC AT hict W B dlell o9 e Hict W gL THAM ¥ T e ATHIS
21 ST B

* IfyeRdd JHRET: 300 TOY, S G9 Bl § 59 SO THIG & f3F 2350 W &% Bl
21 39 feorfa o 1 it WISieFl W Fet 400 TIH 1 THAM BT €, A Tifh YR
T 100 TIH 1 W UIe 3o T o, TEfTT Y TRE 300 FUI B |

39 YR, 39 7R Tig & Fel YA FH +100 T9H ¥ T 300 T9 eh 2 |

3qleduT:

3800 S WIEF W Ueh hicl Tl Teh HIhe e SFhT 3R 4200 I WIEH W Teh hicl Fl Tk
Hlaﬂd Q'le @l{\lqch{ AT AT falq'{ %QflSl
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Example

Nifty Jan Buy Call Sell Call Jan Cash Flow Profit & Loss

3800 4200 Call

3700 0 0 0 +100
3750 0 0 +100
3800 0 0 +100
3850 0 0 -50 +50
3900 0 0 -100 0
3950 0 0 -150 -50
4000 0 0 -200 -100
4050 0 0 -250 -150
4100 0 0 -300 -200
4150 0 0 -350 -250
4200 0 0 -400 -300
4250 50 -50 -400 -300
4300 +100 -100 -400 -300

AT 3800 H LIS WTH T U hicl [ehed S=aht 3R 4200 H WIEH UEH T T Hicl
forehed I IHT 7T foPR Hid VIS W Wi GHIfad oy bl Yei3id sdl |

39 YUTHIT H:

3800 T et S W A WHEH = 150

4200 ! el TWHIE TR T T WHFH = 50

T Y W AR A = 150 50 = 100 U I

Tg fUHaT Y T U Bl ¢ ST9 FHIMA o GHT Aqfifed e Hl T 3800 A1 3TY
T e 2

gferenam 81+ = 300 Wi (e qeh ia et 21
I T 99 Bidl € 19 WHI % THT Yoshich 1 TR 4200 A1 3T FW Bl ¢ |
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4200 % TR 9 3, Tl T Hict W e orel g ff ifafie o =it T i | g o
THAE ¥ Yoia: qferd e ST € | 39 R, 30 YASH Wit | gifed o i g 2|
HI9T

TS 3R W Rafea

TRAE Heae:

I FMeR-g-Hh$ (OTC) eRafea Bid &, "H < qar wfersy sl uer = aie o fedl
giafifed aREu =1 freefid ged R SIEH-9eM %1 | ¥eqd B © | 3 Hieae Fuei g

€ 3R THIES W YEiTg el el | BRAS WgH Adsi-ih 9 W Sqsd Bl ¢ | BTeiih o HH
fAfere Bid € 3R FwSeure Sifey sifes g 2 |

TR wiae:

I TS ¢oe SRAfd B €, S BRaS Hide Hl e Bld @ olieh HIehighd Il o 91
g €, 19 Fmd, sfafied aReaft o aen enfe | wE | e Sifam % e @ #ik
3 s1ftres ffere e 2

g 1 3TN HRARE, Sk AR Fraves Sifem yeeE (BR0) % T wd §) w8k
T qrehe | Teh Y TS leh TSt 3 3MfeesT i WAl S ST Hehell & |

LECIEIE
B B oleRsT & RO SR ek il €, wifeh e st FaraAT o 5 Sl § |
3#%?3?:

TR STOTT-37TT Hishe | SHIAdl o 3id< o1 o9 I31 Hehd B, ST oW SRgH-WRd o
G BTl 2 |

B
ST SeH 1 FH 6 o 70 IS WO A1 Witk T 1 U R ST #
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@ &l F3Ee0T (Learning Reinforcements)

are-faarg
1.
(4 oic
T 3T TS &
q 1.
@ISt 3T S
YT (Summary ):

1.

N

BRAE I H qo o FEE Sifiek g iR aRest
e ¢

R & fu 2fRafesy o 3uA us Rrer e Wy
2l

SRafesq sraet #1 90% W ek 9T THI WeeTHeR &
s © e San 8, A ardd § g Wifae feetiad
& B |

SEBI (R wferyfer iR fafm=r i) = e fawmept
! RaT & foru Sfafeen # fen & fow wivh fam ik
I ASie fofie S 8 weR faftrees @ fare 2
SRafeed ¢fen # e 72, Wi 3R 10T JEE
? — TUIIY U9er $eT 3R "k UestHe " dar
Y & B T-o d ¢

AT e § WiT-2-Aehe (Marking to Market )
1 SfEeRT T fargetomT |

efafeey o Sifign yayH, 11?3{@?[ (Price Discovery ),
3R SISIR &A1 | el ol THian o |

TE LA B! bl BRAS AR ST TS el HeheddT, St WA q1 SHT o ol o
T SR ol THIH | Had S § | 39H B AR hd Hiegd o HIEH o 9Eel Jod
feiRor, oy T 9 Wi qu Wi Ieo T ol fad=e R T @) | €, 'R
IR & AIRer ST 3R SRafeen A Heift T @ vrsgraett s off el ®9 | TEd
foran e 2, 19 femnedt foom ot Agifaes & e THe faeiid =X T |
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FEUSh (WORKSHEET)

g Terehed g

I T 519 W T siafHied uReu adu 9k | $RER S ¢
(T) TIEh g () TR e

(@) e g (F) e sitm

IE Y S TER i wfes o uReui Slien = swe 1 iR 21 €, W S
-

(W) siwH (sit) =hie

(@) 9 (&) T8 | HE T
9 fguef™r srqerer i ufa qet Sifew o siavid oM €1

(T) RIS hiwaH () TR Hiad
() T (3) st

IR | fiR1ge @ o & fou Sugea Wk €|

(T) i A o9 (d) e e Bl
(#) (T) AR () AT (1) a3 T
Ush HFshieha ey e siafifea ufeufy, aen sk oramn iy et 2|
(T)  iREE Hwae () =@

(F) TR ST (8) TR

e feafq uRes &l oy feam & @ Ui B B

(T) HHRIHS (dl) ThRIHS

(¥) g aRad Tel (3 ;=R
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7. o fasheq S ¥R i Tmiitd fafyr @ qd st off vEn o SR 2

(a) <RI 3HfwE (b) TRMEE HwH
(c) o st (d) =S 3

8. YT — UcH RIS 3T A fEee foman T e €1
HRU] — HFE o HAHR, GHM fof 3T qREaf o wepfa = Bt 2|
(A) A 3R R SHI A € SR R, A 1 Tl ST 2
(B) A 3R R S I € WG R, A 1 Tel TN Tl

(C) A9 & WR 3EA 2

(D) A 3T 2 WR A ®

9. o fashed S A TN A R HHRIHS The TaTg FeT 3l ¢ |
(a) FA-S-H1 (ITM) =M (b) Te-T-HAl @M
(¢) ¥TFe-sim-g-me s (4) i stwm

10. Y 1: TR Y Teh TSI gRT AT S € [ 2: o HFehihd T8 8id & |

HUT 2: TR IHY U HFhid e €|
(a) I 1T € AR B 2 3WA 2|
(b) AT 1 A € Wehd FIF 2 TA ¢
(¢) ¥ 1 AR FHUF 2 AT A 2|
(d) A 1 3R HUF 2 AT A B |

II o ST U9 (2 3{h)

1. ST 9IS b aRefee w1 |

2. frAfeRad veg =i = w1
(v) e usiem () T g e
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R Higde B HFehigd 3MEeH 6 Ieeid e |

S % 2TEH S ¥ MR 1 e 2 ?

‘i TEfhe’ o ST T a8 ?

foreqer v (4 37h)

BRES Hicae W TeH 1 T © ? BIEE hieae ol HHY Ty |
frrfefiad st s Sifsig

(a) MR @M (b) =i

(c) IR Hiwae & oy (d) <HSeUEl Siiaw

"T{IER hl S W S A/ Bl €, 9E SidfHed & TWie ged W R war 21"
TH U o Hed H, Hicl DA - AT il o GUER o [T U31H WhEe o sqe
HifTg |

Wi = & oo Fuior # ufshen # e Sk
ot 3T & SiidReh Hod ot e ShifsTe |

"fordtr STeR W Sifem ¥ F=E % fog SRafea deghe i suEn fe s ) i
SR | B ol fafi Yok oh SRedi ot same shifey ?

BIS ol IRAIMG 2 TS & YehK 1 & ?

&Y LSl _1

S Higde T (e fafy |t FHide o Wt uReui o lied o1 5= &
T GHET 8| SURIY, 7§ U BRAS HieHe YhR * SRafed §1 srey & uell o
T T U T fefy (Tl fefd) weu oRar @ $iR uw e i sfeen & fafa
R T FHivEa e g W iR aReuf @ Tlied & e 9e9d i €1 T
vet U i feafer (fosht feuf) eor R @ SR s fafyr s gow W Rty @
e o fIu weHa e # ) feeled o aiiE, #ed iR A S 3 argey faero
ey o Uall R fEUel™ ®U W i # S 2 | BRAS Hhiede HAR TR TS
% TeY, NS SR § SRR T < 8|
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(i) I BREES hiT Th hRae HideHe Safed 872

(i) R Hiwae T Y & T Tal ol Sooid i 3R 3 feafa o1 22

(iii) PR Hieae | MY & el gRT Aa=id Hieh [GUT TI ¥ AR T I
H

(iv) ®REE Hiae o HRIGR Hel Bidl ¢ ?

2.  USTE ® U fHEH S o 3 H 200 fded g # wHA S IHIS 71 10 S Rl
g DA 1600 TI W et ot fopam fifaa € ifs 39 9o § & o &
feciiadt fafsr o Teet imd 1600 9 ¥ Hi 311 ST, 3Afe 98 e T are S=es
o feeifr =1 QRfRra R WehaT B | T[S T 91T @l e 1570 9 Ui faded 7

R = SIS 8 Il S 33| S S WEI g3, @ hiFd 1500 TU Ui feed
ek TR 78 ot

TOTAT

(T) I TS ol A1 1 8 2
(St) W faeht o Tt o B2
(F) iy fadeat T8 1 -Tehe FaTe 91 © 2

3. Wic Hehe | e SSWIS 1 TR o9 450 T9 € 3R < HEH 1 3w Higae
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3 P HTd W Te-3-71, TRe-3F-Tt 3R TH-5-71 I, 3R S Hic
IR g2 AT M €72
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Tl fened &1 =97 H |

1) @ 2) ¥ 3)T 4) 9 5) %
AT 2

eI foreheq ol =31 |

1) ¥ 2) T 3)"
e T )

1) fET wiewH

2) @I 50
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e o )
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2) WEl

3T 4

T faehed & === H |
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